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Lampiran 4 Kuesioner

KUESIONER PENELITIAN
PENGARUH DESAIN PRODUK, KUALITAS PRODUK
DAN HARGA TERHADAP KEPUTUSAN PEMBELIAN MOTOR
HONDA DI PT. MEGA PERSADA MANDIRI SIDOARJO

Berikut ini adalah kuesioner yang berkaitan dengan
penelitian tentang pengaruh desain produk, kualitas produk dan
harga terhadap keputusan pembelian motor honda di PT. Mega
Persada Mandiri Sidoarjo. Oleh karena itu di sela kesibukan anda,
peneliti memohon dengan hormat kesediaan anda untuk mengisi
kuesioner ini.

Atas kesediaan dan partisipasi anda untuk mengisi
kuesioner ini, penulis ucapkan banyak terima kasih.
I. Identitas Responden
Nama :
Usia
Jenis Kelamin

II. Daftar Kuesioner

Petunjuk Pengisian :

Berilah tanda check( V) pada setiap pernyataan yang anda pilih.
Keterangan :

No. Jawaban Skor
Sangat Setuju (SS) 5
Setuju (S)

Kurang Setuju (KS)
Tidak Setuju (TS)

Sangat Tidak Setuju (STS)

O W N =
_ N W



a. Desain Produk (Xj)

Jawaban
No. Pernyataan SS| S | KS | TS | STS
Model Terbaru
1. Motor Honda  mengeluarkan
banyak model terbaru
2. Honda Beat dan Vario memiliki
model baru yang sangat menarik
3 Deseain Motor Honda disukai
konsumen
Warna
4. Warna sepeda motor Honda
sangat menarik
5. Terdapat beberapa pilihan warna
pada masing-masing type motor
Honda
6 Warna sepeda motor Honda
disukai konsumen
Variasi Desain
7. Desain Sepeda motor Honda
sangat bagus
8. Honda menciptakan desain
terbaik untuk kenyaman dalam
berkendara
9 Desain Motor Honda mempunyai

banyak variasi

b. Kualitas Produk (X2)

Jawaban
No. Pernyataan Ss ‘ S ’ KS ’ TS | STS
Kinerja (Performance)
1. Sepeda motor Honda mempunyai
performa yang baik
2. Mesin sepeda motor Honda




terbukti bandel

3 Mesin sepeda motor Honda sangat

kuat

DayaTahan (Durability)

4. Daya tahan mesin Honda sangat

baik
5. Sepeda motor Honda tidak mudah

rusak
6 Sepeda motor Honda mudah

dalam perawatan

Kesesuaian Dengan Spesifikasi

7 Motor Honda mempunyai
spesifikasi yang baik
8. Spesifikasi mesin yang ditawarkan

sesuai dengan aslinya

9 Kelengkapan yang ditawarkan
ketika promo sesuai dengan yang
didapatkan

Fitur (Fiture)

10 Sepeda motor Honda memilki
fitur-fitur yang dapat menunjang
kenyamanan dalam berkendara

11 Sepeda motor Honda memilki
fitur idling stop agar pemakain
BBM lebih hemat

12 Sepeda Motor Honda mempunyai
fitur yang yang lengkap

Kehandalan (Reliability)

13 Sepeda motor Honda terbukti
handal digunakan dalam
berkendara

14 Sepeda motor Honda bisa
digunakan untuk berbagai medan

15 Kehandalan motor Honda sangat
teruji




Estetika

16

Sepeda motor Honda didesain
untuk kenyamanan dalam
berkendara

17

Setiap type Sepeda motor Honda
cocok dan pantas digunakan oleh
laki-laki maupun perempuan

18

Sepeda Motor Honda mempunyai
desain yang pantas dipakai orang
muda maupun tua

Kesan Kualitas

19

Sepeda motor Honda mempunyai
kesan yang baik karena
kualitasnya

20

Sepeda motor Honda mempunyai
kesan yang baik karena memiliki
purna jual yang tinggi

21

Sepeda motor Honda mempunyai
kesan yang baik karena banyak
dimiliki orang

C.

Harga (X3)

Pernyataan

Jawaban

ss | s | ks | Ts | sTs

Harga terjangkau daya beli konsumen

Harga Sepeda motor Honda beat
memilki harga yang masih
terjangkau

DP dan angsuran pembelian
motor Honda di Dealer PT. Mega
Persada Mandiri Sidoarjo
terjangkau bagi konsumen

Dealer PT. Mega Persada Mandiri
Sidoarjo menyediakan system
pembayaran cash tempo untuk




meringankan konsumen
pembelian motor secara cash

Harga Bersaing Dengan Merk Lain

Harga jual motor Honda lebih
rendah dari harga motor merk lain
dengan spesifikasi yang setara

Harga jual motor Honda bersaing
dengan merk lain

Harga jual motor Honda bersaing
dengan merk lain namun
kualitasnya lebih bagus honda

Pemberian Discount

Dealer PT. Mega Persada Mandiri
Sidoarjo memberikan discount
pada setiap pembelian

Dealer PT. Mega Persada Mandiri
Sidoarjo sering memberikan
promo penjualan

Dealer PT. Mega Persada Mandiri
Sidoarjo selalu memberikan
promo menarik

Keputusan Pembelian (Y)

Jawaban

Pernyataan SS ‘ S ’ KS ’ TS | STS

Kemantapan pada sebuah produk

Konsumen mantap untuk
membeli motor Honda karena
kualitasnya bagus

Konsumen melakukan pembelian
sepeda motor Honda karena
modelnya terbaru

Konsumen melakukan pembelian




motor honda karena terbukti
handal

Kebiasaan Dalam Membeli Produk

Konsumen melakukan pembelian
sepeda motor Honda karena
sudah terbiasa memakai produk
honda

