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Lampiran 3 
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Lampiran 4 

LEMBAR KUESIONER PENELITIAN 

 

Bersama ini, saya Siska Ayuni Nandifani mahasiswa Program 
studi Manajemen Fakultas Ekonomi UNIPA Surabaya 
mengadakan penelitian mengenai “Pengaruh Electronic Word of 
Mouth dan Brand Imgae terhadap Minat Beli Konsumen 
smartphone Oppo (Studi Kasus Pada Mahasiswa Prodi 

Manajemen Fakultas Ekonomi Unipa Surabaya)”. Memohon 
kesedian anda untuk mengisi daftar kuesioner yang saya 
sampaikan. Informasi yang anda berikan merupakan bantuan 
yang sangat berarti bagi saya dalam rangka penelitian skripsi 
saya guna menyelesaikan studi S1 sarjanaekonomi. Atas bantuan 
dan kesediaan waktu anda saya mengucapkan terimakasih. 
 
A. Identitas Responden  

 
1. Nama                      :…………………….(Tidak Perlu di isi) 
2. Jenis Kelamin         : 

a. Laki-laki                      b. Perempuan   
 
B.  Pernyataan  

Berilah tanda centang (√)pada salah satu alternatif jawaban 
pada kolom yang tersedia untuk  jawaban yang paling tepat 
menurut anda.  Keterangan mengenai skor penilaian. 

 
 
 
 
 
 
 
 
 
 

 

No Jawaban Nilai 

1 Sangat Setuju (SS) 5 

2 Setuju (S) 4 

3 Kurang Setuju (KS) 3 

4 Tidak Setuju (TS) 2 

5 Sangat Tidak Setuju (STS) 1 



 
 

 

1. Variabel Electronic Word Of Mouth (X1) 
a. Keinginan mengungkapkan ketidakpuasan konsumen 

terhadap suatu produk (Venting negative feelings) 

No  Pernyataan SS S KS TS STS 

1. Saya pernah membaca 

testimoni dari pengguna 

smartphone Oppo di 

internet yang menunjukan 

ketidakpuasan  

     

b. Keinginan berbagi informasi dan berinteraksi dengan 
lingkungan sosial (Sosial benefits) 

No  Pernyataan SS S KS TS STS 

1. Saya memperoleh informasi 

mengenai smartphone Oppo 

melalui media sosial  

     

2. Saya ikut berinteraksi dalam 

media sosial untuk 

mengetahui informasi 

tentang smartphone Oppo 

     

c. Keinginan mencari saran dan rekomendasi dari 
konsumen lain (Helping the company) 

No  Pernyataan SS S KS TS STS 

1. Melalui internet saya dapat 

merasakan kesedian orang 

lain dalam membantu 

publikasi produk 

smartphone Oppo 

     

2. Saya merasa puas 
dengan produk 
smartphone Oppo 
sehingga saya ingin 
sharing tentang 
kepuasan saya di 
Internet maupun di 
media sosial  

     



 
 

 

d. Keinginan konsumen berbagi pengalaman konsumsi 
mereka untuk meningkatkan citra diri sebagai 
pembeli yang cerdas  (Extraversion/positive self-
enhancement) 

No  Pernyataan SS S KS TS STS 

1. Melalui internet saya 

mendapatkan informasi 

mengenai komentar/review 

positif konsumen pengguna 

smartphone Oppo 

     

2. Melalui internet saya 

mendapatkan informasi 

bahwa smartphone Oppo 

merupakan pilihan yang 

tepat untuk produk 

smartphone  

     

 
2. Brand Image (X2) 

a. Sekumpulan asosiasi yang dipersepsikan konsumen 
terhadap perusahaan     yang membuat suatu produk 
atau jasa (Corporate Image) 

No  Pernyataan SS S KS TS STS 

1. Smartphone Oppo memiliki 

reputasi yang baik dalam 

memproduksi smartphone 

     

2. Jaringan penjualan 

Smartphone Oppo luas 

sehingga mudah didapatkan  

     

 
 
 
 
 
 
 



 
 

 

b. Sekumpulan  asosiasi yang dipersepsikan konsumen 
terhadap pemakai yang menggunakan suatu barang 
atau jasa (User Image) 

