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ABSTRAK 

 

Mencari hasil dari pengaruhnya Citra Merek, Inovasi 

Produk, Kepuasan Konsumen terhadap keputusan 

pembelian di KFC Cabang Gajah Mada Sidoarjo. Penelitian 

diambil dari seluruh konsumen yang melakukan pembelian 

di KFC GajahMada Sidoarjo. Metode yang di pakai Non 

Probability Sampling, teknik Sampling Insidental, 114 

responden, di harapkan pihak manajemen KFC GajahMada 

Sidoarjo agar fokus dalam meningkatkan daya beli 

konsumen supaya tetap membeli lagi di perusahaan tersebut. 

Hasil uji F berkata sig 0.000<0.05 maka  Citra Merek, Inovasi 

Produk, Kepuasan Konsumen secara bersama dipengaruhi 

oleh keputusan pembelian. 

 

Kata Kunci: citra merek, inovasi produk, kepuasan 

konsumen, keputusan pembelian. 
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ABSTRACT 

Looking for results from the influence of Brand Image, Product 

Innovation, Customer Satisfaction with purchasing decisions at 

KFC Gajah Mada Sidoarjo. The research was taken from all 

consumers who made purchases at KFC Gajah Mada Sidoarjo. The 

method used is Non-Probability Sampling, Incidental Sampling 

technique, 114 respondents are expected by the KFC Gajah Mada 

Sidoarjo to focus on increasing the purchasing power of consumers 

so that they continue to buy again in the company. F-test results 

said sig 0.000>0.05 then Brand Image, Product Innovation, 

Customer Satisfaction together are influenced by purchasing 

decisions. 

Keywords: brand image, product innovation, customer 

satisfaction, purchasing decisions. 
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