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ABSTRACT 

 

Described the research analyzing the price, product quality, 

service quality and location of the decision to buy hero steamed layers. 

This research uses descriptive quantitative approach, has been obtained 

the results of tcount 2.564 and Sig. amounted to, 012 so that, 012 <.05. 

product quality 2,055 sig. , 043 <, 05. service quality 2,216 and Sig. , 

036. location 2,231 and Sig. , 028. f-count value and known F-count 

5.972 and sig. , 000 <0.05. It was concluded testing separately and 

together proved the influence of independent variables on the dependent 

variable. 

 

Keywords : Price, product quality, service quality & purchasing 

decisions. 
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ABSTRAK 

 

Dijelaskan riset menganalisa harga, kualitas produk, 

kualitas layanan serta lokasi terhadap keputusan pembelian lapis 

kukus pahlawan. Riset ini memakai pendekatakan kuantitatif 

deskriptif, telah diperoleh hasil thitung 2,564 serta Sig. sebesar ,012 

sehingga ,012 < ,05. kualitas produk 2,055 sig. ,043<,05. kualitas 

layanan 2,216 serta Sig. ,036. lokasi 2,231 serta Sig. ,028. nilai f-

hitung serta diketahui F hitung 5,972 serta sig. ,000 < 0,05. 

Disimpulkan pengujian secara terpisah serta bersamaan terbukti 

adanya pengaruh variabel bebas terhadap variabel terikat. 

 

Kata Kunci : Harga, kualitas produk, kualitas layanan & 

Keputusan pembelian. 
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