
 

 

DAFTAR PUSTAKA 

 
 

Adipramita, Vionna & Ida Bagus Cempana. (2019) Pengaruh  

Kualitas Pelayanan, Persepsi Harga, Dan Lokasi 

Terhadap Keputusan Pembelian Di Toko Perhiasan 

Emas Lancar Jaya Sekaran, Lamongan. 

Akbar, M.M., & Parvez, N. (2009). Impact of service quality,  

trust, customer satisfaction on customer loyalty. ABAC,  

29(1), 24–38. 

Alex, D., & Thomas, S. 2012. Impact of Product Quality, Service 

Quality and Contextual Experience on Customer Perceived 

Value and Future Buying Intentions European. Journal of 

Business and Management. Volume 3, No.3, p.307-315. 

Akroush, Mamoun & Ali, S.Dawood & Affara, Israa. (2015). 

Service quality, customer satisfaction and loyalty in the 

Yemeni mobile service market. International Journal of 

Services, Economics and Management. 7. 53. 

10.1504/IJSEM.2015.076323. 

APJII (2020) Survei Pengguna Internet APJII 2019. 

https://www.apjii.or.id/content/read/39/521/Lapora 

n-Survei-Internet-APJII-2019-2020-Q2 

As'ad, H. Abu-Rumman. (2014) The Impact of Social Media 

Marketing on Brand Equity: An Empirical Study on Mobile 

Service Providers in Jordan. Journal Society of 

Interdiciplinary Business Research Vol. 3 No. 1 ISSN: 

2304-1013;2304-1269. 

Assegaff, M, (2009) Pengaruh Kualitas Pelayanan Terhadap  

Kepuasan Konsumen (Studi Pada Perusahaan 

Penerbangan PT. Garuda Di Kota Semarang). Jurnal 

Ekonomi dan Bisnis. Vol. 10. No. 2. Juli, p.171 – 186. 
 

93 

http://www.apjii.or.id/content/read/39/521/Lapora


 

94 
 
 

Bisnis.com, (2021) Sedia Payung Sebelum Badai Kedua' 

https://bisnisindonesia.id/article/peritel-modern- 

sedia-payung-sebelum-badai-kedua 

CEIC, (2021) Indonesia Retail Sales Growth. 

https://www.ceicdata.com/id/indicator/indonesia/re 

tail-sales-growth 

Chan, Y., dan Ngai, (2012). ‘Conceptualising Electronic Word of 

Mouth Activity: An Input-Process-Output Perspective’, 

Marketing Intelegency 

Charo, Naimatullah, Pershant Sharma, Saabdullah Saikh dan 

Abdul Hasseb, (2016) ‘Determining the Impact of EWOM 

and Brand Image and Purchase Intention Through Adoption 

of Online Options’, Humanities and Management Science, 

Vol.3. 

Chien, S. -, & Tsai, C. -. (2012). Dynamic capability, knowledge,  

learning, and firm 

performance. Journal of Organizational Change Management, 

25(3), 434-444. doi:10.1108/09534811211228148 

Christy M.K, (2010). ‘What Drives Consumer to Spread Electronic 

Word of Mouth in Online Consumer Opinion Platforms’, 

Decision Support System, Vol. 53, hal: 218-225 

Constantinedes, Efthymios, (2014), ‘Foundations of Social Media 

Marketing’, Social and Behavioral Science¸Vol 148, hal: 40- 

57 

CNN    Indonesia.    Pola    Belanja   Masyarakat   Geser dari 

Supermarket ke Minimarket. 

https://www.cnnindonesia.com/ekonomi/2018123115 

3540-92-357559/pola-belanja-masyarakat-geser-dari- 

supermarket-ke-minimarket 

http://www.ceicdata.com/id/indicator/indonesia/re
http://www.cnnindonesia.com/ekonomi/2018123115


 

95 
 
 

Dahiyat, S.E., Akroush, M.N. and Abu-Lail, B.N. (2011) ‘An 

integrated model of perceived service quality and customer 

loyalty: an empirical examination of the mediation effects of 

customer satisfaction and customer trust’, International 

Journal Services and Operations Management, Vol. 9, 

No. 4, pp.453–490. 

