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KUESIONER 

 

PENGARUH SOCIAL DISTANCING, WORD OF MOUTH, 

DAN KUALITAS PRODUK TERHADAP KEPUTUSAN 

PEMBELIAN KONSUMEN SABUN MEREK LIFEBUOY 

PADA ALFAMART JEMUR WONOSARI SURABAYA 

 

Sehubungan dengan penyusunan skripsi dengan judul 

yang telah disebutkan di atas, maka dengan hormat, saya: 

Nama  : Riesta Rosalina Kusumawardani 

NIM : 151500235 

Memohon kesediaan Saudara/i untuk mengisi kuesioner 

(daftar pernyataan) yang saya ajukan ini secara jujur dan 

terbuka. Daftar pernyataan ini, saya ajukan semata-mata untuk 

keperluan penelitian sebagai salah satu syarat dalam 

menyelesaikan Jenjang Strata Satu (S1), Jurusan Manajemen, 

Fakultas Ekonomi Universitas PGRI Adi Buana Surabaya. 

 

Atas partisipasi Saudara/I dalam mengisi daftar 

pernyataan/kuesioner ini, saya ucapkan terima kasih. 

 

A. Identitas responden 

1. No Responden  :……………………  

2. Jenis Kelamin  :  □ Laki-Laki     

   □Perempuan 

3. Usia   :…………………… tahun 

4. Pekerjaan   :……………………  

5. Pendidikan Terakhir :…………………… 
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B.  Petunjuk pengisian  

Berilah tanggapan anda mengenai pernyataan dibawah 

ini dengan memberi tanda checkmark (√)  pada salah 

satu kolom jawaban.  

C. Keterangan : 

Sangat Setuju   (SS) 

Setuju    (S) 

Netral     (N) 

Tidak Setuju   (TS) 

 Sangat Tidak Setuju  (STS) 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 
 

No Pernyataan Pilihan Jawaban 

SS S N TS STS 

Indikator Sosial Distancing  

Menghindai kontak fisik  

1 Saya menghindari 

kontak fisik untuk 

penyebaran covid-19 

     

2 Saya menghindari 

bertemu dengan teman 

atau orang lain untuk 

penyebaran covid-19 

     

Penutupan Sekolah 

3 sekolah diliburkan 

bertujuan untuk 

memutus rantai  

penyebaran covid-19 

     

4 Pemerintah 

memerintahkan 

penutupan sekolah 

untuk mencegah 

penyebaran covid-19 

     

Penutupan Tempat Kerja  

5 Pemerintah 

memerintahkan 

penutupan tempat 

kerja untuk penerapan 

Social Distancing 

     

6 Manajemen 

memutuskan Work 

From Home (WFH)  

untuk mencegah 

penyebaran covid-19 

     



 

 
 

Pembatalan Pertemuan Masal 

7 Pemerintah 

memerintahkan 

pembatalan pertemuan 

massal untuk 

mencegah penyebaran 

covid-19 

     

8 Saya tidak datang ke 

acara pertemuan 

massal untuk memutus 

penyebaran covid-19 

     

Pembatasan Perjalanan  

9 Saya melakukan 

pembatasan perjalanan 

untuk menghindari 

penularan covid-19 

     

10 Saya tidak melakukan 

aktifitas diluar rumah 

untuk mencegah 

penyebaran covid-19 

     

Perlindungan Umum 

11 Pemerintah menyiapan 

fasilitas di berbagai 

tempat untuk 

perlindungan umum 

     

12 Pemerintah 

menyiapkan peralatan 

di fasilitas umum 

untuk memenuhi 

protokol kesehatan 

penyebaran covid-19 

     

Karantina 



 

 
 

13 Saya melakukan 

karantina mandiri 

untuk mencegah 

penyebaran covid-19 

     

14 Saya berdiam diri 

dirumah untuk 

memutus rantai 

penularan covid-19 

     

Word Of Mouth 

Kemauan Konsumen 

15 Saya mengetahui hal – 

hal positif tentang 

produk sabun merek 

Lifebuoy dari orang lain 

     

16 saya juga sering 

mendengar orang lain 

yang menceritakan 

kepuasannya setelah 

menggunakan produk 

sabun merek Lifebuoy 

     

Rekomendasi Jasa dan Produk 

17 Rekomendasi kepada 

orang lain untuk 

membeli sabun merek 

Lifebuoy   

     

18 saya selalu tertarik 

mempromosikan 

produk-produk dari 

sabun merek Lifebouy 

     

Dorongan Terhadap Teman atau Relasi  

19 Mengajak teman atau 

relasi untuk membeli 

     



 

 
 

sabun merek Lifebuoy 

20 Saya meyakinkan ke 

beberapa kerabat yang 

memiliki persepsi 

negatif, untuk membeli 

sabun merek Lifebuoy 

     

Kwalitas Produk 

21 Produk sabun merek 
Lifebuoy dapat 

membersihkan kotoran 
dengan mudah 

     

22 Produk sabun merek 
Lifebuoy mempercantik 
penampilan saya 

     

Mutu Kinerja 

23 Sabun merek Lifebuoy 

tidak merusak kulit 
     

24 Produk sabun merek 
Lifebuoy menjadikan 

kulit sehat 

     

Keandalan 

25 Aroma produk sabun 
merek Lifebuoy wangi 

     

26 produk sabun merek 
Lifebuoy wangi  

memiliki aroma khas 

     

Keistimewaan 

27 Aroma produk sabun 
merek Lifebuoy lebih 

lama 

     

28 Aroma produk sabun 
merek Lifebuoy tidak 
berubah meskipun 
telah digunakan 
berkali-kali 

     



 

 
 

Daya Tahan 

29 Sabun merek Lifebuoy 

memiliki komposisi 
produk yang pas 

     

30 Produk sabun merek 
Lifebuoy terbuat dari 

bahan alami 

     

Mutu Kesesuaian 

31 Sabun merek Lifebouy 
adalah Sabun 
memberikan sensasi 
mewah disetiap mandi 

     

32 Desain sabun merek 
Lifebuoy menampilkan 
kesan yang menarik  

     

Gaya 

33 Saya membeli karena 
keberagaman produk 
yang ditawarkan sabun 
merek Lifebouy 

     

34 Sabun merek Lifebouy 

di lebih baik dari 
merek pesaing 

     

Keputusan Pembelian  

Pilihan Produk 

35 Alfamart Jemur 
Wonosari Surabaya 
menawarkan produk 
yang lengkap  

     

36 Pembelian berdasarkan 
kepopuleran sabun 
merek Lifebouy di 
Alfamart Jemur 
Wonosari Surabaya 

     

Pilihan Merk 

37 Alfamart Jemur      



 

 
 

 

 

 

 

Wonosari Surabaya 
berada tempat yang 
strategis 

38 Kemudahan membeli 
di Alfamart Jemur 
Wonosari Surabaya 
(cash, debit) 

     

