Lampiran 1
Surat ijin peneltian

UNIVERSITAS PGRI ADI BUANA SURABAYA

FAKULTAS EKONOMI DAN BISNIS
Kampus : JI. Dukuh Menanggal XI1/4 , Telp- Fax. 03!«82§l 183 Surabaya 60234

Ueipa Senalugs Website : http://www.fe.unipasby.ac.id

Nomor : AX104p /OVFEB/ X 2022
Lampiran HE
Perihal : ljin Penelitian dan Pengambilan Data
Kepada Yth:
Bapak/Ibu Pimpinan
Colors Café
JI. Raya Domas, RT.02/RW.01, Kec. Menganti
di-

Gresik

Sesuai Kurikulum Fakultas Ekonomi dan Bisnis Universitas PGRI Adi Buana Surabaya, maka
mahasiswa wajib menulis Skripsi/Tugas Akhir dalam bentuk Laporan Penelitian dan Artikel
Ilmiah. Berkaitan dengan hal tersebut mohon perkenan Bapak/lbu untuk memberikan ijin
penelitian kepada mahasiswa kami yang tersebut dibawah ini :

Nama 1 M. Zidal Khoir

NIM : 191500211

Prodi : Manajemen

Judul : Pengaruh Harga Produk, Kualitas Pelay dan Store A ph hadap

Kepuasan Konsumen di Colors Café Menganti Gresik

Demikian atas perkenan serta kebijaksanaan Bapak/Ibu kami sampaikan terima kasih.
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Lampiran 2 : Surat balasan dari tempat penelitian

COLOURS CAFE
g R Raya Domas RT.02/RW.01, Domas, Menganti - Geoud
A Sntagram | colour s afecc
Lampiran
Perdal * Surat perijinan penchtan
¥epada Yth:
Saudara/i yang bersanglutan
Universitas PGRI Adi Duang Fakuitas Eromomi dan Banis
. Oukuh Menanggal XI/4 Suratays
di tempat,

mmummnmmnu.wwm;m|m
(Wlmwumﬁwm'manmmm
beberapa hal sebagai beriut:

b N ummne«mnmmmmwnmmmma

tempat kami
2. wmmmw-muﬁwm

3. Wakty pergambilan data dllakukan sesual tanpgsl yarg Stetapkan

surat perijinas peneltian yang kasmi beat.
Terimakash.

w022

Colours Cafe
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Lampiran 3 Berita acara ujian proposal

UNIVERSITAS PGRI ADI BUANA SURABAYA

FAKULTAS EKONOMI DAN BISNIS

Kampas : JI, Dekush Menasggal XIV4, Telp- Fax. 0318231153 Sersbays 60234
Webaite : Mipwaw foanipashy.ac i

JIA
Pada hari ini Jumat tanggal 23 bulan Desember tahun 2022 beriempat bertempat di Fakultas
Exonomi dan Bisnis Universitis PGRI Adi Buasa Surabaya telah dilaksasakan Ujian
Proposal Skripsi Semester Ganjil / Genap *) Tahun Akademi 2022 /2023
Nama Mahasiswa : [ M_ZIDAL KHOIR
NIM - | 19150021
_ Program Studi : | MANAJEMEN
Jedul Proposal 1| PENGARUH HARGA PRODUK, KUALITAS
PELAYANAN DAN STORE ATMOSPHERE
TERHADAP  KEPUASAN  KONSUMEN DI
COLOURS CAFE MENGANTI GRESIK
Dihadiri oleh :
No. NIM Nama Mahasiswa Tanda Tangan
1. ‘\?;oo Gl J;lﬂ 1. Semvias ;
2. KCOV. Jar Sk Ay
3. lissem Wiranend_Fidhe 3o |
3. (BT Talidn ATt & PYILY. 2
5. 119500006 a _5/,#6
6. ™ B A
7. Blﬁg‘} N‘“ . kA 2 3
£ [DIcoo1e Awwating _FAbmouan /f‘if .-
9. | 19Irenlg0 Thot Afyaby M . 19
. 1S oot apdnia  ANOJUL 10,
. | 1ALsCo. 1 (opa 11. A~
3 \qg@\ﬁ Ae im enbe 12, b
13.
3 0
B 15,
Surabaya, 23 Desember 2022
Penguji < Tri Ariprabowo, S.E., M.Si ( )
Pembimbing) : Siti Samsiyah, SE. MM ( )
Pembimbing 2: - ( )
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Lampiran 4 Berita Bimbingan Skripsi
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Lampiran 5 Surat Pengantar Plagiasi

FAKULTAS EKONOMI
UNIVERSITAS PGRI ADI BUANA SURABAYA

Kampus : JI. Dukuh Menanggal XI1/4 , Telp- Fax. 031-8281183 Surabaya 60234
Unips Senslipa Website : http://www.unipasby.ac.id

SURAT PENGANTAR PLAGIASI

Yang bertanda tangan dibawah ini:
Nama Dosen : Siti Samsiyah, S.E., M.M

Menerangkan bahwa artikel ilmiah atas:
Nama Mahasiswa : M. Zidal Khoir

NIM : 191500211
Prodi : Manajemen
Judul : Pengaruh Kenaikan Harga Produk, Kualitas Pelayanan dan Store

Atmosphere Terhadap Kepuasan Konsumen di Colours Cafe Menganti

Telah memenuhi syarat untuk dilakukan cek plagiasi

Surabaya, 02 Maret 2023

siti Samsiyah, S.E., M.M
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Lampiran 6 Surat Bebas Plagiasi

FAKULTAS EKONOMI DAN BISNIS
UNIVERSITAS PGRI ADI BUANA SURABAYA
Kampus : JI. Dukuh Menanggal XI/4, Telp- Fax. 031-8281183 Surabaya 60234
Unipa Seralaga Website : hitp://www.unipasby ac.id

SURAT PERNYATAAN BEBAS PLAGIASI

Yang bertanda tangan di bawah ini
Nama : I Made Bagus Dwiarta, S.E., M.M.
Jabatan : Ketua Program Studi Manajemen

Menyatakan bahwa

Nama : M. Zidal Khoir
NIM : 191500211
Prodi : Manajemen

Telah melakukan uji plagiasi dengan judul artikel “Pengaruh Harga Produk,
Kualitas Pelay dan Store sphere Terhadap Kepuasan Konsumen
di Colours Cafe Menganti Gresik” dengan hasil Similarity Index 20%
sehingga layak untuk mengikuti sidang skripsi.

