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LAMPIRAN 

 

Lampiran 6. Tabulasi 

Inovasi Produk (X1) 

 

No. 
Respond

en 

Inovasi Produk (X1) 

X1 
.1_
1 

X1 
.1_
2 

X1 
.2_
1 

X1 
.2_
2 

X1 
.3_
1 

X1 
.3_2 

X1 
.4_1 

X1 
.4_2 

X1 
.5_1 

X1 
.5_2 

X1 
.6_1 

X1 
.6_
2 X1 

Resp_1 4 4 4 4 4 4 5 4 4 4 5 5 46 

Resp_2 5 5 4 4 4 5 4 5 5 5 5 5 51 

Resp_3 5 4 4 4 5 4 5 4 4 4 4 4 51 

Resp_4 5 4 5 5 4 4 5 5 4 5 5 4 55 

Resp_5 5 4 5 5 5 5 4 4 5 5 4 5 56 

Resp_6 5 4 5 5 4 4 4 5 5 5 4 5 55 

Resp_7 5 5 5 5 4 4 4 4 4 4 5 5 54 

Resp_8 4 4 4 4 5 5 4 5 4 4 4 4 51 

Resp_9 4 4 5 4 3 4 5 3 4 5 5 4 50 

Resp_10 4 4 4 4 3 4 4 4 5 4 4 4 48 

Resp_11 4 4 5 4 4 3 4 4 4 5 4 4 49 

Resp_12 5 4 4 4 4 4 3 3 3 4 4 5 47 

Resp_13 5 4 5 4 5 4 5 4 3 5 3 5 52 

Resp_14 5 4 5 4 4 4 5 5 4 5 4 5 54 

Resp_15 5 5 4 3 4 3 4 4 3 4 4 3 46 

Resp_16 4 4 3 4 5 3 4 5 4 3 4 5 48 

Resp_17 4 5 3 4 5 4 4 3 4 5 4 5 50 

Resp_18 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_19 4 4 4 4 4 4 4 4 5 5 5 5 52 

Resp_20 4 5 4 5 4 5 4 4 5 5 4 4 53 

Resp_21 5 4 4 5 4 4 5 4 5 4 5 4 53 



Resp_22 4 4 4 3 4 4 4 4 4 4 3 4 46 

Resp_23 4 4 4 4 4 4 4 4 5 5 5 5 52 

Resp_24 4 5 5 5 4 4 4 5 4 4 5 5 54 

Resp_25 4 4 5 4 4 4 5 4 4 3 4 4 49 

Resp_26 4 4 5 4 5 5 4 4 3 3 4 4 49 

Resp_27 4 4 4 3 4 5 5 4 4 4 5 5 51 

Resp_28 5 4 4 4 5 4 4 3 4 5 5 4 51 

Resp_29 5 4 5 4 5 4 5 4 5 4 5 4 54 

Resp_30 5 5 5 5 4 5 4 3 5 5 5 5 56 

Resp_31 4 4 3 3 5 3 5 4 5 5 5 5 51 

Resp_32 5 4 5 4 5 4 5 3 5 3 5 4 52 

Resp_33 5 4 5 4 3 4 4 4 5 5 4 4 51 

Resp_34 5 4 4 4 4 4 4 4 4 4 4 4 49 

Resp_35 4 5 4 5 4 5 5 4 5 5 4 4 54 

Resp_36 5 4 4 4 5 4 4 4 4 4 5 4 51 

Resp_37 4 5 4 4 4 4 4 4 3 4 4 5 49 

Resp_38 4 5 4 5 4 5 5 5 5 5 4 4 55 

Resp_39 4 5 4 4 4 4 4 4 4 5 4 5 51 

Resp_40 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_41 4 5 4 4 4 4 4 5 4 4 5 4 51 

Resp_42 4 4 4 4 4 4 4 4 5 4 4 5 50 

Resp_43 4 4 4 4 4 5 5 4 5 4 4 4 51 

Resp_44 4 4 4 4 4 5 4 5 4 3 4 4 49 

Resp_45 4 4 4 4 4 4 4 3 4 3 4 4 46 

Resp_46 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_47 4 4 4 5 4 5 4 5 4 4 5 4 52 

Resp_48 4 4 5 4 5 5 5 5 5 4 4 5 55 

Resp_49 4 4 5 4 4 3 4 3 4 4 4 5 48 

Resp_50 4 4 4 4 4 4 5 4 5 4 4 4 50 



Resp_51 4 4 4 4 5 4 5 4 4 4 4 4 50 

Resp_52 4 4 4 4 4 4 3 4 4 3 4 5 47 

Resp_53 4 4 4 4 4 5 4 5 5 5 5 4 53 

Resp_54 4 4 4 4 4 4 4 5 4 3 4 4 48 

Resp_55 4 4 4 5 4 5 5 5 4 5 4 5 54 

Resp_56 4 4 4 5 4 5 5 5 5 4 5 4 54 

Resp_57 4 4 4 5 4 3 4 4 5 4 5 5 51 

Resp_58 4 4 5 4 5 4 4 4 4 5 4 5 52 

Resp_59 4 4 5 4 5 4 5 4 4 4 4 4 51 

Resp_60 4 4 4 5 5 5 5 4 5 4 4 4 53 

Resp_61 4 5 5 5 5 4 4 4 5 4 4 5 54 

Resp_62 5 5 5 5 4 4 4 4 4 5 4 5 54 

Resp_63 5 4 5 4 4 4 5 4 5 4 4 4 52 

Resp_64 4 4 5 4 5 4 5 4 5 4 4 4 52 

Resp_65 5 5 4 5 5 3 4 4 5 4 4 5 53 

Resp_66 4 4 5 4 4 5 5 4 5 4 5 4 53 

Resp_67 4 4 5 4 5 4 5 4 4 4 4 5 52 

Resp_68 4 4 4 5 4 4 4 5 4 4 5 4 51 

Resp_69 5 5 4 4 4 5 4 4 4 5 5 4 53 

Resp_70 5 4 4 5 4 4 5 4 4 4 4 4 51 

Resp_71 4 5 5 4 5 4 4 4 4 4 4 4 51 

Resp_72 5 4 4 4 4 5 4 4 4 4 4 4 50 

Resp_73 5 5 5 4 5 4 5 4 5 4 5 4 55 

Resp_74 4 4 5 4 5 4 5 4 4 4 4 4 51 

Resp_75 4 5 4 4 5 4 4 5 4 5 5 5 54 

Resp_76 4 4 4 5 4 4 5 4 4 4 4 4 50 

Resp_77 4 5 5 5 5 5 4 5 5 5 5 5 58 

Resp_78 4 4 5 4 4 5 4 4 4 5 5 4 52 

Resp_79 4 4 5 4 5 4 5 5 5 5 4 4 54 



Resp_80 4 4 5 4 5 4 4 4 4 4 4 4 50 

Resp_81 5 4 5 3 4 3 5 2 4 3 4 3 45 

Resp_82 4 5 4 4 5 4 4 5 4 5 4 4 52 

Resp_83 4 4 4 4 4 4 4 4 4 5 5 4 50 

Resp_84 4 4 4 4 4 4 4 5 5 4 4 4 50 

Resp_85 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_86 4 4 4 4 4 4 4 3 4 4 4 4 47 

Resp_87 5 4 5 4 3 3 5 5 5 5 5 5 54 

Resp_88 4 4 3 2 4 4 4 4 3 3 4 3 42 

Resp_89 3 4 4 4 4 5 3 3 4 4 4 4 46 

Resp_90 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_91 4 4 3 3 4 4 4 4 4 3 4 4 45 

Resp_92 4 5 4 4 3 4 3 4 4 4 4 3 46 

Resp_93 4 4 5 4 4 4 5 4 4 4 4 4 50 

Resp_94 4 4 4 4 4 4 4 4 4 4 4 4 48 

Resp_95 4 4 4 4 4 5 4 5 5 5 5 5 54 

Resp_96 5 5 4 4 5 4 4 4 4 4 4 4 51 

Resp_97 4 5 4 4 4 4 4 4 4 4 4 4 49 

Resp_98 4 4 3 5 4 4 3 5 3 5 4 3 47 

Resp_99 4 5 5 4 5 5 4 4 4 5 5 4 54 

Resp_10
0 5 5 5 3 3 5 5 5 3 5 5 5 54 

 