Konsumen melakukan pembelian
sepeda motor Honda karena
merasa nyaman dalam
menggunakan produk honda

Konsumen melakukan pembelian
sepeda motor Honda karena
karena banyak orang yang
menggunakannya

Kecepatan Dalam Membeli

Konsumen melakukan pembelian
motor Honda karena unitnya ready

Konsumen melakukan pembelian
motor Honda di Dealer PT. Mega
Persada Mandiri Sidoarjo karena
pelayanan salesnya sangat baik

Konsumen melakukan pembelian
motor Honda di Dealer PT. Mega
Persada Mandiri Sidoarjo karena
cepat dalam merespon dan
mengirimnya
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1. Variabel Desain Produk
VARIABEL DESAIN PRODUK
Resp Indikator Model Indikator Warna Indik]a):)srazlariasi TOTAL
Terbaru
Item | Item | Item | Item | Item | Item | Item | Item | Item
1 2 3 1 2 3 1 2 3
Resp_1 2 2 2 2 2 1 1 2 1 15
Resp_2 5 4 4 5 4 4 4 5 4 39
Resp_3 2 2 2 2 2 2 2 2 2 18
Resp_4 3 3 3 3 4 3 3 4 4 30
Resp_5 4 4 3 4 3 4 4 3 4 33
Resp_6 3 4 4 4 4 3 4 4 4 34
Resp_7 4 4 5 5 4 4 5 4 5 40
Resp_8 5 5 5 4 4 5 4 4 5 41
Resp_9 4 5 4 5 5 5 5 4 5 42
Resp_10 4 4 3 4 4 4 4 4 4 35
Resp_11 3 4 4 4 3 4 4 4 3 33
Resp_12 3 3 3 4 3 3 3 4 4 30
Resp_13 4 4 4 4 4 4 4 4 4 36
Resp_14 4 4 4 5 4 4 4 4 4 37
Resp_15 4 4 5 4 4 5 5 5 5 41
Resp_16 5 5 5 5 4 5 5 4 5 43
Resp_17 4 5 4 5 4 5 4 5 4 40
Resp_18 4 4 5 4 4 5 4 5 5 40
Resp_19 5 5 4 4 4 5 4 5 4 40
Resp_20 4 4 4 4 4 5 4 4 4 37
Resp_21 5 5 4 4 5 4 4 5 5 41
Resp_22 4 4 4 4 5 5 4 5 4 39
Resp_23 4 4 5 4 4 4 4 4 4 37
Resp_24 4 5 4 5 5 4 4 5 4 40




42

43

44
42

40

41

40

40

42

41

43

43

42

42

42

43

43

33
35
35
31

39
40

39
17
39
31

30
38
39

4
5
5
5
4
5
5
4
5
5
5
5
5
5
5
5
5
3
4
4
3
4
5
4
2

4
3
3
5
5

Resp_25
Resp_26
Resp_27
Resp_28
Resp_29
Resp_30
Resp_31
Resp_32
Resp_33
Resp_34
Resp_35
Resp_36
Resp_37
Resp_38
Resp_39
Resp_40

Resp_41
Resp_42

Resp_43
Resp_44
Resp_45
Resp_46
Resp_47

Resp_48
Resp_49

Resp_50
Resp_51
Resp_52
Resp_53
Resp_54




34
32
22
44
42

44
40

37
41

43

43

44
24
30
29
38
37
37
38
39
41

38
40

41

42

40

33
43

25

27

3
4
2
4
4
5
5
4
4
5
5
5
2
3
4
4
5
5
5
4

4

4
4

4
5
4
4
5
2
3

Resp_55
Resp_56

Resp_57
Resp_58

Resp_59
Resp_60

Resp_61
Resp_62

Resp_63

Resp_64
Resp_65

Resp_66
Resp_67

Resp_68
Resp_69

Resp_70

Resp_71

Resp_72

Resp_73

Resp_74

Resp_75
Resp_76

Resp_77

Resp_78

Resp_79
Resp_80

Resp_81
Resp_82

Resp_83

Resp_84




24
33
43

45

42

21

22
28

39
39
41

43

40

39
42

40

45

42

39
32
32
43

43

32
42

43

42

42

39
40

3
3
5
5
4
3
3
3
4
4

4
5
4
4
5
5
5
5
4
4

4
5
5
3
5
5
5
5
4
4

Resp_85
Resp_86
Resp_87
Resp_88
Resp_89
Resp_90
Resp_91
Resp_92
Resp_93
Resp_94
Resp_95
Resp_96
Resp_97
Resp_98
Resp_99

