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ABSTRAK 
Pelnellitian ini menganalisa pellakul ulsaha dalam dulnia bisnis 
kullinelr. Dan pelnellitian ini belrtuljulan ulntulk melngulji pelngarulh 
brand imagel, culstomelr rellationship managelmelnt (CRM), dan pelrceliveld 
pricel belrpelngarulh telrhadap pulrchasel delcision culstomelr Miel Gacoan 
Gayulngan Sulrabaya. Jelnis pelnellitian ini adalah pelnellitian 
kulantitatif delngan Telknik Analisa data dikulmpullkan delngan 
melnyelbarkan kulisionelr kelpada para culstomelr yang pelrnah 
melmbelli Miel Gacoan. Popullasi pelnellitian ini delngan Telknik non 
probability sampling delngan melnggulnakan meltodel pulrposive l 
sampling. Tuljulan pelnellitian ini adalah ulntulk melnganalisis adanya 
pelngarulh brand imagel, culstomelr rellationship managelmelnt (CRM), dan 
pelrceliveld price l belrpelngarulh telrhadap pulrchasel delcision culstomelr Miel 
Gacoan Gayulngan Sulrabaya. Pelnellitian ini belrmanfaat ulntulk 
melngambangkan para pellakul ulsaha khulsulsnya dibidang kullinelr. 
Kata kunci: Brand Image, CRM, Perceived price, dan purchase 
decision 
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ABCTRACT 
This research analyzes ulsaha practitioners in the culinary business 
world. And this research has been carried out to examine the influence of 
brand image, cultural relations management (CRM), and developmental 
price has had an impact on the South Korean debt culture of Miel Gacoan 
Gacoan, Gaulngan, Sulrabaya. This type of research is a quantitative 
research with analysis techniques. Data is collected by distributing 
questionnaires to customers who have purchased Miel Gacoan. This 
research population was conducted using a non-probability sampling 
technique using a positive sampling method. The aim of this research is 
to analyze the influence of brand image, cultural relations management 
(CRM), and the influence of parental price on the country's cultural 
delcision in Miel Gacoan Gacoan, Gaulngan, Sulrabaya. This research is 
useful to symbolize the khulsuls of Ulsaha practitioners in the culinary 
field. 
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