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Lampiran 4 : Lembar Persetujuan Skripsi
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Followers Instagram
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Ibnu Ainul Yakin

191500162

Manajemen

Ekonomi dan Bisnis

Universitas PGRI Adi Buana
Surabaya

Skripsi ini telah disetujui oleh dosen pembimbing dan layak
untuk diuji :

Tanggal : 8 Maret 2023

Sutama Wisn

Dosen Pembimping,

dtmika, SE, MM

NPP. 1507732/ DY
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Lampiran 5 : Kuesioner Penelitian
a.) Bagian 1 : Identitas Responden

Nama

Jenis Kelamin

Usia

Frekuensi Pembelian

B W=

b.) Bagian 2 : Petunjuk Pengisian

1. Bacalah dengan seksama
pernyataan  yang  telah
disediakan.

2. Pilihlah salah satu jawaban
yang telah tersedia dengan
jujur dan apa adanya.

3. Berilah tanda check list (\ )
pada pilihan jawaban yang
tersedia sesuai dengan jawaban
yang benar menurut anda.

4. Lakukan pengecekan ulang
setelah selesai mengisisemua
kuisioner. Agar tidak ada
pernyataan yang terlewatkan.

Kriteria Penilaian :

STS TS RG S SS
(Sangat (Tidak | (Ragu- | (Setuju) (Sangat
Tidak Setuju) | Setuju) ragu) Setuju)
1 2 3 4 5
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Pernyataan

Jawaban

STS|[ TS |RG | S [ SS

Negatif Online Review (X1)

Platfom assistance

1. Review produk Es Teh
Indonesia banyak ditemui
di berbagai platfom media
sosial

2. |Review produk Es Teh

Indonesia mudah ditemui di
internet

Melampiaskan perasaan

3. Saya dapat dengan bebas
menuliskan ulasan negative
atau positif tentang Es Teh
Indonesia di media sosial

4. Media sosial menjadi wadah
untuk menuliskan review
tentang Es Teh Indonesia

Kepedulian terhadap konsumen lain

5. | Saya mendapatkan

informasi di platform
6. Saya saling berbagi

pengalaman setelah
pembelian produk Es Teh
Indonesia
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Citra Merek (X2)

Corporate image (citra perusahaan)

9. Es Teh Indonesia memiliki
CEO yang humble terhadap
karyawan

10. | Es Teh Indonesia memiliki
banyak cabang di seluruh
wilayah Indonesia

User Image (citra pemakai)

11. | Saya puas dengan kualitas
Es Teh Indonesia

12. | Saya merasa banyak orang
yang telah merasakan dan
membeli Es Teh Indonesia

Product image (citra produk)

13. | Es Teh Indonesia
merupakan produk
minuman kekinian dengan
banyak pilihan rasa

14. | Produk Es Teh Indonesia
memiliki cita rasa yang
pas di lidah masyarakat
Indonesia
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Loyalitas Pelanggan (X3)

Pembelian ulang

15. | Saya melakukan pembelian
Es Teh Indonesia lebih dari
sekali

16. | Saya selalu ingin mencoba
menu baru dari Es Teh
Indonesia

Terbiasa mengonsumsi produk

17. | Es Teh Indonesia
merupakan minuman
kekinian favorit masyarakat
Indonesia

18. | Es Teh Indonesia menjadi
teman disaat kumpul
bersama

Retention (ketahanan pelanggan terhadap pengaruh negatif
lyang menyerang perusahaan)

19. | Saya tetap setia membeli,
walaupun produk sedang
mengalami pro dan kontra
dari berbagai review
konsumen

20. | Saya tetap membeli
produk dan memberikan
review sesuai yang saya
rasakan
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Minat Beli Ulang (Y)

Melakukan pembelian pada merek yang sama

21. | Saya berniat membeli lagi
produk Es Teh Indonesia
dengan rasa yang berbeda
disetiap pembeliannya

22. | Saya percaya bahwa Es Teh
Indonesia memiliki kualitas
lebih baik dari merek lain

Merekomendasikan kepada orang lain

23. | Saya sering mendengar
prang lain menceritakan
produk Es Teh Indonesia

24. | Saya sering membagikan
pengalaman dan review
setelah meminum Es Teh
Indonesia

Tidak beralih ke merek lain

25. | Saya tetap setia melakukan
pembelian ulang meski ada
review negative dari
beberapa konsumen