Citra Merek (X2) 

No. 
Responden 

Citra Merek (X2) 

X2.1_1 X2.1_2 X2.2_1 X2.2_2 X2.3_1 X2.3_2 X2 

Resp_1 4 4 5 5 5 5 28 

Resp_2 5 5 5 5 5 5 30 

Resp_3 4 4 4 4 4 4 24 



Resp_4 5 5 5 4 5 4 28 

Resp_5 5 5 5 4 4 5 28 

Resp_6 4 5 4 3 4 3 23 

Resp_7 5 5 5 5 4 4 28 

Resp_8 5 4 5 4 4 3 25 

Resp_9 5 4 5 5 4 5 28 

Resp_10 5 4 5 5 5 5 29 

Resp_11 5 4 4 4 4 4 25 

Resp_12 5 4 3 4 5 5 26 

Resp_13 4 5 5 4 5 4 27 

Resp_14 5 4 5 4 4 5 27 

Resp_15 5 4 5 5 4 5 28 

Resp_16 4 4 5 4 4 5 26 

Resp_17 4 4 5 4 3 4 24 

Resp_18 4 4 4 4 4 4 24 

Resp_19 4 4 4 4 3 3 22 

Resp_20 5 4 5 4 5 4 27 

Resp_21 4 5 4 5 4 4 26 

Resp_22 4 4 4 4 4 4 24 

Resp_23 4 4 5 5 4 4 26 

Resp_24 4 4 5 4 4 5 26 

Resp_25 4 4 3 4 5 4 24 

Resp_26 5 4 4 4 4 3 24 

Resp_27 4 5 5 4 4 4 26 

Resp_28 5 4 4 4 4 4 25 

Resp_29 5 4 5 4 5 5 28 

Resp_30 5 4 4 4 4 4 25 

Resp_31 5 4 5 4 4 4 26 

Resp_32 5 4 4 4 3 5 25 



Resp_33 5 4 5 3 4 5 26 

Resp_34 4 4 4 4 4 4 24 

Resp_35 4 4 5 4 3 4 24 

Resp_36 4 3 3 4 4 4 22 

Resp_37 4 4 4 5 4 4 25 

Resp_38 4 4 4 4 4 4 24 

Resp_39 4 4 4 5 4 4 25 

Resp_40 4 5 5 4 5 4 27 

Resp_41 4 5 4 4 4 4 25 

Resp_42 5 4 5 4 4 4 26 

Resp_43 4 4 4 4 4 4 24 

Resp_44 4 4 4 4 4 4 24 

Resp_45 4 4 4 4 4 4 24 

Resp_46 5 4 5 4 5 4 27 

Resp_47 4 5 4 4 4 4 25 

Resp_48 4 4 4 4 4 4 24 

Resp_49 4 4 5 4 4 4 25 

Resp_50 4 4 4 4 4 4 24 

Resp_51 4 5 4 5 4 4 26 

Resp_52 4 4 4 4 4 4 24 

Resp_53 4 5 4 4 4 4 25 

Resp_54 4 4 4 4 4 4 24 

Resp_55 4 5 5 5 4 5 28 

Resp_56 4 4 5 4 4 5 26 

Resp_57 4 5 5 4 4 5 27 

Resp_58 4 4 4 4 4 5 25 

Resp_59 4 5 4 5 4 5 27 

Resp_60 4 4 4 4 4 4 24 

Resp_61 4 4 4 4 4 4 24 



Resp_62 4 5 5 5 4 4 27 

Resp_63 4 4 4 4 4 4 24 

Resp_64 4 4 4 5 4 5 26 

Resp_65 4 4 4 4 4 5 25 

Resp_66 5 4 5 4 4 5 27 

Resp_67 4 5 4 5 4 4 26 

Resp_68 4 5 4 4 4 5 26 

Resp_69 5 4 5 5 4 4 27 

Resp_70 4 5 4 4 4 4 25 

Resp_71 4 5 4 4 5 4 26 

Resp_72 4 5 5 4 4 4 26 

Resp_73 5 4 4 4 4 4 25 

Resp_74 4 5 4 4 4 4 25 

Resp_75 4 4 4 4 4 4 24 

Resp_76 4 5 5 4 4 5 27 

Resp_77 5 5 4 4 4 5 27 

Resp_78 4 4 5 4 4 4 25 

Resp_79 5 4 5 5 5 4 28 

Resp_80 4 4 4 4 4 5 25 

Resp_81 5 4 3 4 5 4 25 

Resp_82 4 5 4 5 4 4 26 

Resp_83 4 5 5 5 5 4 28 

Resp_84 4 4 4 4 4 5 25 

Resp_85 4 4 4 4 4 4 24 

Resp_86 4 4 4 4 4 4 24 

Resp_87 5 5 5 4 4 5 28 

Resp_88 4 4 4 4 4 4 24 

Resp_89 3 3 4 4 4 3 21 

Resp_90 4 4 4 4 4 4 24 



Resp_91 4 4 4 4 4 4 24 

Resp_92 3 3 3 4 3 3 19 

Resp_93 4 4 4 5 4 4 25 

Resp_94 4 4 4 4 4 4 24 

Resp_95 5 5 5 5 5 5 30 

Resp_96 4 4 5 4 5 4 26 

Resp_97 3 4 4 4 4 4 23 

Resp_98 3 4 4 4 4 4 23 

Resp_99 4 4 4 4 4 4 24 

Resp_100 5 5 5 5 5 5 30 

 

Brand Equity (X3) 

No. 
Respond

en 

Brand Equity (X3) 

