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Lampiran 1. Berita Acara Bimbingan Skripsi 



123 
 

 



124 
 

Lampiran 2. Berita Acara Revisi Sidang Skripsi 
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Lampiran 3. Matrik Penelitian 
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Lampiran 4. Daftar Hadir Peserta Seminar Proposal 



136 
 

 

 



137 
 

 
 

 



138 
 

 

Lampiran 5. Kuisioner Penelitian 

 

KUISIONER PENELITIAN 

ANALISA KEPUTUSAN PEMBELIAN MENGGUNAKAN 

METODE MARKETING MIX (7P) PADA PRODUK SEPATU 

WANITA TRISET DI PT. MATAHARI DEPARTMENT STORE 

CITY OF TOMORROW SURABAYA 

 

Nama Responden  : 

Jenis Kelamin   : 

Usia    : 

Pekerjaan/Departemen  : 

 

No Pernyataan Kode Bobot 

1 Sangat Setuju SS 4 

2 Setuju S 3 

3 Kurang Setuju KS 2 

4 Tidak Setuju TS 1 

 

PETUNJUK : Berilah tanda checlist (√) pada kolom jawaban 

dibawah yang menurut anda sesuai dengan pendapat anda : 
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Variabel X1 Product ( Produk ) 

No Pernyataan SS S KS TS 

1 Apakah produk yang ditawarkan 

merek triset sudah sesuai dengan 

keinginan anda ? 

    

2 Triset selalu menggunakan bahan 

terbaik untuk menjaga kualitas 

sepatunya dari tahun ke tahun sesuai 

standart  yang bagus, apakah dengan 

ini anda setuju kualitas dari sepatu 

triset sudah bagus? 

    

3 Apakah anda setuju jika sepatu triset 

sudah mengena semua golongan dari 

remaja sampai wanita dewasa? 

    

 

Variabel X2 Price ( Price ) 

No Pernyataan SS S KS TS 

4 Harga sepatu triset sudah sangat 

terjangkau untuk semua kalangan 

mulai dari remaja sampai wanita 

dewasa dan bahkan lebih murah 

dibanding merek lain 

    

5 Harga sepatu triset berbeda-beda di 

tempat lain yang membingungkan 

konsumen untuk memilih 
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Variabel X3 Place ( Tempat ) 

No Pernyataan SS S KS TS 

6 Tempat penjualan sepatu triset sudah 

cukup luas dan membuat konsumen 

nyaman untuk berbelanja sepatu  

    

7 Merek triset sangat strategis dan 

dapat di jangkau masyarakat karena 

berada di berbagai pusat perbelanjaan  

    

 

Variabel X4 Promotion ( Promosi ) 

No Pernyataan SS S KS TS 

8 Merek triset selalu memberikan 

promosi diskon sebagai daya tarik 

untuk menarik konsumen agar 

membeli produk sepatu tersebut 

    

9 Triset memberi potongan harga untuk 

pembelian sepatu berikutnya yang 

dapat digunakan oleh konsumen 

untuk memiliki lebih dari satu sepatu 

    

 

Variabel X5  People ( Orang ) 

No Pernyataan SS S KS TS 

10 Karyawan triset selalu memberi 

pelayanan cepat kepada konsumen 
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untuk mengambil sepatu untuk 

konsumen 

11 Karyawan triset sopan terhadap 

semua kalangan konsumen dimulai  

dari remaja sampai wanita dewasa  

    

 

Variabel X6 Proccess ( Proses ) 

No Pernyataan SS S KS TS 

12 Kasir untuk sepatu triset selalu 

memberi pelayanan terbaik agar 

memudahkan para konsumen untuk 

membayar barang belanjaan 

konsumen 

    

13 

 

Kasir memberikan salam sapa dan 

melayani dengan cepat saat 

konsumen membayar belanjaan 

    

14 Kasir menawarkan produk selain 

sepatu triset untuk menarik minat 

konsumen 

    

 

Variabel X7 Physical Evidence ( Bukti Fisik ) 

No Pernyataan SS S KS TS 

15 Dekorasi di booth sepatu triset sudah 

sesuai dengan apa yang di jajakan 

    



142 
 

 

oleh merk tersebut 

16 Booth triset selalu memberi ruang 

belanja yang luas agar para 

konsumen nyaman untuk memilih 

sepatu yang mereka inginkan 

    

 

Variabel Y Keputusan Pembelian 

No Pernyataan SS S KS TS 

17 Konsumen selalu membeli merek 

triset dengan mempertimbangkan 

harga serta mempertimbangkan merek 

lain untuk membeli sepatu,bagaimana 

menurut anda ?  

