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Lampiran 1. Kuesioner Penelitian 

 



 

 



 

 



 

Lampiran 2. Matrik Penelitian 

 



 

 



 

 



 

Lampiran 3. Tabulasi Data Penelitian 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

Lampiran 4. Output Frekuensi Instrumen Penelitian 
 

X1.1 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 4 4,5 4,5 4,5 

 Cukup 27 30,7 30,7 35,2 

Valid Setuju 40 45,5 45,5 80,7 

 Sangat Setuju 17 19,3 19,3 100,0 
 Total 88 100,0 100,0  

 
X1.2 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 3 3,4 3,4 3,4 

 Cukup 25 28,4 28,4 31,8 

Valid Setuju 40 45,5 45,5 77,3 

 Sangat Setuju 20 22,7 22,7 100,0 
 Total 88 100,0 100,0  

 
X1.3 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 2 2,3 2,3 2,3 

 Cukup 34 38,6 38,6 40,9 

Valid Setuju 32 36,4 36,4 77,3 

 Sangat Setuju 20 22,7 22,7 100,0 
 Total 88 100,0 100,0  



 
X1.4 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 3 3,4 3,4 3,4 

 Cukup 26 29,5 29,5 33,0 

Valid Setuju 42 47,7 47,7 80,7 

 Sangat Setuju 17 19,3 19,3 100,0 
 Total 88 100,0 100,0  

 

X1.5 
 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 3 3,4 3,4 3,4 
 Cukup 33 37,5 37,5 40,9 

Valid Setuju 39 44,3 44,3 85,2 
 Sangat Setuju 13 14,8 14,8 100,0 
 Total 88 100,0 100,0  

 

X1.6 

 Frequency Percent Valid Percent Cumulative Percent 

 Cukup 16 18,2 18,2 18,2 

Valid 
Setuju 46 52,3 52,3 70,5 

Sangat Setuju 26 29,5 29,5 100,0 
 Total 88 100,0 100,0  

 
X1.7 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 
Tidak Setuju 3 3,4 3,4 3,4 

Cukup 21 23,9 23,9 27,3 



 
Setuju 51 58,0 58,0 85,2 

Sangat Setuju 13 14,8 14,8 100,0 

Total 88 100,0 100,0  

 

X1.8 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 3 3,4 3,4 3,4 
 Cukup 33 37,5 37,5 40,9 

Valid Setuju 39 44,3 44,3 85,2 
 Sangat Setuju 13 14,8 14,8 100,0 

 Total 88 100,0 100,0  

 

X1.9 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 5 5,7 5,7 5,7 
 Cukup 30 34,1 34,1 39,8 

Valid Setuju 35 39,8 39,8 79,5 
 Sangat Setuju 18 20,5 20,5 100,0 

 Total 88 100,0 100,0  

 

X1.10 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 4 4,5 4,5 4,5 
 Cukup 34 38,6 38,6 43,2 

Valid Setuju 35 39,8 39,8 83,0 
 Sangat Setuju 15 17,0 17,0 100,0 
 Total 88 100,0 100,0  



 

 
 

X1.11 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 1 1,1 1,1 1,1 

 Cukup 29 33,0 33,0 34,1 

Valid Setuju 44 50,0 50,0 84,1 
 Sangat Setuju 14 15,9 15,9 100,0 

 Total 88 100,0 100,0  

 

X1.12 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 1 1,1 1,1 1,1 
 Cukup 31 35,2 35,2 36,4 

Valid Setuju 42 47,7 47,7 84,1 
 Sangat Setuju 14 15,9 15,9 100,0 

 Total 88 100,0 100,0  

 

X2.1 

 Frequency Percent Valid Percent Cumulative Percent 

 Sangat Tidak Setuju 1 1,1 1,1 1,1 

 Tidak Setuju 1 1,1 1,1 2,3 

Valid 
Cukup 15 17,0 17,0 19,3 

Setuju 50 56,8 56,8 76,1 

 Sangat Setuju 21 23,9 23,9 100,0 
 Total 88 100,0 100,0  



 

X2.2 
 Frequency Percent Valid Percent Cumulative Percent 

 Sangat Tidak Setuju 1 1,1 1,1 1,1 
 Tidak Setuju 4 4,5 4,5 5,7 

Valid 
Cukup 32 36,4 36,4 42,0 

Setuju 40 45,5 45,5 87,5 
 Sangat Setuju 11 12,5 12,5 100,0 

 Total 88 100,0 100,0  

 

