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Lampiran 1 : Surat Ijin Penelitian 

 



 
 

 

Lampiran 2 : Surat Keterangan Balasan Penelitian 

 

 

 

 



 
 

 
 

Lampiran 3 : Berita Acara Bimbingan Skripsi 

 



 
 

 

Lampiran 4 : Berita Acara Ujian Proposal

 



 
 

 
 

Lampiran 5 : Surat Pengantar Plagiasi 

 



 
 

 

Lampiran 6 : Kuesioner 

KUISIONER 

 

A. Petunjuk pengisian 

1. Isilah identitas diri 

2. Beri tanda (√) pada kolom yang tersedia. 

 

B. Identitas Responden 

1. Nama   : .................................... 

2. Alamat Responden : ................................... 

3. Usia   : .................................... 

4. Jenis Kelamin  : P / L  

5. Pekerjaan  :  

 

 

 

C. Kriteria Bobot Skor Penelitian 

Respon  Simbol  Skor  

Sangat Tidak Setuju STS 1 

Tidak Setuju TS 2 

Ragu-ragu N 3 

Setuju S 4 

Sangat Setuju SS 5 

 

 

Wiraswasta 

Pelajar / Mahasiswa 

Pegawai Negeri 

Pegawai Swasta 

Lainnya 

 



 
 

 
 

D. Daftar Pernyataan Untuk Variabel X1 (Produk) 

No. DAFTAR PERNYATAAN 
STS TS N S SS 

1 2 3 4 5 

Rasa makanan yang disajikan enak 

1 

 

Menu yang ada di Warunk 

Upnormal Gresik rasanya 

enak.           

2 

Masakan di Warunk 

Upnormal Gresik terbukti 

rasanya disukai konsumen      

Penampilan makanan yang disajikan menarik 

1 

 

Penyajian makanan pada 

Warunk Upnormal Gresik 

sangat menarik.           

2 

Makanan yang di jual 

Warunk Upnormal Gresik 

tampilannya bagus dan 

elegan      

Makanan yang disajikan menggugah selera 

1 

 

Makanan yang disajikan 

sangat menggugah selera. 
          



 
 

 

2 

Melihat tampilan menu yang 

di jual Warunk Upnormal 

Gresik dapat menambah 

selera makan      

Tekstur dari makanan yang di sajikan 

1 
Kematangan makanan yang 

dijual sangat baik       

 

2 

Tekstur makanan yang 

disajikan enak untuk 

dirasakan.           

 

Daftar Pernyataan Untuk Variabel X2 (Testimonial) 

NO DAFTAR PERNYATAAN 

Nilai Skor 

STS TS N S SS 

1 2 3 4 5 

Pesan dapat dipercaya 

1 

 

Isi pesan dalam testimonial dapat 

dipercaya. 
          

2 

Testimony dibuat langsung oleh 

konsumen yang telah melakukan 

pembelian      



 
 

 
 

Sumber terpercaya 

1 

 

Isi pesan dalam testimonial berasal dari 

sumber yang terpercaya. 
          

2 

Testimoni dibuat oleh konsumen tanpa 

ada intervensi dari pihak Warunk 

Upnormal Gresik      

Citra positif 

1 

 

Testimonial membangun citra positif 

pada Warunk Upnormal Gresik.  
          

2 

Testimoni yang dibuat konsumen 

dapat meningkatkan kepercayaan dari 

konsumen      

Testimoni berasal dari pelanggan 

1 

Isi testimony berdasarkan pengalaman 

konsumen setelah melakukan 

pembelian       

2 

 

Sumber testimonial yang terpercaya 

berasal dari pelanggan. 
          

 

 



 
 

 

Daftar Pernyataan Untuk X3 ( Store Atmosphere ) 

NO DAFTAR PERNYATAAN 

Nilai Skor 

STS TS N S SS 

1 2 3 4 5 

Exterior 

1 Tampilan Warunk Upnormal 

Gresik sangat bagus      

2 

 

Papan nama restoran terlihat 

jelas. 
          

Interior 

1 Penataan Warunk Upnormal 

Gresik memberikan nuansa 

yang nyaman      

2 

 

Kondisi ruangan di restoran 

bersih. 
          

Interior Pop Display 

1 Menu produk yang diidisplay 

mempermudah konsumen 

dalam memilih      



 
 

 
 

2 

 

Pemasangan tanda produk 

diskon memudahkan saya 

dalam mencari produk yang 

di diskon.           

Store Layout 

1 Penataan kursi dan meja 

sangat rapi      

2 Penataan produk di restoran 

rapi.           

 

Daftar Pernyataan Untuk Y (Minat Beli Ulang) 

NO DAFTAR PERNYATAAN 

Nilai Skor 

STS TS N S SS 

1 2 3 4 5 

Menginformasikan ke orang lain 

1 Saya menginformasikan ke 

teman tentang pelayanan yang 

diberikan oleh Warunk 

Upnormal Gresik      

2 

 

Saya senang membicarakan 

tentang produk yang ada di 
          



 
 

 

Warunk Upnormal Gresik 

kepada orang lain  

Merekomendasikan ke orang lain 

1 Saya merekomendasikan ke 

teman untuk beli di mie di 

Warunk Upnormal Gresik 

karena rasanya enak      

2 

 

Saya merekomendasikan ke 

teman untuk beli di mie di 

Warunk Upnormal Gresik 

karena harga nya cukup 

terjangkau            

Hasrat, keinginan, atau rencana untuk berkunjung atau 

membeli ulang 

1 Saya akan datang ke Warunk 

Upnormal Gresik ketika saya 

lewat      

2 

 

 Saya bersedia membeli kembali 

makanan yang ada di warunk 

Upnormal Gresik karena 

tempatnya nyaman           

 

 



 
 

 
 

Lampiran 7 : Tabulasi Data  

 

Tabulasi Data Produk (X1) 

Resp 
VARIABEL PRODUK 

Jumlah 
1_1 1_2 2_1 2_2 3_1 3_2 4_1 4_2 

Resp_1 5 5 5 5 5 4 5 4 38 

Resp_2 3 3 2 3 3 2 3 3 22 

Resp_3 3 3 2 3 2 3 3 3 22 

Resp_4 4 5 4 4 5 4 5 4 35 

Resp_5 3 2 3 3 2 3 3 3 22 

Resp_6 4 4 5 4 4 4 4 4 33 

Resp_7 4 4 3 4 4 4 3 4 30 

Resp_8 4 4 5 4 4 5 4 4 34 

Resp_9 4 4 4 4 4 4 4 5 33 

Resp_10 4 5 4 5 4 5 4 4 35 

Resp_11 4 4 5 5 4 4 5 4 35 

Resp_12 4 5 4 5 4 5 4 5 36 



 
 

