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Lampiran 4. Kuesioner
No. Responden:

KUESIONER
Responden yang terhormat,

Saya Ferdiyansyah mahasiswa dari Fakultas Ekonomi
Jurusan Manajemen di Universitas PGRI Adi Buana Surabaya
yang sedang melakukan penelitian dalam rangka penyusunan
tugas akhir skripsi. Saya mohon kesediaan Anda meluangkan
waktu untuk mengisi kuesioner ini. Jawaban yang jujur yang Anda
berikan sangat berguna bagi penelitian yang sedang saya lakukan,
dengan judul:

PENGHARUH IKLAN, DUTA MEREK dan KESADARAN
MEREK TERHADAP MINAT BELI KONSUMEN
(Study Kasus pada Kingkong Snack Raffi Ahmad)

PETUNJUK PENGISIAN

Pernyataan pada bagian I merupakan pernyataan yang
berhubungan dengan identitas responden. Berilah tanda silang (X)
pada salah satu kolong yang tersedia dari setiap pernyataan.

1. Profil Responden

i. Jenis Kelamin:
a. Pria
b. Wanita
ii. Umur:
a. 18s/d 25
b. 26s/d 35
C. 36s/d 45



Bagian II
Pilihlah jawaban yang sesuai dengan pilihan Anda dengan
cara memberikan tanda ( v") pada kolom yang tersedia.
Penilaian dapat Anda lakukan berdasarkan skala berikut:

1.

X3

8

X3

8

Jawaban Tidak Setuju
Jawaban Netral
Jawaban Setuju
Jawaban Sangat Setuju

X3

8

X3

8

X3

8

Jawaban Sangat Tidak Setuju

(STS) :1
(Ts) :2
(N) :3
S) 4
(sS) :5

Diharapkan untuk tidak menjawab lebih dari satu pilihan

jawaban.

Variabel Iklan (X1)

No

Pernyataan

Jawaban

SS| S |N]|TS]STS

Perhatian (attention)

1.

Menurut saya iklan kingkong
snack sangat menarik
perhatian.

Menurut saya iklan kingkong
snack selalu memberikan
kesan yang baik.

Minat (Interest)

3.

Pesan yang disampaikan
dalam iklan kingkong snack
mampu membangkitkan
keinginan saya untuk
mengetahui lebih dalam
mengenai produk kingkong
snack.

Pesan yang disampaikan
dalam iklan kingkong snack
mampu mempengaruhi saya
dalam melihat perbandingan
keunggulan produk lain.




Keinginan (desire)

5. | Iklan produk kingkong snack
membangkitkan keinginan
untuk membeli produk
tersebut

6. | Produk kingkong snack yang

diiklankan memberikan alasan
mengapa harus membeli
produk tersebut

Tindakan (Action)

7. | Iklan produk kingkong snack
menggunakan bahasa yang
sopan dan mudah dipahami.

8. | Iklan produk kingkong snack

membuat anda sesegera
mungkin untuk melakukan
pembelian terhadap produk
tersebut.

Variabel Duta Merek (X2)

No

Pernyataan

Jawaban

SS| S | N|[TS|STS

Popularitas (Visibility)

1. | Raffi Ahmad sudah dikenal
banyak masyarakat sebagai
artis papan atas.

2. | Raffi Ahmad memiliki banyak

pengikut di sosial media
seperti Twitter, Instagram dan
Facebook.

Kredibilitas (Credibility)

3.

Raffi Ahamad seorang artis
yang multi talenta memenuhi
syarat sebagai duta merek .




Raffi Ahmad memiliki
keterampilan dalam
memeragakan efektivitas
produknya.

Day

a Tarik (Attraction)

Raffi Ahmad mempunyai
daya tarik yang membuat saya
ingin menyaksikan suatu iklan
yang di bintanginya.

Raffi Ahmad mempunyai
kharisma yang menarik saya
dalam membeli produk.

Kek

uasaan (Power)

Raffi Ahmad mampu
meyakinkan konsumen untuk
melakukan pembelian produk
kingkong snack.

Raffi Ahmad memiliki
kemampuan untuk
memberikan keyakinan bahwa
produk kingkong snack
merupakan produk yang
cocok untuk dikonsumsi
semua kalangan.

Kesadaran merek (X3)

No

Pernyataan

Jumlah

Ss| s |

N | TS | STS

Tidak menyadari merek (Unaware of brand)

1. | Anda pasti mendengar
kingkong snack Raffi ahmad.

2. | Anda mengetahui Raffi ahmad
sebagai pemilik produk
kingkong snack.

Pengakuan merek (Brand recognition)




Anda sudah mengenal produk
kingkong snack.

Anda mengenal produk
kingkong snack melalui iklan
di televisi.

