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LAMPIRAN 

 
Lampiran 1 : Lampiran 1 Berita Acara Bimbingan Skripsi 
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Lampiran 2 Surat Keterangan Bebas Plagiasi 
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Lampiran 3: Pernyataan Kuesioner 

 
Responden yang terhormat : 

Perkenalkan saya Fina Fiolindah mahasiswi Universitas 

PGRI AdiBuana Surabaya dengan Nomor Induk Mahasiswa 

191500121 Program Studi Manajemen yang sedang mengadakan 

penelitian tentang “Pengaruh Strategy Marketing, After Sales 

Service, dan Brand Experience terhadap Kepuasan Konsumen 

Produk Implora ( Studi Kasus pada Konsumen Produk Implora 

Platform Shopee)”. Kali ini, saya selaku peneliti meminta 

kesediaan Bapak/Ibu/Saudara/i untuk membantu penelitian ini 

dengan mengisi kuisioner. 

Berikut kuisioner yang saya ajukan, mohon kepada 

Bapak/Ibu/Saudara/i untuk memberikan jawaban yang sejujur- 

jujurnya dan sesuai dengan keadaan yang sebenarnya. 

Adapun jawaban yang Bapak/Ibu/Saudara/i berikan 

tidak akan berpengaruh pada diri Bapak/Ibu/Saudara/i karena 

penelitian ini dilakukan semata-mata untuk pengembangan ilmu 

pengetahuan. 

Demikian disampaikan, atas kesediaan saudara/i dalam 

meluangkan waktu untuk mengisi kuisioner ini saya ucapkan 

terimakasih. 
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A. Bagian 1 : Identitas Responden 

1. Nama : 

2. Usia : 

3. Frekuensi Pembelian Produk : 

B. Bagian 2 : Petunjuk Pengisian 

1. Bacalah dengan seksama pernyataan yang telah 

disediakan. 

2. Pilihlah salah satu jawaban yang telah tersedia dengan 

jujur dan apa adanya. 

3. Berilah tanda check list (√) pada pilihan jawaban yang 

tersedia sesuai dengan jawaban yang benar menurut anda. 

 

Kriteria Penilaian: 

 
STS 

(Sangat 

Tidak Setuju) 

TS 

(Tidak 

Setuju) 

RG 

(Ragu- 

ragu) 

S 

(Setuju) 

SS 

(Sangat 

Setuju) 

1 2 3 4 5 

 
 
 
 

No. Pernyataan SS S R TS STS 
Strategy Marketing (X1) 

Pemilihan Pasar 

1. Produk Implora Dapat 

Ditemukan di Toko Maupun 

Minimaket Terdekat 
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No. Pernyataan SS S R TS STS 

2. Produk Implora Mudah 

Ditemukan di Sosial Media 

     

Perencanaan Produk 

3. Produk yang Dijual Sesuai 
dengan Keinginan Konsumen 

     

4. Produk Implora Memproduksi 
Berbagai Jenis Kosmeti, 

Skincare,  dan  Parfum  Sesuai 
Kebutuhan Konsumen 

     

Penetapan Harga 

5. Produk Implora Memilki 
Berbagai Tingkatan Harga 

     

6. Harga Yang Diberikan Produk 
Implora Sesuai Dengan Kualitas 

     

Sistem Distribusi 

7. Produk  Implora  Dapat  Dibeli 
Melalui Perantara Sales 

     

8. Produk  Implora  Dapt  Dibeli 
Ditoko Grosir/Ecer 

     

Promosi ( Komunikasi 
Pemasaran) 

9. Iklan Produk Implora 
Diberbagai Sosial Media 

     

10. Produk Implora Memiliki 
Informasi Yang Jelas 
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No. Pernyataan SS S R TS STS 
After Sales Service (X2) 

Garansi 

1. Garansi Shopee 100% 

Original(Garansi Uang 

Kembali Jika Produk Tidak 

Ori) 

     

2. Produk Implora Menerima 
Komplain dengan Menyertai 
Video Unboxing Produk 

     

Fasilitas dan Perlengkapan 

3. Pengemasan Produk Implora 
yang  Sangat  Aman  Dilengkapi 
dengan Bublewrap 

     

4. Aplikator Produk Yang 

Berkualitas Sehingga Nyaman 

Pada Saat Digunakan 

     

Pelayanan Pemeliharaan dan Perbaikan 

5. Kemasan Produk Implora 

yang Melindungi Produk 

Agar Tetap Terjaga 

     

6. Menghindari Kemasan Produk 
Berbahan Kaca Agar Tidak 
Mudah Pecah 

     

Penanganan Keluhan Konsumen 

7. Menerima Komplain Pada 

Official Store Produk Implora 

     

8. Brand Implora Memberikan 

Jawaban yang Cepat dan Jelas 
Atas Keluhan Konsumen 
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No. Pernyataan SS S R TS STS 
Brand Experience (X3) 

Sensorik 

1. Warna Yang Dihasilkan 

Kosmetik Implora Cocok Untuk 
Riasan Wajah Semua Kalangan 

     

2. Tekstur dan Warna Pada Produk 

Implora Terlihat Natural Jika 
Dipakai 

     

Afeksi 

3. Produk Implora Terasa Ringan 
Sehingga Nyaman Dipakai 

     

4. Konsumen Merasa Puas 

Terhadap Hasil Setelah Memakai 
Produk Implora 

     

Perilaku 

5. Konsumen Mengetahui Cara 
Menggunakan Produk Implora 

     