    

18 Konsumen akan kembali membeli 

sepatu triset setelah para konsumen 

mendapat diskon yang besar  
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Lampiran 6. Tabulasi Data Penelitian 

 

 

TABULASI DATA 

1. Variabel X1 Product 

No 
Product 

Jumlah 
1 2 3 

1 2 4 4 10 

2 2 3 2 7 

3 4 4 4 12 

4 4 2 4 10 

5 4 4 4 12 

6 4 4 4 12 

7 4 4 4 12 

8 4 4 4 12 

9 3 3 3 9 

10 3 1 3 7 

11 3 3 4 10 

12 3 3 3 9 

13 3 3 3 9 

14 4 2 4 10 

15 4 4 4 12 

16 4 2 4 10 

17 3 3 3 9 

18 4 4 4 12 

19 2 4 2 8 

20 2 2 2 6 

21 3 3 4 10 
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22 3 3 3 9 

23 3 3 4 10 

24 3 3 3 9 

25 4 2 4 10 

26 4 4 2 10 

27 4 2 4 10 

28 3 4 4 11 

29 3 4 3 10 

30 3 3 4 10 

31 4 4 2 10 

32 4 3 4 11 

33 4 3 3 10 

34 3 4 3 10 

35 3 3 3 9 

36 4 2 2 8 

37 4 4 4 12 

38 4 4 4 12 

39 4 3 4 11 

40 3 3 3 9 

41 3 3 3 9 

42 3 3 2 8 

43 4 3 3 10 

44 2 3 3 8 

45 3 2 2 7 

46 2 4 2 8 

47 3 3 4 10 

48 4 4 4 12 

49 3 3 3 9 

50 4 1 4 9 
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51 3 4 4 11 

52 3 3 3 9 

53 4 2 4 10 

54 2 2 3 7 

55 3 3 3 9 

56 2 2 3 7 

57 2 3 2 7 

58 3 2 3 8 

59 3 3 3 9 

60 4 3 4 11 

61 4 3 4 11 

62 4 4 4 12 

63 4 3 4 11 

64 4 3 3 10 

65 4 4 4 12 

66 3 3 4 10 

67 3 4 4 11 

68 4 4 4 12 

69 4 3 4 11 

70 4 4 4 12 

71 3 3 3 9 

72 3 3 3 9 

73 4 3 4 11 

74 4 1 3 8 

75 3 2 3 8 

76 3 3 3 9 

77 3 3 3 9 

78 4 3 4 11 

79 3 3 3 9 
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80 4 3 4 11 

81 3 2 3 8 

82 4 2 2 8 

83 3 1 3 7 

84 4 4 4 12 

85 4 4 4 12 

86 3 3 3 9 

87 4 3 4 11 

88 3 3 3 9 

89 4 3 4 11 

90 4 3 4 11 

91 4 3 4 11 

92 4 4 3 11 

93 4 4 4 12 

94 3 3 3 9 

95 3 3 3 9 

96 3 4 3 10 

97 3 3 3 9 

98 2 2 3 7 

99 2 4 3 9 

100 3 3 3 9 
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2. Variabel X2 Price 

No 
Price 

Jumlah 
4 5 

1 4 2 6 

2 2 3 5 

3 1 2 3 

4 2 2 4 

5 2 1 3 

6 4 4 8 

7 1 1 2 

8 4 4 8 

9 3 3 6 

10 3 3 6 

11 3 1 4 

12 3 3 6 

13 3 3 6 

14 2 2 4 

15 3 3 6 

16 4 2 6 

17 3 3 6 

18 3 1 4 

19 3 3 6 

20 4 2 6 

21 3 2 5 

22 4 4 8 

23 3 4 7 

24 3 3 6 

25 2 2 4 
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26 2 2 4 

27 4 4 8 

28 3 2 5 

29 4 1 5 

30 4 2 6 

31 4 4 8 

32 2 4 6 

33 3 3 6 

34 2 2 4 

35 2 4 6 

36 4 2 6 

37 3 2 5 

38 3 3 6 

39 4 3 7 

40 2 3 5 

41 2 4 6 

42 3 2 5 

43 4 3 7 

44 3 1 4 

45 4 4 8 

46 3 2 5 

47 2 2 4 

48 4 3 7 

49 3 2 5 

50 1 1 2 

51 3 2 5 

52 3 1 4 

53 4 4 8 

54 3 2 5 
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55 4 3 7 

56 4 3 7 

57 3 4 7 

58 1 2 3 

59 2 2 4 

60 2 1 3 

61 2 2 4 

62 2 2 4 

63 3 3 6 

64 3 3 6 

65 4 4 8 

66 3 3 6 

67 3 3 6 

68 4 4 8 

69 3 3 6 

70 2 3 5 

71 3 3 6 

72 2 1 3 

73 4 3 7 

74 1 1 2 

75 2 1 3 

76 1 1 2 

77 4 1 5 

78 4 1 5 

79 2 1 3 

80 3 1 4 

81 3 3 6 

82 2 2 4 

83 2 1 3 
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84 4 4 8 

85 4 2 6 

86 3 1 4 

87 3 2 5 

88 3 1 4 

89 4 1 5 

90 4 3 7 

91 4 4 8 

92 4 3 7 

93 4 3 7 

94 2 3 5 

95 3 3 6 

96 2 3 5 

97 3 3 6 

98 2 2 4 

99 2 1 3 

100 1 1 2 

 