X2.3 

 Frequency Percent Valid Percent Cumulative Percent 

 Sangat Tidak Setuju 1 1,1 1,1 1,1 

 Tidak Setuju 3 3,4 3,4 4,5 

Valid 
Cukup 21 23,9 23,9 28,4 

Setuju 41 46,6 46,6 75,0 

 Sangat Setuju 22 25,0 25,0 100,0 
 Total 88 100,0 100,0  

 

X2.4 

 Frequency Percent Valid Percent Cumulative Percent 

 Sangat Tidak Setuju 1 1,1 1,1 1,1 

 Tidak Setuju 2 2,3 2,3 3,4 

Valid 
Cukup 24 27,3 27,3 30,7 

Setuju 41 46,6 46,6 77,3 

 Sangat Setuju 20 22,7 22,7 100,0 
 Total 88 100,0 100,0  



 
 

X2.5 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 1 1,1 1,1 1,1 

 Cukup 14 15,9 15,9 17,0 

Valid Setuju 40 45,5 45,5 62,5 

 Sangat Setuju 33 37,5 37,5 100,0 
 Total 88 100,0 100,0  

 
X2.6 

 Frequency Percent Valid Percent Cumulative Percent 

 Cukup 18 20,5 20,5 20,5 

Valid 
Setuju 48 54,5 54,5 75,0 

Sangat Setuju 22 25,0 25,0 100,0 
 Total 88 100,0 100,0  

 
X2.7 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 1 1,1 1,1 1,1 
 Cukup 16 18,2 18,2 19,3 

Valid Setuju 46 52,3 52,3 71,6 

 Sangat Setuju 25 28,4 28,4 100,0 
 Total 88 100,0 100,0  

 

X2.8 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 
Sangat Tidak Setuju 1 1,1 1,1 1,1 

Cukup 2 2,3 2,3 3,4 



 
 

Setuju 48 54,5 54,5 58,0 

Sangat Setuju 37 42,0 42,0 100,0 

Total 88 100,0 100,0  

 
Y1.1 

 Frequency Percent Valid Percent Cumulative Percent 

 Cukup 19 21,6 21,6 21,6 

Valid 
Setuju 37 42,0 42,0 63,6 

Sangat Setuju 32 36,4 36,4 100,0 
 Total 88 100,0 100,0  

 
Y1.2 

 Frequency Percent Valid Percent Cumulative Percent 

 Cukup 13 14,8 14,8 14,8 

Valid 
Setuju 49 55,7 55,7 70,5 

Sangat Setuju 26 29,5 29,5 100,0 
 Total 88 100,0 100,0  

 
Y1.3 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 2 2,3 2,3 2,3 

 Cukup 14 15,9 15,9 18,2 

Valid Setuju 48 54,5 54,5 72,7 

 Sangat Setuju 24 27,3 27,3 100,0 
 Total 88 100,0 100,0  



 

Y1.4 
 Frequency Percent Valid Percent Cumulative Percent 

 Sangat Tidak Setuju 1 1,1 1,1 1,1 
 Tidak Setuju 3 3,4 3,4 4,5 

Valid 
Cukup 17 19,3 19,3 23,9 

Setuju 42 47,7 47,7 71,6 
 Sangat Setuju 25 28,4 28,4 100,0 

 Total 88 100,0 100,0  

 
Y1.5 

 Frequency Percent Valid Percent Cumulative Percent 

 Cukup 17 19,3 19,3 19,3 

Valid 
Setuju 38 43,2 43,2 62,5 

Sangat Setuju 33 37,5 37,5 100,0 
 Total 88 100,0 100,0  

 
Y1.6 

 Frequency Percent Valid Percent Cumulative Percent 

 Tidak Setuju 1 1,1 1,1 1,1 

 Cukup 24 27,3 27,3 28,4 

Valid Setuju 40 45,5 45,5 73,9 

 Sangat Setuju 23 26,1 26,1 100,0 
 Total 88 100,0 100,0  

 

Y1.7 
 Frequency Percent Valid Percent Cumulative Percent 

Valid Sangat Tidak Setuju 1 1,1 1,1 1,1 



 
 

Tidak Setuju 1 1,1 1,1 2,3 

Cukup 30 34,1 34,1 36,4 

Setuju 42 47,7 47,7 84,1 

Sangat Setuju 14 15,9 15,9 100,0 

Total 88 100,0 100,0  

 