26. | Saya tetap membeli
produk Es Teh Indonesia
dan menawarkan kepada
teman dan kerabat
sekitar
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Lampiran 6 : Tabulasi Negatif Online Review

Negatif Online Review

RESP X1.1 | X1.2 | X1.3 | X1.4 | X1.5 | X1.6 | TOTAL
Resp 1 4 3 5 5 4 5 26
Resp 2 5 5 5 4 3 3 25
Resp 3 5 4 5 5 3 4 26
Resp 4 5 5 5 4 4 4 27
Resp 5 5 5 4 5 5 4 28
Resp 6 4 5 4 3 5 5 26
Resp 7 4 4 4 4 4 4 24
Resp 8 5 5 5 5 5 5 30
Resp 9 5 5 5 4 4 5 28
Resp 10 5 5 4 5 5 5 29
Resp 11 5 5 5 5 5 5 30
Resp 12 5 5 5 5 4 3 27
Resp 13 4 5 5 5 5 5 29
Resp 14 5 3 5 3 5 5 26
Resp 15 5 5 4 4 5 5 28
Resp 16 4 4 3 4 4 4 23
Resp 17 4 4 4 4 4 4 24
Resp 18 4 3 4 5 5 5 26
Resp 19 5 3 3 5 4 5 25
Resp 20 4 5 5 5 5 5 29
Resp 21 4 5 4 4 3 3 23
Resp 22 5 3 4 3 3 4 22
Resp 23 4 5 4 4 5 3 25
Resp 24 5 3 5 5 4 5 27
Resp 25 4 2 4 5 5 4 24
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Resp 84 2 5 5 5 5 5 27
Resp 85 3 5 4 3 3 4 22
Resp 86 5 4 5 5 5 5 29
Resp 87 5 4 4 4 4 4 25
Resp 88 4 3 3 4 3 5 22
Resp 89 5 4 5 5 5 4 28
Resp 90 5 5 5 5 5 5 30
Resp 91 4 4 5 5 5 4 27
Resp 92 5 3 3 5 4 4 24
Resp 93 5 3 4 4 5 3 24
Resp 94 5 5 4 5 4 3 26
Resp 95 4 4 3 5 3 3 22
Resp 96 5 4 5 4 5 4 27
Resp 97 4 4 4 5 5 3 25
Resp 98 5 4 4 3 3 5 24
Resp 99 4 4 5 5 4 3 25
Resp 100 4 4 5 4 5 4 26
Resp 101 5 4 5 4 5 5 28
Resp 102 5 5 5 4 5 4 28
Resp 103 5 5 4 4 4 5 27
Resp 104 4 5 5 5 4 5 28
Resp 105 5 5 5 4 5 5 29
Resp 106 5 5 5 5 5 3 28
Resp 107 4 4 4 4 4 4 24
Resp 108 5 5 5 4 4 4 27

Lampiran output SPSS data diolah 2023
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Lampiran 7 : Tabulasi Citra Merek

