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kode etik penelitian ilmiah.

Atas bantuan dan kerjasama dalam penelitian ini, saya ucapkan
terimakasih

Hormat saya,

Ahmad Khoiruman Al-Faizi



I. Identitas responden

Jenis Kelamin: a) Laki-laki b) Perempuan

1. Sebutkan varian tipe mobil MPV merek Mitsubishi X-pander

yang telah anda beli :

a.
b.
C.

Exceed
Sport
Ultimate

2. Pendapatan per bulan:

a.
b.
C.

d.

< Rp.5.000.000

Rp. 5.000.000 - Rp. 7.500.000
Rp. 7.600.000 - Rp. 10.000.000
> Rp. 10.000.000

II. Petunjuk pengisian

Responden hanya dapat memberikan jawaban dengan memberikan tanda

checklist ( \) pada salah satu pilihan jawaban yang tersedia. Hanya satu

jawaban saja untuk setiap pernyataan. Pada masing-masing pernyataan

terdapat lima alternatif jawaban yang mengacu pada teknik Skala Likert,

yaitu:
Keterangan Arti Skor
SS Sangat Setuju 5
S Setuju 4
R Ragu-Ragu 3
TS Tidak Setuju 2
STS angat Tidak Setuju 1




Kualitas Produk (X1)

No‘

Pernyataan

| s ]|

S|

R| TS [STS

Performance (kinerja)

Mitsubshi ~ X-pander
memiliki performa
mesin yang baik

Mitsubishi ~ X-pander
memiliki start and stop
engine button

Features (fitur atau ciri-ciri tambahan)

Mitsubishi ~ X-pander
memiliki fitur yang
lengkap

Mitsubishi ~ X-pander
memiliki fitur setir #ilt
and telescopic

Confermance to Specifications

Mitsubishi ~ X-pander
memenuhi uji standart
keamanan nasional

Mitsubshi ~ X-pander
terasa empuk untuk
dikendarai

Durability (daya tahan)

Mitsubishi ~ X-pander
adalah mobil yang
tahan lama (tidak
mudah rusak)

Mitsubishi ~ X-pander
handal digunakan di
segala medan (on road

/ off road)




Desain Produk (X2)

interior yang menarik

No | Pernyataan | ss| s| R| Ts]STS
Bentuk produk

Mitsubishi ~ X-pander

memiliki desain

Mitsubishi ~ X-pander
memiliki desain
eksterior yang menarik

Warna bervariasi

Mitsubishi ~ X-pander
memiliki berbagai
macam pilihan warna

Mitsubishi ~ X-pander
memiliki berbagai
macam pilihan warna
jok kursi
Fitur (X3)

No|  Pernyataan | ss| s| R| TS|sTS

Keragaman fitur
Mitsubishi ~ X-pander
memiliki kabin yang
luas
Mitsubishi ~ X-pander

memiliki fitur bagasi
barang yang luas

Kualitas Fitur
Mitsubishi ~ X-pander
memakai rangka body
yang kokoh
Mitsubishi ~ X-pander

irit bahan bakar




Kelengkapan Fitur

Mitsubishi ~ X-pander
memilikiseat belt
disetiap baris

Mitsubishi ~ X-pander
memiliki soket
pengisian daya
disetiap seat

Kepentingan fitur

Mitsubishi ~ X-pander
memiliki ground
clearance yang tinggi

Mitsubishi ~ X-pander
memiliki fitur rem anti
lock  braking  system
(ABS)

Citra Merek (X4)

No | Pernyataan | ss| s| R| TS| STS

Recognition (Pengakuan)

Merek  Mitsubishi
sudah dikenal
banyak orang

Mitsubishi adalah
merek yang terkenal
pada kompetisi
balap dunia mobil

Reputation (Reputasi)

Produk Mitsubishi
memberikan kesan
high class

Mitsubishi memiliki
penjualan after sales




| yang stabil | ‘ ‘ ‘ |

Affinity (Afinitas)

Kualitas pelayanan
Mitsubishi  sangat
memuaskan

Lambang
Mitsubishi mudah
diingat

Domain

Mitsubishi X-pander
cocok untuk mobil

keluarga

Mitsubishi X-pander
cocok dipakai
harian

Keputusan Pembelian (Y)

No|  Pernyataan | ss| s| R| TS| STS
Pilihan produk (Product choice).
Saya mengetahui

kualitas produk mobil
Mitsubishi X-pander

Mitsubishi ~ X-pander
adalah pilihan utama

Pilihan merek (Brand choice)