6. Konsumen Lebih Merasa Percaya 
Diri Jika Memakai Produk 

Implora 

     

Intelektual 

7. KonsumenMelakukan Pembelian 

Ulang Setelah Merasa Cocok 
Dengan Produk Implora 

     

8. Konsumen Menyarankan Produk 

Implora Kepada Kolega Setelah 
Memakai Produk Implora 

     

 
 
 
 

No. Pernyataan SS S R TS STS 
Kepuasan Konsumen (Y) 

( Repurchase) 
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No. Pernyataan SS S R TS STS 

1. Konsumen  Berniat Membeli 
Produk Lain Dari  Brand 
Implora 

     

2. Konsumen Lebih Suka Memilih 

Memakai Produk Implora 
Daripada Produk Barang Lain 

     

Menciptakan Word Of Mouth 

3. Konsumen Sering Mendengar 

Review Dari Orang Lain Setelah 
Memakai Produk Implora 

     

4. Membeli Produk Implora 

Karena Positif Dari Orang 

Lain 

     

Menciptakan Citra Merek 

5. Produk Yang Dihasilkan Brand 

Implora Terbukti Aman 

     

6. Produk Yang Dikeluarkan 

Brand Implora Sesuai 

Dengan Kebutuhan 

Konsumen 

     

Menciptakan Keputusan Pembelian 

7. Pendapat dan Pengalaman 

Orang Lain Mempengaruhi 

Konsumen Dalam Membeli 

Produk Brand Implora 

     

8. Konsumen Membeli Produk 

Brand Implora Berdasarkan 

Pengalaman dan Kebutuhan 

yang Diinginkan Konsumen 
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Lampiran 4 Daftar Hadir Ujian Proposal 
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Lampiran 5 Tabulasi Data Jawaban Responden 

X1 
 

RESS 
Strategy Marketing TOTAL 

X1 X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 X1.4.1 X1.4.2 X1.5.1 X1.5.2 

RESS 1 5 5 5 4 5 4 4 5 5 5 47 

RESS 2 4 4 4 4 4 4 4 4 4 4 40 

RESS 3 4 4 5 4 5 4 5 5 5 5 46 

RESS 4 5 5 4 4 4 4 3 4 5 4 42 

RESS 5 4 4 4 4 4 4 4 4 4 4 40 

RESS 6 5 5 5 5 5 5 5 5 5 5 50 

RESS 7 1 1 1 1 1 1 1 1 1 1 10 

RESS 8 2 1 2 2 2 1 2 2 2 3 19 

RESS 9 5 5 5 5 5 5 5 5 5 5 50 

RESS 10 1 2 3 4 5 1 2 3 4 5 30 

RESS 11 5 4 4 3 4 3 3 3 4 4 37 

RESS 12 1 1 1 1 1 1 1 1 1 1 10 

RESS 13 2 1 3 2 3 1 4 1 3 2 22 

RESS 14 4 4 4 4 4 4 4 4 4 4 40 

RESS 15 5 5 5 5 5 5 5 5 5 5 50 
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RESS 
Strategy Marketing TOTAL 

X1 X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 X1.4.1 X1.4.2 X1.5.1 X1.5.2 

RESS 16 2 3 2 5 4 3 3 4 5 1 32 

RESS 17 5 5 5 5 5 5 5 5 5 5 50 

RESS 18 5 5 5 5 5 5 5 5 5 5 50 

RESS 19 5 5 4 4 4 4 3 5 5 4 43 

RESS 20 5 5 4 5 4 4 4 5 5 5 46 

RESS 21 5 5 4 5 4 4 4 5 5 5 46 

RESS 22 5 5 4 4 4 4 4 4 4 4 42 

RESS 23 5 5 4 5 5 4 5 3 4 5 45 

RESS 24 4 4 4 4 4 4 4 4 4 4 40 

RESS 25 5 5 3 4 5 5 5 5 4 4 45 

RESS 26 4 4 3 4 4 3 3 4 3 4 36 

RESS 27 3 5 5 5 5 5 5 5 5 5 48 

RESS 28 2 4 3 4 3 4 4 5 4 4 37 

RESS 29 4 4 4 4 5 4 4 4 4 4 41 

RESS 30 5 5 4 4 4 4 4 5 5 5 45 

RESS 31 5 5 3 3 5 4 3 5 5 3 41 

RESS 32 4 5 3 4 4 3 2 4 4 5 38 

RESS 33 5 5 4 4 5 4 4 3 4 3 41 

RESS 34 1 1 2 1 1 2 2 1 1 1 13 
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RESS 
Strategy Marketing TOTAL 

X1 X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 X1.4.1 X1.4.2 X1.5.1 X1.5.2 

RESS 35 4 4 4 4 4 4 4 4 4 3 39 

RESS 36 2 5 5 5 4 4 3 5 3 5 41 

RESS 37 2 2 2 2 1 2 2 2 2 2 19 

RESS 38 1 1 1 1 1 1 1 1 1 1 10 

RESS 39 3 3 2 2 2 2 2 2 2 2 22 

RESS 40 5 5 5 5 5 5 5 5 5 5 50 

RESS 41 5 5 5 5 5 4 4 4 5 5 47 

RESS 42 4 4 4 4 4 4 4 4 4 4 40 

RESS 43 1 1 2 2 1 1 1 1 1 2 13 

RESS 44 5 5 3 3 4 4 2 2 2 3 33 

RESS 45 1 1 2 2 1 2 2 1 2 2 16 

RESS 46 1 1 1 1 1 1 1 1 1 1 10 

RESS 47 4 5 4 5 4 3 4 4 4 4 41 

RESS 48 2 2 2 2 2 2 2 2 2 2 20 

RESS 49 4 5 4 4 4 4 3 4 4 4 40 

RESS 50 4 5 4 5 5 4 4 4 4 4 43 

RESS 51 4 4 4 4 4 4 4 4 4 4 40 

RESS 52 5 5 5 5 5 5 5 5 5 5 50 

RESS 53 1 1 1 1 1 2 5 1 1 1 15 
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RESS 
Strategy Marketing TOTAL 