X3 

.1_

1 

X3 

.1_

2 

X3 

.2_

1 

X3 

.2_

2 

X3 

.3_

1 

X3 

.3_

2 

X3 

.4_

1 

X3 

.4_

2 

X3 

.5_

1 

X3 

.5_

2 

X3 

.6_

1 

X3 

.6_

2 

X3 

.7_

1 

X3 

.7_

2 X3 

Resp_1 4 5 5 5 4 4 4 4 4 4 5 5 5 5 63 

Resp_2 4 4 4 4 5 4 2 3 4 4 4 4 5 4 55 

Resp_3 4 4 4 4 5 5 2 3 4 4 3 4 5 4 55 

Resp_4 5 4 5 5 5 4 4 5 5 4 5 5 5 4 65 

Resp_5 5 4 5 5 4 4 5 4 5 4 5 4 5 4 63 

Resp_6 5 4 5 5 4 4 5 4 4 5 2 3 4 3 57 

Resp_7 5 4 5 4 5 5 5 4 5 4 5 4 4 4 63 

Resp_8 4 5 4 4 5 4 4 4 5 4 4 4 4 3 58 

Resp_9 5 4 4 4 5 4 4 5 4 5 4 5 5 4 62 

Resp_10 4 3 4 5 4 5 5 4 4 5 5 4 4 4 60 

Resp_11 4 4 5 4 4 4 3 5 5 3 4 4 4 4 57 

Resp_12 5 4 4 4 5 4 4 4 4 4 3 3 3 3 54 

Resp_13 5 4 5 4 5 4 4 3 3 5 4 5 4 5 60 

Resp_14 5 5 4 5 4 5 5 3 4 3 5 3 3 5 59 



Resp_15 5 4 4 5 4 4 5 5 4 5 4 4 5 4 62 

Resp_16 4 4 4 5 4 4 5 4 4 5 3 3 4 3 56 

Resp_17 4 5 4 3 3 4 5 4 5 4 4 4 4 4 57 

Resp_18 4 4 5 5 4 4 4 4 4 4 4 4 4 4 58 

Resp_19 3 3 4 4 4 4 4 4 4 4 4 4 4 4 54 

Resp_20 5 5 4 5 5 4 5 4 4 4 5 5 3 3 61 

Resp_21 5 4 5 5 4 5 4 5 4 5 4 5 5 4 64 

Resp_22 3 3 4 3 3 4 3 3 4 4 4 4 4 4 50 

Resp_23 4 4 5 5 4 4 4 4 4 4 5 5 4 4 60 

Resp_24 4 5 5 4 5 4 4 4 5 4 4 4 4 3 59 

Resp_25 4 4 4 4 5 4 4 4 5 5 5 4 4 4 60 

Resp_26 4 4 5 5 4 5 4 4 5 4 4 4 4 4 60 

Resp_27 5 5 4 3 5 4 4 4 4 5 4 4 4 4 59 

Resp_28 4 5 5 4 5 4 5 4 4 4 4 4 5 4 61 

Resp_29 4 4 5 4 5 4 5 4 5 4 4 5 5 5 63 

Resp_30 4 5 4 4 5 5 5 5 5 4 4 4 5 5 64 

Resp_31 4 4 4 4 4 4 4 5 5 5 5 3 5 5 61 

Resp_32 4 5 4 5 3 5 5 5 4 4 5 4 5 4 62 

Resp_33 5 4 4 4 4 5 5 4 3 3 3 3 3 3 53 

Resp_34 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56 

Resp_35 4 5 5 4 5 4 3 3 5 4 4 4 4 4 58 

Resp_36 4 3 4 4 5 4 5 4 5 5 4 4 4 4 59 

Resp_37 4 4 5 4 5 4 5 5 4 4 4 4 4 4 60 

Resp_38 4 3 4 3 4 4 4 3 4 4 4 5 4 4 54 

Resp_39 4 4 4 5 4 4 4 5 4 5 4 4 5 4 60 

Resp_40 4 5 4 5 4 5 4 3 4 4 4 4 4 5 59 

Resp_41 4 3 4 3 4 4 3 3 4 4 4 4 4 4 52 

Resp_42 4 3 4 5 4 3 4 5 4 4 4 4 4 4 56 

Resp_43 4 4 4 5 4 5 4 4 4 4 4 4 4 4 58 



Resp_44 4 3 4 3 4 3 3 3 4 5 4 4 4 4 52 

Resp_45 4 3 4 3 4 3 4 3 4 4 4 4 4 4 52 

Resp_46 4 5 4 4 5 5 5 5 4 4 5 4 4 5 63 

Resp_47 4 4 4 4 5 4 5 4 5 5 5 5 4 4 62 

Resp_48 4 3 4 5 5 4 5 3 5 3 4 3 4 4 56 

Resp_49 4 3 4 3 4 3 4 4 4 5 4 5 4 4 55 

Resp_50 4 4 5 4 5 4 4 3 4 4 4 4 4 4 57 

Resp_51 5 4 5 4 4 3 4 3 4 5 4 4 4 4 57 

Resp_52 4 4 3 3 4 3 3 3 4 4 4 4 4 4 51 

Resp_53 4 5 4 3 4 3 3 3 4 4 4 4 4 4 53 

Resp_54 4 3 4 3 4 4 4 3 3 3 4 4 4 4 51 

Resp_55 5 5 4 4 4 5 5 4 5 4 4 4 4 4 61 

Resp_56 4 4 5 5 4 4 5 4 5 4 4 4 5 5 62 

Resp_57 4 5 5 4 5 5 5 4 4 4 5 4 4 4 62 

Resp_58 4 4 4 5 5 4 5 5 4 5 5 4 4 4 62 

Resp_59 4 4 4 4 4 5 5 5 4 4 4 4 4 4 59 

Resp_60 5 4 4 4 4 4 5 4 5 4 5 5 4 4 61 

Resp_61 4 5 4 4 5 5 4 4 5 4 5 4 5 5 63 

Resp_62 4 4 4 4 5 4 5 4 5 4 4 4 4 4 59 

Resp_63 4 4 4 5 4 5 4 5 4 5 5 4 4 4 61 

Resp_64 4 3 4 3 3 3 4 4 4 3 4 4 4 5 52 

Resp_65 4 5 4 5 4 4 5 4 4 4 4 5 4 4 60 

Resp_66 4 5 5 4 5 5 5 4 5 4 4 4 5 4 63 

Resp_67 4 4 4 5 4 3 4 3 4 4 5 4 4 4 56 

Resp_68 4 5 4 4 4 5 4 5 4 4 4 4 4 4 59 

Resp_69 5 4 5 4 4 3 4 3 4 5 4 4 4 5 58 

Resp_70 4 3 4 3 4 3 4 3 4 4 4 4 5 4 53 

Resp_71 4 3 3 3 3 3 4 3 4 4 4 5 4 4 51 

Resp_72 4 4 4 5 4 5 4 4 4 3 4 4 4 4 57 



Resp_73 4 4 4 3 4 3 3 3 4 4 4 4 4 4 52 

Resp_74 4 5 4 3 4 3 3 3 4 4 4 4 4 4 53 

Resp_75 4 4 4 4 4 3 3 4 4 4 5 5 4 4 56 

Resp_76 4 4 5 4 4 5 4 5 4 5 4 5 4 4 61 

Resp_77 4 3 3 3 4 4 3 3 4 4 5 5 4 4 53 

Resp_78 4 5 4 5 4 4 3 3 3 4 4 4 4 4 55 

Resp_79 4 5 5 4 5 4 5 4 5 4 5 5 4 4 63 

Resp_80 4 3 4 3 3 3 3 3 4 4 4 4 4 4 50 

Resp_81 3 4 5 4 3 4 5 3 4 3 4 5 3 4 54 

Resp_82 5 4 4 5 5 4 4 4 4 5 5 4 4 4 61 

Resp_83 4 4 4 5 5 4 4 4 5 4 4 4 4 4 59 

Resp_84 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56 

Resp_85 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56 

Resp_86 4 4 4 3 3 3 3 3 4 4 3 4 3 3 48 

Resp_87 4 4 5 5 3 5 2 3 2 4 3 5 3 4 52 

Resp_88 5 4 3 2 4 4 2 1 3 3 3 3 3 2 42 

Resp_89 3 3 3 3 3 3 3 3 3 3 3 3 4 3 43 

Resp_90 3 3 3 3 4 3 3 3 3 4 4 4 4 4 48 

Resp_91 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56 

Resp_92 4 3 3 3 3 3 3 3 3 3 4 4 4 3 46 

Resp_93 4 4 4 4 5 5 4 4 5 4 5 5 4 4 61 

Resp_94 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56 

Resp_95 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 

Resp_96 4 5 4 5 5 4 4 5 4 4 4 5 4 4 61 

Resp_97 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56 

Resp_98 3 3 3 5 3 4 2 3 3 3 4 4 3 3 46 

Resp_99 4 4 4 5 4 3 3 3 4 4 4 4 4 4 54 

Resp_10
0 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 

 



Keputusan Pembelian (Y) 

 

No. 
Responden 

Keputusan Pembelian (Y) 

