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QUISIONER 
PENGARUH BRAND IMAGE DAN PROMOSI TERHADAP KEPUTUSAN 

PEMBELIAN MIE SEDAAP GORENG KOREAN SPICY CHICKEN DI 
KELURAHAN MENANGGAL 

 

IDENTITAS RESPONDEN  
 

1. Nama : . . . . . . . . . .     (Boleh tidak diisi) 

2. Usia  

          17  20 Tahun              20  30 Tahun             31  40 Tahun   

3.Pekerjaan :  

       Karyawan Swasta                       Wiraswasta     Mahasiswa   

       Lain - lain 

4. Mengetahui Produk dari :  

            Iklan TV     Media Sosial                Sales/SPG  

            Lain-Lain 

       

 

 

 

 

 



 

II. PETUNJUK PENGISIAN :  

salah satu jawaban yang tersedia sesuai dengan persepsi saudara. Tidak ada 

jawaban benar atau salah, peneliti lebih melihat angka-angka terbaik dari persepsi 

masing  masing responden.  

2. Jawaban tersedia berupa huruf yang mempunyai arti sebagai berikut :  

a. Sangat tidak setuju  bobot  = 1 

b. Tidak Setuju  bobot  =  2 

c. Kurang Setuju  bobot  =  3 

d. Setuju   bobot  =  4 

e. Sangat Setuju  bobot  =  5 

 

 

 

 

 

 

 



 

A. BRAND IMAGE  (X1) 

PERNYATAAN JAWABAN 
STS ST N S SS 

Kesan Profesional  
1
. 

Mie Sedap Goreng Spicy Chicken 
memiliki kualitas rasa yang unik 

     

2
. 

Produk Mie Sedaap Goreng Spicy Chicken 
sesuai dengan standart BPOM RI 

     

Kesan Modern 
3
.
  

Packaging Mie Sedap Goreng Spicy 
Chicken menarik 

     

4
. 

Mie Sedaap Goreng Spicy Chicken 
memiliki cita rasa yang kekinian 

     

Melayani semua segmen 
5
. 

Mie Sedap Goreng Spicy Chicken mudah 
di temukan di toko-toko retail terdekat 

     

6
. 

Mie Sedap Goreng Spicy Chicken 
memiliki cita rasa yang mengikuti selera 
konsumen 

     

Populer 
7
.
  

Konsumen mengetahui produk Mie 
Sedaap Spicy Chicken melalui pemilihan 
Brand Ambasodor yang popular 

     

8
. 

Konsumen mengetahui produk Mie Sedap 
Spicy Chicken melelui media online 

     

 

 

 

 

 

 

 

 

 

 



  B. PROMOSI (X2) 

PERNYATAAN JAWABAN 
STS ST N S SS 

Jangkauan promosi  
9.  Konsumen melihat Iklan Mie 

Sedaap goreng Spicy Chicken 
melalui iklan televisi  

     

10. Konsumen melihat Iklan Mie 
Sedaap goreng Spicy Chicken melalui 
media online 

     

Kuantitas penayangan iklan di media promosi  
11
. 

Promosi yang dilakukan Mie Sedaap 
goreng Spicy Chicken secara terus 
menerus di televisi membuat 
konsumen tertarik untuk membelinya 

     

12
. 

Promosi yang dilakukan Mie Sedaap 
Goreng Spicy Chicken secara terus 
menerus di media online membuat 
konsumen tertarik untuk membeli 
porduk Mie Sedaap Goreng Spicy 
Chicken 

     

Kualitas penyampaian pesan dalam penayangan iklan di media promosi.   
13
. 

Penggunaan bintang iklan pada iklan 
Mie Sedaap membuat Konsumen 
tertarik untuk membeli produk Mie 
Sedaap 

     

14
. 

Mie Sedaap Spicy Chicken banyak di 
Review oleh orang-orang yang 
terkenal di platform online 
(influencer). 