Demikian surat pernyataan ini kami buat untuk dipergunakan i inya.

Surabaya, 07
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Hal : Pengisian Kuesioner Penelitian

Kepada
Responden yang terhormat,

Sehubungan dengan penyusunan skripsi, bersama ini
saya memohon kesediaan saudara/i untuk berpartisipasi dalam
mengisi semua pernyataan yang terdapat pada kuisioner.
Penelitian ini berjudul: “Pengaruh Harga Produk, Kualitas
Pelayanan dan Store Atmosphere terhadap Kepuasan Konsumen di
Colours Cafe Menganti”.

Penelitian ini kami tujukan kepada konsumen Colours
Cafe. Semua data dan identitas saudara/i dari hasil penelitian ini
bersifat rahasia dan hanya untuk kepetingan akademis.

Demikian disampaikan, atas kesediaan saudara/i dalam
meluangkan waktu untuk mengisi kuisioner ini saya ucapkan
terima kasih.

Hormat Penulis

M. Zidal Khoir
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Bagian 1: Identitas Responden

Nama

Jenis Kelamin : Pria []
Wanita L]

Usia :15-25th  []
25-35th []
>35th [

Bagian 2: Petunjuk Pengisian

1. Bacalah dengan seksama penyataan yang telah
disediakan.

2. Plihlah salah satu jawaban yang telah terrsedia dengan
jujur dan apa adanya.

3. Berilah tanda check list (\) pada pilihan jawaban yang
tersedia sesuai dengan jawaban yang benar menurut
anda.

4. Lakukan pengecekan ulang setelah selesai mengisi semua
kuisioner. Agar tidak ada pernyataan yang terlewatkan.

Kriteria penilaian:

Sangat Tidak Setuju (STS)
Tidak Setuju (TS)
Ragu-Ragu (RR)

Setuju (S)

gl | W N| e

Sangat Setuju (SS)
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Variabel Penelitian

No

Pernyataan

Jawaban

1| 2] 3[4 5

Harga Produk (X1)

Keterjangkauan Harga

1. | Harga makanan dan minuman di
Colours Cafe terjangkau

2. Harga bervariasi dengan berbagai
macam menu

3.

Harga yang  diberikan  dapat
dijangkau oleh semua kalangan

Kesesuaian Harga dengan Kualitas

4. Kualitas makanan dan minuman
Colours Cafe sesuai dengan harga yang
diberikan

5. Harga yang diberikan sesuai dengan
bahan yang digunakan

6. Harga yang diberikan sesuai dengan

rasa yang didapat

Kesesuaian Harga dengan Manfaat

7. Harga sudah sesuai dengan manfaat
yang didapatkan
.8. | Banyak makanan di Colours Cafe yang

memiliki manfaat lebih dari pesaing
lain
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9. Banyak minuman di Colours Cafe yang
memiliki manfaat lebih dari pesaing
lain

Daya Saing Harga

10. | Harga yang ditawarkan Colours Cafe
memiliki persamaan dengan cafe
lainnya

11. | Harga yang ditawarkan Colours Cafe
cenderung mahal

12. | Harga yang ditawarkan Colours Cafe
cenderung lebih rendah

Kualitas Pelayanan
x2)

Reliability

13. | Kecepatan makanan dan minuman
yang dipesan sangat baik

14. | Terdapat fasilitas yang menunjang
(Wifi, musik)

15. | Tersedia banyak tempat duduk

Responsiveness

16. | Pegawai Colours Cafe ramah terhadap
konsumen

17. | Pegawai melayani konsumen dengan
cepat

18. | Pegawai tanggap dan merespon
dengan baik atas keluhan konsumen

Asurance

88




19. | Konsumen merasa aman ketika berada di
Colours Cafe

20. | Konsumen merasa nyaman ketika
berada di Colours Cafe

21. | Colours Cafe memberikan jaminan
apabila terjadi kesalahan yang dibuat
oleh pegawai

Empati

22. | Pegawai perhatian kepada setiap
kebutuhan konsumen

23. | Kepekaan pegawai dalam memahami
keingin pemebeli

24. | Pegawai Colours Cafe selalu
memberikan saran menu terbaik

Tangiable

25. | Ruangan dalam Colours Cafe sangat
bersih

26. | Ketepatan penataan tata letak cafe yang
menarik

27. | Pegawai Colours Cafe berpenampilan
rapih

Store Atmosphere (X3)

Exterior

28. | Tampilan depan Colours Cafe sangat
menarik

29. | Suasana depan terlihat bersih dan sejuk

30. | Terdapat lahan parkir yang luas

Interior
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31. | Penerangan didalam Colours cafe sangat
baiik
32. | Colours Cafe mempunyai konsep yang
unik dan menarik
33.. | Banyak spot foto yang bagus didalam
Colours Cafe
Layout
34. | Penataan barang didalam cafe sudah
bagus
35. | Meja dan kursi tertata rapi
36. | Penataan didalam cafe memudahkan
konsumen ketika datang
Kepuasan
Konsumen(Y)

Kesesuaian Harapan

37. | Saya puas dengan harga yang
diberikan

38. | Saya puas mengenai pelayanan yang
diberikan

39. | Saya puas dengan tempat dan suasana

Colours Cafe

Minat Berkunjung Kembali

40.

