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Lampiran: Pengisian Kuesioner

KUISIONER PENELITIAN

PENGARUH KUALITAS PRODUK, KUALITAS
PELAYANAN, DAN SUASANA TERHADAP KEPUASAN
PELANGGAN DI KEDAI GUBOG KOPI MENGANTI

Bapak/Ibu, Saudara/I responden yang terhormat, dalam rangka
pengumpulan data untuk sebuah penelitian dan kepentingan

ilmiah, saya mohon kesediaannya menjawab dan mengisi

beberapa pertanyaan dari kuisioner yang diberikan dibawah ini.

I. Identitas Responden
Nama :

Jenis Kelamin

Usia

Pekerjaan

Penghasilan

:[] Laki-Laki [] Perempuan
:[]15-18 Tahun [_] 36-40Tahun

[]19-25 Tahun  [] 40 Tahun
[] 26-35Tahun

:[IprNs [] Wiraswasta

[ swasta ] 1bu Rumah Tangga
[C] Mahasiswa/Pelajar [_]Lainnya

: [] <Rp 1.000.000

] Rp 1.000.000 —Rp 2.000.000
] Rp 2.000.000 - Rp 4.300.000
[ Rp 4.300.000 - Rp 10.000.000
[1 > Rp 10.000.000



IL.

Petunjuk Pengisian Kuisioner

1. Berilah tanda centang (V) pada kolom pernyataan yang
menurut anda sesuai keadaan.

2. Penilaian dilakukan dengan menggunakan lima
alternatif jawaban dengan pembobotan sebagai berikut:

No Pilihan jawaban Bobot

1 Sangat Setuju (SS) 5
2 Setuju (S) 4
3 Kurang Setuju (KS) 3
4 2
5 1

Tidak Setuju (TS)
Sangat Tidak Setuju (STS)




Kualitas Produk (X1)

No

Pernyataan

Pilihan Jawaban

ss|s|ks|Ts]sTs

Performance (Kinerja)

Produk yang ditawarkan
kedai Gubog sesuai
keinginan konsumen

Menu kopi yang ditawarkan
Kedai Gubog bervariasi
kopi nusantara

3

Selalu menjaga kebersihan
dari makanan dan minuman
yang disajikan

Features (Tampilan)

4

Banyak pilihan makanan
dan minuman yang tersedia
di kedai gubog kopi

Tampilan produk yang di
sajikan menarik dan unik
bagi konsumen

6

Produk yang disajikan
sesuai dengan gambar pada
menu kedai gubog kopi

Conformance (Kesesuaian)

Harga yang ditawarkan
Kedai Gubog sesuai dengan
kualitas dan rasa

Makanan dan minuman
yang di sajikan Kedai
Gubog berkualitas baik

Produk Kedai Gubog Kopi
sesuai dengan tempatnya
yang bernuansa pedesaan




Esthetic (Estetika)

10

Rasa kopi Kedai Gubog
memiliki ciri khas tersendiri

11

Produk Kedai Gubog Kopi
menggugah selera

12

Produk terlihat lebih baik
dari pada produk di tempat

lain

Perceived Quality

13

Apa yang saya pikirkan
tentang produk Kedai
Gubog sesuai dengan
aslinya

14

Kedai gubog kopi selalu
menggunkan bahan - bahan
yang masih fresh

15

Produk yang disajikan
Kedai Gubog Kopi aman
dikonsumsi

Kualitas Pelayanan (X2)

No

Pernyataan

Pilihan Jawaban

ss|s|Ks|Ts|sTs

Reliability (Keandalan)

Kecepatan Pelayanan Kedai

1 | Gubog Kopi dalam
menyajikan pesanan
Penyampain informasi yang

2 | sesuai kepada konsumen
mudah dimengerti

3 Kedai gubog kopi buka 24

jam




Responsiviness (Daya Tanggap)

Bersedia membantu
konsumen ketika kesulitan
memilih produk yang akan
dibeli

Karyawan kedai gubog kopi
cepat tanggap dalam
melayani keluhan konsumen

6

Menerima kritik dan saran
dari konsumen Kedai Gubog
Kopi

Assurance (Jaminan)

7

Perasaan aman ketika berada
di kedai gubog kopi

Kedai Gubog Kopi
memberikan jaminan
kenyaman bagi konsumen

9

Menerapkan 3S (Senyum,
Salam, dan Sapa) ketika
konsumen berkunjung

Emphaty (Empati)

10

Karyawan Kedai Gubog Kopi
melayani dan menghargai
setiap pelanggan tanpa
membedakan

11

Karyawan menjaga hubungan
baik dengan konsumen

12

Sikap ramah karyawan
terhadap konsumen sangat
tinggi

Tangibles (Bukti Fisik)

13

Kedai Gubog Kopi memiliki
dekorasi tema yang unik ala
pedesaan




14 | Karyawan kedai gubog kopi
berpenampilan rapi
Tata letak produk yang

15 | mendukung (pajangan)

sangat menarik

Suasana (X3)

No

Pernyataan

Pilihan Jawaban

ss|s|ks|Ts| sts

Exterior (Bagian luar toko)

Kedai Gubog Kopi memiliki

1 | lahan parkir luas dan aman
bagi konsumen

2 | Papan nama Kedai Gubog
Kopi terlihat jelas
Banyak pintu masuk dalam

3 Kedai Gubog Kopi untuk

memudahkan akses keluar dan
masuk konsumen

Interior (Bagian dalam toko)

Pencahayaan pada Kedai
Gubog Kopi mampu
meningkatkan daya tarik
konsumen

Desain interior Kedai Gubog
Kopi yang memiliki ciri khas
ala pedesaan

6

Alunan music yang dimainkan
di kedai membuat kosnumen
ingin berlama lama di dalam

Store Layout (Tata letak)




Tata letak kasir yang strategis
7 | mempermudah pembayaran
bagi konsumen

Penataan meja yang rapi
8 | membuat konsumen merasa
nyaman

Pemasangan tanda petunjuk di
Kedai Gubog Kopi
mempermudah mencari lokasi
yang di inginkan konsumen

Interior Display

10 | Meja dan Kursi Kedai Gubog
Kopi selalu bersih

Adanyan fasilitas mushollah

1 dan toilet

12 | Pemilihan warna kedai Gubog
Kopi memberikan kenyamanan

Kepuasan Pelanggan (Y)

Pilihan Jawaban

No Pertanyaan
ss| s |Ks|Ts| sTs

Expectations (Harapan)

Merasa puas atas pelayanan

1 yang cepat dan tepat

Sikap ramah dan santun
2 | dalam pelayanan terhadap
konsumen

konsisten dalam menjaga

3 kualitas layanan

Performance (Kinerja)




merasa puas atas keramahan
yang sudah diberikann
karyawan Kedai Gubog
Kopi

Merasa puas dengan sikap
kesopanan yang dimiliki
karyawan Kedai Gubog
Kopi

Menggunakan metode dan
prosedur pelayanan sesuai
Standart Operasional
Prosedur SOP untuk
konsumen

Comparison (Perbandingan)

Kenyamanan Kedai Gubog

7 | Kopi berbeda dari yang
lainnya
Mampu memenuhi
8 keinginan konsumen
Kedai Gubog Kopi menjadi
g | alternatif pilihan konsumen

dibanding yang lainnya

Confirmation (Konfirmasi)

10

Karyawan mampu
menyampaikan informasi
dengan jelas

11

Kesigapan Karyawan dalam
menawarkan menu di Kedai
Gubog Kopi

12

Secara keseluruhan merasa
puas dengan pelayanan
Kedai Gubog Kopi

Discrepancy (Perbedaan)




