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Lampiran 8. Output SPSS Versi 24.0  

[DataSet0]  

Variables Entered/Removeda 

Model Variables Entered Variables Removed Method 

1 GAYA_HIDUP, 

HARGA, 

CITRA_MEREKb 

. Enter 

 

a. Dependent Variable: KEPUTUSAN_PEMBELIAN 

b. All requested variables entered. 

 

Model Summaryb 

Model R 

R 

Square 

Adjusted 

R Square 

Std. Error 

of the 

Estimate 

Change Statistics 

R 

Square 

Change 

F 

Change 

1 ,654a ,427 ,412 2,303 ,427 26,872 

 

 

 



 

 

Model Summaryb 

Model 

Change Statistics 

df1 df2 Sig. F Change Durbin Watson 

1 3 108 ,000 1,884 

 

a. Predictors: (Constant), GAYA_HIDUP, HARGA, CITRA_MEREK 

b. Dependent Variable: KEPUTUSAN_PEMBELIAN 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B 

Std. 

Error Beta 

1 (Constant) 11,937 2,774  4,303 ,000 

HARGA ,267 ,095 ,266 2,815 ,006 

CITRA_MEREK ,055 ,127 ,043 ,436 ,664 

GAYA_HIDUP ,468 ,091 ,453 5,129 ,000 

 

 



 

 

Coefficientsa 

Model 

Collinearity Statistics 

Tolerance VIF 

1 (Constant)   

HARGA ,593 1,686 

CITRA_MEREK ,544 1,840 

GAYA_HIDUP ,679 1,474 

 

a. Dependent Variable: KEPUTUSAN_PEMBELIAN 

 

Coefficient Correlationsa 

Model 

GAYA_HI

DUP 

HAR

GA 

CITRA_ME

REK 

1 Correlati

ons 

GAYA_HID

UP 

1,000 -,214 -,355 

HARGA -,214 1,000 -,486 

CITRA_ME

REK 

-,355 -,486 1,000 



 

 

Covarian

ces 

GAYA_HID

UP 

,008 -,002 -,004 

HARGA -,002 ,009 -,006 

CITRA_ME

REK 

-,004 -,006 ,016 

 

a. Dependent Variable: KEPUTUSAN_PEMBELIAN 

 

Charts 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 

NPar Tests 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardize

d Residual 

N 112 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 2,27118591 

Most Extreme Differences Absolute ,051 

Positive ,044 

Negative -,051 

Test Statistic ,051 

Asymp. Sig. (2-tailed) ,200c,d 

 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

 