Saya puas dan akan berkunjung
kembeali ke Colours Cafe

41.

Saya puas dan akan melakukan

pembelian ulang di Colours cafe
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42.

Saya puas dan akan mencari informasi

tentang Colours Cafe di media sosial

Ketersediaan Merekomendasikan

43. | Saya akan menyarankan orang lain untuk
mencoba hidangan di Colours Cafe

44. | Saya akan menyarankan orang lain
untuk mengunjungi Colours Cafe

45. | Saya akan memberi informasi

mengenai Colours Cafe ke orang lain
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Tabulasi harga Produk (X1)

TABULASI HARGA PRODUK X1

X1.5

51

44
45
48
48
48
55
50

47
44

49

57
59

57

57

55

42

44

48

48

47

49

48

48

34

X1.11| X1.12 | TOTAL

X1.10

X1.9

X1.8

X1.7

X1.6

X1.2 | X1.3 | X1.4

X1.1
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47
51

46

46

54

52
52
48
48
52
59

48
46

57
51

51

45

49

45

57

54

53

44

49

45

47

40

48

54
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44
48
48
54

58
54
53
54
55
54
56

48
43
60
55
48

53

50

49

30

28

30

31

38
52

59

46

40

42
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38
30

43
45
47
53
52
48
45
48
54
60
51

60
48

47

56

48

48

44

57
60
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Tabulasi Kualitas Pelayanan (X2)

45

60
60
60
71

69
38
41

59

60
60
71

69
44
36

59

X2 | X2.2 | X2.3 | X2.4 | X2.5 | X2.6 | X2.7 | X2.8 | X2.9 | X2.10 | X2.11 | X2.12 | X2.13 | X2.14 | X2.15| Total
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55
55
65
44

36
59
68

55
55
65
44
65
58

60
65
43

68

60
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45

38
36
59

60
60
71

69
55
55

60
66
68

45

40

36

66
65
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58

60
55
55
43

70
67
68

45

69
49

60
60
71

70
66
75

60

99



55
50
59

66
65
58

60
44
56

70
65
58

45

70
75
75

59
60
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60
71

69
75
60
60
75
66
65
58

60
75
64
60
68

69
73
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Tabulasi Store Atmosphere (X3)

42
36
36
36
36
45

40

42
44
36
39
43

40

42

45

45

29
36

37
36
36
42
36
36
35

X3.7 | X3.8 | X3.9 | TOTAL

X3.1 | X3.2 | X3.3 | X3.4 | X3.5 | X3.6
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44
38
36
41

41

42

35
36
36
37
45

36
36
45

36
41

30
45

36
45

38

38

27
39
36
36
36
35
44
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36

36
35
44
38
42

41

38
21

19
22
23
40

33

37
38

41

39
38

21

19
22
23
31

39
38

27
28

37
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31

21

37
29

38
42

38

36
35
38

37
45

39
45

36

37
42

31

35
39
45

44
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Tabulasi Kepuasan Konsumen

40

37
35
39
36
36
42

43

45

40

38

41

36
36
45

43

27
34
38

36
36
44
36
36
36

Y11 | Y1.2 | Y13 | Y14 | Y1.5 | Y1.6 | Y1.7 | Y1.8 | Y1.9 | TOTAL
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42
45

36
36
37
41

39
36
36
42

45

36
36
45

39
36
21

36
36
45

40

34

27
38

36
36

37
36
43
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36

36
34
42

41

42

42

41

40

43

41

35
31

36
33

37
36
41

36

26
22
20
22
31

45

27
34
28

36
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33
33
31

31

38
39
36

37
31

36
41

45

36
45

36
39
40

32
36
39
45

45
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Distribusi Frekuensi dan Presentase Harga Produk (X1)

No [SS| S |[RR|TS|STS| SS S RR TS | STS
X11 |3 |5 5| 5 0|343% | 56,2% | 4,8% | 48% |0,0%
X12 [ 32|61 7| 5 0|305% |581% | 6,7% | 4,8% | 0,0%
X13 | 34|57 9| 5 0|324% | 54,3% | 86% | 48% | 0,0%
X14 | 32159 8| 6 0|305% |562%| 76% | 57% | 0,0%
X15 | 29|63 8| 4 11(27,6% | 60,0% | 7,6% | 3,8% | 1,0%
X16 | 3259 8| 6 0|305% |562%| 76% | 57% | 0,0%
X17 126159 9| 9 2| 24,8% | 56,2% | 8,6% | 8,6% | 1,9%
X18 | 33|55| 12| 5 0|31,4% | 52,4% | 11,4% | 4,8% | 0,0%
X19 | 32|54 10| 8 1|305% | 51,4% | 95% | 7,6% | 1,0%
X110 | 30| 53| 12| 9 1|28,6% |50,5% | 11,4% | 8,6% | 1,0%
X111 | 34| 38| 22| 11 0|324% | 36,2% | 21,0% | 10,5% | 0,0%
X112 29 | 57| 16| 3 0|27,6% |543% | 152% | 29% | 0,0%

Mean 30,1% | 53,5% | 10,0% | 6,0% | 0,4%
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Distribusi Frekuensi dan Presentase Kualitas Pelayanan (X2)