No  Pernyataan SS S KS TS STS 

1. Apabila saya menggunakan 

smartphone Oppo saya 

merasa percaya diri  

     

2. Pengguna smartphone 

Oppo dianggap paham 

terhadap teknologi  

     

c. Sekumpulan asosiasi yang dipersepsikan konsumen 
terhadap suatu produk (Product Image) 

No  Pernyataan SS S KS TS STS 

1. Smartphone Oppo memiliki 

fitur teknologi yang tinggi  
     

2. Smartphone Oppo memiliki 

desain yang simple dan 

elegan  

     

 
 

3. Variabel Minat Beli (Y) 
a. keinginan untuk membeli suatu produk tertentu (Minat 
transaksional) 

No  Pernyataan SS S KS TS STS 

1. Saya tertarik membeli 
smartphone Oppo 

     

2. Bila ada kesempatan 
saya akan membeli 
smartphone Oppo 

     

 
 
 
 

b. Kecenderungan untuk mereferensikan suatu produk ke 
orang lain (minat Referensial) 



 
 

 

No  Pernyataan SS S KS TS STS 

1. Saya akan 
merekomendasikan 
orang lain untuk 
membeli smartphone 
Oppo 

     

2. Saya akan memberi 
testimoni yang positif 
mengenai smartphone 
Oppo kepada teman-
teman saya 

     

c. Mencari informasi mengenai produk yang diinginkan 
(minat eksploratif) 

No  Pernyataan SS S KS TS STS 

1. Saya tertarik mencari 
informasi lebih lanjut 
mengenai smartphone 
Oppo 

     

2. Saya selalu tertarik 
mencari informasi 
tentang produk 
terbaru smartphone 
Oppo 

     

 

 

 

 

 

 

 

 

 

 



 

 
 