Resp_100

Resp_101

Resp_102

Resp_103

Resp_104

Resp_105

Resp_106

Resp_107

Resp_108

Resp_109

Resp_110

Resp_111

Resp_112

Resp_113

Resp_114




33
39
40
41

40
42

39
27
33
33
27
43

40

36

4
4
5
4
5
5
5
3
4
4
3
4
5
4

Resp_115

Resp_116

Resp_117

Resp_118

Resp_119

Resp_120

Resp_121

Resp_122

Resp_123

Resp_124

Resp_125

Resp_126

Resp_127

Resp_128







Kualitas Produk

VARIABEL KUALITAS PRODUK TOTAL
Resp Indikator Performa Indil;aatl(:l?aya Indiksa t(;l;??;(s:::laian Indikator Fitur Indikator Reliabilitas Indikator Estetika Indilléztaolli'tl::san
Item Item Item Item Item Item Item Item Item Item Item Item Item Item Item Item Item Item Item Item Item
1 2 3 1 2 3 1 2 3 1 2 3 1 2 3 1 2 3 1 2 3
Resp_1 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 42
Resp_2 4 5 5 4 4 5 4 4 5 4 5 5 4 5 4 4 5 4 5 4 5 94
Resp_3 4 4 4 3 4 3 4 4 4 3 4 3 4 4 4 4 3 4 4 3 4 78
Resp_4 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 3 4 4 81
Resp_5 3 3 3 2 3 3 3 3 3 3 2 2 2 2 3 2 3 3 2 2 3 55
Resp_6 4 4 5 5 5 4 5 5 5 5 4 5 4 5 4 5 5 4 5 5 4 97
Resp_7 5 4 5 5 5 5 4 5 4 5 5 4 5 5 4 5 5 5 5 4 5 99
Resp_8 4 5 5 4 4 5 5 4 5 4 5 5 4 5 4 5 5 4 5 5 5 97
Resp_9 4 5 4 5 5 4 5 4 5 5 5 4 5 4 5 4 5 5 5 4 5 97
Resp_10 4 3 4 4 4 3 4 4 4 4 4 4 4 3 4 4 4 4 3 3 3 78
Resp_11 4 5 4 5 5 4 5 4 5 5 5 5 4 5 5 5 5 5 5 5 4 99
Resp_12 4 4 4 4 4 4 4 5 4 5 4 4 5 5 4 5 4 4 4 4 5 90
Resp_13 4 5 4 4 4 5 5 4 4 4 5 5 4 4 5 4 4 4 5 4 4 91
Resp_14 4 4 5 4 4 4 4 5 5 4 5 5 5 4 4 5 5 5 5 4 5 95
Resp_15 5 5 4 5 4 5 5 5 4 5 5 5 4 4 4 5 5 5 4 5 4 97
Resp_16 5 5 5 4 5 5 5 5 4 5 4 4 4 4 4 4 5 4 4 4 4 93




Resp_17

93

Resp_18

94

Resp_19

90

Resp_20

91

Resp_21

97

Resp_22

90

Resp_23

97

Resp_24

90

Resp_25

96

Resp_26

94

Resp_27

99

Resp_28

77

Resp_29

72

Resp_30

91

Resp_31

87

Resp_32

97

Resp_33

98

Resp_34

93

Resp_35

95

Resp_36

98




Resp_37

94

Resp_38

90

Resp_39

90

Resp_40

102

Resp_41

98

Resp_42

95

Resp_43

84

Resp_44

99

Resp_45

98

Resp_46

98

Resp_47

101

Resp_48

70

Resp_49

89

Resp_50

96

Resp_51

92

Resp_52

93

Resp_53

79

Resp_54

77

Resp_55

79

Resp_56

76




Resp_57

92

Resp_58

78

Resp_59

91

Resp_60

94

Resp_61

90

Resp_62

91

Resp_63

94

Resp_64

97

Resp_65

93

Resp_66

70

Resp_67

71

Resp_68

80

Resp_69

94

Resp_70

93

Resp_71

97

Resp_72

97

Resp_73

101

Resp_74

91

Resp_75

96

Resp_76

94




Resp_77

96

Resp_78

102

Resp_79

94

Resp_80

100

Resp_81

93

Resp_82

97

Resp_83

90

Resp_84

94

Resp_85

95

Resp_86

95

Resp_87

90

Resp_88

93

Resp_89

99

Resp_90

94

Resp_91

92

Resp_92

95

Resp_93

90

Resp_94

92

Resp_95

92

Resp_96

97




Resp_97

96

Resp_98

100

Resp_99

79

Resp_100

76

Resp_101

96

Resp_102

93

Resp_103

93

Resp_104

102

Resp_105

97

Resp_106

93

Resp_107

94

Resp_108

91

Resp_109

94

Resp_110

97

Resp_111

98

Resp_112

95

Resp_113

93

Resp_114

90

Resp_115

97

Resp_116

95




Resp_117

94

Resp_118

99

Resp_119

92

Resp_120

91

Resp_121

100

Resp_122

97

Resp_123

97

Resp_124

86

Resp_125

97

Resp_126

96

Resp_127

94

Resp_128

92




Variabel Harga

VARIABEL HARGA
Indikator Indikator
Resp Keterjangkauan Indikator' Harga Pel.nberian TOLTA
Harga Bersain Discount
Item | Item | Item | Item | Item | Item | Item | Item | Item
1 2 3 1 2 3 1 2 3
Resp_1 5 5 5 5 5 5 5 5 5 45
Resp_2 3 3 2 2 3 3 3 3 3 25
Resp_3 5 5 5 5 5 5 5 5 5 45
Resp_4 5 5 5 5 5 5 5 5 5 45
Resp_5 5 5 5 5 5 4 4 5 5 43
Resp_6 4 5 5 5 5 4 5 5 5 43
Resp_7 2 3 2 2 3 2 2 2 2 20
Resp_8 2 2 2 2 2 2 2 2 2 18
Resp_9 4 5 5 5 5 5 4 5 5 43
Resp_10 4 5 4 4 5 5 4 5 5 41
Resp_11 4 4 5 4 5 5 5 5 5 42
Resp_12 5 4 5 4 4 5 5 5 4 41
Resp_13 2 2 2 2 2 2 2 2 2 18
Resp_14 5 4 5 4 4 4 4 4 4 38
Resp_15 4 5 5 5 5 5 4 5 5 43
Resp_16 4 5 4 4 5 4 4 5 4 39
Resp_17 5 4 4 4 5 4 5 4 4 39
Resp_18 4 4 4 5 5 4 5 4 4 39
Resp_19 4 5 4 5 5 4 5 4 5 41
Resp_20 4 5 4 4 5 4 5 4 4 39
Resp_21 4 4 4 5 5 5 4 5 5 41
Resp_22 5 5 5 5 5 5 4 4 5 43
Resp_23 4 4 4 5 4 5 4 4 5 39
Resp_24 4 5 4 5 4 5 4 4 5 40




