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Lampiran 5 : Kuisioner 

 

KUISIONER 

 

Isilah pertayaan pertayaan berikut yang dianggap paling 

mendekati dengan tanda (√). Hanya boleh mengisi 1 kali disetiap 

nomor. 

 

I. Identitas responden  

Nama           :  

 

Keterangan :  

SS   : Sangat Setuju  

S   : Setuju  

KS  : Kurang Setuju  

TS    : Tidak Setuju  

STS : Sangat Tidak Setuju 

 

II. Kepercayaan 

No Peryataan SS S KS TS STS 

1 Percaya pada mitra yang 
menyediakan E-Money 

     

2 Pemakaian E-Money terus 

menerus  
     

3 Pemakaian E-Money 

memberi keamanan  
     

4 Testimoni yang bersifat 
positif dari orang lain 

     

 

 

 

 



III. Kemudahan 

No Peryataan SS S KS TS STS 

1 Sistem E-Money Mudah 
Dimengerti dalam 
pemakaiannya 

     

2 Sistem E-Money Praktis 

Dalam pemakaiannya 
     

3 Sistem E-Money Mudah 

Digunakan dalam 
transaksi  

     

4 Sistem E-Money hampir 
bisa digunakan dimana 
saja 

     

 

 

IV. Manfaat 

No Peryataan SS S KS TS STS 

1 Penggunaan E-Money 

Mempercepat Proses 
transaksi 

     

2 Penggunaan E-Money 
Meningkatkan Efektifitas 

     

3 Penggunaan E-Money 

Bermanfaat Bagi Individu 
(Promo,discount, etc) 

     

4 Penggunaan sistem 
meningkatkan 
produktifitas bisa 
melakukan beberapa 
transaksi sekaligus 

     

 

 

 

 



V. Minat Penggunaan E-Money 

No Peryataan SS S KS TS STS 

1 E-Money adalah alternatif 
pembayaran saat tidak ada 
uang cash 

     

2 Menggunakan E-Money 
karena banyak cashback 

     

3 Menggunakan E-Money 

karena atas dasar 
kebutuhan 

     

4 Puas atas fitur layanan 
yang diberikan 

     

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Lampiran 6 : Tabulasi 

 