Saya lebih cenderung

memilih merek
Mitsubishi
dibandingkan = merek
lain

Saya akan
merekomendasikan

merek Mitsubishi




kepada saudara /
teman-teman

Pilihan tempat penyalur (Dealer choice)

Saya akan memilih
dealer Mitsubishi yang
terdekat dengan
rumah

Saya akan memilih
dealer Mitubishi yang
sudah ada persediaan
mobil untuk dibeli
(non indent)

Jumlah pembelian atau kuantitas

(Purchase amount)

Saya akan membeli
Mitsubishi ~ X-pander
untuk dikendarai
pribadi

Saya akan membeli
Mitsubishi ~ X-pander
untuk kendaraan
rental / perusahaan

Waktu pembelian (Purchase timin,

Saya memutuskan
membeli Mitsubishi X-
pander setelah melihat
iklan di media umum

Saya memutuskan
membeli setelah
banyak konsumen
yang puas
mengendarai
Mitsubishi X-pander

Metode pembayaran (Payment method)

| Saya memutuskan |




membeli Mitsubishi X-
pander dengan metode

pembayaran cash
payment
Saya memutuskan

membeli Mitsubishi X-
pander dengan metode
pembayaran credit
payment
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Hasil Deskripsi Responden

Tipe Mobil
Cumulative
Frequency  Percent  Walid Percent Percent
Yalid  Exceed H n.a Nn.a Nn.a
Sport 28 28.0 28.0 58.0
Inlimate 41 4.0 41.0 100.0
Total 100 100.0 100.0
Hasil Uji Frekuensi Jawaban Responden (X1)
x1.1 1
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 2 2.0 2.0 2.0
Ragu-ragu 16 16.0 16.0 18.0
Setuju 37 37.0 37.0 55.0
SangatSetuju 45 45.0 45.0 100.0
Total 100 100.0 100.0
x1.1 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 2 2.0 2.0 2.0
Ragu-ragu 20 20.0 20.0 22.0
Setuju 31 31.0 31.0 53.0
SangatSetuju 47 47.0 47.0 100.0
Total 100 100.0 100.0




x1.2_1

Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 2 2.0 2.0 2.0
Ragu-ragu 11 11.0 11.0 13.0
Setuju 38 38.0 38.0 51.0
SangatSetuju 49 49.0 49.0 100.0
Total 100 100.0 100.0
x1.2 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 1 1.0 1.0 1.0
Ragu-ragu 10 10.0 10.0 11.0
Setuju 42 42.0 42.0 53.0
SangatSetuju 47 47.0 47.0 100.0
Total 100 100.0 100.0
x1.3 1
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 2 2.0 2.0 2.0
Ragu-ragu 9 9.0 9.0 11.0
Setuju 44 44.0 44.0 55.0
SangatSetuju 45 45.0 45.0 100.0
al 100 100.0 100.0




x1.3 2

Cumulative
Frequency Percent Valid Percent Percent
Valid Ragu-ragu 18 18.0 18.0 18.0
Setuju 38 38.0 38.0 56.0
SangatSetuju 44 44.0 44.0 100.0
Total 100 100.0 100.0
x14 1
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 3 3.0 3.0 3.0
Ragu-ragu 20 20.0 20.0 23.0
Setuju 35 35.0 35.0 58.0
SangatSetuju 42 42.0 42.0 100.0
Total 100 100.0 100.0
x1.4 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 1 1.0 1.0 1.0
Ragu-ragu 16 16.0 16.0 17.0
Setuju 38 38.0 38.0 55.0
SangatSetuju 45 45.0 45.0 100.0
Total 100 100.0 100.0




Descriptive Statistics

N Minimum  Maximum Mean Std. Deviation
x1.1_1 100 2.00 5.00 4.2500 .79614
x1.1_2 100 2.00 5.00 4.2300 .83913
x1.2_ 1 100 2.00 5.00 4.3400 .75505
x1.2_2 100 2.00 5.00 4.3500 .70173
x1.3_1 100 2.00 5.00 4.3200 72307
x1.3_2 100 3.00 5.00 4.2600 .74698
x1.4 1 100 2.00 5.00 4.1600 .84948
x1.4_2 100 2.00 5.00 4.2700 .76350
KUALITAS 100 21.00 40.00 34.1800 5.61812
PRODUK
Valid N (listwise) 100
Hasil Uji Frekuensi Jawaban Responden (X2)
x2.1 1
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 1 1.0 1.0 1.0
Ragu-ragu 20 20.0 20.0 21.0
Setuju 30 30.0 30.0 51.0
SangatSetuju 49 49.0 49.0 100.0
Total 100 100.0 100.0




