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3. Pilihlah salah satu jawaban yang tersedia dengan
memberi tanda (V) pada salah satu jawaban yang
anda anggap paling benar.

Berilah tanda (\) pada kolom yang paling sesuai dengan
pilihan Anda Setiap responden dihaapkan memilih hanya 1
jawaban.

Nama :

Usia D Tahun

Jenis Kelamin : 0 laki-laki o0 Perempuan




Keteragan Skor Penilaian :

5 : Sangat Setuju

: Setuju

: Netral

: Tidak Setuju

: Sangat Tidak Setuju

— N W o

1. Food Quality

No | Pernyataan | ss | S |RG|Ts |sTs

Kualitas dalam hal rasa

1 | Kualitas rasa yang enak

Porsi makanan yang sesuai
dengan keinginan

3 | Variansi jenis makanan vyang
bermacam-macam

4 | Cita rasa yang khas dari flower
catering

5 | Higenitas makanan yang selalu
dijaga

9 | Inovasi jenis makanan baru

2. Price

No Pernyataan SS S RG | TS STS

1 | Harga yang  ditawarkan
terjangkau

2 | Flower Catering memberikan
diskon pada setiap pembelian

3 | Harga yang diberlakukan di
flower catering sesuai dengan

porsi dan cita rasa yang




disajikan

Harga vyang diberlakukan
flower catering sesuai
pelayanan yang di berikan

Jika ada
nilai/manfaat menu yang saya

tambahan

pilih saya bersedia membayar
lebih

Nilai/ manfaat pada
pelayanan yang diberikan
sesuai dengan harga yang
diberlakukan

Manfaat yang didapat sesuai
dari apa yang telah
dibayarakan

Manfaat yang didapat
melebihi dari apa yang telah
dibayarkan

. Customer Satisfaction

Pernyataan

SS

RG

TS

STS

Konsumen merasa puas
dan bersedia untuk
memesan di flower
catering

Konsumen berminat




untuk melakukan
pembelian  ulang  di
flower catering

Konsumen berminat
untuk merekomendasikan
flower catering ini kepada
orang lain

Konsumen berminat
datang kembali dengan
membawa teman

Secara keseluruhan
kualitas layanan, produk,
dan harga di flower
catering sesuai dengan
harapan




Lampiran 8 Tabulasi Data

NO FOOD QUALITY
X111 [ X112 [ X1.2.1 [ X1.2.2 [ X1.3_1 [ X132 [ X1.4 1 [ X142 [ X151 [ X152 [ X1.6_1 | X1.6_.2 | TOTAL
Resp_1 3 4 3 4 3 4 4 3 4 3 4 3 42
Resp_2 2 4 5 4 1 1 2 2 4 5 4 1 35
Resp_3 5 4 5 4 5 4 5 5 4 5 4 5 55
Resp_4 5 4 5 3 4 4 4 5 4 5 3 4 50
Resp_5 4 4 5 5 4 4 4 5 4 5 5 4 53
Resp_6 4 4 5 3 4 5 5 5 4 5 3 4 51
Resp_7 5 4 5 4 3 5 4 5 4 5 4 3 51
Resp_8 5 4 5 3 4 4 4 5 4 5 3 4 50
Resp_9 5 3 4 3 4 3 5 3 3 4 3 4 44
Resp_10 4 4 5 4 4 4 3 4 4 5 4 4 49
Resp_11 4 4 4 4 3 3 4 4 4 4 4 3 45
Resp_12 5 4 4 4 2 5 5 3 4 4 4 2 46
Resp_13 4 4 4 4 3 4 4 4 4 4 4 3 46
Resp_14 4 4 4 5 5 4 4 5 4 4 5 5 53
Resp_15 5 4 4 3 4 5 5 4 4 4 3 4 49
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50
53
35
50
51