Darmawan, Didit. The Effect of Service Quality, Customer 

Satisfaction and Corporate Image on Customer Loyalty in the 

banking sector in Indonesia. IOSR Journal of Business and 

Management (IOSR-JBM), vol. 19, no. 11, (2017), pp. 46- 

51. 

Ekasari, Novita, (2014). Pengaruh Promosi Berbasis Sosia 

Media Terhadap Keputusan Pembelian Produk Jasa 

Pembiayaan Kendaraan Pada Pt. Bfi Finance Jambi. 

Jurnal Penelitian Universitas Jambi Seri Humaniora 

Volume 16, Nomor 2, Hal.81-102 

Ghozali, I. (2016) Aplikasi Analisis Multivariete Dengan 

Program IBM SPSS 23. Edisi 8. Semarang: Badan 

Penerbit Universitas Diponegoro. 

Goyette, Isabella dan Line Richard. (2010). ‘EWOM Scale: Word 

of Mouth Measurement’, Journal of Administrative 

Science, Vol. 27, hal: 5-23 

Guo, Qi dan Qian Ma, (2012), ‘A Study of Word of Mouth 

Marketing and Its Application Strategies in the Era of 

Internet. Contemporery Logistic’, Vol.7. 

Hakim, Arif & Erni Martini. (2019). Pengaruh Promosi Berbasis 

Sosial Media Terhadap Keputusan Pembelian Produk 

Sepatu Exodos57. e-Proceeding of Management : Vol.6,  

No.1 April 2019 | Page 421 



 

96 
 
 

Hartman Group, (2018), Click and Cravings: The Impact of Social 

Technology on Food Culture. Hartman Groups, 

Washington. 

Kertajaya, Hermawan, (2010). Marketing 3.0. Jakarta: Erlangga. 

Kudeshia, Chetna dan Amresh Kumar, (2017. ‘Social EWOM: 

Does It Affect Brand Attitude and Purchase Intention of 

Brands?’, Management Research Review, Vol 40, issue 3. 

Kompas.     2020.    Prospek Bisnis (2020),    Aprindo    Sebut 

Minimarket  Masih  Menjanjikan. 

https://www.kompas.com/ekonomi/18/12/2019/pro 

spek-bisnis-2020-aprindo-sebut-minimarket-masih- 

menjanjikan/ 

Kotler, Philip dan Gary Armstrong. (2012). Principles of 

Marketing. New Jersey: Pearson Education. 

Kotler, Philip dan Kevin Lane Keller. (2016). Marketing 

Management. New Jersey: Pearson Education 

Malita, Laura, (2016), ‘Social Media Time Management Tools and 

Tips’, Procedia Computer Science. Vol. 8, hal. 747-753 

Manel, Hamouda dan Rym Tabbane, (2013), ‘Impact of Word of 

Mouth Evaluation on Purchase Intention: The Mediating 

Role of Attitude Towards Product’, International Journal of 

Online Marketing, Vol. 3, hal: 20-37 

McNealy, Scott, (2010). The New Rules of Marketing and PR: How 

to Use Social Media, Blogs, New Releases, Online Video dan 

Viral Marketing to Reach Buyers Directly. New Jersey: John 

Wiley dan Sons, Inc. 102 

Merentek, Yumi, Joyce Lapian & Agus Soegoto. (2017). 