 

Resp_13 5 4 4 5 4 5 4 5 36 

Resp_14 5 4 5 5 4 5 5 4 37 

Resp_15 5 4 4 5 5 5 5 5 38 

Resp_16 4 3 4 3 4 4 3 4 29 

Resp_17 4 4 4 4 4 5 4 5 34 

Resp_18 4 4 4 3 4 4 3 4 30 

Resp_19 4 4 5 4 5 5 4 4 35 

Resp_20 2 2 2 2 2 2 2 2 16 

Resp_21 2 2 2 2 2 2 2 2 16 

Resp_22 5 4 5 5 4 5 4 4 36 

Resp_23 4 3 3 4 4 4 3 4 29 

Resp_24 4 4 4 3 4 4 4 4 31 

Resp_25 4 4 4 5 4 4 5 5 35 

Resp_26 2 2 2 3 2 2 3 2 18 

Resp_27 2 3 2 2 2 3 2 2 18 

Resp_28 2 2 2 2 2 2 2 2 16 

Resp_29 3 2 3 2 3 3 2 3 21 



 
 

 
 

Resp_30 4 3 4 3 4 4 3 4 29 

Resp_31 2 2 2 2 2 2 2 2 16 

Resp_32 3 3 2 2 3 2 3 2 20 

Resp_33 5 4 5 4 5 4 5 4 36 

Resp_34 4 3 4 3 4 4 3 4 29 

Resp_35 4 5 4 4 5 4 4 4 34 

Resp_36 4 4 5 4 4 5 5 5 36 

Resp_37 5 5 4 5 5 4 5 4 37 

Resp_38 4 5 5 4 5 5 5 4 37 

Resp_39 2 2 2 2 2 2 2 2 16 

Resp_40 2 2 2 2 2 2 2 2 16 

Resp_41 5 4 5 4 5 4 5 4 36 

Resp_42 4 5 4 5 4 5 4 4 35 

Resp_43 4 4 4 5 5 4 4 4 34 

Resp_44 4 4 4 5 4 4 4 5 34 

Resp_45 4 5 4 4 4 4 4 4 33 

Resp_46 2 2 2 2 2 2 2 2 16 



 
 

 

Resp_47 2 2 2 3 2 2 3 2 18 

Resp_48 4 4 4 3 4 4 4 4 31 

Resp_49 5 5 4 5 4 5 4 4 36 

Resp_50 5 4 5 4 5 5 4 5 37 

Resp_51 4 5 4 4 4 4 5 4 34 

Resp_52 5 5 4 5 4 5 4 5 37 

Resp_53 5 4 5 5 4 5 5 4 37 

Resp_54 5 4 5 5 4 5 5 5 38 

Resp_55 5 4 5 4 4 5 5 4 36 

Resp_56 3 3 3 3 3 3 4 3 25 

Resp_57 5 4 4 4 5 4 5 4 35 

Resp_58 3 3 3 2 3 2 2 2 20 

Resp_59 5 5 4 5 4 5 5 4 37 

Resp_60 4 4 4 4 5 4 5 4 34 

Resp_61 5 4 5 4 5 5 4 5 37 

Resp_62 5 5 4 5 4 4 4 4 35 

Resp_63 4 4 4 3 4 3 4 4 30 



 
 

 
 

Resp_64 3 3 2 3 3 2 2 2 20 

Resp_65 4 5 4 5 4 5 5 4 36 

Resp_66 4 4 3 4 3 4 4 4 30 

Resp_67 4 3 4 4 4 3 4 4 30 

Resp_68 4 3 4 3 4 4 3 4 29 

Resp_69 5 4 5 4 5 5 4 4 36 

Resp_70 5 4 4 5 4 4 5 4 35 

Resp_71 1 2 1 1 2 1 2 2 12 

Resp_72 3 4 4 3 3 4 4 4 29 

Resp_73 3 2 2 3 2 3 2 3 20 

Resp_74 4 4 5 5 4 4 5 4 35 

Resp_75 5 5 5 4 4 5 5 4 37 

Resp_76 5 5 5 4 4 4 4 4 35 

Resp_77 5 4 4 4 4 4 4 5 34 

Resp_78 4 5 4 5 4 4 5 4 35 

Resp_79 2 2 2 2 2 2 2 2 16 

Resp_80 2 3 2 3 3 2 2 2 19 



 
 

 

Resp_81 5 5 4 5 4 4 5 5 37 

Resp_82 4 4 4 5 5 4 5 4 35 

Resp_83 4 5 4 5 5 4 5 5 37 

Resp_84 4 5 3 4 4 3 5 4 32 

Resp_85 4 4 4 5 4 5 5 5 36 

Resp_86 2 2 2 2 2 2 2 2 16 

Resp_87 4 5 5 5 5 5 4 4 37 

Resp_88 4 5 4 5 4 5 5 4 36 

Resp_89 4 4 5 4 4 5 4 5 35 

Resp_90 2 2 2 2 2 2 2 2 16 

Resp_91 4 5 4 5 5 4 4 5 36 

Resp_92 5 5 5 4 4 4 5 4 36 

Resp_93 2 2 2 2 2 2 2 2 16 

Resp_94 2 2 2 1 2 2 1 2 14 

Resp_95 2 3 3 2 2 3 3 2 20 

Resp_96 5 4 5 4 4 4 5 4 35 

Resp_97 5 4 5 5 5 5 4 5 38 



 
 

 
 

Resp_98 5 4 5 5 5 4 4 4 36 

Resp_99 2 2 2 2 2 2 2 2 16 

Resp_100 2 2 2 2 2 2 2 2 16 

Resp_101 2 2 1 2 2 1 1 1 12 

Resp_102 5 4 4 5 4 5 4 4 35 

Resp_103 5 4 4 4 4 4 4 4 33 

Resp_104 2 2 2 2 3 3 2 2 18 

Resp_105 4 3 4 4 4 4 4 4 31 

Sumber : Tabulasi data diolah, data diolah 

 

 

 

 

Tabulasi Data Testimoni (X2) 

Resp 

VARIABEL TESTIMONI   

1_1 1_2 2_1 2_2 3_1 3_2 4_1 4_2 TOTAL 

Resp_1 5 4 5 5 4 5 4 4 36 



 
 