50
48
48
44
48
56
44
42

51

52

41

50
29
44

5
5
5
2
4
5
5
4
4
4

5
4
4
3
5
4

3

Resp_16

Resp_17

Resp_18

Resp_19

Resp_20

Resp_21

Resp_22

Resp_23

Resp_24

Resp_25

Resp_26

Resp_27

Resp_28

Resp_29

Resp_30

Resp_31

Resp_32

Resp_33

Resp_34

Resp_35




51

44
41

50
42

48
57
42
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48
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39
50
44
40
47

59
52
51

50

5
4
5
5
3
4
5
4
4
5
5
5
5
4
4
4
5
5
4
5

Resp_36

Resp_37

Resp_38

Resp_39

Resp_40

Resp_41

Resp_42

Resp_43

Resp_44

Resp_45

Resp_46

Resp_47

Resp_48
Resp_49

Resp_50

Resp_51

Resp_52

Resp_53

Resp_54

Resp_55




48
56
60
15
48
38
42

50
51

50
50
24
41

55
52
50
20
37

56
37

5
5
5
2
5
5
4

5
4
5
2

5
5
4
3
5
5
4

Resp_56

Resp_57
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Resp_59
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Resp_63

Resp_64

Resp_65

Resp_66

Resp_67

Resp_68

Resp_69

Resp_70

Resp_71

Resp_72

Resp_73

Resp_74

Resp_75
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48
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35

38
28
42

60
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46

35
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40
49
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4
4
3
3
2
3

5
5
5
5

5
5
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5
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Resp_76
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Resp_87
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50
43
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5
5
5
5
5
5
4
5
5

Resp_96

Resp_97

Resp_98

Resp_99
Resp_100

Resp_101

Resp_102

Resp_103

Resp_104

Resp_105

PRICE

X2.3_1

TOTAL_X2

28
33
37
23
40
28
27

X2.4_2

X241

X2.3_2

X2.2_2

X2.2_1

X2.1_2

X211
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31
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26
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30
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33
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Lampiran 7

: Output SPSS

Hasil Uji Frekuensi Jawaban Responden Variabel

Food Quality (X1)
X1.1 1
Frequency Percent Valid Percent Cumulative
Percent
2.00 6 5.7 5.7 5.7
3.00 8 7.6 7.6 13.3
Valid 4.00 30 28.6 28.6 41.9
5.00 61 58.1 58.1 100.0
Total 105 100.0 100.0
X1.1 2
Frequency Percent Valid Percent Cumulative
Percent
1.00 4 3.8 3.8 3.8
2.00 7 6.7 6.7 10.5
3.00 29 27.6 27.6 38.1
Valid
4.00 49 46.7 46.7 84.8
5.00 16 15.2 15.2 100.0
Total 105 100.0 100.0




X1.2 1

Frequency Percent Valid Percent Cumulative
Percent
1.00 1 1.0 1.0 1.0
2.00 7 6.7 6.7 7.6
3.00 12 11.4 114 19.0
Valid
4.00 42 40.0 40.0 59.0
5.00 43 41.0 41.0 100.0
Total 105 100.0 100.0
X1.2 2
Frequency Percent Valid Percent Cumulative
Percent
1.00 1 1.0 1.0 1.0
2.00 5 4.8 4.8 5.7
3.00 31 29.5 29.5 35.2
Valid
4.00 a7 44.8 44.8 80.0
5.00 21 20.0 20.0 100.0
Total 105 100.0 100.0




X1.3 1

Frequency Percent Valid Percent Cumulative
Percent
1.00 3 2.9 2.9 2.9
2.00 13 12.4 12.4 15.2
3.00 24 22.9 22.9 38.1
Valid
4.00 49 46.7 46.7 84.8
5.00 16 15.2 15.2 100.0
Total 105 100.0 100.0
X1.3 2
Frequency Percent Valid Percent Cumulative
Percent
1.00 3 2.9 29 2.9
2.00 4 3.8 3.8 6.7
3.00 11 10.5 10.5 17.1
Valid
4.00 48 45.7 45.7 62.9
5.00 39 37.1 37.1 100.0
Total 105 100.0 100.0