x2.1 2

Cumulative
Frequency Percent Valid Percent Percent
Valid Ragu-ragu 12 12.0 12.0 12.0
Setuju 40 40.0 40.0 52.0
SangatSetuju 48 48.0 48.0 100.0
Total 100 100.0 100.0
x2.2 1
Cumulative
Frequency Percent Valid Percent Percent
Valid Ragu-ragu 16 16.0 16.0 16.0
Setuju 40 40.0 40.0 56.0
SangatSetuju 44 44.0 44.0 100.0
Total 100 100.0 100.0
x2.2 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 2 2.0 2.0 2.0
Ragu-ragu 20 20.0 20.0 22.0
Setuju 34 34.0 34.0 56.0
SangatSetuju 44 44.0 44.0 100.0
Total 100 100.0 100.0




Descriptive Statistics

N Minimum_ Maximum Mean Std. Deviation
x2.1 1 100 2.00 5.00 4.2700 .81470
x2.1 2 100 3.00 5.00 4.3600 .68931
x2.2_1 100 3.00 5.00 4.2800 .72586
x2.2_2 100 2.00 5.00 4.2000 .82878
DESAIN PRODUK 100 12.00 20.00 17.1100 2.90904
Valid N (listwise) 100

Hasil Uji Frekuensi Jawaban Responden (X3)

x3.1 1
Frequency Percent valid Percent mulative Percent
Valid TidakSetuju 2 2.0 2.0 2.0
Ragu-ragu 12 12.0 12.0 14.0
Setuju 40 40.0 40.0 54.0
SangatSetuju 46 46.0 46.0 100.0
Total 100 100.0 100.0
x3.1 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 1 1.0 1.0 1.0
Ragu-ragu 11 11.0 11.0 12.0
Setuju 44 44.0 44.0 56.0

SangatSetuju 44 44.0 44.0 100.0



al 100 100.0 100.0
x3.2 1
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 2 2.0 2.0 2.0
Ragu-ragu 14 14.0 14.0 16.0
Setuju 46 46.0 46.0 62.0
SangatSetuju 38 38.0 38.0 100.0
Total 100 100.0 100.0
x3.2 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 2 2.0 2.0 2.0
Ragu-ragu 14 14.0 14.0 16.0
Setuju 47 47.0 47.0 63.0
SangatSetuju 37 37.0 37.0 100.0
Total 100 100.0 100.0
x3.3 1
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 2 2.0 2.0 2.0
Ragu-ragu 15 15.0 15.0 17.0
Setuju 46 46.0 46.0 63.0
SangatSetuju 37 37.0 37.0 100.0



al 100 100.0 100.0
x3.3 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 2 2.0 2.0 2.0
Ragu-ragu 22 22.0 22.0 24.0
Setuju 43 43.0 43.0 67.0
SangatSetuju 33 33.0 33.0 100.0
Total 100 100.0 100.0
x34 1
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 1 1.0 1.0 1.0
Ragu-ragu 13 13.0 13.0 14.0
Setuju 51 51.0 51.0 65.0
SangatSetuju 35 35.0 35.0 100.0
Total 100 100.0 100.0
x3.4 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 3 3.0 3.0 3.0
Ragu-ragu 10 10.0 10.0 13.0
Setuju 43 43.0 43.0 56.0
SangatSetuju 44 44.0 44.0 100.0



al 100 100.0 100.0
Descriptive Statistics
N Minimum Maximum Mean Std. Deviation
x3.1 1 100 2.00 5.00 4.3000 .75879
x3.1 2 100 2.00 5.00 4.3100 .70632
x3.2_1 100 2.00 5.00 4.2000 .75210
x3.2_2 100 2.00 5.00 4.1900 74799
x3.3_1 100 2.00 5.00 4.1800 75719
x3.3_2 100 2.00 5.00 4.0700 .79462
x3.4 1 100 2.00 5.00 4.2000 .69631
x3.4 2 100 2.00 5.00 4.2800 76647
FITUR 100 22.00 40.00 33.7300 5.10863
Valid N (listwise) 100
Hasil Uji Frekuensi Jawaban Responden (X4)
x4.1 1
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 8 8.0 8.0 8.0
Ragu-ragu 8 8.0 8.0 16.0
Setuju 44 44.0 44.0 60.0
SangatSetuju 40 40.0 40.0 100.0
Total 100 100.0 100.0




