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ABSTRACT 

 

 Purchase decisions occur because consumers always see the quality of 

the product. Durable product quality will increasingly make purchasing 

decisions happen. In addition, price perception is also a factor in buying 

decisions. Consumer opinion about the price of an affordable product will 

make other consumers interested in buying the same product. MTSN 2 

Surabaya students were made into a population and 100 respondents were 

sampled. Purposive sampling is used as a data collection technique. The 

questionnaire was distributed and the results of the answers were analyzed by 

data using path analysis. Found the results of product quality variables and 

price perceptions have an influence on consumer buying interest variables. 

Another product quality variable was also found. 

 

 

Keywords : Product Quality, Price Perception, Purchase Interest, Purchasing 
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ABSTRAK 

 

 Keputusan pembelian terjadi dikarenakan konsumen selalu melihat 

kualitas produk. kualitas produk tahan lama akan semakin membuat keputusan 

pembelian terjadi. Selain itu persepsi harga juga menjadi faktor terjadinya 

keputusan pembelian. Pendapat konsumen tentang harga produk yang 

terjangkau akan menjadikan konsumen lain berminat untuk membeli produk 

yang sama. Siswi MTSN 2 Surabaya dijadikan populasi dan diambil sampel 

sebanyak 100 responden. Purposive sampling digunakan sebagai teknik 

pengambilan data. Kuesioner disebar dan hasil jawaban dianalisis data dengan 

path analysis. Ditemukan hasil variabel kualitas produk dan persepsi harga 

memiliki pengaruh pada variabel minat beli konsumen. Ditemukan juga hasil 

lain variabel kualitas produk , persepsi harga dan minat beli memiliki 

pengaruh pada variabel keputusan pembelian emina cosmetics di MTSN 2 

Surabaya. 

 

 

Kata kunci : Kualitas Produk , Persepsi Harga, Minat Beli, Keputusan 

Pembelian 
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