Pilihan Penyalur 

39 Saya selalu membeli 
sabun merek Lifebouy 
di Alfamart Jemur 
Wonosari Surabaya 
apabila ada promo 

     

40 Saya selalu membeli 
sabun merek Lifebouy 
di Alfamart Jemur 
Wonosari Surabaya 1 
bulan sekali 

     

Waktu Pembelian 

41 Saya selalu membeli 
sabun merek Lifebouy 

di Alfamart Jemur 
Wonosari Surabaya 
dengan rutin 

     

42 Saya selalu membeli 
sabun merek Lifebouy 

di Alfamart Jemur 
Wonosari Surabaya 
sesuai kebutuhan 

     

Jumlah Pembelian 



Lampiran 9 
Tabulasi Variabel Social Distance 

 

1 2 3 4 5 6 7 8 9 10 11 12 13 14

1 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56

2 4 4 4 4 4 4 4 4 4 4 4 4 5 4 57

3 4 4 4 5 4 5 5 5 5 5 5 5 5 5 66

4 5 5 5 5 5 5 5 5 5 5 5 5 4 4 68

5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56

6 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56

7 4 3 3 3 4 3 4 3 3 3 3 3 3 3 45

8 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70

9 4 3 3 4 4 3 5 3 4 5 4 4 4 4 54

10 5 5 3 4 3 3 3 3 4 3 3 3 4 4 50

11 4 4 4 3 2 3 4 4 4 3 4 4 5 5 53

12 4 3 4 4 4 3 3 3 3 4 3 3 4 3 48

13 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56

14 3 3 3 3 3 3 3 3 3 3 3 3 4 4 44

15 3 3 3 3 3 3 3 3 3 3 3 3 3 3 42

16 3 3 4 4 4 4 4 4 4 4 4 4 4 4 54

17 4 4 4 3 3 3 3 3 3 3 3 3 3 3 45

18 5 3 4 3 4 3 4 4 4 4 4 4 4 4 54

19 5 4 3 3 3 3 3 3 4 4 3 3 4 4 49

20 4 4 4 4 5 4 4 3 5 4 5 5 4 4 59

21 4 4 4 4 4 4 4 4 4 4 5 5 4 4 58

22 4 4 4 4 4 4 5 5 5 5 5 5 5 5 64

23 4 4 4 4 4 4 4 4 4 4 4 4 4 2 54

24 5 5 4 4 4 4 4 4 4 4 4 4 4 4 58

25 3 3 3 4 4 3 3 4 4 4 4 4 3 3 49

26 4 3 3 3 3 3 3 3 4 3 3 3 3 3 44

27 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56

28 5 5 4 4 4 4 4 4 4 4 4 4 4 4 58

29 4 4 3 4 5 2 4 4 5 5 3 3 4 4 54

30 5 5 5 5 5 5 5 5 5 5 5 5 5 3 68

31 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70

32 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56

33 4 3 4 4 4 3 4 4 4 4 4 5 4 4 55

34 5 5 4 4 4 4 4 4 4 4 4 4 4 4 58

35 4 4 5 3 3 3 3 4 4 4 3 3 5 5 53

36 5 5 4 4 4 4 4 4 4 4 4 4 4 4 58

37 3 3 3 3 4 3 3 4 4 4 4 4 4 4 50

38 5 5 4 4 4 4 4 4 4 4 4 4 4 4 58

39 4 4 4 4 4 4 4 4 3 4 4 4 4 4 55

40 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56

41 5 5 3 4 4 3 4 2 3 4 4 4 4 4 53

42 5 5 4 4 4 4 4 4 4 4 4 4 4 4 58

43 3 3 3 3 4 3 3 4 4 4 4 4 4 4 50

44 4 4 5 5 5 4 5 4 5 5 5 5 5 5 66

45 4 3 3 3 4 3 4 4 4 4 4 3 4 3 50

46 4 2 4 4 4 4 3 3 4 4 4 4 4 4 52

47 4 4 4 5 4 4 4 4 4 4 4 4 4 4 57

48 5 5 1 4 4 3 4 4 4 4 5 4 4 4 55

49 4 4 3 4 4 3 4 4 4 4 4 4 4 4 54

50 4 4 4 3 4 4 4 4 4 4 3 3 4 4 53

51 4 4 4 4 4 4 4 4 4 4 4 4 3 3 54

52 4 4 5 4 4 4 4 4 4 4 4 4 5 5 59

53 3 2 3 3 3 3 3 3 2 4 4 4 3 3 43

54 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70

55 5 5 5 5 5 4 5 5 4 5 5 5 5 5 68

56 4 4 5 4 5 4 4 4 5 5 5 5 4 4 62

57 5 5 4 4 4 4 4 4 4 4 4 4 4 4 58

58 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56

59 5 5 4 4 4 4 4 4 4 4 4 4 4 4 58

60 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56

61 5 5 4 4 4 3 4 4 5 4 5 4 4 4 59

62 3 3 3 3 3 3 4 4 3 3 3 3 3 3 44

63 3 3 3 3 3 3 3 3 3 3 3 3 3 3 42

64 4 4 3 4 4 4 5 4 4 3 3 4 4 4 54

65 5 5 4 4 4 4 4 4 3 4 4 4 4 4 57

66 4 4 3 4 4 4 3 3 3 4 4 3 4 4 51

67 4 4 3 2 3 3 3 3 3 3 3 3 3 3 43

68 5 5 4 4 4 4 4 4 4 4 4 4 4 4 58

69 4 4 4 4 4 4 3 3 5 4 4 4 4 4 55

70 4 4 4 4 3 3 3 3 3 3 3 3 3 3 46

71 5 5 4 4 5 3 4 4 4 4 4 4 4 5 59

72 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70

73 4 4 4 4 4 3 4 4 3 4 4 4 4 4 54

74 4 3 3 3 4 3 3 4 3 3 3 3 3 3 45

No
Pertanyaan

Total

Rekapitulasi Jawaban Responden

Variabel  Social Distancing (X1)



Lampiran 8 
Tabulasi Variabel Word Of Mouth 

 