Penarikan kembali merek (Brand recall)

5. | Hanya snack kingkong yang
selalu Anda buat cemilan
makanan.

6. | Memiliki rasa yang unik

Puncak pikiran (Top of mind)

7. | Merek snack yang muncul
dalam benak Anda pertama
kali adalah kingkong

8. | Anda sering membeli produk

kingkong snack

Minat Beli (Y)

No

Pernyataan

Jumlah

ss| s

N | TS | STS

Minat transaksional

1. | Saya berniat membeli produk
kingkong snack karena
produknya sangat enak.

2. | Saya akan membeli produk

kingkong snack dalam waktu
dekat.s

Minat Refresnsial

3. | Saya bersedia
merekomendasikan kingkong
snack kepada teman saya.

4. | Saya bersedia

merekomendasikan kingkong
snack kepada keluarga.

Minat Preferensial




Saya akan membeli produk
kingkong snack kemudian
hari.

Saya akan menjadikan produk
kingkong snack pilihan utama
saya ketika membeli makanan
ringan.

Minat Exploratif

7.

Saya dapat menyebutkan
salah satu dari berbagai varian
rasa yang ada pada produk
kingkong snack.

Saya akan mencari tahu
tentang produk kingkong
snack melalui teman

dan keluarga yang pernah
mengkonsumsi produk saat
ini.
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28
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31
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Lampiran 6. Hasil olah data spss

Uji validitas iklan
Correlations
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 IKLAN
X1.1 Pearson Correlation 1 3627 | 312~ | ,538* | ,560™ | ,420~ | ,620™ | ,418~ ,735™
Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X1.2 Pearson Correlation | ,362* 1 ,263* | ,289™ | ,485™ | ,406* | 447 | ,A424* ,643"
Sig. (2-tailed) ,000 ,005 ,002 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X1.3 Pearson Correlation | ,312* | ,263* 1 ,398* | ,590™ | ,400* | ,423* | ,353* ,645*
Sig. (2-tailed) ,001 ,005 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X1.4 Pearson Correlation | ,538* | ,289* | ,398* 1 517+ | ,408™ | ,608™ | ,428* 720"
Sig. (2-tailed) ,000 ,002 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X1.5 Pearson Correlation | ,560* | ,485* | ,590* | ,517* 1 ,558* | 561 | ,502* ,830*




Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X1.6 Pearson Correlation | ,420* | ,406* | ,400* | ,408* | ,558~ 1 458~ | ,320™ ,688"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,001 ,000
N 112 112 112 112 112 112 112 112 112
X1.7 Pearson Correlation | ,620* | ,447* | ,423* | ,608* | ,561* | ,458* 1 ,536™ ,806™
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X1.8 Pearson Correlation | ,418* | ,424* | ,353* | ,428~ | ,502* | ,320" | ,536" 1 ,696"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,001 ,000 ,000
N 112 112 112 112 112 112 112 112 112
IKLAN Pearson Correlation | ,735* | ,643* | ,645 | ,720" | ,830* | ,688~ | ,806" | ,696" 1
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112

** Correlation is significant at the 0.01 level (2-tailed).




Uji Validitas Duta Merek

Correlations
X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 | DUTA MEREK
X2.1 Pearson Correlation 1 A25% | ,456™ | ,440™ | ,491* | ,345" | ,345™ | ,350* ,715™
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X2.2 Pearson Correlation 425 1 ,340 | ,410™ | 617" | ,349* | ,654" | ,390™ 769"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X2.3 Pearson Correlation 456" | ,340™ 1 ,348 227 ,446™ ,238* 270" ,611*
Sig. (2-tailed) ,000 ,000 ,000 ,016 ,000 ,011 ,004 ,000
N 112 112 112 112 112 112 112 112 112
X2.4 Pearson Correlation 440 | 410" | ,348" 1 ,438* ,208* 371 | 797 734
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,027 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X2.5 Pearson Correlation 491 | 617 ,227* ,438* 1 265 | 436" | ,326™ ,697*




Sig. (2-tailed) ,000 ,000 ,016 ,000 ,005 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X2.6 Pearson Correlation ,345* | ,349™ | ,446™ ,208* ,265™ 1 ,201* ,268" ,573"
Sig. (2-tailed) ,000 ,000 ,000 ,027 ,005 ,034 ,004 ,000
N 112 112 112 112 112 112 112 112 112
X2.7 Pearson Correlation ,345* | ,654™ ,238* 371 | ,436™ ,201* 1 ,314* ,655"
Sig. (2-tailed) ,000 ,000 ,011 ,000 ,000 ,034 ,001 ,000
N 112 112 112 112 112 112 112 112 112
X2.8 Pearson Correlation ,350 | ,390~ | ,270* | ,797* | ,326™ | ,268" | ,314* 1 ,680™
Sig. (2-tailed) ,000 ,000 ,004 ,000 ,000 ,004 ,001 ,000
N 112 112 112 112 112 112 112 112 112
DUTA Pearson Correlation ,715* | ,769* | ,611* | ,734* | ,697* | ,573* | ,655" | ,680" 1
MEREK | Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112

** Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




Uji Validitas Kesadaran Merek

Correlations
KESADARAN
X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8
MEREK

X3.1 Pearson Correlation 1 ,385* | ,507 | ,350™ | ,567 | ,384™ | ,432™ | ,324* ,716

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000

N 112 112 112 112 112 112 112 112 112
X3.2 Pearson Correlation ,385 1 346 | ,292~ | ,391* | 317 | ,333™ | 247" ,586™

Sig. (2-tailed) ,000 ,000 ,002 ,000 ,001 ,000 ,009 ,000

N 112 112 112 112 112 112 112 112 112
X3.3 Pearson Correlation 507 | ,346™ 1 ,405* | ,836™ | ,414™ | ,428* | ,358™ 767

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000

N 112 112 112 112 112 112 112 112 112
X3.4 Pearson Correlation ,350 | ,292= | ,405* 1 A28 | ,393* | ,458" | 246" ,639*

Sig. (2-tailed) ,000 ,002 ,000 ,000 ,000 ,000 ,009 ,000

N 112 112 112 112 112 112 112 112 112




X3.5 Pearson Correlation 567 | 391 | ,836™ | ,428" 1 A71 | 4947 | 443 ,829*
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X3.6 Pearson Correlation 384~ | 317 | 4147 | 393~ | 471" 1 ,400™ | ,325™ ,678
Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X3.7 Pearson Correlation 4327 | 333" | ,428™ | ,458 | ,494* | ,400™ 1 ,A71 , 725"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
X3.8 Pearson Correlation 324 | 247 | ,358™ | ,246* | ,443* | ,325" | 471" 1 ,616"
Sig. (2-tailed) ,000 ,009 ,000 ,009 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
KESADA | Pearson Correlation | ,716™ | ,586" | , 767~ | ,639* | ,829~ | ,678* | ,725~ | ,616" 1
RAN Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
MEREK | N 112 | 12 | o112 | om2 | o112 | 12 | o112 | 12 112

** Correlation is significant at the 0.01 level (2-tailed).




Uji Validitas Minat Beli

Correlations
Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8§ | MINAT BELI
Y.1 Pearson Correlation 1 452« | ,478™ ,234* ,553* | ,450™ | ,432" | ,349" 733"
Sig. (2-tailed) ,000 ,000 ,013 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
Y.2 Pearson Correlation 452+ 1 371 ,242¢ ,312+ | ,303™ | ,259* | ,282* ,582*
Sig. (2-tailed) ,000 ,000 ,010 ,001 ,001 ,006 ,003 ,000
N 112 112 112 112 112 112 112 112 112
Y.3 Pearson Correlation A78% | 371 1 ,197* 455 | ,360™ | ,568™ | ,452* 721
Sig. (2-tailed) ,000 ,000 ,037 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
Y.4 Pearson Correlation ,234* ,242* ,197* 1 281 | ,280™ | ,426™ ,214* ,532*
Sig. (2-tailed) ,013 ,010 ,037 ,003 ,003 ,000 ,023 ,000
N 112 112 112 112 112 112 112 112 112
Y.5 Pearson Correlation 553« | ,312* | ,455* | ,281* 1 544 | ,451* | 431" ,745*




Sig. (2-tailed) ,000 ,001 ,000 ,003 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
Y.6 Pearson Correlation 4507 | ,303™ | ,360 | ,280" | ,544™ 1 ,350 | ,484™ ,701™
Sig. (2-tailed) ,000 ,001 ,000 ,003 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
Y.7 Pearson Correlation 4327 | ,259" | 568~ | ,426" | ,451* | ,350* 1 ,388™ 722
Sig. (2-tailed) ,000 ,006 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
Y.8 Pearson Correlation ,349« | ,282~ | ,452* ,214* A31 | 484" | ,388™ 1 ,667
Sig. (2-tailed) ,000 ,003 ,000 ,023 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112
MINAT | Pearson Correlation ,733% | 582~ | , 721 | 532~ | ,745* | ,701™ | ,722* | ,667* 1
BELI Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
N 112 112 112 112 112 112 112 112 112

** Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




Ditribusi Frekuensi Iklan

Statistics
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 IKLAN

N Valid 112 112 112 112 112 112 112 112 112

Missing 0 0 0 0 0 0 0 0 0
Mean 4,0536 3,9107| 4,0179 3,9375| 4,0625 3,9464| 4,0714 3,9911 31,9911
Median 4,0000 4,0000| 4,0000 4,0000| 4,0000 4,0000| 4,0000 4,0000 32,0000
Mode 4,00 4,00 4,00 4,00 5,00 4,00 4,00 4,00 31,00
Std. Deviation ,86825 87563 | 82726 ,79731 ,88309 ,84725| 84592 ,89539 4,92922
Minimum 2,00 2,00 2,00 2,00 2,00 2,00 2,00 2,00 18,00
Maximum 5,00 5,00 5,00 5,00 5,00 5,00 5,00 5,00 40,00
Sum 454,00 438,00 450,00 441,000 455,00 442,00| 456,00 447,00 3583,00




X1.1

Frequency Percent | Valid Percent Cumulative
Percent
Valid 2,00 5 4,5 4,5 4,5
3,00 24 21,4 21,4 25,9
4,00 43 38,4 38,4 64,3
5,00 40 35,7 35,7 100,0
Total 112 100,0 100,0
X1.2
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 4 3,6 3,6 3,6
3,00 36 32,1 32,1 35,7
4,00 38 33,9 33,9 69,6
5,00 34 30,4 30,4 100,0
Total 112 100,0 100,0
X1.3
Frequency Percent | Valid Percent Cumulative
Percent
Valid 2,00 3 2,7 2,7 2,7
3,00 28 25,0 25,0 27,7
4,00 45 40,2 40,2 67,9
5,00 36 32,1 32,1 100,0
Total 112 100,0 100,0




X1.4

Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 4 3,6 3,6 3,6
3,00 27 24,1 24,1 27,7
4,00 53 47,3 47,3 75,0
5,00 28 25,0 25,0 100,0
Total 112 100,0 100,0
X1.5
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 5 4,5 4,5 4,5
3,00 25 22,3 22,3 26,8
4,00 40 35,7 35,7 62,5
5,00 42 37,5 37,5 100,0
Total 112 100,0 100,0
X1.6
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 6 5,4 54 54
3,00 25 22,3 22,3 27,7
4,00 50 44,6 44,6 72,3
5,00 31 27,7 27,7 100,0
Total 112 100,0 100,0




X1.7

Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 5 4,5 4,5 4,5
3,00 21 18,8 18,8 23,2
4,00 47 42,0 42,0 65,2
5,00 39 34,8 34,8 100,0
Total 112 100,0 100,0
X1.8
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 8 7,1 7,1 7,1
3,00 21 18,8 18,8 25,9
4,00 47 42,0 42,0 67,9
5,00 36 32,1 32,1 100,0
Total 112 100,0 100,0




Ditribusi Frekuensi Duta Merek

Statistics
X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 DUTA
MEREK
N Valid 112 112 112 112 112 112 112 112 112
Missing 0 0 0 0 0 0 0 0 0
Mean 3,6786 3,8393 3,8304 3,7589 | 3,9643 | 3,8661 3,6786 3,6607 30,2768
Median 4,0000 4,0000 4,0000 4,0000 | 4,0000 | 4,0000 | 4,0000 | 4,0000 31,0000
Mode 4,00 4,00 4,00 4,00 4,00 4,00 4,00 4,00 32,00
Std. Deviation ,88240 ,82258 ,80414 ,81920 | ,80459 | ,86468 | ,84057 | ,81156 4,51466
Minimum 1,00 2,00 2,00 2,00 2,00 1,00 2,00 2,00 16,00
Maximum 5,00 5,00 5,00 5,00 5,00 5,00 5,00 5,00 39,00
Sum 412,00 430,00 429,00 421,00 | 444,00 | 433,00 | 412,00 | 410,00 3391,00




X2.1

Frequency Percent Valid Percent Cumulative
Percent
Valid 1,00 1 9 9 9
2,00 7 6,3 6,3 7,1
3,00 40 35,7 35,7 42,9
4,00 43 38,4 38,4 81,3
5,00 21 18,8 18,8 100,0
Total 112 100,0 100,0
X2.2
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 4 3,6 3,6 3,6
3,00 36 32,1 32,1 35,7
4,00 46 41,1 41,1 76,8
5,00 26 23,2 23,2 100,0
Total 112 100,0 100,0
X2.3
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 6 54 54 5,4
3,00 29 25,9 25,9 31,3
4,00 55 49,1 49,1 80,4
5,00 22 19,6 19,6 100,0
Total 112 100,0 100,0




X2.4

Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 5 4,5 4,5 4,5
3,00 39 34,8 34,8 39,3
4,00 46 41,1 41,1 80,4
5,00 22 19,6 19,6 100,0
Total 112 100,0 100,0
X2.5
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 3 2,7 2,7 2,7
3,00 29 25,9 25,9 28,6
4,00 49 43,8 43,8 72,3
5,00 31 27,7 27,7 100,0
Total 112 100,0 100,0
X2.6
Frequency Percent Valid Percent Cumulative
Percent
Valid 1,00 1 9 ,9 9
2,00 7 6,3 6,3 7,1
3,00 23 20,5 20,5 27,7
4,00 56 50,0 50,0 77,7
5,00 25 22,3 22,3 100,0
Total 112 100,0 100,0




