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Lampiran 7. Kuesioner Penelitian 

 
 

KUESIONER PENELITIAN 

 

 

Kepada Yth, 

Bapak/Ibu/Saudara Responden  

 

Dengan Hormat, 

Sehubungan dengan penelitian yang akan saya lakukan terkait 

skripsi yang berjudul “Pengaruh Brand Image, Word of Mouth 

dan Persepsi Harga Terhadap Keputusan Pembelian Kacang 

Gangsar Di Surabaya”, saya mohon bantuan dan kesediaan 

Bapak/Ibu/Saudara untuk berkenan menjadi responden 

penelitian dengan mengisi kuesioner berikut ini. Atas 

partisipasinya dan kesediaannya menjadi responden penelitian, 

saya ucapkan terima kasih. 

 

 

 

 

 

 

 

 

       Hormat Penulis, 

 

 

 

       Rico Setiawan 

 

 

 

 



 

 
 

I. IDENTITAS RESPONDEN 

 

Petunjuk Pengisisan  

Berikut tanda check list (√) pada jawaban sesuai dengan 

kondisi anda: 

 

1. Jenis Kelamin  :        Laki-laki   /        Perempuan 

2. Usia    :        < 20 Tahun  

                                                    20 – 25 Tahun 

                                         26 – 30 Tahun 

                                                    > 30 Tahun 

3. Pekerjaan   :        Pelajar / Mahasiswa 

                                      PNS / Peagawai Negeri   

                                                    BUMN / Karyawan Swasta 

                                                    Wiraswasta 

                                                    Lainnya ……….. 

4. Pendapatan Perbulan  :        < Rp 1.000.000,00 

                                                    Rp 1.000.000 – 3.000.000 

                                                    > Rp 3.000.000,00 

 

 

II. Petunjuk Pengisian : 

Berikan tanda check list  (√) pada satu alternative jawaban 

yang paling sesuai untuk anda: 

 

SS  = Sangat Setuju  

S  = Setuju 

RG  = Ragu – ragu 

TS  = Tidak Setuju 

STS  = Sangat Tidak Setuju 

 

 



 

 
 

No. Pernyataan STS T
S 

RG S S
S 

Brand Image      

1. Kacang Gangsar diproduksi 
oleh perusahaan yang 
memiliki kredibilitas yang 
tinggi 
 

     

2. Kacang merek Gangsar sudah 
dikenal banyak orang 

     

3. Kacang Gangsar mudah 
ditemui dimana saja 

     

4. Kacang Gangsar memberikan 
manfaat yang sesuai dengan 
harapan konsumen 

     

5. Produk makanan ringan 
olahan kacang yang pertama 
saya ingat adalah produk-
produk merek Gangsar 

     

6. Kacang merek Gangsar 
memiliki logo yang khas dan 
unik 

     

7. Kacang Gangsar memiliki 
kualitas yang lebih baik 
dibanding produk lain 

     
 

8. Kacang merek Gangsar 
mudah diingat 

     

Word of Mouth (WOM)      

9. Saya sering mendengar orang 
lain menceritakan 
kepuasannya setelah 
mengonsumsi produk kacang 
Gangsar 

     

10. Saya merekomendasikan 
kepada orang lain untuk 

     



 

 
 

membeli produk kacang 
Gangsar 

11. Saya mengonsumsi kacang 
Gangsar karena mendapatkan 
informasi dari orang lain 

     

12. Saya selalu tertarik 
mempromosikan produk 
kacang Gangsar 

     

Persepsi  Harga      

13. Harga kacang Gangsar sesuai 
dengan daya beli saya 

     

14. Harga kacang Gangsar lebih 
terjangkau dibanding dengan 
produk kacang lainnya 

     

15. Harga kacang Gangsar sesuai 
dengan kualitas produknya 

     

16. Harga kacang Gangsar sesuai 
dengan manfaat yang 
diberikan 

     

17. Harga yang ditawarkan 
kacang Gangsar kompetitif 
dengan harga kacang merek 
lainnya 

     

18. Sebelum membeli kacang 
Gangsar, saya terlebih dahulu 
membandingkan harganya 
dengan produk kacang yang 
lainnya 

     

Keputusan Pembelian      

19. Saya memutuskan membeli 
kacang Gangsar setelah 
membandingkan dengan 
produk yang lain 

     

20. Saya membeli kacang Gangsar 
karena dapat memenuhi 

     



 

 
 

kebutuhan saya 

21. Saya tidak mendapatkan 
hambatan untuk memperoleh 
informasi tentang produk 
kacang Gangsar 

     

22. Saya memutuskan untuk 
membeli kacang Gangsar 
berdasarkan pengalaman 
orang lain 

     

23. Saya mencari informasi 
tentang kacang Gangsar 
sebelum memutuskan untuk 
membeli 

     

24. Saya akan melakukan 
pembelian kacang Gangsar 
terus-menerus atau berulang-
ulang 

     

25. Saya yakin sudah mengambil 
keputusan yang tepat saat 
membeli produk kacang 
Gangsar 

     

 

 

 

 

 

 



Lampiran 8. Hasil Tabulasi Kuesioner 

 
 

N0. 
JENIS 

KELAMIN 
USIA PEKERJAAN 

PENDAPATAN 
PERBULAN 

RESPN1 1 2 1 1 

RESPN2 1 2 1 2 

RESPN3 2 2 1 3 

RESPN4 1 2 2 1 

RESPN5 2 2 1 2 

RESPN6 1 2 2 1 

RESPN7 2 2 1 1 

RESPN8 1 2 1 1 

RESPN9 2 2 1 2 

RESPN10 1 2 2 1 

RESPN11 2 2 1 1 

RESPN12 1 3 4 1 

RESPN13 1 2 1 2 

RESPN14 1 4 1 2 

RESPN15 1 2 2 2 

RESPN16 2 4 1 1 

RESPN17 1 4 4 1 

RESPN18 1 2 1 3 

RESPN19 1 4 1 3 

RESPN20 2 2 4 2 

RESPN21 1 2 4 3 

RESPN22 1 3 4 2 

RESPN23 2 2 4 3 

RESPN24 1 2 3 2 

RESPN25 1 2 3 1 

RESPN26 2 2 3 2 

RESPN27 1 2 3 3 

RESPN28 2 2 3 1 



 

 
 

RESPN29 1 2 3 3 

RESPN30 1 2 3 1 

RESPN31 2 4 3 2 

RESPN32 1 2 3 3 

RESPN33 1 4 3 1 

RESPN34 2 2 3 1 

RESPN35 1 2 1 1 

RESPN36 2 2 1 3 

RESPN37 2 1 1 1 

RESPN38 2 1 3 1 

RESPN39 1 2 1 2 

RESPN40 1 2 3 3 

RESPN41 2 2 3 2 

RESPN42 1 2 3 2 

RESPN43 1 1 3 2 

RESPN44 1 3 1 2 

RESPN45 2 4 1 3 

RESPN46 1 2 1 2 

RESPN47 2 4 1 1 

RESPN48 1 2 3 1 

RESPN49 2 2 1 1 

RESPN50 1 2 1 2 

RESPN51 2 2 3 2 

RESPN52 1 2 1 2 

RESPN53 2 2 4 2 

RESPN54 1 4 3 2 

RESPN55 2 2 1 3 

RESPN56 1 4 1 2 

RESPN57 2 4 4 2 

RESPN58 1 4 3 3 



 
 

 
 