Y1.8 
 Frequency Percent Valid Percent Cumulative Percent 

 Sangat Tidak Setuju 1 1,1 1,1 1,1 

 Tidak Setuju 4 4,5 4,5 5,7 

Valid 
Cukup 32 36,4 36,4 42,0 

Setuju 37 42,0 42,0 84,1 
 Sangat Setuju 14 15,9 15,9 100,0 

 Total 88 100,0 100,0  



 

Lampiran 5. Output Frekuensi Identitas Responden 

Jenis_Kelamin 

 Frequency Percent Valid Percent Cumulative Percent 

 Pria 43 48,9 48,9 48,9 

Valid Wanita 45 51,1 51,1 100,0 
 Total 88 100,0 100,0  

 

Pendidikan_Terakhir 
 Frequency Percent Valid Percent Cumulative Percent 

 SMP 2 2,3 2,3 2,3 

 SMA/SMK Sederajat 33 37,5 37,5 39,8 

Valid Diploma 27 30,7 30,7 70,5 

 Sarjana 26 29,5 29,5 100,0 
 Total 88 100,0 100,0  

 
 

KOTA 

 Frequency Percent Valid Percent Cumulative Percent 

 Sidoarjo 49 55,7 55,7 55,7 

 Surabaya 32 36,4 36,4 92,0 

Valid Gresik 5 5,7 5,7 97,7 
 Mojokerto 2 2,3 2,3 100,0 

 Total 88 100,0 100,0  



 

Lampiran 6. Output Uji Validitas  
Correlations 

 
 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 TOTAL 

_X1 

 Pearson 
Correlation 

1 ,728** ,651** ,477** ,670** ,418** ,446** ,501** ,598** ,575** ,353** ,480** ,775 

X1.1 
Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,001 ,000 ,000 

 N 88 88 88 88 88 88 88 88 88 88 88 88 88 

 
X1.2 

Pearson 
Correlation 

,728** 1 ,610** ,502** ,638** ,488** ,512** ,487** ,598** ,616** ,403** ,433** ,786** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 88 88 88 88 

 
X1.3 

Pearson 
Correlation 

,651** ,610** 1 ,559** ,622** ,554** ,517** ,493** ,654** ,513** ,307** ,491** ,784** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,004 ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 88 88 88 88 

 
X1.4 

Pearson 
Correlation ,477** ,502** ,559** 1 ,556** ,512** ,472** ,420** ,581** ,649** ,420** ,510** ,740** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 88 88 88 88 

 
X1.5 

Pearson 
Correlation 

,670** ,638** ,622** ,556** 1 ,550** ,508** ,404** ,633** ,599** ,405** ,576** ,799** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 88 88 88 88 

 
X1.6 

Pearson 
Correlation 

,418** ,488** ,554** ,512** ,550** 1 ,416** ,418** ,505** ,438** ,401** ,517** ,686** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 88 88 88 88 



 
 

 
X1.7 

Pearson 
Correlation 

,446** ,512** ,517** ,472** ,508** ,416** 1 ,508** ,564** ,516** ,487** ,428** ,708** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 88 88 88 88 

 
X1.8 

Pearson 
Correlation 

,501** ,487** ,493** ,420** ,404** ,418** ,508** 1 ,419** ,412** ,575** ,618** ,692** 

 Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

 
N 88 88** 88** 88** 88** 88** 88** 88** 88** 88** 88** 88** 88 

X1.9 
Pearson 
Correlation 

,598 ,598 ,654 ,581 ,633 ,505 ,564 ,419 1 ,777 ,512 ,514 ,826 

 Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 
 N 88** 88 88** 88** 88** 88** 88** 88** 88** 88** 88** 88** 88** 

X1.10 
Pearson 
Correlation 

,575 ,616 ,513 ,649 ,599 ,438 ,516 ,412 ,777 1 ,417 ,558 ,793 

 Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 
 N 88** 88** 88 88** 88** 88** 88** 88** 88** 88** 88** 88** 88** 

X1.11 
Pearson 
Correlation 

,353 ,403 ,307 ,420 ,405 ,401 ,487 ,575 ,512 ,417 1 ,572 ,642 

 Sig. (2-tailed) ,001 ,000 ,004 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 
 N 88** 88** 88** 88 88** 88** 88** 88** 88** 88** 88** 88** 88** 