No [SS| S |RR|[TS|STS| SS S RR TS | STS
X21 | 29|59 | 14| 3| 0|27.6% |56,2% | 13:3% | 299 | 0,0%
X22 32|51 17| 5 0| 30,5% | 48,6% | 16,2% | 4,8% | 0,0%
X23 | 30|51| 13| 10 1|28,6% | 48,6% | 12,4% | 9,5% | 1,0%
X24 | 38|40| 18| 8 1|36,2% | 38,1% | 17,1% | 7,6% | 1,0%
X25 | 24|55 19| 7 022,9% | 52,4% | 18,1% | 6,7% | 0,0%
X26 | 39|39 13| 14 0|37,1% | 37,1% | 12,4% | 13,3% | 0,0%
X27 | 32|51| 13| 8 1|30,5% | 48,6% | 12,4% | 7,6% | 1,0%
X28 | 28|48| 25| 3 1|26,7% | 45,7% | 23,8% | 2,9% | 1,0%
X29 1 30|44 27| 2 2|28,6% | 41,9% | 25,7% | 1,9% | 1,9%
X210 | 31 |50| 20| 3 1|29,5% | 47,6% | 19,0% | 2,9% | 1,0%
X211 | 27 |56 | 17| 4 1|25,7% | 53,3% | 16,2% | 3,8% | 1,0%
X212 | 26 | 54| 12| 8 5|24,8% | 51,4% | 11,4% | 7,6% | 4,8%
X213 | 32|50 11| 7 5| 30,5% | 47,6% | 10,5% | 6,7% | 4,8%
X214 | 28 49| 24| 3 1|26,7% | 46,7% | 22,9% | 2,9% | 1,0%
X215 | 26 | 49| 15| 13 2| 24,8% | 46,7% | 14,3% | 12,4% | 1,9%

Mean 28,7% | 47,4% | 164% | 6,2% | 1,3%
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Distribusi Frekuensi dan Presentase Store Atmosphere (X3)

No |SS| S |RR|TS|STS| SS S RR TS STS
X31 | 32|56| 12| 7 1| 30,5% | 53,3% | 11,4% 6,7% | 1,0%
X32 13950 7| 7 2| 371% | 47,6% | 67% | 6,7% | 1,9%
X33 | 41| 46| 13| 5 0] 39,0% | 43,8% | 12,4% 4,8% | 0,0%
X34 | 31|56 | 14| 3 1| 295% | 53,3% | 13,3% 29% | 1,0%
X35 | 34|50| 12| 7 2| 324% | 47,6% | 11,4% 6,7% | 1,9%
X36 | 35|52 10| 6 2| 33,3% | 495% | 9,5% 57% | 1,9%
X3.7 | 38| 49 8| 8 21 362% | 46,7% | 7,6% 7,6% | 1,9%
X3.8 | 32|55| 10| 6 21 30,5% | 524% | 9,5% 57% | 1,9%
X39 | 3|50 10| 9 1| 33,3% | 47,6% | 9,5% 8,6% | 1,0%

Mean 33,5% | 49,1% 102 6,1% | 1,4%
Distribusi Frekuensi dan Presentase kepuasan Konsumen (Y)

No |SS| S |RR | TS |STS SS S RR TS STS

Y1 | 38| 59 4 0| 362% | 56,2% | 3,8% | 3,8% | 0,0%

Y2 | 30] 61 5 1| 28,6% | 581% | 7,6% | 48% | 1,0%

Y3 | 28|57 | 13| 6 1| 267% | 543% | 124% | 57% | 1,0%

Y4 | 35 61 71 1 1| 333% | 581% | 6,7% | 1,0% | 1,0%

Y5 | 32|59 8| 5 1| 305% | 56,2% | 7,6% | 48% | 1,0%

Y.6 | 33| 56 8| 7 1| 314% | 533% | 7,6% | 6,7% | 1,0%

Y7 | 36| 54 71 8 0| 343% | 514% | 6,7% | 7,6% | 0,0%

Y.8 | 30| 60 8| 7 0| 28,6% | 571% | 7,6% | 6,7% | 0,0%

Y9 | 35|51 12| 5 21 333% | 48,6% | 11,4% | 4,8% | 19%

Mean 314% | 54,8% | 79% | 51% | 0,7%
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TABEL Rhitung

Distribusi nilai ry,,. Signifikansi 5% dan 1%

N The Level of Significance N The Level of Significance
5% 1% 5% 1%
3 0.997 0.999 38 0.320 0.413
4 0.950 0.990 39 0316 0.408
5 0.878 0.959 40 0312 0.403
6 0.811 0.917 41 0.308 0.398
i 0.754 0.874 42 0.304 0.393
8 0.707 0.834 43 0.301 0.389
[] 0.666 0.798 44 0.297 0.384
10 0.632 0.765 45 0.294 0.380
11 0.602 0.735 46 0.291 0.376
12 0.576 0.708 47 0.288 0.372
13 0.553 0.684 48 0.284 0.368
14 0.532 0.661 49 0.281 0.364
15 0.514 0.641 50 0.279 0.361
16 0.497 0.623 55 0.266 0.345
17 0.482 0.606 60 0.254 0.330
18 0.468 0.590 65 0.244 0.317
19 0.456 0.575 70 0.235 0.306
20 0.444 0.561 75 0.227 0.296
21 0.433 0.549 80 0.220 0.286
22 0.432 0.537 85 0213 0.278
23 0.413 0.526 90 0.207 0.267
24 0.404 0.515 95 0.202 0.263
25 0.396 0.505 100 0.195 0.256
26 0.388 0.496 125 0.176 0.230
27 0.381 0487 150 0,159 0.210
28 0.374 0478 175 0.148 0.194
29 0.367 0.470 200 0,138 0181
30 0.361 0.463 300 0.113 0.148
3l 0.355 0.456 400 0.098 0.128
32 0.349 0.449 500 0.088 0.115
33 0.344 0442 600 0.080 0.105
34 0.339 0.436 700 0.074 0.097
35 0.334 0.430 800 0.070 0.091
36 0.329 0424 900 0.065 0.036
37 0.325 0.418 1000 0.062 0.081
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Correlations