 

Resp_2 3 2 3 3 3 2 3 3 22 

Resp_3 3 3 3 3 3 2 3 3 23 

Resp_4 5 5 4 5 4 5 4 5 37 

Resp_5 3 3 2 3 2 3 2 3 21 

Resp_6 5 4 5 5 4 5 4 5 37 

Resp_7 4 4 4 4 4 4 4 3 31 

Resp_8 4 5 4 5 4 4 5 5 36 

Resp_9 5 5 4 5 4 4 5 5 37 

Resp_10 5 5 4 5 4 5 4 5 37 

Resp_11 5 5 5 5 5 4 4 4 37 

Resp_12 5 5 5 4 4 5 5 4 37 

Resp_13 5 4 5 4 4 4 4 4 34 

Resp_14 5 4 5 4 5 4 5 5 37 

Resp_15 5 5 5 5 5 5 4 5 39 

Resp_16 4 4 4 5 4 4 5 5 35 

Resp_17 4 5 5 5 4 5 4 4 36 

Resp_18 3 3 2 2 3 3 2 3 21 



 
 

 
 

Resp_19 4 5 4 5 4 5 4 5 36 

Resp_20 2 2 3 2 2 2 3 2 18 

Resp_21 2 2 2 2 2 2 2 2 16 

Resp_22 4 4 5 5 4 5 5 4 36 

Resp_23 4 4 4 3 4 4 3 4 30 

Resp_24 4 4 4 4 3 3 4 3 29 

Resp_25 5 4 5 5 4 5 5 4 37 

Resp_26 2 2 2 2 2 2 2 2 16 

Resp_27 2 2 2 2 3 2 2 2 17 

Resp_28 2 2 2 2 2 2 2 2 16 

Resp_29 3 3 3 4 4 4 4 4 29 

Resp_30 4 5 4 4 4 5 4 5 35 

Resp_31 2 2 2 2 2 2 2 2 16 

Resp_32 2 3 2 2 2 3 2 2 18 

Resp_33 4 4 4 4 5 4 4 4 33 

Resp_34 5 4 4 4 4 5 4 5 35 

Resp_35 5 5 4 5 5 5 4 4 37 



 
 

 

Resp_36 4 5 4 4 4 5 4 4 34 

Resp_37 4 4 5 4 4 4 5 5 35 

Resp_38 5 5 4 5 5 4 5 4 37 

Resp_39 2 2 2 2 2 2 2 2 16 

Resp_40 2 2 2 2 2 2 2 2 16 

Resp_41 4 5 5 5 4 5 4 4 36 

Resp_42 4 4 5 4 5 5 5 5 37 

Resp_43 4 4 4 4 4 3 4 4 31 

Resp_44 4 5 5 4 5 4 4 5 36 

Resp_45 5 4 5 4 5 4 5 5 37 

Resp_46 2 2 2 2 2 2 2 2 16 

Resp_47 2 2 3 2 2 3 3 2 19 

Resp_48 5 5 4 5 5 5 4 5 38 

Resp_49 5 4 5 5 5 4 5 5 38 

Resp_50 3 4 4 4 3 3 4 5 30 

Resp_51 4 3 4 3 5 5 5 4 33 

Resp_52 4 4 5 4 4 5 5 3 34 



 
 

 
 

Resp_53 4 4 4 4 4 4 4 4 32 

Resp_54 2 2 1 2 2 1 1 1 12 

Resp_55 4 5 4 5 5 4 5 5 37 

Resp_56 3 3 3 2 3 3 2 3 22 

Resp_57 4 4 4 4 4 4 4 5 33 

Resp_58 3 3 3 3 4 3 3 3 25 

Resp_59 3 3 4 3 5 4 3 4 29 

Resp_60 5 5 5 5 5 5 5 5 40 

Resp_61 4 5 4 5 5 5 4 5 37 

Resp_62 4 3 4 3 4 3 4 3 28 

Resp_63 4 5 5 5 5 5 5 5 39 

Resp_64 2 3 2 2 3 3 2 2 19 

Resp_65 5 4 5 5 5 5 5 4 38 

Resp_66 5 4 5 4 5 5 4 5 37 

Resp_67 5 4 5 4 5 4 4 5 36 

Resp_68 5 3 5 5 5 3 5 3 34 

Resp_69 4 4 5 4 5 5 4 5 36 



 
 

 

Resp_70 4 4 4 4 4 3 3 3 29 

Resp_71 2 1 2 2 1 2 2 2 14 

Resp_72 3 3 2 3 3 3 3 3 23 

Resp_73 3 2 3 2 3 3 2 3 21 

Resp_74 4 5 4 4 5 4 5 4 35 

Resp_75 4 3 4 3 4 3 4 3 28 

Resp_76 5 4 5 4 4 5 5 4 36 

Resp_77 5 5 5 4 5 5 4 5 38 

Resp_78 5 5 4 5 4 5 5 4 37 

Resp_79 2 2 2 2 2 2 2 2 16 

Resp_80 2 2 2 3 2 2 3 2 18 

Resp_81 4 4 5 4 5 4 4 5 35 

Resp_82 4 5 5 5 4 4 5 4 36 

Resp_83 4 5 4 4 5 5 4 5 36 

Resp_84 5 5 4 5 5 5 5 5 39 

Resp_85 5 5 4 5 4 5 5 5 38 

Resp_86 2 2 2 2 2 2 2 2 16 



 
 

 
 

Resp_87 4 4 5 4 5 4 5 4 35 

Resp_88 4 5 5 5 5 4 5 4 37 

Resp_89 4 5 4 4 5 4 5 4 35 

Resp_90 2 2 3 2 2 2 3 2 18 

Resp_91 3 4 3 4 3 3 5 4 29 

Resp_92 4 3 4 4 4 3 4 4 30 

Resp_93 2 2 2 2 2 2 2 2 16 

Resp_94 2 1 1 1 2 2 1 2 12 

Resp_95 2 2 3 2 3 2 2 2 18 

Resp_96 4 3 4 4 3 4 4 3 29 

Resp_97 4 4 3 4 4 4 3 4 30 

Resp_98 4 5 4 5 5 4 5 5 37 

Resp_99 2 2 2 2 2 2 2 2 16 

Resp_100 2 1 2 2 1 1 2 1 12 

Resp_101 2 2 2 2 2 2 2 2 16 

Resp_102 3 3 2 3 3 3 2 3 22 

Resp_103 4 5 5 5 4 5 5 5 38 



 
 