Lampiran 5 

Hasil Tabulasi Data 

X1_1 X1_2 X1_3 X1_4 X1_5 X1_6 X1_7 X2_1 X2_2 X2_3 X2_4 X2_5 X2_6 Y_1 Y_2 Y_3 Y_4 Y_5 Y_6 TOTAL

Resp_1 2 1 2 1 1 2 1 10 Resp_1 2 2 2 2 2 2 12 Resp_1 1 1 1 2 1 2 8

Resp_2 1 1 1 1 1 1 2 8 Resp_2 2 2 1 1 1 1 8 Resp_2 1 1 2 2 1 1 8

Resp_3 5 5 5 5 5 5 5 35 Resp_3 5 5 5 5 5 5 30 Resp_3 5 4 4 4 4 5 26

Resp_4 5 5 5 5 5 5 5 35 Resp_4 5 5 5 5 5 5 30 Resp_4 5 5 5 5 5 5 30

Resp_5 4 3 3 3 4 4 4 25 Resp_5 4 4 4 4 4 4 24 Resp_5 5 5 5 5 5 5 30

Resp_6 1 1 2 2 1 1 2 10 Resp_6 1 2 1 1 2 1 8 Resp_6 1 2 1 1 1 2 8

Resp_7 1 1 1 2 1 1 2 9 Resp_7 2 1 2 2 1 2 10 Resp_7 1 2 1 1 2 1 8

Resp_8 1 1 1 1 1 1 2 8 Resp_8 1 1 1 2 1 2 8 Resp_8 2 2 2 2 2 2 12

Resp_9 5 5 5 5 5 5 5 35 Resp_9 5 5 5 5 5 5 30 Resp_9 5 5 5 5 5 5 30

Resp_10 4 4 3 3 4 4 4 26 Resp_10 4 5 5 5 5 5 29 Resp_10 5 5 5 5 5 5 30

Resp_11 5 5 5 5 5 5 5 35 Resp_11 4 5 4 5 5 5 28 Resp_11 5 4 5 4 5 4 27

Resp_12 5 5 4 4 5 5 5 33 Resp_12 3 3 3 3 2 3 17 Resp_12 5 5 5 5 5 5 30

Resp_13 3 3 3 3 3 3 2 20 Resp_13 2 3 3 2 2 3 15 Resp_13 1 2 1 2 2 2 10

Resp_14 5 5 5 5 5 5 5 35 Resp_14 5 5 5 5 5 5 30 Resp_14 5 5 5 5 5 5 30

Resp_15 4 5 4 4 4 4 5 30 Resp_15 3 3 2 3 3 3 17 Resp_15 5 4 5 5 5 4 28

Resp_16 1 2 1 1 1 1 1 8 Resp_16 1 2 1 1 1 2 8 Resp_16 1 1 2 1 2 1 8

Resp_17 1 1 1 2 1 1 1 8 Resp_17 1 2 1 1 1 2 8 Resp_17 1 2 1 1 1 2 8

Resp_18 1 2 2 1 1 2 2 11 Resp_18 2 1 1 2 2 2 10 Resp_18 1 2 1 2 2 2 10

Resp_19 1 2 2 1 2 2 2 12 Resp_19 2 2 2 2 2 2 12 Resp_19 2 3 2 3 3 2 15

Resp_20 1 2 1 1 1 1 1 8 Resp_20 1 1 2 2 1 1 8 Resp_20 1 2 1 2 2 2 10

Resp_21 5 5 5 5 5 5 5 35 Resp_21 5 5 5 5 5 5 30 Resp_21 5 5 5 5 5 5 30

Resp_22 1 2 2 1 2 2 2 12 Resp_22 2 2 2 2 2 2 12 Resp_22 2 2 2 2 2 2 12

Resp_23 2 1 1 2 2 2 2 12 Resp_23 1 1 2 1 2 1 8 Resp_23 1 2 1 1 2 1 8

Resp_24 1 2 1 2 1 2 1 10 Resp_24 2 1 2 1 2 2 10 Resp_24 2 2 2 5 2 2 15

Resp_25 2 2 2 2 3 2 3 16 Resp_25 3 2 2 3 3 3 16 Resp_25 2 2 2 1 1 2 10

Resp_26 4 4 4 4 4 4 4 28 Resp_26 3 4 4 3 3 4 21 Resp_26 3 4 4 3 4 4 22

Resp_27 4 5 4 4 5 4 5 31 Resp_27 3 3 3 3 3 3 18 Resp_27 4 4 5 4 4 4 25

Resp_28 4 3 4 3 3 4 3 24 Resp_28 3 4 4 4 4 4 23 Resp_28 5 4 4 4 4 5 26

Resp_29 4 4 4 4 4 4 4 28 Resp_29 4 4 3 3 3 3 20 Resp_29 5 5 4 5 5 5 29

Resp_30 3 3 4 3 4 4 3 24 Resp_30 4 5 5 4 5 5 28 Resp_30 5 5 5 4 5 5 29

Resp

MINAT BELI

Resp

ELECTRONIC WORD OF MOUTH
TOTAL

Resp

BRAND IMAGE

TOTAL

 



 
 

 

