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Lampiran 10. Kuisioner Penelitian Skripsi 

KUISIONER TUGAS AKHIR (SKRIPSI) 

Kepada Yth : 

Mahasiswa/I Program Studi Manajemen 2017 Universitas PGRI 

Adi Buana Surabaya 

Ditempat  

Kuisioner ini dibuat guna mencari data penelitian untuk 

penyelesaian tugas akhir (skripsi) Mahasiswi yang bernama 

Khalimatus Sa'diyah Rizki Hidayatillah , Nim 171500083 

,Program Studi Manajemen A - 2017 yang berjudul  “Pengaruh 

Kepercayaan Pelanggan dan Model Penjualan Online 

Terhadap Keputusan Pembelian dengan Minat Beli sebagai 

Variabel Intervening Pada Mahasiswa Prodi Manajemen 

Universitas PGRI Adi Buana Surabaya sebagai Konsumen 

Produk Kosmetik Pond’s”  

Dimohon kesediaanya, untuk meluangkan waktu sejenak dan 

ikut serta dalam pengisian kuisioner ini.  

Atas perhatiannya, saya mengucapkan terima kasih. 

Bagian 1 : 

Berilah tanda (√) pada pilihan jawaban anda : 

1. Jenis kelamin  

( ) Laki-laki   (        ) Perempuan 

2. Usia  

( ) < 20 tahun  (        ) 20 – 30 tahun 

( ) > 30 tahun 

3. Pekerjaan 

( ) Mahasiswa   (        ) Karyawan swasta 

( ) Wiraswasta 

4. Pendapatan  

( ) < Rp. 999.999,-  (        ) > Rp. 3.000.000,- 

(          ) > Rp. 1.000.000,- - Rp. 2.999.999,- 
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5. Penah membeli produk Pond’s 

( ) Ya   (        ) Tidak 

6. Pernah menggunakan produk Pond’s 

( ) Ya   (        ) Tidak 

 

Bagian 2 

Petunjuk pengisian kuisioner 

Pengisian Kuisioner ini adalah dengan memberi tanda centang 

(check list) pada salah satu pilihan jawaban yang telah tersedia.  

Setiap pertanyaan dijawab dengan pendapat mahasiswa/i  

tentang produk Pond's.  

Setiap jawaban dapat berbeda satu dengan yang lainnya, dan 

tidak ada jawaban yang dianggap salah : 

 

Keterangan nilai jawaban kuisioner : 

5 - Sangat Setuju 

4 - Setuju 

3 - Netral 

2 - Tidak Setuju 

1 - Sangat Tidak Setuju 

 
No. Pernyataan  STS TS N S SS 

Kepercayaan Pelanggan 

1. Merek Pond’s telah 
sesuai dengan apa yang 
saya butuhkan. 

     

2. Saya sangat senang 
memakai merek Ponds 
karena cocok dengan 
kulit wajah saya 

     

 
 
 



 
 

 

No. Pernyataan  STS TS N S SS 

3. Merek Pond’s adalah 
Brand yang sudah 
banyak digunakan oleh 
banyak orang. 

     

4. Saya bersedia membeli 
produk Pond’s jika 
cocok tipe kulit wajah 
saya 

     

5. Saya membeli rangkaian 
produk Pond’s karena 
cocok dengan tipe kulit 
wajah saya 

     

Penjualan Online 

1. Saya membeli produk 
Pond’s melalui Forum 
Jual Beli (E-Commerce, 
dan Sosial Media) 

     

2. Saya senang jika 
berbelanja produk 
pond’s melalui Forum 
Jual Beli (E-Commerce, 
dan Sosial Media) 

     

3. Saya membeli produk 
Pond’s memakai cara 
pembayaran online (M-
Banking, E-Banking, dll) 

     

4. Saya senang jika 
membeli produk Pond’s 
memakai cara 
pembayaran online (M-
Banking, E-Banking, dll) 

     

5. Menurut saya jual beli 
secara online sangatlah 
praktis dan efisien 
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No. Pernyataan  STS TS N S SS 

Keputusan Pembelian 

1. Saya membeli produk 
Pond’s karena cocok 
dengan kebutuhan tipe 
kulit wajah saya 

     

2. Saya membeli produk 
Pond’s untuk mengatasi 
masalah tipe kulit wajah 
saya 

     

3. Saya mencari informasi 
melalui internet 
(google,dll) tentang 
produk pond’s sebelum 
membelinya 

     

4. Saya mencari informasi 
melalui E-Commerce 
(Shopee, Lazada, dll) 
tentang produk pond’s 
sebelum membelinya 

     

5. Saya mencari informasi 
melalui teman saya yang 
sudah pernah memakai 
produk Pond’s 

     

6. Saya melihat iklan 
produk Pond’s hingga 
saya tertarik 
membelinya 

     

7. Saya memakai 
serangkaian produk 
pond’s yang sesuai 
dengan tipe kulit wajah 
saya. 

     

8. Saya memakai produk 
Pond’s sesuai anjuran 
pemakaian produk 

     



 
 

 

No. Pernyataan  STS TS N S SS 

9. Saya puas setelah 
memakai produk pond’s 

     

10. Saya tidak cocok 
memakai produk Pond’s 

     

Minat Beli 

1. Saya tertarik dengan 
produk Pond’s setelah 
melihat iklan di media 
sosial (Instagram, 
Twitter, dll) 

     

2. Saya tertarik dengan 
produk Pond’s setelah 
melihat iklan di televise 

     

3. Saya tertarik dengan 
produk Pond’s setelah 
melihat iklan di aplikasi 
E-Commerce (Shopee, 
Lazada, Tokopedia,dll) 

     

4. Saya tertarik membeli  
produk Pond’s setelah 
melihat potongan harga 
di aplikasi E-Commerce 
(Shopee, Lazada, 
Tokopedia,dll) 

     

5. Saya tertarik membeli 
produk Pond’s karena 
harganya terjangkau 

     