1 2 3 4 5 6

1 4 4 4 4 4 4 24

2 5 5 5 5 5 5 30

3 5 5 5 4 5 4 28

4 5 5 5 5 5 5 30

5 4 4 4 4 4 4 24

6 4 4 4 4 4 4 24

7 4 4 4 4 4 4 24

8 5 5 5 5 5 5 30

9 4 5 3 3 4 3 22

10 4 4 4 3 4 5 24

11 4 4 4 4 3 3 22

12 4 4 4 4 4 4 24

13 4 5 5 5 5 4 28

14 4 5 4 3 3 4 23

15 3 3 3 3 3 3 18

16 3 3 3 4 4 3 20

17 4 4 3 4 4 3 22

18 3 4 4 4 4 4 23

19 5 5 5 5 5 5 30

20 4 4 4 4 4 5 25

21 4 4 4 4 4 4 24

22 5 5 5 5 5 5 30

23 4 4 4 4 4 4 24

24 2 3 2 3 3 2 15

25 4 4 4 4 4 4 24

26 3 3 3 3 3 3 18

27 4 4 4 4 4 4 24

28 3 4 3 3 4 4 21

29 4 4 4 4 4 4 24

30 5 5 5 4 5 4 28

31 4 5 5 5 5 5 29

32 4 4 4 4 4 4 24

33 4 4 4 4 4 4 24

34 3 3 3 3 3 3 18

35 5 5 5 5 5 5 30

36 4 4 4 4 4 4 24

37 4 4 4 4 3 4 23

38 4 4 4 5 5 4 26

39 4 4 4 4 4 4 24

40 3 4 4 4 4 4 23

41 4 4 3 3 5 4 23

42 4 4 4 3 4 4 23

43 4 4 4 4 3 4 23

44 4 5 5 4 4 4 26

45 4 4 4 4 4 4 24

46 3 3 3 3 3 3 18

47 4 4 4 4 4 4 24

48 5 5 5 4 5 5 29

49 5 5 4 4 4 4 26

50 3 4 4 4 4 3 22

51 4 4 4 4 5 4 25

52 5 4 5 5 5 5 29

53 3 3 3 2 2 2 15

54 5 5 5 5 5 5 30

55 4 5 5 5 5 4 28

56 4 4 4 4 4 4 24

57 3 3 3 4 4 3 20

58 4 4 4 4 4 4 24

59 2 2 2 2 2 2 12

60 4 4 4 4 4 4 24

61 3 4 3 3 4 3 20

62 5 5 5 5 5 4 29

63 3 3 3 4 3 3 19

64 4 5 5 4 4 5 27

65 5 5 5 5 5 5 30

66 4 4 4 4 4 4 24

67 2 3 3 3 3 4 18

68 4 4 4 4 4 4 24

69 4 4 4 4 4 4 24

70 3 4 4 2 4 4 21

71 4 4 4 3 4 4 23

72 5 5 5 5 5 5 30

73 4 4 4 3 4 5 24

74 3 4 3 3 3 4 20

No
Pertanyaan

Total

Rekapitulasi Jawaban Responden

Variabel Word Of Mouth (X2)



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

1 2 3 4 5 6 7 8 9 10 11 12

1 4 4 5 4 4 4 4 4 4 4 4 4 49

2 4 4 4 4 5 5 5 5 5 5 5 4 55

3 5 4 5 4 5 4 4 4 4 5 4 5 53

4 4 4 4 5 5 5 5 5 5 5 5 5 57

5 3 3 3 4 4 3 3 3 4 3 4 4 41

6 4 4 4 4 3 3 4 4 4 4 4 4 46

7 3 3 3 4 4 3 3 3 4 3 4 4 41

8 4 4 4 5 5 5 5 5 5 3 5 5 55

9 4 4 3 5 4 5 5 3 4 3 4 4 48

10 5 4 3 4 3 4 4 4 3 4 4 4 46

11 4 4 3 4 3 3 3 3 4 4 4 4 43

12 3 3 3 3 3 3 3 3 3 3 3 4 37

13 4 4 4 5 4 4 4 4 4 4 5 4 50

14 4 4 3 4 3 3 3 3 3 3 3 4 40

15 3 3 3 3 3 3 3 3 3 3 3 3 36

16 4 3 4 4 4 4 3 3 3 3 4 4 43

17 3 3 3 4 4 3 4 3 3 3 3 3 39

18 3 3 4 4 4 4 4 4 3 4 4 4 45

19 4 4 4 5 5 4 4 4 4 4 4 4 50

20 4 4 3 4 4 4 4 3 4 5 4 5 48

21 3 4 3 4 4 4 4 4 4 4 4 4 46

22 3 3 4 4 4 4 4 4 4 4 4 5 47

23 4 4 4 4 4 4 4 4 4 4 4 4 48

24 3 3 2 3 4 4 3 3 2 2 2 3 34

25 3 4 3 4 4 4 4 4 4 4 4 3 45

26 2 2 1 3 3 2 2 2 2 1 2 3 25

27 4 4 4 4 4 4 4 4 4 4 4 4 48

28 4 4 3 4 4 3 3 3 3 2 3 3 39

29 3 4 4 3 4 4 4 4 4 4 4 5 47

30 5 5 5 5 5 5 5 5 4 3 4 5 56

31 4 4 4 5 5 5 5 5 5 5 5 5 57

32 4 4 4 4 4 4 4 4 4 4 4 4 48

33 4 5 5 4 5 4 5 4 5 4 5 3 53

34 3 3 3 1 1 1 1 3 3 3 3 1 26

35 4 4 4 4 4 4 4 4 5 4 4 5 50

36 4 4 4 5 5 4 5 4 4 4 4 3 50

37 4 4 3 4 4 3 3 3 3 3 3 4 41

38 4 3 3 4 4 4 4 4 4 4 4 4 46

39 4 4 4 4 3 4 4 4 4 4 4 4 47

40 3 4 4 5 5 4 4 5 5 4 4 4 51

41 4 4 4 4 5 4 4 3 4 4 3 5 48

42 5 4 3 5 5 5 4 3 3 2 3 5 47

43 4 4 3 4 4 3 3 3 3 3 3 4 41

44 4 4 3 5 5 2 2 3 4 4 4 4 44

45 3 3 4 4 4 3 3 4 4 2 4 4 42

46 3 4 4 4 4 4 3 4 3 2 3 4 42

47 5 5 5 4 4 5 4 4 4 4 4 4 52

48 4 4 4 5 4 5 5 5 4 3 4 4 51

49 4 4 4 4 4 4 4 4 4 3 4 4 47

50 3 3 3 3 3 3 3 3 3 3 3 3 36

51 3 3 3 4 4 3 3 3 4 4 4 4 42

52 4 4 4 4 4 4 3 4 4 4 4 4 47

53 4 4 3 2 2 3 2 2 2 3 3 4 34

54 5 5 5 5 5 5 5 5 5 5 5 5 60

55 5 5 5 5 4 4 4 5 5 4 3 5 54

56 5 5 4 5 5 5 4 4 4 4 4 5 54

57 5 5 4 5 5 4 4 4 5 5 5 4 55

58 4 4 4 4 4 4 4 4 4 4 4 4 48

59 3 4 3 3 4 3 3 4 4 3 3 4 41

60 4 4 4 4 4 4 4 4 4 4 4 4 48

61 3 2 2 4 3 4 4 4 3 3 3 4 39

62 4 4 4 4 4 4 4 4 3 3 4 3 45

63 5 5 3 3 3 4 4 3 3 3 3 4 43

64 4 4 4 4 4 3 3 3 4 4 4 4 45

65 5 5 5 5 5 4 4 4 4 4 4 4 53

66 3 3 4 4 4 4 4 3 4 4 4 3 44

67 4 4 4 3 3 2 3 3 3 3 3 3 38

68 4 4 4 4 4 4 4 4 4 4 4 4 48

69 4 4 4 4 4 4 4 4 4 4 4 3 47

70 4 4 4 4 3 4 4 4 4 4 4 3 46

71 3 3 3 5 5 4 4 3 4 4 4 4 46

72 5 5 5 4 5 5 5 5 5 4 5 5 58

73 4 4 4 4 5 4 4 4 4 4 4 4 49

74 3 4 4 3 3 3 4 3 3 4 3 4 41

No
Pertanyaan

Total

Rekapitulasi Jawaban Responden

Variabel Kualitas Produk (X3)