     

 

 

 

 

 

 

 

 

 

 



  C. KEPUTUSAN PEMBELIAN (Y) 

PENYATAAN JAWABAN 
STS ST N S SS 

Kebutuhan dan keinginan akan suatu produk  
15
. 

Mie Sedaap Goreng Spicy Chicken 
adalah pilihan yang tepat bagi 
konsumen menyukai mie instan. 

     

16
. 

Mie Sedaap Goreng Spicy Chicken 
menjadi pilihan lain bagi konsumen 
yang bosan dengan rasa mie yang itu-
itu saja 

     

Kemantapan pada sebuah produk  
17
.  

Mie Sedaap Goreng Spicy Chicken 
adalah pilihan yang tepat bagi 
konsumen yang menyukai variasi rasa 
mie yang unik 

     

18
. 

Mie Sedaap Goreng Spicy Chicken 
memiliki cita rasa yang unik yang tidak 
ada di produk mie instan lainnya 

     

Pencarian informasi  
19
. 

Saya mendapat informasi tentang Mie 
Sedaap Goreng Spicy Chicken dari 
televisi. 

     

20
. 

Saya mendapat informasi tentang mie 
sedap goreng spicy chicken dari media 
online 

     

Melakukan pembelian ulang  
21
. 

Mie Sedaap Goreng Spicy Chicken 
sesuai dengan kebutuhan, maka 
Konsumen akan melakukan pembelian 
produk Mie Sedaap kembali 

     

22
. 

Mie Sedaap Goreng Spicy Chicken 
memiliki cita rasa yang lezat sehingga 
konsumen akan melakukan pembelian 
produk mie sedap kembali 

     

 

 

 

 

 

 

 



TABULASI 

1. BRAND IMAGE (X1) 

  Brand Image (X1) 
No. X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 Jumlah 

1 3 3 2 3 3 4 4 4 26 
2 4 4 3 4 3 5 3 5 31 
3 3 4 3 4 4 4 3 4 29 
4 2 3 4 3 4 4 3 4 27 
5 3 2 3 2 3 3 3 3 22 
6 3 3 2 3 4 4 4 4 27 
7 4 3 3 3 4 4 3 4 28 
8 3 4 3 4 4 4 3 4 29 
9 3 4 4 4 4 3 3 3 28 

10 2 3 4 3 5 3 4 3 27 
11 3 2 4 2 5 4 4 4 28 
12 3 3 3 3 5 2 3 2 24 
13 4 3 2 3 4 3 2 3 24 
14 3 4 3 4 3 3 3 3 26 
15 3 4 3 4 4 3 3 3 27 
16 4 3 4 3 5 4 4 4 31 
17 4 2 3 3 5 5 3 5 30 
18 3 3 3 2 4 3 3 3 24 
19 2 3 3 3 3 4 2 4 24 
20 3 4 2 3 5 4 3 4 28 
21 3 4 3 4 4 3 3 3 27 
22 4 3 3 3 3 4 4 4 28 
23 4 2 4 3 4 3 3 3 26 
24 3 3 4 2 5 4 3 4 28 
25 2 3 3 3 4 4 4 4 27 
26 3 4 2 3 3 3 4 3 25 
27 3 4 3 4 4 3 3 3 27 
28 4 3 3 4 3 3 2 3 25 
29 4 2 3 4 5 4 3 4 29 
30 3 3 4 3 4 5 3 5 30 
31 2 3 3 3 3 4 3 4 25 
32 3 4 2 3 3 4 3 4 26 
33 3 4 3 3 4 3 4 3 27 
34 4 3 3 4 4 4 5 4 31 
35 3 3 4 5 4 5 4 5 33 
36 2 4 3 4 4 4 3 4 28 
37 3 3 2 3 5 3 3 3 25 