X1.4 1

Frequency Percent Valid Percent Cumulative
Percent
1.00 2 1.9 1.9 1.9
2.00 7 6.7 6.7 8.6
3.00 7 6.7 6.7 15.2
Valid
4.00 56 53.3 53.3 68.6
5.00 33 314 314 100.0
Total 105 100.0 100.0
X1.4 2
Frequency Percent Valid Percent Cumulative
Percent
1.00 1 1.0 1.0 1.0
2.00 7 6.7 6.7 7.6
3.00 24 22.9 22.9 30.5
Valid
4.00 33 314 314 61.9
5.00 40 38.1 38.1 100.0
Total 105 100.0 100.0




X1.5 1

Frequency Percent Valid Percent Cumulative
Percent
1.00 4 3.8 3.8 3.8
2.00 7 6.7 6.7 10.5
3.00 29 27.6 27.6 38.1
Valid
4.00 49 46.7 46.7 84.8
5.00 16 15.2 15.2 100.0
Total 105 100.0 100.0
X1.5_2
Frequency Percent Valid Percent Cumulative
Percent
1.00 1 1.0 1.0 1.0
2.00 7 6.7 6.7 7.6
3.00 12 11.4 11.4 19.0
Valid
4.00 42 40.0 40.0 59.0
5.00 43 41.0 41.0 100.0
Total 105 100.0 100.0




X1.6_1

Frequency Percent Valid Percent Cumulative
Percent
1.00 1 1.0 1.0 1.0
2.00 5 4.8 4.8 5.7
3.00 31 29.5 295 35.2
Valid
4.00 47 44.8 44.8 80.0
5.00 21 20.0 20.0 100.0
Total 105 100.0 100.0
X1.6_2
Frequency Percent Valid Percent Cumulative
Percent
1.00 3 2.9 2.9 2.9
2.00 13 12.4 12.4 15.2
3.00 24 22.9 22.9 38.1
Valid
4.00 49 46.7 46.7 84.8
5.00 16 15.2 15.2 100.0
Total 105 100.0 100.0




Descriptive Statistics

N Minimum | Maximum Mean Std. Deviation
Statistic Statistic Statistic Statistic | Std. Error Statistic

X1.1 1 105 2.00 5.00 4.3905 .08397 .86040
X1.1 2 105 1.00 5.00 3.6286 .09303 .95331
X1.2_1 105 1.00 5.00 4.1333 .09085 .93095
X1.2_2 105 1.00 5.00 3.7810 .08340 .85464
X1.3 1 105 1.00 5.00 3.5905 .09636 .98737
X1.3 2 105 1.00 5.00 4.1048 .09171 .93976
X1.4 1 105 1.00 5.00 4.0571 .08857 .90754
X1.4 2 105 1.00 5.00 3.9905 .09617 .98542
X151 105 1.00 5.00 3.6286 .09303 .95331
X1.5 2 105 1.00 5.00 4.1333 .09085 .93095
X1.6_1 105 1.00 5.00 3.7810 .08340 .85464
X1.6_2 105 1.00 5.00 3.5905 .09636 .98737
Valid N (listwise) 105




Hasil Uji Frekuensi Jawaban Responden Variabel

Price (X2)
X2.1 1
Frequency Percent Valid Percent Cumulative
Percent
2.00 14 13.3 13.3 13.3
3.00 21 20.0 20.0 33.3
Valid 4.00 36 34.3 34.3 67.6
5.00 34 324 324 100.0
Total 105 100.0 100.0
X2.1 2
Frequency Percent Valid Percent Cumulative
Percent
2.00 13 12.4 12.4 12.4
3.00 25 23.8 23.8 36.2
Valid 4.00 37 35.2 35.2 71.4
5.00 30 28.6 28.6 100.0
Total 105 100.0 100.0