 

 

 

 

 

 

 



151 
 

 
 

3. Variabel X3 Place 

No 
Place 

Jumlah 
6 7 

1 4 2 6 

2 2 2 4 

3 4 4 8 

4 3 4 7 

5 4 4 8 

6 4 4 8 

7 4 4 8 

8 4 4 8 

9 3 3 6 

10 4 4 8 

11 3 4 7 

12 4 3 7 

13 3 3 6 

14 4 4 8 

15 4 3 7 

16 4 4 8 

17 4 4 8 

18 4 4 8 

19 2 3 5 

20 2 4 6 

21 3 4 7 

22 3 3 6 

23 4 3 7 

24 3 3 6 

25 4 4 8 
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26 2 4 6 

27 2 2 4 

28 3 4 7 

29 3 3 6 

30 3 4 7 

31 4 2 6 

32 4 4 8 

33 3 3 6 

34 3 4 7 

35 3 3 6 

36 4 2 6 

37 3 3 6 

38 3 3 6 

39 3 3 6 

40 4 4 8 

41 3 2 5 

42 3 3 6 

43 4 3 7 

44 3 3 6 

45 2 2 4 

46 2 2 4 

47 3 2 5 

48 2 4 6 

49 3 3 6 

50 4 4 8 

51 3 3 6 

52 2 4 6 

53 2 3 5 

54 4 2 6 
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55 2 3 5 

56 4 2 6 

57 4 3 7 

58 3 3 6 

59 3 3 6 

60 4 4 8 

61 2 4 6 

62 4 4 8 

63 4 4 8 

64 1 3 4 

65 4 4 8 

66 4 4 8 

67 4 3 7 

68 4 4 8 

69 3 3 6 

70 3 3 6 

71 3 3 6 

72 3 3 6 

73 1 3 4 

74 3 4 7 

75 3 3 6 

76 3 4 7 

77 3 4 7 

78 3 4 7 

79 3 4 7 

80 2 4 6 

81 2 3 5 

82 2 3 5 

83 3 3 6 
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84 4 4 8 

85 3 4 7 

86 2 4 6 

87 3 4 7 

88 3 3 6 

89 3 4 7 

90 4 3 7 

91 3 3 6 

92 3 4 7 

93 4 3 7 

94 3 3 6 

95 3 3 6 

96 4 4 8 

97 3 3 6 

98 3 3 6 

99 4 4 8 

100 3 3 6 
 

4. Variabel X4 Promotion 

No 
Promotion 

Jumlah 
8 9 

1 2 4 6 

2 2 2 4 

3 4 3 7 

4 4 4 8 

5 4 4 8 

6 4 4 8 

7 4 4 8 
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8 4 4 8 

9 3 3 6 

10 4 4 8 

11 3 3 6 

12 4 4 8 

13 3 3 6 

14 4 4 8 

15 4 4 8 

16 4 2 6 

17 3 3 6 

18 4 4 8 

19 2 3 5 

20 2 4 6 

21 3 3 6 

22 3 3 6 

23 4 4 8 

24 3 3 6 

25 4 4 8 

26 2 2 4 

27 2 2 4 

28 3 3 6 

29 4 3 7 

30 3 3 6 

31 4 4 8 

32 4 3 7 

33 4 4 8 

34 3 3 6 

35 3 3 6 

36 4 4 8 
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37 3 3 6 

38 4 4 8 

39 4 4 8 

40 4 4 8 

41 3 3 6 

42 3 3 6 

43 3 3 6 

44 2 2 4 

45 4 4 8 

46 2 3 5 

47 4 2 6 

48 4 4 8 

49 2 2 4 

50 4 4 8 

51 4 3 7 

52 4 4 8 

53 2 2 4 

54 4 4 8 

55 4 3 7 

56 3 2 5 

57 4 4 8 

58 3 3 6 

59 3 3 6 

60 4 4 8 

61 4 4 8 

62 4 4 8 

63 3 3 6 

64 4 3 7 

65 4 4 8 
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66 3 3 6 

67 3 2 5 

68 4 4 8 

69 4 4 8 

70 4 3 7 

71 3 3 6 

72 3 3 6 

73 4 4 8 

74 3 3 6 

75 3 3 6 

76 4 4 8 

77 4 4 8 

78 4 3 7 

79 4 3 7 

80 4 4 8 

81 3 3 6 

82 3 3 6 

83 3 3 6 

84 4 4 8 

85 4 2 6 

86 3 3 6 

87 4 3 7 

88 3 3 6 

89 4 3 7 

90 3 3 6 

91 4 3 7 

92 4 3 7 

93 3 3 6 

94 4 4 8 
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95 3 3 6 

96 4 4 8 

97 4 4 8 

98 2 2 4 

99 4 4 8 

100 1 3 4 

 