Citra Merek
RESP 2.1 | X2.2 | X2.3 | X2.4 | X2.5 | X2.6 | TOTAL
Resp 1 4 5 5 4 5 5 28
Resp 2 5 5 5 4 4 5 28
Resp 3 4 4 5 5 3 3 24
Resp 4 4 5 3 4 4 5 25
Resp 5 4 5 4 5 5 5 28
Resp 6 4 4 4 4 4 4 24
Resp 7 5 4 4 4 4 4 25
Resp 8 5 5 5 5 5 5 30
Resp 9 5 5 4 5 5 5 29
Resp 10 5 5 5 5 5 5 30
Resp 11 5 5 5 4 5 5 29
Resp 12 5 5 5 4 3 3 25
Resp 13 5 4 4 4 4 3 24
Resp 14 5 5 5 4 4 4 27
Resp 15 5 5 4 5 5 5 29
Resp 16 4 4 4 3 4 3 22
Resp 17 4 5 3 4 4 4 24
Resp 18 4 5 4 3 5 3 24
Resp 19 4 5 4 4 5 4 26
Resp 20 5 5 4 5 4 5 28
Resp 21 4 5 4 4 5 4 26
Resp 22 5 5 5 5 4 4 28
Resp 23 4 5 4 4 4 4 25
Resp 24 5 5 4 5 5 5 29
Resp 25 4 5 5 4 4 5 27
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Resp 84 2 4 5 4 4 4 23
Resp 85 4 4 4 4 4 5 25
Resp 86 4 4 5 5 5 5 28
Resp 87 4 4 4 4 4 4 24
Resp 88 4 4 4 4 4 4 24
Resp 89 5 5 4 5 5 5 29
Resp 90 4 4 5 5 5 5 28
Resp 91 4 5 5 4 5 4 27
Resp 92 4 5 5 4 4 5 27
Resp 93 5 5 5 4 5 5 29
Resp 94 5 5 4 4 5 5 28
Resp 95 4 4 3 5 3 4 23
Resp 96 4 5 5 5 4 5 28
Resp 97 4 5 3 4 4 5 25
Resp 98 4 4 5 4 3 5 25
Resp 99 4 5 3 4 5 4 25
Resp 100 5 4 5 4 5 4 27
Resp 101 5 5 4 5 5 4 28
Resp 102 5 5 5 4 4 4 27
Resp 103 4 4 4 5 5 5 27
Resp 104 4 4 5 5 5 5 28
Resp 105 5 5 5 5 5 5 30
Resp 106 4 5 5 5 5 5 29
Resp 107 4 4 5 4 3 4 24
Resp 108 5 4 5 5 4 3 26

Lampiran output SPSS data diolah 2023
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Lampiran 8 : Tabulasi Loyalitas Pelanggan

Loyalitas Pelanggan
RESP 3.1 | X3.2 | X3.3 | X3.4 | X3.5 | X3.6 | TOTAL
Resp 1 5 4 3 4 5 4 25
Resp 2 1 2 4 5 4 3 19
Resp 3 4 4 2 5 2 4 21
Resp 4 4 4 5 5 3 3 24
Resp 5 5 5 5 5 5 5 30
Resp 6 4 4 4 5 5 4 26
Resp 7 2 5 5 5 2 3 22
Resp 8 5 5 5 5 5 5 30
Resp 9 4 5 4 1 2 4 20
Resp 10 5 5 5 4 5 5 29
Resp 11 5 5 5 5 4 4 28
Resp 12 5 3 5 2 2 3 20
Resp 13 5 5 4 4 4 5 27
Resp 14 5 4 4 4 4 4 25
Resp 15 5 3 4 5 5 5 27
Resp 16 2 3 2 3 5 4 19
Resp 17 3 3 3 4 3 5 21
Resp 18 1 2 4 5 3 3 18
Resp 19 5 4 3 3 3 4 22
Resp 20 5 4 5 4 5 4 27
Resp 21 5 4 4 4 3 3 23
Resp 22 5 5 4 4 4 4 26
Resp 23 4 4 4 4 4 4 24
Resp 24 5 4 4 4 5 5 27
Resp 25 4 5 4 4 5 5 27
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Resp 84 4 5 4 3 3 3 22
Resp 85 5 5 4 4 5 3 26
Resp 86 5 5 5 4 5 4 28
Resp 87 4 4 5 3 4 4 24
Resp 88 4 4 3 3 5 5 24
Resp 89 5 5 5 5 5 5 30
Resp 90 4 4 5 5 5 5 28
Resp 91 5 5 4 4 4 4 26
Resp 92 4 5 5 5 5 5 29
Resp 93 5 5 5 5 5 5 30
Resp 94 5 5 4 4 4 4 26
Resp 95 5 5 3 4 4 4 25
Resp 96 5 3 4 4 4 4 24
Resp 97 4 4 4 5 4 4 25
Resp 98 5 2 5 5 4 4 25
Resp 99 5 4 4 5 4 4 26
Resp 100 4 5 4 5 4 5 27
Resp 101 5 4 4 5 5 5 28
Resp 102 5 4 4 5 4 5 27
Resp 103 4 4 5 5 5 5 28
Resp 104 4 5 5 4 5 5 28
Resp 105 5 5 5 5 4 5 29
Resp 106 5 5 5 5 4 3 27
Resp 107 4 4 4 4 4 4 24
Resp 108 4 5 5 4 5 4 27

Lampiran output SPSS data diolah 2023
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Lampiran 9 : Tabulasi Minat Beli Ulang