13

Merasa puas atas
kenyamanan fasilitas yang
di sediakan Kedai Gubog
Kopi

14

Merasa puas atas kecepatan
karyawan dalam menyajikan
pesanan konsumen

15

Kedai Gubog Kopi dapat
memenuhi harapan
konsumen dibanding
lainnya




Lampiran: Tabulasi Data

TOTAL X1

68
60
65
54
69
66
54
45

56
53

64
68
68

Kualitas Produk (X1)

Perceived
Quality

Estetika

Kesesuaian

Tampilan

Kinerja

4

4
5

4

4
3
4
5
5

Responden

Resp_1

Resp_2

Resp_3

Resp_4

Resp_5

Resp_6

Resp_7

Resp_8

Resp_9

Resp_10

Resp_11

Resp_12

Resp_13




30
51

67

55
69
60
69
55
52
45

55
52
63

68
51

55
55
56

2
4
5
4
5
4
5
4
3
3
4
3
5
5
3
4
4
3

Resp_14

Resp_15

Resp_16

Resp_17

Resp_18

Resp_19

Resp_20

Resp_21

Resp_22

Resp_23

Resp_24

Resp_25

Resp_26

Resp_27

Resp_28

Resp_29

Resp_30

Resp_31
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68
53

64
53

68
54
65
60
65
66
53

65
71

65

47

53

54
65

5
3
5
4
5
3
5
4
4
5
3
4
5
4
3
3
3
5

Resp_50

Resp_51

Resp_52

Resp_53

Resp_54

Resp_55

Resp_56

Resp_57

Resp_58

Resp_59

Resp_60

Resp_61

Resp_62

Resp_63

Resp_64
Resp_65

Resp_66

Resp_67




68
60
66
64
54
52

65
52
42

66
51

69
68
52
63

63

49

66

5
4
4
5
4
3
5
3
3
5
4
5
4
3
4
4
3
4

Resp_68

Resp_69

Resp_70

Resp_71

Resp_72

Resp_73

Resp_74

Resp_75

Resp_76

Resp_77

Resp_78

Resp_79

Resp_80

Resp_81

Resp_82

Resp_83

Resp_84

Resp_85




Resp_86 313 | 4 313|3|4 3 3 3 47
Resp_87 4 5|44 |4 5 4 | 4 64
Resp_88 3| 4 314|413 4 3 4 5 54
Kualitas Pelayanan (X2)
Responden | Reliability | Responsiviness | Assurance Emphaty Tangibles | TOTAL X2
1 3 1 2 3 1 3|1 3|1 3

Resp_1 5|5 |5]| 4 5 4 |4 15|14 14|5]|4|4]5]|4 67
Resp_2 514 |4 4 5 4 |4 14|14 |4|5|4|4|4)]|5 64
Resp_3 4 | 44| 4 5 4 |54 |4 |4|4]14|4|4)]|5 63
Resp_4 4 |44 3 4 4 |4 14|14 |3|4]4|4|3]3 56
Resp_5 4 | 44| 4 4 5|5(5|5|4|4|4|5|5]4 66
Resp_6 5|5 |45 4 4 |4 15|41 4|4 |4|4]4]4 64
Resp_7 4 |4 ]5| 4 5 4 |41 4|4 |4|4]4|4|5]|5 64
Resp_8 313|13] 3 3 3 1313|333 |3|3|4)3 46
Resp_9 30443 | 4| 4a|3|a|a|3[3|a]a]|3]3 53
Resp_10 4 13|4] 3 4 3 14(3|3|3|3|4|4)|3]4 52
Resp_11 43|44 a|a|3|alalala|3|a|3]|a4 56




65
66
30
54
64
63

70
64
67
51

64
45

56
52
64
69
53

52

5
5
2
3
5
4
4
4
4
4
4
3
4
3
4
5
3
3

Resp_12

Resp_13

Resp_14

Resp_15

Resp_16

Resp_17

Resp_18

Resp_19

Resp_20

Resp_21

Resp_22

Resp_23

Resp_24

Resp_25

Resp_26

Resp_27

Resp_28

Resp_29




55
52

66
51

30
52

45

60
55
64
30
69
55
51

67

54
63

45

4
3
5
3
2
4
3
4
4
5
2
4
3
3
4
4
4
3

Resp_30

Resp_31

Resp_32

Resp_33

Resp_34

Resp_35

Resp_36

Resp_37

Resp_38

Resp_39

Resp_40

Resp_41

Resp_42

Resp_43

Resp_44

Resp_45

Resp_46

Resp_47




66
38
68
55
54
51

67
53

49

54
60
64
64
54
69
54
39
54

4
2
5
4
3
3
4
4
3
3
4
5
5
3
5
4
3
3

Resp_48

Resp_49

Resp_50

Resp_51

Resp_52

Resp_53

Resp_54

Resp_55

Resp_56

Resp_57

Resp_58

Resp_59

Resp_60

Resp_61

Resp_62

Resp_63

Resp_64

Resp_65




54
60
66
64
54
64
64
60
52
54
30
51

55
66
66
36
56
60

3
4
4
4
5
4
5
4
3
4
2
4
4
4
4
2
4
4

Resp_66

Resp_67

Resp_68

Resp_69

Resp_70

Resp_71

Resp_72

Resp_73

Resp_74

Resp_75

Resp_76

Resp_77

Resp_78

Resp_79

Resp_80
Resp_81

Resp_82

Resp_83




63

55
46

64
55

4
4
3
5
4

Resp_84

Resp_85

Resp_86

Resp_87

Resp_88




55
44
44
43

54
52
52
34
45

42

48

54
54
24
52

Suasana (X3)

Store Layout | Interior Display | TOTAL X3

Interior

Exterior

5

4
4

5
4
3

4
4
5
4
2
4

Responden

Resp_1

Resp_2

Resp_3

Resp_4

Resp_5

Resp_6

Resp_7

Resp_8

Resp_9

Resp_10

Resp_11

Resp_12

Resp_13

Resp_14

Resp_15




40
42

56
45

55
40
42

32
43

44
49

54
51

43

43

42

54
43

3
3
5
4
5
3
3
3
3
4
4
5
4
3
3
3
5
4

Resp_16

Resp_17

Resp_18

Resp_19

Resp_20

Resp_21

Resp_22

Resp_23

Resp_24

Resp_25

Resp_26

Resp_27

Resp_28

Resp_29

Resp_30

Resp_31

Resp_32

Resp_33




24
43

36
48

41

42

24
55
42

43

54
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Lampiran: Hasil Olah SPSS

Jenis Kelamin

Frequency Percent Valid Cumulative
Percent Percent
Laki-Laki 35 39.8 39.8 39.8
Valid Permpuan 53 60.2 60.2 100.0
Total 88 100.0 100.0
USIA
Frequency Percent Valid Cumulative
Percent Percent
15-18 Th 12 13.6 13.6 13.6
19-25 Th 64 72.7 72.7 86.4
26-35 Th 8 9.1 9.1 95.5
Valid
36-40 Th 2 2.3 2.3 97.7
240 Th 2 2.3 2.3 100.0
Total 88 100.0 100.0




Penghasilan

Frequency Percent Valid Cumulative
Percent Percent
<1ijt 54 61.4 61.4 61.4
1jt-2jt 9 10.2 10.2 71.6
2jt-4.3jt 17 19.3 19.3 90.9
Valid
4.3 jt-10jt 5 5.7 5.7 96.6
>10jt 3 3.4 3.4 100.0
Total 88 100.0 100.0
Jenis Pekerjaan
Frequency Percent Valid Cumulative
Percent Percent
PNS 1 1.1 11 1.1
Swasta 15 17.0 17.0 18.2
Mahasiswa/Pelajar 59 67.0 67.0 85.2
.. Wiraswasta 9 10.2 10.2 95.5
Valid
Ibu Rumah
3 3.4 3.4 98.9
Tangga
Lainnya 1 1.1 1.1 100.0
Total 88 100.0 100.0