5. Variabel X5 People 

No 
People 

Jumlah 
10 11 

1 4 2 6 

2 3 3 6 

3 4 4 8 

4 4 4 8 

5 4 4 8 

6 4 4 8 

7 4 4 8 

8 4 4 8 

9 3 3 6 

10 4 4 8 

11 4 3 7 

12 4 4 8 

13 3 3 6 

14 4 4 8 

15 3 4 7 

16 4 2 6 

17 3 3 6 

18 4 4 8 
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19 2 2 4 

20 2 4 6 

21 3 3 6 

22 4 3 7 

23 3 3 6 

24 3 3 6 

25 4 4 8 

26 2 2 4 

27 4 4 8 

28 3 3 6 

29 4 3 7 

30 3 3 6 

31 4 4 8 

32 4 3 7 

33 3 3 6 

34 4 4 8 

35 3 3 6 

36 4 2 6 

37 4 4 8 

38 3 4 7 

39 4 4 8 

40 4 4 8 

41 2 1 3 

42 3 3 6 

43 3 3 6 

44 3 3 6 

45 2 2 4 

46 2 4 6 
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47 3 2 5 

48 3 3 6 

49 3 3 6 

50 4 4 8 

51 3 4 7 

52 4 4 8 

53 3 3 6 

54 3 3 6 

55 4 2 6 

56 2 2 4 

57 4 4 8 

58 3 3 6 

59 3 3 6 

60 4 4 8 

61 4 4 8 

62 4 4 8 

63 4 4 8 

64 3 4 7 

65 4 4 8 

66 4 4 8 

67 3 4 7 

68 4 4 8 

69 3 3 6 

70 3 3 6 

71 3 3 6 

72 3 3 6 

73 4 4 8 

74 3 3 6 
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75 3 3 6 

76 4 4 8 

77 3 3 6 

78 3 3 6 

79 3 3 6 

80 3 3 6 

81 2 3 5 

82 3 3 6 

83 3 3 6 

84 4 4 8 

85 3 3 6 

86 3 3 6 

87 3 3 6 

88 3 3 6 

89 3 3 6 

90 4 4 8 

91 4 4 8 

92 4 3 7 

93 3 3 6 

94 2 3 5 

95 3 3 6 

96 4 4 8 

97 3 3 6 

98 3 3 6 

99 3 3 6 

100 3 3 6 
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6. Variabel X6 Process 

No 
Process 

Jumlah 
12 13 14 

1 4 3 3 10 

2 3 3 2 8 

3 4 4 3 11 

4 4 4 1 9 

5 4 4 4 12 

6 4 4 4 12 

7 4 4 1 9 

8 4 4 1 9 

9 3 3 3 9 

10 4 4 1 9 

11 3 3 4 10 

12 3 3 3 9 

13 3 3 3 9 

14 4 4 1 9 

15 3 4 3 10 

16 4 2 4 10 

17 3 3 3 9 

18 4 4 1 9 

19 2 2 2 6 

20 4 4 4 12 

21 3 3 3 9 

22 3 3 3 9 

23 3 3 3 9 

24 4 4 4 12 

25 4 4 4 12 
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26 2 2 2 6 

27 4 2 4 10 

28 3 4 3 10 

29 3 4 1 8 

30 3 3 2 8 

31 4 2 2 8 

32 4 4 2 10 

33 3 4 3 10 

34 3 4 3 10 

35 3 3 3 9 

36 4 4 2 10 

37 4 4 4 12 

38 4 3 3 10 

39 3 4 4 11 

40 4 3 3 10 

41 3 2 3 8 

42 3 3 3 9 

43 3 3 2 8 

44 4 4 2 10 

45 4 2 4 10 

46 3 3 3 9 

47 2 3 3 8 

48 3 4 3 10 

49 3 4 3 10 

50 4 4 1 9 

51 3 4 3 10 

52 3 4 3 10 

53 3 3 2 8 

54 2 3 3 8 
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55 3 3 2 8 

56 3 3 3 9 

57 4 4 1 9 

58 3 3 3 9 

59 3 3 3 9 

60 4 4 1 9 

61 4 4 4 12 

62 4 4 4 12 

63 4 4 3 11 

64 3 4 4 11 

65 4 4 4 12 

66 3 4 4 11 

67 3 4 3 10 

68 4 4 4 12 

69 3 3 3 9 

70 3 3 3 9 

71 3 3 3 9 

72 3 3 3 9 

73 4 4 3 11 

74 3 3 3 9 

75 3 3 1 7 

76 4 4 4 12 

77 3 3 3 9 

78 3 3 3 9 

79 3 4 3 10 

80 3 4 3 10 

81 3 4 2 9 

82 3 4 3 10 

83 3 3 3 9 
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84 4 4 4 12 

85 3 3 3 9 

86 4 4 3 11 

87 3 4 3 10 

88 3 4 1 8 

89 4 4 4 12 

90 3 4 3 10 

91 3 3 3 9 

92 4 4 4 12 

93 3 4 3 10 

94 3 3 1 7 

95 3 3 3 9 

96 3 3 1 7 

97 3 3 3 9 

98 3 2 2 7 

99 3 3 2 8 

100 3 3 1 7 

 