Resp_31 3 4 3 4 4 3 4 25 Resp_31 4 5 5 4 5 5 28 Resp_31 5 5 4 5 5 5 29

Resp_32 4 4 4 4 4 4 4 28 Resp_32 4 5 5 5 4 5 28 Resp_32 3 4 3 4 4 4 22

Resp_33 5 4 5 5 4 5 5 33 Resp_33 4 5 5 4 4 5 27 Resp_33 4 3 3 4 3 4 21

Resp_34 4 4 4 4 5 5 5 31 Resp_34 4 5 5 5 4 4 27 Resp_34 2 4 2 4 4 3 19

Resp_35 2 2 2 3 3 3 3 18 Resp_35 5 5 5 4 5 5 29 Resp_35 2 2 2 4 2 4 16

Resp_36 4 4 4 4 4 4 4 28 Resp_36 5 5 4 4 4 5 27 Resp_36 5 5 5 5 5 5 30

Resp_37 4 4 4 4 4 4 4 28 Resp_37 5 5 4 5 5 5 29 Resp_37 4 4 3 3 4 4 22

Resp_38 3 3 3 3 3 3 3 21 Resp_38 4 5 4 5 4 4 26 Resp_38 3 3 3 3 3 3 18

Resp_39 4 4 4 4 4 4 4 28 Resp_39 4 4 5 5 4 5 27 Resp_39 3 2 3 2 2 3 15

Resp_40 4 5 4 4 3 4 5 29 Resp_40 4 4 5 4 4 4 25 Resp_40 4 4 4 4 4 4 24

Resp_41 4 4 4 4 4 4 4 28 Resp_41 4 4 4 5 4 4 25 Resp_41 5 4 4 5 4 4 26

Resp_42 3 4 3 3 3 3 3 22 Resp_42 4 4 5 5 4 5 27 Resp_42 4 4 4 4 4 4 24

Resp_43 1 1 1 1 1 2 1 8 Resp_43 2 1 2 1 2 2 10 Resp_43 2 1 1 1 2 1 8

Resp_44 1 1 2 1 1 1 1 8 Resp_44 1 1 2 1 1 1 7 Resp_44 1 1 1 1 1 1 6

Resp_45 2 1 2 2 1 1 1 10 Resp_45 2 2 2 2 2 2 12 Resp_45 1 2 2 1 1 1 8

Resp_46 2 2 1 1 2 1 1 10 Resp_46 2 2 2 3 2 3 14 Resp_46 2 2 2 2 2 2 12

Resp_47 4 4 4 4 4 4 4 28 Resp_47 4 3 4 4 2 2 19 Resp_47 5 5 4 4 5 4 27

Resp_48 4 4 4 4 5 4 4 29 Resp_48 5 5 4 4 4 4 26 Resp_48 4 4 5 5 5 4 27

Resp_49 2 2 3 3 3 3 3 19 Resp_49 4 4 4 5 4 4 25 Resp_49 5 5 4 5 4 4 27

Resp_50 4 4 4 4 4 4 4 28 Resp_50 5 5 4 5 4 4 27 Resp_50 5 5 5 5 4 4 28

Resp_51 3 3 3 3 3 3 3 21 Resp_51 5 4 5 4 5 5 28 Resp_51 5 4 4 5 4 4 26

Resp_52 4 3 4 4 4 3 3 25 Resp_52 4 5 4 5 4 4 26 Resp_52 4 5 4 5 5 5 28

Resp_53 4 4 4 4 4 4 4 28 Resp_53 4 4 3 3 4 3 21 Resp_53 4 5 5 5 4 5 28

Resp_54 1 2 1 1 1 1 1 8 Resp_54 1 2 1 1 2 2 9 Resp_54 1 2 1 1 2 1 8

Resp_55 2 2 1 2 1 1 1 10 Resp_55 2 2 1 2 2 2 11 Resp_55 2 2 1 2 2 1 10

Resp_56 1 2 2 2 1 1 2 11 Resp_56 2 1 2 2 2 2 11 Resp_56 2 2 2 2 2 1 11

Resp_57 3 3 3 4 4 3 3 23 Resp_57 3 2 3 4 2 2 16 Resp_57 4 4 4 4 4 4 24

Resp_58 3 4 3 4 4 3 4 25 Resp_58 4 4 2 4 4 2 20 Resp_58 4 3 3 4 3 4 21

Resp_59 3 4 3 4 4 3 4 25 Resp_59 3 4 4 3 3 3 20 Resp_59 4 3 3 4 3 3 20

Resp_60 4 4 4 4 4 4 4 28 Resp_60 4 3 3 3 3 3 19 Resp_60 3 3 3 3 3 4 19  



 
 

 