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

1 2 3 4 5 6 7 8 9 10

1 4 4 4 4 4 4 4 4 4 4 40

2 4 4 4 4 4 4 4 4 4 5 41

3 4 4 4 4 4 4 3 4 4 5 40

4 5 5 5 5 5 5 5 5 5 5 50

5 4 4 4 4 4 4 4 4 4 4 40

6 4 4 4 4 4 4 4 4 4 4 40

7 4 4 4 4 4 4 4 4 4 4 40

8 5 5 5 5 5 5 5 5 5 5 50

9 4 4 4 4 5 4 4 3 5 4 41

10 3 3 3 4 4 4 4 4 4 3 36

11 3 3 3 4 4 4 4 3 3 4 35

12 4 4 4 4 4 4 4 4 4 4 40

13 4 4 4 4 4 4 5 4 5 4 42

14 4 3 3 3 4 4 4 4 3 3 35

15 3 3 3 3 3 3 3 3 3 3 30

16 4 4 4 4 4 4 4 4 4 4 40

17 3 3 3 4 4 4 4 4 3 4 36

18 4 4 4 4 4 4 4 3 4 4 39

19 4 4 4 4 4 4 4 4 4 4 40

20 5 4 3 4 4 5 5 4 5 4 43

21 4 4 4 4 4 4 4 4 4 4 40

22 4 4 4 4 4 4 4 4 4 4 40

23 4 3 4 4 4 4 4 4 4 4 39

24 3 4 3 4 4 3 3 3 3 3 33

25 3 3 4 4 4 4 4 4 4 4 38

26 3 3 3 3 3 3 3 3 4 3 31

27 4 4 4 4 4 4 4 4 4 4 40

28 3 3 3 3 3 3 3 3 4 4 32

29 4 4 4 4 4 3 3 3 4 4 37

30 5 5 5 5 5 5 5 5 5 5 50

31 5 5 5 5 5 5 5 5 5 5 50

32 4 4 4 4 4 4 4 4 4 4 40

33 4 5 4 4 5 4 5 4 5 4 44

34 3 3 3 3 3 3 3 3 4 3 31

35 5 5 5 5 5 5 5 5 5 5 50

36 4 4 4 4 4 4 4 4 5 4 41

37 3 3 3 3 4 3 3 3 4 3 32

38 4 4 4 4 4 4 4 4 4 4 40

39 4 4 4 4 4 4 4 4 4 4 40

40 4 4 4 4 4 4 4 4 4 4 40

41 4 5 3 3 4 5 5 5 4 5 43

42 4 4 4 4 4 3 4 3 4 3 37

43 3 3 3 3 4 3 3 3 4 3 32

44 3 3 4 4 4 4 4 3 5 4 38

45 4 5 4 4 4 4 4 4 3 4 40

46 4 4 3 4 4 4 3 4 4 3 37

47 5 4 5 4 4 4 4 4 4 5 43

48 4 4 5 5 5 4 4 4 4 4 43

49 4 4 4 4 4 4 4 4 4 4 40

50 4 4 3 3 3 3 3 3 3 3 32

51 4 4 4 5 4 4 4 4 5 4 42

52 4 4 4 4 4 4 4 4 4 4 40

53 3 3 3 4 3 3 4 3 3 3 32

54 5 5 5 5 5 5 5 5 5 5 50

55 5 5 4 5 5 5 4 5 5 4 47

56 5 5 4 5 5 5 5 5 5 5 49

57 4 4 3 4 4 3 4 4 4 4 38

58 4 4 4 4 4 4 4 4 4 4 40

59 3 4 4 4 4 4 4 4 3 4 38

60 4 4 4 4 4 4 4 4 4 4 40

61 4 4 3 4 4 4 4 3 3 4 37

62 4 4 4 4 4 4 4 4 3 3 38

63 3 4 3 4 3 3 4 3 3 3 33

64 4 4 4 4 4 4 4 4 4 4 40

65 4 4 4 4 4 4 4 4 4 4 40

66 4 4 4 4 4 4 4 3 3 3 37

67 3 4 3 3 4 3 4 2 2 3 31

68 4 4 4 4 4 4 4 4 4 4 40

69 4 4 4 4 4 4 4 4 4 4 40

70 3 3 3 4 4 4 3 4 4 4 36

71 4 4 4 4 4 4 4 4 4 5 41

72 5 5 5 5 5 4 5 5 5 5 49

73 4 4 4 4 4 4 4 4 5 5 42

74 3 3 4 3 3 3 3 3 4 4 33

No
Pertanyaan

Total

Rekapitulasi Jawaban Responden

Variabel Keputusan Pembelian (Y)
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Hasil Spss 

Frequencies 

 

Notes 

Output Created 27-Dec-2020 18:26:37 

Comments  

Input Data D:\SKRIPSI 2020\UNIPA\30 juni\IN PUT.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 74 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on all cases with valid 

data. 

Syntax FREQUENCIES VARIABLES=X1.1 X1.2 

X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 

X1.11 X1.12 X1.13 X1.14 Total_X1 

  /STATISTICS=MEAN 

  /ORDER=ANALYSIS. 

 

Resources Processor Time 00:00:00.047 

Elapsed Time 00:00:00.031 

Lampiran 10 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

 
 

[DataSet1] D:\SKRIPSI 2020\UNIPA\30 juni\IN PUT.sav 

 

Statistics 

  X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 

N Valid 74 74 74 74 74 74 74 74 74 74 74 

Missi

ng 
0 0 0 0 0 0 0 0 0 0 0 

Mean 4.202

7 

4.027

0 

3.824

3 

3.878

4 

3.973

0 

3.675

7 

3.905

4 

3.864

9 

3.959

5 

4.000

0 

3.973

0 

 

 

Frequency Table 

 

X1.1 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 9 12.2 12.2 12.2 

4 41 55.4 55.4 67.6 

5 24 32.4 32.4 100.0 

Total 74 100.0 100.0  

 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

 

X1.2 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 2.7 2.7 2.7 

3 16 21.6 21.6 24.3 

4 34 45.9 45.9 70.3 

5 22 29.7 29.7 100.0 

Total 74 100.0 100.0  

 

 