38 3 2 3 3 4 4 5 4 28 
39 4 3 3 5 5 3 4 3 30 
40 3 4 4 4 4 5 4 5 33 
41 2 3 4 5 3 4 3 4 28 
42 3 2 3 4 5 3 4 3 27 
43 3 3 4 3 4 4 4 4 29 
44 4 3 3 4 5 3 5 3 30 
45 3 4 2 5 4 5 4 5 32 
46 3 4 3 5 3 4 3 4 29 
47 2 3 4 4 4 3 3 3 26 
48 1 1 1 1 1 1 1 1 8 
49 2 4 3 2 2 3 4 3 23 
50 3 3 4 4 3 4 4 4 29 
51 4 4 3 3 4 5 3 5 31 
52 3 3 4 3 5 5 4 5 32 
53 2 5 3 3 4 4 3 4 28 
54 3 3 2 4 3 3 4 3 25 
55 3 4 3 5 4 4 3 4 30 
56 4 3 3 4 3 3 5 3 28 
57 4 2 4 3 5 4 5 4 31 
58 4 2 4 4 5 5 4 5 33 
59 3 3 4 5 4 4 3 4 30 
60 3 4 4 4 3 3 3 3 27 
61 4 3 4 3 4 3 4 3 28 
62 4 3 3 4 5 4 5 4 32 
63 3 2 3 4 4 4 4 4 28 
64 4 3 2 3 3 5 3 5 28 
65 3 3 3 4 4 4 4 4 29 
66 4 4 2 3 4 5 3 5 30 
67 4 4 3 4 3 4 4 4 30 
68 3 4 3 5 3 3 5 3 29 
69 2 3 3 4 4 4 4 4 28 
70 3 2 4 3 5 5 3 5 30 
71 3 3 4 4 4 4 4 4 30 
72 4 3 3 3 3 3 3 3 25 
73 4 4 4 5 4 4 4 4 33 
74 4 4 3 5 5 4 3 4 32 
75 3 3 4 4 4 4 4 4 30 
76 2 2 4 3 4 5 4 5 29 
77 1 1 1 1 1 1 1 1 8 
78 3 3 3 5 4 4 4 4 30 
79 4 4 3 5 5 4 4 4 33 
80 4 4 2 5 4 3 3 3 28 



81 4 3 3 4 3 4 4 4 29 
82 3 2 3 3 4 3 3 3 24 
83 3 3 4 3 5 4 5 4 31 
84 4 3 3 4 4 5 4 5 32 
85 4 4 4 4 3 4 3 4 30 
86 3 4 3 5 3 3 4 3 28 
87 2 3 2 4 4 4 5 4 28 
88 3 3 3 3 4 3 4 3 26 
89 3 3 3 4 5 5 3 5 31 
90 3 2 4 3 4 4 3 4 27 
91 2 2 4 4 4 3 3 3 25 
92 3 3 4 4 4 4 4 4 30 
93 3 4 3 5 5 4 4 4 32 
94 4 3 2 5 5 5 5 5 34 
95 4 3 3 4 4 4 4 4 30 
96 3 2 3 3 3 3 3 3 23 
97 1 1 1 1 1 1 1 1 8 
98 3 4 4 2 4 5 3 5 30 
99 4 4 4 3 4 4 4 4 31 

100 4 3 3 4 5 3 3 3 28 
 

2. PROMOSI (X2) 

No. X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 Jumlah 
1 3 4 5 4 3 3 22 
2 3 4 4 3 4 4 22 
3 4 5 3 3 4 4 23 
4 4 4 4 3 3 3 21 
5 3 3 4 3 2 2 17 
6 4 4 5 4 3 3 23 
7 4 5 5 3 3 3 23 
8 4 4 4 3 4 4 23 
9 4 3 3 3 4 4 21 

10 5 4 4 4 3 3 23 
11 5 5 4 4 2 2 22 
12 5 4 4 3 3 3 22 
13 4 3 4 2 3 3 19 
14 3 4 5 3 4 4 23 
15 4 5 3 3 4 4 23 
16 5 5 4 4 3 3 24 
17 5 4 3 3 2 3 20 
18 4 3 4 3 3 2 19 
19 3 3 5 2 3 3 19 



