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ABSTRAK 

 
Penelitian ini bertujuan untuk mengetahui pengaruh 
Desain,Harga,dan Kualitas Produk Kusuka Terhadap Minat beli 
Konsumen ( Studi Pada Mahasiswa Universitas PGRI Adibuana 
Surabaya Prodi Manajemen Angkatan 2018). Jenis Penelitian Ini 
adalah Penelitian Kuantitatif dengan menggunakan tiga variabel 
bebas Desain (X1), Harga (X2) dan Kualitas Produk (X3) dengan 
satu variabel  Minat Beli (Y). Penelitian ini menggunakan teknik 
pengumpulan data berupa kusioner  dan dengan teknik non 
probability sampling kemudian diperoleh 69 responden yang 
pernah berbelanja snack keripik singkong kusuka pada 
Mahasiswa Universitas PGRI Adi buana Surabaya Prodi 
Manajemen Angkatan 2018. Untuk analisis data digunakan 
regresi linier berganda dan uji hipotesis. 
Hasil penelitian menunjukan bahwa Desain,Harga dan Kualitas 
Produk berpengaruh positif secara persial terhadap Minat Beli 
konsumen.  
 
Kata-kata Kunci : Desain,Harga,Kualitas Produk,dan Minat beli 
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ABSTRACT 
 
This study aims to determine the effect of Kusuka Product Design, 
Price, and Quality on Consumer Purchase Interest (Study on Students 
of PGRI Adibuana University Surabaya Management Study Program 
Class of 2018). This type of research is quantitative research using three 
independent variables: design (X1), price (X2) and product quality (X3) 
with one related variable being buying interest (Y). This study used a 
data collection technique in the form of a questionnaire and with a non-
probability sampling technique, then 69 respondents were obtained who 
had shopped for kusuka snacks at PGRI Adi buana University Surabaya 
Management Study Program Class 2018. For sata analysis, multiple 
linear regression and hypothesis testing were used. The results showed 
that the design, price and product quality had a partial positive effect on 
consumer buying interest.  
 
Keywords: Design, Price, Product Quality, buying interest 
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