X2.2 1

Frequency Percent Valid Percent Cumulative
Percent
1.00 1 1.0 1.0 1.0
2.00 12 11.4 114 12.4
3.00 25 23.8 23.8 36.2
Valid
4.00 47 44.8 44.8 81.0
5.00 20 19.0 19.0 100.0
Total 105 100.0 100.0
X2.2_2
Frequency Percent Valid Percent Cumulative
Percent
1.00 2 1.9 1.9 1.9
2.00 18 17.1 17.1 19.0
3.00 31 295 295 48.6
Valid
4.00 32 30.5 30.5 79.0
5.00 22 21.0 21.0 100.0
Total 105 100.0 100.0




X2.3 1

Frequency Percent Valid Percent Cumulative
Percent
1.00 2 1.9 1.9 1.9
2.00 15 14.3 14.3 16.2
3.00 22 21.0 21.0 37.1
Valid
4.00 40 38.1 38.1 75.2
5.00 26 24.8 24.8 100.0
Total 105 100.0 100.0
X2.3 2
Frequency Percent Valid Percent Cumulative
Percent
2.00 6 5.7 5.7 5.7
3.00 21 20.0 20.0 25.7
Valid 4.00 38 36.2 36.2 61.9
5.00 40 38.1 38.1 100.0
Total 105 100.0 100.0




X2.4 1

Frequency | Percent | Valid Percent Cumulative
Percent
2.00 3 2.9 2.9 2.9
3.00 15 14.3 14.3 17.1
valid 4.00 58 55.2 55.2 72.4
5.00 29 27.6 27.6 100.0
Total 105 100.0 100.0
X2.4 2
Frequency Percent Valid Percent Cumulative
Percent
1.00 1 1.0 1.0 1.0
2.00 7 6.7 6.7 7.6
3.00 18 17.1 17.1 24.8
Valid
4.00 48 45.7 45.7 70.5
5.00 31 29.5 29.5 100.0
Total 105 100.0 100.0




Descriptive Statistics

N Minimum | Maximum Mean Std. Deviation
Statistic Statistic Statistic Statistic | Std. Error Statistic

X2.1 1 105 2.00 5.00 3.8571 .09984 1.02309
X2.1 2 105 2.00 5.00 3.8000 .09703 .99421
X2.2_1 105 1.00 5.00 3.6952 .09191 .94180
X2.2_2 105 1.00 5.00 3.5143 .10405 1.06621
X2.3 1 105 1.00 5.00 3.6952 .10318 1.05724
X2.3 2 105 2.00 5.00 4.0667 .08798 .90157
X241 105 2.00 5.00 4.0762 .07122 72979
X2.4 2 105 1.00 5.00 3.9619 .08867 .90855
Valid N (listwise) 105




Hasil Uji Frekuensi Jawaban Responden Variabel

Customer Satisfaction (Y)

Y.1 1
Frequency Percent Valid Percent Cumulative Percent
1.00 7 6.7 6.7 6.7
2.00 12 114 114 18.1
3.00 40 38.1 38.1 56.2
Valid
4.00 31 29.5 29.5 85.7
5.00 15 14.3 14.3 100.0
Total 105 100.0 100.0
Y12
Frequency Percent Valid Percent Cumulative
Percent
1.00 6 5.7 5.7 5.7
2.00 17 16.2 16.2 21.9
3.00 37 35.2 35.2 57.1
Valid
4.00 36 34.3 34.3 91.4
5.00 9 8.6 8.6 100.0
Total 105 100.0 100.0




Y2 1

Frequency Percent Valid Percent Cumulative
Percent
1.00 1 1.0 1.0 1.0
2.00 7 6.7 6.7 7.6
3.00 22 21.0 21.0 28.6
Valid
4.00 42 40.0 40.0 68.6
5.00 33 314 314 100.0
Total 105 100.0 100.0
Y.2 2
Frequency Percent Valid Percent Cumulative
Percent
1.00 4 3.8 3.8 3.8
2.00 12 11.4 11.4 15.2
3.00 18 17.1 17.1 324
Valid
4.00 42 40.0 40.0 72.4
5.00 29 27.6 27.6 100.0
Total 105 100.0 100.0