Minat Beli Ulan
RESP Y1 | Y2 |Y3|Y4|Y5 | Y6 | TOTAL
Resp 1 5 4 4 4 5 3 25
Resp 2 4 5 5 5 4 4 27
Resp 3 4 3 5 3 3 4 22
Resp 4 5 5 5 5 4 3 27
Resp 5 4 5 5 3 5 4 26
Resp 6 5 5 5 5 5 5 30
Resp 7 4 3 5 4 3 4 23
Resp 8 5 5 5 5 5 5 30
Resp 9 2 4 4 2 4 4 20
Resp 10 5 4 5 5 5 5 29
Resp 11 4 5 5 5 4 5 28
Resp 12 3 3 4 5 4 3 22
Resp 13 5 5 5 4 4 5 28
Resp 14 4 4 5 3 3 4 23
Resp 15 4 3 3 4 5 5 24
Resp 16 3 2 2 4 4 3 18
Resp 17 4 4 4 4 3 4 23
Resp 18 2 2 1 2 4 5 16
Resp 19 4 3 5 3 3 3 21
Resp 20 5 5 5 5 5 5 30
Resp 21 4 3 3 4 3 3 20
Resp 22 4 4 4 4 4 4 24
Resp 23 4 4 4 4 4 4 24
Resp 24 4 5 5 5 5 4 28
Resp 25 5 4 5 5 4 5 28
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Resp 84 5 4 4 5 5 4 27
Resp 85 4 3 5 5 5 5 27
Resp 86 5 4 5 5 5 5 29
Resp 87 4 4 4 4 4 4 24
Resp 88 4 4 4 4 4 4 24
Resp 89 5 4 5 4 4 5 27
Resp 90 4 4 4 4 5 5 26
Resp 91 5 4 4 4 4 4 25
Resp 92 4 4 5 5 5 5 28
Resp 93 5 5 4 5 5 5 29
Resp 94 2 3 5 5 3 4 22
Resp 95 4 5 5 5 4 4 27
Resp 96 4 5 4 4 4 5 26
Resp 97 3 5 4 3 3 5 23
Resp 98 5 5 5 5 4 5 29
Resp 99 4 4 5 4 4 4 25
Resp 100 5 4 5 4 5 4 27
Resp101 | 4 4 5 5 5 5 28
Resp 102 4 5 5 4 5 5 28
Resp 103 5 4 5 4 5 5 28
Resp 104 4 5 5 4 5 5 28
Resp 105 4 4 4 4 4 5 25
Resp 106 5 4 4 4 4 4 25
Resp107 | 4 4 4 4 4 5 25
Resp 108 5 4 4 5 4 4 26

Lampiran output SPSS data diolah 2023
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Lampiran 10 : Hasil Distribusi Frekuensi Responden

Hasil Uji Deskriptif Responden

Jenis Kelamin

Jenis Kelamin

Cumulative
Frequency Percent Valid Percent Percent
Valid  Laki-laki 23 213 21.3 21.3
Perempuan 85 8.7 78.7 100.0
Total 108 100.0 100.0
Usia atau Umur
Usia
Cumulative
Freguency Fercent Valid Percent Fercent
Valid =20 22 204 204 204
21-35 83 76.9 76.9 a7.2
36-49 3 28 28 100.0
Total 108 100.0 100.0
Frekuensi Pembelian
Frekuensi Pembelian
Cumulative
Frequency Percent Valid Percent Percent
Valid 1 Kali 25 23.1 23.1 23.1
2 kali 15 13.9 13.9 3r.ao
lebih dari 2 kali 68 63.0 63.0 100.0
Total 108 100.0 100.0
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Hasil Tabel Frekuensi Jawaban Responden

Tabel Distribusi Frekuensi Variabel Negatif Online Review

Frekuensi Presentase
Item g5 g R TS STS| SS S R TS STS
X1.1161 42 3 2 0 |556% 389% 28% 19% 0%
X1.1.2 44 45 16 3 0 |40,7% 41,7% 148% 28% 0%
X121 44 46 16 2 0 |40,7% 42,6% 148% 28% 0%
X1.22 39 59 10 0 0 |36,1% 54,6% 93% 0% 0%
X131 42 56 9 1 0 |389% 51,9% 83% 09% 0%
X1.32 40 51 15 1 1 |370% 472% 139% 09% 0,9%