x4.1 2

Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 7 7.0 7.0 7.0
Ragu-ragu 6 6.0 6.0 13.0
Setuju 49 49.0 49.0 62.0
SangatSetuju 38 38.0 38.0 100.0
Total 100 100.0 100.0
x4.2 1
Cumulative
Freguency Percent Valid Percent Percent
Valid TidakSetuju 7 7.0 7.0 7.0
Ragu-ragu 8 8.0 8.0 15.0
Setuju 42 42.0 42.0 57.0
SangatSetuju 43 43.0 43.0 100.0
Total 100 100.0 100.0
x4.2 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 7 7.0 7.0 7.0
Ragu-ragu 9 9.0 9.0 16.0
Setuju 45 45.0 45.0 61.0



SangatSetuju 39 39.0 39.0 100.0
Total 100 100.0 100.0
x4.3 1
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 6 6.0 6.0 6.0
Ragu-ragu 11 11.0 11.0 17.0
Setuju 50 50.0 50.0 67.0
SangatSetuju 33 33.0 33.0 100.0
Total 100 100.0 100.0
x4.3 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 8 8.0 8.0 8.0
Ragu-ragu 8 8.0 8.0 16.0
Setuju 56 56.0 56.0 72.0
SangatSetuju 28 28.0 28.0 100.0
Total 100 100.0 100.0
x4.4 1
Cumulati
ve
Frequency Percent Valid Percent  Percent
Valid SangatTidakSetuju 1 1.0 1.0 1.0
TidakSetuju 6 6.0 6.0 7.0



Ragu-ragu 21 21.0 21.0 28.0

Setuju 54 54.0 54.0 82.0

SangatSetuju 18 18.0 18.0 100.0

Total 100 100.0 100.0

x4.4 2
Cumulative
Frequency Percent Valid Percent Percent

Valid TidakSetuju 7 7.0 7.0 7.0

Ragu-ragu 21 21.0 21.0 28.0

Setuju 53 53.0 53.0 81.0

SangatSetuju 19 19.0 19.0 100.0

Total 100 100.0 100.0

Descriptive Statistics
Minimum Maximum Mean Std. Deviation

x4.1 1 100 2.00 5.00 4.1600 .88443
x4.1 2 100 2.00 5.00 4.1800 .83339
x4.2 1 100 2.00 5.00 4.2100 .86801
x4.2 2 100 2.00 5.00 4.1600 .86129
x4.3_1 100 2.00 5.00 4.1000 .82266
x4.3 2 100 2.00 5.00 4.0400 .82780
x4.4 1 100 1.00 5.00 3.8200 .83339
x4.4 2 100 2.00 5.00 3.8400 .81303
CITRA MEREK 100 16.00 40.00 32.5100 6.08275

Valid N (listwise)

100




Hasil Uji Frekuensi Jawaban Responden (Y)

yl 1
Cumulative
Frequency Percent Valid Percent Percent
Valid Ragu-ragu 13 13.0 13.0 13.0
Setuju 46 46.0 46.0 59.0
SangatSetuju 41 41.0 41.0 100.0
Total 100 100.0 100.0
y.1l 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 1 1.0 1.0 1.0
Ragu-ragu 18 18.0 18.0 19.0
Setuju 38 38.0 38.0 57.0
SangatSetuju 43 43.0 43.0 100.0
Total 100 100.0 100.0
y.2 1
Cumulative
Frequency Percent Valid Percent Percent
Valid Ragu-ragu 11 11.0 11.0 11.0
Setuju 44 44.0 44.0 55.0
SangatSetuju 45 45.0 45.0 100.0
Total 100 100.0 100.0




y.2 2

Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 1 1.0 1.0 1.0
Ragu-ragu 11 11.0 11.0 12.0
Setuju 44 44.0 44.0 56.0
SangatSetuju 44 44.0 44.0 100.0
Total 100 100.0 100.0
y31
Cumulative
Freguency Percent Valid Percent Percent
Valid Ragu-ragu 11 11.0 11.0 11.0
Setuju 47 47.0 47.0 58.0
SangatSetuju 42 42.0 42.0 100.0
Total 100 100.0 100.0
y.3_ 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 1 1.0 1.0 1.0
Ragu-ragu 19 19.0 19.0 20.0
Setuju 38 38.0 38.0 58.0
SangatSetuju 42 42.0 42.0 100.0
Total 100 100.0 100.0