7. Variabel X7 Physical Evidence 

No 
Physcal Evidence 

Jumlah 
15 16 

1 3 3 6 

2 3 3 6 

3 4 4 8 

4 4 4 8 

5 4 3 7 

6 4 4 8 

7 4 4 8 
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8 4 4 8 

9 3 3 6 

10 4 4 8 

11 3 3 6 

12 4 3 7 

13 3 3 6 

14 4 4 8 

15 4 4 8 

16 4 2 6 

17 3 3 6 

18 4 4 8 

19 2 3 5 

20 4 4 8 

21 3 3 6 

22 3 3 6 

23 3 3 6 

24 3 4 7 

25 4 4 8 

26 2 2 4 

27 4 4 8 

28 3 3 6 

29 3 3 6 

30 3 3 6 

31 4 2 6 

32 4 2 6 

33 3 3 6 

34 3 4 7 

35 3 3 6 

36 4 4 8 



167 
 

 
 

37 3 4 7 

38 3 4 7 

39 3 4 7 

40 4 3 7 

41 3 3 6 

42 4 4 8 

43 3 3 6 

44 3 2 5 

45 2 4 6 

46 3 3 6 

47 3 3 6 

48 3 3 6 

49 3 4 7 

50 4 4 8 

51 3 3 6 

52 4 2 6 

53 2 3 5 

54 2 3 5 

55 4 3 7 

56 4 3 7 

57 4 3 7 

58 3 3 6 

59 3 3 6 

60 4 4 8 

61 4 2 6 

62 4 4 8 

63 3 4 7 

64 3 4 7 

65 4 4 8 
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66 3 3 6 

67 3 3 6 

68 4 4 8 

69 3 3 6 

70 3 3 6 

71 3 3 6 

72 3 3 6 

73 3 3 6 

74 3 3 6 

75 3 3 6 

76 4 4 8 

77 3 3 6 

78 3 3 6 

79 3 3 6 

80 3 2 5 

81 3 2 5 

82 3 3 6 

83 3 3 6 

84 4 4 8 

85 3 3 6 

86 3 2 5 

87 3 2 5 

88 3 3 6 

89 3 3 6 

90 3 3 6 

91 3 4 7 

92 3 3 6 

93 4 4 8 

94 3 3 6 
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95 3 3 6 

96 3 3 6 

97 3 3 6 

98 3 2 5 

99 3 2 5 

100 3 3 6 

 

8. Variabel Y Keputusan Pembelian 

No 
Keputusan Pembelian 

Jumlah 
17 18 

1 3 3 6 

2 2 2 4 

3 4 4 8 

4 4 4 8 

5 4 4 8 

6 3 3 6 

7 4 4 8 

8 4 4 8 

9 3 3 6 

10 4 4 8 

11 3 4 7 

12 3 3 6 

13 3 3 6 

14 4 4 8 

15 2 4 6 

16 4 4 8 

17 4 4 8 

18 4 4 8 
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19 4 4 8 

20 2 2 4 

21 4 3 7 

22 3 3 6 

23 3 3 6 

24 3 4 7 

25 4 4 8 

26 2 2 4 

27 4 4 8 

28 4 4 8 

29 3 3 6 

30 3 3 6 

31 4 4 8 

32 4 4 8 

33 4 4 8 

34 4 4 8 

35 2 3 5 

36 4 2 6 

37 3 4 7 

38 4 3 7 

39 4 3 7 

40 3 4 7 

41 2 2 4 

42 3 3 6 

43 3 4 7 

44 3 3 6 

45 2 4 6 

46 4 4 8 

47 4 4 8 
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48 3 2 5 

49 3 3 6 

50 4 4 8 

51 3 2 5 

52 3 4 7 

53 3 3 6 

54 2 2 4 

55 3 4 7 

56 4 3 7 

57 3 4 7 

58 4 4 8 

59 3 3 6 

60 4 4 8 

61 4 4 8 

62 4 4 8 

63 3 2 5 

64 3 4 7 

65 4 4 8 

66 3 4 7 

67 3 2 5 

68 3 3 6 

69 4 4 8 

70 3 3 6 

71 3 3 6 

72 4 3 7 

73 4 4 8 

74 3 3 6 

75 4 4 8 

76 4 4 8 
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77 4 4 8 

78 3 4 7 

79 4 4 8 

80 3 3 6 

81 3 3 6 

82 3 4 7 

83 4 4 8 

84 4 4 8 

85 3 4 7 

86 4 4 8 

87 4 4 8 

88 4 4 8 

89 4 4 8 

90 3 3 6 

91 3 2 5 

92 3 2 5 

93 3 2 5 

94 4 4 8 

95 3 3 6 

96 3 3 6 

97 3 3 6 

98 4 4 8 

99 3 2 5 

100 3 3 6 
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Lampiran 7. Karakteristik Responden Berdasarkan Umur  