 

Resp_104 2 3 2 2 2 2 2 2 17 

Resp_105 4 4 3 4 4 3 4 4 30 

Sumber : Tabulasi data diolah, data diola



 
 

 
 

Tabulasi Data Store Atmosphere (X3) 

Resp 

VARIABEL STORE ATMOSPHERE   

1_1 1_2 2_1 2_2 3_1 3_2 4_1 4_2 TOTAL 

Resp_1 5 4 5 4 5 5 5 5 38 

Resp_2 4 3 4 4 4 4 3 3 29 

Resp_3 3 3 2 3 3 3 2 3 22 

Resp_4 4 4 5 4 5 4 4 5 35 

Resp_5 3 3 2 3 3 3 2 3 22 

Resp_6 3 4 3 4 3 3 4 3 27 

Resp_7 3 3 3 2 3 2 3 3 22 

Resp_8 5 5 4 4 5 4 5 4 36 

Resp_9 5 5 5 4 5 5 4 5 38 

Resp_10 5 5 4 5 5 5 5 5 39 

Resp_11 5 5 5 4 4 5 4 4 36 

Resp_12 5 4 5 4 5 5 4 4 36 

Resp_13 4 4 4 4 5 5 4 5 35 

Resp_14 4 4 5 4 5 5 4 5 36 



 
 

 

Resp_15 5 5 4 5 5 5 5 4 38 

Resp_16 3 3 3 3 3 3 4 4 26 

Resp_17 3 4 4 5 5 3 3 5 32 

Resp_18 3 4 4 3 3 4 3 4 28 

Resp_19 4 4 3 4 4 4 4 3 30 

Resp_20 2 2 2 2 2 2 3 2 17 

Resp_21 2 3 2 2 3 2 2 3 19 

Resp_22 3 3 4 3 4 3 3 3 26 

Resp_23 2 2 3 2 3 2 3 3 20 

Resp_24 3 3 3 3 3 3 3 3 24 

Resp_25 3 3 3 3 3 3 3 3 24 

Resp_26 2 2 2 2 2 2 2 2 16 

Resp_27 2 3 2 2 3 2 2 2 18 

Resp_28 2 2 2 2 2 2 2 2 16 

Resp_29 3 3 3 4 3 3 3 3 25 

Resp_30 5 5 4 5 4 5 4 5 37 

Resp_31 2 2 2 2 2 2 2 2 16 



 
 

 
 

Resp_32 2 2 2 2 2 2 3 2 17 

Resp_33 4 4 4 4 4 4 4 4 32 

Resp_34 5 5 4 5 4 5 5 5 38 

Resp_35 4 3 3 3 4 4 3 4 28 

Resp_36 4 4 4 4 4 4 4 4 32 

Resp_37 4 3 4 4 4 4 4 4 31 

Resp_38 4 4 4 4 4 4 3 4 31 

Resp_39 2 2 2 2 2 2 2 2 16 

Resp_40 2 2 2 2 2 2 2 2 16 

Resp_41 3 4 4 4 3 3 4 4 29 

Resp_42 4 4 5 5 4 4 5 5 36 

Resp_43 5 4 3 4 3 5 3 4 31 

Resp_44 3 3 3 3 3 3 3 2 23 

Resp_45 4 4 4 5 5 4 4 4 34 

Resp_46 2 2 2 2 2 2 2 2 16 

Resp_47 2 2 2 2 2 2 2 2 16 

Resp_48 4 3 4 3 4 4 5 4 31 



 
 

 

Resp_49 4 4 4 3 3 4 4 4 30 

Resp_50 5 4 3 5 5 5 5 4 36 

Resp_51 4 4 5 4 3 4 4 3 31 

Resp_52 5 3 5 3 4 5 4 4 33 

Resp_53 4 4 4 4 4 4 4 4 32 

Resp_54 4 3 4 3 4 3 4 3 28 

Resp_55 4 5 4 5 5 4 4 5 36 

Resp_56 5 5 5 5 5 5 5 5 40 

Resp_57 2 1 2 2 1 1 1 2 12 

Resp_58 5 4 5 5 5 5 5 5 39 

Resp_59 4 3 4 4 4 4 4 4 31 

Resp_60 4 4 4 4 4 4 5 5 34 

Resp_61 5 4 5 5 5 5 5 4 38 

Resp_62 3 4 3 3 3 3 3 3 25 

Resp_63 5 4 5 5 5 5 5 5 39 

Resp_64 2 2 2 3 2 2 3 2 18 

Resp_65 5 5 4 4 5 5 5 5 38 



 
 

 
 

Resp_66 4 3 4 4 3 4 3 4 29 

Resp_67 3 3 3 3 4 3 4 4 27 

Resp_68 3 3 3 3 3 3 3 3 24 

Resp_69 3 4 3 4 3 3 3 4 27 

Resp_70 3 3 3 3 2 3 3 3 23 

Resp_71 2 2 2 2 2 2 2 2 16 

Resp_72 3 3 3 3 3 3 3 2 23 

Resp_73 3 3 3 3 2 3 3 3 23 

Resp_74 4 5 4 4 5 4 5 5 36 

Resp_75 3 3 2 3 3 3 2 3 22 

Resp_76 3 4 4 4 4 4 4 4 31 

Resp_77 5 4 4 4 4 5 4 4 34 

Resp_78 3 2 3 3 3 3 3 3 23 

Resp_79 2 2 1 2 2 1 2 2 14 

Resp_80 2 3 2 2 3 2 2 3 19 

Resp_81 3 4 4 4 4 4 4 4 31 

Resp_82 5 5 5 5 5 5 5 5 40 



 
 

 

Resp_83 5 4 5 5 5 5 5 5 39 

Resp_84 5 4 5 4 5 4 5 5 37 

Resp_85 5 5 4 5 4 4 5 4 36 

Resp_86 1 1 2 1 2 1 2 2 12 

Resp_87 5 4 5 5 5 4 5 5 38 

Resp_88 4 5 4 5 5 4 5 4 36 

Resp_89 4 4 5 4 5 4 5 4 35 

Resp_90 2 2 2 2 2 2 2 2 16 

Resp_91 4 4 4 4 4 4 4 4 32 

Resp_92 4 4 4 5 4 5 4 4 34 

Resp_93 2 2 2 2 2 2 2 2 16 

Resp_94 2 2 2 2 2 2 2 2 16 

Resp_95 2 3 2 3 3 2 2 2 19 

Resp_96 4 4 5 4 4 5 4 5 35 

Resp_97 5 4 5 4 5 4 4 4 35 

Resp_98 5 5 4 4 4 5 4 5 36 

Resp_99 2 2 2 2 2 2 2 2 16 



 
 