Y.1_1 Y.1_2 Y.2_1 Y.2_2 Y.3_1 Y.3_2 Y.4_1 Y.4_2 Y 

Resp_1 4 4 4 4 4 4 4 5 33 

Resp_2 4 2 4 4 4 4 4 5 31 

Resp_3 4 3 4 4 5 4 4 4 32 

Resp_4 5 4 5 5 4 4 5 4 36 

Resp_5 5 4 5 5 4 4 5 5 37 

Resp_6 4 4 5 5 4 5 4 5 36 

Resp_7 4 4 4 2 2 4 3 4 27 

Resp_8 4 5 5 4 5 4 4 5 36 

Resp_9 5 4 5 4 5 4 4 5 36 

Resp_10 4 5 4 5 5 4 4 5 36 

Resp_11 4 5 4 4 4 4 5 5 35 

Resp_12 3 3 4 4 5 4 5 4 32 

Resp_13 5 4 5 4 5 4 5 4 36 

Resp_14 5 4 4 5 4 4 5 4 35 

Resp_15 4 4 5 5 4 5 5 4 36 

Resp_16 4 3 3 3 4 5 5 5 32 

Resp_17 4 4 3 4 5 4 4 5 33 

Resp_18 4 4 4 4 4 4 4 4 32 

Resp_19 4 4 4 4 4 4 4 4 32 

Resp_20 5 4 3 3 5 4 3 4 31 

Resp_21 5 4 5 4 5 4 4 5 36 

Resp_22 4 3 4 4 4 4 4 4 31 

Resp_23 5 5 4 4 4 4 4 4 34 

Resp_24 4 4 4 5 4 4 5 4 34 

Resp_25 4 3 5 4 4 4 4 4 32 



Resp_26 4 3 4 4 4 4 5 4 32 

Resp_27 4 5 5 4 5 4 4 4 35 

Resp_28 4 4 5 4 4 5 5 5 36 

Resp_29 4 5 4 4 5 4 5 5 36 

Resp_30 4 5 4 4 3 3 4 4 31 

Resp_31 5 5 4 4 4 4 3 3 32 

Resp_32 5 4 5 4 3 3 5 5 34 

Resp_33 4 4 4 4 3 3 5 5 32 

Resp_34 4 4 4 4 4 4 4 4 32 

Resp_35 4 3 4 3 5 4 5 5 33 

Resp_36 4 4 4 3 4 4 4 4 31 

Resp_37 4 3 4 3 4 4 4 4 30 

Resp_38 4 3 4 4 4 4 4 5 32 

Resp_39 4 4 4 4 4 4 4 4 32 

Resp_40 4 3 4 3 4 4 4 4 30 

Resp_41 4 4 4 4 4 4 4 4 32 

Resp_42 4 3 4 3 4 4 4 4 30 

Resp_43 4 3 4 3 4 4 4 4 30 

Resp_44 4 3 4 3 4 4 4 4 30 

Resp_45 4 3 4 4 4 4 4 4 31 

Resp_46 4 5 4 5 4 4 5 5 36 

Resp_47 4 4 4 4 5 5 5 5 36 

Resp_48 4 3 4 4 4 4 4 5 32 

Resp_49 4 4 4 3 4 5 5 5 34 

Resp_50 5 4 5 4 5 5 4 4 36 

Resp_51 4 3 3 3 3 4 4 4 28 

Resp_52 4 4 4 4 5 5 5 5 36 

Resp_53 4 4 4 3 4 4 5 5 33 

Resp_54 4 3 4 3 4 4 5 5 32 



Resp_55 4 4 4 4 4 4 4 4 32 

Resp_56 4 4 5 4 4 4 4 4 33 

Resp_57 3 3 3 4 4 5 5 5 32 

Resp_58 4 4 5 4 5 4 5 4 35 

Resp_59 5 4 5 4 5 4 4 5 36 

Resp_60 5 4 4 5 5 4 5 5 37 

Resp_61 3 3 3 4 4 5 4 4 30 

Resp_62 4 3 3 3 4 4 5 4 30 

Resp_63 4 5 4 5 5 4 4 4 35 

Resp_64 4 3 4 3 4 5 5 4 32 

Resp_65 4 3 4 5 4 4 5 4 33 

Resp_66 4 4 5 4 4 5 4 5 35 

Resp_67 4 3 4 4 5 4 5 4 33 

Resp_68 4 5 4 3 4 4 5 5 34 

Resp_69 4 3 4 3 5 4 4 5 32 

Resp_70 4 3 4 3 4 5 5 5 33 

Resp_71 4 3 4 3 4 4 4 4 30 

Resp_72 4 4 4 3 4 4 5 5 33 

Resp_73 4 3 4 4 5 4 4 4 32 

Resp_74 4 4 4 4 4 5 5 5 35 

Resp_75 4 3 4 3 4 3 5 5 31 

Resp_76 4 3 3 3 5 3 4 5 30 

Resp_77 4 3 5 4 5 5 4 4 34 

Resp_78 4 4 4 3 5 4 4 5 33 

Resp_79 4 3 3 3 5 5 5 5 33 

Resp_80 5 4 5 4 5 5 5 5 38 

Resp_81 5 4 3 4 5 3 4 5 33 

Resp_82 5 4 4 5 4 4 5 4 35 

Resp_83 4 4 5 4 5 4 5 5 36 



Resp_84 4 4 4 4 4 4 4 4 32 

Resp_85 4 4 4 4 4 4 4 4 32 

Resp_86 3 3 4 3 4 4 4 4 29 

Resp_87 4 3 4 3 5 5 3 4 31 

Resp_88 3 2 3 3 4 4 4 3 26 

Resp_89 4 3 3 3 4 4 4 4 29 

Resp_90 4 3 4 3 4 4 4 4 30 

Resp_91 5 4 4 4 4 4 4 4 33 

Resp_92 4 3 4 4 3 4 4 4 30 

Resp_93 4 5 5 5 5 5 5 5 39 

Resp_94 4 4 4 4 4 4 4 4 32 

Resp_95 5 5 5 5 5 5 5 5 40 

Resp_96 4 4 4 4 5 4 4 5 34 

Resp_97 5 4 4 4 4 4 4 4 33 

Resp_98 3 3 3 3 2 2 3 3 22 

Resp_99 4 3 4 4 4 4 4 4 31 

Resp_100 4 3 4 4 3 4 5 3 30 

 

Rekapitulasi total skor jawaban responden 

 

Responden Inovasi 
Produk (X1) 

Citra 
Merek (X2) 

Brand 
Equity (X3) 

Keputusan 
Pembelian (Y) 

Resp_1 46 28 63 33 

Resp_2 51 30 55 31 

Resp_3 51 24 55 32 

Resp_4 55 28 65 36 

Resp_5 56 28 63 37 

Resp_6 55 23 57 36 

Resp_7 54 28 63 27 



Resp_8 51 25 58 36 

Resp_9 50 28 62 36 

Resp_10 48 29 60 36 

Resp_11 49 25 57 35 

Resp_12 47 26 54 32 

Resp_13 52 27 60 36 

Resp_14 54 27 59 35 

Resp_15 46 28 62 36 

Resp_16 48 26 56 32 

Resp_17 50 24 57 33 

Resp_18 48 24 58 32 

Resp_19 52 22 54 32 

Resp_20 53 27 61 31 

Resp_21 53 26 64 36 

Resp_22 46 24 50 31 

Resp_23 52 26 60 34 

Resp_24 54 26 59 34 

Resp_25 49 24 60 32 

Resp_26 49 24 60 32 

Resp_27 51 26 59 35 

Resp_28 51 25 61 36 

Resp_29 54 28 63 36 

Resp_30 56 25 64 31 

Resp_31 51 26 61 32 

Resp_32 52 25 62 34 

Resp_33 51 26 53 32 

Resp_34 49 24 56 32 

Resp_35 54 24 58 33 

Resp_36 51 22 59 31 



Resp_37 49 25 60 30 

Resp_38 55 24 54 32 

Resp_39 51 25 60 32 

Resp_40 48 27 59 30 

Resp_41 51 25 52 32 

Resp_42 50 26 56 30 

Resp_43 51 24 58 30 

Resp_44 49 24 52 30 

Resp_45 46 24 52 31 

Resp_46 48 27 63 36 

Resp_47 52 25 62 36 

Resp_48 55 24 56 32 

Resp_49 48 25 55 34 

Resp_50 50 24 57 36 

Resp_51 50 26 57 28 

Resp_52 47 24 51 36 

Resp_53 53 25 53 33 

Resp_54 48 24 51 32 

Resp_55 54 28 61 32 

Resp_56 54 26 62 33 

Resp_57 51 27 62 32 

Resp_58 52 25 62 35 

Resp_59 51 27 59 36 

Resp_60 53 24 61 37 

Resp_61 54 24 63 30 

Resp_62 54 27 59 30 

Resp_63 52 24 61 35 

Resp_64 52 26 52 32 

Resp_65 53 25 60 33 



Resp_66 53 27 63 35 

Resp_67 52 26 56 33 

Resp_68 51 26 59 34 

Resp_69 53 27 58 32 

Resp_70 51 25 53 33 

Resp_71 51 26 51 30 

Resp_72 50 26 57 33 

Resp_73 55 25 52 32 

Resp_74 51 25 53 35 

Resp_75 54 24 56 31 

Resp_76 50 27 61 30 

Resp_77 58 27 53 34 

Resp_78 52 25 55 33 

Resp_79 54 28 63 33 

Resp_80 50 25 50 38 

Resp_81 45 25 54 33 

Resp_82 52 26 61 35 

Resp_83 50 28 59 36 

Resp_84 50 25 56 32 

Resp_85 48 24 56 32 

Resp_86 47 24 48 29 

Resp_87 54 28 52 31 

Resp_88 42 24 42 26 

Resp_89 46 21 43 29 

Resp_90 48 24 48 30 

Resp_91 45 24 56 33 

Resp_92 46 19 46 30 

Resp_93 50 25 61 39 

Resp_94 48 24 56 32 



Resp_95 54 30 70 40 

Resp_96 51 26 61 34 

Resp_97 49 23 56 33 

Resp_98 47 23 46 22 

Resp_99 54 24 54 31 

Resp_100 54 30 70 30 

 

 

Lampiran 7 

Tabel frekuensi jawaban responden 

 

Statistics 

 
X1.