X1.12 
Pearson 
Correlation 

,480 ,433 ,491 ,510 ,576 ,517 ,428 ,618 ,514 ,558 ,572 1 ,739 

 Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 
 N 88** 88** 88** 88** 88 88** 88** 88** 88** 88** 88** 88** 88** 

TOTA 
L_X1 

Pearson 
Correlation 

,775 ,786 ,784 ,740 ,799 ,686 ,708 ,692 ,826 ,793 ,642 ,739 1 

 Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

 
N 88** 88** 88** 88** 88** 88 88** 88** 88** 88** 88** 88** 88** 

**. Correlation is significant at the 0.01 level (2-tailed). 



 

Correlations 
 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 TOTAL_X2 

 Pearson 
Correlation 

1 ,673** ,648** ,650** ,410** ,452** ,363** ,489** ,781** 

X2.1 
Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,001 ,000 ,000 

 N 88 88 88 88 88 88 88 88 88 

 
X2.2 

Pearson 
Correlation 

,673** 1 ,588** ,586** ,273** ,390** ,311** ,345** ,703** 

Sig. (2-tailed) ,000  ,000 ,000 ,010 ,000 ,003 ,001 ,000 
 N 88 88 88 88 88 88 88 88 88 

 
X2.3 

Pearson 
Correlation 

,648** ,588** 1 ,814** ,465** ,386** ,446** ,540** ,824** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 

 
X2.4 

Pearson 
Correlation 

,650** ,586** ,814** 1 ,471** ,380** ,503** ,537** ,831** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 

 
X2.5 

Pearson 
Correlation 

,410** ,273** ,465** ,471** 1 ,556** ,600** ,548** ,704** 

Sig. (2-tailed) ,000 ,010 ,000 ,000  ,000 ,000 ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 

 
X2.6 

Pearson 
Correlation 

,452** ,390** ,386** ,380** ,556** 1 ,777** ,540** ,720** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 

 
X2.7 

Pearson 
Correlation 

,363** ,311** ,446** ,503** ,600** ,777** 1 ,608** ,744** 

Sig. (2-tailed) ,001 ,003 ,000 ,000 ,000 ,000  ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 

X2.8 
Pearson 
Correlation 

,489** ,345** ,540** ,537** ,548** ,540** ,608** 1 ,745** 



 
 

 Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000 ,000 ,000  ,000 
 N 88 88** 88** 88** 88** 88** 88** 88** 88** 

TOTAL_X2 
Pearson 
Correlation 

,781 ,703 ,824 ,831 ,704 ,720 ,744 ,745 1 

 Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

 N 88** 88 88** 88** 88** 88** 88** 88** 88** 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 Y1.8 TOTAL_Y 

 Pearson 
Correlation 1 ,682** ,404** ,344** ,471** ,389** ,141 ,114 ,682** 

Y1.1 
Sig. (2-tailed) 

 
,000 ,000 ,001 ,000 ,000 ,191 ,288 ,000 

 N 88 88 88 88 88 88 88 88 88 

 
Y1.2 

Pearson 
Correlation 

,682** 1 ,465** ,520** ,590** ,494** ,276** ,174 ,807** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,009 ,106 ,000 
 N 88 88 88 88 88 88 88 88 88 

 
Y1.3 

Pearson 
Correlation 

,404** ,465** 1 ,580** ,343** ,316** ,214* -,076 ,627** 

Sig. (2-tailed) ,000 ,000  ,000 ,001 ,003 ,045 ,482 ,000 
 N 88 88 88 88 88 88 88 88 88 

 
Y1.4 

Pearson 
Correlation 

,344** ,520** ,580** 1 ,481** ,229* ,293** -,005 ,679** 

Sig. (2-tailed) ,001 ,000 ,000  ,000 ,032 ,006 ,961 ,000 
 N 88 88 88 88 88 88 88 88 88 

 
Y1.5 

Pearson 
Correlation 

,471** ,590** ,343** ,481** 1 ,379** ,158 ,172 ,697** 

Sig. (2-tailed) ,000 ,000 ,001 ,000  ,000 ,141 ,108 ,000 
 N 88 88 88 88 88 88 88 88 88 



 
 

 
Y1.6 

Pearson 
Correlation 

,389** ,494** ,316** ,229* ,379** 1 ,103 ,233* ,611** 

Sig. (2-tailed) ,000 ,000 ,003 ,032 ,000  ,341 ,029 ,000 
 N 88 88 88 88 88 88 88 88 88 