N 

Indikator 

Kepercayaan Kemudahan Manfaat Minat Penggunaan 

1 2 3 4 T 1 2 3 4 T 1 2 3 4 T 1 2 3 4 T 

1 4 4 4 4 16 3 4 4 4 15 4 3 4 3 14 4 4 4 4 16 

2 4 4 3 3 14 4 4 4 4 16 4 4 4 3 15 2 3 3 2 10 

3 4 3 4 4 15 5 3 4 4 16 5 3 4 3 15 2 3 3 2 10 

4 4 4 5 4 17 3 3 3 3 12 4 5 5 5 19 1 2 1 1 5 

5 4 4 4 4 16 4 5 4 4 17 3 4 4 3 14 2 3 3 2 10 

6 4 3 3 4 14 4 4 5 4 17 3 4 4 3 14 2 3 3 2 10 

7 4 4 4 4 16 3 4 3 4 14 4 3 3 4 14 1 2 2 1 6 

8 5 3 4 5 17 4 3 5 5 17 3 4 4 3 14 2 3 3 2 10 

9 4 4 4 5 17 5 4 4 4 17 3 4 4 3 14 2 3 3 2 10 

10 5 4 4 5 18 5 4 5 5 19 4 4 4 4 16 3 3 3 2 11 

11 4 3 4 3 14 5 5 5 5 20 4 4 4 4 16 3 3 3 2 11 

12 4 3 5 5 17 4 3 4 4 15 3 3 4 3 13 1 2 2 2 7 

13 5 5 5 5 20 4 4 3 4 15 4 4 4 4 16 3 3 3 2 11 



14 4 4 4 4 16 4 4 3 4 15 3 4 4 3 14 4 4 4 4 16 

15 4 4 4 4 16 4 4 5 4 17 3 4 5 3 15 3 3 3 2 11 

16 5 3 4 5 17 5 4 3 4 16 4 4 5 4 17 3 3 3 3 12 

17 3 5 5 4 17 4 4 5 5 18 4 4 4 4 16 3 3 3 3 12 

18 3 4 4 3 14 3 3 2 2 10 5 4 4 5 18 3 3 3 3 12 

19 4 4 4 4 16 4 3 4 4 15 4 4 4 4 16 4 4 4 4 16 

20 4 4 4 4 16 4 3 4 3 14 3 4 5 3 15 3 3 3 3 12 

21 4 4 4 4 16 4 4 5 4 17 4 4 5 4 17 3 3 3 3 12 

22 3 3 3 3 12 4 4 3 4 15 3 5 4 3 15 3 3 3 3 12 

23 4 3 3 3 13 4 4 4 4 16 3 5 5 3 16 3 3 3 3 12 

24 4 4 4 4 16 4 4 4 3 15 4 4 4 4 16 4 4 4 4 16 

25 4 4 4 4 16 4 3 4 4 15 3 4 4 3 14 4 4 4 4 16 

26 4 4 4 4 16 4 4 4 4 16 4 4 4 4 16 4 4 4 4 16 

27 4 4 3 3 14 4 4 4 4 16 4 4 5 4 17 3 3 3 3 12 

28 4 3 3 4 14 3 3 3 2 11 5 4 5 5 19 3 3 3 3 12 

29 4 4 5 5 18 4 4 3 4 15 3 4 3 3 13 2 2 2 2 8 

30 4 3 3 4 14 4 4 5 4 17 5 4 5 5 19 3 3 3 3 12 

31 4 3 3 4 14 4 4 4 3 15 3 4 4 3 14 2 2 2 2 8 



32 5 4 5 5 19 4 3 4 4 15 3 4 4 3 14 2 2 2 2 8 

33 5 5 3 5 18 5 3 5 5 18 4 4 4 4 16 2 3 3 2 10 

34 3 4 3 4 14 5 3 3 3 14 4 5 4 4 17 3 4 3 3 13 

35 4 3 3 4 14 4 4 5 5 18 3 5 5 3 16 3 4 3 3 13 

36 5 3 4 4 16 4 4 4 4 16 4 4 4 4 16 4 4 4 4 16 

37 3 4 3 4 14 5 5 5 5 20 5 4 5 5 19 3 4 3 3 13 

38 4 3 5 5 17 5 3 5 3 16 4 5 5 4 18 4 5 4 4 17 

39 5 4 3 5 17 4 3 5 4 16 4 5 4 4 17 4 5 4 4 17 

40 5 4 4 4 17 4 4 4 4 16 4 5 5 4 18 4 5 4 4 17 

41 4 4 5 4 17 5 4 4 4 17 4 5 4 4 17 4 5 4 4 17 

42 4 4 5 4 17 5 4 4 4 17 3 5 5 3 16 4 5 4 5 18 

43 4 3 4 4 15 4 4 4 4 16 4 5 5 4 18 3 4 3 3 13 

44 4 3 4 4 15 5 3 4 4 16 5 5 5 4 19 3 4 3 3 13 