35
45
42
42
39
38
40

43
42

41

42

31

32
42
39
41

43
39
39
43
34

40

39
40

44

44
45
40

42
40

4
5
5
5
4
4
5
5
5
4
5
4

4
5
4

4
5
5
5
5
4
5
4

4

4

5
5
4

5
4

Resp_25
Resp_26
Resp_27
Resp_28
Resp_29
Resp_30
Resp_31
Resp_32
Resp_33
Resp_34

Resp_35
Resp_36
Resp_37
Resp_38
Resp_39

Resp_40

Resp_41

Resp_42

Resp_43

Resp_44

Resp_45

Resp_46

Resp_47

Resp_48

Resp_49

Resp_50
Resp_51
Resp_52

Resp_53
Resp_54




41

40

41

41

41

42
40

43
42
40

43
24

42

41

43
42

41

38
37
43
31

41

41

41

41

41

41

42
33

4

5
4
4
5
4
5
4

4
5
5
3
5
5
5
4
5
4

4
5
3
5
4
5
5
4
5
5

4

Resp_55

Resp_56

Resp_57

Resp_58

Resp_59

Resp_60

Resp_61

Resp_62

Resp_63

Resp_64

Resp_65

Resp_66

Resp_67

Resp_68

Resp_69

Resp_70

Resp_71

Resp_72

Resp_73

Resp_74

Resp_75

Resp_76

Resp_77

Resp_78

Resp_79

Resp_80

Resp_81

Resp_82

Resp_83




40

33
40

42
40

40

42
39
39
41

39
33
40

31

32
42
39
40

42
39
39
40

30

40

39
33
42
40

41

33

5
4
4
5
4
4
5
5
5
5
5
4
5
4

4
5
4

4
5
5
5
5
4
5
4

4
4
5

5
4

Resp_84
Resp_85
Resp_86
Resp_87
Resp_88
Resp_89
Resp_90
Resp_91
Resp_92
Resp_93

Resp_94
Resp_95
Resp_96
Resp_97
Resp_98
Resp_99

Resp_100

Resp_101

Resp_102

Resp_103

Resp_104

Resp_105

Resp_106

Resp_107

Resp_108

Resp_109

Resp_110

Resp_111

Resp_112

Resp_113




40

32
32
42
22
15
45
42

40

43
35
40

45

45

5
4
4
5
3
2
5
4
5
4
3
5
5
1
5

Resp_114

Resp_115

Resp_116

Resp_117

Resp_118

Resp_119

Resp_120

Resp_121

Resp_122

Resp_123

Resp_124

Resp_125

Resp_126

Resp_127

Resp_128




Variabel Keputusan Pembelian

VARIABEL KEPUTUSAN PEMBELIAN

Indikator Indikator Indikator
Resp Kematapan Produk Kebiasaan Kecepatan TOTAL
Item | Item | Item | Item | Item | Item | Item | Item | Item
1 2 3 1 2 3 1 2 3
Resp_1 2 2 2 2 2 2 2 2 2 18
Resp_2 5 5 5 5 5 5 5 5 5 45
Resp_3 3 3 2 2 3 3 2 3 3 24
Resp_4 3 4 4 4 4 4 3 4 4 34
Resp_5 3 3 4 4 3 3 4 4 3 31
Resp_6 4 5 5 5 5 4 5 5 4 42
Resp_7 5 5 5 4 5 5 4 5 5 43
Resp_8 5 5 5 4 5 5 5 4 4 42
Resp_9 5 4 4 4 4 4 4 5 4 38
Resp_10 4 4 3 4 3 4 4 4 3 33
Resp_11 3 4 3 4 4 4 3 4 4 33
Resp_12 4 4 3 4 4 3 4 4 4 34
Resp_13 4 5 5 4 5 4 5 5 5 42
Resp_14 4 5 4 4 4 5 5 5 4 40
Resp_15 5 5 5 4 5 4 5 4 5 42
Resp_16 4 5 4 5 4 5 4 5 4 40
Resp_17 4 5 5 5 4 5 5 4 5 42
Resp_18 5 5 5 5 5 5 5 4 5 44
Resp_19 4 5 4 4 4 5 4 4 5 39
Resp_20 5 5 4 4 5 4 4 4 5 40
Resp_21 4 4 4 4 4 4 4 5 5 38
Resp_22 4 4 5 4 4 4 4 4 5 38
Resp_23 4 4 5 4 4 4 5 5 4 39
Resp_24 5 5 4 4 4 5 4 4 4 39
Resp_25 5 5 4 5 5 4 4 5 4 41




40

37
42

42

41

40

40

37
41

37
39
39
39
40

37
40

39
35
42

41

40

42

27

42

37
39
39
38
40

4
4
5
5
4
5
5
4
5
4
5
4
5
5
4
5
4
3
4

4
5
5
3
5
4

5
5
4

5

Resp_26
Resp_27
Resp_28
Resp_29
Resp_30
Resp_31
Resp_32
Resp_33

Resp_34

Resp_35

Resp_36
Resp_37
Resp_38
Resp_39
Resp_40

Resp_41
Resp_42
Resp_43

Resp_44

Resp_45

Resp_46

Resp_47

Resp_48

Resp_49

Resp_50

Resp_51
Resp_52
Resp_53

Resp_54




33
42

33
34
38
38
36
38
37
41

38
37

40

39
39
43

36
42

36
40

41

41

40

38
41

42

33
40

33
29

4
4
4
4
4
5
4
4
4
5
4
5
4
5
5
5
4
4

4
5
5
4
5
5
5
5
4
5

4
3

Resp_55

Resp_56

Resp_57

Resp_58

Resp_59

Resp_60

Resp_61

Resp_62

Resp_63

Resp_64

Resp_65

Resp_66

Resp_67

Resp_68

Resp_69

Resp_70

Resp_71

Resp_72

Resp_73

Resp_74

Resp_75

Resp_76

Resp_77

Resp_78

Resp_79

Resp_80

Resp_81

Resp_82

Resp_83

Resp_84




21

41

42

42

43

41

38
42

42

38
43

40

41

41

41

41

39
43

40
40
36
33
37
42
38
39
43

44
38

3
4
5
5
5
5
5
5
4

4
5
4

4
5
5
5
4
4

4
5
4

4

4
5
5
4
5
5

4

Resp_85
Resp_86
Resp_87
Resp_88
Resp_89
Resp_90
Resp_91
Resp_92
Resp_93
Resp_94
Resp_95
Resp_96
Resp_97
Resp_98
Resp_99

