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MOTTO 

 

Jangan menyerah bila do’a-do’a mu belum dikabulkan, 

yang terpenting kita tetap harus berusaha. Ingat, jika 

sudah waktunya, hujan akan turun, jika sudah masanya, 

bunga akan mekar, dan jika sudah saatnya do’a-do’a kita 

akan dikabulkan. 

Nikmatin prosesnya, jalanin apa yang ada di depan kita 

dan tetap berusaha. 

 
By: Dimas Dwi Andriansyah



ix 

 

DAFTAR ISI 
HALAMAN JUDUL .................................................................... i 

HALAMAN PENGESAHAN ....................................................ii 

BERITA ACARA UJIAN SKRIPSI ......................................... iii 

SURAT PERNYATAAN KEASLIAN ..................................... iv 

KATA PENGANTAR ................................................................. v 

MOTTO ................................................................................... viii 

ABSTRAK................................................................................... ix 

ABSTRACT ................................................................................. x 

DAFTAR ISI .............................................................................. xii 

DAFTAR TABEL ...................................................................... xv 

DAFTAR GAMBAR .............................................................. xvii 

DAFTAR LAMPIRAN ......................................................... xviii 

BAB 1 ............................................................................................ 1 

PENDAHULUAN ....................................................................... 1 

1.1 Latar Belakang ................................................................... 2 

1.2 Rumusan Masalah ............................................................. 4 

1.3  Tujuan Penelitian .............................................................. 5 

1.4 Manfaat Penelitian ............................................................. 5 

BAB II ........................................................................................... 7 

TELAAH PUSTAKA .................................................................. 7 

2.1 Penelitian Terdahulu........................................................ 7 

2.2 Landasan Teori ............................................................... 19 

2.2.1 Manjemen  Pemasaran ............................................. 19 



x 

 

2.2.3  Pengertian Promosi ................................................. 25 

2.2.4 Pengertian  Keputusan pembelian .......................... 27 

2.4 Hipotesis Penelitian ......................................................... 30 

BAB III ....................................................................................... 31 

METODE PENELITIAN .......................................................... 31 

3.1 Rancangan Penelitian ...................................................... 31 

3.2 Populasi, Sampel, dan Teknik Pengambilan Sampel ... 33 

3.2.1 Populasi ..................................................................... 33 

3.2.2 Sampel ....................................................................... 33 

3.2.3 Teknik pengambilan sampel ................................... 34 

3.3 Jenis dan Sumber Data .................................................... 35 

3.3.1 Jenis Data ................................................................... 35 

3.3.2 Sumber Data ............................................................. 35 

3.4 Teknik pengumpulan Data ............................................. 36 

3.5 Prosedur Pengumpulan Data ......................................... 37 

3.6 Jadwal Waktu Pelaksanaan ............................................ 38 

3.7 Variabel Penelitian dan Definisi Operasional Variabel 38 

3.7.1 Variabel Penelitian ................................................... 38 

3.7.2 Definisi  Operasional Variabel ................................ 39 

3.8 Teknik Pengumpulan Data ............................................. 42 

3.8.1 Pengujian Instrumen Penelitian .............................. 42 

3.8.2 Pengujiuan Asumsi Klasik ....................................... 42 

3.8.3 Analisis Regresi linier Berganda ............................. 46 



xi 

 

3.8.4 Pengujian Hipotesis.................................................. 47 

BAB IV ....................................................................................... 49 

HASIL DAN PEMBAHASAN ................................................ 49 

4.1 Gambaran Umum Perusahaan ....................................... 49 

4.1.1 Visi dan Misi Pertenakan sapi perah UD Mulya Jati

 ............................................................................................ 50 

4.2 Deskripsi Karakteristik Responden ............................... 50 

4.2.1 Data Responden Berdasarkan Jenis Kelamin ......... 50 

4.2.3 Data Responden Berdasarkan Pendapatan ............ 52 

4.3 Deskripsi Hasil Penelitian ............................................... 52 

4.3.1 Distribusi Frekuensi ................................................. 52 

4.4 Ananlisis Data Penelitian ................................................ 60 

4.4.1 Pengujian Instrumen Penelitian .............................. 60 

4.5 Uji Asumsi Klasik ............................................................ 69 

4.5.1 Uji Multikolonieritas ................................................ 69 

4.5.2 Uji Autokorelasi ........................................................ 70 

4.5.3 Uji Heteroskedastisitas............................................. 70 

4.5.4 Uji Normalitas ........................................................... 71 

4.6 Analisis Regresi Linier Berganda ................................... 72 

4.7 Pengujian Hipotesis ......................................................... 74 

4.7.1 Uji Parsial (Uji-t) ....................................................... 74 

4.7.2  Uji Simultan (Uji-F) ................................................. 75 

4.8 Pembahasan Hasil Penelitian ......................................... 76 



xii 

 