RESPN59 2 3 3 2 

RESPN60 1 3 3 1 

RESPN61 2 1 5 2 

RESPN62 1 3 4 3 

RESPN63 2 1 3 2 

RESPN64 1 1 1 2 

RESPN65 2 1 5 2 

RESPN66 1 3 3 1 

RESPN67 2 1 4 1 

RESPN68 1 2 3 1 

RESPN69 2 2 2 1 

RESPN70 1 2 4 1 

RESPN71 2 2 5 2 

RESPN72 1 2 3 3 

RESPN73 2 2 3 3 

RESPN74 1 2 3 2 

RESPN75 2 2 1 2 

RESPN76 1 2 1 3 

RESPN77 2 2 2 3 

RESPN78 1 2 3 2 

RESPN79 2 4 4 2 

RESPN80 1 4 5 2 

RESPN81 2 4 4 3 

RESPN82 1 4 3 2 

RESPN83 2 4 5 1 

RESPN84 1 4 4 1 

RESPN85 2 4 5 1 

RESPN86 1 4 4 1 

RESPN87 2 1 3 2 

RESPN88 1 3 5 3 



 

 
 

 

 

 

 

 

 

 

 

 

RESPN89 2 1 5 3 

RESPN90 1 3 4 3 

RESPN91 2 1 3 3 

RESPN92 1 1 5 2 

RESPN93 2 1 1 2 

RESPN94 1 1 5 2 

RESPN95 2 1 3 1 

RESPN96 1 2 4 1 

RESPN97 2 2 3 2 

RESPN98 1 2 2 3 

RESPN99 2 2 4 3 

RESPN100 1 2 3 2 

RESPN101 2 2 5 1 

RESPN102 1 2 1 1 

RESPN103 2 4 2 2 

RESPN104 1 4 3 2 

RESPN105 2 2 4 2 



 
 

 
 

N0. 

BRAND IMAGE ( X1)   
TOTA

L X1.
1 

X1.
2 

X1.
3 

X1.
4 

X1.
5 

X1.
6 

X1.
7 

X1.
8 

RESPN1 5 5 5 5 5 5 5 5 40 

RESPN2 5 5 5 5 5 5 5 5 40 

RESPN3 4 5 5 3 4 4 3 4 32 

RESPN4 4 4 4 3 4 3 4 4 30 

RESPN5 4 5 5 4 4 4 4 4 34 

RESPN6 5 4 3 4 4 4 3 3 30 

RESPN7 5 5 5 5 5 4 4 4 37 

RESPN8 5 5 4 4 4 4 5 4 35 

RESPN9 4 4 4 4 4 4 4 4 32 

RESPN10 4 5 5 4 4 4 4 5 35 

RESPN11 5 5 5 5 5 5 5 5 40 

RESPN12 5 5 4 4 5 4 5 5 37 

RESPN13 4 3 3 3 2 3 2 2 22 

RESPN14 5 4 4 4 4 4 3 4 32 

RESPN15 4 1 4 4 4 4 4 4 29 

RESPN16 4 4 4 4 5 4 4 5 34 

RESPN17 3 5 5 4 5 4 4 5 35 

RESPN18 5 5 5 5 4 5 5 5 39 

RESPN19 5 5 5 5 5 5 5 5 40 

RESPN20 5 5 5 5 5 5 5 5 40 

RESPN21 4 5 4 4 4 4 4 5 34 

RESPN22 5 5 5 5 5 5 5 5 40 

RESPN23 4 5 5 4 4 4 4 4 34 

RESPN24 5 5 5 5 5 5 5 5 40 

RESPN25 4 5 5 3 5 5 5 4 36 

RESPN26 4 5 5 4 4 4 4 4 34 



 

 
 

RESPN27 5 5 5 5 5 5 5 5 40 

RESPN28 5 5 5 5 5 5 5 5 40 

RESPN29 4 4 2 4 4 4 2 4 28 

RESPN30 5 5 5 5 5 5 5 5 40 

RESPN31 5 5 5 5 5 5 5 5 40 

RESPN32 4 4 5 4 4 4 4 4 33 

RESPN33 4 4 4 4 4 4 4 4 32 

RESPN34 4 4 3 3 2 3 3 3 25 

RESPN35 4 4 4 4 4 4 3 4 31 

RESPN36 4 4 4 4 2 3 3 3 27 

RESPN37 5 4 5 4 5 4 5 4 36 

RESPN38 4 3 4 3 3 4 4 4 29 

RESPN39 4 4 4 4 4 4 4 4 32 

RESPN40 4 5 4 4 4 4 5 4 34 

RESPN41 4 4 2 5 2 4 4 4 29 

RESPN42 4 4 2 5 2 4 2 5 28 

RESPN43 5 5 5 5 5 5 5 5 40 

RESPN44 4 5 5 5 5 5 5 5 39 

RESPN45 5 5 5 4 4 4 3 5 35 

RESPN46 3 5 3 3 2 2 2 4 24 

RESPN47 4 4 3 4 4 4 5 4 32 

RESPN48 4 4 4 3 3 5 5 4 32 

RESPN49 4 4 3 4 3 5 4 4 31 

RESPN50 4 5 4 5 5 4 5 5 37 

RESPN51 4 4 5 5 4 5 5 5 37 

RESPN52 5 5 5 4 4 4 4 4 35 

RESPN53 4 5 5 4 4 4 4 4 34 

RESPN54 4 4 2 4 2 5 2 5 28 

RESPN55 5 5 5 5 5 5 5 5 40 



 
 

 
 

RESPN56 4 5 5 5 4 4 5 4 36 

RESPN57 4 4 4 4 4 5 4 4 33 

RESPN58 5 5 4 4 4 4 4 4 34 

RESPN59 5 5 5 4 4 4 4 5 36 

RESPN60 4 4 4 4 4 4 4 4 32 

RESPN61 5 5 5 5 5 5 5 5 40 

RESPN62 4 4 4 4 4 4 4 4 32 

RESPN63 4 4 4 5 5 5 4 5 36 

RESPN64 4 4 4 5 5 5 4 4 35 

RESPN65 4 5 5 5 5 5 5 5 39 

RESPN66 4 4 4 4 4 4 4 4 32 

RESPN67 4 5 5 5 4 4 4 5 36 

RESPN68 4 4 4 4 4 4 4 4 32 

RESPN69 4 4 4 4 3 4 3 4 30 

RESPN70 4 4 4 4 5 4 4 5 34 

RESPN71 4 5 5 4 5 5 5 5 38 

RESPN72 4 4 4 4 4 4 4 4 32 

RESPN73 4 4 4 4 4 4 4 4 32 

RESPN74 3 4 4 5 4 5 4 4 33 

RESPN75 3 4 5 4 4 4 4 4 32 

RESPN76 4 5 4 4 4 4 5 4 34 

RESPN77 4 4 2 5 2 4 4 4 29 

RESPN78 4 4 2 5 2 4 2 5 28 

RESPN79 5 5 5 5 5 5 5 5 40 

RESPN80 4 5 5 5 5 5 5 5 39 

RESPN81 5 5 5 4 4 4 3 5 35 

RESPN82 3 5 3 3 2 2 2 4 24 

RESPN83 4 4 3 4 4 4 5 4 32 

RESPN84 4 4 4 3 3 5 5 4 32 



 

 
 