20 5 4 5 3 4 3 24 
21 4 5 4 3 4 4 24 
22 3 5 3 4 3 3 21 
23 4 4 3 3 2 3 19 
24 5 3 4 3 3 2 20 
25 4 4 5 4 3 3 23 
26 3 5 5 4 4 3 24 
27 4 4 4 3 4 4 23 
28 3 4 3 2 3 4 19 
29 5 3 3 3 2 4 20 
30 4 4 4 3 3 3 21 
31 3 4 5 3 3 3 21 
32 3 5 4 3 4 3 22 
33 4 4 3 4 4 3 22 
34 4 3 4 5 3 4 23 
35 4 4 5 4 3 5 25 
36 4 5 5 3 4 4 25 
37 5 4 5 3 3 3 23 
38 4 3 4 5 2 3 21 
39 5 4 3 4 3 5 24 
40 4 5 4 4 4 4 25 
41 3 4 3 3 3 5 21 
42 5 4 4 4 2 4 23 
43 4 3 5 4 3 3 22 
44 5 4 5 5 3 4 26 
45 4 4 5 4 4 5 26 
46 3 5 4 3 4 5 24 
47 4 5 3 3 3 4 22 
48 1 1 1 1 1 1 6 
49 2 3 5 4 4 2 20 
50 3 3 4 4 3 4 21 
51 4 3 3 3 4 3 20 
52 5 3 3 4 3 3 21 
53 4 4 4 3 5 3 23 
54 3 4 5 4 3 4 23 
55 4 5 4 3 4 5 25 
56 3 4 3 5 3 4 22 
57 5 3 4 5 2 3 22 
58 5 4 5 4 2 4 24 
59 4 5 4 3 3 5 24 
60 3 4 4 3 4 4 22 
61 4 3 3 4 3 3 20 
62 5 4 4 5 3 4 25 



63 4 3 3 4 2 4 20 
64 3 5 4 3 3 3 21 
65 4 4 3 4 3 4 22 
66 4 3 4 3 4 3 21 
67 3 4 4 4 4 4 23 
68 3 3 5 5 4 5 25 
69 4 4 4 4 3 4 23 
70 5 5 3 3 2 3 21 
71 4 5 4 4 3 4 24 
72 3 4 4 3 3 3 20 
73 4 3 5 4 4 5 25 
74 5 3 5 3 4 5 25 
75 4 4 5 4 3 4 24 
76 4 5 4 4 2 3 22 
77 1 1 1 1 1 1 6 
78 4 4 4 4 3 5 24 
79 5 3 4 4 4 5 25 
80 4 4 5 3 4 5 25 
81 3 5 5 4 3 4 24 
82 4 5 4 3 2 3 21 
83 5 4 4 5 3 3 24 
84 4 3 5 4 3 4 23 
85 3 4 5 3 4 4 23 
86 3 4 5 4 4 5 25 
87 4 4 4 5 3 4 24 
88 4 5 4 4 3 3 23 
89 5 5 5 3 3 4 25 
90 4 4 5 3 2 3 21 
91 4 3 4 3 2 4 20 
92 4 5 4 4 3 4 24 
93 5 4 3 4 4 5 25 
94 5 3 4 5 3 5 25 
95 4 4 4 4 3 4 23 
96 3 4 5 3 2 3 20 
97 1 1 1 1 1 1 6 
98 4 5 4 3 4 2 22 
99 4 4 3 4 4 3 22 

100 5 3 4 3 3 4 22 
 

 

 



3. KEPUTUSAN PEMELIAN (Y) 

No. Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Jumlah 
1 4 4 3 3 3 2 3 4 26 
2 3 5 4 4 4 3 4 4 31 
3 3 4 3 3 4 3 4 5 29 
4 3 4 2 2 3 4 3 4 25 
5 3 3 2 3 2 3 2 3 21 
6 4 4 3 3 3 2 3 4 26 
7 3 4 3 4 3 3 3 5 28 
8 3 4 4 4 4 3 4 4 30 
9 3 3 4 3 4 4 4 3 28 