X1 X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 X1.4.1 X1.4.2 X1.5.1 X1.5.2 

RESS 54 5 5 5 5 5 5 5 5 5 3 48 

RESS 55 1 1 1 1 1 1 1 5 1 1 14 

RESS 56 1 1 1 1 2 1 3 1 2 1 14 

RESS 57 4 5 4 4 4 4 4 5 4 4 42 

RESS 58 5 5 5 5 5 5 5 5 5 5 50 

RESS 59 5 5 5 5 5 5 5 5 5 5 50 

RESS 60 1 1 3 1 2 2 3 1 1 2 17 

RESS 61 5 5 5 5 5 5 5 5 5 5 50 

RESS 62 5 5 5 5 5 3 2 5 3 1 39 

RESS 63 5 5 4 5 5 4 5 5 5 4 47 

RESS 64 4 5 4 5 4 4 4 5 5 4 44 

RESS 65 3 3 4 3 4 4 4 4 5 4 38 

RESS 66 1 5 5 1 1 1 5 5 5 1 30 

RESS 67 5 5 4 4 4 4 4 4 4 4 42 

RESS 68 2 1 3 3 1 2 4 3 2 3 24 

RESS 69 4 5 5 5 5 4 4 5 5 4 46 

RESS 70 3 4 4 4 3 4 4 5 5 5 41 

RESS 71 4 4 4 4 4 5 4 4 4 4 41 

RESS 72 5 5 5 5 5 4 5 5 5 4 48 
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RESS 
Strategy Marketing TOTAL 

X1 X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 X1.4.1 X1.4.2 X1.5.1 X1.5.2 

RESS 73 3 3 3 2 3 3 2 2 4 4 29 

RESS 74 3 2 2 2 3 3 2 3 3 3 26 

RESS 75 1 1 3 1 1 3 2 4 2 3 21 

RESS 76 5 5 3 4 2 4 3 5 4 3 38 

RESS 77 2 2 2 2 2 2 2 2 2 2 20 

RESS 78 5 5 3 4 2 4 3 4 5 4 39 

RESS 79 3 5 4 4 4 5 5 5 5 5 45 

RESS 80 5 5 5 5 5 5 5 5 5 5 50 

RESS 81 5 5 4 5 4 4 5 5 5 5 47 

RESS 82 5 5 4 4 4 4 4 4 4 4 42 

RESS 83 1 1 3 3 4 3 2 1 2 4 24 

RESS 84 2 1 1 1 2 2 2 2 1 2 16 

RESS 85 4 5 4 4 4 4 3 3 4 4 39 

RESS 86 1 1 1 1 1 1 1 1 1 1 10 

RESS 87 2 2 2 2 2 2 2 2 2 2 20 

RESS 88 2 2 2 2 2 2 2 2 2 2 20 

RESS 89 1 3 3 3 3 2 3 3 3 2 26 

RESS 90 3 4 5 5 4 3 3 4 5 5 41 

RESS 91 4 5 5 5 5 5 4 3 5 5 46 
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RESS 
Strategy Marketing TOTAL 

X1 X1.1.1 X1.1.2 X1.2.1 X1.2.2 X1.3.1 X1.3.2 X1.4.1 X1.4.2 X1.5.1 X1.5.2 

RESS 92 4 5 4 4 4 5 5 4 4 4 43 

RESS 93 5 5 4 4 4 5 4 4 4 4 43 

RESS 94 4 5 4 4 4 4 4 5 4 4 42 

RESS 95 4 4 4 4 4 4 2 4 4 4 38 

RESS 96 5 5 4 4 4 3 3 4 5 4 41 

RESS 97 3 4 4 4 4 4 4 4 4 4 39 

RESS 98 5 5 3 4 5 4 4 5 5 5 45 

RESS 99 5 5 3 5 5 3 4 5 5 3 43 

RESS 100 5 5 5 4 4 5 4 5 5 5 47 

RESS 101 5 4 4 3 5 4 4 5 4 3 41 

RESS 102 3 5 4 4 2 3 2 3 4 2 32 

 
 

X2 
 

RESS 
Strategy Marketing TOTAL X2 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2  

RESS 1 5 5 5 5 5 5 5 4 39 

RESS 2 4 4 4 4 4 4 4 4 32 
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RESS 
Strategy Marketing TOTAL X2 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2  

