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ABSTRACT 
 

 It is explained that this study aims to analyze the effect of service 

quality, location and product completeness on the purchasing decision of the 

Kencana Mas Pharmacy, Sidoarjo. Sample of 161 respondents. The sampling 

technique uses Non Probability sampling. Data collection techniques use 

questionnaires and documentation in the process of testing classic 

assumption tests including reliability, validity, normality, multicollinearity, 

autocorrelation, heterocodasticity and then processed by multiple linear 

regression analysis. This proves that service quality has an influence which 

is significant to the buyer's decision. Location has a significant influence on 

buyer's decision. Product completeness has a significant effect on buyer's 

decision. And simultaneously proving a positive effect on product quality, 

location, product completeness on purchasing decisions. 

 

Keyword:  Service Quality, Location, Product Completeness and 

Purchasing Decisions. 
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ABSTRAK 
 

Dijelaskan bahwa penelitian ini bertujuan untuk 

menganalisa pengaruh kualitas layanan, lokasi serta kelengkapan 

produk Terhadap Keputusan Pembelian Apotek Kencana Mas 

Sidoarjo. Sampel 161 responden. Teknik pengambilan sampel 

menggunakan Non Probability sampling Teknik pengumpulan data 

menggunakan kuisioner dan dokumentasi di proses dalam 

pengujian uji asumsi klasik diantaranya uji reabilitas, validitas, 

normalitas, multikolineritas, autokorelasi, heterokodastisitas lalu 

di olah dengan analisis regresi linier berganda  Hal ini 

membuktikan bahwa kualitas layanan ada pengaruh yang 

signifikan terhadap keputusan pembeli. Lokasi ada pengaruh 

yang signifikan terhadap keputusan pembeli. Kelengkapan 

produk ada pengaruh yang signifikan terhadap keputusan 

pembeli.  Dan secara simultan membuktikan berpengaruh positif 

kualitas produk, lokasi, kelengkapan produk terhadap keputusan 

pembelian. 

 

Kata kunci: Kualitas Layanan, Lokasi,  Kelengkapan Produk  dan 

Keputusan Pembelian.  
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