1_1 

X1.

1_2 

X1.

2_1 

X1.

2_2 

X1.

3_1 

X1.

3_2 

X1.

4_1 

X1.4_

2 

X1.5_

1 

X1.5_

2 

X1.6_

1 

X1.6_

2 

N Valid 100 100 100 100 100 100 100 100 100 100 100 100 

Missin

g 

0 0 0 0 0 0 0 0 0 0 0 0 

Mean 4.28

00 

4.26

00 

4.31

00 

4.14

00 

4.25

00 

4.17

00 

4.30

00 

4.140

0 

4.260

0 

4.240

0 

4.310

0 

4.290

0 

Median 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

Std. Deviation .473

12 

.440

84 

.580

75 

.568

89 

.557

32 

.569

51 

.559

58 

.6198

7 

.5966

2 

.6375

5 

.5064

2 

.5558

7 

Variance .224 .194 .337 .324 .311 .324 .313 .384 .356 .406 .256 .309 

Minimum 3.00 4.00 3.00 2.00 3.00 3.00 3.00 2.00 3.00 3.00 3.00 3.00 

Maximum 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 

Perce

ntiles 

10 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

3.000

0 

4.000

0 

3.000

0 

4.000

0 

4.000

0 



20 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

25 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

30 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

40 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

50 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

60 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

4.000

0 

70 4.00

00 

4.00

00 

5.00

00 

4.00

00 

5.00

00 

4.00

00 

5.00

00 

4.000

0 

5.000

0 

5.000

0 

5.000

0 

5.000

0 

75 5.00

00 

5.00

00 

5.00

00 

4.00

00 

5.00

00 

5.00

00 

5.00

00 

5.000

0 

5.000

0 

5.000

0 

5.000

0 

5.000

0 

80 5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.000

0 

5.000

0 

5.000

0 

5.000

0 

5.000

0 

90 5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.000

0 

5.000

0 

5.000

0 

5.000

0 

5.000

0 

 

 

 

 

 

 

 

 



X1.1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 1 1.0 1.0 1.0 

4.00 70 70.0 70.0 71.0 

5.00 29 29.0 29.0 100.0 

Total 100 100.0 100.0  

 

 

 

X1.1_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 4.00 74 74.0 74.0 74.0 

5.00 26 26.0 26.0 100.0 

Total 100 100.0 100.0  

 

X1.2_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 6 6.0 6.0 6.0 

4.00 57 57.0 57.0 63.0 

5.00 37 37.0 37.0 100.0 

Total 100 100.0 100.0  

 
 
 
 



XI.2.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 1 1.0 1.0 1.0 

3.00 7 7.0 7.0 8.0 

4.00 69 69.0 69.0 77.0 

5.00 23 23.0 23.0 100.0 

Total 100 100.0 100.0  

 

X1.3_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 6 6.0 6.0 6.0 

4.00 63 63.0 63.0 69.0 

5.00 31 31.0 31.0 100.0 

Total 100 100.0 100.0  

 

X1.3_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 9 9.0 9.0 9.0 

4.00 65 65.0 65.0 74.0 

5.00 26 26.0 26.0 100.0 

Total 100 100.0 100.0  

 



 

 

X1.4_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 5 5.0 5.0 5.0 

4.00 60 60.0 60.0 65.0 

5.00 35 35.0 35.0 100.0 

Total 100 100.0 100.0  

 

X1.4_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 1 1.0 1.0 1.0 

3.00 10 10.0 10.0 11.0 

4.00 63 63.0 63.0 74.0 

5.00 26 26.0 26.0 100.0 

Total 100 100.0 100.0  

 

X1.5_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 8 8.0 8.0 8.0 

4.00 58 58.0 58.0 66.0 

5.00 34 34.0 34.0 100.0 

Total 100 100.0 100.0  

 



X1.5_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 11 11.0 11.0 11.0 

4.00 54 54.0 54.0 65.0 

5.00 35 35.0 35.0 100.0 

Total 100 100.0 100.0  

 

X1.6_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 2 2.0 2.0 2.0 

4.00 65 65.0 65.0 67.0 

5.00 33 33.0 33.0 100.0 

Total 100 100.0 100.0  

 

X1.6_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 5 5.0 5.0 5.0 

4.00 61 61.0 61.0 66.0 

5.00 34 34.0 34.0 100.0 

Total 100 100.0 100.0  

 
 

 

 



Statistics 

 X2.1_1 X2.1_2 X2.2_1 X2.2_2 X2.3_1 X2.3_2 

N Valid 100 100 100 100 100 100 

Missing 0 0 0 0 0 0 

Mean 4.2600 4.2700 4.3500 4.2100 4.1300 4.2300 

Median 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 

Std. Deviation .52455 .50960 .57516 .45605 .46395 .54781 

Variance .275 .260 .331 .208 .215 .300 

Minimum 3.00 3.00 3.00 3.00 3.00 3.00 

Maximum 5.00 5.00 5.00 5.00 5.00 5.00 

Perc

entil

es 

10 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 

20 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 

25 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 

30 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 

40 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 

50 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 

60 4.0000 4.0000 4.6000 4.0000 4.0000 4.0000 

70 4.7000 4.7000 5.0000 4.0000 4.0000 4.0000 

75 5.0000 5.0000 5.0000 4.0000 4.0000 5.0000 

80 5.0000 5.0000 5.0000 5.0000 4.0000 5.0000 

90 5.0000 5.0000 5.0000 5.0000 5.0000 5.0000 

 

 
 



 

 

X2.1_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 4 4.0 4.0 4.0 

4.00 66 66.0 66.0 70.0 

5.00 30 30.0 30.0 100.0 

Total 100 100.0 100.0  

 

X2.1_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 3 3.0 3.0 3.0 

4.00 67 67.0 67.0 70.0 

5.00 30 30.0 30.0 100.0 

Total 100 100.0 100.0  

 

X2.2_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 5 5.0 5.0 5.0 

4.00 55 55.0 55.0 60.0 

5.00 40 40.0 40.0 100.0 

Total 100 100.0 100.0  

 



 

X2.2_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 2 2.0 2.0 2.0 

4.00 75 75.0 75.0 77.0 

5.00 23 23.0 23.0 100.0 

Total 100 100.0 100.0  

 

X2.3_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 5 5.0 5.0 5.0 

4.00 77 77.0 77.0 82.0 

5.00 18 18.0 18.0 100.0 

Total 100 100.0 100.0  

 
 

X2.3_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 6 6.0 6.0 6.0 

4.00 65 65.0 65.0 71.0 

5.00 29 29.0 29.0 100.0 

Total 100 100.0 100.0  

 
  



 

 

 

 

 

 

Statistics 

 

X3.1

_1 

X3.1

_2 

X3.2

_1 

X3.2

_2 

X3.3

_1 

X3.3

_2 

X3.4

_1 

X3.4

_2 

X3.5

_1 

X3.5

_2 

X3.6

_1 

X3.6

_2 

X3.7

_1 

X3.7

_2 

N Valid 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Missing 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

Mean 4.1500 4.05

00 

4.20

00 

4.10

00 

4.22

00 

4.04

00 

4.04

00 

3.83

00 

4.16

00 

4.11

00 

4.16

00 

4.15

00 

4.11

00 

4.01

00 

Median 4.0000 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

Std. 