RESS 3 3 4 5 4 5 4 5 5 35 

RESS 4 4 5 4 4 4 4 4 4 33 

RESS 5 3 3 4 4 4 4 4 4 30 

RESS 6 5 5 5 5 5 5 5 5 40 

RESS 7 3 2 1 5 5 4 2 3 25 

RESS 8 2 1 1 1 2 5 5 5 22 

RESS 9 5 5 5 5 5 5 5 4 39 

RESS 10 5 4 3 2 1 2 3 5 25 

RESS 11 5 5 3 4 4 4 5 5 35 

RESS 12 1 1 1 1 1 1 1 1 8 

RESS 13 3 3 2 3 2 4 3 3 23 

RESS 14 4 4 4 4 4 4 4 4 32 

RESS 15 5 5 5 5 5 5 5 5 40 

RESS 16 1 2 5 4 3 2 1 2 20 

RESS 17 5 5 5 5 5 5 5 5 40 

RESS 18 5 5 5 5 5 5 5 5 40 

RESS 19 3 3 4 4 4 4 4 3 29 

RESS 20 4 5 5 5 5 4 5 5 38 

RESS 21 5 5 5 4 4 5 5 5 38 
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RESS 
Strategy Marketing TOTAL X2 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2  

RESS 22 3 3 3 4 4 3 4 4 28 

RESS 23 3 3 5 4 4 4 4 3 30 

RESS 24 4 4 4 4 4 4 4 4 32 

RESS 25 3 4 2 4 2 5 5 4 29 

RESS 26 4 4 4 4 4 3 4 3 30 

RESS 27 5 4 5 5 5 5 3 3 35 

RESS 28 5 4 4 3 4 3 3 3 29 

RESS 29 4 4 5 4 4 4 5 5 35 

RESS 30 5 5 5 5 5 5 5 5 40 

RESS 31 3 5 4 5 5 3 3 3 31 

RESS 32 2 4 3 5 3 4 4 3 28 

RESS 33 3 4 5 4 4 3 3 3 29 

RESS 34 1 1 1 2 1 1 1 2 10 

RESS 35 4 4 4 4 4 4 4 4 32 

RESS 36 5 4 4 5 4 4 4 4 34 

RESS 37 2 2 2 2 2 2 2 2 16 

RESS 38 1 1 1 1 1 1 1 2 9 

RESS 39 2 1 1 1 1 2 2 2 12 

RESS 40 5 5 5 5 5 5 5 5 40 
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RESS 
Strategy Marketing TOTAL X2 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2  

RESS 41 4 4 5 5 5 5 4 4 36 

RESS 42 5 5 5 4 5 5 4 4 37 

RESS 43 2 1 1 1 1 1 1 1 9 

RESS 44 5 4 3 4 2 3 3 3 27 

RESS 45 2 2 2 2 2 2 2 2 16 

RESS 46 1 1 1 1 1 1 1 1 8 

RESS 47 3 3 4 4 4 3 3 3 27 

RESS 48 2 2 2 2 2 2 2 2 16 

RESS 49 4 4 4 4 4 3 4 4 31 

RESS 50 4 4 5 5 4 4 4 4 34 

RESS 51 4 4 4 4 4 4 4 4 32 

RESS 52 3 3 4 4 4 4 3 3 28 

RESS 53 1 1 1 1 1 1 1 1 8 

RESS 54 5 5 5 4 4 4 5 5 37 

RESS 55 1 1 1 1 1 1 1 1 8 

RESS 56 1 1 1 1 1 1 1 1 8 

RESS 57 4 5 4 4 4 4 4 4 33 

RESS 58 5 5 5 5 5 5 5 5 40 

RESS 59 5 5 5 5 5 5 5 5 40 
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RESS 
Strategy Marketing TOTAL X2 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2  

RESS 60 2 2 2 3 2 2 3 2 18 

RESS 61 5 5 5 5 5 5 5 5 40 

RESS 62 3 3 5 5 4 4 4 3 31 

RESS 63 4 4 4 4 4 4 4 4 32 

RESS 64 4 4 4 4 4 4 4 4 32 

RESS 65 4 4 4 4 4 4 5 4 33 

RESS 66 1 1 1 1 1 5 1 5 16 

RESS 67 5 4 4 4 4 4 4 4 33 

RESS 68 3 3 4 3 2 3 3 3 24 

RESS 69 4 5 5 5 5 5 4 5 38 

RESS 70 4 3 4 5 5 4 4 4 33 

RESS 71 4 4 4 4 4 4 4 4 32 

RESS 72 4 4 5 4 4 4 4 4 33 

RESS 73 2 2 2 3 4 4 4 4 25 

RESS 74 3 3 2 2 3 2 2 3 20 

RESS 75 3 3 3 2 2 2 4 4 23 

RESS 76 2 3 3 3 3 2 3 3 22 

RESS 77 2 2 2 2 2 2 2 2 16 

RESS 78 3 2 3 2 3 2 3 3 21 
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RESS 
Strategy Marketing TOTAL X2 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2  

RESS 79 3 5 5 5 5 5 4 4 36 

RESS 80 5 5 5 5 5 5 5 5 40 

RESS 81 5 5 4 3 4 5 3 4 33 

RESS 82 4 4 4 4 4 4 4 4 32 

RESS 83 3 2 3 4 4 2 3 3 24 

RESS 84 3 3 2 2 1 2 2 2 17 

RESS 85 4 3 4 4 4 4 4 4 31 

RESS 86 1 1 1 1 1 1 1 1 8 

RESS 87 2 2 2 2 2 2 2 2 16 

RESS 88 2 2 2 2 2 2 2 2 16 

RESS 89 2 2 2 3 3 3 2 2 19 

RESS 90 4 3 3 4 5 5 4 3 31 

RESS 91 5 5 5 5 5 2 5 5 37 

RESS 92 3 3 4 4 4 3 4 5 30 

RESS 93 4 5 5 5 5 5 4 5 38 

RESS 94 5 5 5 5 5 4 5 4 38 

RESS 95 2 3 3 3 3 3 3 3 23 

RESS 96 4 4 3 4 3 4 4 3 29 

RESS 97 3 3 4 4 4 4 4 3 29 
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RESS 
Strategy Marketing TOTAL X2 

