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ABSTRACT 

Buying decisions often occur because there is often a promotion 

from marketers. Promotion can be done via social media Instagram. 

Where the public will get information quickly about a product being 

promoted. Consumer value itself as a result obtained from buying the 

product is then used by marketers as an evaluation of the product. All 

renekopi consumers in Surabaya were made as population and 104 

respondents were taken as samples and given questionnaires. Then the 

results of the data are analyzed using multiple linear analysis. The 

results are found if the promotion on social media Instagram and 

customer value has an influence on the purchase decision variable. 

Promotional variables on Instagram social media and customer value 

also have a simultaneous influence on the purchase decision variable. 

Keywords : Promotion, Instagram, customer value, purchasing 

decisions 
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ABSTRAK 

Keputusan pembelian sering terjadi karena seringnya ada 

suatu promosi dari pemasar. Promosi bisa dilakukan lewat media 

sosial instagram. Dimana masyarakat akan memperoleh 

informasi dengan cepat akan suatu produk yang dipromosikan . 

Nilai konsumen sendiri sebagai hasil  yang diperoleh dari 

membeli produk tersebut kemudian digunakan pemasar sebagai 

evaluasi atas produk tersebut. Seluruh konsumen renekopi di 

Surabaya dijadikan sebagai populasi dan diambil 104 responden 

yang dijadikan sampel serta diberikan kuesioner. Kemudian hasil 

data dianalisis menggunakan analisis linier berganda. Ditemukan 

hasil jika promosi di media sosial instagramdan nilai pelanggan 

mempunyai pengaruh pada variabel keputusan pembelian. 

Variabel promosi di media sosial instagram dan  nilai pelanggan 

juga mempunyai pengaruh seacara simultan pada variabel 

keputusan pembelian. 

Kata Kunci : Promosi, instagram, nilai pelanggan, keputusan 

pembelian 
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