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ABSTRAK 
 

Penelitian bermaksut untuk mengetahui dan 

menganalisa pengaruh Store Atmosphere, Buying Decision, 

Customer Attitude terhadap Customer Satisfaction jasa 

JalanJalan.id Tour & Travel di Gresik. Teknik pengambilan 

sampel accidental sampling dengan sampel sebanyak 112 

responden. Analisis data, dapat disimpulkan bahwa ada 

pengaruh Store Atmosphere terhadap Customer Satisfaction  

memiliki thitung sebesar 8,772 dengan nilai signifikan sebesar 

0,000 (0,000 < 0,05). Buying Decision terhadap Customer 

Satisfaction  memiliki thitung sebesar 2,962 dengan nilai 

signifikan sebesar 0,004 (0,004< 0,05). Customer Attitude  

terhadap Customer Satisfaction memiliki thitung sebesar -1,141 

dengan nilai signifikan sebesar 0,256 (0,256 < 0,05). Sehingga 

dapat ditarik kesimpulan bahwa Store Atmosphere  dan Buying 

Decision  memiliki pengaruh terhadap Customer Satisfaction 

secara parsial. Sedangkan Customer Attitude terhadap 

Customer Satisfaction tidak berpengaruh. Uji f diketahui bahwa 

Store Atmosphere, Buying Decision & Customer Attitude secara 

simultan berpengaruh terhadap Customer Satisfaction jasa 

JalanJalan.id Tour & Travel di Gresik. 

 

Kata Kunci: Store Atmosphere, Buying Decision, Customer 

Attitude, Customer Satisfaction.  
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ABSTRACT 
 

This study aims to determine and analyze the effect of Store 
Atmosphere, Buying Decision, Customer Attitude on Customer 
Satisfaction JalanJalan.id Tour & Travel services in Gresik. 
Accidental sampling sampling technique with a sample of 112 
respondents. Analysis of the data, it can be concluded that there is 
an effect of Store Atmosphere on Customer Satisfaction has a tcount 
of 8.772 with a significant value of 0,000 (0,000 <0.05). Buying 
Decision against Customer Satisfaction has a tcount of 2.962 with a 
significant value of 0.004 (0.004 <0.05). Customer Attitude to 
Customer Satisfaction has a tcount of -1,141 with a significant 
value of 0.256 (0.256 <0.05). So it can be concluded that the Store 
Atmosphere and Buying Decision has an influence on Customer 
Satisfaction partially. Whereas Customer Attitude towards 
Customer Satisfaction has no effect.  
 
Keyword: Store Atmosphere, Buying Decision, Customer Attitude, 

Customer Satisfaction. 
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