LAMPIRAN 1
SURAT KETERANGAN IJIN PENELITIAN

WAREHOUSE LAZADA
LAZADA SURABAYA LAZADA
B CO0/D  Lazada Warchouse Jemundo, Jalan Sadang No.2 ELOG'STICS

Desa Jemundo Kecamatan Taman, Sidoarjo, Jawa
Timur - 61257
Contact Phone : 4628113397889

Nomor: 021.ZD-SBYMGR03/19
Penthal : Balasan Permohonan Izin Penelitian

KepadaYth.
Dekan Fakultas Ekonomi
Program Studi Manajemen
Universitas PGRI Adi Buana Surabaya
di- Tempat
Dengan Hormat,
Sehubungan dengan surat saudara pada tanggal 15 April 2019 perihal perizinan
tempat penelitian dalam rangka penyusunan skripsi mahasiswa atas nama:
=_Nema -~ <Mulammad Imam Firdams - —e~2- -
NIM : 151500099
Program Studi : Manajemen
Pada prinsipmya kami tidak keberatan dan dapat mengizinkan pelaksanaan penelitian
terscbut di tempat kami yakni Lazada. Dan izin melakukan penelitian tersebut iberikan
semats-mata untuk keperiuan akademik.
Demikian surat balasan dari kami.
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BERITA ACARA BIMBINGAN SKRIPSI

Nama Mahasiswa : Muhammad Imam Firdaus

NIM : 151500099

Program Studi : Manajemen

Tanggal Mengajukan Skripsi : 16 November 2018
Judul Skripsi

:Pengaruh  Kualitas

Pelayanan,

Harga, Promosi dan Kepercayaan Konsumen terhadap
Keputusan Pembelian Produk E-Commerce Lazada.co.id.

Dosen Pembimbing: Dra. Christina Menuk S, SE., MM
Widhayani Puri S, S.Sos., S.E., MSM.
Konsultasi -
No. | Tanggal Paraf Uraian/Kegiatan
Pembimbing
l
1 16/11/2018 Judul ACC
ri7as i
2 30/11/2018 L | BabIrevisi
3. |28/12/2018 /M L Bab I ACC
4. |09/01/2019 y i | Bab II revisi
5 29/01/2019 4 Bab II revisi
ALh ol
6. |15/02/2019 M | BabIldan Mlrevisi
7. | 28/02/2019 \ Bab I ACC dan
W Bab Il revisi
8. | 04/04/2019 Bab I ACC,
M konsultasi
kuesioner dan ACC



8. [04/04/2019 Bab I ACC,
/h ,(/{ konsultasi
kuesioner dan ACC
SEMPRO
1
9. |01/07/2019 /}/| /1‘ Bab IV revisi
10. [ 20/07/2019 " Bab IV dan V revisi
11. | 23/07/2019 ‘ | Bab1V dan V revisi
12. | 29/12/2019 Bab IV-V ACC dan
l membuat artikel
13. | 03/01/2020 W Artikel revisi
18, | 06/01/2020 1/ Bab IV dan V ACC
|
15. | 13/01/2020 A/\ ACC untuk ujian

8. Tanggal selesai menulis skrkm. 13-01-2020
9. Telah diuji dengan nilai:

osen Pembimbing I Dosen Pembimbing T

s

Dra. Christina Menuk S, SE., MM Widhayani Puri S, $.$0s., S.E., MSM.
NIP: 195808(*81982032001 NPP: 1507733/ I?y
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terhadap Keputusan Pembelian Produk

E-Commerce Lazada.co.id.
6. Dosen Penguiji
No | Tanggal Paraf Uraian/Kegiatan
Penguji

17-01-2020 Revisi uji simultan dan
E penulisan kutipan

17-01-2020 {4 Revisi bab 4 dan kuisioner

23-01-2020 ‘ ACC uji simultan dan
‘% penulisan kutipan
27-01-2020 f{/ ACC bab 4 dan kuisioner
1
Dosen Penguji I Dosen Penguji IT

¥ =

Tony Susilo W, S.E., M.Pd., MSM. Rina Fariana,SE,AK,MA.
NPP :0709494/ DY NPP :1308665/DY
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DAFTAR SEMPRO
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LAMPIRAN 5
KUESIONER

KepadaYth.

Bapak/Ibu konsumen Lazada.co.id

Penelitian yang berjudul “Pengaruh Kualitas Pelayanan, Harga,
Promosi Dan Kepercayaan Konsumen Terhadap Keputusan
Pembelian Produk E-Commerce Lazada.co.id”

Petunjuk
1. Bacalah dengan seksama dari setiap pertanyaan yang ada
dan Dberilah jawaban sesuai dengan kondisi yang

sebenarnya.