X101 | X102 | X103 [ X104 | X105 | X106 | X107 | X108 [ X109 | X110 | X111 | X112 | Total

Pearson Correlation 1] .387%| 425" .463~| .611™| .480*| .570"| .445~| .414~ .236" 225 3117 | .659~

X101 Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .015 .021 .001| .000
N 105 105 105 105 105 105 105 105 105 105 105 105 105
Pearson Correlation 387 1| .253*| .474~| .485"| .558*| 4517 .256™| .605™| .476™|( .276™| .406™|.673"

X102 Sig. (2-tailed) .000 .009 .000 .000 .000 .000 .008 .000 .000 .004 .000| .000
N 105 105 105 105 105 105 105 105 105 105 105 105 105
Pearson Correlation 4257 253" 1| .458"| 420~ 248|327 344~ 388" .350| .388| .358"|.597*

X103 Sig. (2-tailed) .000 .009 .000 .000 .011 .001 .000 .000 .000 .000 .000| .000
N 105 105 105 105 105 105 105 105 105 105 105 105 105
Pearson Correlation 4637 | 474 458~ 1| .467| .601~| .454~| .312~| .550™| .425*| .389~| .323"|.710"

X104  Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .001 .000 .000 .000 .001| .000
N 105 105 105 105 105 105 105 105 105 105 105 105 105
Pearson Correlation 6117 4857 .420™| .467~ 1| .483"| .635"| .528™| .643~| .347~| .318™| .363"|.753"

X105 Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .001 .000| .000
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X106

X107

X108

X109

X110

X111

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation

105

480~

.000
105

.570™

.000
105

445"

.000
105

414~

.000
105
236
.015
105
225

105

.558™

.000
105

451"

.000
105

.256™

.008
105

.605™

.000
105

476"

.000
105

276"

105
248"
.011
105

327

.001
105

344"

.000
105

.388"

.000
105

.350™

.000
105

.388"

105

.601

.000
105

454

.000
105

3127

.001
105

.550™

.000
105

4257

.000
105

.389~

105

483

.000
105

.635™

.000
105

528"

.000
105

.643™

.000
105

347

.000
105

318

105

105

521

.000
105

391

.000
105

592

.000
105

357

.000
105

.330™

105

521

.000
105

105

.555™

.000
105

563"

.000
105

522

.000
105

.360™

105

391~

.000
105

.555™

.000
105

105

422

.000
105

487

.000
105

278

105

592

.000
105

563"

.000
105

422

.000
105

105

460~

.000
105

.459™

105

357

.000
105

522~

.000
105

487

.000
105

.460™

.000
105

105

.470™

105

.330™

.001
105

.360™

.000
105

278"

.004
105

459~

.000
105

470™

.000
105

105

440~

.000
105

.346™

.000
105

371"

.000
105

479~

.000
105

.502™

.000
105

413~

105

.719”

.000
105

.765™

.000
105

.648™

.000
105

.798™

.000
105

.695™

.000
105

614"
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Sig. (2-tailed) .021 .004 .000 .000 .001 .001 .000 .004 .000 .000 .000| .000
N 105 105 105 105 105 105 105 105 105 105 105 105| 105
Pearson Correlation 311+ 406" 358 323 .363"| .440*| 346" .371%| .479*| .502%| 413" 1].639"
X112  Sig. (2-tailed) .001 .000 .000 .001 .000 .000 .000 .000 .000 .000 .000 .000
N 105 105 105 105 105 105 105 105 105 105 105 105| 105
Pearson Correlation 659+ 673" 597+ .710*| .753*| .719*| .765"| .648*| .798*| .695"| .614"| .639" 1
IOTA Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 105 105 105 105 105 105 105 105 105 105 105 105| 105
**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).
Kualitas Pelayanan
Correlations
X201 | X202 | X203 | X204 | X205 | X206 | X207 | X208 | X209 | X210 | X211 | X212 | X213 | X214 | X215 | TOTAL
Pearson Correlation 1| 5927 561 | 365" | 517 504~ | 429~ | .466™| .444”| 399 | 335" .532~| .450*| .352*| 582" | .704™
e Sig. (2-tailed) .000) .000] .000| .000f .000f .000] .000] .000| .000f .000f .000] .000] .000] .000 .000
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X202

X203

X204

X205

X206

X207

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation

105

592"

.000
105

561"

.000
105

365"

.000
105

517

.000
105

.504™

.000
105

429"

105

105

A488™

.000
105

537"

.000
105

402~

.000
105

.405™

.000
105

341"

105

488"

.000
105

105

408™

.000
105

620™

.000
105

518"

.000
105

.509™

105

537"

.000
105

408™

.000
105

105

387

.000
105

.545™

.000
105

475™

105

402"

.000
105

.620™

.000
105

387

.000
105

105

483™

.000
105

514"

105

405"

.000
105

518"

.000
105

.545™

.000
105

483~

.000
105

105

438™

105
341"
.000
105
.509™
.000
105
475"
.000
105
514"
.000
105
438"
.000
105

105

523"

.000
105

A74™

.000
105

462"

.000
105

3177

.001
105

.504™

.000
105

572"

105

416"

.000
105

407"

.000
105

446

.000
105

.298™

.002
105

.535™

.000
105

497"

105

532"