Y3 1

Frequency Percent Valid Percent Cumulative Percent
1.00 4 3.8 3.8 3.8
2.00 8 7.6 7.6 11.4
3.00 37 35.2 35.2 46.7
Valid
4.00 31 29.5 29.5 76.2
5.00 25 23.8 23.8 100.0
Total 105 100.0 100.0
Y.3 2
Frequency Percent | Valid Percent Cumulative
Percent
2.00 13 12.4 12.4 12.4
3.00 30 28.6 28.6 41.0
Valid 4.00 46 43.8 43.8 84.8
5.00 16 15.2 15.2 100.0
Total 105 100.0 100.0




Y4 1

Frequency Percent Valid Percent Cumulative
Percent
2.00 10 9.5 9.5 9.5
3.00 23 21.9 21.9 314
Valid 4.00 44 41.9 41.9 73.3
5.00 28 26.7 26.7 100.0
Total 105 100.0 100.0
Y4 2
Frequency Percent Valid Percent Cumulative
Percent
1.00 8 7.6 7.6 7.6
2.00 18 17.1 17.1 24.8
3.00 31 29.5 29.5 54.3
Valid
4.00 27 25.7 25.7 80.0
5.00 21 20.0 20.0 100.0
Total 105 100.0 100.0




Y5 1

Frequency Percent Valid Percent Cumulative
Percent
2.00 10 9.5 9.5 9.5
3.00 23 21.9 21.9 314
Valid 4.00 44 41.9 41.9 73.3
5.00 28 26.7 26.7 100.0
Total 105 100.0 100.0
Y5 2
Frequency Percent | Valid Percent Cumulative
Percent
1.00 8 7.6 7.6 7.6
2.00 18 17.1 17.1 24.8
3.00 31 29.5 29.5 54.3
Valid
4.00 27 25.7 25.7 80.0
5.00 21 20.0 20.0 100.0
Total 105 100.0 100.0




Descriptive Statistics

N Minimum | Maximum Mean Std. Deviation
Statistic Statistic Statistic Statistic | Std. Error Statistic

Y11 105 1.00 5.00 3.3333 .10454 1.07118
Y12 105 1.00 5.00 3.2381 .09901 1.01455
Y2 1 105 1.00 5.00 3.9429 .09162 .93879
Y.2 2 105 1.00 5.00 3.7619 .10701 1.09653
Y31 105 1.00 5.00 3.6190 .10252 1.05047
Y.3 2 105 2.00 5.00 3.6190 .08706 .89207
Y4 1 105 2.00 5.00 3.8571 .09021 .92434
Y.4_2 105 1.00 5.00 3.3333 11694 1.19829
Y51 105 2.00 5.00 3.8571 .09021 .92434
Y5 2 105 1.00 5.00 3.3333 .11694 1.19829
Valid N (listwise) 105




Hasil Uji Validitas Variabel Food Quality (X3)