RESPN85 4 4 3 4 3 5 4 4 31 

RESPN86 4 5 4 5 5 4 5 5 37 

RESPN87 4 4 5 5 4 5 5 5 37 

RESPN88 5 5 5 4 4 4 4 4 35 

RESPN89 4 5 5 5 5 5 5 5 39 

RESPN90 4 4 4 4 4 4 4 2 30 

RESPN91 4 4 4 4 4 4 4 4 32 

RESPN92 4 4 4 5 5 5 4 5 36 

RESPN93 4 4 4 5 5 5 4 4 35 

RESPN94 4 5 5 5 5 5 5 5 39 

RESPN95 4 4 4 4 4 4 4 4 32 

RESPN96 4 5 5 5 4 4 4 5 36 

RESPN97 4 4 4 4 4 4 4 4 32 

RESPN98 4 4 4 4 3 4 3 4 30 

RESPN99 4 4 4 4 5 4 4 5 34 

RESPN10
0 4 5 5 4 5 5 5 5 38 

RESPN10
1 4 4 4 4 4 4 4 4 32 

RESPN10
2 4 4 4 4 4 4 4 4 32 

RESPN10
3 3 4 4 5 4 5 4 4 33 

RESPN10
4 3 4 5 4 4 4 4 4 32 

RESPN10
5 5 5 5 5 5 5 5 5 40 

 

 

 

 



 
 

 
 

N0. 
WORD OF MOUTH (X2) 

TOTAL 
X2.1 X2.2 X2.3 X2.4 

RESPN1 5 5 5 4 19 

RESPN2 5 5 5 5 20 

RESPN3 3 3 2 3 11 

RESPN4 4 4 4 5 17 

RESPN5 4 5 4 4 17 

RESPN6 5 5 5 5 20 

RESPN7 4 4 5 4 17 

RESPN8 5 4 4 5 18 

RESPN9 4 4 4 4 16 

RESPN10 4 4 4 4 16 

RESPN11 5 5 5 5 20 

RESPN12 4 4 4 5 17 

RESPN13 2 2 2 2 8 

RESPN14 4 4 4 4 16 

RESPN15 4 4 4 4 16 

RESPN16 3 4 4 4 15 

RESPN17 4 4 4 3 15 

RESPN18 5 5 5 5 20 

RESPN19 5 5 5 5 20 

RESPN20 5 5 5 5 20 

RESPN21 4 4 4 4 16 

RESPN22 5 5 5 5 20 

RESPN23 4 4 2 4 14 

RESPN24 5 5 5 5 20 

RESPN25 3 3 3 3 12 

RESPN26 4 5 4 4 17 

RESPN27 5 5 5 5 20 



 

 
 

RESPN28 5 5 5 5 20 

RESPN29 4 3 4 2 13 

RESPN30 5 5 5 5 20 

RESPN31 5 5 5 5 20 

RESPN32 4 4 4 4 16 

RESPN33 4 4 4 4 16 

RESPN34 3 3 3 3 12 

RESPN35 4 4 4 3 15 

RESPN36 2 2 1 1 6 

RESPN37 4 3 5 5 17 

RESPN38 3 5 4 3 15 

RESPN39 4 4 4 4 16 

RESPN40 4 4 4 4 16 

RESPN41 4 4 5 3 16 

RESPN42 4 4 5 3 16 

RESPN43 5 5 5 5 20 

RESPN44 5 5 5 5 20 

RESPN45 4 4 2 2 12 

RESPN46 2 3 4 2 11 

RESPN47 5 5 4 5 19 

RESPN48 5 4 4 4 17 

RESPN49 4 3 4 3 14 

RESPN50 4 5 4 4 17 

RESPN51 5 5 5 4 19 

RESPN52 4 4 4 4 16 

RESPN53 3 3 3 3 12 

RESPN54 1 3 2 2 8 

RESPN55 4 5 4 4 17 

RESPN56 5 4 2 4 15 



 
 

 
 

RESPN57 4 4 4 5 17 

RESPN58 4 4 4 4 16 

RESPN59 5 5 5 5 20 

RESPN60 4 4 4 4 16 

RESPN61 5 5 5 5 20 

RESPN62 4 4 4 4 16 

RESPN63 4 5 5 5 19 

RESPN64 4 4 4 4 16 

RESPN65 5 5 5 5 20 

RESPN66 4 3 3 3 13 

RESPN67 4 4 4 4 16 

RESPN68 4 4 4 4 16 

RESPN69 4 4 4 3 15 

RESPN70 4 4 3 3 14 

RESPN71 5 5 5 5 20 

RESPN72 4 5 5 5 19 

RESPN73 4 4 4 4 16 

RESPN74 4 4 4 4 16 

RESPN75 4 4 4 4 16 

RESPN76 4 4 4 4 16 

RESPN77 4 4 5 3 16 

RESPN78 4 4 5 3 16 

RESPN79 5 5 5 5 20 

RESPN80 5 5 5 5 20 

RESPN81 4 4 2 2 12 

RESPN82 2 3 4 2 11 

RESPN83 5 5 4 5 19 

RESPN84 5 4 4 4 17 

RESPN85 4 3 4 3 14 



 

 
 

RESPN86 4 5 4 4 17 

RESPN87 5 5 5 4 19 

RESPN88 4 4 4 4 16 

RESPN89 3 3 3 3 12 

RESPN90 1 3 2 2 8 

RESPN91 4 4 4 4 16 

RESPN92 4 5 5 5 19 

RESPN93 4 4 4 4 16 

RESPN94 5 5 5 5 20 

RESPN95 4 3 3 3 13 

RESPN96 4 4 4 4 16 

RESPN97 4 4 4 4 16 

RESPN98 4 4 4 3 15 

RESPN99 4 4 3 3 14 

RESPN100 5 5 5 5 20 

RESPN101 4 5 5 5 19 

RESPN102 4 4 4 4 16 

RESPN103 4 4 4 4 16 

RESPN104 4 4 4 4 16 

RESPN105 5 5 5 5 20 

 

 

 

 

 

 

 



 
 

 
 

N0. 
PERSEPSI HARGA (X3) 

TOTAL 
X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 

RESPN1 4 4 4 4 4 5 25 

RESPN2 5 5 5 5 5 5 30 

RESPN3 5 3 4 3 4 2 21 

RESPN4 4 5 4 5 5 4 27 

RESPN5 4 5 4 4 4 4 25 

RESPN6 5 5 5 5 5 5 30 

RESPN7 4 4 4 4 4 4 24 

RESPN8 4 4 5 5 4 4 26 

RESPN9 4 4 4 4 4 4 24 

RESPN10 5 5 5 4 5 4 28 

RESPN11 5 5 5 5 5 5 30 

RESPN12 5 5 5 5 5 4 29 

RESPN13 2 2 4 4 4 2 18 

RESPN14 4 4 4 4 4 4 24 

RESPN15 4 4 4 4 4 4 24 

RESPN16 4 4 4 4 5 4 25 

RESPN17 5 5 5 5 5 5 30 

RESPN18 5 5 5 5 5 5 30 

RESPN19 5 5 5 5 5 5 30 

RESPN20 5 5 5 5 5 5 30 

RESPN21 4 4 4 4 4 5 25 

RESPN22 5 5 5 5 5 5 30 

RESPN23 4 4 4 4 4 4 24 

RESPN24 5 5 5 5 5 5 30 

RESPN25 5 4 3 5 5 4 26 

RESPN26 4 5 4 4 4 4 25 

RESPN27 5 5 5 5 5 5 30 



 

 
 