Produk yang )
ditawarkan Menu kopiyang  gelalu menjaga

kedai Gubog ditawarkan kebersihan dari
sesuai Kedai Gubog makanan dan
keinginan bervariasi kopi minuman yang
konsumen nusantara disajikan

N Valid 88 88 88
Missing 0 0 0

Mean 3,89 3,77 3,83
Median 4,00 4,00 4,00
Std. Deviation 0,890 0,707 0,761
Minimum 2 2 2
Maximum 5 5 5
Percentiles 10 3,00 3,00 3,00
20 3,00 3,00 3,00

25 3,00 3,00 3,25

30 3,00 3,70 4,00

40 4,00 4,00 4,00

50 4,00 4,00 4,00

60 4,00 4,00 4,00

70 4,00 4,00 4,00

75 5,00 4,00 4,00

80 5,00 4,00 4,00

90 5,00 5,00 5,00




X1 1 1

Frequency Percent Valid Percent Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 25 28.4 28.4 34.1
Valid S 33 37.5 37.5 71.6
55 25 28.4 28.4 100.0
Total 88 100.0 100.0
X112
Frequency Percent Valid Percent ~ Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 22 25.0 25.0 29.5
Valid S 52 59.1 59.1 88.6
55 10 11.4 11.4 100.0
Total 88 100.0 100.0
X113
Frequency Percent Valid Percent  Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 16 18.2 18.2 25.0
Valid S 53 60.2 60.2 85.2
SS 13 14.8 14.8 100.0
Total 88 100.0 100.0




Banyak pilihan

makanan dan  Tampilan produk
minuman yang  yang di sajikan
tersedia di kedai menarik dan unik

Produk yang
disajikan sesuai
dengan gambar
pada menu kedai

gubog kopi bagi konsumen gubog kopi
N Valid 88 88 88
Missing 0 0 0
Mean 3,74 3,86 3,91
Median 4,00 4,00 4,00
Std. Deviation 0,750 0,833 0,737
Minimum 2 2 2
Maximum 5 5 5
Percentiles 10 3,00 3,00 3,00
20 3,00 3,00 3,00
25 3,00 3,00 3,25
30 3,00 3,00 4,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 5,00 4,20
90 5,00 5,00 5,00




X1 2 1

Frequency Percent Valid Percent  Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 27 30.7 30.7 35.2
Valid S 45 51.1 51.1 86.4
SS 12 13.6 13.6 100.0
Total 88 100.0 100.0
X122
Frequency Percent Valid Percent Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 25 28.4 28.4 33.0
Valid S 38 43.2 43.2 76.1
55 21 23.9 23.9 100.0
Total 88 100.0 100.0
X123
Frequency Percent Valid Percent  Cumulative
Percent
TS 3 3.4 3.4 3.4
KS 19 21.6 21.6 25.0
Valid S 49 55.7 55.7 80.7
SS 17 19.3 19.3 100.0
Total 88 100.0 100.0




Harga yang Produk Kedai
ditawarkan Makanan dan Gubog Kopi
Kedai Gubog  minuman yang di sesuai dengan
sesuai dengan sajikan Kedai tempatnya yang
kualitas dan Gubog berkualitas bernuansa
rasa baik pedesaan
N Valid 88 88 88
Missing 0 0 0
Mean 3,80 3,85 3,88
Median 4,00 4,00 4,00
Std. Deviation 0,730 0,687 0,755
Minimum 2 2 2
Maximum 5 5 5
Percentiles 10 3,00 3,00 3,00
20 3,00 3,00 3,00
25 3,00 3,25 3,00
30 3,00 4,00 4,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 4,00 4,00
90 5,00 5,00 5,00




X1 3 1

Frequency Percent Valid Percent Cumulative
Percent
TS 3 34 3.4 3.4
KS 25 28.4 28.4 31.8
Valid S 47 53.4 53.4 85.2
55 13 14.8 14.8 100.0
Total 88 100.0 100.0
X132
Frequency Percent Valid Percent  Cumulative
Percent
TS 3 3.4 3.4 3.4
KS 19 21.6 21.6 25.0
Valid S 54 61.4 61.4 86.4
5S 12 13.6 13.6 100.0
Total 88 100.0 100.0
X1 3 3
Frequency Percent Valid Percent Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 19 21.6 21.6 26.1
Valid S 49 55.7 55.7 81.8
5S 16 18.2 18.2 100.0
Total 88 100.0 100.0




Rasa kopi

Produk Kedai

Produk terlihat

Kedai Gubog Gubog Kopi lebih baik dari
memiliki ciri menggugah pada produk di
khas tersendiri selera tempat lain
N Valid 88 88 88
Missing 0 0 0
Mean 3,93 3,81 3,83
Median 4,00 4,00 4,00
Std. Deviation 0,814 0,756 0,791
Minimum 2 2 2
Maximum 5 5 5
Percentil 10 3,00 3,00 3,00
es 20 3,00 3,00 3,00
25 3,25 3,00 3,00
30 4,00 3,00 3,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 5,00 4,00 5,00
90 5,00 5,00 5,00




X1 4 1

Frequency Percent Valid Percent  Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 17 19.3 19.3 25.0
Valid S 45 51.1 51.1 76.1
SS 21 23.9 23.9 100.0
Total 88 100.0 100.0
X142
Frequency  Percent Valid Percent Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 23 26.1 26.1 30.7
Valid S a7 53.4 53.4 84.1
55 14 15.9 15.9 100.0
Total 88 100.0 100.0
X1 4 3
Frequency  Percent Valid Percent Cumulative
Percent
TS 3 3.4 3.4 3.4
KS 27 30.7 30.7 34.1
Valid S 40 45.5 45.5 79.5
5S 18 20.5 20.5 100.0
Total 88 100.0 100.0




Kedai gubog

Apa yang saya kopi selalu Produk yang
pikirkan tentang menggunkan disajikan

produk Kedai bahan —bahan  Kedai Gubog

Gubog sesuai yang masih Kopi aman

dengan aslinya fresh dikonsumsi
N Valid 88 88 88
Missing 0 0 0
Mean 3,82 3,86 3,91
Median 4,00 4,00 4,00
Std. Deviation 0,781 0,776 0,825
Minimum 2 2 2
Maximum 5 5 5
Percentil 10 3,00 3,00 3,00
es 20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 3,00 4,00 3,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 5,00
80 4,00 4,00 5,00
90 5,00 5,00 5,00




X151

Frequency Percent Valid Percent ~ Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 24 27.3 27.3 31.8
Valid S 44 50.0 50.0 81.8
55 16 18.2 18.2 100.0
Total 88 100.0 100.0
X152
Frequency  Percent Valid Percent ~ Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 18 20.5 20.5 26.1
Valid S 49 55.7 55.7 81.8
55 16 18.2 18.2 100.0
Total 88 100.0 100.0
X153
Frequency  Percent Valid Percent Cumulative
Percent
TS 3 3.4 3.4 3.4
KS 25 28.4 28.4 31.8
Valid S 37 42.0 42.0 73.9
SS 23 26.1 26.1 100.0
Total 88 100.0 100.0




Kecepatan

Pelayanan Penyampain
Kedai Gubog informasi yang
Kopi dalam sesuai kepada Kedai gubog
menyajikan konsumen mudah  kopi buka 24
pesanan dimengerti jam
N Valid 88 88 88
Missi 0 0
ng
Mean 3,78 3,77 3,74
Median 4,00 4,00 4,00
Std. Deviation 0,823 0,754 0,780
Minimum 2 2 2
Maximum 5 5 5
Percentil 10 3,00 3,00 3,00
es 20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 3,00 4,00 3,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
IS 4,00 4,00 4,00
80 4,00 4,00 4,00
90 5,00 5,00 5,00