2. Berilah tanda (Y) pada pilihan jawaban yang tersedia.
SS = Sangat Setuju diberi skor 5
S = Setuju diberi skor 4
CS = Cukup Setuju diberi skor 3
TS = Tidak Setuju diberi skor 2
STS = Sangat Tidak Setuju diberi skor 1

A. Identitas Responden
1. Nama :
2. JenisKelamin : |:| Perempuan DLaki—laki
3. Usia :



. Instrument

Kualitas Pelayanan({ X}

No

Pernyataan

Jawaban

ss\s\cs\Ts\STs

Tangibles

a. Fasilitas pembayaran di Lazada.co.id mudah.

b. Tampilan website di Lazada.co.id merarik dan mudah
dipahami.

Reliability

a. Pengiriman paket pesanan di Lazada.co.id sesuai
estimasi.

b. Pengiriman paket pesanan di Lazada.co.id tepat
kelokasi tujuan.

Responsiveness

a. Keluhan konsumen di Lazada.co.id di atasi dengan
cepat.

b. Lazada.co.id merespon pertanyaan konsumen dengan




Pernyataan

Jawaban

SS

CS | TS | STS

cepat.

Assurance

a. Lazada.co.id memberikan keamanan pembayaran
dengan fasilitas COD.

b. Semua pertanyaan konsumen di Lazada.co.id dijawab
dengan sopan.

Emphaty

a. Lazada.co.id memahami kebutuhan konsumen dengan
spesifik.

b. Lazada.co.id memiliki operasional yang baik.

Harga(X;)

No.

Pernyataan

Jawaban

ss\ S

\ cs] Ts] STS

1.

Kesesuaian harga dengan kualitas produk

a. Harga yang ditawarkan di Lazada.co.id sangat




Pernyataan

Jawaban

SS

CS

TS

STS

kompetitif.

b. Hargadi Lazada.co.id sesuai dengan kualitas
produk.

Daftar harga

a. Daftar harga yang dicantumkan di Lazada.co.id
sangat jelas.

b. Daftar hargadi Lazada.co.id dapat diatur mulai dari
harga terendah keharga tertinggi ataupun
sebaliknya.

Potongan harga khusus

a. Potongan harga di Lazada.co.id dapat diperoleh saat
Flash Sale berangsung.

b. Potongan harga di Lazada.co.id dapat diperoleh
pada event tertentu.

Harga yang dipersepsikan

a. Hargaproduk di Lazada.co.id sangat relevan.




Jawaban

No. Pernyataan
SS | S | CS | TS | STS
b. Hargayang dipersepsikan di Lazada.co.id konsumen
sangat adil.
Promosi( X3
No. Pernyataan Jawaban
SS| s |cs | TS| sTs
1. | Jangkauan promosi
a. Jangkaun promosi di Lazada.co.id sangat luas.
b. Area promosi di Lazada.co.id mencakup semua
kalangan dari kota hingga ke desa.
2. Kuantitas update di media
a. Promosi di Lazada.co.id mudah dijangkau
konsumen melalui televisi.
b. Promosi di Lazada.co.id selalu di update di media
sosial.
3. Kualita spesan




a. Kualitas pesan di Lazada.co.id sangat efektif dan
mudah dipahami.

b. Kualitas pesan di Lazada.co.id sangat menarik dan
lengkap.

KepercayaanKonsumen( Xy

Jawaban
No. Pernyataan
Ss| s |cs | TS | sTs

1. Integritas

a. Lazada.co.id memiliki integritas yang baik.

b. Lazada.co.id berupaya menepati janji yang dibuat.
2. Kebaikan

a. Lazada.co.id sering memberikan fasilitas atau

program Flash Sale

b. Lazada.co.id sering memberikan potongan harga.

3. | Kompetensi

a. Ada fasilitas pengembalian uang di Lazada.co.id.

b. Bayar ditempat di Lazada.co.id lebih aman.




Keputusan Pembelian(¥)

Jawaban

No. Pernyataan 33 ‘ S ‘ Cs ‘ TS ‘ STS

1. PengenalanKebutuhan

a. Produk di Lazada.co.id sangat dibutuhkan.

b. Adanya factor lingkungan untuk mencoba produk
di Lazada.co.id.