RESPN28 5 5 5 5 5 5 30 

RESPN29 3 3 4 4 4 4 22 

RESPN30 5 5 5 5 5 5 30 

RESPN31 5 5 5 5 5 5 30 

RESPN32 4 4 4 4 3 4 23 

RESPN33 4 4 4 4 4 4 24 

RESPN34 4 3 3 3 3 4 20 

RESPN35 4 4 4 4 4 4 24 

RESPN36 4 3 3 3 3 2 18 

RESPN37 4 4 5 4 4 4 25 

RESPN38 4 4 4 3 4 4 23 

RESPN39 4 4 4 4 4 4 24 

RESPN40 4 4 4 4 4 4 24 

RESPN41 4 5 4 4 5 5 27 

RESPN42 4 5 5 4 5 5 28 

RESPN43 4 5 5 5 5 5 29 

RESPN44 4 5 5 4 5 4 27 

RESPN45 4 3 5 4 4 2 22 

RESPN46 4 2 4 3 2 4 19 

RESPN47 4 5 5 5 4 4 27 

RESPN48 4 5 5 4 4 2 24 

RESPN49 4 4 3 3 4 4 22 

RESPN50 4 5 5 5 4 4 27 

RESPN51 4 5 5 5 5 5 29 

RESPN52 4 4 4 4 4 4 24 

RESPN53 4 5 4 4 4 3 24 

RESPN54 4 3 4 4 3 2 20 

RESPN55 4 5 4 4 4 4 25 

RESPN56 4 5 5 4 4 1 23 



 
 

 
 

RESPN57 4 5 4 4 5 5 27 

RESPN58 4 4 4 4 4 4 24 

RESPN59 4 5 4 4 4 4 25 

RESPN60 4 4 4 4 4 4 24 

RESPN61 4 5 5 5 5 5 29 

RESPN62 4 4 4 4 4 4 24 

RESPN63 4 4 4 5 5 4 26 

RESPN64 4 4 5 5 5 4 27 

RESPN65 4 5 5 5 5 5 29 

RESPN66 4 4 4 4 4 4 24 

RESPN67 4 4 4 4 4 4 24 

RESPN68 4 4 4 4 4 4 24 

RESPN69 4 4 4 4 4 4 24 

RESPN70 4 4 4 3 4 4 23 

RESPN71 4 5 4 4 4 4 25 

RESPN72 4 5 4 5 5 5 28 

RESPN73 4 4 4 4 4 4 24 

RESPN74 4 5 4 4 4 3 24 

RESPN75 4 4 4 4 4 4 24 

RESPN76 4 4 4 4 3 4 23 

RESPN77 4 4 4 4 4 4 24 

RESPN78 4 3 3 3 3 4 20 

RESPN79 4 4 4 4 4 4 24 

RESPN80 4 3 3 3 3 2 18 

RESPN81 4 4 5 4 4 4 25 

RESPN82 4 4 4 3 4 4 23 

RESPN83 4 4 4 4 4 4 24 

RESPN84 4 4 4 4 4 4 24 

RESPN85 4 5 4 4 5 5 27 



 

 
 

RESPN86 4 5 5 4 5 5 28 

RESPN87 4 5 5 5 5 5 29 

RESPN88 4 5 5 4 5 4 27 

RESPN89 4 3 5 4 4 2 22 

RESPN90 4 2 4 3 2 4 19 

RESPN91 4 4 4 4 4 4 24 

RESPN92 4 4 4 5 5 4 26 

RESPN93 4 4 5 5 5 4 27 

RESPN94 4 5 5 5 5 5 29 

RESPN95 4 4 4 4 4 4 24 

RESPN96 4 4 4 4 4 4 24 

RESPN97 4 4 4 4 4 4 24 

RESPN98 4 4 4 4 4 4 24 

RESPN99 4 4 4 3 4 4 23 

RESPN100 4 5 4 4 4 4 25 

RESPN101 4 5 4 5 5 5 28 

RESPN102 4 4 4 4 4 4 24 

RESPN103 4 5 4 4 4 3 24 

RESPN104 4 4 4 4 4 4 24 

RESPN105 4 4 4 4 4 4 24 

 

 

 

 

 

 

 



 
 

 
 

N0. 

KEPUTUSAN PEMBELIAN (Y) 
TOTA

L Y1.
1 

Y.1.
2 

Y1.
3 

Y1.
4 

Y1.
5 

Y1.
6 

Y1.
7 

Y1.
8 

RESPN1 5 5 5 5 5 5 5 5 40 

RESPN2 5 5 5 5 5 4 5 5 39 

RESPN3 2 3 3 4 2 3 2 4 23 

RESPN4 4 4 4 4 4 4 4 4 32 

RESPN5 4 5 4 4 4 4 5 5 35 

RESPN6 5 5 5 5 5 5 5 5 40 

RESPN7 4 4 4 4 4 4 4 4 32 

RESPN8 4 4 4 4 3 4 4 4 31 

RESPN9 4 4 4 4 4 4 4 4 32 

RESPN1
0 4 4 4 4 4 4 4 4 32 

RESPN1
1 5 5 5 5 5 5 5 5 40 

RESPN1
2 4 4 4 4 5 5 5 5 36 

RESPN1
3 2 2 4 2 2 2 2 2 18 

RESPN1
4 4 4 4 4 4 4 4 4 32 

RESPN1
5 4 4 4 4 4 4 4 4 32 

RESPN1
6 4 4 4 3 3 4 4 4 30 

RESPN1
7 5 5 5 5 5 5 5 5 40 

RESPN1
8 5 4 5 5 5 5 4 5 38 

RESPN1
9 5 5 5 5 5 4 4 5 38 

RESPN2
0 5 5 5 5 5 5 5 5 40 

RESPN2
1 5 4 4 2 2 4 4 4 29 



 

 
 

RESPN2
2 5 5 5 5 5 5 5 5 40 

RESPN2
3 4 4 4 4 4 4 4 4 32 

RESPN2
4 5 5 5 5 5 4 5 5 39 

RESPN2
5 4 4 4 4 3 3 3 3 28 

RESPN2
6 4 5 4 4 4 4 5 5 35 

RESPN2
7 5 5 5 5 5 5 5 5 40 

RESPN2
8 5 5 5 5 5 5 5 5 40 

RESPN2
9 4 4 2 3 4 4 2 4 27 

RESPN3
0 5 5 5 5 5 5 5 5 40 

RESPN3
1 5 5 5 5 5 5 5 5 40 

RESPN3
2 4 4 4 4 4 4 4 4 32 

RESPN3
3 4 4 4 4 4 4 4 4 32 

RESPN3
4 4 3 3 3 3 3 3 3 25 

RESPN3
5 4 3 3 4 4 4 3 3 28 

RESPN3
6 2 1 4 3 1 1 2 3 17 

RESPN3
7 4 4 4 4 4 4 4 4 32 

RESPN3
8 4 3 3 4 3 2 3 4 26 

RESPN3
9 4 4 4 4 4 4 4 4 32 

RESPN4
0 4 4 4 4 4 4 3 4 31 

RESPN4 5 5 4 1 4 5 3 4 31 



 
 

 
 

1 

RESPN4
2 5 4 4 2 5 5 3 4 32 

RESPN4
3 5 5 5 5 5 5 5 5 40 

RESPN4
4 4 5 4 4 2 2 2 5 28 

RESPN4
5 2 2 3 5 2 3 4 5 26 

RESPN4
6 4 2 2 4 2 2 1 3 20 

RESPN4
7 4 4 4 4 4 4 5 5 34 

RESPN4
8 2 2 5 5 4 3 4 5 30 

RESPN4
9 4 4 4 4 4 4 4 4 32 

RESPN5
0 4 5 4 4 4 2 4 5 32 

RESPN5
1 5 5 5 5 5 4 4 5 38 

RESPN5
2 4 4 4 4 4 4 4 4 32 

RESPN5
3 3 3 3 3 3 3 3 4 25 

RESPN5
4 2 2 2 2 4 4 2 4 22 

RESPN5
5 4 4 4 4 4 4 4 5 33 

RESPN5
6 1 1 5 5 1 1 4 5 23 

RESPN5
7 5 4 5 4 4 4 2 4 32 

RESPN5
8 4 4 4 4 4 4 4 4 32 

RESPN5
9 4 4 4 4 4 4 4 4 32 

RESPN6
0 4 4 4 4 4 4 4 4 32 



 