X2 11

Frequency  Percent Valid Percent Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 23 26.1 26.1 33.0
Valid S 43 48.9 48.9 81.8
55 16 18.2 18.2 100.0
Total 88 100.0 100.0
X2 12
Frequency Percent Valid Percent Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 19 21.6 21.6 28.4
Valid S 52 59.1 59.1 87.5
55 11 12.5 12.5 100.0
Total 88 100.0 100.0
X2 13
Frequency  Percent Valid Percent Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 23 26.1 26.1 33.0
Valid S 47 53.4 53.4 86.4
SS 12 13.6 13.6 100.0
Total 88 100.0 100.0




Bersedia membantu
konsumen ketika

Karyawan kedai
gubog kopi cepat

Menerima kritik
dan saran dari

kesulitan memilih  tanggap dalam konsumen
produk yang akan melayani keluhan Kedai Gubog
dibeli konsumen Kopi
N Valid 88 88 88
Missing 0 0 0
Mean 3,73 3,81 3,78
Median 4,00 4,00 4,00
Std. Deviation 0,769 0,786 0,734
Variance 0,591 0,617 0,539
Minimum 2 2 2
Maximum 5 5 5
Percenti 10 3,00 3,00 3,00
les
20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 3,00 3,00 4,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 4,00 4,00
90 5,00 5,00 5,00




X2 2 1

Frequency  Percent = Valid Percent Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 26 29.5 29.5 35.2
Valid S 45 51.1 51.1 86.4
SS 12 13.6 13.6 100.0
Total 88 100.0 100.0
X2 2 2
Frequency  Percent Valid Percent Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 22 25.0 25.0 30.7
Valid S 46 52.3 52.3 83.0
55 15 17.0 17.0 100.0
Total 88 100.0 100.0
X2 2 3
Frequency Percent Valid Percent Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 17 19.3 19.3 26.1
Vald S 55 62.5 62.5 88.6
SS 10 11.4 114 100.0
Total 88 100.0 100.0




Menerapkan 3S

Perasaan Kedai Gubog Kopi (Senyum,

aman ketika memberikan Salam, dan

berada di jaminan Sapa) ketika

kedai gubog kenyaman bagi konsumen

kopi konsumen berkunjung
N Valid 88 88 88
Missi 0 0 0

ng

Mean 3,75 3,85 3,70
Median 4,00 4,00 4,00
Std. Deviation 0,791 0,751 0,775
Minimum 2 2 2
Maximum 5 5 5
Percentil 10 3,00 3,00 3,00
es 20 3,00 3,00 3,00
25 3,00 3,25 3,00
30 3,00 4,00 3,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 4,00 4,00
90 5,00 5,00 5,00




X2 3 1

Frequency Percent Valid Percent Cumulative
Percent
TS 7 8.0 8.0 8.0
KS 20 22.7 22.7 30.7
Valid S 49 55.7 55.7 86.4
SS 12 13.6 13.6 100.0
Total 88 100.0 100.0
X2 3 2
Frequency Percent Valid Percent ~ Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 17 19.3 19.3 25.0
Valid S 52 59.1 59.1 84.1
55 14 15.9 15.9 100.0
Total 88 100.0 100.0
X2 3 3
Frequency Percent Valid Percent Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 28 31.8 31.8 37.5
Valid S 43 48.9 48.9 86.4
5S 12 13.6 13.6 100.0
Total 88 100.0 100.0




Karyawan Kedai

Gubog Kopi
melayani dan
menghargai Karyawan Sikap ramah
setiap menjaga karyawan
pelanggan hubungan baik terhadap
tanpa dengan konsumen
membedakan konsumen sangat tinggi
N Valid 88 88 88
Missin 0 0 0
g
Mean 3,72 3,78 3,73
Median 4,00 4,00 4,00
Std. Deviation 0,726 0,837 0,723
Minimum 2 2 2
Maximum 5 5 5
Percentil 10 3,00 3,00 3,00
es 20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 3,00 3,00 3,70
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 4,20 4,00
90 5,00 5,00 4,10




X2 4 1

Frequency Percent Valid Percent Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 24 27.3 27.3 33.0
Valid S 50 56.8 56.8 89.8
55 9 10.2 10.2 100.0
Total 88 100.0 100.0
X2 4 2
Frequency Percent Valid Percent ~ Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 24 27.3 27.3 34.1
Valid S 41 46.6 46.6 80.7
5S 17 19.3 19.3 100.0
Total 88 100.0 100.0
X2 4 3
Frequency Percent Valid Percent Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 20 22.7 22.7 29.5
Valid S 54 61.4 61.4 90.9
SS 8 9.1 9.1 100.0
Total 88 100.0 100.0




Tata letak

Kedai Gubog Karyawan produk yang
Kopi memiliki kedai gubog mendukung
dekorasi tema kopi (pajangan)
yang unik ala berpenampilan sangat
pedesaan rapi menarik
N Valid 88 88 88
Missing 0 0 0
Mean 3,75 3,78 3,82
Median 4,00 4,00 4,00
Std. Deviation 0,715 0,794 0,838
Minimum 2 2 2
Maximum 5 5 5
Percentiles 10 3,00 3,00 3,00
20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 3,00 3,00 3,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 4,00 5,00
90 5,00 5,00 5,00




X2 5 1

Frequency  Percent = Valid Percent Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 24 27.3 27.3 31.8
Valid S 50 56.8 56.8 88.6
S5 10 11.4 11.4 100.0
Total 88 100.0 100.0
X252
Frequency Percent Valid Percent Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 21 23.9 23.9 30.7
Valid S 47 53.4 53.4 84.1
5S 14 15.9 15.9 100.0
Total 88 100.0 100.0
X2 5 3
Frequency Percent Valid Percent Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 28 31.8 31.8 36.4
Valid S 36 40.9 40.9 77.3
SS 20 22.7 22.7 100.0
Total 88 100.0 100.0




Banyak pintu
masuk dalam
Kedai Gubog Kedai Gubog Kopi
Kopi memiliki untuk
lahan parkir luas Papan nama memudahkan
dan aman bagi Kedai Gubog akses keluar dan

konsumen Kopi terlihat jelas masuk konsumen
N Valid 88 88 88
Missing 0 0 0
Mean 3,72 3,69 3,72
Median 4,00 4,00 4,00
Std. Deviation 0,802 0,764 0,772
Minimum 2 2 2
Maximum 5 5 5
Percentiles 10 3,00 3,00 3,00
20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 3,00 3,00 3,00
40 4,00 3,60 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 4,00 4,00
90 5,00 5,00 5,00




X3 11

Frequency  Percent Valid Percent Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 29 33.0 33.0 38.6
Valid S 40 45.5 45.5 84.1
SS 14 15.9 15.9 100.0
Total 88 100.0 100.0
X3 12
Frequency  Percent Valid Percent Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 31 35.2 35.2 39.8
Valid S 41 46.6 46.6 86.4
55 12 13.6 13.6 100.0
Total 88 100.0 100.0
X3 13
Frequency  Percent Valid Percent Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 27 30.7 30.7 36.4
Valid S 44 50.0 50.0 86.4
5S 12 13.6 13.6 100.0
Total 88 100.0 100.0




Pencahayaan

pada Kedai Alunan music yang
Gubog Kopi Desain interior  dimainkan di kedai
mampu Kedai Gubog membuat
meningkatkan  Kopi yang kosnumen ingin
daya tarik memiliki ciri khas berlama lama di
konsumen ala pedesaan dalam
N Valid 88 88 88
Missing 0 0 0
Mean 3,72 3,78 3,67
Median 4,00 4,00 4,00
Std. Deviation 0,726 0,750 0,813
Minimum 2 2 2
Maximum 5 5 5
Percentiles 10 3,00 3,00 3,00
20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 3,00 3,00 3,00
40 4,00 4,00 3,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 4,00 4,00
90 5,0 5,00 5,00