           

Karakteristik Responden Berdasarkan Umu 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

No Umur Tahun Jumlah Presentase 

1 15-30 Tahun 72 72% 

2 31-40 Tahun 20 20% 

3 41-50 Tahun 8 8% 

Total 100 100% 
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Lampiran 8. Data Olah SPSS Distribusi Frequensi Jawaban  

         Responden 

 

HASIL OLAH DATA SPSS 

 

Distribusi Frekuensi Variabel Product 

X1.1 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Kurang 
Setuju 

11 11.0 11.0 11.0 

Setuju 43 43.0 43.0 54.0 

Sangat 
Setuju 

46 46.0 46.0 100.0 

Total 100 100.0 100.0   

 

Distribusi Frekuensi Variabel Product 

X1.2 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Tidak 
Setuju 

4 4.0 4.0 4.0 

Kurang 
Setuju 

16 16.0 16.0 20.0 

Setuju 50 50.0 50.0 70.0 

Sangat 
Setuju 

30 30.0 30.0 100.0 

Total 100 100.0 100.0   
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Distribusi Frekuensi Variabel Product 

X1.3 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Kurang 
Setuju 

11 11.0 11.0 11.0 

Setuju 42 42.0 42.0 53.0 

Sangat 
Setuju 

47 47.0 47.0 100.0 

Total 100 100.0 100.0   

 

 

Distribusi Frekuensi Variabel  Price 

X2.1 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Tidak 
Setuju 

7 7.0 7.0 7.0 

Kurang 
Setuju 

26 26.0 26.0 33.0 

Setuju 37 37.0 37.0 70.0 

Sangat 
Setuju 

30 30.0 30.0 100.0 

Total 100 100.0 100.0   
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Distribusi Frekuensi Variabel  Price 

X2.2 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Tidak 
Setuju 

23 23.0 23.0 23.0 

Kurang 
Setuju 

28 28.0 28.0 51.0 

Setuju 33 33.0 33.0 84.0 

Sangat 
Setuju 

16 16.0 16.0 100.0 

Total 100 100.0 100.0   

 

Distribusi Frekuensi Variabel Place 

X3.1 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Tidak 
Setuju 

2 2.0 2.0 2.0 

Kurang 
Setuju 

16 16.0 16.0 18.0 

Setuju 46 46.0 46.0 64.0 

Sangat 
Setuju 

36 36.0 36.0 100.0 

Total 100 100.0 100.0   
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Distribusi Frekuensi Variabel Place 

X3.2 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Kurang 
Setuju 

11 11.0 11.0 11.0 

Setuju 44 44.0 44.0 55.0 

Sangat 
Setuju 

45 45.0 45.0 100.0 

Total 100 100.0 100.0   

 

Distribusi Frekuensi Variabel Promotion 

X4.1 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Tidak 
Setuju 

1 1.0 1.0 1.0 

Kurang 
Setuju 

11 11.0 11.0 12.0 

Setuju 33 33.0 33.0 45.0 

Sangat 
Setuju 

55 55.0 55.0 100.0 

Total 100 100.0 100.0   
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Distribusi Frekuensi Variabel Promotion 

X4.2 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Kurang 
Setuju 

12 12.0 12.0 12.0 

Setuju 47 47.0 47.0 59.0 

Sangat 
Setuju 

41 41.0 41.0 100.0 

Total 100 100.0 100.0   

 

 

Distribusi Frekuensi Variabel People 

X5.1 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Kurang 
Setuju 

9 9.0 9.0 9.0 

Setuju 49 49.0 49.0 58.0 

Sangat 
Setuju 

42 42.0 42.0 100.0 

Total 100 100.0 100.0   
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Distribusi Frekuensi Variabel People 

X5.2 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Tidak 
Setuju 

1 1.0 1.0 1.0 

Kurang 
Setuju 

9 9.0 9.0 10.0 

Setuju 50 50.0 50.0 60.0 

Sangat 
Setuju 

40 40.0 40.0 100.0 

Total 100 100.0 100.0   

 

 

Distribusi Frekuensi Variabel Proccess 

X6.1 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Kurang 
Setuju 

4 4.0 4.0 4.0 

Setuju 59 59.0 59.0 63.0 

Sangat 
Setuju 

37 37.0 37.0 100.0 

Total 100 100.0 100.0   
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Distribusi Frekuensi Variabel Proccess 