 
 

RESPN6
1 5 5 5 5 5 5 5 5 40 

RESPN6
2 4 4 4 4 4 4 4 4 32 

RESPN6
3 4 4 5 5 5 4 4 5 36 

RESPN6
4 4 4 4 4 4 4 3 4 31 

RESPN6
5 5 5 5 5 5 5 5 5 40 

RESPN6
6 4 4 3 4 3 3 3 4 28 

RESPN6
7 4 4 4 4 5 4 4 4 33 

RESPN6
8 4 4 4 4 4 4 4 4 32 

RESPN6
9 4 4 4 4 4 3 3 4 30 

RESPN7
0 4 4 3 3 2 3 4 4 27 

RESPN7
1 4 4 4 5 4 5 5 5 36 

RESPN7
2 5 5 4 4 4 4 4 4 34 

RESPN7
3 4 4 4 4 4 4 4 4 32 

RESPN7
4 3 4 4 5 5 4 3 4 32 

RESPN7
5 4 3 3 4 2 3 4 4 27 

RESPN7
6 4 5 4 4 2 2 2 5 28 

RESPN7
7 2 2 3 5 2 3 4 5 26 

RESPN7
8 4 2 2 4 2 2 1 3 20 

RESPN7
9 4 4 4 4 4 4 5 5 34 

RESPN8 2 2 5 5 4 3 4 5 30 



 
 

 
 

0 

RESPN8
1 4 4 4 4 4 4 4 4 32 

RESPN8
2 4 5 4 4 4 2 4 5 32 

RESPN8
3 5 5 5 5 5 4 4 5 38 

RESPN8
4 4 4 4 4 4 4 4 4 32 

RESPN8
5 3 3 3 3 3 3 3 4 25 

RESPN8
6 2 2 2 2 4 4 2 4 22 

RESPN8
7 4 4 4 4 4 4 4 5 33 

RESPN8
8 1 1 5 5 1 1 4 5 23 

RESPN8
9 5 4 5 4 4 4 2 4 32 

RESPN9
0 4 4 4 4 4 4 4 4 32 

RESPN9
1 4 4 4 4 4 4 4 4 32 

RESPN9
2 4 4 5 5 5 4 4 5 36 

RESPN9
3 4 4 4 4 4 4 3 4 31 

RESPN9
4 5 5 5 5 5 5 5 5 40 

RESPN9
5 4 4 3 4 3 3 3 4 28 

RESPN9
6 4 4 4 4 5 4 4 4 33 

RESPN9
7 4 4 4 4 4 4 4 4 32 

RESPN9
8 4 4 4 4 4 3 3 4 30 

RESPN9
9 4 4 3 3 2 3 4 4 27 



 

 
 

RESPN1
00 4 4 4 5 4 5 5 5 36 

RESPN1
01 5 5 4 4 4 4 4 4 34 

RESPN1
02 4 4 4 4 4 4 4 4 32 

RESPN1
03 3 4 4 5 5 4 3 4 32 

RESPN1
04 4 3 3 4 2 3 4 4 27 

RESPN1
05 4 4 4 4 4 4 5 5 34 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Lampiran 9. Karakteristik Responden 

 
 

Jeniskelamin 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Laki-Laki 58 55,2 55,2 55,2 

Perempuan 47 44,8 44,8 100,0 

Total 105 100,0 100,0  

 

Usia 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

<20 Tahun 15 14,3 14,3 14,3 

20 – 25 

Tahun 
59 56,2 56,2 70,5 

26 – 30 

Tahun 
9 8,6 8,6 79,0 

> 30 22 21,0 21,0 100,0 

Total 105 100,0 100,0  

  



 

 
 

Pekerjaan 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Pelajar/Mahasiswa 31 29,5 29,5 29,5 

PNS 8 7,6 7,6 37,1 

Karyawan Swasta 36 34,3 34,3 71,4 

Wiraswasta 18 17,1 17,1 88,6 

Lain-lainnya 12 11,4 11,4 100,0 

Total 105 100,0 100,0  

 

Pendapatan Perbulan 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

< Rp 1.000.000 34 32,4 32,4 32,4 

Rp 1.000.000 – 

Rp 3.000.000 
45 42,9 42,9 75,2 

> Rp 3.000.000 25 23,8 23,8 99,0 

13,00 1 1,0 1,0 100,0 

Total 105 100,0 100,0  

 

 



Lampiran 10. Hasil Deskripsi Responden 

 
 

 

Statistics 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 

N 

Valid 105 105 105 105 105 105 105 105 

Missin

g 
0 0 0 0 0 0 0 0 

Mean 
4,209

5 

4,438

1 

4,247

6 

4,285

7 

4,095

2 

4,295

2 

4,142

9 

4,361

9 

Std. 

Error of 

Mean 

,0536

2 

,0619

0 

,0820

8 

,0615

9 

,0872

1 

,0619

0 

,0828

0 

,0622

0 

Median 
4,000

0 

4,000

0 

4,000

0 

4,000

0 

4,000

0 

4,000

0 

4,000

0 

4,000

0 

 

X1.1 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

3,00 7 6,7 6,7 6,7 

4,00 69 65,7 65,7 72,4 

5,00 29 27,6 27,6 100,0 

Total 105 100,0 100,0  

 
 
 
 
 
 

 



 

 
 

X1.2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1,00 1 1,0 1,0 1,0 

3,00 2 1,9 1,9 2,9 

4,00 51 48,6 48,6 51,4 

5,00 51 48,6 48,6 100,0 

Total 105 100,0 100,0  

 

 

X1.3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

2,00 6 5,7 5,7 5,7 

3,00 9 8,6 8,6 14,3 

4,00 43 41,0 41,0 55,2 

5,00 47 44,8 44,8 100,0 

Total 105 100,0 100,0  

 

 

X1.4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

3,00 10 9,5 9,5 9,5 

4,00 55 52,4 52,4 61,9 

5,00 40 38,1 38,1 100,0 

Total 105 100,0 100,0  



 
 

 
 

 

 

X1.5 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

2,00 10 9,5 9,5 9,5 

3,00 7 6,7 6,7 16,2 

4,00 51 48,6 48,6 64,8 

5,00 37 35,2 35,2 100,0 

Total 105 100,0 100,0  

 

 

X1.6 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

2,00 2 1,9 1,9 1,9 

3,00 4 3,8 3,8 5,7 

4,00 60 57,1 57,1 62,9 

5,00 39 37,1 37,1 100,0 

Total 105 100,0 100,0  

 

 

 

 

 

 



 

 
 

 

X1.7 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

2,00 7 6,7 6,7 6,7 

3,00 10 9,5 9,5 16,2 

4,00 49 46,7 46,7 62,9 

5,00 39 37,1 37,1 100,0 

Total 105 100,0 100,0  

 

 

X1.8 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

2,00 2 1,9 1,9 1,9 

3,00 3 2,9 2,9 4,8 

4,00 55 52,4 52,4 57,1 

5,00 45 42,9 42,9 100,0 

Total 105 100,0 100,0  

 

 

 

 

 

 

 

 

 



 
 

 
 

 

 

 