X3 2 1

Frequency Percent Valid Percent ~ Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 27 30.7 30.7 35.2
Valid S 47 53.4 53.4 88.6
S 10 11.4 11.4 100.0
Total 88 100.0 100.0
X3 2 2
Frequency Percent Valid Percent  Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 24 27.3 27.3 31.8
Valid S a7 53.4 53.4 85.2
55 13 14.8 14.8 100.0
Total 88 100.0 100.0
X3 2 3
Frequency Percent Valid Percent Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 30 34.1 34.1 40.9
Valid S 39 44.3 44.3 85.2
5S 13 14.8 14.8 100.0
Total 88 100.0 100.0




Pemasangan

Tata letak tanda petunjuk
kasir yang di Kedai Gubog
strategis Penataan meja Kopi
mempermuda yang rapi mempermudah
h pembayaran membuat mencari lokasi
bagi konsumen yang di inginkan
konsumen merasa nyaman konsumen
N Valid 88 88 88
Missi 0 0 0
ng
Mean 3,69 3,66 3,74
Median 4,00 4,00 4,00
Std. Deviation 0,822 0,786 0,780
Minimum 2 2 2
Maximum 5 5 5
Percentil 10 3,00 3,00 3,00
s 20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 3,00 3,00 3,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 4,00 4,00
90 5,00 5,00 5,00




X331

Frequency Percent Valid Percent Cumulative
Percent
TS 7 8.0 8.0 8.0
KS 26 29.5 29.5 37.5
Valid S 42 47.7 47.7 85.2
55 13 14.8 14.8 100.0
Total 88 100.0 100.0
X3 .3 2
Frequency Percent Valid Percent Cumulative
Percent
TS 7 8.0 8.0 8.0
KS 26 29.5 29.5 37.5
Valid S 45 51.1 51.1 88.6
55 10 11.4 11.4 100.0
Total 88 100.0 100.0
X3 3 3
Frequency Percent Valid Percent Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 23 26.1 26.1 33.0
Valid S 47 53.4 53.4 86.4
5S 12 13.6 13.6 100.0
Total 88 100.0 100.0




Meja dan

Pemilihan warna

Kursi Kedai Adanyan kedai Gubog
Gubog Kopi fasilitas Kopi

selalu mushollah dan memberikan

bersih toilet kenyamanan
N Valid 88 88 88
Missing 0 0 0
Mean 3,74 3,69 3,78
Median 4,00 4,00 4,00
Std. Deviation 0,719 0,748 0,794
Minimum 2 2 2
Maximum 5 5 5
Percentil 10 3,00 3,00 3,00
es 20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 4,00 3,00 3,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 4,00 4,00
90 4,10 5,00 5,00




X3 41

Frequency Percent Valid Percent  Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 19 21.6 21.6 28.4
Valid S 55 62.5 62.5 90.9
SS 8 9.1 9.1 100.0
Total 88 100.0 100.0
X3 41
Frequency Percent Valid Percent ~ Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 30 34.1 34.1 38.6
Valid S 43 48.9 48.9 87.5
5S 11 12.5 12.5 100.0
Total 88 100.0 100.0
X3 4 3
Frequency Percent Valid Percent Cumulative
Percent
TS 4 4.5 4.5 4.5
KS 27 30.7 30.7 35.2
Valid S 41 46.6 46.6 81.8
5S 16 18.2 18.2 100.0
Total 88 100.0 100.0




Sikap

ramah dan
Merasa santun konsisten
puas atas dalam dalam
pelayanan pelayanan menjaga
yang cepat terhadap kualitas
dantepat konsumen layanan
N Valid 88 88 88
Missing 0 0 0
Mean 3,89 3,82 3,75
Median 4,00 4,00 4,00
Std. Deviation 0,890 0,781 0,834
Minimum 2 2 2
Maximum 5 5 5
Percentiles 10 3,00 3,00 3,00
20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 3,00 4,00 3,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 5,00 4,00 4,00
80 5,00 4,00 4,00
90 5,00 5,00 5,00




Y11

Frequenc Percent Valid Cumulative
y Percent Percent
TS 6 6.8 6.8 6.8
KS 22 25.0 25.0 31.8
Valid S 36 40.9 40.9 72.7
S5 24 27.3 27.3 100.0
Total 88 100.0 100.0
Y12
Frequency Percent Valid Cumulative
Percent Percent
TS 6 6.8 6.8 6.8
KS 18 20.5 20.5 27.3
Valid S 50 56.8 56.8 84.1
5S 14 15.9 15.9 100.0
Total 88 100.0 100.0
Y13
Valid Cumulative
Frequency Percent Percent Percent
Valid 2 6 6.8 6.8 6.8
3 26 29.5 29.5 36.4
4 40 45.5 45.5 81.8
5 16 18.2 18.2 100.0
Total 88 100.0 100.0




Menggunakan

merasa puas metode dan
atas prosedur

keramahan Merasa puas pelayanan
yang sudah dengan sikap sesuai Standart

diberikann kesopanan yang Operasional
karyawan dimiliki Prosedur SOP

Kedai Gubog  karyawan Kedai untuk

Kopi Gubog Kopi konsumen
N Valid 88 88 88
Missing 0 0 0
Mean 3,80 3,78 3,77
Median 4,00 4,00 4,00
Std. Deviation 0,819 0,794 0,769
Minimum 2 2 2
Maximum 5 5 5
Percentiles 10 3,00 3,00 3,00
20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 3,70 4,00 3,70
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 4,00 4,00
90 5,00 5,00 5,00




Y21

Frequency Percent Valid Cumulative
Percent Percent
TS 7 8.0 8.0 8.0
KS 19 21.6 21.6 29.5
Valid S 47 53.4 53.4 83.0
S5 15 17.0 17.0 100.0
Total 88 100.0 100.0
Y 22
Frequency Percent Valid Percent Cumulative
Percent
TS 7 8.0 8.0 8.0
KS 18 20.5 20.5 28.4
Valid S 50 56.8 56.8 85.2
55 13 14.8 14.8 100.0
Total 88 100.0 100.0
Y 2 3
Frequency  Percent  Valid Percent Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 20 22.7 22.7 29.5
Valid S 50 56.8 56.8 86.4
SS 12 13.6 13.6 100.0
Total 88 100.0 100.0




Kedai Gubog

Kopi menjadi
Kenyamanan Mampu alternatif pilihan
Kedai Gubog memenuhi konsumen
Kopi berbeda dari keinginan dibanding yang
yang lainnya konsumen lainnya
N Valid 88 88 88
Missing 0 0 0
Mean 3,90 3,76 3,85
Median 4,00 4,00 4,00
Std. Deviation 0,803 0,695 0,781
Minimum 2 2 2
Maximum 5 5 5
Percentiles 10 3,00 3,00 3,00
20 3,00 3,00 3,00
25 3,00 3,00 3,25
30 4,00 4,00 4,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 5,00 4,00 4,00
90 5,00 4,10 5,00




Y31

Frequency Percent Valid Percent Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 18 20.5 20.5 26.1
Valid S 46 52.3 52.3 78.4
55 19 21.6 21.6 100.0
Total 88 100.0 100.0
Y 32
Frequency  Percent Valid Percent Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 19 21.6 21.6 27.3
Valid S 56 63.6 63.6 90.9
5S 8 9.1 9.1 100.0
Total 88 100.0 100.0
Y 33
Frequency Percent Valid Percent Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 16 18.2 18.2 25.0
Valid S 51 58.0 58.0 83.0
5S 15 17.0 17.0 100.0
Total 88 100.0 100.0