Pengaruh Kualitas Produk, Suasana Toko, dan Kualitas  

Pelayanan Terhadap Keputusan Pembelian Pada KFC 

Bahu di Manado. Jurnal EMBA Vol. 5(2) p: 2839-2847 

http://www.kompas.com/ekonomi/18/12/2019/pro


 

97 
 
 

Minh and N. H. Huu, “The relationship between service quality, 

customer satisfaction and customer loyalty: an investigation 

in Vietnamese retail banking sector,” J. Compet., vol. 8, no. 

2, pp. 103-116, (2016). 

Nambiar, B. K., Ramanathan, H. N., Rana, S., & Prashar, S. 

(2019). Perceived Service Quality and Customer Satisfaction: 

A Missing Link in Indian Banking Sector. Vision, 23(1), 44– 

55. https://doi.org/10.1177/0972262918821228 

Nasution, Asrizal & Muhammad T. Lesmana. (2018). Pengaruh 

Harga dan Kualitas Pelayanan Terhadap Keputusan 

Pembelian Konsumen (Studi Kasus pada Alfamart di 

Kota Medan). Prosiding Seminar Nasional Vokasi 

Indonesia, Volume 1 p: 83-88 

Ngo, Vu & Nguyen, Huan. (2016). The Relationship between 

Service Quality, Customer Satisfaction and Customer 

Loyalty: An Investigation in Vietnamese Retail Banking 

Sector. Journal of Competitiveness. 8. 103-116. 

10.7441/joc.2016.02.08. 

Nielsen, 2014, Global Trust in Advertising, diakses pada 27 

Agustus 2017, 

https://www.nielsen.com/content/dam/nielsenglobal  

/apac/docs/reports/2015/nielsen-global-trust-in- 

advertising-report-september-2015.pdf 

Pan, Y., Sheng, S., & Xie, F. T. (2012). Antecedents of customer 

loyalty: An empirical synthesis and reexamination. Journal of 

Retailing and Consumer Services, 19(1), 150-158. 

doi:10.1016/j.jretconser.2011.11.004 

Pikiran Rakyat. (2021). Survei: Minimarket Lokal Tumbuh di  

Tengah Pandemi Covid-19 https://www.pikiran- 

http://www.nielsen.com/content/dam/nielsenglobal


 

98 
 
 

rakyat.com/ekonomi/pr-011551637/survei- 

minimarket-lokal-tumbuh-di-tengah-pandemi-covid-19 

Prasetyo, Danang & Astri Wulandari. (2018). Pengaruh 

Promosi Melalui Media Sosial Instagram Terhadap 

Keputusan Pembelian pada UMKM Mukena Fathiya 

Cimahi Tahun 2018. e-Proceeding of Applied Science : 

Vol.4, No.3 p: 1228-1239 

Quddus, Fakhri Syahir., & Hudrasyah, Herry. (2014). “The 

Influence of Service Quality Dimensions on Customer 

Satisfaction and Customer Loyalty in PT JNE North Bandung 

Area”, Journal of Business and Management, 3(5), 546- 

556. 

Rachman, M. (2018). Pendekatan Penelitian: Kuantitatif, 

Kualitatif, Mixed, PTK, R&D. Yogyakarta: Magnum 

Pustaka Utama. 

Rajeswari, S., Srinivasulu, Y., & Thiyagarajan, S. (2017). 

Relationship among Service Quality, Customer Satisfaction 

and Customer Loyalty: With Special Reference to Wireline 

Telecom Sector (DSL Service). Global Business Review, 18(4), 

1041–1058. https://doi.org/10.1177/0972150917692405 

San Martin, Sonia, Carmin Camamero dan Rebecca San Jose,  

(2011), ‘Does Involvement Matter in Online Shopping  

Satisfication dan Trust?’,  Psychology and Marketing, 

Sejati, Bayu Atria. (2016). Pengaruh Kualitas Produk, Kualitas 

Layanan dan Harga Terhadap Keputusan Pembelian 

Pada Starbucks. Jurnal Ilmu dan Riset Manajemen Vol.  