X1.3 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 1 1.4 1.4 1.4 

3 21 28.4 28.4 29.7 

4 41 55.4 55.4 85.1 

5 11 14.9 14.9 100.0 

Total 74 100.0 100.0  

 

 

X1.4 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 1.4 1.4 1.4 

3 17 23.0 23.0 24.3 

4 46 62.2 62.2 86.5 

5 10 13.5 13.5 100.0 

Total 74 100.0 100.0  

 

 

X1.5 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 1.4 1.4 1.4 

3 12 16.2 16.2 17.6 

4 49 66.2 66.2 83.8 

5 12 16.2 16.2 100.0 

Total 74 100.0 100.0  

 

 

X1.6 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

Valid 2 1 1.4 1.4 1.4 

3 29 39.2 39.2 40.5 

4 37 50.0 50.0 90.5 

5 7 9.5 9.5 100.0 

Total 74 100.0 100.0  

 

 

X1.7 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 19 25.7 25.7 25.7 

4 43 58.1 58.1 83.8 

5 12 16.2 16.2 100.0 

Total 74 100.0 100.0  

 

 

X1.8 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 1.4 1.4 1.4 

3 17 23.0 23.0 24.3 

4 47 63.5 63.5 87.8 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

5 9 12.2 12.2 100.0 

Total 74 100.0 100.0  

 

 

X1.9 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 1.4 1.4 1.4 

3 15 20.3 20.3 21.6 

4 44 59.5 59.5 81.1 

5 14 18.9 18.9 100.0 

Total 74 100.0 100.0  

 

 

X1.10 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 13 17.6 17.6 17.6 

4 48 64.9 64.9 82.4 

5 13 17.6 17.6 100.0 

Total 74 100.0 100.0  

 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

 

X1.11 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 17 23.0 23.0 23.0 

4 42 56.8 56.8 79.7 

5 15 20.3 20.3 100.0 

Total 74 100.0 100.0  

 

 

X1.12 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 18 24.3 24.3 24.3 

4 42 56.8 56.8 81.1 

5 14 18.9 18.9 100.0 

Total 74 100.0 100.0  

 

 

X1.13 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

Valid 3 12 16.2 16.2 16.2 

4 49 66.2 66.2 82.4 

5 13 17.6 17.6 100.0 

Total 74 100.0 100.0  

 

 

X1.14 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 1.4 1.4 1.4 

3 15 20.3 20.3 21.6 

4 46 62.2 62.2 83.8 

5 12 16.2 16.2 100.0 

Total 74 100.0 100.0  

 

 

Total_X1 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 42 2 2.7 2.7 2.7 

43 2 2.7 2.7 5.4 

44 3 4.1 4.1 9.5 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

45 3 4.1 4.1 13.5 

46 1 1.4 1.4 14.9 

48 1 1.4 1.4 16.2 

49 2 2.7 2.7 18.9 

50 4 5.4 5.4 24.3 

51 1 1.4 1.4 25.7 

52 1 1.4 1.4 27.0 

53 4 5.4 5.4 32.4 

54 9 12.2 12.2 44.6 

55 4 5.4 5.4 50.0 

56 9 12.2 12.2 62.2 

57 3 4.1 4.1 66.2 

58 10 13.5 13.5 79.7 

59 4 5.4 5.4 85.1 

62 1 1.4 1.4 86.5 

64 1 1.4 1.4 87.8 

66 2 2.7 2.7 90.5 

68 3 4.1 4.1 94.6 

70 4 5.4 5.4 100.0 

Total 74 100.0 100.0  

 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

 

Frequencies 

 

Notes 

Output Created 27-Dec-2020 18:26:56 

Comments  

Input Data D:\SKRIPSI 2020\UNIPA\30 juni\IN 

PUT.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 74 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on all cases with valid 

data. 

Syntax FREQUENCIES VARIABLES=X2.1 X2.2 

X2.3 X2.4 X2.5 X2.6 Total_X2 

  /STATISTICS=MEAN 

  /ORDER=ANALYSIS. 

 

Resources Processor Time 00:00:00.031 

Elapsed Time 00:00:00.026 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

 
 

[DataSet1] D:\SKRIPSI 2020\UNIPA\30 juni\IN PUT.sav 

 

Statistics 

  X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 Total_X2 

N Valid 74 74 74 74 74 74 74 

Missing 0 0 0 0 0 0 0 

Mean 3.9189 4.1216 4.0000 3.9054 4.0541 3.9730 23.9730 

 

 

Frequency Table 

 

X2.1 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 3 4.1 4.1 4.1 

3 15 20.3 20.3 24.3 

4 41 55.4 55.4 79.7 

5 15 20.3 20.3 100.0 

Total 74 100.0 100.0  

 

 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

X2.2 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 1.4 1.4 1.4 

3 10 13.5 13.5 14.9 

4 42 56.8 56.8 71.6 

5 21 28.4 28.4 100.0 

Total 74 100.0 100.0  

 

 

X2.3 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 2.7 2.7 2.7 

3 15 20.3 20.3 23.0 

4 38 51.4 51.4 74.3 

5 19 25.7 25.7 100.0 

Total 74 100.0 100.0  

 

 

X2.4 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 3 4.1 4.1 4.1 

3 16 21.6 21.6 25.7 

4 40 54.1 54.1 79.7 

5 15 20.3 20.3 100.0 

Total 74 100.0 100.0  

 

 

X2.5 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 2.7 2.7 2.7 

3 12 16.2 16.2 18.9 

4 40 54.1 54.1 73.0 

5 20 27.0 27.0 100.0 

Total 74 100.0 100.0  

 

 

X2.6 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

Valid 2 3 4.1 4.1 4.1 

3 12 16.2 16.2 20.3 

4 43 58.1 58.1 78.4 

5 16 21.6 21.6 100.0 

Total 74 100.0 100.0  

 

 

Total_X2 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 12 1 1.4 1.4 1.4 

15 2 2.7 2.7 4.1 

18 5 6.8 6.8 10.8 

19 1 1.4 1.4 12.2 

20 4 5.4 5.4 17.6 

21 2 2.7 2.7 20.3 

22 4 5.4 5.4 25.7 

23 8 10.8 10.8 36.5 

24 24 32.4 32.4 68.9 

25 2 2.7 2.7 71.6 

26 3 4.1 4.1 75.7 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

27 1 1.4 1.4 77.0 

28 4 5.4 5.4 82.4 

29 4 5.4 5.4 87.8 

30 9 12.2 12.2 100.0 

Total 74 100.0 100.0  

 

 

Frequencies 

 

Notes 

Output Created 27-Dec-2020 18:27:11 

Comments  

Input Data D:\SKRIPSI 2020\UNIPA\30 juni\IN 

PUT.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 74 

Missing Value Handling Definition of Missing User-defined missing values are treated as 

missing. 

Cases Used Statistics are based on all cases with valid 

data. 
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Syntax FREQUENCIES VARIABLES=X3.1 X3.2 

X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3.9 X3.10 

X3.11 X3.12 Total_X3 

  /STATISTICS=MEAN 

  /ORDER=ANALYSIS. 