Deviation 

.50000 .687

18 

.568

54 

.771

98 

.644

79 

.680

46 

.839

91 

.779

21 

.614

96 

.584

22 

.598

31 

.557

32 

.529

82 

.541

14 

Variance .250 .472 .323 .596 .416 .463 .705 .607 .378 .341 .358 .311 .281 .293 

Minimum 3.00 3.00 3.00 2.00 3.00 3.00 2.00 1.00 2.00 3.00 2.00 3.00 3.00 2.00 

Maximum 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 

Percentiles 10 4.00

00 

3.00

00 

4.00

00 

3.00

00 

3.00

00 

3.00

00 

3.00

00 

3.00

00 

3.10

00 

3.00

00 

4.00

00 

4.00

00 

4.00

00 

3.00

00 

20 4.00

00 

3.00

00 

4.00

00 

3.00

00 

4.00

00 

3.00

00 

3.00

00 

3.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

25 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

3.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

30 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

3.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 



 

 

 

 

X3.1_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 6 6.0 6.0 6.0 

4.00 73 73.0 73.0 79.0 

5.00 21 21.0 21.0 100.0 

Total 100 100.0 100.0  

 

 

40 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

50 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

60 4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

70 4.00

00 

4.00

00 

4.00

00 

5.00

00 

5.00

00 

4.00

00 

5.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

4.00

00 

75 4.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

4.75

00 

5.00

00 

4.00

00 

5.00

00 

4.00

00 

5.00

00 

4.00

00 

4.00

00 

4.00

00 

80 5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

4.80

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

4.80

00 

4.00

00 

90 5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 

5.00

00 



 

X3.1_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 21 21.0 21.0 21.0 

4.00 53 53.0 53.0 74.0 

5.00 26 26.0 26.0 100.0 

Total 100 100.0 100.0  

 

X3.2_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 8 8.0 8.0 8.0 

4.00 64 64.0 64.0 72.0 

5.00 28 28.0 28.0 100.0 

Total 100 100.0 100.0  

 

X3.2_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 1 1.0 1.0 1.0 

3.00 22 22.0 22.0 23.0 

4.00 43 43.0 43.0 66.0 

5.00 34 34.0 34.0 100.0 

Total 100 100.0 100.0  

 

  



X3.3_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 12 12.0 12.0 12.0 

4.00 54 54.0 54.0 66.0 

5.00 34 34.0 34.0 100.0 

Total 100 100.0 100.0  

 

X3.3_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 21 21.0 21.0 21.0 

4.00 54 54.0 54.0 75.0 

5.00 25 25.0 25.0 100.0 

Total 100 100.0 100.0  

 

X3.4_1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 2.00 5 5.0 5.0 5.0 

3.00 18 18.0 18.0 23.0 

4.00 45 45.0 45.0 68.0 

5.00 32 32.0 32.0 100.0 

Total 100 100.0 100.0  

 

X3.4_2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 1.00 1 1.0 1.0 1.0 



3.00 34 34.0 34.0 35.0 

4.00 45 45.0 45.0 80.0 

5.00 20 20.0 20.0 100.0 

Total 100 100.0 100.0  

 

X3.5_1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 2.00 1 1.0 1.0 1.0 

3.00 9 9.0 9.0 10.0 

4.00 63 63.0 63.0 73.0 

5.00 27 27.0 27.0 100.0 

Total 100 100.0 100.0  

 

X3.5_2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3.00 12 12.0 12.0 12.0 

4.00 65 65.0 65.0 77.0 

5.00 23 23.0 23.0 100.0 

Total 100 100.0 100.0  

 

X3.6_1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 2.00 1 1.0 1.0 1.0 

3.00 8 8.0 8.0 9.0 

4.00 65 65.0 65.0 74.0 

5.00 26 26.0 26.0 100.0 

Total 100 100.0 100.0  



 
 

X3.6_2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3.00 9 9.0 9.0 9.0 

4.00 67 67.0 67.0 76.0 

5.00 24 24.0 24.0 100.0 

Total 100 100.0 100.0  

 

 

X3.7_1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3.00 9 9.0 9.0 9.0 

4.00 71 71.0 71.0 80.0 

5.00 20 20.0 20.0 100.0 

Total 100 100.0 100.0  

 

 

X3.7_2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 2.00 1 1.0 1.0 1.0 

3.00 11 11.0 11.0 12.0 

4.00 74 74.0 74.0 86.0 

5.00 14 14.0 14.0 100.0 

Total 100 100.0 100.0  

 
 



 

Statistics 

 Y.1_1 Y.1_2 Y.2_1 Y.2_2 Y.3_1 Y.3_2 Y.4_1 Y.4_2 

N Valid 100 100 100 100 100 100 100 100 

Missing 0 0 0 0 0 0 0 0 

Mean 4.1300 3.7000 4.0900 3.8200 4.2300 4.1200 4.3500 4.3900 

Median 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 

Std. Deviation .48524 .71774 .58767 .67240 .64909 .53711 .57516 .56667 

Variance .235 .515 .345 .452 .421 .288 .331 .321 

Minimum 3.00 2.00 3.00 2.00 2.00 2.00 3.00 3.00 

Maximum 5.00 5.00 5.00 5.00 5.00 5.00 5.00 5.00 

Percentiles 10 4.0000 3.0000 3.0000 3.0000 4.0000 4.0000 4.0000 4.0000 

20 4.0000 3.0000 4.0000 3.0000 4.0000 4.0000 4.0000 4.0000 

25 4.0000 3.0000 4.0000 3.0000 4.0000 4.0000 4.0000 4.0000 

30 4.0000 3.0000 4.0000 3.0000 4.0000 4.0000 4.0000 4.0000 

40 4.0000 3.0000 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 

50 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 

60 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000 4.6000 5.0000 

70 4.0000 4.0000 4.0000 4.0000 5.0000 4.0000 5.0000 5.0000 

75 4.0000 4.0000 4.0000 4.0000 5.0000 4.0000 5.0000 5.0000 

80 4.0000 4.0000 5.0000 4.0000 5.0000 4.8000 5.0000 5.0000 

90 5.0000 5.0000 5.0000 5.0000 5.0000 5.0000 5.0000 5.0000 

 

 

 

 



 

Y.1_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 6 6.0 6.0 6.0 

4.00 75 75.0 75.0 81.0 

5.00 19 19.0 19.0 100.0 

Total 100 100.0 100.0  

 
 

Y.1_2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 2.00 2 2.0 2.0 2.0 

3.00 39 39.0 39.0 41.0 

4.00 46 46.0 46.0 87.0 

5.00 13 13.0 13.0 100.0 

Total 100 100.0 100.0  

 

Y.2_1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3.00 13 13.0 13.0 13.0 

4.00 65 65.0 65.0 78.0 

5.00 22 22.0 22.0 100.0 

Total 100 100.0 100.0  

 

 



 

Y.2_2 

 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 2.00 1 1.0 1.0 1.0 

3.00 30 30.0 30.0 31.0 

4.00 55 55.0 55.0 86.0 

5.00 14 14.0 14.0 100.0 

Total 100 100.0 100.0  

 

Y.3_1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 2.00 2 2.0 2.0 2.0 

3.00 6 6.0 6.0 8.0 

4.00 59 59.0 59.0 67.0 

5.00 33 33.0 33.0 100.0 

Total 100 100.0 100.0  

 

Y.3_2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 2.00 1 1.0 1.0 1.0 

3.00 6 6.0 6.0 7.0 

4.00 73 73.0 73.0 80.0 

5.00 20 20.0 20.0 100.0 

Total 100 100.0 100.0  

 

 



 

Y.4_1 

 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3.00 5 5.0 5.0 5.0 

4.00 55 55.0 55.0 60.0 

5.00 40 40.0 40.0 100.0 

Total 100 100.0 100.0  

 

Y.4_2 

 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 3.00 4 4.0 4.0 4.0 

4.00 53 53.0 53.0 57.0 

5.00 43 43.0 43.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

 

 

 

 

 



 
Lampiran 8. Hasil Olah SPSS 

Uji Validitas (X1)  

 

Correlations 

 

X1.

1_1 

X1.

1_2 X1.2_1 

X1.

2_2 

X1.3_

1 

X1.

3_2 

X1.

4_1 

X1.

4_2 

X1.

5_1 

X1.

5_2 

X1.

6_1 

X1.6_

2 

Inovasi 

Produk 

X

1

.

1

_

1 

Pearson 

Correlation 

1 .132 .269** .078 .000 -

.141 

.176 -

.101 

.026 .143 .140 .072 .293** 

Sig. (2-

tailed) 

 
.191 .007 .440 1.000 .162 .081 .319 .799 .155 .165 .475 .003 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

X

1

.

1

_

2 

Pearson 

Correlation 

.132 1 .037 .176 .062 .104 -

.197 

.087 -

.029 

.279

** 

.133 .143 .313** 

Sig. (2-

tailed) 

.191 
 

.714 .081 .542 .304 .050 .388 .773 .005 .187 .157 .002 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

X

1

.