5(3) 

Seth, N., Deshmukh, S.G. and Vrat, P. (2005) ‘Service quality 

models: a review’, International Journal of Quality and 

Reliability Management, Vol. 22, No. 9, pp.913–949. 



 

99 
 
 

Soares, Ana Maria, Jose Carlos Pinho dan Helena Noble, (2012), 

‘From Social to Marketing Interactions: The Role of Social 

Network’, Transnational Management, Vol. 17, hal:45-62 

Soenawan, Alfredo & Edward Malonda. (2015). Pengaruh 

Kualitas Produk, Kualitas Pelayanan Dan Harga 

Terhadap Keputusan Pembelian Konsumen D’stupid 

Baker Spazio Graha Family Surabaya. Jurnal Hospitality 

dan Manajemen Jasa, vol. 3, no. 2, pp. 395-409. 

Sugiyono. (2014). Metode Penelitian Kuantitatif, Kualitatif dan 

Kombinasi (Mixed Methods). Bandung: Alfabeta 

Sun, Ghiselli, (2012), ‘Developing a Conceptual Model of Brand 

Equity in the Hotel Industry’, Journal of Quality Assurance 

in Hospitality and Tourism, Vol. 11, hal: 147-161 

Taprial, Varinder & Kanwar, Priya (2012). Understanding 

Social Media. Ventus Publishing. ISBN [978-87-. 7681-992- 

7] 

Tjiptono, Fandi.   (2011).   Manajemen   dan   Strategi   Merek. 

Yogyakarta: ANDI 

Xia, Lan dan Bechwati, (2014). ‘Word of Mouse: The Role of 

Cognitive Personalization’, Journal of Interactive 

Advertising, Vol 13, hal: 13-23 

Zeithamal, V.A, (2013). Service Marketing. New York: McGraw 

Hill Education 


	SKRIPSI
	PENGARUH PROMOSI BERBASIS SOCIAL NETWORK & KUALITAS PELAYANAN TERHADAP KEPUTUSAN PEMBELIAN KONSUMEN DI GERAI MINI MARKET (STUDI KASUS PADA CIRCLE K JUANDA SIDOARJO JATIM)
	Mukhamad Wahyu Prima Aditya 181500077
	Dr. Edy Sulistiyawan , S.SI., M.Si.
	SKRIPSI
	PROGRAM STUDI MANAJEMEN FAKULTAS EKONOMI DAN BISNIS
	x
	DAFTAR ISI

	DAFTAR PUSTAKA............................................................................
	DAFTAR TABEL
	DAFTAR GAMBAR
	LAMPIRAN
	1.1 Latar Belakang

	2
	3
	4
	5
	6
	7
	8
	Gambar 1.1: Logo Circle K

	9
	10
	Gambar 1.2 Akun Media Sosial Circle K

	11
	1.2 Rumusan Masalah
	1.3 Tujuan Penelitian

	12
	1.4 Manfaat Penelitian
	BAB II TELAAH PUSTAKA
	2.1 Penelitian Terdahulu

	14
	15
	16
	17
	18
	19
	20
	21
	2.2 Pemasaran

	22
	23
	24
	Gambar 2.1: Kegiatan Pemasaran (Kotler dan Keller, 2016)

	25
	2.3 Promosi

	26
	2.3.1 Bauran Promosi

	27
	28
	29
	30
	31
	32
	33
	34
	35
	36
	37
	38
	39
	2.5 Kualitas Pelayanan

	40
	41
	42
	2.6 Keputusan Pembelian

	43
	44
	2.7 Kerangka Pemikiran

	45
	Gambar 2.2 Kerangka Konseptual Penelitian Keterangan Garis:
	2.8 Hipotesis Penelitian

	46
	BAB III METODE PENELITIAN
	3.1 Rancangan Penelitian

	48
	49
	50
	3.2 Populasi, Sampel, dan Teknik Pengambilan Sampel
	3.2.1 Populasi
	3.2.2 Sampel