Resp_100

Resp_101

Resp_102

Resp_103

Resp_104

Resp_105

Resp_106

Resp_107

Resp_108

Resp_109

Resp_110

Resp_111

Resp_112

Resp_113




45

41

42

40

42

43

39
42

43

38
39
36
36
45

24

5
4
5
4
5
5
4
5
5
3
4
4
4
5
3

Resp_114

Resp_115

Resp_116

Resp_117

Resp_118

Resp_119

Resp_120

Resp_121

Resp_122

Resp_123

Resp_124

Resp_125

Resp_126

Resp_127

Resp_128




LAMPIRAN 6

HASIL PENGUJIAN DATA
PENELITIAN



1.

DISTRIBUSI FREKUENSI JAWABAN RESPONDEN

a. Variabel Desain Produk

X1 1
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 6 4.7 4.7 4.7
3.00 19 14.8 14.8 19.5
4.00 53 41.4 41.4 60.9
5.00 50 39.1 39.1 100.0
Total 128 100.0 100.0
X1 2
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 6 4.7 4.7 4.7
3.00 18 14.1 14.1 18.8
4.00 51 39.8 39.8 58.6
5.00 53 414 41.4 100.0
Total 128 100.0 100.0
X1_3
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 4 3.1 3.1 3.1
3.00 21 16.4 16.4 19.5
4.00 62 48.4 48.4 68.0
5.00 41 32.0 32.0 100.0



Total 128 100.0 100.0
X1 4
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 6 4.7 4.7 47
3.00 15 11.7 11.7 16.4
4.00 56 43.8 43.8 60.2
5.00 51 39.8 39.8 100.0
Total 128 100.0 100.0
X1.5
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 .8 .8 .8
2.00 2.3 2.3 3.1
3.00 14 10.9 10.9 14.1
4.00 67 52.3 52.3 66.4
5.00 43 33.6 33.6 100.0
Total 128 100.0 100.0
X1 6
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 .8 .8 .8
2.00 6 4.7 4.7 55
3.00 17 13.3 13.3 18.8
4.00 48 375 375 56.3
5.00 56 43.8 43.8 100.0
Total 128 100.0 100.0
X1.7
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 .8 .8 .8
2.00 31 3.1 3.9



3.00 18 14.1 141 18.0

4.00 66 51.6 51.6 69.5

5.00 39 30.5 30.5 100.0

Total 128 100.0 100.0

X1_8
Cumulative
Frequency Percent Valid Percent Percent

Valid 2.00 6 4.7 4.7 4.7

3.00 17 13.3 13.3 18.0

4.00 57 44.5 44.5 62.5

5.00 48 375 375 100.0

Total 128 100.0 100.0

X1.9
Cumulative
Frequency Percent Valid Percent Percent

Valid 1.00 1 .8 .8 .8

2.00 6 4.7 4.7 55

3.00 15 11.7 11.7 17.2

4.00 57 445 44.5 61.7

5.00 49 38.3 38.3 100.0

Total 128 100.0 100.0




b. Variabel Kualitas Produk

X2_1
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 14 10.9 10.9 11.7
4.00 52 40.6 40.6 52.3
5.00 61 47.7 47.7 100.0
Total 128 100.0 100.0
X2_2
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 4.7 4.7 5.5
4.00 51 39.8 39.8 45.3
5.00 70 54.7 54.7 100.0
Total 128 100.0 100.0
X2_3
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 55 5.5 6.3
4.00 65 50.8 50.8 57.0
5.00 55 43.0 43.0 100.0
Total 128 100.0 100.0
X2_4
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 5 3.9 3.9 55
4.00 75 58.6 58.6 64.1



5.00 46 35.9 35.9 100.0
Total 128 100.0 100.0
X2_5
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 5 3.9 3.9 47
4.00 69 53.9 53.9 58.6
5.00 53 414 41.4 100.0
Total 128 100.0 100.0
X2_6
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 55 5.5 6.3
4.00 69 53.9 53.9 60.2
5.00 51 39.8 39.8 100.0
Total 128 100.0 100.0
X2_7
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 2.3 2.3 3.1
4.00 58 45.3 45.3 48.4
5.00 66 51.6 51.6 100.0
Total 128 100.0 100.0
X2_8
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 4.7 4.7 55
4.00 70 54.7 54.7 60.2



5.00 51 39.8 39.8 100.0
Total 128 100.0 100.0
X2_9
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 6 4.7 4.7 55
4.00 67 52.3 52.3 57.8
5.00 54 42.2 42.2 100.0
Total 128 100.0 100.0
X2_10
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 3.1 3.1 3.9
4.00 67 52.3 52.3 56.3
5.00 56 43.8 43.8 100.0
Total 128 100.0 100.0
X2_11
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 2 1.6 1.6 3.1
4.00 68 53.1 53.1 56.3
5.00 56 43.8 43.8 100.0
Total 128 100.0 100.0
X2_12
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 7 55 55 7.0
4.00 67 52.3 52.3 59.4
5.00 52 40.6 40.6 100.0