6. Saya tertarik membeli 
produk Pond’s setelah 
membandingkan harga 
yang lebih murah 
dengan merek lain 

     

7. Produk Pond’s sangat 
bagus pada tipe kulit 
wajah saya 
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No. Pernyataan  STS TS N S SS 

8. Produk Pond’s memiliki 
banyak varian yang 
dapat diunggutkan pada 
setiap variannya 

     

9. Produk Pond’s 
diproduksi oleh 
Perusahaan terkemuka 
sehingga menghasilkan 
produk yang bagus 

     

10. Produk Pond’s adalah 
produk yang bagus dan 
dapat mengatasi semua 
permasalahan tipe kulit 
wajah 

     



 
 

No. Jenis Kelamin Usia Pendapatan Pekerjaan 

Resp 1. 1 2 3 3 
Resp 2. 2 2 3 1 
Resp 3. 2 2 2 2 
Resp 4. 1 2 2 1 
Resp 5. 2 2 2 3 
Resp 6. 2 2 3 1 
Resp 7. 1 2 3 2 
Resp 8. 2 2 3 2 
Resp 9. 1 2 2 1 
Resp 10. 2 2 2 1 
Resp 11. 2 2 1 1 
Resp 12. 2 2 3 1 
Resp 13. 1 2 1 1 
Resp 14. 1 2 3 2 
Resp 15. 1 2 1 2 
Resp 16. 1 2 1 2 
Resp 17. 1 2 2 1 
Resp 18. 2 2 1 2 
Resp 19. 1 2 3 1 
Resp 20. 1 2 1 1 
Resp 21. 1 2 2 1 
Resp 22. 2 2 2 1 
Resp 23. 2 2 3 2 
Resp 24. 2 2 3 1 
Resp 25. 1 2 3 1 
Resp 26. 2 2 1 2 
Resp 27. 1 2 3 1 
Resp 28. 1 2 1 2 
Resp 29. 2 2 3 1 
Resp 30 1 2 1 2 
Resp 31. 1 2 3 1 





 
 

 

No. Jenis Kelamin Usia Pendapatan Pekerjaan 

Resp 32. 1 2 3 1 
Resp 33. 1 2 2 1 
Resp 34. 2 2 1 2 
Resp 35. 2 2 1 2 
Resp 36. 1 2 3 1 
Resp 37. 2 2 2 1 
Resp 38. 1 2 1 2 
Resp 39. 2 2 1 2 
Resp 40. 2 2 3 2 
Resp 41. 2 2 1 1 
Resp 42. 2 2 1 1 
Resp 43. 1 2 3 1 
Resp 44. 2 2 2 2 
Resp 45. 2 2 1 2 
Resp 46. 1 2 2 1 
Resp 47. 2 2 2 1 
Resp 48. 2 2 1 2 
Resp 49. 2 2 1 2 
Resp 50. 2 2 2 1 
Resp 51. 1 2 1 2 
Resp 52. 2 2 3 1 
Resp 53. 2 2 2 2 
Resp 54. 1 2 3 3 
Resp 55. 2 2 3 1 
Resp 56. 2 2 2 1 
Resp 57. 1 2 3 1 
Resp 58. 1 2 3 2 
Resp 59. 2 2 2 1 
Resp 60. 1 2 1 2 
Resp 61 2 2 2 2 
Resp 62. 2 2 3 1 





 
 

No. Jenis Kelamin Usia Pendapatan Pekerjaan 

Resp 63. 1 2 3 1 
Resp 64. 2 2 1 2 
Resp 65. 2 2 1 1 
Resp 66. 1 2 3 1 
Resp 67. 2 2 2 3 
Resp 68. 2 2 2 1 





 
 

No. Pernah membeli 
produk Pond’s 

Pernah menggunakan 
produk Pond’s 

Resp 1. 1 1 
Resp 2. 1 1 
Resp 3. 1 1 
Resp 4. 1 1 
Resp 5. 1 1 
Resp 6. 1 1 
Resp 7. 1 1 
Resp 8. 1 1 
Resp 9. 1 1 
Resp 10. 1 1 
Resp 11. 1 1 
Resp 12. 1 1 
Resp 13. 1 1 
Resp 14. 1 1 
Resp 15. 1 1 
Resp 16. 1 1 
Resp 17. 1 1 
Resp 18. 1 1 
Resp 19. 1 1 
Resp 20. 1 1 
Resp 21. 1 1 
Resp 22. 1 1 
Resp 23. 1 1 
Resp 24. 1 1 
Resp 25. 1 1 
Resp 26. 1 1 
Resp 27. 1 1 
Resp 28. 1 1 
Resp 29. 1 1 
Resp 30 1 1 





 
 

No. Pernah membeli 
produk Pond’s 

Pernah menggunakan 
produk Pond’s 

Resp 31. 1 1 
Resp 32. 1 1 
Resp 33. 1 1 
Resp 34. 1 1 
Resp 35. 1 1 
Resp 36. 1 1 
Resp 37. 1 1 
Resp 38. 1 1 
Resp 39. 1 1 
Resp 40. 1 1 
Resp 41. 1 1 
Resp 42. 1 1 
Resp 43. 1 1 
Resp 44. 1 1 
Resp 45. 1 1 
Resp 46. 1 1 
Resp 47. 1 1 
Resp 48. 1 1 
Resp 49. 1 1 
Resp 50. 1 1 
Resp 51. 1 1 
Resp 52. 1 1 
Resp 53. 1 1 
Resp 54. 1 1 
Resp 55. 1 1 
Resp 56. 1 1 
Resp 57. 1 1 
Resp 58. 1 1 
Resp 59. 1 1 
Resp 60 1 1 





 
 

No. Pernah membeli 
produk Pond’s 

Pernah menggunakan 
produk Pond’s 

Resp 61. 1 1 
Resp 62. 1 1 
Resp 63. 1 1 
Resp 64. 1 1 
Resp 65. 1 1 
Resp 66. 1 1 
Resp 67. 1 1 
Resp 68. 1 1 





