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Frekuensi variabel EXTERIOR 

X1_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 2 1.5 1.5 1.5 

3.00 15 11.5 11.5 13.1 

4.00 78 60.0 60.0 73.1 

5.00 35 26.9 26.9 100.0 

Total 130 100.0 100.0  

     

X1_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 25 19.2 19.2 19.2 

4.00 62 47.7 47.7 66.9 

5.00 43 33.1 33.1 100.0 

Total 130 100.0 100.0  

 



                                                             X1_3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 8 6.2 6.2 6.2 

3.00 50 38.5 38.5 44.6 

4.00 50 38.5 38.5 83.1 

5.00 22 16.9 16.9 100.0 

Total 130 100.0 100.0  

 

X1_4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 11 8.5 8.5 8.5 

3.00 72 55.4 55.4 63.8 

4.00 34 26.2 26.2 90.0 

5.00 13 10.0 10.0 100.0 

Total 130 100.0 100.0  

 



X1.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 2 1.5 1.5 1.5 

3.00 34 26.2 26.2 27.7 

4.00 49 37.7 37.7 65.4 

5.00 45 34.6 34.6 100.0 

Total 130 100.0 100.0  

 

X1_6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 3 2.3 2.3 2.3 

3.00 19 14.6 14.6 16.9 

4.00 75 57.7 57.7 74.6 

5.00 33 25.4 25.4 100.0 

Total 130 100.0 100.0  

 



X1_7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 13 10.0 10.0 10.0 

4.00 83 63.8 63.8 73.8 

5.00 34 26.2 26.2 100.0 

Total 130 100.0 100.0  

 

X1_8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 2 1.5 1.5 1.5 

3.00 24 18.5 18.5 20.0 

4.00 71 54.6 54.6 74.6 

5.00 33 25.4 25.4 100.0 

Total 130 100.0 100.0  

 

 



Frekuensi Variabe GENERAL INTERIOR 

X2_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 2 1.5 1.5 1.5 

3.00 16 12.3 12.3 13.8 

4.00 77 59.2 59.2 73.1 

5.00 35 26.9 26.9 100.0 

Total 130 100.0 100.0  

 

X2_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 24 18.5 18.5 18.5 

4.00 63 48.5 48.5 66.9 

5.00 43 33.1 33.1 100.0 

Total 130 100.0 100.0  

 



X2_3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 8 6.2 6.2 6.2 

3.00 52 40.0 40.0 46.2 

4.00 48 36.9 36.9 83.1 

5.00 22 16.9 16.9 100.0 

Total 130 100.0 100.0  

 

X2_4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 2 1.5 1.5 1.5 

3.00 16 12.3 12.3 13.8 

4.00 77 59.2 59.2 73.1 

5.00 35 26.9 26.9 100.0 

Total 130 100.0 100.0  

 



X2_5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 23 17.7 17.7 17.7 

4.00 64 49.2 49.2 66.9 

5.00 43 33.1 33.1 100.0 

Total 130 100.0 100.0  

 

X2_6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 8 6.2 6.2 6.2 

3.00 52 40.0 40.0 46.2 

4.00 48 36.9 36.9 83.1 

5.00 22 16.9 16.9 100.0 

Total 130 100.0 100.0  

 

 



X2_7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 12 9.2 9.2 9.2 

3.00 74 56.9 56.9 66.2 

4.00 33 25.4 25.4 91.5 

5.00 11 8.5 8.5 100.0 

Total 130 100.0 100.0  

 

X2_8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 2 1.5 1.5 1.5 

3.00 44 33.8 33.8 35.4 

4.00 66 50.8 50.8 86.2 

5.00 18 13.8 13.8 100.0 

Total 130 100.0 100.0  

 



X2_9 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 2 1.5 1.5 1.5 

3.00 38 29.2 29.2 30.8 

4.00 68 52.3 52.3 83.1 

5.00 22 16.9 16.9 100.0 

Total 130 100.0 100.0  

 

X2_10 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 1 .8 .8 .8 

3.00 65 50.0 50.0 50.8 

4.00 63 48.5 48.5 99.2 

5.00 1 .8 .8 100.0 

Total 130 100.0 100.0  

 