Total 128 100.0 100.0
X2_13
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 12 9.4 9.4 10.9
4.00 52 40.6 40.6 51.6
5.00 62 48.4 48.4 100.0
Total 128 100.0 100.0
X2_14
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 7 55 55 7.0
4.00 67 52.3 52.3 59.4
5.00 52 40.6 40.6 100.0
Total 128 100.0 100.0
X2_15
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 3.9 3.9 4.7
4.00 61 47.7 47.7 52.3
5.00 61 47.7 47.7 100.0
Total 128 100.0 100.0
X2_16
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 4 31 3.1 4.7
4.00 71 55.5 55.5 60.2
5.00 51 39.8 39.8 100.0



Total 128 100.0 100.0
X2_17
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 10 7.8 7.8 8.6
4.00 59 46.1 46.1 54.7
5.00 58 45.3 453 100.0
Total 128 100.0 100.0
X2_18
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 7 55 55 6.3
4.00 59 46.1 46.1 52.3
5.00 61 47.7 47.7 100.0
Total 128 100.0 100.0
X2_19
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 5 3.9 3.9 55
4.00 63 49.2 49.2 54.7
5.00 58 45.3 45.3 100.0
Total 128 100.0 100.0
X2_20
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 10 7.8 7.8 9.4
4.00 76 59.4 59.4 68.8



5.00 40 313 31.3 100.0
Total 128 100.0 100.0
X2_21
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 13 10.2 10.2 10.9
4.00 57 44.5 44.5 55.5
5.00 57 44.5 44.5 100.0
Total 128 100.0 100.0
c. Variabel Harga
X3 1
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 .8 .8 .8
2.00 4 3.1 3.1 3.9
3.00 5 3.9 3.9 7.8
4.00 56 43.8 43.8 51.6
5.00 62 48.4 48.4 100.0
Total 128 100.0 100.0
X3 2
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 .8 .8 .8
2.00 4 3.1 3.1 3.9
3.00 12 9.4 9.4 13.3
4.00 59 46.1 46.1 59.4
5.00 52 40.6 40.6 100.0
Total 128 100.0 100.0




X3_3

Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 2 1.6 1.6 1.6
2.00 6 4.7 4.7 6.3
3.00 5 3.9 3.9 10.2
4.00 46 35.9 35.9 46.1
5.00 69 53.9 53.9 100.0
Total 128 100.0 100.0
X3 4
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 .8 .8 .8
2.00 5 3.9 3.9 4.7
3.00 9 7.0 7.0 11.7
4.00 60 46.9 46.9 58.6
5.00 53 41.4 41.4 100.0
Total 128 100.0 100.0
X3 5
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 .8 .8 .8
2.00 5 3.9 3.9 4.7
3.00 9 7.0 7.0 11.7
4.00 46 35.9 35.9 47.7
5.00 67 52.3 52.3 100.0
Total 128 100.0 100.0
X3 6
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 2 1.6 1.6 1.6
2.00 3 2.3 2.3 3.9
3.00 9 7.0 7.0 10.9
4.00 58 45.3 45.3 56.3
5.00 56 43.8 43.8 100.0



Total 128 100.0 100.0
X3 7
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 .8 .8 .8
2.00 6 4.7 4.7 55
3.00 7 5.5 55 10.9
4.00 50 39.1 39.1 50.0
5.00 64 50.0 50.0 100.0
Total 128 100.0 100.0
X3 8
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 2 1.6 1.6 1.6
2.00 3 2.3 2.3 3.9
3.00 12 9.4 9.4 13.3
4.00 62 484 48.4 61.7
5.00 49 38.3 38.3 100.0
Total 128 100.0 100.0
X3 9
Cumulative
Frequency Percent Valid Percent Percent
Valid 1.00 1 .8 .8 .8
2.00 5 3.9 3.9 4.7
3.00 7 55 55 10.2
4.00 52 40.6 40.6 50.8
5.00 63 49.2 49.2 100.0
Total 128 100.0 100.0




d. Variabel Keputusan Pembelian

Y_1
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 .8 .8 .8
3.00 10 7.8 7.8 8.6
4.00 58 45.3 45.3 53.9
5.00 59 46.1 46.1 100.0
Total 128 100.0 100.0
Y_2
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 3 2.3 2.3 2.3
3.00 6 4.7 4.7 7.0
4.00 64 50.0 50.0 57.0
5.00 55 43.0 43.0 100.0
Total 128 100.0 100.0
Y_3
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 3 2.3 2.3 2.3
3.00 8 6.3 6.3 8.6
4.00 67 52.3 52.3 60.9
5.00 50 39.1 39.1 100.0
Total 128 100.0 100.0
Y_4
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 3 2.3 2.3 2.3
3.00 4 31 3.1 55
4.00 81 63.3 63.3 68.8
5.00 40 31.3 31.3 100.0
Total 128 100.0 100.0




Y 5

Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 9 7.0 7.0 8.6
4.00 71 55.5 55.5 64.1
5.00 46 35.9 35.9 100.0
Total 128 100.0 100.0
Y_6
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 3 2.3 2.3 2.3
3.00 6 4.7 4.7 7.0
4.00 71 55.5 55.5 62.5
5.00 48 375 375 100.0
Total 128 100.0 100.0
Y_7
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 6 4.7 4.7 6.3
4.00 66 51.6 51.6 57.8
5.00 54 42.2 42.2 100.0
Total 128 100.0 100.0
Y_8
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 7 55 5.5 7.0
4.00 75 58.6 58.6 65.6
5.00 44 34.4 34.4 100.0
Total 128 100.0 100.0




Y 9

Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 2 1.6 1.6 1.6
3.00 10 7.8 7.8 9.4
4.00 57 44.5 44.5 53.9
5.00 59 46.1 46.1 100.0
Total 128 100.0 100.0