2. Pencarian Informasi

a. Mencari informasi kepada teman atau keluarga
yang sudah pernah membeli di Lazada.co.id

b. Mencari informasi mengenai produk di
Lazada.co.id yang banyak diminati konsumen.

3. Evaluasi Alternatif

a. Lazada.co.id selalu berupaya mengevaluasi kinerja
dan operasional

b. Mengevaluasi harga pada E-ccomerce lain.

4. | Keputusan Pembelian




Pernyataan

Jawaban

SS

S

CS

TS

STS

a. Keputusan pembelian produkdi Lazada.co.id ketika
ada promosi penjualan

b. Memutuskan membeli produk di Lazada.co.id
berdasarkkan pengalaman dari orang lain.

Perilaku Pasca Pembelian

a. Pelayanan di Lazada.co.id sangat memuaskan.

b. Produk di Lazada.co.id sesuai dengan apa yang
saya inginkan, maka saya akan melakukan
pembelian kembali.




1. KualitasPelayanan

LAMPIRAN 6
TABULASI DATA DAN DATA RESPONDEN

Responden

Resp_1
Resp_2
Resp_3
Resp_4
Resp_5
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Resp_8
Resp_9
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40
47
39
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35
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Resp_18
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Resp_25




37
39
31
32
39
31
38
38
32
40
40
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37
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40
30
31
40
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30
38
36
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37
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30
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47
31
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Resp_74
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Resp_90 3 4 4 4 4 4 4 4 4 4 39
Resp_91 4 4 4 4 4 4 4 4 4 4 40
Resp_92 3 3 3 3 3 3 3 3 3 3 30
Resp_93 3 4 4 4 4 4 4 4 4 3 38
Resp_94 4 4 4 4 4 4 4 4 4 4 40
Resp_95 3 3 3 3 3 3 3 5 3 5 34
Resp_96 3 3 3 3 3 3 3 3 5 3 32
Resp_97 4 4 4 4 4 4 4 4 4 4 40
Resp_98 3 3 5 3 3 3 3 3 3 3 32
Resp_99 3 3 3 3 3 3 3 3 3 3 30
Resp_100 3 4 4 4 4 3 4 4 4 3 37
2. Harga
Responden Harga (X2) X2_Total
X211 X212 X221 X222 X231 X232 X241 X242
Resp_1 4 2 4 3 2 3 2 3 23
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Resp_92 3 3 3 3 3 3 3 3 24
Resp_93 3 4 4 4 4 4 4 4 31
Resp_94 4 4 4 4 4 4 4 4 32
Resp_95 4 3 3 3 3 3 3 5 27
Resp_96 3 3 3 3 3 3 3 3 24
Resp_97 4 3 4 4 4 4 4 4 31
Resp_98 3 3 3 4 3 4 4 4 28
Resp_99 3 3 3 3 4 3 4 4 27
Resp_100 3 4 4 4 4 3 4 4 30
3. Promosi
Responden Promosi X3_Total
X3.1.1 X3.1.2 X3.2.1 X322 X331 X332
Resp_1 3 3 3 3 3 4 19
Resp_2 3 4 4 4 4 3 22
Resp_3 4 4 4 4 4 4 24
Resp_4 4 4 4 4 4 4 24
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Resp_95 3 3 3 3 3 4 19
Resp_96 4 4 4 4 4 4 24
Resp_97 4 4 4 4 4 5 25
Resp_98 3 3 3 3 3 3 18
Resp_99 3 4 4 4 4 4 23
Resp_100 4 4 4 4 4 4 24
4. Kepercayaan Konsumen
Responden Kepercayaan Konsumen X4_Total
X411 X412 X421 X422 X431 X432
Resp_1 4 2 4 3 2 4 19
Resp_2 4 3 4 4 3 4 22
Resp_3 4 4 3 3 4 4 22
Resp_4 2 4 3 3 3 2 17
Resp_5 5 4 4 4 4 5 26
Resp_6 4 5 4 4 4 4 25
Resp_7 3 4 4 4 4 3 22
Resp_8 3 3 3 5 3 3 20
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5. Keputusan Konsumen

Responden
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6. Data Responden
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Nama
Nur Fadillah
Rensi
Yeni
Mega
Devi
Joko
Adrian
Mamik
Santi

Ila Armelia
Laila
Maharani
Tini

Yuli
Sutrisno
Darmi
Mala

M. Fajar
Heri

Azis
Putri

Vita
AtikNadiro
M. Fery
Arif

Ari

Tino

Vivi
Hirda
Amelia
Dinda
Ely

Rossa

JenisKelamin
Perempuan
Perempuan
Perempuan
Perempuan
Perempuan

Laki-laki
Laki-laki
Perempuan
Perempuan
Perempuan
Perempuan
Perempuan
Perempuan
Perempuan
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Perempuan
Perempuan
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Perempuan
Perempuan
Perempuan
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Perempuan
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Perempuan

Usia
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29
21
47
31
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43
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40
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19
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21
23
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34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
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45.
46.
47.
48.
49.
50.
51.
52.
53.
54.
55.
56.
57.
58.
59.
60.
61.
62.
63.
64.
65.
66.
67.
68.
69.

