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ABSTRACT 

 The purpose of this study is to determine the effect of 
variablesmarket orientationand product innovation on the variable 
increased sales. Consumers of Anggera Store Krian are used as 
population and 110 respondents are taken based on the Roscoe formula 
in Ferdinand. Incidental sampling is used as a sampling technique. 
Then the questionnaire was distributed correspondence and 
respondents' answers were analyzed data using multiple linear 
regression tests. Obtained results there is a significant and positive 
influence on market orientation and product innovation variables on the 
increased sales variable. And there is a simultaneous influence of market 
orientation and product innovation variables on the increased sales 
variable. 
Keywords : market orientation, product innovation, increased sales 
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ABSTRAK 

 Tujuan dari penelitian ini yaitu untuk mengetahui pengaruh 

dari variabel market orientation dan product innovation terhadap 
variabel increased sales. Konsumen Anggera Store Krian dijadikan 
sebagai populasi dan diambil sampel 110 responden berdasarkan 
rumus Roscoe dalam Ferdinand. Incidental  sampling digunakan 
sebagai teknik pengambilan sampel. Kemudian kuesioner disebar 
keresponden dan jawaban responden dianalisis data 
menggunakan uji regresi linier berganda. Diperoleh hasil 
terdapat pengaruh signifikan dan positif variabel market 
orientation dan product innovation terhadap variabel increased sales. 
Serta terdapat pengaruh simultan variabel market orientation dan 
product innovation terhadap  variabel increased sales. 
Kata kunci : market orientation, product innovation, increased sales 
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