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LAMPIRAN 2 

1. Hasil Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 36 

Normal Parameters
a,b

 
Mean 0E-7 

Std. Deviation 1,89628997 

Most Extreme Differences 

Absolute ,101 

Positive ,101 

Negative -,055 

Kolmogorov-Smirnov Z ,603 

Asymp. Sig. (2-tailed) ,860 

a. Test distribution is Normal. 

b. Calculated from data. 

 

2. Hasil Uji Autokorelasi 

 

 

 

Model Summary
b
 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

Durbin-Watson 

1 ,480
a
 ,230 ,158 1,98319 1,687 

a. Predictors: (Constant), PROFITABILITAS, FIRM SIZE, SALES GROWTH 

b. Dependent Variable: NILAI PERUSAHAAN 



 

 

 

3. Hasil Uji Multikolinearitas 

Coefficients
a
 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. Collinearity 

Statistics 

B Std. 

Error 

Beta Tolerance VIF 

1 

(Constant) -4,783 7,860  -,609 ,547   

SALES 

GROWTH 
,048 ,033 ,239 1,452 ,156 ,891 1,123 

FIRM SIZE ,235 ,280 ,131 ,841 ,406 ,995 1,005 

PROFITAB

ILITAS 
,189 ,099 ,315 1,922 ,064 ,893 1,120 

a. Dependent Variable: NILAI PERUSAHAAN 

 

4. Hasil Uji Heteroskedastisitas 

 

 

 

 

 

 

 

 

 

 



 

 

 

5. Hasil Uji Regresi Linier Berganda 

Coefficients
a
 

Model Unstandardized 

Coefficients 

Standardize

d 

Coefficients 

T Sig. 

B Std. Error Beta 

1 

(Constant) -4,783 7,860  -,609 ,547 

SALES 

GROWTH 
,048 ,033 ,239 1,452 ,156 

FIRM SIZE ,235 ,280 ,131 ,841 ,406 

PROFITABILI

TAS 
,189 ,099 ,315 1,922 ,064 

a. Dependent Variable: NILAI PERUSAHAAN 

 

6. Hail Uji F 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 37,615 3 12,538 3,188 ,037
b
 

Residual 125,857 32 3,933   

Total 163,472 35    

a. Dependent Variable: NILAI PERUSAHAAN 

b. Predictors: (Constant), PROFITABILITAS, FIRM SIZE, SALES GROWTH 

 