X2.1.1 X2.1.2 X2.2.1 X2.2.2 X2.3.1 X2.3.2 X2.4.1 X2.4.2  

RESS 98 4 4 5 4 4 3 4 4 32 

RESS 99 3 3 3 3 4 1 2 3 22 

RESS 100 3 4 5 5 5 5 3 3 33 

RESS 101 3 3 4 4 4 4 3 3 28 

RESS 102 3 4 4 4 4 4 4 4 31 

 
X3 

 

RESS 
Strategy Marketing 

TOTAL X3 
X3.1.1 X3.1.2 X3.2.1 X3.2.2 X3.3.1 X3.3.2 X3.4.1 X3.4.2 

RESS 1 5 5 5 5 5 5 5 5 40 

RESS 2 4 4 4 4 4 4 4 4 32 

RESS 3 2 4 5 5 5 5 4 4 34 

RESS 4 5 5 4 5 5 4 4 4 36 

RESS 5 4 4 5 4 5 4 4 4 34 

RESS 6 5 5 5 5 5 5 5 5 40 

RESS 7 1 2 3 1 1 2 1 4 15 

RESS 8 3 5 5 4 4 4 4 4 33 

RESS 9 5 5 5 5 5 5 5 5 40 
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RESS 
Strategy Marketing 

TOTAL X3 
X3.1.1 X3.1.2 X3.2.1 X3.2.2 X3.3.1 X3.3.2 X3.4.1 X3.4.2 

RESS 10 4 2 1 2 5 4 2 3 23 

RESS 11 3 3 4 3 4 3 4 4 28 

RESS 12 1 1 1 1 1 1 1 1 8 

RESS 13 4 4 2 3 2 4 2 2 23 

RESS 14 5 4 4 5 4 4 4 4 34 

RESS 15 5 5 5 5 5 5 5 5 40 

RESS 16 2 4 3 5 2 2 5 5 28 

RESS 17 5 5 5 5 5 5 5 5 40 

RESS 18 5 5 5 5 5 5 5 5 40 

RESS 19 4 4 4 4 4 3 4 3 30 

RESS 20 5 5 5 5 5 5 5 5 40 

RESS 21 4 5 4 5 4 5 3 5 35 

RESS 22 4 4 4 4 4 4 4 4 32 

RESS 23 5 4 5 5 5 5 5 3 37 

RESS 24 4 4 4 4 4 4 4 4 32 

RESS 25 4 3 5 2 4 3 4 4 29 

RESS 26 3 3 3 3 4 3 4 3 26 

RESS 27 4 4 4 3 5 5 4 4 33 

RESS 28 4 4 4 4 4 4 3 3 30 
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RESS 
Strategy Marketing 

TOTAL X3 
X3.1.1 X3.1.2 X3.2.1 X3.2.2 X3.3.1 X3.3.2 X3.4.1 X3.4.2 

RESS 29 4 5 4 5 4 4 4 4 34 

RESS 30 5 5 5 5 5 5 5 5 40 

RESS 31 3 4 3 3 3 3 5 3 27 

RESS 32 5 4 4 4 4 3 4 4 32 

RESS 33 4 4 4 3 5 3 4 4 31 

RESS 34 1 1 1 2 1 2 2 3 13 

RESS 35 4 4 4 4 3 2 4 4 29 

RESS 36 4 5 4 4 4 4 4 4 33 

RESS 37 2 2 2 2 2 2 1 3 16 

RESS 38 1 1 1 1 1 1 1 1 8 

RESS 39 3 4 4 4 4 3 2 2 26 

RESS 40 5 5 5 5 5 5 5 5 40 

RESS 41 4 5 4 5 5 5 5 5 38 

RESS 42 4 4 4 5 4 5 5 4 35 

RESS 43 1 1 1 1 1 1 1 1 8 

RESS 44 3 3 3 3 3 3 3 3 24 

RESS 45 1 1 2 2 2 2 2 2 14 

RESS 46 1 1 1 1 1 1 1 1 8 

RESS 47 4 4 3 3 3 3 3 3 26 
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RESS 
Strategy Marketing 

TOTAL X3 
X3.1.1 X3.1.2 X3.2.1 X3.2.2 X3.3.1 X3.3.2 X3.4.1 X3.4.2 

RESS 48 2 2 2 1 1 1 3 1 13 

RESS 49 3 3 4 4 4 3 4 4 29 

RESS 50 5 4 4 4 5 3 4 4 33 

RESS 51 4 4 4 4 4 4 4 4 32 

RESS 52 5 5 5 5 5 5 5 5 40 

RESS 53 1 1 1 1 1 1 1 3 10 

RESS 54 5 5 5 5 5 5 5 5 40 

RESS 55 1 1 5 5 5 3 5 1 26 

RESS 56 2 2 1 1 1 2 1 1 11 

RESS 57 4 4 4 4 4 4 4 4 32 

RESS 58 5 5 5 5 5 5 5 5 40 

RESS 59 5 5 5 5 5 5 5 5 40 

RESS 60 2 3 3 3 3 3 4 5 26 

RESS 61 5 5 5 5 5 5 5 5 40 

RESS 62 4 3 3 4 4 4 4 4 30 

RESS 63 5 4 4 4 4 4 4 4 33 

RESS 64 4 4 4 4 4 4 4 4 32 

RESS 65 4 3 4 4 5 4 4 4 32 

RESS 66 1 1 1 1 1 1 2 2 10 
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RESS 
Strategy Marketing 