4.8.1 Inovasi Produk (X1) berpengaruh terhadap varibel 

Keputusan Pembelian Susu .............................................. 76 

4.8.2 Promosi (X2) berpengaruh terhadap varibel 

Keputusan Pembelian Susu .............................................. 77 

4.8.3 Inovasi Produk (X1) dan Promosi (X2) berpengaruh 

terhadap Keputusan Pembelian Susu(Y) ........................ 77 

BAB V ......................................................................................... 79 

SIMPULAN DAN SARAN...................................................... 79 

5.1 Simpulan .......................................................................... 79 

5.2 Saran ................................................................................. 79 

DAFTAR PUSTAKA ................................................................ 81 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



xiii 

 

DAFTAR TABEL 

Tabel             Halaman 
3.1 Bobot Penilaian .................................................................... 37 

3.2 Uji Autokorelasi .................................................................. 45 

4.1 Jenis Kelamin ...................................................................... 50 

4.2 Pekerjaan.............................................................................. 51 

4.3 Pendapatan .......................................................................... 52 

4.4 Kategori Interval Frekuensi............................................... 53 

4.5 Indikator Tambahan Lini Produk Yang Telah Ada ....... 53 

4.6 Indikator Perbaikan dan Revisi Produk .......................... 54 

4.7 Indikator Penentuan Kembali........................................... 55 

4.8 Indikator Direct Marketing ............................................... 56 

4.9 Indikator Advertising......................................................... 57 

4.10 Indikator Pencarian Informasi ........................................ 58 

4.11 Indikator Kepetusan Pembelian ..................................... 59 

4.12 Indikator Perilaku Pasca Pembelian .............................. 60 

4.13 Uji Validitas Variabel Inovasi Produk (X1) ................... 61 

4.14 Indikator Tambahan Lini Produk Yang Telah Ada  .... 62 

4.15 Indikator Penentuan Kembali  ........................................ 63 

4.16 Uji Validitas Variabel Promosi (X2) ................................ 68 

4.17 Direct Marketing ............................................................... 64 

4.18 Uji Validitas Variabel Keputusan Pembelian (Y) ........ 65 

4.19 Indikator Keputusan Pembelian..................................... 66 

4.19 Indikator Perilaku Pasca Pembelian  ............................. 66 

4.20 Uji Reliabilitas Variabel Inovasi Produk (X1) ............... 67 



xiv 

 

4.21 Uji Reliabilitas Variabel Promosi (X2) ........................... 68 

4.22 Uji Reliabilitas Variabel Keputusan Pembelian (Y) .... 68 

4.23 Uji Multikolinearitas ........................................................ 69 

4.24 Uji Autokorelasi ................................................................ 70 

4.25 Uji Heteroskedastisitas .................................................... 71 

4.26 Uji Normalitas ................................................................... 72  

4.27 Analisis Regresi Linear Berganda................................... 73 

4.28 Uji t ..................................................................................... 73 

4.29 Uji F .................................................................................... 74 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



xv 

 

DAFTAR GAMBAR 

Gambar            Halaman 
2.1 Kerangka Konseptual .......................................................... 29 
3.1 Rancangan Penelitian .......................................................... 31 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



xvi 

 

DAFTAR LAMPIRAN 

 

Lampiran 1 : Surat Pengantar Ijin 

Penelitian Lampiran 2 : Surat Balasan 

Penelitian Lampiran 3 : Berita Acara 

Bimbingan Skripsi Lampiran 4 : Berita Acara Ujian 

Bimbingan Ujian Lampiran 5 : Berita Acara Ujiaan 

Lampiran 6 : Kuesioner 

 
Lampiran 7 : Tabel Tabulasi 
 
Lampiran 8 : Output SPSS 

 