45 3 3 5 5 16 4 5 4 4 17 5 5 5 4 19 4 5 4 5 18 

46 3 3 4 4 14 4 5 5 5 19 5 5 5 4 19 3 4 3 3 13 

47 4 4 4 4 16 5 4 4 4 17 5 5 5 4 19 4 5 4 5 18 

48 4 4 5 4 17 4 4 4 5 17 5 5 5 4 19 4 5 4 5 18 

49 4 4 4 3 15 3 3 3 3 12 5 5 5 4 19 3 4 3 3 13 



50 4 4 3 4 15 4 3 4 3 14 4 4 4 3 15 3 4 3 3 13 

51 5 5 5 5 20 2 2 2 2 8 4 5 4 5 18 1 1 1 1 4 

52 4 4 4 3 15 5 5 5 5 20 4 4 3 3 14 3 4 3 3 13 

53 4 4 4 5 17 5 4 4 4 17 5 5 5 4 19 5 5 5 5 20 

54 4 4 5 5 18 5 4 4 4 17 5 5 5 4 19 5 5 5 5 20 

55 5 5 5 5 20 5 4 4 4 17 5 5 5 4 19 5 5 5 5 20 

56 3 3 4 4 14 5 4 4 4 17 4 4 4 4 16 3 4 4 3 14 

57 3 3 4 4 14 3 3 3 3 12 4 4 4 4 16 3 4 4 3 14 

58 3 3 4 5 15 4 3 4 4 15 5 3 4 4 16 3 4 4 3 14 

59 5 5 3 5 18 5 4 4 4 17 5 5 5 4 19 5 5 5 5 20 

60 4 4 5 5 18 5 5 4 4 18 5 5 5 5 20 5 5 5 5 20 

61 5 5 5 3 18 4 4 5 5 18 4 5 5 4 18 5 5 5 5 20 

62 3 3 5 5 16 5 5 4 4 18 5 5 5 3 18 5 5 5 5 20 

63 4 4 4 3 15 4 4 4 3 15 4 4 4 4 16 3 4 4 3 14 

64 3 3 4 4 14 3 4 4 4 15 4 5 5 4 18 3 4 4 3 14 

65 3 3 5 5 16 5 3 5 5 18 4 4 5 5 18 5 5 5 5 20 

66 5 5 5 3 18 5 4 5 4 18 5 4 4 3 16 5 5 5 5 20 

67 4 4 4 4 16 4 4 4 3 15 4 4 4 4 16 3 4 4 3 14 



68 4 4 5 4 17 4 3 4 4 15 4 4 4 4 16 3 4 4 3 14 

69 4 4 4 4 16 5 5 5 4 19 5 4 4 3 16 2 3 3 2 10 

70 5 5 5 4 19 4 5 4 5 18 4 4 4 4 16 5 5 5 5 20 

71 3 3 5 5 16 4 5 4 5 18 4 4 4 4 16 5 5 5 5 20 

72 4 4 5 5 18 5 5 5 4 19 4 4 4 4 16 5 5 5 5 20 

73 5 4 4 5 18 4 5 5 5 19 5 5 5 3 18 5 5 5 5 20 

74 4 4 4 4 16 4 4 3 4 15 3 3 3 3 12 4 4 4 3 15 

75 4 4 4 4 16 4 4 3 4 15 4 3 3 3 13 4 4 4 3 15 

76 5 4 5 5 19 5 4 5 5 19 5 4 5 5 19 5 5 5 5 20 

77 5 5 4 5 19 5 4 5 5 19 4 4 4 3 15 5 5 5 5 20 

78 3 5 5 3 16 4 4 4 4 16 4 4 5 3 16 4 4 4 4 16 

79 5 5 4 5 19 5 5 5 5 20 4 5 4 4 17 5 5 5 5 20 

80 4 4 5 3 16 5 4 3 4 16 4 4 4 4 16 4 4 4 4 16 

81 4 4 4 4 16 4 4 4 4 16 5 4 4 4 17 4 4 4 4 16 

82 4 5 4 4 17 5 3 3 5 16 4 4 4 5 17 4 4 4 4 16 

83 5 3 4 5 17 4 4 4 4 16 4 4 5 4 17 4 4 4 4 16 

84 5 4 5 5 19 5 5 5 5 20 5 5 5 3 18 5 5 5 5 20 

85 5 4 5 5 19 4 4 4 4 16 4 4 5 4 17 5 5 5 5 20 



86 5 5 5 5 20 5 5 5 5 20 5 5 5 5 20 5 5 5 5 20 

87 5 4 4 4 17 4 4 4 4 16 4 4 5 4 17 4 4 4 4 16 

88 5 5 5 5 20 4 3 5 4 16 4 5 4 4 17 5 5 5 5 20 

89 5 5 5 5 20 4 3 4 4 15 4 4 4 4 16 5 5 5 5 20 

90 5 5 5 5 20 5 4 5 4 18 5 5 3 5 18 5 5 5 5 20 

91 5 5 5 5 20 4 4 4 4 16 4 4 5 4 17 5 5 5 5 20 