X2.7

Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 8 7,1 7,1 7,1
3,00 39 34,8 34,8 42,0
4,00 46 41,1 41,1 83,0
5,00 19 17,0 17,0 100,0
Total 112 100,0 100,0
X2.8
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 8 7,1 7,1 7,1
3,00 38 33,9 33,9 41,1
4,00 50 44,6 44,6 85,7
5,00 16 14,3 14,3 100,0
Total 112 100,0 100,0




Ditribusi Frekuensi Kesadaran Merek

Statistics
X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 KESADARAN
MEREK
N Valid 112 112 112 112 112 112 112 112 112
Missing 0 0 0 0 0 0 0 0 0
Mean 3,9464 | 41161 3,8393 | 4,0000 | 3,9464 | 3,8750 | 4,0089 | 4,1339 31,8661
Median 4,0000 | 4,0000 4,0000 | 4,0000 | 4,0000 | 4,0000 | 4,0000 | 4,0000 32,0000
Mode 5,00 5,00 4,00 4,00 4,00 5,00 4,00 5,00 32,00
Std. Deviation ,95709 | ,82468 ,85481 ,85950 | ,85781 ,98753 | ,91529 | ,89539 4,96927
Minimum 2,00 2,00 2,00 1,00 2,00 2,00 1,00 2,00 21,00
Maximum 5,00 5,00 5,00 5,00 5,00 5,00 5,00 5,00 40,00
Sum 442,00 | 461,00 430,00 | 448,00 | 442,00 | 434,00 | 449,00 | 463,00 3569,00




X3.1

Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 9 8,0 8,0 8,0
3,00 27 24,1 24,1 32,1
4,00 37 33,0 33,0 65,2
5,00 39 34,8 34,8 100,0
Total 112 100,0 100,0
X3.2
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 2 1,8 1,8 18
3,00 26 23,2 23,2 25,0
4,00 41 36,6 36,6 61,6
5,00 43 38,4 38,4 100,0
Total 112 100,0 100,0
X3.3
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 8 7,1 7,1 7,1
3,00 27 24,1 24,1 31,3
4,00 52 46,4 46,4 77,7
5,00 25 22,3 22,3 100,0
Total 112 100,0 100,0




3.4

Frequency Percent Valid Percent Cumulative
Percent
Valid 1,00 1 /9 9 9
2,00 5 4,5 4,5 5,4
3,00 20 17,9 17,9 23,2
4,00 53 47,3 47,3 70,5
5,00 33 29,5 29,5 100,0
Total 112 100,0 100,0
X3.5
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 7 6,3 6,3 6,3
3,00 23 20,5 20,5 26,8
4,00 51 45,5 45,5 72,3
5,00 31 27,7 27,7 100,0
Total 112 100,0 100,0
X3.6
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 11 9,8 98 98
3,00 29 25,9 25,9 35,7
4,00 35 31,3 31,3 67,0
5,00 37 33,0 33,0 100,0
Total 112 100,0 100,0




X3.7

Frequency Percent Valid Percent Cumulative
Percent
Valid 1,00 1 /9 9 9
2,00 7 6,3 6,3 7,1
3,00 19 17,0 17,0 24,1
4,00 48 42,9 42,9 67,0
5,00 37 33,0 33,0 100,0
Total 112 100,0 100,0
X3.8
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 7 6,3 6,3 6,3
3,00 17 15,2 15,2 21,4
4,00 42 37,5 37,5 58,9
5,00 46 41,1 41,1 100,0
Total 112 100,0 100,0




Ditribusi Frekuensi Minat Beli

Statistics
X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 KESADARAN
MEREK
N Valid 112 112 112 112 112 112 112 112 112
Missing 0 0 0 0 0 0 0 0 0
Mean 3,9464 | 41161 3,8393 | 4,0000 | 3,9464 | 3,8750 | 4,0089 | 4,1339 31,8661
Median 4,0000 | 4,0000 4,0000 | 4,0000 | 4,0000 | 4,0000 | 4,0000 | 4,0000 32,0000
Mode 5,00 5,00 4,00 4,00 4,00 5,00 4,00 5,00 32,00
Std. Deviation ,95709 | ,82468 ,85481 ,85950 | ,85781 ,98753 | ,91529 | ,89539 4,96927
Minimum 2,00 2,00 2,00 1,00 2,00 2,00 1,00 2,00 21,00
Maximum 5,00 5,00 5,00 5,00 5,00 5,00 5,00 5,00 40,00
Sum 442,00 | 461,00 430,00 | 448,00 | 442,00 | 434,00 | 449,00 | 463,00 3569,00