.000
105

.386™

.000
105

3797

.000
105

420"

.000
105

293"

.002
105

.386™

105

3377

.000
105

.569™

.000
105

.386™

.000
105

299~

.002
105

410"

.000
105

499~

105

.509™

.000
105

554"

.000
105

448"

.000
105

471"

.000
105

424"

.000
105

446"

105

.595™

.000
105

488"

.000
105

8127

.000
105

469

.000
105

.546™

.000
105

450"

105

489

.000
105

.559™

.000
105

497"

.000
105

.683™

.000
105

.324™

.001
105

.390™

105

4727

.000
105

448"

.000
105

.628™

.000
105

429~

.000
105

.803™

.000
105

562

105

7127

.000
105

743"

.000
105

726"

.000
105

.682™

.000
105

732"

.000
105

702
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X208

X209

X210

X211

X212

Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

.000
105

466"

.000
105

444~

.000
105

399

.000
105

335"

.000
105

532

.000
105

.000
105

523"

.000
105

416~

.000
105

532~

.000
105

3377

.000
105

509"

.000
105

.000
105

474

.000
105

407

.000
105

.386™

.000
105

.569™

.000
105

.554™

.000
105

.000
105

462"

.000
105

446~

.000
105

379™

.000
105

.386™

.000
105

448™

.000
105

.000
105

317"

.001
105

.298™

.002
105

420™

.000
105

299~

.002
105

471"

.000
105

.000
105

504

.000
105

.535™

.000
105

293"

.002
105

410"

.000
105

424~

.000
105

105
572"
.000
105
497"
.000
105
.386™
.000
105
499~
.000
105
446"
.000
105

.000
105

105

510"

.000
105

475"

.000
105

439~

.000
105

.540™

.000
105

.000
105

510"

.000
105

105

478"

.000
105

483

.000
105

394"

.000
105

.000
105

475"

.000
105

478"

.000
105

105

4527

.000
105

607"

.000
105

.000
105

4397

.000
105

483"

.000
105

4527

.000
105

105

485™

.000
105

.000
105

540"

.000
105

394"

.000
105

607"

.000
105

485"

.000
105

105

.000
105

.396™

.000
105

497

.000
105

4897

.000
105

455"

.000
105

541"

.000
105

.000
105

375"

.000
105
250
.010
105

473"

.000
105

299~

.002
105

.658™

.000
105

.000
105

546"

.000
105

.636™

.000
105

324"

.001
105

420"

.000
105

.502™

.000
105

.000
105

710"

.000
105

.688™

.000
105

659

.000
105

.639™

.000
105

757"

.000
105
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X213

X214

X215

TOT
AL

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

450"

.000
105

352"

.000
105

582"

.000
105

704~

.000

105

.595™

.000
105

489

.000
105

4727

.000
105

7127

.000

105

488™

.000
105

559"

.000
105

448~

.000
105

743

.000

105

812"

.000
105

497"

.000
105

628™

.000
105

726™

.000

105

469™

.000
105

683"

.000
105

429~

.000
105

682
.000

105

546

.000
105

324"

.001
105

.803™

.000
105

7327

.000

105

450"
.000
105
.390™
.000
105
562™
.000
105
702"

.000
105

.396™

.000
105

375"

.000
105

.546™

.000
105

710"

.000

105

497"

.000
105
.250
.010
105

.636™

.000
105

.688™
.000

105

489"

.000
105

473"

.000
105

324

.001
105

.659™

.000

105

455"

.000
105

299"

.002
105

420"

.000
105

.639™
.000

105

541~

.000
105

.658™

.000
105

502~

.000
105

757"

.000

105

105

561"

.000
105

641"

.000
105

782"

.000

105

561"

.000
105

105

391"

.000
105

675"

.000

105

641

.000
105

391"

.000
105

105

790"

.000

105

782"

.000
105

675"

.000
105

790"

.000
105

105

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
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Store Atmosphere

Correlations

X301 X302 X303 X304 X305 X306 X307 X308 X309 | TOTAL

Pearson Correlation 1 622 430" A17 292 437 .485™ 541 .513" 704~

X301  Sig. (2-tailed) .000 .000 .000 .002 .000 .000 .000 .000 .000
N 105 105 105 105 105 105 105 105 105 105
Pearson Correlation 622 1 444 412 423 486™ 547 592 |  .653™ 776"

X302  Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 105 105 105 105 105 105 105 105 105 105
Pearson Correlation .430™ 444~ 1 584 .634™ 3717 564 559 | .531* .755™

X303  Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 105 105 105 105 105 105 105 105 105 105
Pearson Correlation A17 412~ 584 1 .556™ 324~ .406™ 597 583" 708"

X304  Sig. (2-tailed) .000 .000 .000 .000 .001 .000 .000 .000 .000
N 105 105 105 105 105 105 105 105 105 105

X305  Pearson Correlation 292~ 423 634" .556™ 1 259" 578 .519™| .548" 7117
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X306

X307

X308

X309

TOTA

Sig. (2-tailed) .002 .000 .000 .000 .008 .000 .000 .000 .000
N 105 105 105 105 105 105 105 105 105 105
Pearson Correlation A37 486" 371 324 259~ 1 515" 389~ | .521™ .646™
Sig. (2-tailed) .000 .000 .000 .001 .008 .000 .000 .000 .000
N 105 105 105 105 105 105 105 105 105 105
Pearson Correlation 485™ 547~ 564" .406™ 578" 515" 1 583" .668" .803~
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 105 105 105 105 105 105 105 105 105 105
Pearson Correlation 541" 592 .559" 597 519~ .389~ 583" 1] .637" 797
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 105 105 105 105 105 105 105 105 105 105
Pearson Correlation 513~ .653™ 531 583 .548 521~ .668™ 637" 1 .839™
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 105 105 105 105 105 105 105 105 105 105
Pearson Correlation 704~ 776" .755™ .708™ 7117 .646™ .803™ 797  .839” 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
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N 105 105 105 105 105 105 105 105 105 105