Afri

Ayun
Nanda
SamsulAnam
Johan
Andik
Ilzam

Dio

Saiful

Ferdi

Linda

Isti

Zahra
Suliani
Muhaimin
Senah
Burhan
Agung Prakoso
Jihan
Yuliana
Dahlan
Aprilia

Rio

Beni

Adnan
Dwilndarti
Widya Vina
Larasati
Setyo
DewiAsiyah
Anton
Diana
Ahmad
Gunawan
Indah
Sukardi

Perempuan
Perempuan
Perempuan
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Laki-laki
Laki-laki
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Laki-laki
Laki-laki
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Perempuan
Perempuan
Perempuan
Laki-laki
Perempuan
Laki-laki
Laki-laki
Perempuan
Perempuan
Laki-laki
Perempuan
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Perempuan
Perempuan
Perempuan
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Perempuan
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Perempuan
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Perempuan
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23
27
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23
22
20
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28
30
27
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39
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17
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29
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30
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38
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32
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70.
71.
72.
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74.
75.
76.
77.
78.
79.
80.
81.
82.
83.
84.
85.
86.
87.
88.

89.
90.
91.
92.
93.
9.
95.
96.
97.
98.
99.

Sholikan
Vita

Edi
Stevanus
Ardiansyah
Fudin
Dewi Hera
Elok
Nunuk
Wati
Rizal
Zakaria
Fauzi
Arman
Doni
Yuana
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Virman
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17
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37
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35
31
34
18
18

31
34
42
41
43
32
33
32
34
41
52
43




FREKUENSI JAWABAN RESPONDEN

LAMPIRAN 7

1. KualitasPelayanan

HASIL OLAH DATA SPSS

X1.1.1
Frequency Percent Valid Cumulative
Percent Percent
Valid TS 1 1.0 1.0 1.0
Cs 39 38.2 38.2 39.2
S 57 55.9 55.9 95.1
SS 5 49 49 100.0
Total 102 100.0 100.0
X1.1.2
Frequency Percent Valid Cumulative
Percent Percent
Valid TS 1 1.0 1.0 1.0
Cs 39 38.2 38.2 39.2
S 57 55.9 55.9 95.1
SS 5 49 49 100.0
Total 102 100.0 100.0
X1.2_1
Frequency Percent Valid Cumulative
Percent Percent
Valid CS 42 41.2 41.2 41.2
S 54 52.9 52.9 94.1
SS 6 59 5.9 100.0
Total 102 100.0 100.0




X1.2 2

Frequency Percent Valid Cumulative
Percent Percent
Valid TS 1 1.0 1.0 1.0
Cs 39 38.2 38.2 39.2
S 57 55.9 55.9 95.1
SS 5 49 4.9 100.0
Total 102 100.0 100.0
X1.3_1
Frequency Percent Valid Percent Cumulative
Percent
TS 1 1.0 1.0 1.0
Cs 36 35.3 35.3 36.3
Valid S 58 56.9 56.9 93.1
SS 7 6.9 6.9 100.0
Total 102 100.0 100.0
X1.3_2
Frequency  Percent Valid Percent Cumulative
Percent
TS 2 2.0 2.0 2.0
Cs 42 41.2 41.2 43.1
Valid S 56 54.9 54.9 98.0
SS 2 2.0 2.0 100.0
Total 102 100.0 100.0
X141
Frequency Percent Valid Percent Cumulative
Percent
s 48 471 471 471
.. S 51 50.0 50.0 97.1
Valid - gg 3 2.9 2.9 100.0