Correlations

X111 X1.1_2 X121 X1.2_2 X1.3_1 ®1.3_2 X141 X142 X151 X152 1 6_1 X1 6_2 TOTAL_x1

M1 Pearson Correlation 1 378 5549 287 462 567 562 526 378 5549 287 462 700

Sig. (2-tailed) ooo ooo 003 ooo ooo ooo ooo ooo ooo 003 ooo ooo

M 105 105 105 105 105 105 105 105 105 105 105 105 105

*11_2 FPearson Correlation 378 1 6§22 454 358 387 447 498 1.000 6§22 454 358 745

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

X120 FPearson Correlation 559 522 1 569 437 368 275 494 522 1.000 569 437 784

Sig. (2-tailed) ooo ooo ooo ooo ooo o004 ooo ooo ooo ooo ooo ooo

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

X1.2_2 FPearson Correlation 287 454 569 1 326 340 239 306 454 569 1.000 326 672

Sig. (2-tailed) ooz ooo ooo ool ooo o014 ooz ooo ooo ooo ool ooo

N 105 105 105 105 105 105 105 105 105 105 105 105 105

s e FPearson Correlation 462 358 437 326 1 430 391 490 358 437 326 1.000 710

Sig. (2-tailed) ooo ooo ooo ool ooo ooo ooo ooo ooo oo1 ooo ooo

M 105 105 105 105 105 105 105 105 105 105 105 105 105

X1.3_2 Pearson Correlation 56T J3BT L3699 340 430 1 658 624 J3BT L3699 L340 430 689

Sig. (2-tailed) .00 .00 .ooo .ooo .00o0 .00o .00 .00 .ooo .ooo ooo .0oo

M 105 105 105 105 105 105 105 105 105 105 105 105 105

1.4 Pearson Correlation 562 447 275 239 391 658 1 527 447 275 238 391 .B36

Sig. (2-tailed) .00 .00 004 014 .00o0 .00o0 .00 .00 004 014 ooo .0oo

M 105 105 105 105 105 105 105 105 105 105 105 105 105

®1.4_2 Pearson Correlation 526 408 494 308 490 G24 527 1 408 494 306 490 735

Sig. (2-tailed) .000 .000 .0o00 .00z .00 .000 .000 .000 .0o00 .00z ooo .0o00

M 105 105 105 105 105 105 105 105 105 105 105 105 105

H1.5_ Pearson Correlation 378 1.000 522 454 358 387 447 498 1 522 454 358 745

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

M 105 105 105 105 105 105 105 105 105 105 105 105 105

H1.5_2 Pearson Correlation 5549 522 1.000 569 437 3649 275 494 522 1 569 437 784

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo 004 ooo ooo ooo ooo ooo

M 105 105 105 105 105 105 105 105 105 105 105 105 105

H16_ Pearson Correlation 287 454 569 1.000 326 340 239 306 454 569 1 326 672

Sig. (2-tailed) ooz ooo ooo ooo ool ooo 014 ooz ooo ooo ool ooo

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

*1.6_2 FPearson Correlation 462 358 437 326 1.000 430 391 490 358 437 326 1 710

Sig. (2-tailed) ooo ooo ooo ool ooo ooo ooo ooo ooo ooo ool ooo

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

TOTAL_x1 FPearson Correlation 7oo Tas 7a4 672 710 GB9 636 735 Tas 7a4 672 710 1
Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

5] 105 105 105 105 105 105 105 105 105 105 105 105 105

**_ Correlation is significant atthe 0.01 level (2-tailad)
*. Correlation is significant atthe 0.05 level (2-tailed).




Hasil Uji Validitas Variabel Price (X;)