**_Correlation is significant at the 0.01 level (2-tailed).
Kepuasan Konsumen
Correlations

YOl Y02 Y03 Y04 Y05 Y06 Y07 Y08 Y09 TOTAL

Pearson Correlation 1| .497" 441" 446" 484" 434" 613" 505" | .547" 714"

Y01 Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000

N 105 105 105 105 105 105 105 105 105 105

Pearson Correlation | .497" 1 487" .449™ .579™ 443" .548™ .556™| .418™ 723"

Y02 Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000

N 105 105 105 105 105 105 105 105 105 105

Pearson Correlation | .441"| .487" 1 .502™ .624™ 647" 515" .618™| .505™ 782"

Y03 Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000

N 105 105 105 105 105 105 105 105 105 105
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Y04

Y05

Y06

Y07

Y08

Y09

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

446"

.000
105

484"

.000
105

434"

.000
105

.613"

.000
105

.505"

.000
105

547"

.000

449"

.000
105

579"

.000
105

443"

.000
105

.548"

.000
105

.556"

.000
105

418"

.000

.502™

.000
105

.624™

.000
105

647"

.000
105

515"

.000
105

.618"

.000
105

.505™

.000

105
671"
.000
105
547"
.000
105
573"
.000
105
.612"
.000
105
478"
.000

671"

.000
105

105

.560™

.000
105

525"

.000
105

.639"

.000
105

571"

.000

547"

.000
105

.560™

.000
105

105

.376"

.000
105

.540™

.000
105

533"

.000

573"

.000
105

.525™

.000
105

.376"

.000
105

105

546"

.000
105

.581"

.000

.612™

.000
105

.639"

.000
105

.540™

.000
105

546"

.000
105

105

.566™

.000

478"

.000
105

571"

.000
105

533"

.000
105

.581"

.000
105

566"

.000
105

759"

.000
105

.822"

.000
105

745"

.000
105

763"

.000
105

.810"

.000
105

762"

.000
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N 105 105

Pearson Correlation 7147 723"

TOTAL  Sig. (2-tailed) .000| .000

N 105 105

105

782"

.000
105

105
759"

.000
105

105

.822™

.000
105

105

745"

.000
105

105

763"

.000
105

105

.810™

.000
105

105

762"

.000
105

105

105

**_Correlation is significant at the 0.01 level (2-tailed).
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Uji Reliabilitas
Harga Produk (X1)

Case Processing Summary

N %
Valid 105 100.0
Cases  Excluded? 0 .0
Total 105 100.0

a. Listwise deletion based on all variables in the

procedure.
Reliability Statistics
Cronbach's N of ltems
Alpha
.898 12

Kualitas Pelayanan

Case Processing Summary

N %
Valid 105 100.0
Cases  Excluded? 0 .0
Total 105 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics
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Cronbach's
Alpha

N of ltems

931

15

Store Atmosphere (X3)

Case Processing Summary

N %
Valid 105 100.0
Cases  Excluded? 0 .0
Total 105 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's
Alpha

N of Items

.901

Kepuasan Konsumen (Y)

Case Processing Summary

N %
Valid 105 100.0
Cases  Excluded? 0 .0
Total 105 100.0
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a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's
Alpha

N of ltems

.910

UJI NORMALITAS

One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual
N 105
Normal Parameters?? Mean 0000000
Std. Deviation 3.49841286
Absolute .089
Most Extreme Differences Positive .045
Negative -.089
Kolmogorov-Smirnov Z .907
Asymp. Sig. (2-tailed) .138

a. Test distribution is Normal.

b. Calculated from data.
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UJI MULTIKOLINERITAS

Coefficients?®

Model Unstandardized Standardized t Sig. Collinearity
Coefficients Coefficients Statistics
B Std. Beta Tolerance | VIF
Error
(Constant) 11446 3351 3415| 001
HARGA PRODUK 389 .065 4871 5.989 .000 .641 | 1.559
! KUALITAS PELAYANAN -.070 .034 -132 ] -2.027 .045 998 | 1.002
STORE ATMOSPHERE .292 .070 341 4.185 .000 .641 | 1.560
a. Dependent Variable: KEPUASAN KONSUMEN
UJI HETEROSKEDASTISITAS
Coefficients?
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Beta
Error
(Constant) 4.022 1.655 2.431 .017
HARGA PRODUK -.022 .054 -.069 | -.418 .677
1 KUALITAS -.052 .059 -.205 | -.880 381
PELAYANAN
STORE ATMOSPHERE .063 .091 161 .696 488

a. Dependent Variable: RES_2
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UJI AUTOKORELASI DAN TABEL DUBIN WATSON

Model Summary®

Model

R Square

Adjusted R
Square

Std. Error of the

Estimate

Durbin-Watson

1

.839°2

.703

.695

3.063

1.913

a. Predictors: (Constant), STORE ATMOSPHERE, HARGA PRODUK, KUALITAS
PELAYANAN
b. Dependent Variable: KEPUASAN KONSUMEN

Tubel Durbin-Watsen (DW), a = 5%

k=1 =2 =3
n dL du dL du dL
7 15865 | 1435 [ 15577 | 1e7an | 1s2ma
15805 | 16457 [ 1sann | 1emsi | 1sam
1502 | 16479 [ 15eas | 1e76R | 136D
15951 | 1.6500 7
15081 | 1.6521
16009 | 16541
1603 | 1.6561
16063 | 6SH1
16089 [ 16601
0 16620
81 1.6639
82 16657
83 1
84
85
6
o
]
89
)
91
92
93
o4
45
96
pt
o5 L6086
99 LGOS
100 L6131
101 L6153
102 L6174 1.5069
103 L6196 1.5003
104 L& 16016
105 L& 16038
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ANALISIS REGRESI LINIER BERGANDA