Karyawan Kesigapan Secara
mampu Karyawan dalam  keseluruhan
menyampaikan menawarkan merasa puas
informasi menu di Kedai dengan pelayanan
dengan jelas Gubog Kopi Kedai Gubog Kopi
N Valid 88 88 88
Missing 0 0 0
Mean 3,73 3,80 3,75
Median 4,00 4,00 4,00
Std. Deviation 0,690 0,745 0,747
Minimum 2 2 2
Maximum 5 5 5
Percentiles 10 3,00 3,00 3,00
20 3,00 3,00 3,00
25 3,00 3,00 3,00
30 3,70 4,00 3,00
40 4,00 4,00 4,00
50 4,00 4,00 4,00
60 4,00 4,00 4,00
70 4,00 4,00 4,00
75 4,00 4,00 4,00
80 4,00 4,00 4,00
90 4,00 5,00 5,00




Y 41

Frequency Percent Valid Percent ~ Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 21 23.9 23.9 29.5
Valid S 55 62.5 62.5 92.0
SS 7 8.0 8.0 100.0
Total 88 100.0 100.0
Y 42
Frequency  Percent Valid Percent ~ Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 20 22.7 22.7 28.4
Valid S 51 58.0 58.0 86.4
55 12 13.6 13.6 100.0
Total 88 100.0 100.0
Y 4 3
Frequency  Percent = Valid Percent Cumulative
Percent
TS 5 5.7 5.7 5.7
KS 23 26.1 26.1 31.8
Valid S 49 55.7 55.7 87.5
SS 11 12.5 12.5 100.0
Total 88 100.0 100.0




Kedai

Merasa Merasa Gubog
puas atas puas atas Kopi
kenyamanan kecepatan dapat
fasilitas karyawan memenuhi
yang di dalam harapan
sediakan menyajikan konsumen
Kedai pesanan dibanding
Gubog Kopi  konsumen  lainnya
N Valid 88 88 88
Missing 0 0 0
Mean 3.76 3.82 3.85
Median 4.00 4.00 4.00
Std. Deviation 0.773 0.838 0.878
Variance 0.598 0.702 0.771
Minimum 2 2 2
Maximum 5 5 5
Percentiles 10 3.00 3.00 3.00
20 3.00 3.00 3.00
25 3.00 3.00 3.00
30 4.00 3.70 3.00
40 4.00 4.00 4.00
50 4.00 4.00 4.00
60 4.00 4.00 4.00
70 4.00 4.00 4.00
75 4.00 4.00 4.75
80 4.00 4.20 5.00
90 5.00 5.00 5.00




Y51

Cumulative
Frequency Percent Valid Percent Percent
Valid 2 7 8.0 8.0 8.0
3 18 20.5 20.5 28.4
4 52 59.1 59.1 87.5
5 11 12.5 12.5 100.0
Total 88 100.0 100.0
Y52
Frequency Percent Valid Percent Cumulative
Percent
TS 7 8.0 8.0 8.0
KS 19 21.6 21.6 29.5
Valid S 45 51.1 51.1 80.7
SS 17 19.3 19.3 100.0
Total 88 100.0 100.0
Y 53
Frequency Percent Valid Percent ~ Cumulative
Percent
TS 6 6.8 6.8 6.8
KS 23 26.1 26.1 33.0
Valid S 37 42.0 42.0 75.0
SS 22 25.0 25.0 100.0
Total 88 100.0 100.0




ltem-Total Statistics

Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item01 7.6023 1.760 .760 773
item02 7.7159 2.298 722 .806
item03 7.6591 2.158 .718 .804
ltem-Total Statistics
Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item04 7.7727 1.948 744 .730
item05 7.6477 1.863 .665 .812
item06 7.6023 2.058 .694 779
ltem-Total Statistics
Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item07 7.7273 1.695 .655 .770
item08 7.6705 1.764 677 .749
item09 7.6477 1.587 .690 734




ltem-Total Statistics

Scale Mean Scale Corrected Item- Cronbach's
if Item Variance if Total Alpha if Item

Deleted Item Deleted Correlation Deleted
item10 7.6364 1.958 .735 T77
item11 7.7614 2.207 .675 .833
item12 7.7386 1.988 .753 .759

ltem-Total Statistics
Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item13 7.7727 2.017 .770 727
item14 7.7273 2.132 .708 .788
item15 7.6818 2.082 .661 .835
ltem-Total Statistics
Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted

item17 7.5114 1.908 .766 .766
item18 7.5227 2.137 .735 797
item19 7.5568 2.135 .694 .833




ltem-Total Statistics

Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item20 7.5909 1.831 .753 737
item21 7.5114 1.908 .675 .815
item22 7.5341 1.999 .699 .790
ltem-Total Statistics
Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item23 7.5568 1.951 741 .805
item24 7.4545 2.044 .748 .799
item25 7.6023 2.012 .728 .817
ltem-Total Statistics
Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alphaif Item
Item Deleted Correlation Deleted
item26 7.5114 2.069 757 .818
item27 7.4432 1.813 .739 .842
item28 7.5000 2.046 778 .800




ltem-Total Statistics

Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item29 7.6023 2.219 .726 .799
item30 7.5682 2.041 .707 811
item31 7.5341 1.861 .750 772
ltem-Total Statistics
Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item33 7.4091 1.969 .769 .802
item34 7.4318 2.133 .728 .838
item35 7.4091 2.061 .759 .811
ltem-Total Statistics
Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item36 7.4545 2.044 712 .804
item37 7.3864 1.964 .726 .790
item38 7.5000 1.793 734 .785




ltem-Total Statistics

Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item39 7.3977 1.989 .751 .766
item40 7.4318 2.156 .706 .809
item41 7.3523 2.162 712 .804
ltem-Total Statistics
Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item42 7.4773 2.045 737 .836
item43 7.5227 1.908 .780 .796
item44 7.4318 1.834 .750 .826
ltem-Total Statistics
Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item46 7.5682 2.248 .781 .838
item47 7.6364 2.556 .784 .836
item48 7.7045 2.417 776 .840




ltem-Total Statistics

Scale Mean if =~ Scale Variance Corrected Cronbach's
Item Deleted  if Item Deleted Item-Total Alpha if Item
Correlation Deleted
item49 7.5568 1.997 .765 776
item50 7.5682 2.133 721 .817
item51 7.5795 2.200 721 .817
ltem-Total Statistics
Scale Mean if = Scale Variance Corrected Cronbach's
Item Deleted  if Item Deleted Item-Total Alpha if Item
Correlation Deleted
item52 7.6136 1.711 .750 .723
item53 7.7500 2.167 .627 .842
item54 7.6591 1.790 .732 741
ltem-Total Statistics
Scale Mean if = Scale Variance Corrected Cronbach's
Item Deleted  if Item Deleted Item-Total Alpha if Item
Correlation Deleted
item55 7.5455 1.814 .755 773
item56 7.4773 1.724 724 .800
item57 7.5227 1.747 .705 .818




ltem-Total Statistics

Scale Mean if Scale Corrected Cronbach's
Item Deleted Variance if Item-Total Alpha if Item
Item Deleted Correlation Deleted
item58 7.6705 2.522 722 .832
item59 7.6136 2.286 .751 .803
item60 7.5795 2.155 .763 .793
Reliability Statistics Reliability Statistics
Cronbach's N of ltems Cronbach's N of Items
Alpha Alpha
.854 3 .836 3
Reliability Statistics Reliability Statistics
Cronbach's N of Items Cronbach's N of Items
Alpha Alpha
.819 3 .851 3

Reliability Statistics
Cronbach's N of Items
Alpha

.845 3




Reliability Statistics o o
Reliability Statistics

Cronbach's N of ltems
Cronbach's N of ltems
Alpha
Alpha
.857 3
.843 3
Reliability Statistics Reliability Statistics
Cronbach's N of Items Cronbach's N of Items
Alpha Alpha
.862 3 872 3
Reliability Statistics
Cronbach's N of Items
Alpha
.853 3
Reliability Statistics Reliability Statistics
Cronbach's Cronbach's
Alpha N of Items Alpha N of Items
.870 3 .852 3
Reliability Statistics Reliability Statistics
Cronbach's Cronbach's
Alpha N of ltems Alpha N of ltems

.852 3 .872 3




Reliability Statistics Reliability Statistics
Cronbach's N of Items Cronbach's N of Items
Alpha Alpha

.886 3 .860

Reliability Statistics

Cronbachs N of Items Reliability Statistics

Alpha Cronbach's N of ltems

Alpha

.837 3

.855

Reliability Statistics
Cronbach's N of Items
Alpha

.865 3

One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual
N 88
Normal Parameters?? Mean e
Std. Deviation 5.41265982
Absolute .093
Most Extreme Differences Positive .093
Negative -.075
Test Statistic .093
Asymp. Sig. (2-tailed) .056°

a. Test distribution is Normal.