Statistics 

 X2.1 X2.2 X2.3 X2.4 

N 
Valid 105 105 105 105 

Missing 0 0 0 0 

Mean 4,1048 4,1810 4,0857 3,9524 

Std. Error of Mean ,08111 ,07260 ,08783 ,09315 

Median 4,0000 4,0000 4,0000 4,0000 

 

 

X2.1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1,00 2 1,9 1,9 1,9 

2,00 4 3,8 3,8 5,7 

3,00 7 6,7 6,7 12,4 

4,00 60 57,1 57,1 69,5 

5,00 32 30,5 30,5 100,0 

Total 105 100,0 100,0  

 

 

 

 

 



 

 
 

 

X2.2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

2,00 2 1,9 1,9 1,9 

3,00 15 14,3 14,3 16,2 

4,00 50 47,6 47,6 63,8 

5,00 38 36,2 36,2 100,0 

Total 105 100,0 100,0  

 

X2.3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1,00 1 1,0 1,0 1,0 

2,00 8 7,6 7,6 8,6 

3,00 8 7,6 7,6 16,2 

4,00 52 49,5 49,5 65,7 

5,00 36 34,3 34,3 100,0 

Total 105 100,0 100,0  

 

 

 

 

 

 

 



 
 

 
 

 

X2.4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1,00 1 1,0 1,0 1,0 

2,00 8 7,6 7,6 8,6 

3,00 20 19,0 19,0 27,6 

4,00 42 40,0 40,0 67,6 

5,00 34 32,4 32,4 100,0 

Total 105 100,0 100,0  

 

Statistics 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 

N 
Valid 105 105 105 105 105 105 

Missing 0 0 0 0 0 0 

Mean 4,1333 4,2762 4,2857 4,1810 4,2476 4,0571 

Std. Error of Mean ,04294 ,07224 ,05533 ,06019 ,06459 ,08101 

Median 4,0000 4,0000 4,0000 4,0000 4,0000 4,0000 

 

X3.1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

2,00 1 1,0 1,0 1,0 

3,00 1 1,0 1,0 1,9 

4,00 86 81,9 81,9 83,8 

5,00 17 16,2 16,2 100,0 

Total 105 100,0 100,0  



 

 
 

 

 

X3.2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

2,00 3 2,9 2,9 2,9 

3,00 9 8,6 8,6 11,4 

4,00 49 46,7 46,7 58,1 

5,00 44 41,9 41,9 100,0 

Total 105 100,0 100,0  

 

 

X3.3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

3,00 6 5,7 5,7 5,7 

4,00 63 60,0 60,0 65,7 

5,00 36 34,3 34,3 100,0 

Total 105 100,0 100,0  

 

X3.4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

3,00 12 11,4 11,4 11,4 

4,00 62 59,0 59,0 70,5 

5,00 31 29,5 29,5 100,0 

Total 105 100,0 100,0  



 
 

 
 

 

X3.6 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1,00 1 1,0 1,0 1,0 

2,00 8 7,6 7,6 8,6 

3,00 3 2,9 2,9 11,4 

4,00 65 61,9 61,9 73,3 

5,00 28 26,7 26,7 100,0 

Total 105 100,0 100,0  

 

Statistics 

 Y1.1 Y.1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 Y1.8 

N 

Valid 105 105 105 105 105 105 105 105 

Missin

g 
0 0 0 0 0 0 0 0 

Mean 
3,990

5 

3,933

3 

4,038

1 

4,104

8 

3,847

6 

3,790

5 

3,819

0 

4,323

8 

Std. 

Error of 

Mean 

,0882

2 

,0949

9 

,0752

6 

,0788

2 

,1019

8 

,0914

8 

,0935

5 

,0612

7 

Median 
4,000

0 

4,000

0 

4,000

0 

4,000

0 

4,000

0 

4,000

0 

4,000

0 

4,000

0 

 
 
 
 

 



 

 
 

 

Y1.1 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1,00 2 1,9 1,9 1,9 

2,00 9 8,6 8,6 10,5 

3,00 4 3,8 3,8 14,3 

4,00 63 60,0 60,0 74,3 

5,00 27 25,7 25,7 100,0 

Total 105 100,0 100,0  

 

 

Y.1.2 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1,00 3 2,9 2,9 2,9 

2,00 9 8,6 8,6 11,4 

3,00 8 7,6 7,6 19,0 

4,00 57 54,3 54,3 73,3 

5,00 28 26,7 26,7 100,0 

Total 105 100,0 100,0  

 

 

 

 

 



 
 

 
 

 

Y1.3 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

2,00 5 4,8 4,8 4,8 

3,00 14 13,3 13,3 18,1 

4,00 58 55,2 55,2 73,3 

5,00 28 26,7 26,7 100,0 

Total 105 100,0 100,0  

 

Y1.4 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1,00 1 1,0 1,0 1,0 

2,00 5 4,8 4,8 5,7 

3,00 8 7,6 7,6 13,3 

4,00 59 56,2 56,2 69,5 

5,00 32 30,5 30,5 100,0 

Total 105 100,0 100,0  

 

 

 

 

 

 

 



 

 
 

 

Y1.5 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1,00 3 2,9 2,9 2,9 

2,00 13 12,4 12,4 15,2 

3,00 9 8,6 8,6 23,8 

4,00 52 49,5 49,5 73,3 

5,00 28 26,7 26,7 100,0 

Total 105 100,0 100,0  

 

Y1.6 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1,00 3 2,9 2,9 2,9 

2,00 8 7,6 7,6 10,5 

3,00 17 16,2 16,2 26,7 

4,00 57 54,3 54,3 81,0 

5,00 20 19,0 19,0 100,0 

Total 105 100,0 100,0  

 

 

 

 

 

 



 
 

 
 

 

Y1.7 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

1,00 2 1,9 1,9 1,9 

2,00 10 9,5 9,5 11,4 

3,00 17 16,2 16,2 27,6 

4,00 52 49,5 49,5 77,1 

5,00 24 22,9 22,9 100,0 

Total 105 100,0 100,0  

 

Y1.8 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

2,00 1 1,0 1,0 1,0 

3,00 6 5,7 5,7 6,7 

4,00 56 53,3 53,3 60,0 

5,00 42 40,0 40,0 100,0 

Total 105 100,0 100,0  

 
 

 

 

 

 



Lampiran 11. Hasil Validitas dan Reliabilitas 

 
 

Uji Validitas Sampel Kecil 

 

Case Processing Summary 

 N % 

Cases 

Valid 30 100,0 

Excluded
a
 0 ,0 

Total 30 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,975 26 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X1.1 109,0333 231,964 ,545 ,975 

X1.2 108,8667 229,361 ,454 ,976 

X1.3 108,9667 228,516 ,539 ,976 

X1.4 109,2000 224,993 ,837 ,974 

X1.5 109,0667 225,926 ,754 ,974 

X1.6 109,1000 228,231 ,777 ,974 

X1.7 109,2667 219,857 ,793 ,974 

X1.8 109,0667 225,306 ,729 ,974 



 
 

 
 

X2.1 109,2333 220,806 ,873 ,973 

X2.2 109,2000 219,959 ,899 ,973 

X2.3 109,3000 218,562 ,818 ,974 

X2.4 109,2667 219,306 ,815 ,974 

X3.1 109,0667 224,754 ,756 ,974 

X3.2 109,0667 220,892 ,882 ,973 

X3.3 109,0333 229,551 ,687 ,975 

X3.4 109,0000 229,310 ,700 ,975 

X3.5 108,9333 231,651 ,643 ,975 

X3.6 109,1667 220,420 ,869 ,973 

Y1.1 109,1667 220,420 ,869 ,973 

Y.1.2 109,1333 222,740 ,864 ,974 

Y1.3 109,1667 224,764 ,774 ,974 

Y1.4 109,2667 219,926 ,829 ,974 

Y1.5 109,3333 216,713 ,830 ,974 

Y1.6 109,2667 223,444 ,818 ,974 

Y1.7 109,2667 217,857 ,835 ,974 

Y1.8 109,0667 222,478 ,864 ,974 

 