v4 1

Cumulative
Frequency Percent Valid Percent Percent
Valid Ragu-ragu 17 17.0 17.0 17.0
Setuju 42 42.0 42.0 59.0
SangatSetuju 41 41.0 41.0 100.0
Total 100 100.0 100.0
y.4 2
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 1 1.0 1.0 1.0
Ragu-ragu 15 15.0 15.0 16.0
Setuju 43 43.0 43.0 59.0
SangatSetuju 41 41.0 41.0 100.0
Total 100 100.0 100.0
y.5_1
Cumulative
Frequency Percent Valid Percent Percent
Valid Ragu-ragu 21 21.0 21.0 21.0
Setuju 37 37.0 37.0 58.0
SangatSetuju 42 42.0 42.0 100.0
Total 100 100.0 100.0




y.5 2

Cumulative
Frequency Percent Valid Percent Percent
Valid Ragu-ragu 10 10.0 10.0 10.0
Setuju 47 47.0 47.0 57.0
SangatSetuju 43 43.0 43.0 100.0
Total 100 100.0 100.0
y.6_1
Cumulative
Frequency Percent Valid Percent Percent
Valid TidakSetuju 1 1.0 1.0 1.0
Ragu-ragu 10 10.0 10.0 11.0
Setuju 43 43.0 43.0 54.0
SangatSetuju 46 46.0 46.0 100.0
Total 100 100.0 100.0
y.6_2
Cumulative
Frequency Percent Valid Percent Percent
Valid Ragu-ragu 15 15.0 15.0 15.0
Setuju 41 41.0 41.0 56.0
SangatSetuju 44 44.0 44.0 100.0
Total 100 100.0 100.0




Descriptive Statistics

Std.
N Minimum  Maximum Mean Deviation
y.1l 1 100 3.00 5.00 4.2800 .68283
y.1l 2 100 2.00 5.00 4.2300 77662
y.2_1 100 3.00 5.00 4.3400 .66999
y.2_2 100 2.00 5.00 4.3100 .70632
y.3_1 100 3.00 5.00 4.3100 .66203
y.3_2 100 2.00 5.00 4.2100 .78232
y4_ 1 100 3.00 5.00 4.2400 .72641
y.4 2 100 2.00 5.00  4.2400 74019
y.5_ 1 100 3.00 5.00 4.2100 .76930
y.5_2 100 3.00 5.00 4.3300 .65219
y.6_1 100 2.00 5.00 4.3400 .69949
y.6_2 100 3.00 5.00 4.2900 .71485
KEPUTUSAN 100 36.00 60.00 51.3300 7.96717

PEMBELIAN
Valid N (listwise) 100




Hasil Uji Validitas (X1)

Correlations

KIJALITAS
w1.1_1 %1.1_2 x1.2_1 %1.2_2 x1.3_1 x1.3_2 %1.4_1 x1.4_2 PRODIK
x1.1_1 Pearson Correlation 1 6o .8aa”" 836 .8as" 807" 7827 g68" 941"
Sig. (2-tailed) 000 000 000 000 000 000 000 000
M 100 100 100 100 100 100 100 100 100
x1.1_2 Pearson Correlation 6ag” 1 7207 7547 &77 806" a4 7227 .a58”"
Sig. (2-tailed) 000 000 000 000 000 000 000 000
I 100 100 100 100 100 100 100 100 100
x1.2_1 Pearson Correlation 8ag” 7z07 1 .898™ 948" 8457 717 855" .940”
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000
I 100 100 100 100 100 100 100 100 100
x1.2_2 Pearson Correlation 836 7547 EEE 1 912" 807" 7027 858 az24”"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000
I 100 100 100 100 100 100 100 100 100
x1.3_1 Pearson Gorrelation 895 677 946 a12” 1 817 705 848" 928"
Sig. (2-tailed) .000 .0o0 .000 .000 .000 .0o0 .000 .000
N 100 100 100 100 100 100 100 100 100
x1.3_2 Pearson Correlation 807" 808 845" 207" 817" 1 7307 832" 911”7
Sig. (2-tailed) 000 000 000 000 000 000 000 000
M 100 100 100 100 100 100 100 100 100
x1.4_1 Pearson Correlation 7E27 a4 717 7027 7057 730" 1 727" 855"
Sig. (2-tailed) 000 000 000 000 000 000 000 000
I 100 100 100 100 100 100 100 100 100
x1.4_2 Pearson Correlation .o68” 7227 855" .as58” 848”" 832" 727" 1 933"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000
I 100 100 100 100 100 100 100 100 100
KUALITAS PRODUK  Pearson Correlation G417 a53" a40” az4” azg” 117 as55" 933" 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000
I 100 100 100 100 100 100 100 100 100