 
Y1.7 

Pearson 
Correlation 

,141 ,276** ,214* ,293** ,158 ,103 1 ,585** ,557** 

Sig. (2-tailed) ,191 ,009 ,045 ,006 ,141 ,341  ,000 ,000 
 N 88 88 88 88 88 88 88 88 88 

 
Y1.8 

Pearson 
Correlation 

,114 ,174 -,076 -,005 ,172 ,233* ,585** 1 ,450** 

 Sig. (2-tailed) ,288 ,106 ,482 ,961 ,108 ,029 ,000  ,000 
 N 88 88** 88** 88** 88** 88** 88 88 88** 

TOTAL_Y 
Pearson 
Correlation 

,682 ,807 ,627 ,679 ,697 ,611 ,557 ,450 1 

 Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

 N 88** 88 88** 88** 88** 88** 88** 88 88** 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 



Lampiran 7. Output Uji Reliabilitas 
 

Reliability Statistics 

Cronbach's Alpha N of Items 

,929 12 

 
 

Reliability Statistics 

Cronbach's Alpha N of Items 

,893 8 

 
 

Reliability Statistics 

Cronbach's Alpha N of Items 

,785 8 



 

Lampiran 8. Output Uji Normalitas 
 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 
Residual 

N  88 

Normal Parametersa,b 
Mean 0E-7 
Std. Deviation 3,32211479 

 Absolute ,089 
Most Extreme Differences Positive ,089 

 Negative -,076 
Kolmogorov-Smirnov Z  ,831 
Asymp. Sig. (2-tailed)  ,495 

 
a. Test distribution is Normal. 
b. Calculated from data. 

 

 



 
 
 
 

 

 



 

Lampiran 9. Output Uji Heteroskedastisitas 
 

Coefficientsa 

Model Unstandardized Coefficients Standardized 
Coefficients 

t Sig. 

B Std. Error Beta 

 (Constant) 3,957 1,807  2,191 ,031 

1 TOTAL_X1 -,039 ,032 -,138 -1,239 ,219 
 TOTAL_X2 ,016 ,048 ,037 ,331 ,741 

a. Dependent Variable: ABS 



 

 

 
 

\ 



 

Lampiran 10. Output Uji Multikolinearitas 
 

Coefficientsa 

Model Unstandardized Coefficients Standardized 
Coefficients 

t Sig. Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

 (Constant) 15,183 3,109  4,883 ,000   

1 TOTAL_X1 ,145 ,054 ,258 2,659 ,009 ,925 1,081 
 TOTAL_X2 ,316 ,082 ,374 3,849 ,000 ,925 1,081 

a. Dependent Variable: TOTAL_Y 



Lampiran 11. Output Uji Autokorelasi 
 

Runs Test 

 Unstandardized 
Residual 

Test Valuea -,35091 
Cases < Test Value 44 
Cases >= Test Value 44 
Total Cases 88 

Number of Runs 41 
Z -,858 
Asymp. Sig. (2-tailed) ,391 

a. Median 



Lampiran 12. Output Uji t Parsial dan Analisis Regresi Linear 
Berganda 

 
Coefficientsa 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

B Std. Error Beta 

 (Constant) 15,183 3,109  4,883 ,000 

1 TOTAL_X1 ,145 ,054 ,258 2,659 ,009 
 TOTAL_X2 ,316 ,082 ,374 3,849 ,000 

a. Dependent Variable: TOTAL_Y 



Lampiran 13. Output Uji F Simultan 
 

ANOVAa 

Model Sum of 
Squares 

df Mean Square F Sig. 

 Regression 335,420 2 167,710 14,847 ,000b 

1 Residual 960,171 85 11,296 
 Total 1295,591 87  

a. Dependent Variable: TOTAL_Y 

b. Predictors: (Constant), TOTAL_X2, TOTAL_X1 



Lampiran 14. Output Analisis Koefisien Determinasi (R2) 
 

Model Summaryb 

Model R R Square Adjusted R 
Square 

Std. Error of the 
Estimate 

Durbin- 
Watson 

1 ,509a ,259 ,241 3,361 1,988 

 
a. Predictors: (Constant), TOTAL_X2, TOTAL_X1 
b. Dependent Variable: TOTAL_Y 
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