 

 

 

 

 

 

 



 

 
 

Uji Validitas dan Reliabilitas Sampel Besar/Keseluruhan 

X1 Brand Image 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 TOTALX1 

X1.1 

Pearson 

Correlation 
1 ,369

**
 ,344

**
 ,325

**
 ,390

**
 ,345

**
 ,348

**
 ,303

**
 ,566

**
 

Sig. (2-

tailed) 

 
,000 ,000 ,001 ,000 ,000 ,000 ,002 ,000 

N 105 105 105 105 105 105 105 105 105 

X1.2 

Pearson 

Correlation 
,369

**
 1 ,516

**
 ,309

**
 ,401

**
 ,201

*
 ,365

**
 ,484

**
 ,623

**
 

Sig. (2-

tailed) 
,000 

 
,000 ,001 ,000 ,040 ,000 ,000 ,000 

N 105 105 105 105 105 105 105 105 105 

X1.3 

Pearson 

Correlation 
,344

**
 ,516

**
 1 ,264

**
 ,698

**
 ,384

**
 ,597

**
 ,387

**
 ,762

**
 

Sig. (2-

tailed) 
,000 ,000 

 
,007 ,000 ,000 ,000 ,000 ,000 

N 105 105 105 105 105 105 105 105 105 

X1.4 
Pearson 

Correlation 
,325

**
 ,309

**
 ,264

**
 1 ,463

**
 ,604

**
 ,426

**
 ,577

**
 ,667

**
 



 
 

 
 

Sig. (2-

tailed) 
,001 ,001 ,007 

 
,000 ,000 ,000 ,000 ,000 

N 105 105 105 105 105 105 105 105 105 

X1.5 

Pearson 

Correlation 
,390

**
 ,401

**
 ,698

**
 ,463

**
 1 ,561

**
 ,692

**
 ,513

**
 ,851

**
 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 

 
,000 ,000 ,000 ,000 

N 105 105 105 105 105 105 105 105 105 

X1.6 

Pearson 

Correlation 
,345

**
 ,201

*
 ,384

**
 ,604

**
 ,561

**
 1 ,618

**
 ,518

**
 ,730

**
 

Sig. (2-

tailed) 
,000 ,040 ,000 ,000 ,000 

 
,000 ,000 ,000 

N 105 105 105 105 105 105 105 105 105 

X1.7 

Pearson 

Correlation 
,348

**
 ,365

**
 ,597

**
 ,426

**
 ,692

**
 ,618

**
 1 ,401

**
 ,802

**
 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000 ,000 

 
,000 ,000 

N 105 105 105 105 105 105 105 105 105 

X1.8 

Pearson 

Correlation 
,303

**
 ,484

**
 ,387

**
 ,577

**
 ,513

**
 ,518

**
 ,401

**
 1 ,710

**
 

Sig. (2-

tailed) 
,002 ,000 ,000 ,000 ,000 ,000 ,000 

 
,000 

N 105 105 105 105 105 105 105 105 105 



 

 
 

TOTALX1 

Pearson 

Correlation 
,566

**
 ,623

**
 ,762

**
 ,667

**
 ,851

**
 ,730

**
 ,802

**
 ,710

**
 1 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

 

N 105 105 105 105 105 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Case Processing Summary 

 N % 

Cases 

Valid 105 100,0 

Excluded
a
 0 ,0 

Total 105 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,865 8 

 

Item-Total Statistics 



 
 

 
 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X1.1 29,8667 14,751 ,465 ,863 

X1.2 29,6381 14,156 ,514 ,859 

X1.3 29,8286 12,432 ,653 ,845 

X1.4 29,7905 13,936 ,568 ,854 

X1.5 29,9810 11,538 ,770 ,829 

X1.6 29,7810 13,596 ,645 ,846 

X1.7 29,9333 12,121 ,706 ,838 

X1.8 29,7143 13,687 ,619 ,849 

 
X2 Word of Mouth 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 TOTALX2 

X2.1 

Pearson 

Correlation 
1 ,747

**
 ,656

**
 ,758

**
 ,884

**
 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 

N 105 105 105 105 105 

X2.2 

Pearson 

Correlation 
,747

**
 1 ,709

**
 ,770

**
 ,896

**
 

Sig. (2-tailed) ,000  ,000 ,000 ,000 

N 105 105 105 105 105 

X2.3 

Pearson 

Correlation 
,656

**
 ,709

**
 1 ,710

**
 ,867

**
 

Sig. (2-tailed) ,000 ,000  ,000 ,000 



 

 
 

N 105 105 105 105 105 

X2.4 

Pearson 

Correlation 
,758

**
 ,770

**
 ,710

**
 1 ,915

**
 

Sig. (2-tailed) ,000 ,000 ,000  ,000 

N 105 105 105 105 105 

TOTALX2 

Pearson 

Correlation 
,884

**
 ,896

**
 ,867

**
 ,915

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 105 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Case Processing Summary 

 N % 

Cases 

Valid 105 100,0 

Excluded
a
 0 ,0 

Total 105 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,910 4 

 

 

 



 
 

 
 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X2.1 12,2190 5,538 ,794 ,884 

X2.2 12,1429 5,816 ,827 ,878 

X2.3 12,2381 5,375 ,755 ,899 

X2.4 12,3714 4,909 ,831 ,872 

 

X3 Persepsi Harga 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 TOTALX

3 

X3.1 

Pearson 

Correlatio

n 

1 
,447

**
 

,385

**
 

,406

**
 

,414

**
 

,374

**
 

,609
**
 

Sig. (2-

tailed) 

 
,000 ,000 ,000 ,000 ,000 ,000 

N 105 105 105 105 105 105 105 

X3.2 

Pearson 

Correlatio

n 

,447

**
 

1 
,520

**
 

,606

**
 

,723

**
 

,506

**
 

,837
**
 

Sig. (2-

tailed) 
,000 

 
,000 ,000 ,000 ,000 ,000 

N 105 105 105 105 105 105 105 



 

 
 

X3.3 

Pearson 

Correlatio

n 

,385

**
 

,520

**
 

1 
,648

**
 

,578

**
 

,292

**
 

,717
**
 

Sig. (2-

tailed) 
,000 ,000 

 
,000 ,000 ,003 ,000 

N 105 105 105 105 105 105 105 

X3.4 

Pearson 

Correlatio

n 

,406

**
 

,606

**
 

,648

**
 

1 
,737

**
 

,487

**
 

,836
**
 

Sig. (2-

tailed) 
,000 ,000 ,000 

 
,000 ,000 ,000 

N 105 105 105 105 105 105 105 

X3.5 

Pearson 

Correlatio

n 

,414

**
 

,723

**
 

,578

**
 

,737

**
 

1 
,534

**
 

,870
**
 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 

 
,000 ,000 

N 105 105 105 105 105 105 105 

X3.6 

Pearson 

Correlatio

n 

,374

**
 

,506

**
 

,292

**
 

,487

**
 

,534

**
 

1 ,731
**
 

Sig. (2-

tailed) 
,000 ,000 ,003 ,000 ,000 

 
,000 

N 105 105 105 105 105 105 105 

TOTALX

3 

Pearson 

Correlatio

n 

,609

**
 

,837

**
 

,717

**
 

,836

**
 

,870

**
 

,731

**
 

1 



 
 

 
 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000 ,000 

 

N 105 105 105 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Case Processing Summary 

 N % 

Cases 

Valid 105 100,0 

Excluded
a
 0 ,0 

Total 105 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,856 6 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X3.1 21,0476 7,546 ,504 ,856 

X3.2 20,9048 5,799 ,732 ,814 

X3.3 20,8952 6,845 ,604 ,839 

X3.4 21,0000 6,250 ,755 ,812 



 

 
 

X3.5 20,9333 5,947 ,797 ,802 

X3.6 21,1238 6,013 ,554 ,859 

 

Y Keputusan Pembelian 

 

Correlations 

 Y1.