 
 

No. 
Kepercayaan Pelanggan 

X1.1 X1.2 X1.3 X1.4 X1.5 Rata-rata Jumlah 

Resp 1. 3 4 4 4 4 3.80 19 

Resp 2. 4 4 4 4 4 4.00 20 

Resp 3.  4 4 5 4 4 4.20 21 

Resp 4. 4 4 5 5 5 4.60 23 

Resp 5. 4 4 4 4 4 4.00 20 

Resp 6. 4 4 4 4 4 4.00 20 

Resp 7. 3 2 5 5 3 3.60 18 

Resp 8. 5 5 5 5 5 5.00 25 

Resp 9. 3 3 4 4 3 3.40 17 

Resp 10. 3 3 5 5 4 4.00 20 

Resp 11. 4 4 4 4 3 3.80 19 

Resp 12. 2 2 5 5 2 3.20 16 

Resp 13. 5 5 5 5 5 5.00 25 

Resp 14. 3 3 4 3 3 3.20 16 

Resp 15. 4 3 3 4 3 3.40 17 

Resp 16 5 5 5 5 5 5.00 25 

Resp 17. 4 4 5 4 4 4.20 21 

Resp 18. 3 2 4 4 2 3.00 15 

Resp 19 5 4 3 3 3 3.60 18 

Resp 20. 4 4 5 4 4 4.20 21 

Resp 21. 4 4 4 4 4 4.00 20 





 
 

 

No. 
Kepercayaan Pelanggan 

X1.1 X1.2 X1.3 X1.4 X1.5 Rata-rata Jumlah 

Resp 22. 2 2 5 4 2 3.00 15 

Resp 23. 3 2 3 5 5 3.60 18 

Resp 24.  3 3 4 5 4 3.80 19 

Resp 25. 4 4 3 4 4 3.80 19 

Resp 26 2 3 3 3 4 3.00 15 

Resp 27 5 4 4 4 3 4.00 20 

Resp 28 3 3 4 3 3 3.20 16 

Resp 29 3 3 4 4 4 3.60 18 

Resp 30 5 4 5 5 3 4.40 22 

Resp 31. 4 5 5 3 3 4.00 20 

Resp 32. 2 3 3 3 3 2.80 14 

Resp 33. 3 3 4 3 3 3.20 16 

Resp 34 5 5 5 5 5 5.00 25 

Resp 35. 3 2 5 5 3 3.60 18 

Resp 36. 4 3 4 4 4 3.80 19 

Resp 37 3 3 5 4 3 3.60 18 

Resp 38. 4 4 4 4 4 4.00 20 

Resp 39. 4 3 4 3 3 3.40 17 

Resp 40 5 5 5 5 5 5.00 25 

Resp 41. 4 4 5 4 4 4.20 21 

Resp 42. 5 4 5 5 4 4.60 23 





 
 

No. 
Kepercayaan Pelanggan 

X1.1 X1.2 X1.3 X1.4 X1.5 Rata-rata Jumlah 

Resp 43. 4 5 5 5 4 4.60 23 

Resp 44. 3 2 3 3 4 3.00 15 

Resp 45.  2 2 4 3 3 2.80 14 

Resp 46. 4 4 4 5 4 4.20 21 

Resp 47 4 5 4 3 4 4.00 20 

Resp 48 4 3 4 3 3 3.40 17 

Resp 49 3 3 4 4 3 3.40 17 

Resp 50 3 3 4 4 3 3.40 17 

Resp 51 5 5 5 5 5 5.00 25 

Resp 52. 4 4 4 4 4 4.00 20 

Resp 53. 3 4 5 4 4 4.00 20 

Resp 54. 4 3 4 4 3 3.60 18 

Resp 55 5 4 3 5 3 4.00 20 

Resp 56. 3 4 4 3 4 3.60 18 

Resp 57. 4 4 3 4 3 3.60 18 

Resp 58 4 5 4 3 4 4.00 20 

Resp 59. 5 4 5 3 4 4.20 21 

Resp 60. 3 4 3 4 4 3.60 18 

Resp 61 4 3 4 4 4 3.80 19 

Resp 62. 3 4 4 4 3 3.60 18 

Resp 63. 4 4 5 4 3 4.00 20 





 
 

No. 
Kepercayaan Pelanggan 

X1.1 X1.2 X1.3 X1.4 X1.5 Rata-rata Jumlah 

Resp 64. 4 4 3 4 4 3.80 19 

Resp 65. 5 4 3 4 5 4.20 21 

Resp 66.  3 2 3 3 3 2.80 14 

Resp 67. 3 3 3 4 4 3.40 17 

Resp 68 4 4 3 4 4 3.80 19 





 
 

No. 
Penjualan Online 

X2.1 X2.2 X2.3 X2.4 X2.5 Rata-rata Jumlah 

Resp 1. 2 3 2 2 4 2.60 13 

Resp 2. 4 4 4 4 4 4.00 20 

Resp 3.  4 4 3 4 5 4.00 20 

Resp 4. 4 4 4 4 4 4.00 20 

Resp 5. 4 4 4 4 4 4.00 20 

Resp 6. 4 4 4 4 4 4.00 20 

Resp 7. 2 3 3 3 5 3.20 16 

Resp 8. 5 5 1 1 5 3.40 17 

Resp 9. 3 3 3 3 4 3.20 16 

Resp 10. 3 3 3 3 5 3.40 17 

Resp 11. 4 3 4 4 4 3.80 19 

Resp 12. 5 5 5 5 5 5.00 25 

Resp 13. 5 5 5 5 5 5.00 25 

Resp 14. 3 3 3 3 3 3.00 15 

Resp 15. 3 3 4 3 3 3.20 16 

Resp 16 5 5 5 5 5 5.00 25 

Resp 17. 4 4 4 4 5 4.20 21 

Resp 18. 4 4 4 5 5 4.40 22 

Resp 19 4 4 3 3 5 3.80 19 

Resp 20. 4 4 4 4 5 4.20 21 

Resp 21. 4 4 4 4 4 4.00 20 





 
 