2

_

1 

Pearson 

Correlation 

.269

** 

.037 1 .173 .101 .053 .333

** 

-

.066 

.144 .152 .082 .157 .486** 

Sig. (2-

tailed) 

.007 .714 
 

.085 .315 .602 .001 .516 .153 .132 .417 .119 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

X

1

Pearson 

Correlation 

.078 .176 .173 1 .048 .206

* 

-

.006 

.230

* 

.338

** 

.268

** 

.128 .222* .565** 



.

2

_

2 

Sig. (2-

tailed) 

.440 .081 .085 
 

.637 .039 .950 .021 .001 .007 .203 .027 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

X

1

.

3

_

1 

Pearson 

Correlation 

.000 .062 .101 .048 1 -

.008 

.146 -

.015 

.046 -

.057 

-

.098 

.122 .271** 

Sig. (2-

tailed) 

1.00

0 

.542 .315 .637 
 

.937 .148 .885 .653 .574 .330 .226 .006 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

X

1

.

3

_

2 

Pearson 

Correlation 

-

.141 

.104 .053 .206

* 

-.008 1 .029 .247

* 

.136 .193 .166 .002 .373** 

Sig. (2-

tailed) 

.162 .304 .602 .039 .937 
 

.778 .013 .177 .055 .100 .982 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

X

1

.

4

_

1 

Pearson 

Correlation 

.176 -

.197 

.333** -

.006 

.146 .029 1 .052 .278

** 

.023 .096 .010 .367** 

Sig. (2-

tailed) 

.081 .050 .001 .950 .148 .778 
 

.605 .005 .823 .341 .923 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

X

1

.

4

Pearson 

Correlation 

-

.101 

.087 -.066 .230

* 

-.015 .247

* 

.052 1 .119 .221

* 

.150 .145 .402** 

Sig. (2-

tailed) 

.319 .388 .516 .021 .885 .013 .605 
 

.238 .027 .136 .151 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 



 

 

_

2 

X

1

.

5

_

1 

Pearson 

Correlation 

.026 -

.029 

.144 .338

** 

.046 .136 .278

** 

.119 1 .206

* 

.265

** 

.197* .526** 

Sig. (2-

tailed) 

.799 .773 .153 .001 .653 .177 .005 .238 
 

.040 .008 .050 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

X

1

.

5

_

2 

Pearson 

Correlation 

.143 .279

** 

.152 .268

** 

-.057 .193 .023 .221

* 

.206

* 

1 .268

** 

.315** .577** 

Sig. (2-

tailed) 

.155 .005 .132 .007 .574 .055 .823 .027 .040 
 

.007 .001 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

X

1

.

6

_

1 

Pearson 

Correlation 

.140 .133 .082 .128 -.098 .166 .096 .150 .265

** 

.268

** 

1 .180 .420** 

Sig. (2-

tailed) 

.165 .187 .417 .203 .330 .100 .341 .136 .008 .007 
 

.074 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

X

1

.

6

_

2 

Pearson 

Correlation 

.072 .143 .157 .222

* 

.122 .002 .010 .145 .197

* 

.315

** 

.180 1 .450** 

Sig. (2-

tailed) 

.475 .157 .119 .027 .226 .982 .923 .151 .050 .001 .074 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 



 

 

 

Uji Validitas (X2) 

Correlations 

 X2.1_1 X2.1_2 X2.2_1 X2.2_2 X2.3_1 X2.3_2 Citra Merek 

X2.1_1 Pearson 

Correlatio

n 

1 .113 .365** .107 .316** .317** .622** 

I

n

o

v

a

s

i

 

P

r

o

d

u

k 

Pearson 

Correlation 

.293

** 

.313

** 

.486** .565

** 

.271** .373

** 

.367

** 

.402

** 

.526

** 

.577

** 

.420

** 

.450** 1 

Sig. (2-

tailed) 

.003 .002 .000 .000 .006 .000 .000 .000 .000 .000 .000 .000 
 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 



Sig. (2-

tailed) 
 

.265 .000 .288 .001 .001 .000 

N 100 100 100 100 100 100 100 

X2.1_2 Pearson 

Correlatio

n 

.113 1 .295** .232* .235* .209* .572** 

Sig. (2-

tailed) 

.265 
 

.003 .020 .019 .036 .000 

N 100 100 100 100 100 100 100 

X2.2_1 Pearson 

Correlatio

n 

.365** .295** 1 .218* .206* .319** .689** 

Sig. (2-

tailed) 

.000 .003 
 

.030 .039 .001 .000 

N 100 100 100 100 100 100 100 

X2.2_2 Pearson 

Correlatio

n 

.107 .232* .218* 1 .204* .209* .517** 

Sig. (2-

tailed) 

.288 .020 .030 
 

.042 .037 .000 

N 100 100 100 100 100 100 100 

X2.3_1 Pearson 

Correlatio

n 

.316** .235* .206* .204* 1 .199* .573** 

Sig. (2-

tailed) 

.001 .019 .039 .042 
 

.047 .000 

N 100 100 100 100 100 100 100 



X2.3_2 Pearson 

Correlatio

n 

.317** .209* .319** .209* .199* 1 .639** 

Sig. (2-

tailed) 

.001 .036 .001 .037 .047 
 

.000 

N 100 100 100 100 100 100 100 

Citra 

Merek 

Pearson 

Correlatio

n 

.622** .572** .689** .517** .573** .639** 1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 
 

N 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Uji Validitas (X3) 

Correlations 

 

X3.

1_1 

X3.1_

2 

X3.

2_1 

X3.

2_2 

X3.

3_1 

X3.

3_2 

X3.

4_1 

X3.

4_2 

X3.

5_1 

X3.

5_2 

X3.

6_1 

X3.

6_2 

X3.

7_1 

X3.

7_2 

Brand 

Equity 

X3.

1_1 

Pearson 

Correlat

ion 

1 .301** .284

** 

.196 .335

** 

.190 .298

** 

.170 .151 .323

** 

.088 .027 .090 .032 .425** 

Sig. (2-

tailed) 

 
.002 .004 .050 .001 .058 .003 .091 .133 .001 .385 .788 .375 .754 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 



X3.

1_2 

Pearson 

Correlat

ion 

.301

** 

1 .362

** 

.314

** 

.385

** 

.428

** 

.294

** 

.299

** 

.292

** 

.087 .201

* 

.086 .151 .189 .568** 

Sig. (2-

tailed) 

.002 
 

.000 .001 .000 .000 .003 .003 .003 .390 .044 .396 .133 .060 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3.

2_1 

Pearson 

Correlat

ion 

.284

** 

.362** 1 .391

** 

.320

** 

.292

** 

.364

** 

.306

** 

.341

** 

.237

* 

.113 .255

* 

.262

** 

.322

** 

.606** 

Sig. (2-

tailed) 

.004 .000 
 

.000 .001 .003 .000 .002 .001 .017 .264 .010 .009 .001 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3.

2_2 

Pearson 

Correlat

ion 

.196 .314** .391

** 

1 .219

* 

.454

** 

.368

** 

.482

** 

.157 .199

* 

.249

* 

.082 .170 .191 .599** 

Sig. (2-

tailed) 

.050 .001 .000 
 

.028 .000 .000 .000 .118 .047 .012 .416 .090 .057 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3.

3_1 

Pearson 

Correlat

ion 

.335

** 

.385** .320

** 

.219

* 

1 .302

** 

.319

** 

.296

** 

.471

** 

.311

** 

.274

** 

.104 .283

** 

.167 .603** 

Sig. (2-

tailed) 

.001 .000 .001 .028 
 

.002 .001 .003 .000 .002 .006 .303 .004 .096 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3.

3_2 

Pearson 

Correlat

ion 

.190 .428** .292

** 

.454

** 

.302

** 

1 .368

** 

.432

** 

.202

* 

.040 .183 .037 .128 .191 .566** 



Sig. (2-

tailed) 

.058 .000 .003 .000 .002 
 

.000 .000 .044 .695 .069 .713 .205 .057 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3.

4_1 

Pearson 

Correlat

ion 

.298

** 

.294** .364

** 

.368

** 

.319

** 

.368

** 

1 .551

** 

.476

** 

.217

* 

.309

** 

.052 .194 .266

** 

.678** 

Sig. (2-

tailed) 

.003 .003 .000 .000 .001 .000 
 

.000 .000 .030 .002 .609 .053 .008 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3.