1 

Y.1.

2 

Y1.

3 

Y1.

4 

Y1.

5 

Y1.

6 

Y1.

7 

Y1.

8 

TOTA

LY 

Y1.1 

Pearso

n 

Correlat

ion 

1 
,85

2
**
 

,38

7
**
 

,17

3 

,59

9
**
 

,64

4
**
 

,37

5
**
 

,20

9
*
 

,734
**
 

Sig. (2-

tailed) 

 ,00

0 

,00

0 

,07

8 

,00

0 

,00

0 

,00

0 

,03

3 
,000 

N 105 105 105 105 105 105 105 105 105 

Y.1.2 

Pearso

n 

Correlat

ion 

,85

2
**
 

1 
,47

7
**
 

,25

4
**
 

,67

1
**
 

,63

8
**
 

,50

2
**
 

,41

3
**
 

,822
**
 

Sig. (2-

tailed) 

,00

0 

 ,00

0 

,00

9 

,00

0 

,00

0 

,00

0 

,00

0 
,000 

N 105 105 105 105 105 105 105 105 105 

Y1.3 

Pearso

n 

Correlat

ion 

,38

7
**
 

,47

7
**
 

1 
,59

6
**
 

,53

2
**
 

,39

7
**
 

,59

5
**
 

,57

0
**
 

,740
**
 



 
 

 
 

Sig. (2-

tailed) 

,00

0 

,00

0 

 ,00

0 

,00

0 

,00

0 

,00

0 

,00

0 
,000 

N 105 105 105 105 105 105 105 105 105 

Y1.4 

Pearso

n 

Correlat

ion 

,17

3 

,25

4
**
 

,59

6
**
 

1 
,37

2
**
 

,20

7
*
 

,52

1
**
 

,61

5
**
 

,592
**
 

Sig. (2-

tailed) 

,07

8 

,00

9 

,00

0 

 ,00

0 

,03

4 

,00

0 

,00

0 
,000 

N 105 105 105 105 105 105 105 105 105 

Y1.5 

Pearso

n 

Correlat

ion 

,59

9
**
 

,67

1
**
 

,53

2
**
 

,37

2
**
 

1 
,81

1
**
 

,50

0
**
 

,39

8
**
 

,838
**
 

Sig. (2-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

 ,00

0 

,00

0 

,00

0 
,000 

N 105 105 105 105 105 105 105 105 105 

Y1.6 

Pearso

n 

Correlat

ion 

,64

4
**
 

,63

8
**
 

,39

7
**
 

,20

7
*
 

,81

1
**
 

1 
,56

7
**
 

,32

9
**
 

,795
**
 

Sig. (2-

tailed) 

,00

0 

,00

0 

,00

0 

,03

4 

,00

0 

 ,00

0 

,00

1 
,000 

N 105 105 105 105 105 105 105 105 105 

Y1.7 

Pearso

n 

Correlat

ion 

,37

5
**
 

,50

2
**
 

,59

5
**
 

,52

1
**
 

,50

0
**
 

,56

7
**
 

1 
,65

8
**
 

,780
**
 



 

 
 

Sig. (2-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

 ,00

0 
,000 

N 105 105 105 105 105 105 105 105 105 

Y1.8 

Pearso

n 

Correlat

ion 

,20

9
*
 

,41

3
**
 

,57

0
**
 

,61

5
**
 

,39

8
**
 

,32

9
**
 

,65

8
**
 

1 ,662
**
 

Sig. (2-

tailed) 

,03

3 

,00

0 

,00

0 

,00

0 

,00

0 

,00

1 

,00

0 

 
,000 

N 105 105 105 105 105 105 105 105 105 

TOTA

LY 

Pearso

n 

Correlat

ion 

,73

4
**
 

,82

2
**
 

,74

0
**
 

,59

2
**
 

,83

8
**
 

,79

5
**
 

,78

0
**
 

,66

2
**
 

1 

Sig. (2-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

 

N 105 105 105 105 105 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Case Processing Summary 

 N % 

Cases 

Valid 105 100,0 

Excluded
a
 0 ,0 

Total 105 100,0 

 

 



 
 

 
 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,887 8 

 

Item-Total Statistics 

 Scale Mean 

if Item 

Deleted 

Scale 

Variance if 

Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Y1.1 27,8571 21,854 ,639 ,874 

Y.1.2 27,9143 20,541 ,746 ,863 

Y1.3 27,8095 22,617 ,663 ,873 

Y1.4 27,7429 23,654 ,479 ,888 

Y1.5 28,0000 19,885 ,761 ,861 

Y1.6 28,0571 21,054 ,714 ,867 

Y1.7 28,0286 21,066 ,692 ,869 

Y1.8 27,5238 24,060 ,588 ,881 



Lampiran 12. Hasil Uji Normalitas 

 
 

One-Sample Kolmogorov-Smirnov Test 

 Standardized 

Residual 

N 105 

Normal Parameters
a,b

 
Mean 0E-7 

Std. Deviation ,98547138 

Most Extreme Differences 

Absolute ,124 

Positive ,124 

Negative -,099 

Kolmogorov-Smirnov Z 1,275 

Asymp. Sig. (2-tailed) ,078 

a. Test distribution is Normal. 

b. Calculated from data. 

 

 

 

 

 

 

 

 

 

 

 



Lampiran 13. Hasil Uji Heteroskedastisitas 

 
 

 

 

 

 

 

 

 

 

 

 

 

 



Lampiran 14. Hasil Uji Multikolinieritas, Uji Autokorelasi, Analisis Regresi Linier Berganda dan 
Pengujian Hipotesis 

 
 

Model Summary
b
 

Model R R 

Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics Durbin-

Watson R Square 

Change 

F 

Change 

df1 df2 Sig. F 

Change 

1 ,803
a
 ,645 ,635 3,20217 ,645 61,242 3 101 ,000 1,488 

a. Predictors: (Constant), TOTALX3, TOTALX1, TOTALX2 

b. Dependent Variable: TOTALY 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 1883,919 3 627,973 61,242 ,000
b
 

Residual 1035,642 101 10,254   

Total 2919,562 104    

a. Dependent Variable: TOTALY 

b. Predictors: (Constant), TOTALX3, TOTALX1, TOTALX2 

 

 



 
 

 
 

Coefficients
a
 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. Correlations Collinearity 

Statistics 

B Std. Error Beta Zero-

order 

Partial Part Tolerance VIF 

1 

(Constant) 2,036 3,093  ,658 ,512      

TOTALX1 ,217 ,108 ,169 2,006 ,047 ,644 ,196 ,119 ,495 2,021 

TOTALX2 ,642 ,165 ,370 3,883 ,000 ,744 ,360 ,230 ,386 2,590 

TOTALX3 ,635 ,154 ,359 4,120 ,000 ,727 ,379 ,244 ,463 2,161 

a. Dependent Variable: TOTALY 