 

Resources Processor Time 00:00:00.062 

Elapsed Time 00:00:00.036 

 
 

[DataSet1] D:\SKRIPSI 2020\UNIPA\30 juni\IN PUT.sav 

 

Statistics 

  

X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3.9 X3.10 

N Valid 74 74 74 74 74 74 74 74 74 74 

Missing 0 0 0 0 0 0 0 0 0 0 

Mean 3.837

8 

3.864

9 

3.689

2 

4.040

5 

4.013

5 

3.797

3 

3.770

3 

3.729

7 

3.810

8 

3.621

6 

 

 

Frequency Table 

 

X3.1 
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Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 1.4 1.4 1.4 

3 22 29.7 29.7 31.1 

4 39 52.7 52.7 83.8 

5 12 16.2 16.2 100.0 

Total 74 100.0 100.0  

 

 

X3.2 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 2.7 2.7 2.7 

3 16 21.6 21.6 24.3 

4 46 62.2 62.2 86.5 

5 10 13.5 13.5 100.0 

Total 74 100.0 100.0  

 

 

X3.3 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 
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Valid 1 1 1.4 1.4 1.4 

2 2 2.7 2.7 4.1 

3 25 33.8 33.8 37.8 

4 37 50.0 50.0 87.8 

5 9 12.2 12.2 100.0 

Total 74 100.0 100.0  

 

 

X3.4 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 1 1.4 1.4 1.4 

2 1 1.4 1.4 2.7 

3 10 13.5 13.5 16.2 

4 44 59.5 59.5 75.7 

5 18 24.3 24.3 100.0 

Total 74 100.0 100.0  

 

 

X3.5 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 
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Valid 1 1 1.4 1.4 1.4 

2 1 1.4 1.4 2.7 

3 14 18.9 18.9 21.6 

4 38 51.4 51.4 73.0 

5 20 27.0 27.0 100.0 

Total 74 100.0 100.0  

 

 

X3.6 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 1 1.4 1.4 1.4 

2 3 4.1 4.1 5.4 

3 18 24.3 24.3 29.7 

4 40 54.1 54.1 83.8 

5 12 16.2 16.2 100.0 

Total 74 100.0 100.0  

 

 

X3.7 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 
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Valid 1 1 1.4 1.4 1.4 

2 3 4.1 4.1 5.4 

3 19 25.7 25.7 31.1 

4 40 54.1 54.1 85.1 

5 11 14.9 14.9 100.0 

Total 74 100.0 100.0  

 

 

X3.8 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 2.7 2.7 2.7 

3 26 35.1 35.1 37.8 

4 36 48.6 48.6 86.5 

5 10 13.5 13.5 100.0 

Total 74 100.0 100.0  

 

 

X3.9 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 3 4.1 4.1 4.1 
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3 19 25.7 25.7 29.7 

4 41 55.4 55.4 85.1 

5 11 14.9 14.9 100.0 

Total 74 100.0 100.0  

 

 

X3.10 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 1 1.4 1.4 1.4 

2 5 6.8 6.8 8.1 

3 22 29.7 29.7 37.8 

4 39 52.7 52.7 90.5 

5 7 9.5 9.5 100.0 

Total 74 100.0 100.0  

 

 

X3.11 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 2.7 2.7 2.7 

3 19 25.7 25.7 28.4 
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4 44 59.5 59.5 87.8 

5 9 12.2 12.2 100.0 

Total 74 100.0 100.0  

 

 

X3.12 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 1 1.4 1.4 1.4 

3 14 18.9 18.9 20.3 

4 44 59.5 59.5 79.7 

5 15 20.3 20.3 100.0 

Total 74 100.0 100.0  

 

 

Total_X3 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 25 1 1.4 1.4 1.4 

26 1 1.4 1.4 2.7 

34 2 2.7 2.7 5.4 

36 2 2.7 2.7 8.1 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

37 1 1.4 1.4 9.5 

38 1 1.4 1.4 10.8 

39 3 4.1 4.1 14.9 

40 1 1.4 1.4 16.2 

41 6 8.1 8.1 24.3 

42 3 4.1 4.1 28.4 

43 3 4.1 4.1 32.4 

44 2 2.7 2.7 35.1 

45 4 5.4 5.4 40.5 

46 6 8.1 8.1 48.6 

47 7 9.5 9.5 58.1 

48 9 12.2 12.2 70.3 

49 2 2.7 2.7 73.0 

50 4 5.4 5.4 78.4 

51 2 2.7 2.7 81.1 

52 1 1.4 1.4 82.4 

53 3 4.1 4.1 86.5 

54 2 2.7 2.7 89.2 

55 3 4.1 4.1 93.2 

56 1 1.4 1.4 94.6 

57 2 2.7 2.7 97.3 
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58 1 1.4 1.4 98.6 

60 1 1.4 1.4 100.0 

Total 74 100.0 100.0  

 

 

Frequency Table 

 

Y1 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 18 24.3 24.3 24.3 

4 45 60.8 60.8 85.1 

5 11 14.9 14.9 100.0 

Total 74 100.0 100.0  

 

 

Y2 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 16 21.6 21.6 21.6 

4 46 62.2 62.2 83.8 

5 12 16.2 16.2 100.0 
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Y2 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 16 21.6 21.6 21.6 

4 46 62.2 62.2 83.8 

5 12 16.2 16.2 100.0 

Total 74 100.0 100.0  

 

 

Y3 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 21 28.4 28.4 28.4 

4 44 59.5 59.5 87.8 

5 9 12.2 12.2 100.0 

Total 74 100.0 100.0  

 

 

Y4 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 11 14.9 14.9 14.9 
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4 52 70.3 70.3 85.1 

5 11 14.9 14.9 100.0 

Total 74 100.0 100.0  

 

 

Y5 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 8 10.8 10.8 10.8 

4 54 73.0 73.0 83.8 

5 12 16.2 16.2 100.0 

Total 74 100.0 100.0  

 

 

Y6 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 15 20.3 20.3 20.3 

4 49 66.2 66.2 86.5 

5 10 13.5 13.5 100.0 

Total 74 100.0 100.0  
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Y7 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 13 17.6 17.6 17.6 

4 49 66.2 66.2 83.8 

5 12 16.2 16.2 100.0 

Total 74 100.0 100.0  

 

 

Y8 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 1.4 1.4 1.4 

3 19 25.7 25.7 27.0 

4 44 59.5 59.5 86.5 

5 10 13.5 13.5 100.0 

Total 74 100.0 100.0  

 

 

Y9 
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Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 1.4 1.4 1.4 

3 13 17.6 17.6 18.9 

4 43 58.1 58.1 77.0 

5 17 23.0 23.0 100.0 

Total 74 100.0 100.0  

 

 

Y10 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 16 21.6 21.6 21.6 

4 44 59.5 59.5 81.1 

5 14 18.9 18.9 100.0 

Total 74 100.0 100.0  

 

 

Total_Y 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 30 1 1.4 1.4 1.4 
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31 3 4.1 4.1 5.4 

32 5 6.8 6.8 12.2 

33 3 4.1 4.1 16.2 

35 2 2.7 2.7 18.9 

36 3 4.1 4.1 23.0 

37 5 6.8 6.8 29.7 

38 5 6.8 6.8 36.5 

39 2 2.7 2.7 39.2 

40 24 32.4 32.4 71.6 

41 4 5.4 5.4 77.0 

42 3 4.1 4.1 81.1 

43 4 5.4 5.4 86.5 

44 1 1.4 1.4 87.8 

47 1 1.4 1.4 89.2 

49 2 2.7 2.7 91.9 

50 6 8.1 8.1 100.0 

Total 74 100.0 100.0  

 

Uji Validitas  

Social Distancing (X1) 
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Correlations 

  X1.1 X1.2 X1.3 X1.