X3.1

Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 9 8,0 8,0 8,0
3,00 27 24,1 24,1 32,1
4,00 37 33,0 33,0 65,2
5,00 39 34,8 34,8 100,0
Total 112 100,0 100,0
X3.2
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 2 1,8 1,8 18
3,00 26 23,2 23,2 25,0
4,00 41 36,6 36,6 61,6
5,00 43 38,4 38,4 100,0
Total 112 100,0 100,0
X3.3
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 8 7,1 7,1 7,1
3,00 27 24,1 24,1 31,3
4,00 52 46,4 46,4 77,7
5,00 25 22,3 22,3 100,0
Total 112 100,0 100,0




X3.4

Frequency Percent Valid Percent Cumulative
Percent
Valid 1,00 1 9 9 9
2,00 5 4,5 4,5 5,4
3,00 20 17,9 17,9 23,2
4,00 53 47,3 47,3 70,5
5,00 33 29,5 29,5 100,0
Total 112 100,0 100,0
X3.5
Frequency Percent Valid Percent Cumulative
Percent
Valid 2,00 7 6,3 6,3 6,3
3,00 23 20,5 20,5 26,8
4,00 51 45,5 45,5 72,3
5,00 31 27,7 27,7 100,0
Total 112 100,0 100,0
X3.6
Frequency Percent Valid Cumulative
Percent Percent
Valid 2,00 11 9,8 98 98
3,00 29 25,9 25,9 35,7
4,00 35 31,3 31,3 67,0
5,00 37 33,0 33,0 100,0
Total 112 100,0 100,0




3.7

Frequency Percent Valid Cumulative
Percent Percent
Valid 1,00 1 9 9 9
2,00 7 6,3 6,3 7,1
3,00 19 17,0 17,0 24,1
4,00 48 42,9 42,9 67,0
5,00 37 33,0 33,0 100,0
Total 112 100,0 100,0
X3.8
Frequency Percent Valid Cumulative
Percent Percent
Valid 2,00 7 6,3 6,3 6,3
3,00 17 15,2 15,2 21,4
4,00 42 37,5 37,5 58,9
5,00 46 41,1 41,1 100,0
Total 112 100,0 100,0




Uji Reliability Iklan

Case Processing Summary

N %

Cases Valid 112 100,0

Excludeda 0 ,0

Total 112 100,0
a. Listwise deletion based on all variables in the
procedure.

Reliability Statistics
Cronbach's N of Items
Alpha
,867 8
Item-Total Statistics
Scale Mean if Scale Variance Corrected Cronbach's
Item Deleted if Item Deleted Item-Total Alpha if Item
Correlation Deleted

X1.1 27,9375 18,762 ,636 ,849
X1.2 28,0804 19,516 ,519 ,862
X1.3 27,9732 19,720 ,530 ,861
X1.4 28,0536 19,276 ,626 ,851
X1.5 27,9286 17,851 ,759 ,835
X1.6 28,0446 19,268 ,580 ,856
X1.7 27,9196 18,291 ,731 ,839
X1.8 28,0000 18,955 ,582 ,856




Uji Reliability Duta Merek

Case Processing Summary

N %
Cases Valid 112 100,0
Excludeda 0 ,0
Total 112 100,0

a. Listwise deletion based on all variables in the

procedure.
Reliability Statistics
Cronbach's N of Items
Alpha
,833 8
Item-Total Statistics
Scale Mean if Scale Variance Corrected Cronbach's
Item Deleted if Item Deleted Item-Total Alpha if Item
Correlation Deleted

X2.1 26,5982 15,468 ,596 ,808
X2.2 26,4375 15,347 ,676 ,797
X2.3 26,4464 16,592 ,480 ,823
X2.4 26,5179 15,621 ,632 ,804
X2.5 26,3125 15,965 ,586 ,810
X2.6 26,4107 16,659 422 ,832
X2.7 26,5982 16,116 527 ,817
X2.8 26,6161 16,058 ,563 ,813




Uji Reliability Kesadaran Merek

Case Processing Summary

N %
Cases Valid 112 100,0
Excludeda 0 ,0
Total 112 100,0

a. Listwise deletion based on all variables in the

procedure.
Reliability Statistics
Cronbach's N of Items
Alpha
,846 8
Item-Total Statistics
Scale Mean if Scale Variance Corrected Cronbach's
Item Deleted if Item Item-Total Alpha if Item
Deleted Correlation Deleted

X3.1 27,9196 18,795 ,600 ,825
X3.2 27,7500 20,568 461 ,841
X3.3 28,0268 18,909 ,680 ,816
X3.4 27,8661 19,973 ,518 ,835
X3.5 27,9196 18,363 ,761 ,806
X3.6 27,9911 19,018 ,546 ,833
X3.7 27,8571 18,934 ,618 ,823
X3.8 27,7321 20,018 484 ,839




Uji Reliability Minat Beli

Case Processing Summary

N %

Cases Valid 112 100,0

Excludeda 0 ,0

Total 112 100,0
a. Listwise deletion based on all variables in the
procedure.