** Correlation is significant atthe 0.01 level (2-tailed)



Hasil Uji Validitas (X2)

Correlations

DESAIN
¥2.1_1 ¥2.1_2 ¥2.2_1 22 PRODUK

¥2.1_1 Pearson Correlation 1 88 arg a2’ arz2’

Sig. (2-tailed) .0on .000 000 .000

M 100 100 100 100 100

x2.1_32 Pearson Correlation 886 1 507" Foz” Q37

Sig. (2-tailed) .000 .000 000 .000

M 100 100 100 100 100

x2.2_1 Pearson Correlation ara a7 1 846 .as52”

Sig. (2-tailed) .000 .0oo 000 000

M 100 100 100 100 100

¥2.2_32 Pearson Correlation az2” Faz” 846 1 Q427

Sig. (2-tailed) .000 .0o0 .000 .000

M 100 100 100 100 100

DESAIM PRODUK  Pearson Correlation a72” 937 a52"" a42” 1
Sig. (2-tailed) .000 .0o0 .000 000

M 100 100 100 100 100

** Correlation is significant at the 0.01 level (2-tailed).



Hasil Uji Validitas (X3)

Correlations

®3.1_1 ®3.1_2 ®3.2_1 ®x3.2_2 ®3.3_1 ®3.3_2 ®3.4_1 x3.4_2 FITUR

*®3.1_1 Pearson Correlation 1 Tas " BT 7Tas" .so8™" B0t &3 6537 .83z

Sig. (2-tailed) ooo ooo ooo 000 000 ooo ooo ooo

[ 100 100 100 100 100 100 100 100 100

¥3.1_2  Pearson Correlation -l 1 B14” 585" .gzo” FT Far F1s" RN

Sig. (2-tailed) .ooo .o0oo .o0oo 000 .ooo .ooo .o0oo .o0oo

I 100 100 100 100 100 100 100 100 100

¥3.2_1 Pearson Correlation 6737 |14 1 B1477 805 " 6527 Bo4" 673 BEE

Sig. (2-tailed) .0o0 .0oo .0oo 000 .0o0 .0oo .0oo .0oo

I 100 100 100 100 100 100 100 100 100

¥3.2_2 Pearson Correlation 735" 5a5 B4 1 58177 55577 566 FroT Ta3”

Sig (2-tailed) .0oo ooo 0oo 000 .0oo ooo 0oo ooo

I 100 100 100 100 100 100 100 100 100

%x3.3_1 Pearson Correlation 6os"" s207 805" 58177 1 73a™ FTa’ 730" 885"

Sig. (2-tailed) .ooo .ooo .o0oo .0oo .ooo .ooo .o0oo .0oo

I 100 100 100 100 100 100 100 100 100

%x3.3_2 Pearson Correlation B0t R 65277 5557 7347 1 759" &3177 836"

Sig. (2-tailed) 000 ooo ooo ooo 000 ooo ooo ooo

[ 100 100 100 100 100 100 100 100 100

®3.4_1 Pearson Correlation 6317 Far” Goa” 566 TTa” F587" 1 E517 858"

Sig. (2-tailed) .ooo .ooo .o0oo .o0oo 000 .ooo .o0oo .o0oo

I 100 100 100 100 100 100 100 100 100

¥3. 4_2 Pearson Correlation 6537 T8 673 7ro” 7307 6317 65177 1 853"

Sig. (2-tailed) .0o0 .0oo .0oo .0oo 000 .0o0 .0oo .0oo

I 100 100 100 100 100 100 100 100 100

FITUR Pearson Correlation E-EEN -RE- BEE Ta3” .ees -E as56 |53 1
Sig. (2-tailed) .0oo .ooo 000 .0oo 000 .0oo .ooo 000

I 100 100 100 100 100 100 100 100 100

**_ Correlation is significant atthe 0.01 level (2-tailed).



Hasil Uji Validitas (X4)

