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ABSTRAK 

 

Perkembangan teknologi di era globalisasi membawa 

dampak perubahan besar terutama dikalangan mahasiswa. 

Mahasiswa merupakan generasi yang mudah dipengaruhi oleh 

perkembangan zaman dan modernisasi. Fenomena ini berdampak 

pada perubahan karakter mahasiswa dalam berbelanja. Penelitian 

untuk mengetahui adanya pengaruh shopping style character 

terhadap online repurchase intention melalui perceived value sebagai 

variabel intervening pada mahasiswa manajemen 2016 Universitas 

PGRI Adi Buana Surabaya. Penelitian ini menganalisis data yang 

didapat dari mahasiswa semester akhir yang sebagian dari mereka 

sudah memiliki penghasilan sendiri sehingga dari sini akan bisa 

terlihat bagaimana karakter mereka dalam berlanja online. Metode 

analisis yang digunakan yaitu Struktural Equation Model (SEM) 

dengan software AMOS versi 24. Hasil menunjukkan shopping style 

character berpengaruh signifikan terhadap perceived value dan 

perceived value berpengaruh signifikan terhadap online repurchase 

intention. Sedangkan shopping style character tidak berpengaruh 

signifikan terhadap online repurchase intention, namun dapat 

berpengaruh signifikan melalui perceived value. 

 

Kata kunci: Shopping Style Character, Online Repurchase 

Intention, Perceived Value  
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ABSTRACT 
 

Technological developments in the era of globalization have had a 

profound impact on change, especially among students. Students are a 

generation that is easily influenced by the times and modernization. This 

phenomenon has an impact on changing the character of students in 

shopping. Research to determine the effect of shopping style characters on 

online repurchase intention through perceived value as an intervening 

variable in management students at 2016 PGRI Adi Buana University 

Surabaya. This study analyzes the data obtained from the final semester 

students, some of whom already have their own income so that from here 

they will be able to see how their characters shop online. The analytical 

method used is Structural Equation Model (SEM) with AMOS software 

version 24. The results showed that shopping styles character has 

significantly effectson the perceived value and perceived value 

significantly effects on the online repurchase intention. In the other hand, 

shopping style character has not significantly effectson online repurchase 

intention, however it has significant effect through perceived value. 

 

Keywords: Shopping Style Character, Online Repurchase 

Intention, Perceived Value 
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