Coefficients?®

Model Unstandardized Standardized Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) 11.446 3.351 3.415 .001
HARGA PRODUK .389 .065 487 5.989 .000
1 KUALITAS -.070 .034 -132| -2.027| .045
PELAYANAN
STORE ATMOSPHERE .292 .070 341 4.185 .000
b. Dependent Variable: KEPUASAN KONSUMEN
UJIT
Coefficients?
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) 11.446 3.351 3.415 .001
HARGA PRODUK .389 .065 487 5.989| .000
! KUALITAS PELAYANAN -.070 .034 -.132| -2.027 .045
STORE ATMOSPHERE .292 .070 341 4.185 .000

a. Dependent Variable: KEPUASAN KONSUMEN
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Distribusi Nilai tizpe

di o] 20 [T dif e [ fr
1 3078 3182 | E256 E1 1.671 2.000 2.350
2 1 B85 ES55 | 9825 EZ 1.671 1.588 2.385
3 1 E38 4541 SE4 (=] 1.E70 1.5
4 533 3747 | 4804 ] 1.ET0D 1.5
5 475 3355 | 4032 ES 1.E70 1
[ 440 3143 | 370 [ 1.E70 1
T 415 2038 | 1490 T 1.E70 i
L] 2ar ZED5 | 1350 ] 1.E70 i
k] 1383 ZEF 3250 ES 1.EES 1
10 1372 754 | 3150 O 1.EES 1
11 1353 2718 | 2106 1 1.EES 1
12 355 FE 3055 TZ 1.EE2 1
13 350 ZE5D | 3012 T3 1.EE9 1
4 1345 ZEX | Z9TT T4 1.EE2 1
15 3 ZEQ2 | ZodT 75 1.EES i
18 23T ZEHI | Za TE 1.EE2 i
17 233 ZESGT | ZEDH 7 1.EEE 1
18 1330 552 | ZETH TE 1.EEE 1
19 1328 ZE5FE | ZES1 ] 1.EEE 1
20 1325 Z5FE | ZE4D B0 1.EEY 1
Fi 1323 Z518 | FEN 21 1.EET 1
22 13 2508 | 2240 az 1.EEY i
23 1344 2500 | ZEOT [E] 1.EEY i
24 1318 ZAHEE | ZTET 24 1.EET 1
25 1316 2485 | ZTET BS ol .EEE 1.562 2.378
25 215 2478 | 2770 BE 1.EEE 1.581 2377
T 1314 4T3 | 2T 7 1.EEE 1 2377
8 1313 ZdaT | 2763 ] 1.EEE 1 2,378
il 21 ZAE2 756 B 1.EEE 1 2,378
g 1310 2 AT 750 50 1.EEE i 2375
3 ] 2453 | 2744 51 1.EES i 2374
3 3 Z448 | ZT3H 52 1.EES 1.5 2.374
208 445 | 2733 53 1.EES 1 2373
3T 2441 | 2728 54 1.EES 1 2373
205 438 | 2724 95 1.EES 1 2372
205 Z4¥ | ZT10 58 1.EE4 1.5 2372
205 2431 | 270 57 1.EE4 i 2.am
204 2428 | 272 58 1.EE4 i 2.amM
04 4SS | ZT0H 59 1.EE4 1 2.370
203 Z4F3 | ZT04 [ 1.EE4 1.5 2.370
203 2421 | 2T 101 1.EE3 1 2.365
302 418 | 2608 0z 1.EE3 1 2.369
02 416 | ZEan 103 1.EE3 1 2,363
201 Zd414 | FEE2 [ 1.EE3 1 3.368
20 2412 | Zeal i0s 1.EE3 i 2.3E7
200 2410 | ZEET e 1.EE3 i 2.3E7
1300 SETHE | F012 | 2408 | FEAS 107 1.EEZ 1 2.368
] 1ETT | 2O 2407 | ZEE2 102 1.EEZ 1.5 2.368
] SETT | F010 | 2405 | ZEs0 109 1.EEZ 1 2.365
] fETG | 000 | 2403 | ZETH 110 1.EEZ 1 2.365
] SETS | P00 | Z402 | ZETH 111 1.EEZ 1 2.364
] SETS | FO0T | 2400 | ZET4 112 1.EE1 1.5 2.364
] fETH | 2006 | 2340 | Z2ET2 113 1.EE1 i 2.363
127 fET4 | FOO6 | 2347 | ZETD 114 1.EE1 i 2.363
1287 SETI | FOD4 | 2305 | ZESH 115 1.EE1 1 2.362
1287 SET3 | 2003 | 2345 | ZEST 118 1.EE1 1.5 2.362
1287 SETE | FO02 | 2384 | ZESS 117 1.EE1 1 2.361
s fETZ | 002 | ZaAr | Ze4Ad 118 1.EEQ 1 2.361
s fET ] o0 23 | Zea? 118 1.EED 1 2.3E0
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UJIF

ANOVA?
Model Sum of Squares Df Mean Square F Sig.
Regression 1746.901 3 582.300 44.857 .000°
1 Residual 1311.099 101 12.981
Total 3058.000 104

a. Dependent Variable: KEPUASAN KONSUMEN

b. Predictors: (Constant), STORE ATMOSPHERE, HARGA PRODUK, KUALITAS

PELAYANAN
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