Correlations

X111 X1.1_2 X1.2_1 x1.2_2 X1.3_1 X1.3_2 X1.4_1 X1.4_2 X1.5_1 X1.5_2 X1.6_1 X1.6_2 TOTAL 1

X1.1_1 Pearson Correlation 1 .378 559 287 462 567 562 .526 378 559 287 462 700

Sig. (2-tailed) ooo ooo ooz ooo ooo ooo ooo ooo ooo o003 ooo ooo

&} 105 105 105 105 105 105 105 105 105 105 105 105 105

H1A_2 Pearson Correlation ara 1 522 454 358 387 447 4498 1.000 522 454 358 745

Sig. (2-tailed) .0o0 .0oo0 .0o0 .0o0 .0oo0 .0o0 .0o00 .0oo0 .000 .000 .0o00 .000

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

w121 Pearson Correlation 559 522 1 569 437 369 275 494 522 1.000 569 437 7E4

Sig. (2-tailed) ooo ooo ooo ooo ooo oo4 ooo ooo ooo ooo ooo ooo

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

¥1.2_2 Pearson Correlation 287 454 569 1 326 340 239 306 454 569 1.000 326 672

Sig. (2-tailed) ooz ooo ooo ool ooo 014 ooz ooo ooo ooo ool ooo

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

»1.3_1 Pearson Correlation 462 358 437 326 1 430 391 490 358 437 326 1.000 710

Sig. (2-tailed) ooo ooo ooo o001 ooo ooo ooo ooo ooo oo1 ooo ooo

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

X1.3_2 Pearson Correlation 567 .387 369 .340 .430 1 658 624 .387 369 .340 .430 689

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

&} 105 105 105 105 105 105 105 105 105 105 105 105 105

H14_1 Pearson Correlation 562 447 275 239 391 658 1 527 447 275 239 391 G636

Sig. (2-tailed) .0o00 .0o0 .004 014 .0o00 .0oo0 .0o0 .0oo0 004 014 .0o0o0 .000

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

X1.4_2 Pearson Correlation 526 .498 494 L3086 .490 624 827 1 498 494 L3086 .490 735

Sig. (2-tailed) ooo ooo ooo ooz ooo ooo ooo ooo ooo ooz ooo ooo

&} 105 105 105 105 105 105 105 105 105 105 105 105 105

»1.5_1 Pearson Correlation ara 1.000 522 454 358 387 447 4498 1 522 454 358 745

Sig. (2-tailed) .0o00 .0o0 .0oo0 .0o0o0 .0o00 .0oo0 .0o00 .0o0 .000 .000 .0o0o0 .000

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

X1.5_2 Pearson Correlation 559 .522 1.000 569 437 .369 275 .494 522 1 569 437 784

Sig. (2-tailed) ooo ooo ooo ooo ooo ooo oo4 ooo ooo ooo ooo ooo

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

1 6_1 Pearson Correlation 287 454 569 1.000 326 340 239 306 454 569 1 326 672

Sig. (2-tailed) 003 ooo ooo ooo oo1 ooo 014 ooz ooo ooo ool ooo

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

»1.6_2 Pearson Correlation 462 358 437 326 1.000 430 391 490 358 437 326 1 710

Sig. (2-tailed) ooo ooo ooo ool ooo ooo ooo ooo ooo ooo oo1 ooo

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

TOTAL_>1 Pearson Correlation 700 745 784 672 710 EEE) 636 735 745 784 672 710 1
Sig. (2-tailed) ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo ooo

™ 105 105 105 105 105 105 105 105 105 105 105 105 105

. Correlation is significant atthe 0.01 level (2-tailed).
* Caorrelation is significant atthe 0.05 level (2-tailed)




Hasil Uji Validitas Variabel Customer Satsfaction (Y)