X6.2 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

 
 

Valid 

 

Kurang 
Setuju 

8 8.0 8.0 8.0 

Setuju 41 41.0 41.0 49.0 

Sangat 
Setuju 

51 51.0 51.0 100.0 

Total 100 100.0 100.0   

 

Distribusi Frekuensi Variabel Proccess 

X6.3 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Tidak 
Setuju 

15 15.0 15.0 15.0 

Kurang 
Setuju 

14 14.0 14.0 29.0 

Setuju 50 50.0 50.0 79.0 

Sangat 
Setuju 

21 21.0 21.0 100.0 

Total 100 100.0 100.0   
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Distribusi Frekuensi Variabel Physical Evidence 

X7.1 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Kurang 
Setuju 

5 5.0 5.0 5.0 

Setuju 62 62.0 62.0 67.0 

Sangat 
Setuju 

33 33.0 33.0 100.0 

Total 100 100.0 100.0   

 

 

Distribusi Frekuensi Variabel Physical Evidence 

X7.2 
Frequenc
y 

Percen
t 

Valid 
Percen
t 

Cumulativ
e Percent 

Valid 

Kuran
g 
Setuju 

13 13.0 13.0 13.0 

Setuju 55 55.0 55.0 68.0 

Sangat 
Setuju 

32 32.0 32.0 100.0 

Total 100 100.0 100.0   
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Distribusi Frekuensi Variabel Keputusan Pembelian 

Y1.1 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 

Kurang 
Setuju 

8 8.0 8.0 8.0 

Setuju 46 46.0 46.0 54.0 

Sangat 
Setuju 

46 46.0 46.0 100.0 

Total 100 100.0 100.0   

 

 

Distribusi Frekuensi Variabel Keputusan Pembelian 

Y2.2 Frequency Percent 
Valid 
Percent 

Cumulative 
Percent 

Valid 
 

Kurang 
Setuju 

14 14.0 14.0 14.0 

Setuju 31 31.0 31.0 45.0 

Sangat 
Setuju 

55 55.0 55.0 100.0 

Total 100 100.0 100.0   
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Lampiran 9. Data Olah SPSS Uji Validitas  

UJI VALIDITAS 

1. Hasil Uji Validitas 

Validitas X1 / Variabel Product  

Correlations 

 X1 X2 X3 X 

X1 Pearson Correlation 1 .112 .543** .734** 

Sig. (2-tailed)  .266 .000 .000 

N 100 100 100 100 

X2 Pearson Correlation .112 1 .206* .653** 

Sig. (2-tailed) .266  .040 .000 

N 100 100 100 100 

X3 Pearson Correlation .543** .206* 1 .782** 

Sig. (2-tailed) .000 .040  .000 

N 100 100 100 100 

X Pearson Correlation .734** .653** .782** 1 

Sig. (2-tailed) .000 .000 .000  

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Validitas X2 / Variabel Price 

Correlations 

 X1 X2 X 

X1 Pearson Correlation 1 .404** .819** 

Sig. (2-tailed)  .000 .000 

N 100 100 100 

X2 Pearson Correlation .404** 1 .856** 

Sig. (2-tailed) .000  .000 

N 100 100 100 

X Pearson Correlation .819** .856** 1 

Sig. (2-tailed) .000 .000  

N 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

Validitas X3 / Variabel Place 

Correlations 

 X1 X2 X 

X1 Pearson Correlation 1 .189 .804** 

Sig. (2-tailed)  .059 .000 

N 100 100 100 

X2 Pearson Correlation .189 1 .736** 

Sig. (2-tailed) .059  .000 

N 100 100 100 

X Pearson Correlation .804** .736** 1 

Sig. (2-tailed) .000 .000  

N 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Validitas X4 / Variabel Promotion 

Correlations 

 X1 X2 X 

X1 Pearson Correlation 1 .596** .902** 

Sig. (2-tailed)  .000 .000 

N 100 100 100 

X2 Pearson Correlation .596** 1 .884** 

Sig. (2-tailed) .000  .000 

N 100 100 100 

X Pearson Correlation .902** .884** 1 

Sig. (2-tailed) .000 .000  

N 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Validitas X5 / Variabel People 

Correlations 

 X1 X2 X 

X1 Pearson Correlation 1 .554** .875** 

Sig. (2-tailed)  .000 .000 

N 100 100 100 

X2 Pearson Correlation .554** 1 .888** 

Sig. (2-tailed) .000  .000 

N 100 100 100 

X Pearson Correlation .875** .888** 1 

Sig. (2-tailed) .000 .000  

N 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Validitas X6 / Variabel Proccess 