No. 
Penjualan Online 

X1.1 X1.2 X1.3 X1.4 X1.5 Rata-rata Jumlah 

Resp 22. 3 3 3 3 4 3.20 16 

Resp 23. 3 3 4 4 3 3.40 17 

Resp 24.  4 4 4 4 4 4.00 20 

Resp 25. 3 4 3 3 4 3.40 17 

Resp 26 4 4 4 4 3 3.80 19 

Resp 27 4 4 3 4 4 3.80 19 

Resp 28 2 2 2 2 4 2.40 12 

Resp 29 3 3 3 3 4 3.20 16 

Resp 30 4 4 5 5 5 4.60 23 

Resp 31. 5 1 1 2 5 2.80 14 

Resp 32. 2 2 2 3 2 2.20 11 

Resp 33. 2 2 2 2 5 2.60 13 

Resp 34 5 5 5 5 5 5.00 25 

Resp 35. 3 3 3 3 3 3.00 15 

Resp 36. 5 4 4 4 3 4.00 20 

Resp 37 4 3 3 4 4 3.60 18 

Resp 38. 4 4 4 4 4 4.00 20 

Resp 39. 3 3 3 3 3 3.00 15 

Resp 40 5 5 5 5 5 5.00 25 

Resp 41. 3 3 3 3 5 3.40 17 

Resp 42. 2 3 3 3 5 3.20 16 





 
 

No. 
Penjualan Online 

X1.1 X1.2 X1.3 X1.4 X1.5 Rata-rata Jumlah 

Resp 43. 5 5 4 4 5 4.60 23 

Resp 44. 2 2 2 2 5 2.60 13 

Resp 45.  4 3 3 4 4 3.60 18 

Resp 46. 4 4 4 4 4 4.00 20 

Resp 47 4 2 4 3 3 3.20 16 

Resp 48 2 3 3 3 3 2.80 14 

Resp 49 1 5 5 5 5 4.20 21 

Resp 50 4 4 4 4 4 4.00 20 

Resp 51 5 5 5 5 5 5.00 25 

Resp 52. 2 2 4 4 4 3.20 16 

Resp 53. 4 4 4 4 5 4.20 21 

Resp 54. 5 4 3 4 5 4.20 21 

Resp 55 4 5 4 3 3 3.80 19 

Resp 56. 4 5 4 3 4 4.00 20 

Resp 57. 4 5 4 3 3 3.80 19 

Resp 58 4 5 4 4 3 4.00 20 

Resp 59. 4 3 4 5 3 3.80 19 

Resp 60. 4 3 4 4 3 3.60 18 

Resp 61 4 3 4 5 4 4.00 20 

Resp 62. 4 3 4 3 3 3.40 17 

Resp 63. 4 5 4 3 4 4.00 20 





 
 

No. 
Penjualan Online 

X1.1 X1.2 X1.3 X1.4 X1.5 Rata-rata Jumlah 

Resp 64. 4 4 5 4 4 4.20 21 

Resp 65. 4 4 3 4 3 3.60 18 

Resp 66.  4 3 4 4 4 3.80 19 

Resp 67. 4 4 3 4 4 3.80 19 

Resp 68 4 4 5 4 4 4.20 21 





 
 

No. 

Keputusan Pembelian 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 Y.10 Rata- 
rata 

jumlah 

Resp 1 4 4 4 4 5 5 4 4 4 4 4.20 42 
Resp 2 4 3 4 3 3 4 5 4 5 3 3.80 38 

Resp 3 5 4 3 5 4 5 3 3 5 4 4.10 41 

Resp 4 4 3 3 4 3 4 3 4 5 4 3.70 37 

Resp 5 3 4 3 3 3 4 4 3 4 5 3.60 36 

Resp 6 4 4 4 4 4 3 3 4 4 3 3.70 37 

Resp 7 2 3 5 3 5 3 4 3 2 5 3.50 35 

Resp 8 5 5 5 5 5 5 5 5 5 5 5.00 50 

Resp 9 4 4 3 3 4 4 3 5 3 3 3.60 36 

Resp 
10 

4 4 4 3 5 3 3 3 4 2 3.50 35 

Resp 
11 

4 3 4 3 3 4 4 5 3 3 3.60 36 

Resp 
12 

2 2 5 5 5 5 2 5 2 5 3.80 38 

Resp 
13 

5 4 4 4 5 4 3 3 5 3 4.00 40 

Resp 
14 

3 3 3 3 3 3 3 3 3 3 3.00 30 

Resp 
15 

3 3 3 3 3 3 3 3 3 3 3.00 30 

Resp 
16 

5 4 5 4 4 3 3 2 4 5 3.90 39 

Resp 
17 

4 4 5 3 5 4 2 4 5 2 3.80 38 

Resp 
18 

3 3 5 4 4 3 3 4 3 4 3.60 36 





 
 

No. 

Keputusan Pembelian 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 Y.10 Rata- 
rata 

jumlah 

Resp 
19 

3 3 4 4 3 3 3 4 5 4 3.60 36 

Resp 
20 

4 3 4 3 4 2 3 4 5 4 3.60 36 

Resp 
21 

4 4 5 5 3 3 3 2 3 4 3.60 36 

Resp 
22 

3 3 4 4 5 3 3 5 3 5 3.80 38 

Resp 
23 

4 5 4 3 5 3 5 3 4 4 4.00 40 

Resp 
24 

3 5 4 4 4 3 4 4 4 3 3.80 38 

Resp 
25 

4 4 3 3 3 4 4 4 4 3 3.60 36 

Resp 
26 

4 4 3 3 3 3 3 4 4 4 3.50 35 

Resp 
27 

3 4 5 4 5 5 4 4 4 3 4.10 41 

Resp 
28 

3 2 4 2 3 3 3 3 3 2 2.80 28 

Resp 
29 

3 3 3 4 4 4 3 3 3 4 3.40 34 

Resp 
30 

3 4 4 3 3 3 3 4 4 3 3.40 34 

Resp 
31 

4 4 4 4 3 3 3 3 5 4 3.70 37 

Resp 
32 

2 2 3 2 2 3 2 2 2 2 2.20 22 

Resp 
33 

3 3 3 3 2 5 3 3 3 2 3.00 30 

Resp 
34 

4 3 5 5 4 3 4 4 4 3 3.90 39 

Resp 
35 

2 3 5 5 5 5 3 3 3 3 3.70 37 





 
 

No. 