TOTAL X3 
X3.1.1 X3.1.2 X3.2.1 X3.2.2 X3.3.1 X3.3.2 X3.4.1 X3.4.2 

RESS 67 4 4 3 3 4 3 3 4 28 

RESS 68 3 3 2 2 4 3 3 3 23 

RESS 69 4 3 4 5 5 5 4 4 34 

RESS 70 5 5 4 4 5 5 4 4 36 

RESS 71 4 4 4 4 4 4 4 4 32 

RESS 72 4 4 4 4 4 4 4 4 32 

RESS 73 2 2 2 2 2 2 2 2 16 

RESS 74 3 3 2 3 2 2 1 2 18 

RESS 75 3 3 3 2 3 2 1 2 19 

RESS 76 3 3 3 2 4 3 5 3 26 

RESS 77 2 2 2 2 2 2 2 2 16 

RESS 78 3 3 3 3 3 3 3 3 24 

RESS 79 5 4 4 4 4 4 4 4 33 

RESS 80 5 5 5 5 5 5 5 5 40 

RESS 81 3 4 4 4 5 3 3 3 29 

RESS 82 4 4 4 4 4 4 4 4 32 

RESS 83 4 4 4 4 3 3 1 1 24 

RESS 84 1 1 1 1 1 1 1 1 8 

RESS 85 4 4 4 4 5 3 4 3 31 
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RESS 
Strategy Marketing 

TOTAL X3 
X3.1.1 X3.1.2 X3.2.1 X3.2.2 X3.3.1 X3.3.2 X3.4.1 X3.4.2 

RESS 86 1 1 1 1 1 1 1 1 8 

RESS 87 2 2 2 2 2 2 2 2 16 

RESS 88 2 2 2 2 2 2 2 2 16 

RESS 89 2 2 2 3 2 3 2 2 18 

RESS 90 3 4 5 5 4 3 3 4 31 

RESS 91 5 5 5 4 5 4 4 3 35 

RESS 92 3 4 4 4 4 3 3 5 30 

RESS 93 4 4 4 4 4 4 4 4 32 

RESS 94 4 4 4 4 4 4 4 4 32 

RESS 95 3 4 4 4 4 4 4 4 31 

RESS 96 5 4 4 4 4 3 4 4 32 

RESS 97 4 4 4 4 4 3 4 3 30 

RESS 98 4 4 4 4 4 4 4 4 32 

RESS 99 3 2 3 3 3 3 3 3 23 

RESS 100 5 5 3 3 4 3 4 3 30 

RESS 101 3 4 3 4 4 3 4 4 29 

RESS 102 4 3 4 3 4 3 3 2 26 
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Y 

 

RESS 
Strategy Marketing 

TOTAL Y 
Y.1.1 Y.1.2 Y.2.1 Y.2.2 Y.3.1 Y.3.2 Y.3.1 Y.3.2 

RESS 1 5 5 5 5 5 5 5 5 40 

RESS 2 4 4 4 4 4 4 4 4 32 

RESS 3 4 5 5 5 5 5 4 5 38 

RESS 4 4 4 4 5 4 4 4 4 33 

RESS 5 3 3 4 4 4 4 4 4 30 

RESS 6 5 3 5 5 5 5 5 5 38 

RESS 7 3 4 2 2 2 2 2 2 19 

RESS 8 4 4 5 5 5 5 5 4 37 

RESS 9 5 4 4 4 4 4 4 4 33 

RESS 10 1 3 2 4 5 3 4 1 23 

RESS 11 3 3 4 5 5 4 3 4 31 

RESS 12 1 1 1 1 1 1 1 1 8 

RESS 13 2 4 1 1 3 3 2 1 17 

RESS 14 3 4 4 4 4 4 4 4 31 

RESS 15 4 5 5 5 5 5 5 5 39 

RESS 16 2 5 1 2 3 5 2 5 25 

RESS 17 5 5 5 5 5 5 5 5 40 

RESS 18 5 5 5 5 5 5 5 5 40 
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RESS 
Strategy Marketing 

TOTAL Y 
Y.1.1 Y.1.2 Y.2.1 Y.2.2 Y.3.1 Y.3.2 Y.3.1 Y.3.2 

RESS 19 4 4 3 4 3 4 4 4 30 

RESS 20 5 3 5 5 5 4 4 4 35 

RESS 21 5 4 4 5 5 4 4 5 36 

RESS 22 4 4 4 4 4 4 4 4 32 

RESS 23 3 3 5 4 4 4 5 4 32 

RESS 24 4 4 4 4 4 4 4 4 32 

RESS 25 4 2 4 4 5 4 5 5 33 

RESS 26 3 3 3 4 4 4 3 4 28 

RESS 27 5 2 4 5 5 5 5 5 36 

RESS 28 3 3 3 5 4 4 5 4 31 

RESS 29 4 3 4 4 4 4 4 4 31 

RESS 30 4 4 4 4 4 5 4 5 34 

RESS 31 3 3 5 3 4 3 4 3 28 

RESS 32 5 3 4 5 4 4 5 4 34 

RESS 33 3 3 4 4 3 5 5 5 32 

RESS 34 2 3 2 1 2 1 1 1 13 

RESS 35 3 2 4 4 4 4 4 4 29 

RESS 36 5 4 5 4 5 5 5 5 38 

RESS 37 3 3 1 4 2 2 3 2 20 
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RESS 
Strategy Marketing 