	51
	3.2.3 Teknik Pengambilan Sampel

	52
	53
	3.3 Jenis Data
	3.4 Prosedur dan Teknik Pengumpulan Data
	3.4.1 Prosedur Pengumpulan Data

	54
	3.4.2 Teknik Pengumpulan Data

	55
	Tabel 3.1: Pengukuran Skala Likert

	56
	3.5 Lokasi dan Waktu Penelitian
	3.6 Variabel Penelitian dan Definisi Operasional Variabel
	3.6.1 Variabel Penelitian
	3.6.2 Definisi Operasional Variabel

	57
	58
	3.7 Teknik Analisis Data
	3.7.1 Pengujian Instrumen Penelitian
	3.7.2 Uji Asumsi Klasik

	59
	60
	3.7.3 Analisi Regresi Linier Berganda
	3.8 Uji Hipotesis
	3.8.1 Uji-T

	61
	3.8.2 Uji-F

	62
	BAB IV
	HASIL PENELITIAN DAN PEMBAHASAN
	4.1 Gambaran Umum Objek Penelitian

	64
	65
	66
	4.2 Gambaran Umum Responden
	4.2.1 Jenis Kelamin Responden

	67
	Tabel 4.1
	4.2.2 Pendapatan Per Bulan Responden
	Tabel 4.2

	68
	4.2.3 Lama Penggunaan Media Sosial Responden
	Tabel 4.3

	69
	4.2.4 Penggunaan Media Sosial Dalam Sehari Responden
	Tabel 4.4

	70
	4.3. Deskripsi Hasil Penelitian
	4.3.1. Distribusi Frekuensi

	71
	Tabel 4.5 Interval Frekuensi
	Tabel 4.6

	72
	4.3.1.2 Frekuensi Variabel Kualitas Pelayanan
	Tabel 4.7

	73
	4.3.1.3 Frekuensi Variabel Keputusan Pembelian
	Tabel 4.8

	74
	4.4 Pengujian Instrumen Penelitian
	4.4.1 Uji Validitas

	75
	Tabel 4.9 Hasil Uji Validitas
	4.4.2 Uji Reliabilitas

	76
	Tabel 4.10 Hasil Uji Reliabilitas
	4.5 Uji Asumsi Klasik
	4.5.1 Uji Normalitas

	77
	Tabel 4.11 Hasil Uji Normalitas
	4.5.2 Uji Multikolinieritas

	78
	Tabel 4.12
	4.5.3 Uji Heteroskedastistas

	79
	Gambar 4.1 Hasil Uji Heteroskedastistas
	4.5.4 Uji Autokorelasi

	80
	4.6 Regresi Linier Berganda
	Tabel 4.13

	81
	82
	4.7 Uji Hipotesis
	4.7.1 Uji Parsial (Uji T)
	Tabel 4.14 Hasil Uji T

	83
	4.7.2 Uji Simultan (Uji F)
	Tabel 4.15 Hasil Uji F
	4.7.3 R Square
	Tabel 4.16 Hasil Uji F

	84
	4.8 Pembahasan Hasil Uji Hipotesis

	85
	86
	87
	88
	BAB V KESIMPULAN DAN SARAN
	5.1 Kesimpulan

	90
	5.2. Saran

	91
	92
	DAFTAR PUSTAKA

	94
	95
	96
	97
	98
	99
	Lampiran 1 : Berita Acara Bimbingan Skripsi
	Lampiran 3 : Surat Izin Penelitian FEB
	Lampiran 5 : Surat Bebas Plagiasi
	Lampiran 7 : Berita Acara Hadir Seminar Proposal
	Lampiran 9 : Uji SPSS TABULASI DATA


	Reliability Statistics
	One-Sample Kolmogorov-Smirnov Test
	UJI HETEROSKEDASTISITAS

	Coefficientsa
	UJI KORELASI

	ANOVAa