Correlations
CITRA
x4.1_1 xd 12 x4.2_ 1 x4.2 2 x4.3 1 4.3 2 x4.4 1 x4.4 2 MEREK
x4.1_1 Pearson Correlation 1 =L .a03” .8a1”" 825" Ta1” BT0 B40”" .az0”
Sig. (2-tailed) 000 .000 .000 000 000 .000 .000 000
i 100 100 100 100 100 100 100 100 100
x4.1_2 Pearson Correlation 906" 1 -1 8747 75477 7a0’” &207 565 886
Sig. (2-tailed) 000 000 000 000 000 000 000 000
I 100 100 100 100 100 100 100 100 100
x4.2_1 Pearson Correlation go3a”" a69" 1 a54™" gan”” s46" 709~ 678" as1””
Sig. (2-tailed) 0oo 000 000 000 000 000 000 000
I 100 100 100 100 100 100 100 100 100
x4.2_2 Pearson Correlation a8t a7a” as4”” 1 a1a” s55 702" 686 a54”"
Sig. (2-tailad) 0oo 000 o0oo 000 000 000 0oo 000
I 100 100 100 100 100 100 100 100 100
x4.3_1 Pearson Correlation 825 7547 .sa0’ o188 1 .ea4” 690 7047 9247
Sig. (2-tailed) 000 000 .000 .000 .000 .000 .000 000
I 100 100 100 100 100 100 100 100 100
x4.3_2 Pearson Correlation 7o 7a0”" 845" 855" .8a4™" 1 772" 7157 921”7
Sig. (2-tailed) 000 000 000 000 000 000 000 000
M 100 100 100 100 100 100 100 100 100
w41 Pearson Correlation B0 6207 FOEN 7027 Ban’” 772 1 896 839"
Sig. (2-tailed) 000 000 000 000 000 000 000 000
I 100 100 100 100 100 100 100 100 100
x4.4_2 Pearson Correlation Gan”" 565 678 686 70a™" 715" 596 1 813"
Sig. (2-tailed) 0oo 000 o0oo 0oo 000 000 000 000
I 100 100 100 100 100 100 100 100 100
CITRA MEREK  Pearson Correlation azo” 886 as51”" a54”" 24”7 @21 a3a B3 1
Sig. (2-tailed) 0oo ‘000 o0oo 0oo 000 ooo 0oo 0oo
I 100 100 100 100 100 100 100 100 100

** Correlation is significant atthe 0.01

level (2-tailed).



Hasil Uji Validitas (Y)

Correlations

KEPUTUSAN

v_1 yi_2 2.1 2.2 v.3_1 v3_2 v.a_1 va_2 v.5_1 5 2 6_1 62 FPEMBELIAN

y.1_1 Pearson Correlation 1 792" 872" 803 CEEN 778 820 725 .s2e 879 835 867 EEEN

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

[ 100 100 100 100 100 100 100 100 100 100 100 100 100

w1_2 Pearsan Correlation 7Fa2”" 1 70" 845" 7447 817" 743" 7987 7817 826" 59 2437 a84”"

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

[N 100 100 100 100 100 100 100 100 100 100 100 100 100

y.2_1 Pearson Correlation s72" 780" 1 Ll EEEN 845" 210" 832" L 896 893 a31”" as55"

Sig. (2-tailed) ooo ooo 000 000 000 ooo ooo ooo ooo ooo ooo ooo

[ 100 100 100 100 100 100 100 100 100 100 100 100 100

y.2_2 Pearson Correlation ELEN 845" goe™ 1 872" 850" 8a7 880 so08™ o388 CEl- 8607 gag”

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

[N 100 100 100 100 100 100 100 100 100 100 100 100 100

V.31 Fearson Correlation 834 Faa” EEE 872" 1 7a0” 8527 815 8237 8607 8837 8547 915"

Sig. (2-tailed) ooo ooo ooo ooo ooo oo ooo ooo 0oo 0oo 000 ooo

N 100 100 100 100 100 100 100 100 100 100 100 100 100

v.3_2 Pearson Correlation 7T 817 845 850 To0 1 EEEN 871" 833 813 847 201”7 EEDLN

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

[ 100 100 100 100 100 100 100 100 100 100 100 100 100

w41 Pearson Correlation 820”" 7a3” g10” a7 852" as8” 1 887" a3 897" 852" 837" 9417

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

N 100 100 100 100 100 100 100 100 100 100 100 100 100

va_2 Pearson Correlation 725" 7ag” 832" s80" 815" 871" aa7 1 851" s18" 875 783" a11™

Sig. (2-tailed) ooo ooo ooo 000 000 000 ooo ooo ooo ooo ooo ooo

[ 100 100 100 100 100 100 100 100 100 100 100 100 100

y.5_1 Pearson Correlation 820" 7817 EEE ELEN 823" 933™ @o03™" 851~ 1 807 805 935" 933"

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

[N 100 100 100 100 100 100 100 100 100 100 100 100 100

v.5_2 Pearson Correlation B7a" CELN CELN a3a” 860" 813" aa7’ 818" 807" 1 203" a54" aza”