 
 

Resp_100 2 1 2 2 2 1 2 2 14 

Resp_101 2 2 2 2 2 2 1 2 15 

Resp_102 5 4 5 5 4 5 4 5 37 

Resp_103 4 4 5 5 4 5 4 5 36 

Resp_104 2 2 2 2 2 2 2 2 16 

Resp_105 5 5 5 4 4 4 4 4 35 

Sumber : Tabulasi data diolah, data diolah 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

Tabulasi Data Minat Beli (Y) 

Resp 

VARIABEL MINAT BELI  

Jumlah 

1_

1 

1_

2 

2_

1 

2_

2 

3_

1 3_2 

Resp_1 4 4 4 3 4 4 23 

Resp_2 5 5 4 5 5 4 28 

Resp_3 5 5 5 5 5 5 30 

Resp_4 4 5 4 5 5 5 28 

Resp_5 5 5 4 5 4 5 28 

Resp_6 4 5 5 4 5 4 27 

Resp_7 5 5 4 5 4 5 28 

Resp_8 4 4 5 4 5 5 27 

Resp_9 4 5 4 5 5 5 28 

Resp_10 5 4 5 4 4 5 27 

Resp_11 5 5 4 5 4 5 28 

Resp_12 4 5 4 5 5 5 28 

Resp_13 4 5 5 5 5 4 28 



 
 

 
 

Resp_14 4 4 5 5 5 4 27 

Resp_15 5 4 5 4 4 4 26 

Resp_16 5 4 5 5 5 4 28 

Resp_17 5 5 5 5 5 4 29 

Resp_18 4 5 4 4 5 4 26 

Resp_19 4 5 4 5 4 4 26 

Resp_20 2 2 2 2 2 2 12 

Resp_21 2 2 2 2 2 2 12 

Resp_22 4 5 5 4 5 4 27 

Resp_23 4 5 4 5 5 5 28 

Resp_24 5 5 4 5 5 4 28 

Resp_25 4 5 4 5 4 5 27 

Resp_26 2 2 2 2 2 2 12 

Resp_27 2 3 2 2 3 3 15 

Resp_28 2 2 2 2 2 2 12 

Resp_29 5 4 5 4 5 4 27 

Resp_30 5 4 5 5 5 4 28 



 
 

 

Resp_31 2 2 2 2 2 2 12 

Resp_32 2 3 2 2 3 2 14 

Resp_33 5 5 4 5 5 4 28 

Resp_34 5 4 4 4 4 4 25 

Resp_35 4 4 5 4 5 5 27 

Resp_36 4 4 5 5 5 5 28 

Resp_37 4 4 5 5 5 4 27 

Resp_38 3 4 5 3 5 5 25 

Resp_39 2 2 2 2 2 2 12 

Resp_40 2 2 2 2 2 2 12 

Resp_41 5 5 4 5 5 5 29 

Resp_42 3 3 4 3 4 4 21 

Resp_43 4 4 4 4 4 4 24 

Resp_44 4 3 4 4 4 4 23 

Resp_45 4 4 4 4 4 4 24 

Resp_46 2 3 3 2 2 2 14 

Resp_47 2 2 2 2 2 2 12 



 
 

 
 

Resp_48 3 3 4 4 4 4 22 

Resp_49 4 4 4 4 4 4 24 

Resp_50 3 3 4 5 3 4 22 

Resp_51 2 2 2 2 2 2 12 

Resp_52 2 2 2 2 2 2 12 

Resp_53 3 3 4 3 3 3 19 

Resp_54 3 4 3 3 4 3 20 

Resp_55 4 5 4 4 4 4 25 

Resp_56 5 5 5 5 5 5 30 

Resp_57 5 4 4 4 4 4 25 

Resp_58 4 3 3 3 3 4 20 

Resp_59 4 4 3 4 4 4 23 

Resp_60 4 4 4 5 4 5 26 

Resp_61 3 4 5 4 5 5 26 

Resp_62 5 5 4 4 4 5 27 

Resp_63 5 4 5 5 5 5 29 

Resp_64 3 2 3 3 2 3 16 



 
 

 

Resp_65 5 4 4 5 4 5 27 

Resp_66 5 5 4 4 5 4 27 

Resp_67 3 3 2 3 2 2 15 

Resp_68 4 4 4 4 4 4 24 

Resp_69 4 5 5 4 4 4 26 

Resp_70 4 4 3 4 4 4 23 

Resp_71 2 1 2 2 1 2 10 

Resp_72 3 2 3 3 2 3 16 

Resp_73 3 3 2 3 2 2 15 

Resp_74 5 5 5 5 5 5 30 

Resp_75 5 5 4 5 5 4 28 

Resp_76 4 4 4 4 3 3 22 

Resp_77 4 4 4 4 5 5 26 

Resp_78 4 3 4 4 3 3 21 

Resp_79 2 2 2 2 2 2 12 

Resp_80 2 3 2 2 3 2 14 

Resp_81 5 4 5 4 5 4 27 



 
 

 
 

Resp_82 4 5 4 5 5 5 28 

Resp_83 4 4 3 4 4 4 23 

Resp_84 5 4 5 4 5 4 27 

Resp_85 4 4 3 4 4 4 23 

Resp_86 2 3 2 3 2 2 14 

Resp_87 5 5 4 4 5 4 27 

Resp_88 4 3 4 4 4 3 22 

Resp_89 3 3 4 3 4 4 21 

Resp_90 2 2 3 2 2 2 13 

Resp_91 5 5 5 5 4 5 29 

Resp_92 5 5 4 4 5 4 27 

Resp_93 2 2 2 2 2 2 12 

Resp_94 2 2 2 2 2 2 12 

Resp_95 2 3 3 2 3 2 15 

Resp_96 4 4 4 5 4 5 26 

Resp_97 4 5 5 5 5 4 28 

Resp_98 5 4 5 5 3 5 27 



 
 

 

Resp_99 2 2 2 3 2 2 13 

Resp_10

0 2 2 2 2 2 2 12 

Resp_10

1 2 2 2 2 2 2 12 

Resp_10

2 4 4 5 5 5 4 27 

Resp_10

3 4 5 5 5 5 4 28 

Resp_10

4 2 2 2 2 2 2 12 

Resp_10

5 5 5 4 4 5 4 27 

Sumber : Tabulasi data diolah, data diolah 

 