Keputusan Pembelian 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 Y.10 Rata- 
rata 

jumlah 

Resp 
36 

5 4 2 4 4 4 5 4 3 5 4.00 40 

Resp 
37 

3 4 4 4 3 4 4 3 4 3 3.60 36 

Resp 
38 

4 4 4 4 4 4 4 4 4 4 4.00 40 

Resp 
39 

3 3 3 3 3 3 3 3 3 3 3.00 30 

Resp 
40 

5 5 3 4 4 3 4 4 5 4 4.10 41 

Resp 
41 

4 4 5 4 5 5 4 5 5 1 4.20 42 

Resp 
42 

4 3 5 4 5 3 2 4 4 4 3.80 38 

Resp 
43 

4 4 5 3 5 4 5 5 5 5 4.50 45 

Resp 
44 

3 4 4 4 3 5 5 5 3 5 4.10 41 

Resp 
45 

3 3 3 4 4 3 3 3 3 4 3.30 33 

Resp 
46 

4 3 4 3 4 5 5 4 3 4 3.90 39 

Resp 
47 

2 4 3 4 5 3 3 3 4 4 3.50 35 

Resp 
48 

3 3 4 3 3 3 3 3 3 3 3.10 31 

Resp 
49 

4 5 4 5 3 4 5 4 5 3 4.20 42 

Resp 
50 

2 2 4 4 4 4 4 4 4 4 3.60 36 

Resp 
51 

4 4 3 5 4 3 4 5 4 5 4.10 41 

Resp 
52 

4 4 4 4 4 4 4 4 4 2 3.80 38 





 
 

No. 

Keputusan Pembelian 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 Y.10 Rata- 
rata 

jumlah 

Resp 
53 

4 3 3 3 4 3 2 3 3 3 3.10 31 

Resp 
54 

4 3 4 5 3 4 3 3 4 3 3.60 36 

Resp 
55 

5 4 3 3 2 3 4 5 4 3 3.60 36 

Resp 
56 

4 4 5 4 4 4 3 4 5 4 4.10 41 

Resp 
57 

3 3 4 5 4 4 4 4 3 4 3.80 38 

Resp 
58 

4 4 4 4 3 4 3 2 3 4 3.50 35 

Resp 
59 

4 3 3 3 3 4 3 4 5 3 3.50 35 

Resp 
60 

4 4 3 4 4 4 3 4 3 4 3.70 37 

Resp 
61 

4 4 4 5 4 4 5 3 4 3 4.00 40 

Resp 
62 

4 5 4 4 3 4 3 4 3 4 3.80 38 

Resp 
63 

4 4 5 4 5 3 4 4 4 5 4.20 42 

Resp 
64 

4 4 3 4 4 4 5 4 4 3 3.90 39 

Resp 
65 

4 5 4 5 4 4 3 4 4 3 4.00 40 

Resp 
67 

4 3 5 4 3 4 3 3 5 4 3.80 38 

Resp 
68 

4 4 5 4 3 4 4 3 3 3 3.70 37 





 
 

No. 

Minat beli 

Z.1 Z.2 Z.3 Z.4 Z.5 Z.6 Z.7 Z.8 Z.9 Z.10 Rata- 
rata 

jumlah 

Resp 1 4 4 3 4 4 4 4 4 4 3 3.80 38 
Resp 2 4 3 3 3 3 4 3 2 5 3 3.30 33 

Resp 3 4 4 5 4 3 4 4 4 5 5 4.20 42 

Resp 4 4 4 4 4 4 4 4 4 4 4 4.00 40 

Resp 5 4 4 4 4 4 4 4 4 4 4 4.00 40 

Resp 6 3 3 3 4 4 4 3 4 4 4 3.60 36 

Resp 7 4 4 4 4 5 5 4 4 5 5 4.40 44 

Resp 8 5 5 5 4 5 4 5 4 5 5 4.70 47 

Resp 9 3 4 4 3 4 4 3 3 3 3 3.40 34 

Resp 
10 

3 3 3 4 3 3 3 4 4 3 3.30 33 

Resp 
11 

4 4 4 4 4 4 4 4 4 3 3.90 39 

Resp 
12 

5 5 4 4 3 3 3 4 4 5 4.00 40 

Resp 
13 

5 5 4 3 4 5 4 5 3 4 4.20 42 

Resp 
14 

3 3 3 3 3 3 3 4 4 4 3.30 33 

Resp 
15 

3 3 3 3 3 3 3 4 3 3 3.10 31 

Resp 
16 

5 5 5 5 5 5 5 5 5 5 5.00 50 

Resp 
17 

5 4 4 4 4 4 5 4 4 4 4.20 42 

Resp 
18 

4 3 3 4 3 4 3 4 4 4 3.60 36 





 
 

No. 