TOTAL Y 
Y.1.1 Y.1.2 Y.2.1 Y.2.2 Y.3.1 Y.3.2 Y.3.1 Y.3.2 

RESS 38 1 1 1 1 1 1 1 1 8 

RESS 39 2 3 4 4 2 2 2 3 22 

RESS 40 5 5 5 5 5 5 5 5 40 

RESS 41 5 4 4 4 5 5 4 3 34 

RESS 42 4 4 4 4 4 4 4 5 33 

RESS 43 3 4 1 1 1 2 1 1 14 

RESS 44 3 3 3 3 3 3 3 3 24 

RESS 45 2 3 2 2 2 2 2 2 17 

RESS 46 1 1 1 1 1 1 1 1 8 

RESS 47 3 3 3 4 4 4 3 2 26 

RESS 48 3 1 1 3 3 3 3 3 20 

RESS 49 4 3 4 4 4 4 4 4 31 

RESS 50 4 3 4 5 5 4 4 5 34 

RESS 51 4 4 4 4 4 4 4 4 32 

RESS 52 4 4 5 4 4 4 4 4 33 

RESS 53 1 1 1 1 1 1 1 1 8 

RESS 54 4 4 4 4 4 4 4 4 32 

RESS 55 5 3 5 3 5 5 5 5 36 

RESS 56 3 2 1 1 1 1 1 1 11 
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RESS 
Strategy Marketing 

TOTAL Y 
Y.1.1 Y.1.2 Y.2.1 Y.2.2 Y.3.1 Y.3.2 Y.3.1 Y.3.2 

RESS 57 4 4 4 4 4 4 4 4 32 

RESS 58 5 5 5 5 5 5 5 5 40 

RESS 59 5 5 5 5 5 5 5 5 40 

RESS 60 1 4 4 1 4 3 3 3 23 

RESS 61 1 5 5 5 5 5 5 5 36 

RESS 62 4 3 4 4 4 4 4 4 31 

RESS 63 4 4 4 4 4 4 4 4 32 

RESS 64 4 4 4 4 4 4 5 5 34 

RESS 65 4 4 5 4 4 4 4 5 34 

RESS 66 3 3 1 1 1 1 1 1 12 

RESS 67 4 3 4 4 4 4 4 4 31 

RESS 68 1 3 2 1 3 4 3 4 21 

RESS 69 5 4 5 5 4 5 5 5 38 

RESS 70 4 5 4 5 4 5 4 4 35 

RESS 71 3 4 5 5 4 4 4 4 33 

RESS 72 4 4 4 4 4 4 4 4 32 

RESS 73 2 3 3 3 3 3 3 3 23 

RESS 74 3 3 2 3 3 3 2 2 21 

RESS 75 3 2 4 4 3 2 2 2 22 
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RESS 
Strategy Marketing 

TOTAL Y 
Y.1.1 Y.1.2 Y.2.1 Y.2.2 Y.3.1 Y.3.2 Y.3.1 Y.3.2 

RESS 76 2 1 4 4 4 5 2 4 26 

RESS 77 2 2 2 2 2 2 2 2 16 

RESS 78 1 1 3 2 4 3 3 3 20 

RESS 79 4 3 5 4 4 4 5 4 33 

RESS 80 5 5 5 5 5 5 5 5 40 

RESS 81 3 3 4 4 3 4 4 4 29 

RESS 82 4 4 4 4 4 4 5 4 33 

RESS 83 1 4 3 2 3 3 2 2 20 

RESS 84 1 1 1 1 1 1 1 1 8 

RESS 85 4 3 4 2 4 5 4 4 30 

RESS 86 1 1 1 1 1 1 1 1 8 

RESS 87 2 2 2 2 2 2 2 2 16 

RESS 88 2 2 2 2 2 2 2 2 16 

RESS 89 3 3 3 2 3 2 2 2 20 

RESS 90 5 5 4 3 3 4 5 5 34 

RESS 91 4 3 4 4 4 5 4 4 32 

RESS 92 3 4 4 4 4 4 3 5 31 

RESS 93 4 4 4 5 4 4 4 4 33 

RESS 94 4 4 4 4 4 4 4 4 32 
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RESS 
Strategy Marketing 

TOTAL Y 
Y.1.1 Y.1.2 Y.2.1 Y.2.2 Y.3.1 Y.3.2 Y.3.1 Y.3.2 

RESS 95 4 4 4 4 4 4 4 4 32 

RESS 96 4 3 4 4 5 4 4 4 32 

RESS 97 3 3 4 4 4 4 4 4 30 

RESS 98 5 3 5 5 5 5 5 5 38 

RESS 99 3 3 3 2 3 3 3 3 23 

RESS 100 3 3 3 3 3 4 5 5 29 

RESS 101 5 2 3 4 3 4 4 4 29 

RESS 102 5 3 3 2 4 4 2 4 27 
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Lampiran 6 Rekapitulasi Data 
 
 