 

 

 

 

 



 
 

 
 

Lampiran 8 : Hasil Olah Data SPSS 

Pengujian Frekuensi 

a) Produk (X1) 

PR.1_1 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 21 20.0 20.0 21.0 

3.00 10 9.5 9.5 30.5 

4.00 43 41.0 41.0 71.4 

5.00 30 28.6 28.6 100.0 

Total 105 100.0 100.0  

 

PR.1_2 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 
2.00 22 21.0 21.0 21.0 

3.00 16 15.2 15.2 36.2 



 
 

 

4.00 42 40.0 40.0 76.2 

5.00 25 23.8 23.8 100.0 

Total 105 100.0 100.0  

 

PR.2_1 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 24 22.9 22.9 24.8 

3.00 9 8.6 8.6 33.3 

4.00 44 41.9 41.9 75.2 

5.00 26 24.8 24.8 100.0 

Total 105 100.0 100.0  

 

 

 

 



 
 

 
 

PR.2_2 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 20 19.0 19.0 21.0 

3.00 18 17.1 17.1 38.1 

4.00 32 30.5 30.5 68.6 

5.00 33 31.4 31.4 100.0 

Total 105 100.0 100.0  

 

PR.3_1 

 Frequenc
y 

Percent Valid 
Percent 

Cumulative 
Percent 

Valid 

2.00 23 21.9 21.9 21.9 

3.00 10 9.5 9.5 31.4 

4.00 51 48.6 48.6 80.0 

5.00 21 20.0 20.0 100.0 

Total 105 100.0 100.0  



 
 

 

PR.3_2 

 Frequenc
y 

Percent Valid 
Percent 

Cumulative 
Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 21 20.0 20.0 21.9 

3.00 11 10.5 10.5 32.4 

4.00 42 40.0 40.0 72.4 

5.00 29 27.6 27.6 100.0 

Total 105 100.0 100.0  

 

PR.4_1 

 Frequenc
y 

Percent Valid 
Percent 

Cumulative 
Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 21 20.0 20.0 21.9 

3.00 14 13.3 13.3 35.2 

4.00 37 35.2 35.2 70.5 

5.00 31 29.5 29.5 100.0 

Total 105 100.0 100.0  



 
 

 
 

R.4_2 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 24 22.9 22.9 23.8 

3.00 6 5.7 5.7 29.5 

4.00 55 52.4 52.4 81.9 

5.00 19 18.1 18.1 100.0 

Total 105 100.0 100.0  

 

b) Testimoni (X2) 

TM.1_1 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

2.00 25 23.8 23.8 23.8 

3.00 13 12.4 12.4 36.2 

4.00 40 38.1 38.1 74.3 

5.00 27 25.7 25.7 100.0 

Total 105 100.0 100.0  



 
 

 

TM.1_2 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 3 2.9 2.9 2.9 

2.00 21 20.0 20.0 22.9 

3.00 18 17.1 17.1 40.0 

4.00 32 30.5 30.5 70.5 

5.00 31 29.5 29.5 100.0 

Total 105 100.0 100.0  

 

TM.2_1 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 23 21.9 21.9 23.8 

3.00 13 12.4 12.4 36.2 

4.00 36 34.3 34.3 70.5 



 
 

 
 

5.00 31 29.5 29.5 100.0 

Total 105 100.0 100.0  

 

TM.2_2 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 26 24.8 24.8 25.7 

3.00 12 11.4 11.4 37.1 

4.00 35 33.3 33.3 70.5 

5.00 31 29.5 29.5 100.0 

Total 105 100.0 100.0  

 

 

 

 



 
 

 

TM.3_1 

 Frequenc
y 

Percent Valid 
Percent 

Cumulative 
Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 21 20.0 20.0 21.9 

3.00 14 13.3 13.3 35.2 

4.00 37 35.2 35.2 70.5 

5.00 31 29.5 29.5 100.0 

Total 105 100.0 100.0  

 

TM.3_2 

 Frequenc
y 

Percent Valid 
Percent 

Cumulative 
Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 22 21.0 21.0 22.9 

3.00 20 19.0 19.0 41.9 

4.00 29 27.6 27.6 69.5 

5.00 32 30.5 30.5 100.0 

Total 105 100.0 100.0  



 
 

 
 

TM.4_1 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 24 22.9 22.9 24.8 

3.00 12 11.4 11.4 36.2 

4.00 36 34.3 34.3 70.5 

5.00 31 29.5 29.5 100.0 

Total 105 100.0 100.0  

 

TM.4_2 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 2 1.9 1.9 1.9 

2.00 23 21.9 21.9 23.8 

3.00 17 16.2 16.2 40.0 

4.00 30 28.6 28.6 68.6 



 
 

 

5.00 33 31.4 31.4 100.0 

Total 105 100.0 100.0  

 

c) Store Atmosphere (X3) 

SA.1_1 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 25 23.8 23.8 24.8 

3.00 24 22.9 22.9 47.6 

4.00 28 26.7 26.7 74.3 

5.00 27 25.7 25.7 100.0 

Total 105 100.0 100.0  

 

 

 

 



 
 

 
 

SA.1_2 

 Frequenc
y 

Percent Valid 
Percent 

Cumulative 
Percent 

Valid 

1.00 3 2.9 2.9 2.9 

2.00 20 19.0 19.0 21.9 

3.00 27 25.7 25.7 47.6 

4.00 39 37.1 37.1 84.8 

5.00 16 15.2 15.2 100.0 

Total 105 100.0 100.0  

 

SA.2_1 

 Frequenc
y 

Percent Valid 
Percent 

Cumulative 
Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 27 25.7 25.7 26.7 

3.00 20 19.0 19.0 45.7 

4.00 34 32.4 32.4 78.1 

5.00 23 21.9 21.9 100.0 

Total 105 100.0 100.0  



 
 

 

SA.2_2 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 24 22.9 22.9 23.8 

3.00 23 21.9 21.9 45.7 

4.00 36 34.3 34.3 80.0 

5.00 21 20.0 20.0 100.0 

Total 105 100.0 100.0  

 

SA.3_1 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 22 21.0 21.0 21.9 

3.00 26 24.8 24.8 46.7 

4.00 30 28.6 28.6 75.2 



 
 

 
 