10 4 3 3 4 3 4 3 4 28 
11 4 4 3 3 2 4 2 5 27 
12 3 2 3 5 3 3 3 4 26 
13 2 3 2 4 3 2 3 3 22 
14 3 3 3 3 4 3 4 4 27 
15 3 3 3 3 4 3 4 5 28 
16 4 4 3 4 3 4 3 5 30 
17 3 5 4 3 3 3 3 4 28 
18 3 3 4 3 2 3 2 3 23 
19 2 4 5 4 3 3 3 3 27 
20 3 4 4 3 3 2 3 4 26 
21 3 3 3 3 4 3 4 5 28 
22 4 4 3 3 3 3 3 5 28 
23 3 3 4 2 3 4 3 4 26 
24 3 4 4 3 2 4 2 3 25 
25 4 4 3 3 3 3 3 4 27 
26 4 3 4 4 3 2 3 5 28 
27 3 3 3 5 4 3 4 4 29 
28 2 3 3 4 4 3 4 4 27 
29 3 4 3 3 4 3 4 3 27 
30 3 5 4 4 3 4 3 4 30 
31 3 4 4 5 3 3 3 4 29 
32 3 4 3 5 3 2 3 5 28 
33 4 3 4 5 3 3 3 4 29 
34 5 4 5 4 4 3 4 3 32 
35 4 5 5 3 5 4 5 4 35 
36 3 4 4 3 4 3 4 5 30 
37 3 3 3 4 3 2 3 4 25 
38 5 4 3 4 3 3 3 3 28 
39 4 3 3 5 5 3 5 4 32 
40 4 5 3 5 4 4 4 5 34 



41 3 4 3 4 5 4 5 4 32 
42 4 3 4 3 4 3 4 4 29 
43 4 4 4 3 3 4 3 3 28 
44 5 3 4 4 4 3 4 4 31 
45 4 5 3 3 5 2 5 4 31 
46 3 4 3 5 5 3 5 5 33 
47 3 3 3 4 4 4 4 5 30 
48 1 1 1 1 1 1 1 1 8 
49 4 3 3 4 2 3 2 3 24 
50 4 4 3 3 4 4 4 3 29 
51 3 5 3 3 3 3 3 3 26 
52 4 5 4 4 3 4 3 3 30 
53 3 4 3 3 3 3 3 4 26 
54 4 3 3 5 4 2 4 4 29 
55 3 4 4 4 5 3 5 5 33 
56 5 3 5 3 4 3 4 4 31 
57 5 4 4 3 3 4 3 3 29 
58 4 5 4 4 4 4 4 4 33 
59 3 4 3 3 5 4 5 5 32 
60 3 3 3 5 4 4 4 4 30 
61 4 3 3 4 3 4 3 3 27 
62 5 4 3 3 4 3 4 4 30 
63 4 4 3 4 4 3 4 3 29 
64 3 5 3 5 3 2 3 5 29 
65 4 4 3 4 4 3 4 4 30 
66 3 5 4 3 3 2 3 3 26 
67 4 4 5 3 4 3 4 4 31 
68 5 3 4 4 5 3 5 3 32 
69 4 4 3 4 4 3 4 4 30 
70 3 5 3 5 3 4 3 5 31 
71 4 4 4 4 4 4 4 5 33 
72 3 3 5 3 3 3 3 4 27 
73 4 4 4 3 5 4 5 3 32 
74 3 4 3 4 5 3 5 3 30 
75 4 4 4 5 4 4 4 4 33 
76 4 5 3 4 3 4 3 5 31 
77 1 1 1 1 1 1 1 1 8 
78 4 4 4 3 5 3 5 4 32 
79 4 4 3 4 5 3 5 3 31 
80 3 3 4 5 5 2 5 4 31 
81 4 4 3 4 4 3 4 5 31 
82 3 3 3 3 3 3 3 5 26 
83 5 4 4 4 3 4 3 4 31 