2. PENGUJIAN VALIDITAS DATA

a. Variabel Desain Produk

Item Statistics

Mean Std. Deviation N
X1 1 4.1484 .84266 128
X1_2 4.1797 .84587 128
X1 3 4.0938 .77802 128
Item-Total Statistics
Scale Mean if tem  Scale Variance if Corrected Item-  Cronbach's Alpha
Deleted Item Deleted Total Correlation if Item Deleted
X1 1 8.2734 2.106 797 .746
X1 _2 8.2422 2.138 773 .769
X1 3 8.3281 2.553 .646 .883
Item Statistics
Mean Std. Deviation N
X1 4 4.1875 .82050 128
X1.5 4.1563 .76783 128
X1 6 4.1875 .89399 128
Iltem-Total Statistics
Scale Mean if tem  Scale Variance if Corrected Item- Cronbach's Alpha
Deleted Iltem Deleted Total Correlation if Item Deleted

X1 4 8.3438 2.338 .745 .812
X1_5 8.3750 2.551 .709 .846



X1 6 8.3438 2.054 .791 .770

Item Statistics

Mean Std. Deviation N
X1 7 4.0781 .79970 128
X1_8 4.1484 .82376 128
X1 9 4.1484 .86115 128

Iltem-Total Statistics

Scale Mean if tem  Scale Variance if Corrected Iltem-  Cronbach's Alpha

Deleted Iltem Deleted Total Correlation if Item Deleted
X1 7 8.2969 2.352 .745 .792
X1 8 8.2266 2.397 .683 .848
X1 9 8.2266 2.129 775 762

b. Variabel Kualitas Produk

Item Statistics

Mean Std. Deviation N
X2 1 4.3516 .70532 128
X2 2 4.4844 .62726 128

X2_3 4.3594 .62411 128




Item-Total Statistics

Scale Mean if tem  Scale Variance if Corrected Item-

Cronbach's Alpha

Deleted Iltem Deleted Total Correlation if Item Deleted
X2_1 8.8438 1.031 .572 .480
X2_2 8.7109 1.246 .505 577
X2_3 8.8359 1.351 418 .681
Item Statistics
Mean Std. Deviation N
X2_4 4.2891 .61673 128
X2_5 4.3594 .59835 128
X2 _6 4.3281 .61618 128
Item-Total Statistics
Scale Mean if tem  Scale Variance if Corrected Item- Cronbach's Alpha

Deleted Item Deleted Total Correlation if Item Deleted
X2 4 8.6875 .957 .438 .458
X2_5 8.6172 .994 .430 471
X2 6 8.6484 1.033 .362 .570

Item Statistics

Mean Std. Deviation N
X2 7 4.4766 .58814 128
X2 8 4.3359 .60545 128

X2_9 4.3594 .61137 128




Iltem-Total Statistics

Scale Mean if tem  Scale Variance if Corrected Item- Cronbach's Alpha
Deleted Item Deleted Total Correlation if ltem Deleted
X2_7 8.6953 1.032 .508 .566
X2_8 8.8359 1.099 .410 .690
X2 9 8.8125 .941 .566 .486
Item Statistics
Mean Std. Deviation N
X2_10 4.3906 59173 128
X2_11 4.3906 .60489 128
X2 12 4.3203 .65127 128
Item-Total Statistics
Scale Mean if tem  Scale Variance if Corrected Iltem-  Cronbach's Alpha
Deleted Iltem Deleted Total Correlation if Item Deleted
X2_10 8.7109 1.199 479 .682
X2_11 8.7109 1.136 .518 .637
X2 12 8.7813 .975 .599 .532
Item Statistics
Mean Std. Deviation N
X2 13 4.3594 71798 128
X2_14 4.3203 .65127 128
X2_15 4.4219 .60976 128




Iltem-Total Statistics

Scale Mean if tem  Scale Variance if Corrected Item- Cronbach's Alpha
Deleted Item Deleted Total Correlation if ltem Deleted
X2_13 8.7422 1.106 .603 .561
X2_14 8.7813 1.353 .499 .689
X2 15 8.6797 1.385 .541 .643
Item Statistics
Mean Std. Deviation N
X2_16 4.3359 .61832 128
X2_17 4.3594 .66088 128
X2 18 4.4063 .63292 128
Item-Total Statistics
Scale Mean if tem  Scale Variance if Corrected Item- Cronbach's Alpha
Deleted Iltem Deleted Total Correlation if Item Deleted
X2_16 8.7656 1.220 .462 .628
X2_17 8.7422 1.043 .558 .499
X2 18 8.6953 1.190 .466 .623
Item Statistics
Mean Std. Deviation N

X2 19 4.3828 .64137 128
X2_20 4.2031 .64429 128
X2_21 4.3281 .68860 128




Iltem-Total Statistics

Scale Mean if tem  Scale Variance if Corrected Item- Cronbach's Alpha
Deleted Item Deleted Total Correlation if ltem Deleted
X2_19 8.5313 1.338 .552 .670
X2_20 8.7109 1.388 .503 724
X2_21 8.5859 1.142 .646 .553
c. Variabel Harga
Item Statistics
Mean Std. Deviation N
X3 1 4.3594 .77087 128
X3_2 4.2266 .80564 128
X3_3 4.3594 .88500 128
Item-Total Statistics
Scale Mean if tem  Scale Variance if Corrected Item- Cronbach's Alpha
Deleted Item Deleted Total Correlation if Item Deleted
X3_1 8.5859 2.229 726 715
X3_2 8.7188 2.424 .566 .864
X3_3 8.5859 1.867 762 .668




Item Statistics

Mean Std. Deviation N
X3 4 4.2422 .81081 128
X3 5 4.3516 .83798 128
X3 6 4.2734 .82017 128
Item-Total Statistics
Scale Mean if tem  Scale Variance if Corrected Item- Cronbach's Alpha
Deleted Item Deleted Total Correlation if ltem Deleted
X3_4 8.6250 2.142 787 716
X3_5 8.5156 2.346 .631 .866
X3_6 8.5938 2.212 731 770
Item Statistics
Mean Std. Deviation N
X3 7 4.3281 .84284 128
X3_8 4.1953 .82346 128
X3 9 4.3359 .81596 128
Item-Total Statistics
Scale Mean if tem  Scale Variance if Corrected Item- Cronbach's Alpha
Deleted Item Deleted Total Correlation if ltem Deleted