5.00 26 24.8 24.8 100.0 

Total 105 100.0 100.0  

 

SA.3_2 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 4 3.8 3.8 3.8 

2.00 23 21.9 21.9 25.7 

3.00 21 20.0 20.0 45.7 

4.00 31 29.5 29.5 75.2 

5.00 26 24.8 24.8 100.0 

Total 105 100.0 100.0  

 

SA.4_1 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 1.00 2 1.9 1.9 1.9 



 
 

 

2.00 23 21.9 21.9 23.8 

3.00 24 22.9 22.9 46.7 

4.00 34 32.4 32.4 79.0 

5.00 22 21.0 21.0 100.0 

Total 105 100.0 100.0  

 

SA.4_2 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

2.00 25 23.8 23.8 23.8 

3.00 21 20.0 20.0 43.8 

4.00 34 32.4 32.4 76.2 

5.00 25 23.8 23.8 100.0 

Total 105 100.0 100.0  

 

 

 



 
 

 
 

d) Minat Beli (Y) 

e) MB.1_1 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

2.00 25 23.8 23.8 23.8 

3.00 12 11.4 11.4 35.2 

4.00 38 36.2 36.2 71.4 

5.00 30 28.6 28.6 100.0 

Total 105 100.0 100.0  

 

MB.1_2 

 Frequenc
y 

Percent Valid 
Percent 

Cumulative 
Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 20 19.0 19.0 20.0 

3.00 17 16.2 16.2 36.2 

4.00 34 32.4 32.4 68.6 

5.00 33 31.4 31.4 100.0 

Total 105 100.0 100.0  



 
 

 

MB.2_1 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

2.00 24 22.9 22.9 22.9 

3.00 11 10.5 10.5 33.3 

4.00 42 40.0 40.0 73.3 

5.00 28 26.7 26.7 100.0 

Total 105 100.0 100.0  

 

MB.2_2 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

2.00 23 21.9 21.9 21.9 

3.00 13 12.4 12.4 34.3 

4.00 34 32.4 32.4 66.7 

5.00 35 33.3 33.3 100.0 

Total 105 100.0 100.0  

 



 
 

 
 

MB.3_1 

 Frequenc
y 

Percent Valid 
Percent 

Cumulative 
Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 24 22.9 22.9 23.8 

3.00 10 9.5 9.5 33.3 

4.00 31 29.5 29.5 62.9 

5.00 39 37.1 37.1 100.0 

Total 105 100.0 100.0  

 

MB.3_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 26 24.8 24.8 24.8 

3.00 8 7.6 7.6 32.4 

4.00 44 41.9 41.9 74.3 

5.00 27 25.7 25.7 100.0 

Tota
l 

105 100.0 100.0 
 

 





 
 

 
 

Pengujian Validitas 

a. Produk (X1) 

Correlations 

Inter-Item Correlation Matrix 

 PR.1_1 PR.1_2 PR.2_1 PR.2_2 PR.3_1 PR.3_2 PR.4_1 PR.4_2 

PR.1_1 1.000 .800 .876 .837 .855 .851 .821 .855 

PR.1_2 .800 1.000 .765 .833 .808 .791 .839 .782 

PR.2_1 .876 .765 1.000 .769 .851 .879 .826 .832 

PR.2_2 .837 .833 .769 1.000 .791 .828 .849 .830 

PR.3_1 .855 .808 .851 .791 1.000 .796 .796 .829 



 
 

 

PR.3_2 .851 .791 .879 .828 .796 1.000 .783 .876 

PR.4_1 .821 .839 .826 .849 .796 .783 1.000 .804 

PR.4_2 .855 .782 .832 .830 .829 .876 .804 1.000 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale 

Variance if 

Item Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

PR.1_1 25.7429 50.539 .917 .854 .969 

PR.1_2 25.8381 51.772 .869 .790 .971 

PR.2_1 25.8571 50.277 .900 .875 .970 



 
 

 
 

PR.2_2 25.8000 50.219 .889 .831 .970 

PR.3_1 25.8381 51.887 .887 .815 .970 

PR.3_2 25.7905 50.398 .901 .866 .970 

PR.4_1 25.8000 50.373 .886 .826 .970 

PR.4_2 25.8667 51.386 .902 .835 .970 

 

 

 

 

 

 



 
 

 

b. Testimoni (X2) 

Correlations 

Inter-Item Correlation Matrix 

 TM.1_1 TM.1_2 TM.2_1 TM.2_2 TM.3_1 TM.3_2 TM.4_1 TM.4_2 

TM.1_1 1.000 .827 .861 .876 .847 .847 .822 .835 

TM.1_2 .827 1.000 .772 .890 .815 .855 .798 .857 

TM.2_1 .861 .772 1.000 .826 .840 .820 .865 .801 

TM.2_2 .876 .890 .826 1.000 .799 .826 .872 .842 

TM.3_1 .847 .815 .840 .799 1.000 .807 .803 .844 

TM.3_2 .847 .855 .820 .826 .807 1.000 .776 .849 



 
 

 
 

TM.4_1 .822 .798 .865 .872 .803 .776 1.000 .799 

TM.4_2 .835 .857 .801 .842 .844 .849 .799 1.000 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale 

Variance if 

Item Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

TM.1_1 25.6381 57.752 .916 .856 .971 

TM.1_2 25.6571 56.920 .898 .857 .972 

TM.2_1 25.6190 57.200 .892 .842 .972 

TM.2_2 25.6381 56.752 .919 .887 .971 



 
 

 

TM.3_1 25.5905 57.571 .888 .814 .972 

TM.3_2 25.6571 57.131 .892 .821 .972 

TM.4_1 25.6286 57.197 .884 .830 .972 

TM.4_2 25.6381 56.810 .900 .826 .972 

 

c. Store Atmosphere (X3) 

Inter-Item Correlation Matrix 

 SA.1_1 SA.1_2 SA.2_1 SA.2_2 SA.3_1 SA.3_2 SA.4_1 SA.4_2 

SA.1_1 1.000 .840 .859 .851 .846 .934 .850 .841 

SA.1_2 .840 1.000 .769 .855 .823 .845 .806 .835 



 
 

 
 

SA.2_1 .859 .769 1.000 .808 .837 .862 .839 .855 

SA.2_2 .851 .855 .808 1.000 .834 .864 .829 .845 

SA.3_1 .846 .823 .837 .834 1.000 .837 .850 .862 

SA.3_2 .934 .845 .862 .864 .837 1.000 .825 .870 

SA.4_1 .850 .806 .839 .829 .850 .825 1.000 .829 

SA.4_2 .841 .835 .855 .845 .862 .870 .829 1.000 

 