Sig. (2-tailed) .0o0 .ooo .000 ooo ooo ooo .000 .000 .000 .00o 000 .ooo

M 100 100 100 100 100 100 100 100 100 100 100 100 100

y.6_1 Pearson Correlation 835 859" EEE az2a” 883 847 852" 875 805 a03 1 851" a44”"

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

[ 100 100 100 100 100 100 100 100 100 100 100 100 100

v.6_2 Pearson Correlation 867" 843™ a31”" 260" a54” ao1”” 837" 7837 935" 8547 8517 1 RN

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

N 100 100 100 100 100 100 100 100 100 100 100 100 100

KEPLITUSARN Pearson Correlation CEEN CEEN 855" 2497 215" EELN 2417 2117 EEEN EEE 244” a44” 1
PEMBELLAN Sig. (2-tailed) ooo ooo ooo 000 000 000 ooa ooo ooo ooo ooo ooo

[ 100 100 100 100 100 100 100 100 100 100 100 100 100

** Correlation is significant atths 0.01 level (2-tailed)



Hasil Uji Reliabilitas (X1)

Reliability Statistics
Cronbach's
Alpha M oof ltems
870 a

Hasil Uji Reliabilitas (X2)
Reliability Statistics

Cronbach's
Alpha [+ of tems

Hasil Uji Reliabilitas (X4)
Reliability Statistics

Cronbach's
Alpha M oof tems

867 a

963 4

Hasil Uji Reliabilitas (X3)
Reliability Statistics

Cronbach's
Alpha [ of ltems

Hasil Uji Reliabilitas (Y)
Reliability Statistics

Cronbach's
Alpha [ of ltems

985 12

947 ]




Uji Asumsi Klasik
Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Unstandardiz
ed Residual

I 100
Marmal Pal'ametersa'b Mean .00ooooo
Std. Deviation 6.34485080
Most Extreme Differences Absolute 070
Positive 053
Megative -.070
Test Statistic 070
Asymp. Sig. (2-tailed) .200%9

a. Test distribution is Mormal.
b. Calculated from data.
c. Lilliefors Significance Correction.

d. This is a lower bound ofthe true significance.

Frequency

Histogram
Dependent Variable: KEPUTUSAN PEMBELIAN

=]
1

Mean = 9.82E-16
Std. Dev. = 0.980
=100

N

T T T
3 2 El 1 2

Regression Standardized Residual

Normal P-P Plot of Regression Standardized Residual
Dependent Variable: KEPUTUSAN PEMBELIAN
1
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Uji Heterokedastisitas

Regression Studentized Residual

-2+

Scatterplot
Dependent Variable: KEPUTUSAN PEMBELIAN

2

o

Uji Heterokedastisitas Glejser

Coefficients?

Model Sig.
(Constant) .408
KUALITAS PRODUK .893
DESAIN PRODUK .987
FITUR .719
CITRA MEREK .165
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Regression Standardized Predicted Value

a. Dependent Variable: res2






Uji Multikolinieritas

Coefficients?

Collinearity Statistics

Model Tolerance VIF
(Constant)
KUALITAS PRODUK 493 2.029
DESAIN PRODUK 492 2.035
FITUR 974 1.026
CITRA MEREK .970 1.031

a. Dependent Variable: KEPUTUSAN PEMBELIAN

Uji Autokorelasi

Model Summary®

Durbin-Watson
Model R

.6052 1.614

a. Predictors: (Constant), CITRA MEREK, KUALITAS PRODUK
, FITUR, DESAIN PRODUK
b. Dependent Variable: KEPUTUSAN PEMBELIAN



Uji t

Coefficients?

Unstandardized Coefficients

Standardized
Coefficients

Maodel B Std. Error Beta t Sig.
1 (Constant) 4.666 6.432 726 470
KUALITAS PRODUK .33 164 235 2.015 .047
DESAIN PRODLIK .G64 319 243 2.081 .040
FITUR 491 129 315 3.805 ooo
CITRA MEREK 228 109 74 2102 038
a. DependentVariahle: KEFPUTUSAN FEMBELIARN
Uji F
ANOVA™
Sum of
Maodel Squarss cf Mean Square F Sig.
1 Regression 2298.654 4 574663 13.698 .ooo®
Residual 3985.456 as 41.952
Total 6284110 a9

a. Dependent Variable: KEFPUTUSAN PEMBELIARM
b. Predictors: (Constant), CITRA MEREK, KUALITAS PRODUK, FITUR, DESAIMN

FRODUK



Lampiran 7