RESPONDEN X1 X2 X3 Y 

RESS 1 47 39 40 40 

RESS 2 40 32 32 32 

RESS 3 46 35 34 38 

RESS 4 42 33 36 33 

RESS 5 30 34 30 40 

RESS 6 50 40 40 38 

RESS 7 10 25 15 19 

RESS 8 19 22 35 37 

RESS 9 50 35 28 31 

RESS 10 30 25 23 23 

RESS 11 37 36 28 31 

RESS 12 10 8 8 8 

RESS 13 22 23 23 17 

RESS 14 40 32 34 31 

RESS 15 50 40 40 39 

RESS 16 32 20 28 25 

RESS 17 50 40 40 40 

RESS 18 50 40 40 40 

RESS 19 43 29 27 30 

RESS 20 46 38 40 35 

RESS 21 46 38 35 36 

RESS 22 42 28 32 32 

RESS 23 45 30 37 32 

RESS 24 40 32 32 32 

RESS 25 45 29 29 33 

RESS 26 36 30 26 28 

RESS 27 48 35 33 36 

RESS 28 37 29 30 31 
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RESPONDEN X1 X2 X3 Y 

RESS 29 41 35 34 31 

RESS 30 45 40 40 34 

RESS 31 41 31 27 28 

RESS 32 38 28 32 34 

RESS 33 41 29 31 32 

RESS 34 13 10 13 13 

RESS 35 39 32 29 29 

RESS 36 41 34 33 38 

RESS 37 19 16 16 20 

RESS 38 10 9 8 8 

RESS 39 22 12 26 22 

RESS 40 50 40 40 40 

RESS 41 47 36 38 34 

RESS 42 40 37 35 33 

RESS 43 13 9 8 14 

RESS 44 33 27 24 24 

RESS 45 16 16 14 17 

RESS 46 10 8 8 8 

RESS 47 41 27 26 26 

RESS 48 20 16 13 20 

RESS 49 40 31 29 31 

RESS 50 43 34 33 34 

RESS 51 40 32 32 32 

RESS 52 50 28 40 33 

RESS 53 15 8 10 8 

RESS 54 48 37 40 32 

RESS 55 14 8 26 36 

RESS 56 14 8 11 11 

RESS 57 42 33 32 32 

RESS 58 50 40 40 40 
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RESPONDEN X1 X2 X3 Y 

RESS 59 50 40 40 40 

RESS 60 17 18 26 23 

RESS 61 50 40 40 40 

RESS 62 39 31 30 31 

RESS 63 47 32 33 32 

RESS 64 44 32 32 34 

RESS 65 38 33 32 34 

RESS 66 30 16 10 12 

RESS 67 42 33 28 31 

RESS 68 24 24 23 21 

RESS 69 46 38 34 38 

RESS 70 41 33 36 35 

RESS 71 41 32 32 33 

RESS 72 48 33 32 32 

RESS 73 29 25 16 23 

RESS 74 26 20 18 21 

RESS 75 21 23 19 22 

RESS 76 38 22 26 26 

RESS 77 20 16 16 16 

RESS 78 39 21 24 20 

RESS 79 45 36 33 33 

RESS 80 50 40 40 40 

RESS 81 47 33 29 29 

RESS 82 42 32 32 33 

RESS 83 24 24 24 20 

RESS 84 16 17 8 8 

RESS 85 39 31 31 30 

RESS 86 10 8 8 8 

RESS 87 20 16 16 16 

RESS 88 20 16 16 16 
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RESPONDEN X1 X2 X3 Y 

RESS 89 26 19 18 20 

RESS 90 41 31 31 34 

RESS 91 46 37 35 32 

RESS 92 43 30 30 31 

RESS 93 43 38 32 33 

RESS 94 42 38 32 32 

RESS 95 38 23 31 32 

RESS 96 41 29 32 32 

RESS 97 39 29 30 30 

RESS 98 45 32 32 38 

RESS 99 43 22 23 23 

RESS 100 47 33 30 29 

RESS 101 41 28 29 29 

RESS 102 32 31 26 27 
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Lampiran 7 Output Data SPSS 

 
 

Uji Validitas 
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Uji Reliabilitas 

1. Variabel Strategy Marketing 
 
 

 
 

2. Variabel After Sales Service 
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3. Variabel Brand Experience 
 
 

4. Variabel Kepuasan Konsumen 
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Hasil Uji Asumsi Klasik 

1. Uji Normalitas 

 

 
 

2. Uji Heterokedastisitas 
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3. Uji Multikolinearitas 

 
Model Collinearity 

Statistics 

 

 Tolerance VIF 
Constant   

Strategy Marketing (X1) 0,162 6,156 
After Sales Service (X2) 0,150 6,687 
Brand Experience (X3) 0,181 5,516 

 
4. Uji Autokorelasi 

 
Durbin – Watson 

 2,125  

 
 

5. Analisis Regresi Linier Berganda 

 
Model Unstandardi 

zed 
Coefficients 

Standardized 
Coefficients 

 B Std 
.Error 

Beta 

(Constant) 2,611 .954 
 

Strategy Marketing (X1) .612 .036 .859 
After Sales Service (X2) .191 .081 ..201 
Brand Experience (X3) .767 .074 .798 
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6. Koefisien Korelasi 
 

 

7. Uji t 

 
Model t Sig. Kesimpulan 

Strategy marketing (X1) 16.846 .000 Berpengaruh 

After Sales Service) (X2) 18.095 .000 Berpengaruh 

Brand Experience (X3) 28.692 .000 Berpengaruh 

 
 

8. Uji F 
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9. Histogram dan Plot 

 

 