Coefficients?

Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant)  9.696 2.521 3.847 .000
TOTALX1 .007 .069 .018 .100 .921
1 TOTALX2 -.031 .082 -.080 -.374 .709
TOTALX3 -.098 .095 -.202 1.035- .304
a. Dependent Variable: ABS_RES
Model Summary®
Model R R Adjusted R Std. Error of the Durbin-
Square Square Estimate Watson
1 .8372 .700 .690 5.50847 2.229

a. Predictors: (Constant), TOTALX3, TOTALX1, TOTALX2
b. Dependent Variable: TOTALY



Coefficients?

Model Unstandardized Standardized t Sig. Collinearity
Coefficients Coefficients Statistics
B Std. Beta Tolerance VIF
Error
(Constant) 3.709 3.866 .959 .340
TOTALX1 .332 .106 .319 3.132 .002 344 2.904
' TOTALX2 .363 .126 .349 2.878 .005 242 4125
TOTALX3 .307 .146 .233 2.102 .039 .290 3.446

a. Dependent Variable: TOTALY

ANOVA?
Model Sum of Squares df Mean Square F Sig.
Regression 5961.125 3 1987.042 65.486 .000°
1 Residual 2548.829 84 30.343
Total 8509.955 87

a. Dependent Variable: TOTALY
b. Predictors: (Constant), TOTALX3, TOTALX1, TOTALX2



Lampiran: Daftar Tabel DW (Durbin Watson)

Tabel Durbin-Watson (DW), a = 5%

k=1 k=2 k=3 k=4 k=5
n dL. du i du dL du dL. du di. du
6 0.6102 1.4002
<k 0.6996 1.3564 0.4672 1.8964
8 0.7629 1.3324 0.5591 1.7771 0.3674 2.2866
9 0.8243 1.3199 0.6291 1.6993 0.4548 2.1282 0.2957 2.5881
10 0.8791 1.3197 0.6972 1.6413 0.5253 2.0163 0.3760 2.4137 0.2427 2.8217
1 0.9273 1.3241 0.7580 1.6044 1.9280 04441 2.2833 0.3155 2.6446
12 0.9708 1.3314 0.8122 1.5794 0.6577 1.8640 0.5120 2.1766 0.3796 2.5061
L0097 1.3404 0.8612 1.5621 0.7147 1.8159 0.5745 2.0943 0.4445 2.3897
L0450 1.3503 0.9054 1.5507 0.7667 1.7788 0.6321 2.0296 0.5052 2.2959
0770 1.3605 0.9455 1.5432 0.8140 1.7501 0.6852 1.9774 0.5620 2.2198
1. 0.9820 1.5386 0.8572 1.7277 0.7340 1.9351 0.6150 2.1567
1 1.0154 1.5361 0.8968 1.7101 0.7790 1.9005 0.6641 2.1041
1.3 1.0461 1. 1.6961 0.8204 1.8719 0.7098 2.0600
1. 1.0743 ) & 1.6851 0.8588 1.8482 0.7523 2.0226
1. 1.1004 1. 1.6763 0.8943 1.8283 0.7918 1.9908
1. 1.1246 1. 1.6694 0.9272 1.8116 0.8286 1.9635
1. 1.1471 1.5 1.6640 0.9578 1.7974 0.8629 1.9400
1. 1.1682 1. o 1.6597 0.9864 1.7855 0.8949 1.9196
1. 1.1878 1.5464 1.1010 1.6565 1.0131 1.7753 0.9249 1.9018
| ¥ 1.2063 1.5495 1.1228 1.6540 1.0381 1.7666 0.9530 1.8863
1. 1.2236 1.5528 1.1432 1.6523 1.0616 1.7591 0.9794 1.8727
1 1.2399 1.5562 1.1624 1.6510 1.0836 1.0042 1.8608
1. 1.2553 1.5596 1.1805 1.6503 1.1044 1.0276 1.8502
1. 1.2699 1.5631 1.1976 1.6499 1.1241 1.0497 1.8409
1. 1.2837 1 1.6498 1.1426 1.0706 1.8326
1. 1. 1.5 1.6500 1.1602 1.0904 1.8252
1 1. 1. 1.6505 1.1769 1.1092 1.8187
1 1.3 1. 1.6511 1.1927 1.1270 1.8128
1. 1. 1.5 1.6519 1.2078 1.1439 1.8076
1. 1. 1. 1.6528 1.2221 1.1601 1.8029
1. 1. 1. 1.6539 L. 1.1755 1.7987
1. 1. 1. 1.6550 1. 1.1901 1.7950
1. 1. 1. 1.6563 1. 1.2042 1.7916
1. 1. 1. 1.6575 1. 1.2176 1.7886
1. 1. 1. 1.6589 1. 1.2305 1.7859
1. E 1. 1.6603 1. 1.2428 1.7835
1. 1. 1. 1.6617 1. 1.2546 1.7814
1. 1. 1. 1.6632 1.3 1. 1.7794
1. 1. 1. 1.6647 1. 1. 1.7777
1. 1. 1. 1.6662 1. 1. 1.7762
1. 1. 1. 1.6677 1. 1. 1.7748
1. 1. 1. 1.6692 | & 1 1.7736
1 1. 1. 1.6708 8 1 1.7725
1 1. 1. 1.6723 | &8 1.3 1.7716
1 1. 1. 1.6739 1. 1. 1.7708
1. 1. 1. 1.6754 1.3 1.3 1.7701
1. 1. 1. 1.6769 1. 1. 1.7694
1. 1. L 1.6785 1. 1. 1.7689
1. 1. 1. 1.6800 1. 1. 1.7684
1 1. 1. 1.6815 1. 1. 1.7681
1. 1. 1. 1.6830 1.4201 [ 1.7678
1. 1. 1. 1.6845 1.4264 1. 1.7675
1. L. 1. 1.6860 1.4325 L 1.7673
1. 1. 1. 1.6875 1.4385 1. 1.7672
1. 1. 1. 1.6889 1.4443 1. 1.7671
1. 1. 1. 1.6904 1.4499 1. 1.7671
| 1. 1. 1.6918 1.4554 1. 1.7671
1. 1. 1. 1.6932 1.4607 1. 1.7671
1 1. 1. 1.6946 1.4659 1. 1.7672
1 1. 1. 1.6960 1.4709 1. 1.7673
1. 1. 1. 1.6974 1.4758 1. 1.7675
1. 1. : H 1.6988 1.4806 1. 1.7676
1. 1. 1.7001 1.4853 1. 1.7678
B8 1. 1.7015 1.4899 1. 1.7680
1. 1. 1.7028 1.4943 1.4637 1.7683