Mean 41,5% 46,15% 10,65% 1,55% 0,15%

Sumber : Lampiran Output SPSS

Tabel Distribusi Frekuensi Variabel Citra Merek

Frekuensi Presentase
Item g5 g R TS STS| SS S R TS STS
X21150 57 1 0 0 |463% 528% 09% 0% 0%
X212 68 40 0 O 0 |630% 370% 0% 0% 0%
X22149 52 7 0 0 |454% 481% 65% 0% 0%
X222 48 56 3 1 0 |444% 519% 28% 09% 0%
X23151 56 1 0 0 |472% 519% 09% 0% 0%
X232 43 51 13 1 0 |1398% 472% 12,0% 09% 0%

Mean 47,6% 48,15% 3,85% 0,3% 0%

Sumber : Lampiran Output SPSS
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Tabel Distribusi Frekuensi Variabel Loyalitas Pelanggan

Frekuensi Presentase
Item g5 g R TS STS| SS S R TS STS
X31155 47 1 5 0 |509% 435% 0,9% 4,6% 0%
X312 42 44 17 5 0 [389% 40,7% 157% 4,6% 0%
X321 41 51 11 5 0 [380% 472% 102% 4,6% 0%
X322 49 44 12 2 1 |454% 40,7% 111% 1,9% 0,9%
X331 42 54 12 0 0 [389% 500% 11,1% 0% 0%
X332 45 50 13 1 0 |407% 463% 12,0% 09% 0%

Mean 421% 44,7% 10,1% 2,7% 0,15%

Sumber : Lampiran Output SPSS

Tabel Distribusi Frekuensi Variabel Minat Beli Ulang

Frekuensi Presentase
Item g5 g R TS STS| SS S R TS STS
Y11 40 54 10 4 0 [370% 50,0% 93% 37% 0%
Y12 44 52 12 0 0 [40,7% 481% 11,1% 0% 0%
Y21 48 51 5 4 0 [444% 472% 4,6% 3,7% 0%
Y22 46 51 7 4 1 |42,6% 472% 65% 3,7% 0%
Y31 39 53 14 2 0 [36,1% 491% 13,0% 1,9% 0%
Y32 46 52 6 4 0 [42,6% 481% 56% 3,7% 0%

Mean 40,5% 48,2% 8,35% 2,7% 0%

Sumber : Lampiran Output SPSS
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Lampiran 11 : Hasil Uji Validitas

Uji Validitas Variabel Negatif Online Review

Correlations

EXIRR] X112 | X121 X1 22 | X1_31 X1 32 TOTAL
®1 11 Pearsan Correlation 1 Fa 6007 56T T4 561 861
Sig. (2-tailed) .000 000 .000 .000 000 .000
N 108 108 108 108 108 108 108
X1_1.2  Pearson Carrelation 791" 1 678" 656 735 5617 EEE
Sig. (2-tailed) 000 000 .000 .000 000 .000
N 108 108 108 108 108 108 108
X1_21  Pearson Correlation 600" 678 1 5927 655" 451" 806"
Sig. (2-tailed) 000 000 000 000 000 000
M 108 108 108 108 108 108 108
X1_22 Pearson Correlation 567 656 5927 1 KT 449" 804”
Sig. (2-tailed) 000 .000 000 .000 000 .000
N 108 108 108 108 108 108 108
X1_31  Pearson Carrelation 748 725 656 Fiw 1 5647 893
Sig. (2-tailed) 000 .000 000 .000 000 .000
M 108 108 108 108 108 108 108
X1_3.2 Pearson Correlation 6617 5517 451" 448" 564" 1 7307
Sig. (2-tailed) 000 000 000 000 000 000
M 108 108 108 108 108 108 108
TOTAL  Pearson Correlation 661" 887" 806" 804 893" 730" 1