84 4 5 4 3 4 3 4 3 30 
85 3 4 3 4 4 4 4 4 30 
86 4 3 4 3 5 3 5 4 31 
87 5 4 3 4 4 2 4 4 30 
88 4 3 4 4 3 3 3 5 29 
89 3 5 3 5 4 3 4 5 32 
90 3 4 4 4 3 4 3 4 29 
91 3 3 3 4 4 4 4 3 28 
92 4 4 5 3 4 4 4 5 33 
93 4 4 4 4 5 3 5 4 33 
94 5 5 3 4 5 2 5 3 32 
95 4 4 3 4 4 3 4 4 30 
96 3 3 4 5 3 3 3 4 28 
97 1 1 1 1 1 1 1 1 8 
98 3 5 4 4 2 4 2 5 29 
99 4 4 3 4 3 4 3 4 29 

100 3 3 4 5 4 3 4 3 29 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



UJI VALIDITAS  

A. BRAND IMAGE  

Correlations 

  X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 Jumlah 

X1.

1 

Pearson 

Correlation 
1 .224* .148 .349** .396** .345** .342** .345** .601** 

Sig. (2-tailed)  .025 .141 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X1.

2 

Pearson 

Correlation 
.224* 1 .060 .451** .091 .253* .152 .253* .478** 

Sig. (2-tailed) .025  .554 .000 .370 .011 .131 .011 .000 

N 100 100 100 100 100 100 100 100 100 

X1.

3 

Pearson 

Correlation 
.148 .060 1 .188 .397** .359** .288** .359** .531** 

Sig. (2-tailed) .141 .554  .061 .000 .000 .004 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X1.

4 

Pearson 

Correlation 
.349** .451** .188 1 .296** .299** .382** .299** .645** 

Sig. (2-tailed) .000 .000 .061  .003 .002 .000 .002 .000 

N 100 100 100 100 100 100 100 100 100 

X1.

5 

Pearson 

Correlation 
.396** .091 .397** .296** 1 .439** .416** .439** .677** 

Sig. (2-tailed) .000 .370 .000 .003  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 



X1.

6 

Pearson 

Correlation 
.345** .253* .359** .299** .439** 1 .366** 

1.000*

* 
.791** 

Sig. (2-tailed) .000 .011 .000 .002 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X1.

7 

Pearson 

Correlation 
.342** .152 .288** .382** .416** .366** 1 .366** .643** 

Sig. (2-tailed) .000 .131 .004 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 100 

X1.

8 

Pearson 

Correlation 
.345** .253* .359** .299** .439** 1.000** .366** 1 .791** 

Sig. (2-tailed) .000 .011 .000 .002 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 

Jum

lah 

Pearson 

Correlation 
.601** .478** .531** .645** .677** .791** .643** .791** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 

 

 

 

 

 

 

 

 

 

 



B. PROMOSI (X2) 

Correlations 

  X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 Jumlah 

X2.

1 

Pearson 

Correlation 
1 .283** .231* .416** .091 .296** .603** 

Sig. (2-tailed)  .004 .021 .000 .370 .003 .000 

N 100 100 100 100 100 100 100 

X2.

2 

Pearson 

Correlation 
.283** 1 .335** .220* .334** .290** .637** 

Sig. (2-tailed) .004  .001 .028 .001 .003 .000 

N 100 100 100 100 100 100 100 

X2.

3 

Pearson 

Correlation 
.231* .335** 1 .354** .358** .317** .670** 

Sig. (2-tailed) .021 .001  .000 .000 .001 .000 

N 100 100 100 100 100 100 100 

X2.

4 

Pearson 

Correlation 
.416** .220* .354** 1 .152 .382** .648** 

Sig. (2-tailed) .000 .028 .000  .131 .000 .000 

N 100 100 100 100 100 100 100 

X2.