Total 102 100.0 100.0




X1.4 2

Frequency Percent Valid Percent Cumulative
Percent
TS 1 1.0 1.0 1.0
Cs 36 35.3 35.3 36.3
Valid S 59 57.8 57.8 94.1
SS 6 5.9 5.9 100.0
Total 102 100.0 100.0
X1.5_1
Frequency Percent Valid Percent Cumulative
Percent
TS 1 1.0 1.0 1.0
Cs 43 422 422 431
Valid S 53 52.0 52.0 95.1
SS 5 49 49 100.0
Total 102 100.0 100.0
X1.5_2
Frequency Percent Valid Percent Cumulative
Percent
Cs 46 451 45.1 451
.. S 50 49.0 49.0 94.1
Valid - gg 6 5.9 5.9 100.0
Total 102 100.0 100.0
2. Harga
X211
Frequency Percent Valid Percent Cumulative
Percent
TS 2 2.0 2.0 2.0
Cs 39 38.2 39.0 41.0
Valid S 54 52.9 54.0 95.0
SS 5 49 5.0 100.0
Total 100 98.0 100.0



Missing System 2 2.0
Total 102 100.0
X2.1_2
Frequency Percent Valid Percent Cumulative
Percent
TS 3 29 3.0 3.0
s 38 37.3 38.0 41.0
Valid S 49 48.0 49.0 90.0
SS 10 9.8 10.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
X2.2_1
Frequency Percent Valid Percent Cumulative
Percent
TS 3 29 3.0 3.0
s 33 324 33.0 36.0
Valid S 60 58.8 60.0 96.0
SS 4 3.9 4.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
X2.2_2
Frequency Percent Valid Percent Cumulative
Percent
TS 2 2.0 2.0 2.0
Cs 38 37.3 38.0 40.0
Valid S 56 54.9 56.0 96.0
SS 4 3.9 4.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0




X231

Frequency Percent Valid Percent Cumulative
Percent
TS 3 2.9 3.0 3.0
Cs 38 37.3 38.0 41.0
Valid S 53 52.0 53.0 94.0
SS 6 59 6.0 100.0
Total 100 98.0 100.0
Missing  System 2 2.0
Total 102 100.0
X232
Frequency Percent Valid Percent Cumulative
Percent
TS 3 2.9 3.0 3.0
Cs 41 40.2 41.0 44.0
Valid S 53 52.0 53.0 97.0
SS 3 29 3.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
X241
Frequency Percent Valid Percent Cumulative
Percent
TS 4 3.9 4.0 4.0
Cs 29 284 29.0 33.0
Valid S 58 56.9 58.0 91.0
SS 9 8.8 9.0 100.0
Total 100 98.0 100.0
Missing ~ System 2 2.0
Total 102 100.0




X242

Frequency Percent Valid Percent Cumulative
Percent
TS 2 2.0 2.0 2.0
Cs 32 314 32.0 34.0
Valid S 61 59.8 61.0 95.0
SS 5 49 5.0 100.0
Total 100 98.0 100.0
Missing System 2 20
Total 102 100.0
3. Promosi
X3.1.1
Frequency Percent Valid Percent Cumulative
Percent
TS 5 4.9 5.0 5.0
Cs 32 314 32.0 37.0
Valid S 61 59.8 61.0 98.0
SS 2 2.0 2.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
X3.1.2
Frequency Percent Valid Percent Cumulative
Percent
TS 5 49 5.0 5.0
Cs 29 284 29.0 34.0
Valid S 60 58.8 60.0 94.0
SS 6 59 6.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0




X3.2.1

Frequency Percent Valid Percent Cumulative
Percent
TS 5 4.9 5.0 5.0
Cs 29 284 29.0 34.0
Valid S 62 60.8 62.0 96.0
SS 4 3.9 4.0 100.0
Total 100 98.0 100.0
Missing  System 2 20
Total 102 100.0
X3.2 2
Frequency Percent Valid Percent Cumulative
Percent
TS 3 2.9 3.0 3.0
Cs 30 294 30.0 33.0
Valid S 62 60.8 62.0 95.0
SS 5 49 5.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
X3.3_1
Frequency Percent Valid Percent Cumulative
Percent
TS 1 1.0 1.0 1.0
Cs 35 34.3 35.0 36.0
Valid S 59 57.8 59.0 95.0
SS 5 49 5.0 100.0
Total 100 98.0 100.0
Missing ~ System 2 2.0
Total 102 100.0