Minat Beli 

Z.1 Z.2 Z.3 Z.4 Z.5 Z.6 Z.7 Z.8 Z.9 Z.10 Rata- 
rata 

jumlah 

Resp 
19 

5 4 4 4 3 4 4 3 4 3 3.80 38 

Resp 
20 

5 4 4 4 4 4 5 4 4 4 4.20 42 

Resp 
21 

4 4 4 4 4 4 4 4 4 4 4.00 40 

Resp 
22 

3 3 3 3 3 4 2 5 5 5 3.60 36 

Resp 
23 

5 5 5 5 5 5 1 3 5 3 4.20 42 

Resp 
24 

3 3 3 4 4 3 3 3 4 5 3.50 35 

Resp 
25 

4 4 3 4 4 4 4 4 4 4 3.90 39 

Resp 
26 

3 4 4 3 3 2 2 3 4 3 3.10 31 

Resp 
27 

3 4 3 4 4 4 4 5 4 5 4.00 40 

Resp 
28 

3 3 3 3 3 3 3 4 4 2 3.10 31 

Resp 
29 

3 4 3 4 4 3 2 3 3 3 3.20 32 

Resp 
30 

3 3 3 4 4 4 3 4 3 4 3.50 35 

Resp 
31 

3 5 3 5 5 4 3 4 4 4 4.00 40 

Resp 
32 

2 2 1 1 1 2 2 2 1 2 1.60 16 

Resp 
33 

3 5 3 3 3 3 3 3 3 3 3.20 32 

Resp 
34 

5 4 4 4 3 4 4 3 4 3 3.80 38 

Resp 
35 

4 3 4 4 4 3 3 4 4 5 3.80 38 





 
 

No. 

Minat Beli 

Z.1 Z.2 Z.3 Z.4 Z.5 Z.6 Z.7 Z.8 Z.9 Z.10 Rata- 
rata 

jumlah 

Resp 
36 

4 4 4 3 4 4 5 3 4 5 4.00 40 

Resp 
37 

4 4 3 3 3 3 2 4 3 3 3.20 32 

Resp 
38 

4 4 4 4 4 4 4 4 4 4 4.00 40 

Resp 
39 

4 3 3 3 3 3 3 3 3 3 3.10 31 

Resp 
40 

4 3 3 4 4 3 4 5 3 4 3.70 37 

Resp 
41 

5 4 3 4 5 4 3 4 5 3 4.00 40 

Resp 
42 

4 3 4 3 5 2 3 4 5 4 3.70 37 

Resp 
43 

4 5 4 3 4 3 5 4 4 5 4.10 41 

Resp 
44 

4 3 2 2 4 4 5 4 3 4 3.50 35 

Resp 
45 

3 3 3 3 3 2 2 3 3 3 2.80 28 

Resp 
46 

4 4 4 4 4 4 4 4 4 3 3.90 39 

Resp 
47 

3 3 3 4 3 4 4 5 3 2 3.40 34 

Resp 
48 

3 3 3 3 3 3 3 3 3 3 3.00 30 

Resp 
49 

5 5 5 5 5 5 5 5 5 5 5.00 50 

Resp 
50 

3 3 3 3 3 4 2 5 5 3 3.40 34 

Resp 
51 

5 4 4 5 4 3 5 3 3 4 4.00 40 

Resp 
52 

4 4 4 4 4 4 4 4 4 4 4.00 40 





 
 

No. 

Minat Beli 

Z.1 Z.2 Z.3 Z.4 Z.5 Z.6 Z.7 Z.8 Z.9 Z.10 Rata- 
rata 

jumlah 

Resp 
53 

3 3 3 4 5 4 4 4 4 4 3.80 38 

Resp 
54 

5 4 3 4 3 4 5 3 4 5 4.00 40 

Resp 
55 

5 5 4 4 3 3 5 4 3 5 4.10 41 

Resp 
56 

4 5 4 3 4 5 4 3 4 3 3.90 39 

Resp 
57 

4 3 4 3 4 3 4 3 3 5 3.60 36 

Resp 
58 

4 3 4 5 4 4 4 4 3 4 3.90 39 

Resp 
59 

4 4 3 4 3 4 4 3 4 4 3.70 37 

Resp 
60 

4 4 3 3 4 3 3 3 4 4 3.50 35 

Resp 
61 

4 3 4 3 4 4 3 4 3 4 3.60 36 

Resp 
62 

4 5 4 3 4 4 5 4 4 4 4.10 41 

Resp 
63 

4 4 3 4 3 4 4 3 4 4 3.70 37 

Resp 
64 

4 4 5 4 4 3 3 3 3 4 3.70 37 

Resp 
65 

4 4 3 4 4 4 4 4 5 4 4.00 40 

Resp 
67 

4 3 3 4 4 4 4 3 4 4 3.70 37 

Resp 
68 

4 4 4 5 4 4 4 4 5 4 4.20 42 





 
 

Lampiran 11. Uji Karakteristik Responden 

Statistics 

 

Sudahpernahme

mbeli 

sudahpernahme

nggunakan 

N Valid 68 68 

Missing 0 0 

 

 

Sudahpernahmembeli 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ya 68 100.0 100.0 100.0 

 

 

sudahpernahmenggunakan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ya 68 100.0 100.0 100.0 

 

Usia 

Jenis Kelamin 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Laki – laki 30 44.1 44.1 44.1 

Perempuan 38 55.9 55.9 100.0 

Total 68 100.0 100.0  
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Frequenc

y Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 20 - 30 

Tahun 

68 100.0 100.0 100.0 

 

 

Pekerjaan 

 

Frequen

cy Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Mahasiswa 38 55.9 55.9 55.9 

Karyawan 

Swasta 

26 38.2 38.2 94.1 

Wiraswasta 4 5.9 5.9 100.0 

Total 68 100.0 100.0  

 

 
 

Pendapatan 

 

Frequenc

y Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid < Rp. 999.999,- 22 32.4 32.4 32.4 

> Rp. 1.000.000,- - Rp. 