4 

X1.

5 

X1.

6 

X1.

7 

X1.

8 

X1

.9 

X1.1 Pearson 

Correlation 

1 .825

** 

.342*

* 

.462

** 

.394

** 

.382

** 

.445

** 

.30

8** 

.3

70

** 

Sig. (2-tailed)  .000 .003 .000 .001 .001 .000 .00

8 

.0

01 

N 74 74 74 74 74 74 74 74 74 

X1.2 Pearson 

Correlation 

.825

** 

1 .388*

* 

.546

** 

.392

** 

.485

** 

.487

** 

.42

1** 

.4

14

** 

Sig. (2-tailed) .000  .001 .000 .001 .000 .000 .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 

X1.3 Pearson 

Correlation 

.342

** 

.388

** 

1 .571

** 

.476

** 

.673

** 

.489

** 

.54

8** 

.4

90

** 

Sig. (2-tailed) .003 .001  .000 .000 .000 .000 .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 

X1.4 Pearson 

Correlation 

.462

** 

.546

** 

.571*

* 

1 .718

** 

.711

** 

.702

** 

.57

3** 

.5

94

** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 
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X1.5 Pearson 

Correlation 

.394

** 

.392

** 

.476*

* 

.718

** 

1 .545

** 

.646

** 

.55

6** 

.6

24

** 

Sig. (2-tailed) .001 .001 .000 .000  .000 .000 .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 

X1.6 Pearson 

Correlation 

.382

** 

.485

** 

.673*

* 

.711

** 

.545

** 

1 .631

** 

.61

7** 

.5

23

** 

Sig. (2-tailed) .001 .000 .000 .000 .000  .000 .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 

X1.7 Pearson 

Correlation 

.445

** 

.487

** 

.489*

* 

.702

** 

.646

** 

.631

** 

1 .71

4** 

.5

93

** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 

X1.8 Pearson 

Correlation 

.308

** 

.421

** 

.548*

* 

.573

** 

.556

** 

.617

** 

.714

** 

1 .6

06

** 

Sig. (2-tailed) .008 .000 .000 .000 .000 .000 .000  .0

00 

N 74 74 74 74 74 74 74 74 74 

X1.9 Pearson 

Correlation 

.370

** 

.414

** 

.490*

* 

.594

** 

.624

** 

.523

** 

.593

** 

.60

6** 

1 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000 .000 .00  
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0 

N 74 74 74 74 74 74 74 74 74 

X1.1

0 

Pearson 

Correlation 

.358

** 

.347

** 

.536*

* 

.717

** 

.779

** 

.553

** 

.677

** 

.62

3** 

.6

84

** 

Sig. (2-tailed) .002 .002 .000 .000 .000 .000 .000 .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 

X1.1

1 

Pearson 

Correlation 

.369

** 

.419

** 

.473*

* 

.704

** 

.668

** 

.634

** 

.668

** 

.61

9** 

.6

45

** 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000 .000 .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 

X1.1

2 

Pearson 

Correlation 

.318

** 

.369

** 

.579*

* 

.730

** 

.667

** 

.678

** 

.728

** 

.64

5** 

.6

45

** 

Sig. (2-tailed) .006 .001 .000 .000 .000 .000 .000 .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 

X1.1

3 

Pearson 

Correlation 

.395

** 

.442

** 

.584*

* 

.590

** 

.455

** 

.540

** 

.621

** 

.60

3** 

.6

29

** 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000 .000 .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 

X1.1 Pearson .363 .430 .468* .475 .371 .394 .509 .48 .5
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4 Correlation ** ** * ** ** ** ** 3** 29

** 

Sig. (2-tailed) .001 .000 .000 .000 .001 .001 .000 .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 

Total

_X1 

Pearson 

Correlation 

.599

** 

.661

** 

.714*

* 

.847

** 

.768

** 

.783

** 

.828

** 

.77

2** 

.7

75

** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .00

0 

.0

00 

N 74 74 74 74 74 74 74 74 74 

**. Correlation is significant at the 0.01 level 

(2-tailed). 

      

Word Of Mouth (X2) 

 

Correlations 

  X2.1 X2.2 X2.3 X2.4 

X2.1 Pearson Correlation 1 .819** .838** .702** 

Sig. (2-tailed)  .000 .000 .000 

N 74 74 74 74 

X2.2 Pearson Correlation .819** 1 .848** .630** 

Sig. (2-tailed) .000  .000 .000 

N 74 74 74 74 

X2.3 Pearson Correlation .838** .848** 1 .759** 

Sig. (2-tailed) .000 .000  .000 

N 74 74 74 74 

X2.4 Pearson Correlation .702** .630** .759** 1 
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Sig. (2-tailed) .000 .000 .000  

N 74 74 74 74 

X2.5 Pearson Correlation .746** .749** .758** .740** 

Sig. (2-tailed) .000 .000 .000 .000 

N 74 74 74 74 

X2.6 Pearson Correlation .733** .713** .806** .603** 

Sig. (2-tailed) .000 .000 .000 .000 

N 74 74 74 74 

Total

_X2 

Pearson Correlation .910** .891** .942** .837** 

Sig. (2-tailed) .000 .000 .000 .000 

N 74 74 74 74 

**. Correlation is significant at the 0.01 level (2-tailed).  

 

Kualitas Produk (X3) 

 

Correlations 

  X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 

X3.1 Pearson Correlation 1 .798

** 

.560

** 

.429

** 

.344

** 

.495

** 

.418

** 

Sig. (2-tailed)  .000 .000 .000 .003 .000 .000 

N 74 74 74 74 74 74 74 

X3.2 Pearson Correlation .798

** 

1 .658

** 

.367

** 

.386

** 

.454

** 

.451

** 

Sig. (2-tailed) .000  .000 .001 .001 .000 .000 

N 74 74 74 74 74 74 74 
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X3.3 Pearson Correlation .560