X3.3_2

Frequency Percent Valid Percent Cumulative
Percent
TS 4 3.9 4.0 4.0
S 36 35.3 36.0 40.0
Valid S 58 56.9 58.0 98.0
SS 2 2.0 2.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
4. KepercayaanKonsumen
X411
Frequency Percent Valid Percent Cumulative
Percent
TS 6 59 6.0 6.0
Cs 34 33.3 34.0 40.0
Valid S 52 51.0 52.0 92.0
SS 8 7.8 8.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
X4.1.2
Frequency Percent Valid Percent Cumulative
Percent
TS 5 49 5.0 5.0
Cs 34 33.3 34.0 39.0
Valid S 54 52.9 54.0 93.0
SS 7 6.9 7.0 100.0
Total 100 98.0 100.0
Missing ~ System 2 2.0



Total 102 100.0
X421
Frequency Percent Valid Percent Cumulative
Percent
TS 1 1.0 1.0 1.0
Cs 35 34.3 35.0 36.0
Valid S 54 52.9 54.0 90.0
SS 10 9.8 10.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
X4.2_2
Frequency Percent Valid Percent Cumulative
Percent
TS 8 7.8 8.0 8.0
Cs 36 35.3 36.0 44.0
Valid S 48 471 48.0 92.0
SS 8 7.8 8.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
X4.3_1
Frequency Percent Valid Percent Cumulative
Percent
TS 4 3.9 4.0 4.0
Cs 29 284 29.0 33.0
Valid S 57 55.9 57.0 90.0
SS 10 9.8 10.0 100.0
Total 100 98.0 100.0
Missing ~ System 2 2.0
Total 102 100.0




X4.3_2

Frequency Percent Valid Percent Cumulative
Percent
TS 6 5.9 6.0 6.0
s 35 34.3 35.0 41.0
Valid S 52 51.0 52.0 93.0
SS 7 6.9 7.0 100.0
Total 100 98.0 100.0
Missing System 2 20
Total 102 100.0
5. Keputusan Konsumen
Y11
Frequency Percent Valid Percent Cumulative
Percent
TS 6 5.9 6.0 6.0
Cs 34 33.3 34.0 40.0
Valid S 54 52.9 54.0 94.0
SS 6 59 6.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
Y12
Frequency Percent Valid Percent Cumulative
Percent
TS 12 11.8 12.0 12.0
s 34 33.3 34.0 46.0
Valid S 48 47.1 48.0 94.0
SS 6 5.9 6.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0




Y2 1

Frequency Percent Valid Percent Cumulative
Percent
TS 6 59 6.0 6.0
Cs 29 284 29.0 35.0
Valid S 55 53.9 55.0 90.0
SS 10 9.8 10.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
Y22
Frequency Percent Valid Percent Cumulative
Percent
TS 7 6.9 7.0 7.0
Cs 35 34.3 35.0 42.0
Valid S 53 52.0 53.0 95.0
SS 5 4.9 5.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
Y31
Frequency Percent Valid Percent Cumulative
Percent
TS 5 4.9 5.0 5.0
Cs 37 36.3 37.0 42.0
Valid S 54 52.9 54.0 96.0
SS 4 3.9 4.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0




Y3 2

Frequency Percent Valid Percent Cumulative
Percent
TS 3 2.9 3.0 3.0
Cs 34 33.3 34.0 37.0
Valid S 57 55.9 57.0 94.0
SS 6 59 6.0 100.0
Total 100 98.0 100.0
Missing  System 2 2.0
Total 102 100.0
Y41
Frequency Percent Valid Percent Cumulative
Percent
TS 12 11.8 12.0 12.0
Cs 31 30.4 31.0 43.0
Valid S 51 50.0 51.0 94.0
SS 6 5.9 6.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
Y4 2
Frequency Percent Valid Percent Cumulative
Percent
TS 12 11.8 12.0 12.0
Cs 30 294 30.0 42.0
Valid S 51 50.0 51.0 93.0
SS 7 6.9 7.0 100.0
Total 100 98.0 100.0
Missing ~ System 2 2.0
Total 102 100.0




Y51

Frequency Percent Valid Percent Cumulative
Percent
TS 6 59 6.0 6.0
CS 29 28.4 29.0 35.0
Valid S 55 53.9 55.0 90.0
SS 10 9.8 10.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0
Y.5.2
Frequency Percent Valid Percent Cumulative
Percent
TS 7 6.9 7.0 7.0
s 34 33.3 34.0 41.0
Valid S 54 52.9 54.0 95.0
SS 5 49 5.0 100.0
Total 100 98.0 100.0
Missing System 2 2.0
Total 102 100.0