Sig. (2-tailed) 000 000 000 000 000 000
N 108 108 108 108 108 108 108

** Caorrelation is significant atthe 0.01 level (2-tailed)
Uiji Validitas Variabel Citra Merek
Correlations

®2_11 ®z_1.2 | ®2_24 Xz_2.2 | ®3_34 X3_3.2 | TOTAL
X2_1.1  Pearson Correlation 1 5207 6579 527 5027 497" 725
Sig. {2-tailed) .000 .000 .000 .000 .000 .000
N 108 108 108 108 108 108 108
¥2_12 Pearson Correlation 5207 1 594 597 7927 730" 874"
Sig. {2-tailed) ooo .000 .000 .000 .000 .000
N 108 108 108 108 108 108 108
X2_21 Pearson Correlation 679" 634" 1 CEEM 670" 7307 877
Sig. {2-tailed) ooo .000 .000 .000 .000 .000
N 108 108 108 108 108 108 108
X2_22 Pearson Correlation 5277 697 6837 1 816" 7617 a7a”
Sig. (2-tailed) 000 000 0oo ooo ooo ooo
N 108 108 108 108 108 108 108
X2_31 Pearson Correlation 5027 7927 6707 816 1 671 874"
Sig. {2-tailed) 000 000 000 000 ooo ooo
N 108 108 108 108 108 108 108
%2_32 Pearson Correlation g7 7307 7307 761 6717 1 865
Sig. {2-tailed) 000 000 000 ooo ooo ooo
N 108 108 108 108 108 108 108
TOTAL  Pearson Correlation 725" 874" 877 ava” 874" 965 1

sig. (2-tailed) 000 000 000 ooo ooo ooo
N 108 108 108 108 108 108 108

** Caorrelation is significant at the 0.01 level (2-tziled).
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Uji Validitas Variabel Loyalitas Pelanggan

Correlations

®3P1 W3 P2 EEIE] EEIT] I PE X3IFE TOTAL
X3P1  Pearson Correlation 1 3427 268 168 248" 265 563
Sig. (Htailad) 000 008 020 10 008 000
N 108 108 108 108 108 108 108
X3P2  Pearson Correlation 3427 1 5147 312" 2847 297" 6947
Sig. (2ailed) 000 000 001 003 002 000
N 108 108 108 108 108 108 108
X3P3  Pearson Correlation 268" 5147 1 630" 3127 392" 778"
Sig. (2tailed) 005 .000 000 o0 000 000
N 108 108 108 108 108 108 108
X3P4  Pearson Correlation 169 312" 630" 1 3847 4267 7247
Sig. (2-tailed) 080 oo 000 .000 000 000
N 108 108 108 108 108 108 108
X3P5  Pearson Correlation 2487 2847 EIEN 3847 1 526 648
Sig. (2-tailed) 010 003 001 000 000 000
N 108 108 108 108 108 108 108
X3P6  Pearson Correlation 258" ETTa ECEN 426" 526 1 690"
Sig. (2-tailed) 0os 002 000 000 0o 000
N 108 108 108 108 108 108 108
TOTAL  Pearson Caorrelation 563 694 778" 724" 646 690 1
Sig. (Htailad) 000 000 000 000 000 000
N 108 108 108 108 108 108 108
. Correlation is significant atthe 0.01 level (2-tailed).
Uiji Validitas Variabel Minat Beli Ulang
Correlations
] ¥ 13 ¥ 21 ¥ 33 CEER] N TOTAL
¥_11  Pearson Caorrelation 1 536" 726" 5707 578" 665 793
Sig. (2-tailed) 000 000 .000 .000 000 000
N 108 108 108 108 108 108 108
¥ 1.2  Pearson Correlalion 536 1 667 628" 677 780 a7
Sig. (2-tailed) 000 .0oo 000 .000 000 000
N 108 108 108 108 108 108 108
¥_21  Pearson Carrelation 726" 662" 1 670" 625" 743" 861"
Sig. (2-tailed) 000 000 000 000 000 000
N 108 108 108 108 108 108 108
¥_22  Pearson Carrelation 570" 620" 70 1 EITH 827" 86E
Sig. (2-tailed) 000 000 000 .000 000 000
N 108 108 108 108 108 108 108
¥ 31  Pearson Correlation 570 &7 625 746 1 BN 862"
Sig. (2-tailed) 000 000 .0oo 000 000 000
N 108 108 108 108 108 108 108
¥_3.2  Pearson Carrelation 665 780" 743" 827" 815" 1 93g”
Sig. (2-tailed) 000 oo ooo oo 000 000
N 108 108 108 108 108 108 108
TOTAL  Paarson Corrslation 793" &27" E 866 862" 938" 1
Sig. (2-tailed) 000 000 000 .000 .000 000
N 108 108 108 108 108 108 108

** Correlation is significant at the 0.01 level (2-tailed).
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Lampiran 12 : Hasil Uji Reliabilitas

Variabel Negatif Online Review

Reliability
Scale: ALL VARIAELES

Case Processing Summary

M %
Cases  Valid 108 100.0
Excluded? 0 .0
Total 108 100.0

a. Listwise deletion hased on all variahles in
the procedure.