5 

Pearson 

Correlation 
.091 .334** .358** .152 1 .451** .603** 

Sig. (2-tailed) .370 .001 .000 .131  .000 .000 

N 100 100 100 100 100 100 100 

X2.

6 

Pearson 

Correlation 
.296** .290** .317** .382** .451** 1 .714** 



Sig. (2-tailed) .003 .003 .001 .000 .000  .000 

N 100 100 100 100 100 100 100 

Jum

lah 

Pearson 

Correlation 
.603** .637** .670** .648** .603** .714** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 

 

C. KEPUTUSAN PEMBELIAN (Y) 

Correlations 

  Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Jumlah 

Y1 Pearson 

Correlation 
1 .366** .405** .238* .382** .288** .382** .220* .631** 

Sig. (2-tailed)  .000 .000 .017 .000 .004 .000 .028 .000 

N 100 100 100 100 100 100 100 100 100 

Y2 Pearson 

Correlation 
.366** 1 .351** .257** .299** .359** .299** .378** .637** 

Sig. (2-tailed) .000  .000 .010 .002 .000 .002 .000 .000 

N 100 100 100 100 100 100 100 100 100 

Y3 Pearson 

Correlation 
.405** .351** 1 .208* .322** .355** .322** .247* .608** 

Sig. (2-tailed) .000 .000  .037 .001 .000 .001 .013 .000 

N 100 100 100 100 100 100 100 100 100 

Y4 Pearson 

Correlation 
.238* .257** .208* 1 .338** .195 .338** .409** .587** 



Sig. (2-tailed) .017 .010 .037  .001 .052 .001 .000 .000 

N 100 100 100 100 100 100 100 100 100 

Y5 Pearson 

Correlation 
.382** .299** .322** .338** 1 .188 

1.000*

* 
.290** .764** 

Sig. (2-tailed) .000 .002 .001 .001  .061 .000 .003 .000 

N 100 100 100 100 100 100 100 100 100 

Y6 Pearson 

Correlation 
.288** .359** .355** .195 .188 1 .188 .306** .535** 

Sig. (2-tailed) .004 .000 .000 .052 .061  .061 .002 .000 

N 100 100 100 100 100 100 100 100 100 

Y7 Pearson 

Correlation 
.382** .299** .322** .338** 

1.000*

* 
.188 1 .290** .764** 

Sig. (2-tailed) .000 .002 .001 .001 .000 .061  .003 .000 

N 100 100 100 100 100 100 100 100 100 

Y8 Pearson 

Correlation 
.220* .378** .247* .409** .290** .306** .290** 1 .612** 

Sig. (2-tailed) .028 .000 .013 .000 .003 .002 .003  .000 

N 100 100 100 100 100 100 100 100 100 

Jum

lah 

Pearson 

Correlation 
.631** .637** .608** .587** .764** .535** .764** .612** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 

 

 

 



UJI REALIBITAS  

1) BRAND IMAGE (X1) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.802 8 

 
2) PROMOSI (X2) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.721 6 

 
 

3) KEPUTUSAN PEMBELIAN (Y) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.800 8 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



ANALISIS REGRESI LINIER BERGANDA 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant

) 
.690 1.095 

 
.631 .530 

X1 .486 .074 .474 6.533 .000 

X2 .649 .096 .493 6.787 .000 

 

ANALISIS KOEFISIEN DETERMINASI (R2)  

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .934a .872 .869 1.61091 

a. Predictors: (Constant), X2, X1  

  

UJI F 

ANOVAb 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1709.243 2 854.622 329.331 .000a 

Residual 251.717 97 2.595   

Total 1960.960 99    

a. Predictors: (Constant), X2, X1     

b. Dependent Variable: Y     

 



UJI T 

Model T Sig. 

1 (Constant) .631 .530 

X1 6.533 .000 

X2 6.787 .000 

 

 