2.999.999,- 

20 29.4 29.4 61.8 

> 3.000.000 26 38.2 38.2 100.0 

Total 68 100.0 100.0  



 
 

Lampiran 12. Uji Karakteristik Responden 

Kepercayaan Pelanggan 

 

 

 

Statistics 

 X1_1 X1_2 X1_3 X1_4 X1_5 

N Valid 68 68 68 68 68 

Missing 0 0 0 0 0 

X1_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 5 7.4 7.4 7.4 

N 22 32.4 32.4 39.7 

S 28 41.2 41.2 80.9 

SS 13 19.1 19.1 100.0 

Total 68 100.0 100.0  

X1_2 

 

Frequenc

y Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid TS 9 13.2 13.2 13.2 

N 19 27.9 27.9 41.2 

S 30 44.1 44.1 85.3 

SS 10 14.7 14.7 100.0 

Total 68 100.0 100.0  
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X1_3 

 

Frequenc

y Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid N 15 22.1 22.1 22.1 

S 29 42.6 42.6 64.7 

SS 24 35.3 35.3 100.0 

Total 68 100.0 100.0  

 

 

X1_4 

 

Frequenc

y Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid N 16 23.5 23.5 23.5 

S 34 50.0 50.0 73.5 

SS 18 26.5 26.5 100.0 

Total 68 100.0 100.0  

 

 

X1_5 

 

Frequenc

y Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid SS 3 4.4 4.4 4.4 

N 25 36.8 36.8 41.2 

S 31 45.6 45.6 86.8 

SS 9 13.2 13.2 100.0 

Total 68 100.0 100.0  

 



 
 

Statistics 

 X2_1 X2_2 X2_3 X2_4 X2_5 

N Valid 68 68 68 68 68 

Missing 0 0 0 0 0 

Penjualan Online  

 

X2_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.5 1.5 1.5 

TS 9 13.2 13.2 14.7 

N 11 16.2 16.2 30.9 

S 36 52.9 52.9 83.8 

SS 11 16.2 16.2 100.0 

Total 68 100.0 100.0  

 

 

X2_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.5 1.5 1.5 

TS 6 8.8 8.8 10.3 

N 22 32.4 32.4 42.6 

S 25 36.8 36.8 79.4 

STS 14 20.6 20.6 100.0 

Total 68 100.0 100.0  
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X2_3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 2 2.9 2.9 2.9 

TS 5 7.4 7.4 10.3 

N 20 29.4 29.4 39.7 

S 31 45.6 45.6 85.3 

SS 10 14.7 14.7 100.0 

Total 68 100.0 100.0  

 

X2_4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.5 1.5 1.5 

TS 5 7.4 7.4 8.8 

N 21 30.9 30.9 39.7 

S 30 44.1 44.1 83.8 

SS 11 16.2 16.2 100.0 

Total 68 100.0 100.0  

 

 

X2_5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 1.5 1.5 1.5 

N 16 23.5 23.5 25.0 



 
 

S 27 39.7 39.7 64.7 

SS 24 35.3 35.3 100.0 

Total 68 100.0 100.0  

 

 

Keputusan Pembelian 

 

Y_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 6 8.8 8.8 8.8 

N 18 26.5 26.5 35.3 

S 37 54.4 54.4 89.7 

SS 7 10.3 10.3 100.0 

Total 68 100.0 100.0  

 

 

Y_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 4 5.9 5.9 5.9 

N 25 36.8 36.8 42.6 

S 32 47.1 47.1 89.7 

SS 7 10.3 10.3 100.0 

Total 68 100.0 100.0  
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Y_3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 1.5 1.5 1.5 

N 21 30.9 30.9 32.4 

S 29 42.6 42.6 75.0 

SS 17 25.0 25.0 100.0 

Total 68 100.0 100.0  

 

 

Y_4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 2 2.9 2.9 2.9 

N 22 32.4 32.4 35.3 

S 32 47.1 47.1 82.4 

SS 12 17.6 17.6 100.0 

Total 68 100.0 100.0  

 

 

Y_5 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid TS 3 4.4 4.4 4.4 

N 25 36.8 36.8 41.2 

S 24 35.3 35.3 76.5 



 
 

SS 16 23.5 23.5 100.0 

Total 68 100.0 100.0  

 

 

Y_6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 1.5 1.5 1.5 

N 29 42.6 42.6 44.1 

S 28 41.2 41.2 85.3 

SS 10 14.7 14.7 100.0 

Total 68 100.0 100.0  

 

 

Y_7 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid TS 5 7.4 7.4 7.4 

N 33 48.5 48.5 55.9 

S 20 29.4 29.4 85.3 

SS 10 14.7 14.7 100.0 

Total 68 100.0 100.0  

 

 

Y_8 
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 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 4 5.9 5.9 5.9 

N 23 33.8 33.8 39.7 

S 31 45.6 45.6 85.3 

SS 10 14.7 14.7 100.0 

Total 68 100.0 100.0  

 

 

Y_9 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 3 4.4 4.4 4.4 

N 23 33.8 33.8 38.2 

S 25 36.8 36.8 75.0 

SS 17 25.0 25.0 100.0 

Total 68 100.0 100.0  

 

Y_10 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.5 1.5 1.5 

TS 6 8.8 8.8 10.3 

N 25 36.8 36.8 47.1 

S 25 36.8 36.8 83.8 

SS 11 16.2 16.2 100.0 

Total 68 100.0 100.0  



 
 

Minat Beli 

 

Z_1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 1.5 1.5 1.5 

N 19 27.9 27.9 29.4 

S 34 50.0 50.0 79.4 

SS 14 20.6 20.6 100.0 

Total 68 100.0 100.0  

 

 

Z_2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 1.5 1.5 1.5 

N 24 35.3 35.3 36.8 

S 31 45.6 45.6 82.4 

SS 12 17.6 17.6 100.0 

Total 68 100.0 100.0  
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Z_3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.5 1.5 1.5 

TS 1 1.5 1.5 2.9 

N 31 45.6 45.6 48.5 

S 29 42.6 42.6 91.2 

SS 6 8.8 8.8 100.0 

Total 68 100.0 100.0  

 

 

Z_4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.5 1.5 1.5 

TS 1 1.5 1.5 2.9 

N 23 33.8 33.8 36.8 

S 36 52.9 52.9 89.7 

SS 7 10.3 10.3 100.0 

Total 68 100.0 100.0  

 

 