UJI VALIDITAS

1. Kualitas Pelayanan

2.
Correlations
X1.1_1 X1.1_2 X1.2_1 X1.2_2 X1.3_1 X1.3_2 X1.4_1 X142 X1.5_1 X1.5_2 X1._Total
X1.1_1 Pearson 1 408" ,292 494 ,695 ,681" 217 357 420" ,545™ ,710™
Correlation
Sig. (2-tailed) ,000 ,003 ,000 ,000 ,000 ,030 ,000 ,000 ,000 ,000
N 100 100 100 100 100 100 100 100 100 100 100
X1.1.2 Pearson ,408™ 1 597 ,655™ ,655™ 576" ,509™ 375" 577" 3617 7927
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
N 100 100 100 100 100 100 100 100 100 100 100
X1.2_1 Pearson ,292 597" 1 511" 572 456" A7 ,375™ ,520" ,333" 704"
Correlation
Sig. (2-tailed) ,003 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,001 ,000
N 100 100 100 100 100 100 100 100 100 100 100
X1.2_2 Pearson 494 ,655" 511" 1 572" 576" A78" 403" 6627 276" ,780™

Correlation




X1.3_1

X1.3_2

X1.4_1

X1.4_2

X1.5_1

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
N

Pearson
Correlation

,000
100

695"

,000
100
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,000
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100
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,000
100

,655™
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,000
100
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,000
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375"

577"
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,000
100

456"

375"

,000
100
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100

572

,000

100

403"

,000
100

6627

100

,676™

572"

,000
100

,530™

,000
100

,676™

,000

100

100

,366™

,000
100

443"

/518"

,000
100

410"

,000
100

,366™

,000

100

100

,345™

,358™

5727

,000
100

443"

100

278"

,530™

,000
100

,518"

278"

,005

100

,005
100

513

,000
100

,532"

,000
100

221

,027
100

,316™

3417

,000
100

8617

,000
100

807

,000
100

594"

,000
100

,620™




Sig. (2-tailed)
N

X1.5_2 Pearson
Correlation

Sig. (2-tailed)
N

Pearson
Correlation

X1._Total

Sig. (2-tailed)

N

** Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

,545™

,000

100

710"

,000

100

361"

,000
100

7927

,000

100
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100

/333"

,001
100
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723"
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6177

,000

100

6177

,000

100
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3. Harga

X211

X212

X221

X222

Pearson
Correlation

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)

X211

100

,213*

,033
100

,665™

,000
100

371

,000

X212

,213*

,033

100

100

,287"

,004
100

,315™

,001

Correlations
X221 X2.2 2
,665™ 371"
,000 ,000
100 100
287 ,315™
,004 ,001
100 100
1 ,545"
,000
100 100
,545™ 1
,000

X231

,318~

,001
100

,530”

,000
100

,405™

,000
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,000
100

,534™

,000
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X242

582"
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,485™

X2__Total
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,000
100

,720™
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N

Pearson
Correlation

Sig. (2-tailed)
N
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N
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100

, 798
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100
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100
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Correlation

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000

N 100 100 100 100 100 100 100 100 100
*. Correlation is significant at the 0.05 level (2-tailed).
**_ Correlation is significant at the 0.01 level (2-tailed).

4. Promosi
Correlations
X311 X3.1_2 X3.2_1 X3.2_2 X3.3_1 X3.3_2 X3_Total

X311 Pearson 1 410" ,508" ,493™ ,508™ , 759" ,751"

Correlation

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000

N 100 100 100 100 100 100 100
X312 Pearson ,410™ 1 ,718™ ,708™ ,659™ 378 ,802™

Correlation




X3.2_1

X3.2.2

X3.3_1

X3.3_2

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
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,000
100

433"

,000
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,000
100

433"

,000
100

,501™

,000

100

,000
100

874"

,000
100

,856™

,000
100

,866™
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N 100 100 100 100 100 100 100
X3_Total Pearson 751" ,802” 874 ,856™ ,866™ /728" 1
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 100 100 100 100 100 100 100
** Correlation is significant at the 0.01 level (2-tailed).
4. Kepercayaan Konsumen
Correlations
X411 X4.1_2 X4.2_1 X4.2_ 2 X4.3_1 X4.3_2 X4_Total
X411 Pearson 1 ,728™ ,533" 579 4997 ,863" ,892
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 100 100 100 100 100 100 100
X412 Pearson /728" 1 ,338" 574 463" 744" 818~