92 5 5 5 5 20 5 5 5 4 19 5 5 5 4 19 5 5 5 5 20 

93 4 4 4 5 17 5 4 3 4 16 4 4 5 4 17 4 4 4 4 16 

94 4 4 5 4 17 4 4 4 4 16 5 5 4 3 17 4 4 4 4 16 

95 5 5 5 5 20 5 3 4 4 16 5 4 4 4 17 5 5 5 5 20 

96 3 5 5 4 17 4 4 5 5 18 5 4 4 4 17 3 3 3 3 12 

97 3 4 4 3 14 3 3 2 2 10 4 4 4 5 17 3 3 3 3 12 

98 4 4 4 4 16 4 4 4 4 16 5 5 4 3 17 4 4 4 4 16 

99 4 4 4 4 16 4 3 4 3 14 5 4 5 3 17 3 3 3 3 12 

100 4 4 4 4 16 4 4 5 4 17 4 4 5 4 17 3 3 3 3 12 
 

 

 



Lampiran 7 : Hasil Analisis Deskriptif 

 

 

Descriptive Statistics 

 N Range Min Max Mean 

Std. 

Deviation 

Kepercayaan (X1) 100 8 12 20 16,54 1,883 

Kemudahan (X2) 100 12 8 20 16,24 2,193 

Manfaat (X3) 100 8 12 20 16,60 1,752 

Minat Penggunaan (Y) 100 16 4 20 14,79 4,063 

Valid N (listwise) 100      

 

 

 

 

 

 

 

 

 

 

 

 

 
 



Lampiran 8 : Hasil Uji Validitas 

 

Kepercayaan  

 1 2 3 4  (X1) 

1 Pearson 

Correlation 

1 ,449** ,154 ,391** ,722** 

Sig. (2-tailed)  ,000 ,125 ,000 ,000 

N 100 100 100 100 100 

2 Pearson 

Correlation 

,449** 1 ,343** ,112 ,693** 

Sig. (2-tailed) ,000  ,000 ,268 ,000 

N 100 100 100 100 100 

3 Pearson 

Correlation 

,154 ,343** 1 ,337** ,670** 

Sig. (2-tailed) ,125 ,000  ,001 ,000 

N 100 100 100 100 100 

4 Pearson 

Correlation 

,391** ,112 ,337** 1 ,668** 

Sig. (2-tailed) ,000 ,268 ,001  ,000 

N 100 100 100 100 100 

(X1) Pearson 

Correlation 

,722** ,693** ,670** ,668** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 100 100 100 100 100 

 

 

 

 



Kemudahan 

 1 2 3 4  (X2) 

1 Pearson 

Correlation 

1 ,359** ,456** ,487** ,729** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 

N 100 100 100 100 100 

2 Pearson 

Correlation 

,359** 1 ,386** ,503** ,718** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 

N 100 100 100 100 100 

3 Pearson 

Correlation 

,456** ,386** 1 ,627** ,810** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 

N 100 100 100 100 100 

4 Pearson 

Correlation 

,487** ,503** ,627** 1 ,846** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 

N 100 100 100 100 100 

(X2) Pearson 

Correlation 

,729** ,718** ,810** ,846** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 100 100 100 100 100 

 

 
 

 

 



 

Manfaat 

 1 2 3 4  (X3) 