 



 
 

 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale 

Variance if 

Item Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

SA.1_1 24.5048 52.099 .928 .899 .973 

SA.1_2 24.6000 53.935 .884 .805 .975 

SA.2_1 24.5429 52.808 .895 .824 .975 

SA.2_2 24.5333 53.271 .903 .826 .974 

SA.3_1 24.4762 52.925 .904 .826 .974 



 
 

 
 

SA.3_2 24.5333 51.386 .931 .906 .973 

SA.4_1 24.5429 53.058 .893 .811 .975 

SA.4_2 24.4667 52.924 .913 .845 .974 

 

 

d. Minat Beli  (Y) 

Inter-Item Correlation Matrix 

 MB.1_1 MB.1_2 MB.2_1 MB.2_2 MB.3_1 MB.3_2 

MB.1_1 1.000 .838 .803 .860 .806 .820 

MB.1_2 .838 1.000 .760 .847 .878 .817 

MB.2_1 .803 .760 1.000 .814 .857 .827 



 
 

 

MB.2_2 .860 .847 .814 1.000 .818 .863 

MB.3_1 .806 .878 .857 .818 1.000 .837 

MB.3_2 .820 .817 .827 .863 .837 1.000 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale 

Variance if 

Item Deleted 

Corrected 

Item-Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

MB.1_1 18.6952 27.887 .887 .802 .961 

MB.1_2 18.6476 27.846 .892 .844 .961 

MB.2_1 18.6857 28.314 .871 .803 .963 



 
 

 
 

MB.2_2 18.6190 27.603 .906 .837 .959 

MB.3_1 18.6000 27.012 .905 .860 .959 

MB.3_2 18.7048 27.941 .897 .812 .960 

 

 





 
 

 
 

Pengujian Reliabilitas 

a. Produk (X1) 

Case Processing Summary 

 N % 

Cases 

Valid 105 100.0 

Excludeda 0 .0 

Total 105 100.0 

a. Listwise deletion based on all 

variables in the procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's Alpha 

Based on 

Standardized Items 

N of Items 

.974 .974 8 

 

b. Testimoni (X2) 

Case Processing Summary 

 N % 

Cases 

Valid 105 100.0 

Excludeda 0 .0 

Total 105 100.0 



 
 

 

a. Listwise deletion based on all 

variables in the procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's Alpha 

Based on 

Standardized Items 

N of Items 

.975 .975 8 

 

c. Store Atmosphere (X3) 

Case Processing Summary 

 N % 

Cases 

Valid 105 100.0 

Excludeda 0 .0 

Total 105 100.0 

a. Listwise deletion based on all 

variables in the procedure. 

 

 



 
 

 
 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's Alpha 

Based on 

Standardized Items 

N of Items 

.977 .977 8 

 

d. Minat Beli (Y) 

Case Processing Summary 

 N % 

Cases 

Valid 105 100.0 

Excludeda 0 .0 

Total 105 100.0 

a. Listwise deletion based on all 
variables in the procedure. 

 

Reliability Statistics 

Cronbach's 
Alpha 

Cronbach's Alpha 
Based on 

Standardized Items 

N of Items 

.967 .967 6 

 



 
 

 

Pengujian Asumsi Klasik 

a) Uji Normalitas 
One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 
Residual 

N 105 

Normal Parametersa,b 

Mean 0E-7 

Std. Deviation 3.97319737 

Most Extreme Differences 

Absolute .084 

Positive .060 

Negative -.084 

Kolmogorov-Smirnov Z .860 

Asymp. Sig. (2-tailed) .451 

a. Test distribution is Normal. 

b. Calculated from data. 

 

b) Uji Multikolinearitas 
Coefficientsa 

Model Collinearity Statistics 

Tolerance VIF 

1 

Produk (X1) .248 4.033 

Testimoni (X2) .253 3.951 

Store Atmosphere (X3) .370 2.700 

a. Dependent Variable: Minat Beli Ulang (Y) 



 
 

 
 

c) Uji Heteroskedastisitas 

 

 

Uji Heteroskedastisitas Dengan Menggunakan Uji 

Gletser 

 

 

 

 

 



 
 

 

 

d) Uji Autokorelasi 

Model Summaryb 

Model Durbin-Watson 

1 1.672a 

a. Predictors: (Constant), Store Atmosphere (X3), Testimoni (X2), Produk (X1) 

b. Dependent Variable: Minat Beli Ulang (Y) 

 

 

 



 
 

 
 

Pengujian Analisis Regresi Linier Berganda 

Model Summaryb 

Model R R Square Adjusted R Square Std. Error of the 

Estimate 

1 .776a .603 .591 4.03177 

a. Predictors: (Constant), Store Atmosphere (X3), Testimoni (X2), Produk 

(X1) 

b. Dependent Variable: Minat Beli Ulang (Y) 

 

 

 



 
 

 

ANOVAa 

Model Sum of 

Squares 

df Mean 

Square 

F Sig. 

1 

Regression 2489.216 3 829.739 51.045 .000b 

Residual 1641.775 101 16.255   

Total 4130.990 104    

a. Dependent Variable: Minat Beli Ulang (Y) 

b. Predictors: (Constant), Store Atmosphere (X3), Testimoni (X2), Produk (X1) 



 
 

 
 

Pengujian Hipotesis 

a) Uji – t (Parsial) 

Coefficientsa 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

B Std. 
Error 

Beta 

1 

(Constant) 4.065 1.538  2.643 .010 

Produk (X1) .260 .098 .336 2.664 .009 

Testimoni (X2) .196 .091 .269 2.157 .033 

Store Atmosphere 
(X3) 

.175 .078 .230 2.231 .028 

a. Dependent Variable: Minat Beli Ulang (Y) 



 
 

 
 

 
b) Uji – F (Simultan) 

 

ANOVAa 

Model Sum of 
Squares 

df Mean 
Square 

F Sig. 

1 

Regression 2489.216 3 829.739 51.045 .000b 

Residual 1641.775 101 16.255   

Total 4130.990 104    

a. Dependent Variable: Minat Beli Ulang (Y) 

b. Predictors: (Constant), Store Atmosphere (X3), Testimoni (X2), Produk (X1) 

 





 
 

 
 

Lampiran 9 : Berita Acara Bimbingan Revisi Skripsi 

 