Correlations 

 X1 X2 X3 X 

X1 Pearson Correlation 1 .395** .088 .624** 

Sig. (2-tailed)  .000 .382 .000 

N 100 100 100 100 

X2 Pearson Correlation .395** 1 .031 .623** 

Sig. (2-tailed) .000  .757 .000 

N 100 100 100 100 

X3 Pearson Correlation .088 .031 1 .716** 

Sig. (2-tailed) .382 .757  .000 

N 100 100 100 100 

X Pearson Correlation .624** .623** .716** 1 

Sig. (2-tailed) .000 .000 .000  

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Validitas X7 / Variabel Physical evidence 

Correlations 

 X1 X2 X 

X1 Pearson Correlation 1 .331** .782** 

Sig. (2-tailed)  .001 .000 

N 100 100 100 

X2 Pearson Correlation .331** 1 .847** 

Sig. (2-tailed) .001  .000 

N 100 100 100 

X Pearson Correlation .782** .847** 1 

Sig. (2-tailed) .000 .000  

N 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Valditas Y / Keputusan Pembelian 

Correlations 

 Y1 Y2 Y 

Y1 Pearson Correlation 1 .581** .872** 

Sig. (2-tailed)  .000 .000 

N 100 100 100 

Y2 Pearson Correlation .581** 1 .905** 

Sig. (2-tailed) .000  .000 

N 100 100 100 

Y Pearson Correlation .872** .905** 1 

Sig. (2-tailed) .000 .000  

N 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 10. Data Olah SPSS Uji Reliabilitas  

 

UJI RELIABILITAS 

2. Hasil Uji Reliabilitas 

Variabel X1 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.528 3 

 

Variabel X2 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.573 2 

 

Variabel X3 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.316 2 

 

Variabel X4 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.746 2 

 

 

 

 

 



189 
 

 
 

Variabel X5 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.712 2 

 

Variabel X6 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.303 3 

 

Variabel X7 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.492 2 

 

Variabel Y 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.731 2 
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Lampiran 11. Data Olah SPSS Uji Asumsi Klasik  

 

UJI ASUMSI KLASIK  

3. HASIL UJI NORMALITAS 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 1.09930059 

Most Extreme Differences Absolute .088 

Positive .056 

Negative -.088 

Test Statistic .088 

Asymp. Sig. (2-tailed) .053c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 
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HASIL UJI MULTIKOLINEARITAS 

Coefficientsa 

Model 

Unstandardiz

ed 

Coefficients 

Standardiz

ed 

Coefficients 

T Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta 

Toleran

ce VIF 

1 (Constant) 4.873 1.071  4.550 .000   

X1 .038 .091 .048 .415 .679 .665 1.505 

X2 -.201 .075 -.270 -2.679 .009 .885 1.130 

X3 -.019 .132 -.017 -.141 .888 .614 1.629 

X4 .123 .109 .128 1.133 .260 .710 1.408 

X5 .186 .143 .177 1.295 .198 .481 2.080 

X6 -.006 .097 -.007 -.065 .948 .682 1.467 

X7 .115 .154 .093 .747 .457 .581 1.721 

a. Dependent Variable: Y 

 

HASIL UJI AUTOKORELASI 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Durbin-

Watson 

1 .415a .173 .110 1.140 1.957 

a. Predictors: (Constant), X7, X2, X1, X4, X6, X3, X5 

b. Dependent Variable: Y 
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HASIL UJI HETEROSKEDASTISITAS 
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Lampiran 12. Data Olah SPSS Uji Regresi Linear Berganda  

 

4.  ANALISA REGRESI LINEAR BERGANDA 

 

Variabel Unstandardized 

Coefficient (B) 

(Constant) 4.873 

Product 0.038 

Price -0.201 

Place -0.019 

Promotion 0.123 

People 0.186 

Proccess -0.006 

Physical 

Evidence 
0.115 

 

KOEFISIEN DETERMINASI 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .415
a
 .173 .110 1.140 

a. Predictors: (Constant), X7, X2, X1, X4, X6, X3, X5 
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UJI HIPOTESIS ( UJI F ) 

ANOVAa 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regressio

n 
24.952 7 3.565 2.741 .012b 

Residual 119.638 92 1.300   

Total 144.590 99    

a. Dependent Variable: Y 

b. Predictors: (Constant), X7, X2, X1, X4, X6, X3, X5 

 

UJI HIPOTESIS ( UJI T ) 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B 

Std. 

Error Beta 

1 (Constant) 4.873 1.071  4.550 .000 

X1 .038 .091 .048 .415 .679 

X2 -.201 .075 -.270 -2.679 .009 

X3 -.019 .132 -.017 -.141 .888 

X4 .123 .109 .128 1.133 .260 

X5 .186 .143 .177 1.295 .198 

X6 -.006 .097 -.007 -.065 .948 

X7 .115 .154 .093 .747 .457 

a. Dependent Variable: Y 
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