Correlations

¥A_1 ¥A_2 .2 1 ¥.2_2 Y3 1 ¥.3_2 Y41 .42 .5_1 Y.5_2 TOTAL_Y
YA_1 Pearson Correlation 1 448 411 527 131 315 330 272 330 272 659
Sig. (2-tailed) .0o0 .0o00 .0o0 183 .00 .00 005 .00 .0os .0oo
™ 105 105 105 105 105 105 105 105 105 105 105
YA_2 FPearson Caorrelation 448 1 GEH 440 ~022 165 GEE] 456 GEE] 456 548
Sig. (2-tailed) .0o0 334 .000 821 .093 3149 .000 3149 000 .0o00
™ 105 105 105 105 105 105 105 105 105 105 105
Y.2_1 Fearson Gorrelation 411 CEE 1 EEES 212 .oos 279 —128 279 —128 323
Sig. (2-tailed) 000 334 233 030 a34 o004 192 004 192 001
[ 105 105 105 108 105 108 105 108 105 108 105
v.2_2 Fearson Gorrelation 527 440 17 1 138 280 298 544 298 544 706
Sig. (2-tailed) 000 000 233 162 o004 ooz 000 ooz 000 000
I 105 105 105 105 105 105 105 105 105 105 105
¥.3_1 Pearson Correlation 131 -022 212 138 1 572 61 278 161 278 473
Sig. (2-tailed) 183 821 030 162 000 100 004 100 004 000
] 108 108 108 108 108 108 108 108 108 108 108
¥3_2 Pearson Correlation 315 165 GEE] 280 572 1 225 507 225 507 623
Sig. (2-tailed) .00 093 934 004 .000 021 .0o0 021 .0oo .0oo
] 105 105 105 105 105 105 105 105 105 105 105
Ya4_1 Pearson Correlation 330 GEE] 273 288 161 225 1 234 1.000 234 G504
Sig. (2-tailed) .00 39 004 .0o2 100 021 016 .0o0 016 .0oo
™ 105 105 105 105 105 105 105 105 105 105 105
Ya4_2 FPearson Caorrelation 272 456 “1328 544 278 507 234 1 234 1.000 759
Sig. (2-tailed) .00s .000 192 .000 004 .000 016 016 .0o0 000
™ 105 105 105 105 105 105 105 105 105 105 105
Y.E_1 Fearson Gorrelation 330 EEE 279 ECE) K 225 1.000 234 1 234 604
Sig. (2-tailed) 001 319 004 00z 100 021 ooo 016 016 000
[ 105 105 105 105 105 105 105 105 105 105 105
Y.5_2 Fearson Gaorrelation 272 456 —128 544 278 507 234 1.000 234 1 759
Sig. (2-tailed) 005 000 192 000 o004 000 016 000 016 000
I 105 105 105 105 105 105 105 105 105 105 105
TOTAL_Y Pearson Correlation 659 sag 323 706 473 623 604 759 604 759 1
Sig. (2-tailed) 000 000 001 000 o000 000 ooo 000 ooo .0o0
I 105 105 105 105 105 105 105 105 105 105 105

** Correlation is significant atthe 0.01 level (2-tailed)

* Correlation is significant atthe 0.05 level (2-tailed).




Hasil Uji Reliabilitas Variabel Hasil Uji Reliabilitas Variabel

Food Quality (X3) Customer Satisfaction (Y)
Reliability Statistics Reliability Statistics
Cronbach's Alpha | N of ltems Cronbach's N of ltems
Alpha
913 12 .813 10
Hasil Uji Reliabilitas Variabel
Price (X2)

Reliability Statistics

Cronbach's Alpha N of Items

.898 8




Hasil Uji Asumsi Klasik
Uji Normalitas

MNormal P-P Plot of Regression Standardized Residual
Dependent Variable: TOTAL_Y
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Uji Heteroskedastisitas

Regression Studentized Residual

Scatterplot
Dependent Variable: TOTAL_Y
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Uji Multikolinieritas

Model Collinearity Statistics
Tolerance VIF
(Constant)
1 TOTAL_X1 .667 1.500
TOTAL_X2 .667 1.500

Dependent Variable: Customer Satisfaction

Uji Autokorelasi

Model

Durbin-Watson

1.765




Uji Koefisien Determinasi (Ro)

Model R R Square Adjusted R Std. Error of the Estimate
Square
1 .753% 566 .558 4.20740
Uji t
Model t Sig.
(Constant) 2.359 .020
1 Food Quality 7.570 .000
Price 2.746 .007




Analisis Regresi Linier Berganda

Model Unstandardized Coefficients Standardized Coefficients
B Std. Error Beta
(Constant) 6.196 2.627
Food Quality 479 .063 .604
Price .237 .086 .219




Uji F

ANOVA?
Model Sum of Squares df Mean Square F
Regression 2358.219 2 1179.109 66.608
1 Residual 1805.629 102 17.702
Total 4163.848 104

a. Dependent Variable: TOTAL_Y
b. Predictors: (Constant), TOTAL_X2, TOTAL_X1