Frekuensi Variabel STORE LAYOUT 

X3_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 25 19.2 19.2 19.2 

4.00 62 47.7 47.7 66.9 

5.00 43 33.1 33.1 100.0 

Total 130 100.0 100.0  

 

X3_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 8 6.2 6.2 6.2 

3.00 51 39.2 39.2 45.4 

4.00 48 36.9 36.9 82.3 

5.00 23 17.7 17.7 100.0 

Total 130 100.0 100.0  

 



 

X3_3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 31 23.8 23.8 23.8 

4.00 67 51.5 51.5 75.4 

5.00 32 24.6 24.6 100.0 

Total 130 100.0 100.0  

 

 

 

 

 

 

 

 

 



Frekuensi Variabel INTERIOR DISPLAY 

X4_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 5 3.8 3.8 3.8 

3.00 15 11.5 11.5 15.4 

4.00 60 46.2 46.2 61.5 

5.00 50 38.5 38.5 100.0 

Total 130 100.0 100.0  

 

X4_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 6 4.6 4.6 4.6 

3.00 14 10.8 10.8 15.4 

4.00 38 29.2 29.2 44.6 

5.00 72 55.4 55.4 100.0 

Total 130 100.0 100.0  



 

Frekuensi Variabel REPURCHASE INTENTION 

Y_1 

  Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 2 1.5 1.5 1.5 

3.00 15 11.5 11.5 13.1 

4.00 78 60.0 60.0 73.1 

5.00 35 26.9 26.9 100.0 

Total 130 100.0 100.0  

 

Y_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.00 24 18.5 18.5 18.5 

4.00 62 47.7 47.7 66.2 

5.00 44 33.8 33.8 100.0 

Total 130 100.0 100.0  



 

Y_3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2.00 8 6.2 6.2 6.2 

3.00 50 38.5 38.5 44.6 

4.00 49 37.7 37.7 82.3 

5.00 23 17.7 17.7 100.0 

Total 130 100.0 100.0  

 



UJI VALIDITAS VARIABEL EXTERIOR 

Correlations 

 EX7 EX8 TOTAL 

EX1 Pearson Correlation .433** .886** .734** 

Sig. (2-tailed) .000 .000 .000 

N 130 130 130 

EX2 Pearson Correlation .245** .281** .411** 

Sig. (2-tailed) .005 .001 .000 

N 130 130 130 

EX3 Pearson Correlation -.143 -.149 .278** 

Sig. (2-tailed) .105 .091 .001 

N 130 130 130 

EX4 Pearson Correlation .001 .128 .542** 

Sig. (2-tailed) .987 .147 .000 



N 130 130 130 

EX5 Pearson Correlation -.018 -.004 .338** 

Sig. (2-tailed) .835 .968 .000 

N 130 130 130 

EX6 Pearson Correlation .450** .946** .764** 

Sig. (2-tailed) .000 .000 .000 

N 130 130 130 

EX7 Pearson Correlation 1 .493** .509** 

Sig. (2-tailed)  .000 .000 

N 130 130 130 

EX8 Pearson Correlation .493** 1 .781** 



 

UJI RELIABILITAS 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.719 9 

 

Sig. (2-tailed) .000  .000 

N 130 130 130 

TOTAL Pearson Correlation .509** .781** 1 

Sig. (2-tailed) .000 .000  

N 130 130 130 



 

 