Reliability Statistics
Cronbach's N of Items
Alpha
,831 8
Item-Total Statistics
Scale Mean if Scale Variance Corrected Cronbach's
Item Deleted if Item Deleted Item-Total Alpha if Item
Correlation Deleted

Y.1 27,9732 17,161 ,622 ,802
Y.2 27,8929 19,033 457 ,823
Y.3 28,1071 17,358 ,609 ,804
Y.4 28,0625 19,068 ,379 ,834
Y.5 28,1071 17,430 ,646 ,799
Y.6 28,0179 17,513 ,582 ,807
Y.7 28,0446 17,358 ,610 ,803
Y.8 27,9196 17,948 544 ,812




Uji Normalitas

Histogram
Dependent Variable: MINAT BELI
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Normal P-P Plot of Regression Standardized Residual
Dependent Variable: MINAT BELI
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One-Sample Kolmogorov-Smirnov Test

Unstandardized Residual

N 112
Normal Parametersab Mean ,0000000
Std. Deviation 1,42416462
Most Extreme Differences | Absolute ,069
Positive ,069
Negative -,041
Test Statistic ,069
Asymp. Sig. (2-tailed) ,200c4d

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.




Uji multikolinieritas

Coefficients?
Standardized
Unstandardized Coefficients Coefficients Collinearity Statistics

Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) 2,108 1,001 2,106] ,038

IKLAN 197 ,045 ,204] 4,398 ,000 ,383 2,608

DUTA -,103 ,050 -097| -2,040| ,044 ,364 2,747

MEREK

KESADARA ,838 ,043 ,872] 19,620 ,000 A17 2,398

N MEREK

a.

Dependent Variable: MINAT BELI




Collinearity Diagnostics?

Variance Proportions
Condition KESADARAN
Model Dimension Eigenvalue Index (Constant) IKLAN DUTA MEREK MEREK
1 1 3,974 1,000 ,00 ,00 ,00 ,00
2 ,014 16,843 ,99 ,06 ,03 ,07
3 ,007 23,863 ,00 A2 ,06 ,87
4 ,006 26,866 ,00 ,52 ,91 ,06
a. Dependent Variable: MINAT BELI
Residuals Statistics?
Minimum Maximum Mean Std. Deviation
Predicted Value 20,5898 39,8349 32,0179 4,55480 112
Std. Predicted Value -2,509 1,716 ,000 1,000 112
Standard Error of Predicted Value ,141 ,601 ,259 ,086 112
Adjusted Predicted Value 20,5334 39,9955 32,0099 4,55702 112
Residual -3,83491 3,72797 ,00000 1,42416 112




Std. Residual

Stud. Residual
Deleted Residual
Stud. Deleted Residual
Mahal. Distance
Cook's Distance

Centered Leverage Value

-2,656
-2,711
-3,99550
-2,795
,062
,000
,001

2,582
2,657
3,94713
2,735
18,272
,156
,165

,000
,003
,00795
,003
2,973
,011
,027

,986
1,007
1,48602
1,018
2,909
,023
,026

112
112
112
112
112
112
112

a. Dependent Variable: MINAT BELI




Uji Heteroskedastisitas

Variables Entered/Removeda

Model Variables Entered Variables Removed Method
1 KESADARAN .| Enter
MEREK, IKLAN,
DUTA MEREKP

a. Dependent Variable: MINAT BELI

b. All requested variables entered.

Model Summary®

Model

R

R Square

Adjusted R Square

Std. Error of the Estimate

Durbin-Watson

1

,954a

,911

,908

1,44381

2,283

a. Predictors: (Constant), KESADARAN MEREK, IKLAN, DUTA MEREK

b. Dependent Variable: MINAT BELI




Coefficientsa

Standardized
Unstandardized Coefficients Coefficients Collinearity Statistics

Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) 2,108 1,001 2,106 ,038

IKLAN ,197 ,045 ,2041 4,398| ,000 ,383 2,608

DUTA -,103 ,050 -097| -2,040| ,044 ,364 2,747

MEREK

KESADARA ,838 ,043 ,8721 19,620| ,000 417 2,398

N MEREK
a. Dependent Variable: MINAT BELI

Collinearity Diagnostics?
Variance Proportions
Condition KESADARAN

Model Dimension Eigenvalue Index (Constant) IKLAN DUTA MEREK MEREK
1 1 3,974 1,000 ,00 ,00 ,00 ,00




