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ABSTRAK 

Untuk mengetahui impak desain produk, kualitas 
produk & harga terhadap keputusan pembelian motor 
Honda pada PT. Mega Persada Mandiri Sidoarjo adalah 
tujuan yg ingin dicapai. Sampel yg dipakai dalam penelitian 
ini yaitu konsumen PT. Mega Persada Mandiri yg berjumlah 
128 orang menggunakan teknik incidental sampling. 
Metode pengambilan datanya memakai kuisioner. Analisis 
data memakai analisis regresi linier berganda, uji-t & uji-F. 
Hasil pengujian memakai uji-t diperoleh output bahwa 
masih ada impak secara parsial desain produk, kualitas 
produk & harga terhadap keputusan pembelian motor 
Honda pada PT. Mega Persada Mandiri Sidoarjo. 
Sedangkan Hasil pengujian memakai uji-F diperoleh output 
yg menyatakan bahwa masih ada impak secara simultan 
desain produk, kualitas produk & harga terhadap keputusan 
pembelian motor Honda pada PT. Mega Persada Mandiri 
Sidoarjo. 

 

Kata Kunci : Desain Produk, Kualitas Produk, Harga dan Keputusan 
Pembelian 
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ABSTRAC 

To decide the impact of marketing and marketing 
and emblem photograph on shopping choices is a intention 
to be To decide the impact of product design, product best 
and rate on shopping choices for Honda motorbikes at PT. 
Mega Persada Mandiri Sidoarjo is a intention to be 
achieved. The pattern used on this observe is the clients of 
PT. Mega Persada Mandiri, totaling 128 humans with the 
incidental sampling technique. The statistics series 
approach used a questionnaire. Data evaluation used more 
than one linear regression evaluation, t-take a look at and 
F-take a look at. The take a look at effects the usage of the 
t-take a look at confirmed that there has been a partial have 
an effect on on product design, product best and rate on 
shopping choices for Honda motorbikes at PT. Mega 
Persada Mandiri Sidoarjo. While the take a look at effects 
the usage of the F-take a look at confirmed that there has 
been a simultaneous have an effect on on product design, 
product best and rate on shopping choices for Honda 
motorbikes at PT. Mega Persada Mandiri Sidoarjo. 
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