UJI VALIDITAS VARIABEL GENERAL INTERIOR 

Correlations 

 GI15 GI16 GI17 GI18 TOTAL 

GI9 Pearson Correlation .201* .041 .153 .436** .610** 

Sig. (2-tailed) .022 .644 .083 .000 .000 

N 130 130 130 130 130 

GI10 Pearson Correlation .751** .069 .107 .207* .664** 

Sig. (2-tailed) .000 .436 .225 .018 .000 

N 130 130 130 130 130 



GI11 Pearson Correlation -.191* -.048 -.198* -.117 .279** 

Sig. (2-tailed) .030 .587 .024 .184 .001 

N 130 130 130 130 130 

GI12 Pearson Correlation .201* .041 .153 .436** .610** 

Sig. (2-tailed) .022 .644 .083 .000 .000 

N 130 130 130 130 130 

GI13 Pearson Correlation .758** .057 .095 .206* .649** 

Sig. (2-tailed) .000 .517 .282 .019 .000 

N 130 130 130 130 130 

GI14 Pearson Correlation -.191* -.048 -.198* -.117 .279** 

Sig. (2-tailed) .030 .587 .024 .184 .001 



N 130 130 130 130 130 

GI15 Pearson Correlation 1 .083 .173* .241** .609** 

Sig. (2-tailed)  .346 .049 .006 .000 

N 130 130 130 130 130 

GI16 Pearson Correlation .083 1 .037 .156 .277** 

Sig. (2-tailed) .346  .674 .076 .001 

N 130 130 130 130 130 

GI17 Pearson Correlation .173* .037 1 .427** .332** 

Sig. (2-tailed) .049 .674  .000 .000 

N 130 130 130 130 130 

GI18 Pearson Correlation .241** .156 .427** 1 .542** 



Sig. (2-tailed) .006 .076 .000  .000 

N 130 130 130 130 130 

TOTAL Pearson Correlation .609** .277** .332** .542** 1 

Sig. (2-tailed) .000 .001 .000 .000  

N 130 130 130 130 130 

 

UJI RELIABILITAS 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.702 11 

 



UJI VALIDITAS STORE LAYOUT 

Correlations 

 SL19 SL20 SL21 TOTAL 

SL19 Pearson Correlation 1 .226** .016 .618** 

Sig. (2-tailed)  .010 .857 .000 

N 130 130 130 130 

SL20 Pearson Correlation .226** 1 -.049 .664** 

Sig. (2-tailed) .010  .581 .000 

N 130 130 130 130 

SL21 Pearson Correlation .016 -.049 1 .552** 

Sig. (2-tailed) .857 .581  .000 



N 130 130 130 130 

TOTAL Pearson Correlation .618** .664** .552** 1 

Sig. (2-tailed) .000 .000 .000  

N 130 130 130 130 

 

UJI RELIABILITAS 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.701 4 

 

 



UJI VALIDITAS INTERIOR DISPLAY 

Reliability Statistics 

 ID22 ID23 TOTAL 

ID22 Pearson Correlation 1 .267** .778** 

Sig. (2-tailed)  .002 .000 

N 130 130 130 

ID23 Pearson Correlation .267** 1 .814** 

Sig. (2-tailed) .002  .000 

N 130 130 130 

TOTAL Pearson Correlation .778** .814** 1 

Sig. (2-tailed) .000 .000  



N 130 130 130 

 

UJI RELIABILITAS 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.829 3 

 

 

 

 



UJI VALIDITAS REPURCHASE INTENTION 

Correlations 

 MBU24 MBU25 MBU26 TOTAL 

MBU24 Pearson Correlation 1 .450** .946** .936** 

Sig. (2-tailed)  .000 .000 .000 

N 130 130 130 130 

MBU25 Pearson Correlation .450** 1 .493** .714** 

Sig. (2-tailed) .000  .000 .000 

N 130 130 130 130 

MBU26 Pearson Correlation .946** .493** 1 .950** 

Sig. (2-tailed) .000 .000  .000 



N 130 130 130 130 

TOTAL Pearson Correlation .936** .714** .950** 1 

Sig. (2-tailed) .000 .000 .000  

N 130 130 130 130 

 

UJI RELIABILITAS 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.854 4 

 



           UJI HETEROKEDASTISITAS 

          

                   



 

 



UJI , t 

Coefficientsa 

Model 

Collinearity Statistics 

Tolerance VIF 

1 (Constant)   

Exterior .493 2.029 

General Interior .340 2.944 

Store Layout .589 1.699 

Interior Display .818 1.223 

 

 

 



UJI , F 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -3.691 .667  -5.531 .000 

Exterior .152 .021 .377 7.267 .000 

General 

Interior 
.172 .030 .361 5.767 .000 

Store Layout .295 .050 .279 5.878 .000 

Interior Display .092 .038 .096 2.392 .018 

 



 