2 ,014 16,843 ,99 ,06 ,03 ,07
3 ,007 23,863 ,00 A2 ,06 ,87
4 ,006 26,866 ,00 ,52 ,91 ,06
a. Dependent Variable: MINAT BELI
Residuals Statistics?
Minimum Maximum Mean Std. Deviation
Predicted Value 20,5898 39,8349 32,0179 4,55480 112
Std. Predicted Value -2,509 1,716 ,000 1,000 112
Standard Error of Predicted Value ,141 ,601 ,259 ,086 112
Adjusted Predicted Value 20,5334 39,9955 32,0099 4,55702 112
Residual -3,83491 3,72797 ,00000 1,42416 112
Std. Residual -2,656 2,582 ,000 ,986 112
Stud. Residual -2,711 2,657 ,003 1,007 112
Deleted Residual -3,99550 3,94713 ,00795 1,48602 112
Stud. Deleted Residual -2,795 2,735 ,003 1,018 112
Mahal. Distance ,062 18,272 2,973 2,909 112




Cook's Distance ,000 ,156 ,011 ,023 112
Centered Leverage Value ,001 ,165 ,027 ,026 112

a. Dependent Variable: MINAT BELI

Scatterplot
Dependent Variable: MINAT BELI
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Uji Autokorelasi

Variables Entered/Removeda

[Model Variables Entered |Variables Removed [Method
1 KESADARAN [Enter
IMEREK, IKLAN,
[DUTA MEREKbP

a. Dependent Variable: MINAT BELI

b. All requested variables entered.

Model Summary®

Model

R

R Square

Adjusted R Square

Std. Error of the Estimate

Durbin-Watson

1

,954a

911

,908

1,44381

2,283

a. Predictors: (Constant), KESADARAN MEREK, IKLAN, DUTA MEREK

b. Dependent Variable: MINAT BELI




Uji Regresi Linier Berganda

Variables Entered/Removeda

Model Variables Entered Variables Removed Method
1 KESADARAN .| Enter
MEREK, IKLAN,
DUTA MEREKP

a. Dependent Variable: MINAT BELI

b. All requested variables entered.

Model Summary®

Model

R

R Square

Adjusted R Square

Std. Error of the Estimate

Durbin-Watson

1

,954a

,911

,908

1,44381

2,283

a. Predictors: (Constant), KESADARAN MEREK, IKLAN, DUTA MEREK

b. Dependent Variable: MINAT BELI




ANOVA-

Model Sum of Squares df Mean Square F Sig.
1 Regression 2302,829 3 767,610 368,231 ,0000

Residual 225,135 108 2,085

Total 2527,964 111
a. Dependent Variable: MINAT BELI
b. Predictors: (Constant), KESADARAN MEREK, IKLAN, DUTA MEREK

Coefficientsa
Standardized
Unstandardized Coefficients Coefficients Collinearity Statistics

Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) 2,108 1,001 2,106] ,038

IKLAN 197 ,045 ,204] 4,398 ,000 ,383 2,608

DUTA -,103 ,050 -097| -2,040] ,044 ,364 2,747

MEREK




KESADARA ,838 ,043 ,8721 19,620| ,000 A17 2,398
N MEREK
a. Dependent Variable: MINAT BELI
Collinearity Diagnosticsa
Variance Proportions
Condition KESADARAN
Model Dimension Eigenvalue Index (Constant) IKLAN DUTA MEREK MEREK
1 1 3,974 1,000 ,00 ,00 ,00 ,00
2 ,014 16,843 ,99 ,06 ,03 ,07
3 ,007 23,863 ,00 42 ,06 ,87
4 ,006 26,866 ,00 ,52 ,91 ,06

a. Dependent Variable: MINAT BELI




Residuals Statisticsa

Minimum Maximum Mean Std. Deviation
Predicted Value 20,5898 39,8349 32,0179 4,55480 112
Std. Predicted Value -2,509 1,716 ,000 1,000 112
Standard Error of Predicted Value ,141 ,601 ,259 ,086 112
Adjusted Predicted Value 20,5334 39,9955 32,0099 4,55702 112
Residual -3,83491 3,72797 ,00000 1,42416 112
Std. Residual -2,656 2,582 ,000 ,986 112
Stud. Residual -2,711 2,657 ,003 1,007 112
Deleted Residual -3,99550 3,94713 ,00795 1,48602 112
Stud. Deleted Residual -2,795 2,735 ,003 1,018 112
Mahal. Distance ,062 18,272 2,973 2,909 112
Cook's Distance ,000 ,156 ,011 ,023 112
Centered Leverage Value ,001 ,165 ,027 ,026 112

a. Dependent Variable: MINAT BELI