1 Pearson 

Correlation 

1 ,270** ,282** ,429** ,738** 

Sig. (2-tailed)  ,007 ,005 ,000 ,000 

N 100 100 100 100 100 

2 Pearson 

Correlation 

,270** 1 ,479** ,174 ,669** 

Sig. (2-tailed) ,007  ,000 ,083 ,000 

N 100 100 100 100 100 

3 Pearson 

Correlation 

,282** ,479** 1 ,218* ,693** 

Sig. (2-tailed) ,005 ,000  ,029 ,000 

N 100 100 100 100 100 

4 Pearson 

Correlation 

,429** ,174 ,218* 1 ,673** 

Sig. (2-tailed) ,000 ,083 ,029  ,000 

N 100 100 100 100 100 

(X3) Pearson 

Correlation 

,738** ,669** ,693** ,673** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 100 100 100 100 100 

 
 

 

 



 

Minat Penggunaan 

 1 2 3 4  (Y) 

1 Pearson 

Correlation 

1 ,901** ,942** ,958** ,980** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 

N 100 100 100 100 100 

2 Pearson 

Correlation 

,901** 1 ,919** ,913** ,958** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 

N 100 100 100 100 100 

3 Pearson 

Correlation 

,942** ,919** 1 ,914** ,970** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 

N 100 100 100 100 100 

4 Pearson 

Correlation 

,958** ,913** ,914** 1 ,977** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 

N 100 100 100 100 100 

 (Y) Pearson 

Correlation 

,980** ,958** ,970** ,977** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 100 100 100 100 100 

 

 
 

 



Lampiran 9 : Hasil Uji Reliabilitas 

 

 

Kepercayaan 

Cronbach's 

Alpha N of Items 

,629 4 

 

 

Kemudahan 

Cronbach's 

Alpha N of Items 

,781 4 

 

 

Manfaat 

Cronbach's 

Alpha N of Items 

,639 4 

 

 

Minat Penggunaan 

Cronbach's 

Alpha N of Items 

,978 4 

 



Lampiran 10 : Uji Normalitas 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Lampiran 11 : Uji Multikolinearitas 
 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error 

Tolera

nce VIF 

1 (Constant) -18,488 4,097 -4,513 ,000   

(X1) ,669 ,176 3,807 ,000 ,921 1,086 

(X2) ,610 ,149 4,079 ,000 ,937 1,068 

(X3) ,742 ,184 4,023 ,000 ,964 1,037 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Lampiran 12 : Uji Heteroskedastisitas 

 

 

Correlations 

 (X1) (X2) (X3) (Y) 

Spear

man's 

rho 

(X1) Correlation 

Coefficient 

1,000 ,289** ,184 ,046 

Sig. (2-tailed) . ,004 ,068 ,650 

N 100 100 100 100 

(X2) Correlation 

Coefficient 

,289** 1,000 ,247* -,120 

Sig. (2-tailed) ,004 . ,013 ,235 

N 100 100 100 100 

(X3) Correlation 

Coefficient 

,184 ,247* 1,000 -,052 

Sig. (2-tailed) ,068 ,013 . ,607 

N 100 100 100 100 

(Y) Correlation 

Coefficient 

,046 -,120 -,052 1,000 

Sig. (2-tailed) ,650 ,235 ,607 . 

N 100 100 100 100 

 

 

 

 

 



Lampiran 13 : Uji Autokorelasi 

 

Runs Test 

 

Unstandardize

d Residual 

Test Valuea ,75201 

Cases < Test Value 46 

Cases >= Test Value 54 

Total Cases 100 

Number of Runs 42 

Z -1,756 

Asymp. Sig. (2-tailed) ,079 

 

 

 

 

 

 

 

 

 

 

 

 

 



Lampiran 14 : Uji Regresi 

 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B 

Std. 

Error Beta 

1 (Constant) -18,488 4,097  -4,513 ,000 

(X1) ,669 ,176 ,310 3,807 ,000 

(X2) ,610 ,149 ,329 4,079 ,000 

(X3) ,742 ,184 ,320 4,023 ,000 

 

 
 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 ,644a ,415 ,396 3,157 

Sumber: Data diolah dengan SPSS, 2020 

 
 

 

 

 

 

 

 

 