n au dr. au Jau au
71 | ¢ 1.6435 1.5577 .7358 1 1.7685
72 1. 1.6457 1.5611 .7366 1. 1.7688
73 ) % 1.6479 1.5645 .7375 1. 1.7691
74 1 1.6500 1.5677 .7383 1. 1.7694
75 1. 1.6521 1.5709 L7390 1. 1.7698
76 1. 1.6541 1.5740 .7399 1. 1.7701
77 1. 1.6561 1.5771 .7407 1.4 1.7704
78 | 1.6581 1.5801 .7415 1. 1.7708
79 1. 1.6601 1.5830 .7423 1. 1.7712
8O 1. 1.6620 1.5859 L7430 1. 1.7716
81 1. 1.6639 1.5888 .7438 1. 1.7720
82 1. 1.6657 1.5915 7446 1. 1.7724
83 1. 1.6675 1.5942 .7454 1. 1.7728
R4 1. 1.6693 1.5969 L7462 1. 1.7732
85 1. 1.6711 1.5995 .7470 1. 1.7736
86 1. 1.6728 1.6021 L7478 1. 1.7740
87 1. 1.6745 1.6046 7485 1. 1.7745
88 1. 1.6762 1.6071 .7493 1. 1.7749
89 1. 1.6778 1.6095 L7501 1. 1.7754
90 1. 1.6794 1.6119 .7508 1. 1.7758
1 | ¥ 1.6810 1.6143 7516 1. 1.7763
92 1. 1.6826 1.6166 .7523 1. 1.7767
93 1. 1.6841 1.6188 .7531 b 1.7772
94 1. 1.6857 1.6211 L7538 1. 1.7776
95 1. 1.6872 1.6233 7546 1. 1.7781
96 1. 1.6887 1.6254 .7553 1. 1.7785
97 1. 1.6901 1.6275 L7560 1. 1.7790
98 1. 1.6916 1.6296 7567 1. 1.7795
99 B 1.6930 1.6317 .7575 1. 1.7799

100 1. 1.6944 1.6337 7582 1. 1.7804
101 1. 1.6958 1.6357 .7589 1. 1.7809
102 1. 1.6971 1.6376 .7596 1. 1.7813
103 1. 1.6985 1.6396 7603 1. 1.7818
104 1. 1.6998 1.6415 L7610 1. 1.7823
105 1. 1.7011 1.6433 7617 1 1.7827
106 1. 1.7024 1.6452 7624 1. 1.7832
107 1. 1.7037 1.6470 7631 1. 1.7837
108 1. 1.7050 1.6488 L7637 1. 1.7841
109 1. 1.7062 1.6505 7644 1. 1.7846
110 1. 1.7074 1.6523 L7651 L 1.7851
i 1. 1.7086 1.6540 7657 1. 1.7855
112 1. 1.7098 1.6557 L7664 1. 1.7860
113 1.6753 1.7110 1.6574 7670 1. 1.7864
114 1.6768 1.7122 1.6590 7677 1. 1.7869
115 1.6783 1.7133 1.6606 L7683 1. 1.7874
116 1.6797 1.7145 1.6622 L7690 1. 1.7878
117 1.6812 1.7156 1.6638 7696 1 1.7883
118 1.6826 1.7167 1.6653 1.6479 1.7520 L7702 1 1.7887
119 1.6839 1.7178 1.6669 1.6496 1.7528 L7709 1 1.7892
120 1.6853 1.7189 1.6684 1.6513 1.7536 L7715 1 1.7896
121 1.6867 1.7200 1.6699 1.6529 1.7544 .7721 1 1.7901
122 1.6880 1.7210 1.6714 1.6545 1.7552 7727 1 1.7905
123 1.6893 1.7221 1.6728 1.6561 1.7559 .7733 1. 1.7910
124 1.6906 1. 1.6743 1.6577 1.7567 7739 1 1.7914
128 1.6919 1. 1.6757 1.6592 1.7574 .7745 1 1.7919
126 1.6932 1. 1.6771 1.6608 1.7582 .7751 1. 1.7923
127 1.6944 1. 1.6785 1.6623 1.7589 .7757 1 1.7928
128 1.6957 b 1.6798 1.6638 1.7596 .7763 1. 1.7932
129 1.6969 1. 1.6812 1.6653 1.7603 7769 1. 1.7937
130 1.6981 1. 1.6825 1.6667 1.7610 7774 1.6346 1.7941
131 1.6993 1. 1.6838 1.6682 1.7617 L7780 1.6363 1.7945
132 1.7005 1. 1.6851 1.6696 1.7624 L7786 1.6380 1.7950
133 1.7017 1.73 1.6864 1.6710 1.7631 7791 1.6397 1.7954
134 1.7028 1.7329 1.6877 1.6724 1.7638 7797 1.6413 1.7958
135 1.7040 1.7338 1.6889 1.6738 1.7645 L7802 1.6429 1.7962
136 1.7051 1.7347 1.6902 1.6751 1.7652 L7808 1.6445 1.7967
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BERITA ACARA UJIAN PROPOSAL SKRIPSI

Pada hari ini Senin tanggal 01bulan Februari tahun 2021 bertempat di Fakultas Ekonomi
dan Bisnis Universitas PGRI Adi Buana Surabaya telah dilaksanakan Ujian Proposal
Skripsi Semester Ganjil Tahun Al\ademllx 2020/2021

T o |

N Mabh: |
| Nama Mahasiswa | Roobi’ atuli\@gvrw?yivah |

| NIM 171500140 R o
| Program Studi ‘ Manajemen |
‘ Judul Proposal Pengaruh kualitas produk, .. kualitas pelayanan, dan
suasana terhadap kepuasan pelanggan di Kedai
| Gubog Kopi Menganti - - |
Dihadiri oleh : —
[ No ‘V NIM ‘ Nama Mahasiswa [ TandaTangan jE
1 \ 171500113 | Fitra Dwi Prayogo | 2021/02/01 11:39:03 AM GMT+7
2 171500 ia Akhyanti | 2021/02/01 11:41:21 AM GMT+7
) ' 171500068 | Nov | Novita tutuko wijaya ningsih 2021/02/01 11:4 AMGMT=7
]—Wnsooou | Miati Dewi 12021/02/01 11:42:16 AM GMT+7
5 171500016 | Afiani puji rahayu 12021/02/01 11:42:43 AM GMT+7
6 Aﬁoomo Ellese Margaretha Kohsya | 2021/02/01 11:43:07 AM GMTHT |
7 171500013 mulmml - 12021/02/01 11:43:28 AM GMT+7 |
s 161500254 | Angga prihantono 2021/02/01 11:44:02 AM GMT~7
9 171500069 | Fransiska Setyo Anjarwati | 2021/02/01 11:45:50 AM GMT+7
171500241 | Firda eka maudina 2021/02/01 11:50:00 AM GMT+7
n' 171500088 ’W’uia N 12021/02/01 11:50:03 AM GMT+7 |
n—’ 171500077 MEYLIA AYU YULIANTI | 2021/02/01 11:56:03 AM GMT+7
13 | 171500133 | Moh. Farid Muktiyono E | 2021/02/01 12:19:30 PM GMT+7
14 [ 171500148 | Moch. Malarif Andri yanto | 2021/02/01 12:46:06 PMGMT+7 |
15 171500085 MARTHA WAHYU F.A 12021/02/01 2:56:20 PM GMT+7 7]
16 171500223 Moch. Fahrul Novaldi 2021/02/01 6:59:40 PM GMT+7 |
17 171500092 | Sailendra sonya k.p 2021/02/01 9:11:01 PM GMT+7 |
Surabaya, 01 Maret 2021
Penguji : Dra. Christina Menuk S., S.E., M.M. ( l‘U-/l)

Pembimbing : 1. Moch. Munir Rachman, Drs., Ec., M.Si., Dr (

2. Edy Sulistiyawan, S.Si., M.Si., Dr y