X3 7 8.5313 2.204 .715 .780
X3_8 8.6641 2.319 .681 .813
X3_9 8.5234 2.236 739 .758




d. Variabel Keputusan Pembelian

Item Statistics

Mean Std. Deviation N
Y 1 4.3672 .66251 128
Y 2 4.3359 .67901 128
Y 3 4.2813 .68663 128
Item-Total Statistics
Scale Mean if tem  Scale Variance if Corrected Item-  Cronbach's Alpha
Deleted Item Deleted Total Correlation if ltem Deleted
Y 1 8.6172 1.372 .548 .641
Y_2 8.6484 1.301 .581 .600
Y 3 8.7031 1.360 .518 .676
Item Statistics
Mean Std. Deviation N
Y_4 4.2344 .62095 128
Y 5 4.2578 .65504 128
Y 6 4.2813 .66330 128
Item-Total Statistics
Scale Mean if tem  Scale Variance if Corrected Item- Cronbach's Alpha
Deleted Item Deleted Total Correlation if Item Deleted

Y_4 8.5391 1.306 .553 .669
Y_5 8.5156 1.260 .535 .689
Y 6 8.4922 1.165 .608 .602




Item Statistics

Mean Std. Deviation
Y 7 4.3438 .64524 128
Y_8 4.2578 .63054 128
Y 9 4.3516 .69407 128
Item-Total Statistics
Scale Mean if tem  Scale Variance if Corrected Iltem-  Cronbach's Alpha
Deleted Item Deleted Total Correlation if ltem Deleted

Y 7 8.6094 1.295 .517 .642
Y_8 8.6953 1.332 .509 .651
Y 9 8.6016 1.139 .573 571




3. PENGUJIAN RELIABILITAS DATA
a. Variabel Desain Produk

Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics
Cronbach's Alpha N of ltems

.861 3

Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of Items

.866 3




Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics
Cronbach's Alpha N of ltems

.859 3

b. Variabel Kualitas Produk

Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of Items

.682 3




Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of ltems

.701 3

Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of ltems

.680 3




Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics
Cronbach's Alpha N of ltems

712 3

Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of Items

723 3




Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of Items

.681 3

Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of Items

.740 3




c. Variabel Harga

Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics
Cronbach's Alpha N of ltems

.823 3

Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of Items

.847 3




Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics
Cronbach's Alpha N of ltems

.845 3

d. Variabel Keputusan Pembelian

Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of Items

727 3




Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of ltems

.740 3

Case Processing Summary

N %
Cases Valid 128 100.0
Excluded® 0 .0
Total 128 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of ltems

713 3




4. PENGUJIAN ASUMSI KLASIK
a. Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual
N 128°
Exponential parameter.®” Mean 2.4662021
Most Extreme Differences Absolute .150
Positive .041
Negative -.150
Kolmogorov-Smirnov Z 1.251
Asymp. Sig. (2-tailed) .087

b. Uji Multikolinieritas

Coefficients®

Collinearity Statistics

Model Tolerance VIF

1 Desain Produk (X1) .903 1.107
Kualitas Produk (X2) .905 1.105
Harga (X3) 972 1.028

a. Dependent Variable: Keputusan Pembelian (Y)



c. Uji Autokorelasi

Model Summary®

Model Durbin-Watson

1 1.796°

a. Predictors: (Constant),
Harga (X3), Kualitas Produk
(X2), Desain Produk (X1)

b. Dependent Variable:

Keputusan Pembelian (Y)

d. Uji Heterokedastisitas

Coefficients®

Standardiz
Unstandardized ed
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 11.466 2.724 4.209 .000
Desain Produk -.154 .034 -380 -1.528 .105
(X1)
Kualitas Produk -.043 .024 -150  -1.795 .075
(X2)
Harga (X3) .024 .033 .058 720 A73

a. Dependent Variable: Abs_Res



5. ANALISIS REGRESI LINIER BERGANDA

Model Summary®

Adjusted R Std. Error of the
Model R R Square Square Estimate
1 5472 .300 .283 3.76414

a. Predictors: (Constant), Harga (X3), Kualitas Produk (X2), Desain Produk (X1)

b. Dependent Variable: Keputusan Pembelian (Y)

Coefficients®

Unstandardized Standardized

Coefficients Coefficients
Std.
Model B Error Beta t Sig.
1 (Constant) 21.188 4.477 4.733 .000
Desain Produk (X1) .216 .056 .306  3.875 .000
Kualitas Produk (X2) .154 .040 .307 3.891 .000
Harga (X3) -.120 .054 -.168  -2.202 .030

a. Dependent Variable: Keputusan Pembelian (Y)



6. PENGUJIAN HIPOTESIS

a. Ujit
Coefficients?®
Unstandardized Standardized
Coefficients Coefficients
Std.

Model B Error Beta t Sig.

1 (Constant) 21.188 4.477 4.733 .000
Desain Produk (X1) .216 .056 .306 3.875 .000
Kualitas Produk (X2) .154 .040 .307 3.891 .000
Harga (X3) -.120 .054 -168  -2.202 .030

a. Dependent Variable: Keputusan Pembelian (Y)

b. UjiF
ANOVA?
Sum of Mean
Model Squares df Square F Sig.
1 Regression 751.377 3 250.459 17.677 .000"
Residual 1756.927 124 14.169
Total 2508.305 127

a. Dependent Variable: Keputusan Pembelian (Y)
b. Predictors: (Constant), Harga (X3), Kualitas Produk (X2), Desain Produk
(X1)



