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ABSTRAK

penelitian ini bertujuan untuk mengetahui pengaruh
Electronic Word Of Mouth dan Brand Image Terhadap Minat Beli
Konsumen Smartphone OPPO. Populasi dari penelitian ini yaitu
mahasiswa Prodi Manajemen Fakultas Ekonomi UNIPA
Surabaya angkatan 2016-2019. Sampel penelitian 296 responden
menggunakan teknik Probability sampling. Jenis data penelitian
ini adalah data primer dan sekunder, metode yang digunakan
Regresi Linier Berganda.

Hasil penelitian ini menunjukkan bahwa (1) secara parsial
variabel Electronic Word Of Mouth (X1) berpengaruh positif dan
signifikan terhadap minat beli produk smartphone oppo
dibuktikan dari nilai thitung variable Electronic Word Of Mouth
(X1) sebesar 7,521 dengan nilai signifikan sebesar 0,000 (0,000 <
0,05). (2) secara parsial variabel brand image (X2) berpengaruh
positif dan signifikan terhadap minat beli (Y) produk smartphone
oppo dibuktikan nilai thiung variable brand image (X2) sebesar
6,894 dengan nilai signifikan sebesar 0,000 (0,000 < 0,05). (3)
electronic word of mouth (X1) dan brand image (X2) secara
simultan berpengaruh positif dan signifikan terhadap minat beli
produk smartphone oppo dibuktikan dari nilai F-hitung sebesar
176,241 dengan nilai signifikan sebesar 0,000 (0,000< 0,05).

Kata kunci: electronic word of mouth, brand image, minat beli,
kuantitatif, probability sampling.



ABSTRACT

This study aims to determine the effect of Electronic Word of
Mouth and Brand Image on the Purchase Interest of OPPO Smartphone
Consumers. The population of this study is the students of Management
Study Program Faculty of Economics, UNIPA Surabaya class of 2016-
2019. The research sample of 296 respondents used Probability sampling
technique. This type of research data is primary data and sekunder, the
method used is Multiple Linear Regression.

The results of this study indicate that (1) partially Electronic
Word of Mouth (X1) variable has a positive and significant effect on
buying interest of smartphone oppo products as evidenced by the tcount
value of Electronic Word of Mouth (X1) variable of 7,521 with a
significant value of 0,000 (0,000 < 0.05). (2) partially brand image
variable (X2) has positive and significant influence on buying interest
(Y) of oppo smartphone products, it is proven that the value of tcount
variable brand image (X2) is 6.894 with a significant value of 0.000
(0.000 <0.05). (3) electronic word of mouth (X1) and brand image (X2)
simultaneously have positive and significant influence on buying
interest of oppo smartphone products as evidenced by the calculated F-
value of 176,241 with a significant value of 0,000 (0,000 <0.05).

Keywords: electronic word of mouth, brand image, buying
interest,quantitative, probability sampling
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