Correlation




X4.2_1

X422

X4.3_1

X4.3_2

Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
N

Pearson
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N

Pearson
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N 100 100 100 100 100 100 100
X4_Total Pearson ,892™ ,818™ ,690™ ,768™ ,689™ ,858™ 1
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000
N 100 100 100 100 100 100 100
**_Correlation is significant at the 0.01 level (2-tailed).
5. Keputusan Konsumen
Correlations
Y11 Y12 Y21 Y22 Y31 Y32 Y41 Y42 Y51 Y.52 Y._Total
Y11 Pearson 1 A466™ /545" 381" 2617 ,803" 4327 ,386™ ,545" 410" ,696™
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,009 ,000 ,000 ,000 ,000 ,000 ,000
N 100 100 100 100 100 100 100 100 100 100 100
Y12 Pearson A66™ 1 313" ,590™ ,504™ 409" 976" 897 ,296™ 582" 827
Correlation
Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000 ,000 ,000 ,003 ,000 ,000
N 100 100 100 100 100 100 100 100 100 100 100




Y21

Y22

Y3_1

Y.3_2

Y41

Pearson
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Sig. (2-tailed)
N

Pearson
Correlation

Sig. (2-tailed)
N
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Y42 Pearson
Correlation

Sig. (2-tailed)
N

Y.5_1 Pearson
Correlation

Sig. (2-tailed)
N

Y.5_2 Pearson
Correlation

Sig. (2-tailed)
N

Y._Total Pearson

Correlation
Sig. (2-tailed)

N

,000

100

,296™

,003
100

,582"

,000
100

827

,000

100

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
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UJI RELIABILITAS

1. Kualitas Pelayanan

Reliability Statistics
Cronbach's N of
Alpha Items
,898 10
2. Harga
Reliability Statistics
Cronbach's N of
Alpha Items
,872 8
3. Promosi
Reliability Statistics
Cronbach's N of
Alpha Items
,897 6

4. KepercayaanKonsumen

Reliability Statistics
Cronbach's N of
Alpha Items
877 6

5. Keputusan Konsumen

Reliability Statistics
Cronbach's N of
Alpha Items

,910 10




UJI ASUMSI KLASIK

1. Uji Normalitas

Normal P-P Plot of Regression Standardized Residual
Dependent Variable: ¥.3_1
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2. Uji Multikolinearitas

Coefficients?
. Collinearity Statistics
Variabel Toleranczy VIF
KualitasPelayanan 0,940 1,063
Harga 0,903 1,108
Promosi 0,948 1,055
KepercayaanKonsumen 0,942 1,061

a. Dependent Variable: Keputusan Pembelian



3. Uji Heteroskedastisitas

Scatterplot
Dependent Variable: Keputusan Pembelian
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4. Uji Autokorelasi
Model Summary?

Model R R Adjusted  Std. Error of = Durbin-
Square R Square the Estimate = Watson
1 ,732a ,535 ,516 3,74555 2,096

a. Predictors: (Constant), KepercayaanKonsumen,
KualitasPelayanan, Promosi, Harga
b. Dependent Variable: Keputusan Pembelian



ANALISA REGRESI LINEAR BERGANDA

. Unstandardized . .
Variabel Coefficients (B) t-hitung Sig. Keterangan
Constant 20,779 4,067 0,000 Signifikan
Kualitas Pelayanan 0,189 2,077 0,040  Signifikan
Harga 0,240 2,226 0,028  Signifikan
Promosi 0,274 2,153 0,034  Signifikan
Kepercayaan Konsumen 1,050 9,010 0,000 Signifikan
R =0,732a
R Square =0,535
F hitung =27,359
Sig. F =0,000°
a =0,05
Keterangan:
- jumlah data :100 Responden
- Dependen variabel :Keputusan
Pembelian (Y)
UJI HIPOTESIS
1. Uji Parsial (t)
Coefficients2
Unstandardized  Standardized
Model Coefficients Coefficients T Sig.
B Std. Error Beta
(Constant) 20,779 5,110 4,067 000
Kualitas Pelayanan ,189 ,091 150 2,077 ,040
Harga ,240 ,108 164 2,226,028
Promosi 274 127 ,155 2,153 ,034
Kepercayaan Konsumen 1,050 117 ,649 9,010 ,000

a. Dependent Variable: Keputusan Pembelian



2. Uji Simultan (F)

ANOVA?
Model Sumof df Mean F Sig.
Squares Square
Regression  1535,269 4 383,817 27,359 ,000°
1 Residual 1332,771 95 14,029
Total 2868,040 99

a. Dependent Variable: Keputusan Pembelian
b. Predictors: (Constant), Kepercayaan Konsumen, Kualitas

Pelayanan, Promosi, Harga
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