** 

.658

** 

1 .376

** 

.447

** 

.487

** 

.544

** 

Sig. (2-tailed) .000 .000  .001 .000 .000 .000 

N 74 74 74 74 74 74 74 

X3.4 Pearson Correlation .429

** 

.367

** 

.376

** 

1 .775

** 

.624

** 

.631

** 

Sig. (2-tailed) .000 .001 .001  .000 .000 .000 

N 74 74 74 74 74 74 74 

X3.5 Pearson Correlation .344

** 

.386

** 

.447

** 

.775

** 

1 .615

** 

.600

** 

Sig. (2-tailed) .003 .001 .000 .000  .000 .000 

N 74 74 74 74 74 74 74 

X3.6 Pearson Correlation .495

** 

.454

** 

.487

** 

.624

** 

.615

** 

1 .853

** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 

N 74 74 74 74 74 74 74 

X3.7 Pearson Correlation .418

** 

.451

** 

.544

** 

.631

** 

.600

** 

.853

** 

1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 74 74 74 74 74 74 74 

X3.8 Pearson Correlation .369

** 

.459

** 

.651

** 

.524

** 

.499

** 

.673

** 

.713

** 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000 .000 

N 74 74 74 74 74 74 74 

X3.9 Pearson Correlation .338

** 

.477

** 

.617

** 

.588

** 

.609

** 

.510

** 

.622

** 

Sig. (2-tailed) .003 .000 .000 .000 .000 .000 .000 
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N 74 74 74 74 74 74 74 

X3.10 Pearson Correlation .374

** 

.412

** 

.533

** 

.344

** 

.368

** 

.384

** 

.499

** 

Sig. (2-tailed) .001 .000 .000 .003 .001 .001 .000 

N 74 74 74 74 74 74 74 

X3.11 Pearson Correlation .367

** 

.397

** 

.592

** 

.557

** 

.535

** 

.554

** 

.625

** 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000 .000 

N 74 74 74 74 74 74 74 

X3.12 Pearson Correlation .424

** 

.362

** 

.352

** 

.510

** 

.522

** 

.577

** 

.462

** 

Sig. (2-tailed) .000 .002 .002 .000 .000 .000 .000 

N 74 74 74 74 74 74 74 

Total_

X3 

Pearson Correlation .650

** 

.684

** 

.757

** 

.751

** 

.751

** 

.810

** 

.832

** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 

N 74 74 74 74 74 74 74 

**. Correlation is significant at the 0.01 level (2-tailed).     

 

Keputusan Pembelian (Y) 

 

Correlations 

  Y1 Y2 Y3 Y4 Y5 Y6 Y7 

Y1 Pearson Correlation 1 .806

** 

.705

** 

.681

** 

.692

** 

.739

** 

.673

** 
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Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 

N 74 74 74 74 74 74 74 

Y2 Pearson Correlation .806

** 

1 .621

** 

.647

** 

.692

** 

.639

** 

.681

** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 

N 74 74 74 74 74 74 74 

Y3 Pearson Correlation .705

** 

.621

** 

1 .725

** 

.664

** 

.577

** 

.560

** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 

N 74 74 74 74 74 74 74 

Y4 Pearson Correlation .681

** 

.647

** 

.725

** 

1 .767

** 

.687

** 

.640

** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 

N 74 74 74 74 74 74 74 

Y5 Pearson Correlation .692

** 

.692

** 

.664

** 

.767

** 

1 .737

** 

.677

** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 

N 74 74 74 74 74 74 74 

Y6 Pearson Correlation .739

** 

.639

** 

.577

** 

.687

** 

.737

** 

1 .763

** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 

N 74 74 74 74 74 74 74 

Y7 Pearson Correlation .673

** 

.681

** 

.560

** 

.640

** 

.677

** 

.763

** 

1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 74 74 74 74 74 74 74 

Y8 Pearson Correlation .737 .657 .614 .685 .666 .836 .673
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** ** ** ** ** ** ** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 

N 74 74 74 74 74 74 74 

Y9 Pearson Correlation .586

** 

.427

** 

.561

** 

.549

** 

.575

** 

.558

** 

.482

** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 

N 74 74 74 74 74 74 74 

Y10 Pearson Correlation .646

** 

.586

** 

.679

** 

.584

** 

.580

** 

.694

** 

.584

** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 

N 74 74 74 74 74 74 74 

Total_

Y 

Pearson Correlation .879

** 

.815

** 

.811

** 

.836

** 

.844

** 

.872

** 

.810

** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 

N 74 74 74 74 74 74 74 

**. Correlation is significant at the 0.01 level (2-tailed).     

 

Uji Realibilitas  

Social Distancing (X1) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.944 14 
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Word Of Mouth (X2) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.945 6 

 

Kualitas Produk (X3) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.928 12 

 

Keputusan Pembelian (Y) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.947 10 

 
Asumsi klasik 

Uji Normalitas 
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One-Sample Kolmogorov-Smirnov Test 

  Unstandardize

d Residual 

N 74 

Normal Parametersa Mean .0000000 

Std. Deviation 2.54348130 

Most Extreme Differences Absolute .080 

Positive .080 

Negative -.058 

Kolmogorov-Smirnov Z .690 

Asymp. Sig. (2-tailed) .727 

a. Test distribution is Normal.  

b. Calculated from data.   

 

Uji Heterokedastisitas 
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Uji Multikolonieritas 

Coefficientsa 

Model 
Collinearity Statistics 

Tolerance VIF 

1 

Social Distancing (X1) .594 1.683 

Word Of Mouth (X2) .490 2.041 

Kualitas Produk (X3) .390 2.564 

a. Dependent Variable: Keputusan Pembelian 

 
Uji Autokorelasi 

Model Summaryb 

Model Durbin-Watson 

1 1.973 

 

Regresi Linier Berganda 

Coefficientsa 
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Model 

Unstandardized 
Coefficients 

B Std. Error 

1 (Constant) 5.234 2.551 

Total_X1 .200 .056 

Total_X2 .260 .110 

Total_X3 .370 .072 

a. Dependent Variable: Total_Y     

 

Koefisien Korelasi dan determinasi 

Model Summaryb 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .862a .743 .732 2.59741 

 

Pengujian Hipotesis  

Uji t (parsial) 

Coefficientsa 

Model t Sig. 

1 (Constant) 2.051 .044 

Total_X1 3.563 .001 

Total_X2 2.352 .022 

Total_X3 5.113 .000 

a. Dependent Variable: Total_Y     

 



Lampiran 9 
Tabulasi Variabel Kualitas Produk 

 

Uji F (Simultan) 

ANOVAb 

Model 

Sum of 

Squares df Mean Square F Sig. 

1 Regression 1364.228 3 454.743 67.404 .000a 

Residual 472.259 70 6.747 
  

Total 1836.486 73 
   

a. Predictors: (Constant), Total_X3, Total_X1, Total_X2 
  

b. Dependent Variable: Total_Y 
    

 

  

 

 