4_2 

Pearson 

Correlat

ion 

.170 .299** .306

** 

.482

** 

.296

** 

.432

** 

.551

** 

1 .395

** 

.374

** 

.319

** 

.199

* 

.413

** 

.268

** 

.726** 

Sig. (2-

tailed) 

.091 .003 .002 .000 .003 .000 .000 
 

.000 .000 .001 .047 .000 .007 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3.

5_1 

Pearson 

Correlat

ion 

.151 .292** .341

** 

.157 .471

** 

.202

* 

.476

** 

.395

** 

1 .204

* 

.396

** 

.106 .410

** 

.299

** 

.619** 

Sig. (2-

tailed) 

.133 .003 .001 .118 .000 .044 .000 .000 
 

.042 .000 .293 .000 .003 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3.

5_2 

Pearson 

Correlat

ion 

.323

** 

.087 .237

* 

.199

* 

.311

** 

.040 .217

* 

.374

** 

.204

* 

1 .180 .228

* 

.352

** 

.220

* 

.484** 

Sig. (2-

tailed) 

.001 .390 .017 .047 .002 .695 .030 .000 .042 
 

.073 .023 .000 .028 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 



X3.

6_1 

Pearson 

Correlat

ion 

.088 .201* .113 .249

* 

.274

** 

.183 .309

** 

.319

** 

.396

** 

.180 1 .412

** 

.263

** 

.463

** 

.554** 

Sig. (2-

tailed) 

.385 .044 .264 .012 .006 .069 .002 .001 .000 .073 
 

.000 .008 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3.

6_2 

Pearson 

Correlat

ion 

.027 .086 .255

* 

.082 .104 .037 .052 .199

* 

.106 .228

* 

.412

** 

1 .183 .296

** 

.360** 

Sig. (2-

tailed) 

.788 .396 .010 .416 .303 .713 .609 .047 .293 .023 .000 
 

.068 .003 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3.

7_1 

Pearson 

Correlat

ion 

.090 .151 .262

** 

.170 .283

** 

.128 .194 .413

** 

.410

** 

.352

** 

.263

** 

.183 1 .489

** 

.530** 

Sig. (2-

tailed) 

.375 .133 .009 .090 .004 .205 .053 .000 .000 .000 .008 .068 
 

.000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3.

7_2 

Pearson 

Correlat

ion 

.032 .189 .322

** 

.191 .167 .191 .266

** 

.268

** 

.299

** 

.220

* 

.463

** 

.296

** 

.489

** 

1 .531** 

Sig. (2-

tailed) 

.754 .060 .001 .057 .096 .057 .008 .007 .003 .028 .000 .003 .000 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Bra

nd 

Pearson 

Correlat

ion 

.425

** 

.568** .606

** 

.599

** 

.603

** 

.566

** 

.678

** 

.726

** 

.619

** 

.484

** 

.554

** 

.360

** 

.530

** 

.531

** 

1 



Equ

ity 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

Uji Validitas (Y) 

 

Correlations 

 Y.1_1 Y.1_2 Y.2_1 Y.2_2 Y.3_1 Y.3_2 Y.4_1 Y.4_2 

Keputusan 

Pembelian 

Y.1_1 Pearson 

Correlation 

1 .403** .384** .320** .225* -.022 .052 .144 .530** 

Sig. (2-

tailed) 

 
.000 .000 .001 .025 .830 .604 .152 .000 

N 100 100 100 100 100 100 100 100 100 

Y.1_2 Pearson 

Correlation 

.403** 1 .376** .452** .171 .016 .086 .241* .633** 

Sig. (2-

tailed) 

.000 
 

.000 .000 .088 .877 .397 .016 .000 

N 100 100 100 100 100 100 100 100 100 

Y.2_1 Pearson 

Correlation 

.384** .376** 1 .425** .210* .221* .175 .167 .646** 

Sig. (2-

tailed) 

.000 .000 
 

.000 .036 .027 .082 .098 .000 

N 100 100 100 100 100 100 100 100 100 



Y.2_2 Pearson 

Correlation 

.320** .452** .425** 1 .212* .116 .269** .080 .654** 

Sig. (2-

tailed) 

.001 .000 .000 
 

.035 .249 .007 .428 .000 

N 100 100 100 100 100 100 100 100 100 

Y.3_1 Pearson 

Correlation 

.225* .171 .210* .212* 1 .326** .134 .358** .581** 

Sig. (2-

tailed) 

.025 .088 .036 .035 
 

.001 .184 .000 .000 

N 100 100 100 100 100 100 100 100 100 

Y.3_2 Pearson 

Correlation 

-.022 .016 .221* .116 .326** 1 .255* .210* .444** 

Sig. (2-

tailed) 

.830 .877 .027 .249 .001 
 

.010 .036 .000 

N 100 100 100 100 100 100 100 100 100 

Y.4_1 Pearson 

Correlation 

.052 .086 .175 .269** .134 .255* 1 .414** .509** 

Sig. (2-

tailed) 

.604 .397 .082 .007 .184 .010 
 

.000 .000 

N 100 100 100 100 100 100 100 100 100 

Y.4_2 Pearson 

Correlation 

.144 .241* .167 .080 .358** .210* .414** 1 .560** 

Sig. (2-

tailed) 

.152 .016 .098 .428 .000 .036 .000 
 

.000 

N 100 100 100 100 100 100 100 100 100 

Keput

usan 

Pearson 

Correlation 

.530** .633** .646** .654** .581** .444** .509** .560** 1 



Pemb

elian 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 
 

N 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

Uji Reliabilitas (X1) 

 

Case Processing Summary 

 N % 

Cases Valid 100 100.0 

Excludeda 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.615 12 

 

 

 

 

 



Uji Reliabilitas (X2) 

Case Processing Summary 

 N % 

Cases Valid 100 100.0 

Excludeda 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.652 6 

 

Uji Reliabilitas (X3) 

 

Case Processing Summary 

 N % 

Cases Valid 100 100.0 

Excludeda 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 
 



Reliability Statistics 

Cronbach's 

Alpha N of Items 

.835 14 

 
Uji Reliabilitas (Y) 

 

Case Processing Summary 

 N % 

Cases Valid 100 100.0 

Excludeda 0 .0 

Total 100 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.705 8 

 

 

 

 

 

 

 

 



Uji Normalitas  

 

 

 

 

 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 2.43355696 

Most Extreme Differences Absolute .084 

Positive .047 

Negative -.084 

Test Statistic .084 

Asymp. Sig. (2-tailed) .082c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 



Uji Multikolinieritas 

 

Coefficientsa 

Model 

Unstandardize

d Coefficients 

Standardize

d 

Coefficients 

t Sig. 

Collinearity Statistics 

B 

Std. 

Error Beta Tolerance VIF 

1 (Constan

t) 

16.822 4.815 
 

3.493 .001 
  

Inovasi 

Produk 

.032 .096 .034 .330 .742 .777 1.286 

Citra 

Merek 

.024 .164 .016 .148 .882 .661 1.514 

Brand 

Equity 

.240 .064 .443 3.733 .000 .577 1.734 

a. Dependent Variable: Keputusan Pembelian 

 

 

 

 

 

 

 

 

 

 

 

 



Uji Heterokedastisitas 

 

 

 
 
 

Uji Autokorelasi 

 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate Durbin-Watson 

1 .470a .220 .196 2.47129 1.914 

a. Predictors: (Constant), Brand Equity, Inovasi Produk, Citra Merek 

b. Dependent Variable: Keputusan Pembelian 

 

 

 

 

 

 

 



Uji Regresi Linier dan uji t 

 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 16.82

2 

4.815 
 

3.493 .001 
  

Inovasi 

Produk 

.032 .096 .034 .330 .742 .777 1.286 

Citra Merek .024 .164 .016 .148 .882 .661 1.514 

Brand Equity .240 .064 .443 3.733 .000 .577 1.734 

a. Dependent Variable: Keputusan Pembelian 

 

 

Uji t 

 

 

ANOVAa 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regression 165.812 3 55.271 9.050 .000b 

Residual 586.298 96 6.107   

Total 752.110 99    

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), Brand Equity, Inovasi Produk, Citra 

Merek 



 