Z_5 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid STS 1 1.5 1.5 1.5 



 
 

N 23 33.8 33.8 35.3 

S 35 51.5 51.5 86.8 

SS 9 13.2 13.2 100.0 

Total 68 100.0 100.0  

 

 

Z_6 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid TS 4 5.9 5.9 5.9 

N 19 27.9 27.9 33.8 

S 39 57.4 57.4 91.2 

SS 6 8.8 8.8 100.0 

Total 68 100.0 100.0  

 

 

Z_7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.5 1.5 1.5 

TS 7 10.3 10.3 11.8 

N 22 32.4 32.4 44.1 

S 26 38.2 38.2 82.4 

SS 12 17.6 17.6 100.0 

Total 68 100.0 100.0  
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Z_8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 2 2.9 2.9 2.9 

N 21 30.9 30.9 33.8 

S 37 54.4 54.4 88.2 

SS 8 11.8 11.8 100.0 

Total 68 100.0 100.0  

 

 

Z_9 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.5 1.5 1.5 

N 19 27.9 27.9 29.4 

S 34 50.0 50.0 79.4 

SS 14 20.6 20.6 100.0 

Total 68 100.0 100.0  

 

 

Z_10 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 3 4.4 4.4 4.4 

N 20 29.4 29.4 33.8 

S 30 44.1 44.1 77.9 



 
 

SS 15 22.1 22.1 100.0 

Total 68 100.0 100.0  

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

  

 





 
 

Lampiran 13. Uji Validitas Responden 

Kepercayaan pelanggan  

 

Penjualan Online 

 





 
 

Keputusan pembelian 
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Minat beli 

 



 
 

Lampiran 14. Uji Normalitas Responden 

Persamaan 1 

 

 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 68 

Normal Parametersa,b Mean .0000000 

Std. Deviation 4.11551842 

Most Extreme Differences Absolute .102 

Positive .102 

Negative -.076 

Test Statistic .102 

Asymp. Sig. (2-tailed) .076c 

a. Test distribution is Normal. 

Residuals Statisticsa 

 Minimum Maximum Mean 

Std. 

Deviation N 

Predicted Value 30.61 44.12 37.46 2.912 68 

Residual -14.614 12.984 .000 4.116 68 

Std. Predicted 

Value 

-2.350 2.287 .000 1.000 68 

Std. Residual -3.497 3.107 .000 .985 68 

a. Dependent Variable: Minat Beli 
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b. Calculated from data. 

c. Lilliefors Significance Correction. 

 
Uji normalitas persamaan 2 

Residuals Statisticsa 

 

Minimu

m 

Maximu

m Mean 

Std. 

Deviation N 

Predicted Value 24.80 45.07 37.06 3.015 68 

Residual -6.695 6.953 .000 2.851 68 

Std. Predicted 

Value 

-4.067 2.656 .000 1.000 68 

Std. Residual -2.295 2.383 .000 .977 68 

a. Dependent Variable: Keputusan Pembelian 

 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 68 

Normal Parametersa,b Mean .0000000 

Std. Deviation 2.85127650 

Most Extreme Differences Absolute .047 

Positive .046 

Negative -.047 

Test Statistic .047 

Asymp. Sig. (2-tailed) .200c,d 

a. Test distribution is Normal. 



 
 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

 





 
 

Lampiran 15. Uji Multikolinieritas Responden 

Persamaan 1 

 

 

Coefficientsa 

Model t Sig. 

Collinearity Statistics 

Tolerance VIF 

1 (Constant) 4.400 .000   

Kepercayaan Pelanggan 3.084 .003 .707 1.415 

Penjualan Online 2.365 .021 .707 1.415 

a. Dependent Variable: Minat Beli 

 
Uji multikolinieritas persamaan 2 

Coefficientsa 

Model t Sig. 

Collinearity Statistics 

Tolerance VIF 

1 (Constant) 4.281 .000   

Kepercayaan Pelanggan 1.562 .123 .617 1.621 

Penjualan Online .519 .606 .651 1.536 

Minat Beli 5.606 .000 .666 1.501 

a. Dependent Variable: Keputusan Pembelian 

 





 
 

Lampiran 16. Uji Hetrokedastisitas Responden 

Persamaan 1 

 

Coefficientsa 

Model t Sig. 

1 (Constant) 1.903 .062 

Kepercayaan Pelanggan .044 .965 

Penjualan Online -.677 .501 

a. Dependent Variable: ABS_RES 

 
Persamaan 2 

Coefficientsa 

Model t Sig. 

1 (Constant) .938 .352 

Kepercayaan Pelanggan .801 .426 

Penjualan Online -1.902 .062 

Minat Beli 1.077 .285 

a. Dependent Variable: ABS_RES3 

 

 

 

 

 

 





 
 

Lampiran 17. Uji Koefisien Determinasi Responden 

Persamaan 1 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .578a .334 .313 4.178 

a. Predictors: (Constant), Penjualan Online, Kepercayaan Pelanggan 

 
Persamaan 2 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .727a .528 .506 2.917 

a. Predictors: (Constant), Minat Beli, Penjualan Online, Kepercayaan 

Pelanggan 

 





 
 

Lampiran 18. Uji Analisis Regresi Linier Berganda Responden 

Persamaan 1 

 

 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 16.430 3.734  4.400 .000 

Kepercayaan Pelanggan .667 .216 .371 3.084 .003 

Penjualan Online .440 .186 .285 2.365 .021 

a. Dependent Variable: Minat Beli 
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Analisis Regresi Linier Berganda Persamaan 2 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 12.717 2.970  4.281 .000 

Kepercayaan Pelanggan .253 .162 .171 1.562 .123 

Penjualan Online .070 .135 .055 .519 .606 

Minat Beli .485 .087 .590 5.606 .000 

a. Dependent Variable: Keputusan Pembelian 



 
 

Lampiran 19. Uji Mediasi Sobel Test Responden 

Uji sobel Variabel X1 

 

Uji sobel variabel X2 
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