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ABSTRAK       

          

Tujuan dari penelitian ini adalah Mengetahui pengaruh 

Pengaruh Produk, Testimoni dan Store Atmosphere  secara 

simultan Terhadap Minat Beli Ulang di kafe Warunk Upnormal 

Gresik. jumlah ada 105 orang. Dalam penelitian ini, peneliti 

menggunakan sampel non probability dengan teknik incidental 

sampling. Analisis data menggunakan beberapa pengujian yaitu uji 

validitas, uji reliabilitas, uji asumsi klasik, analisis regresi linier 

berganda dan uji hipotesis dengan uji-t  dan uji-f. Hasil pengujian 

diperoleh hasil bahwa Produk, Testimoni dan Store Atmosphere 

berpengaruh positif dan signifikan terhadap Minat Beli Ulang di 

Kafe Warunk Upnormal Gresik. Hasil pengujian hipotesis 

menggunakan ujit dan uji-F diperoleh nilai signifikan sebesar < 

0,05. Dimana hasil tersebut menunjukkan terdapat pengaruh 

signifikan, Sehingga hipotesis dapat diterima dan terbukti 

kebenarannya. 

 

Kata kunci : Produk, Testimoni, Store Atmosphere dan minat 

beli ulang 
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ABSTRACT 

 

 The purpose of this study was to determine the effect of the 

simultaneous influence of Product, Testimony and Store Atmosphere on 

Repurchase Interest at Gresik Warunk Upnormal Cafe. Sample there are 

105 people. In this study, researchers used non-probability samples with 

incidental sampling techniques. Data analysis used several tests, namely 

validity test, reliability test. The test results obtained the results that the 

Product, Testimonials and Store Atmosphere a positive and significant 

effect on Repurchase Interest in Wares Upnormal Gresik Cafe. The results 

of testing the hypothesis using the t-test and F-test obtained a significant 

value of <0.05. Where these results indicate there is a significant 

influence, so the hypothesis can be accepted and proven true. 

 

Keywords: Products, Testimonials, Store Atmosphere  and  

repurchase interest. 
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