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ABSTRAK

Tujuan dari penelitian ini yaitu untuk mengetahui Pengaruh
Gaya Hidup, Citra Merk dan Harga Terhadap Keputusan
Pembelian Smartphone Merek Vivo (studi kasus pada konsumen
Vivo di Desa Sapeken Kabupaten Sumenep). Penelitian ini
merupakan penelitian deskriptif kuantitatif dengan sampel
sebanyak 85 orang dengan teknik pengambilan sampel yang
digunakan adalah teknik Nonprobability Sampling dengan Metode
Purposive Sampling atau pengambilan sampel berdasarkan
karakteristik tertentu. Teknik pengumpulan data menggunakan
Kuesioner dengan Skala Likers yang telah di uji instrument, uji
asumsi klasik, uji hipotesis dan Analisis Regresi Linear Berganda.
Hasil dari penelitian ini menunjukkan secara parsial Gaya Hidup
(X1), Citra Merk (X2) dan Harga (Xs) berpengaruh terhadap
Keputusan Pembelian (Y) Smartphone Merek Vivo di Desa
Sapeken Kabupaten Sumenep. Sedangkan secara simultan Gaya
Hidup (X1), Citra Merk (X2) dan Harga (X3) berpengaruh terhadap
Keputusan Pembelian (Y) Smartphone Merk Vivo di Desa Sapeken
Kabupaten Sumenep.

Kata Kunci: Gaya Hidup, Citra Merk, Harga dan Keputusan
Pembelian.



ABSTRACT

The purpose of this research is to find out the influence of lifestyle,
brand image and price on the decision to buy a Vivo brand smartphone
(case study on Vivo consumers in Sapeken village, Sumenep district).
This research is a quantitative descriptive research with as many as 85
people with the sampling technique used is the Nonprobliity Sampling
technique with the Purposive Sampling Method or sampling based on
certain characteristics. Data collection techniques using a questionnaire
with Likers Scale that has been tested by the instrument, the classic
assumption test, hypothesis testing and Multiple Linear Regression
Analysis. The results of this research show that parsial Lifestyle (X1),
Brand Image (X2) and Price (X3) influence the Purchasing Decision (Y)
of Vivo Brand Smartphones in Sapeken Village, Sumenep Regency. While
simultan Lifestyle (X1), Brand Image (X2) and Price (X3) affect the
Decision of Purchasing (Y) Vivo Brand Smartphones in Sapeken Village,
Sumenep Regency.

Keywords: Lifestyle, Brand Image, Price and Purchase Decision.
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