Reliahility Statistics

Cronbach's
Alpha M of tems
809 4]
Variabel Citra Merek
Reliability

Scale: ALL VARIAELES

Case Processing Summary

M %
Cases  Valid 108 100.0
Excluded? 0 0
Total 108 100.0

a. Listwise deletion hased on all variahles in
the procedure.

Reliability Statistics
Cronbach's
Alpha M of ltems
823 3]
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Variabel Loyalitas Pelanggan

Reliability
Scale: ALL VARIABLES

Case Processing Summary

M %
Cases Valid 108 100.0
Excluded? 0 .0
Total 108 100.0

a. Listwise deletion based on all variables in
the procedure.

Reliahility Statistics

Cronbach's
Alpha M of ltems

769 4

Variabel Minat Beli Ulang

Reliability
Scale: ALL VARIAELES

Case Processing Summary

N %
Cases  Valid 108 100.0
Excluded? 0 .0
Total 108 100.0

a. Listwise deletion hased on all variables in
the procedure.

Reliability Statistics
Cronbach's
Alpha M of ltems
928 G
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Lampiran 13 : Hasil Uji Asumsi Klasik

Uji Normalitas

Histogram
Dependent Variable: Pembelian ulang

Mean = 1.23E-15
204 - Std. Dev. = 0.986
M=108

Frequency

T T T
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Regression Standardized Residual

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Pembelian Ulang
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0.2

oo T T T
0.0 02 04 06 o8 1.0
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One-Sample Kolmogorov-Smirnov Test

Unstandardized
Residual

M 108
Mormal Parameters®? Mean 0000000
Std. Deviation 219776681

Muost Extremne Differences Absolute 083
Positive 079

MNegative -.083

Test Statistic 083
Asymp. Sig. (2-lailed) _0B4s

a. Test distribution is Mormal.
b. Calculated from data.

¢. Lilliefors Significance Correction.

Uji Multikolinearitas

Collinearity Statistics
Model Tolerance VIF
Constant
Negatif Online Review (X1) 0.649 1.541
Citra Merek (X2) 0.563 1.777
Loyalitas Pelanggan (X3) 0.593 1.688

Sumber : Data Diolah SPSS 2023
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Regression Studentized Residual

Uji Autokorelasi

Model Summary®
Adjusted R Std. Error of the
Mode! R R Square Square Eslimate Durbin-Watson
1 659G 489 A75 2.229 223

a. Predictors: (Constant), Loyalitas Pelanggan, Negalif Online Review, Citra Merek

b. Dependent Variable: Pembelian Ulang

Uji Heteroskedastitas
Scatterplot
Dependent Variable: Pembelian Ulang
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Regression Standardized Predicted Value
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Analisis Regresi Linear Berganda

Coefficients?
Unslandardized Standardized
Coefficients Coefiicients
| Mode! B Stdl. Error Bela L Siq.
1 (Constant) 8.068 1.781 4531 .000
Negalive Online Review 058 01 050 569 570
Citra Merek 16 A27 479 5.626 .000
Loyalitas Pelanggan 613 080 G20 6.811 .000
a. Dependent Variable: Pembelian Ulang
Lampiran 14 : Hasil Uji t dan Uji F
Ujit
Coefficients®
Unstandardized Standardized
Coeflicients Coefficients
ﬂcdel B Std. Error Belg L Sig.
1 (Constant) 8.068 1.781 4.531 .000
MNegative Online Review 058 Rl 050 569 570
Citra Merek 716 27 479 5.626 .000
Loyalitas Pelanggan 613 090 620 6.811 .000
a. Dependent Variable: Pembelian Ulang
Uji F
ANOVA=
Model Sum of Squares df Mean Sguare F Sig.
1 Regression 495.050 3 165.017 33.206 000>
Residual 516.829 104 4.870
Total 1011.880 107

a. Dependent Variable: Pembelian Ulang

b. Predictors: (Constant), Loyalitas Pelanggan, Negative Online Review, Citra Merek
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