Resp_61 4 3 3 3 4 4 4 25 Resp_61 4 4 4 5 4 4 25 Resp_61 5 5 3 5 5 4 27

Resp_62 3 4 3 4 4 3 4 25 Resp_62 3 4 3 4 4 4 22 Resp_62 4 4 4 4 4 4 24

Resp_63 4 4 4 4 4 4 4 28 Resp_63 5 4 5 5 4 4 27 Resp_63 4 4 4 4 4 4 24

Resp_64 4 4 4 4 4 4 4 28 Resp_64 4 4 4 4 4 4 24 Resp_64 4 4 2 4 2 4 20

Resp_65 4 4 4 4 5 4 4 29 Resp_65 3 3 3 3 3 3 18 Resp_65 4 4 2 4 4 4 22

Resp_66 2 2 3 3 3 2 2 17 Resp_66 4 3 4 4 3 4 22 Resp_66 4 4 4 3 4 4 23

Resp_67 4 4 4 4 4 4 4 28 Resp_67 4 4 4 4 4 4 24 Resp_67 4 4 4 4 4 4 24

Resp_68 1 1 2 1 1 1 1 8 Resp_68 1 1 1 2 1 1 7 Resp_68 1 1 2 1 1 2 8

Resp_69 3 3 3 3 3 3 3 21 Resp_69 4 4 4 4 4 4 24 Resp_69 5 5 4 5 4 4 27

Resp_70 3 3 3 3 4 3 3 22 Resp_70 3 3 3 3 3 3 18 Resp_70 5 5 4 5 5 5 29

Resp_71 4 4 4 4 4 4 4 28 Resp_71 4 3 4 4 3 4 22 Resp_71 5 5 5 5 5 4 29

Resp_72 4 5 4 4 3 4 5 29 Resp_72 4 4 4 4 4 4 24 Resp_72 4 5 5 4 5 4 27

Resp_73 4 3 4 3 3 4 3 24 Resp_73 3 3 3 3 3 3 18 Resp_73 4 5 4 5 5 4 27

Resp_74 4 4 4 4 4 4 4 28 Resp_74 4 4 4 5 4 4 25 Resp_74 4 5 5 4 5 4 27

Resp_75 3 3 3 3 3 3 3 21 Resp_75 4 4 3 4 3 3 21 Resp_75 5 4 5 5 5 5 29

Resp_76 3 3 3 4 3 3 3 22 Resp_76 4 3 3 4 3 3 20 Resp_76 4 4 4 4 4 4 24

Resp_77 3 4 3 4 4 3 4 25 Resp_77 3 3 3 4 3 3 19 Resp_77 5 5 4 5 5 5 29

Resp_78 1 1 2 2 1 2 1 10 Resp_78 2 1 1 2 2 1 9 Resp_78 1 1 1 1 2 1 7

Resp_79 1 1 2 1 1 1 1 8 Resp_79 2 1 2 1 2 1 9 Resp_79 1 2 2 2 2 1 10

Resp_80 3 4 3 3 4 3 3 23 Resp_80 5 5 4 4 4 4 26 Resp_80 4 5 5 5 5 4 28

Resp_81 3 4 3 4 4 3 4 25 Resp_81 4 4 4 4 3 3 22 Resp_81 4 5 5 5 5 5 29

Resp_82 5 5 5 5 4 4 5 33 Resp_82 4 4 4 4 4 4 24 Resp_82 5 4 5 5 5 4 28

Resp_83 5 4 5 5 5 5 5 34 Resp_83 3 4 4 3 3 4 21 Resp_83 4 5 5 5 5 4 28

Resp_84 5 5 3 5 5 5 4 32 Resp_84 5 5 4 5 4 4 27 Resp_84 5 5 5 3 5 3 26

Resp_85 5 5 5 4 5 5 4 33 Resp_85 5 5 4 5 4 4 27 Resp_85 5 5 4 4 4 4 26

Resp_86 4 5 5 4 5 5 5 33 Resp_86 4 4 4 5 4 4 25 Resp_86 5 5 5 5 5 5 30

Resp_87 5 5 5 5 5 5 5 35 Resp_87 4 4 3 4 3 3 21 Resp_87 5 5 5 4 5 4 28

Resp_88 4 5 4 5 5 5 4 32 Resp_88 4 3 4 4 4 4 23 Resp_88 5 5 5 4 4 4 27

Resp_89 5 5 4 5 4 4 4 31 Resp_89 3 3 4 3 3 4 20 Resp_89 5 5 4 4 5 4 27

Resp_90 3 3 4 4 3 4 4 25 Resp_90 5 4 4 4 4 4 25 Resp_90 5 4 5 4 5 5 28  



 
 

 

Resp_91 4 4 4 3 3 3 3 24 Resp_91 4 5 4 5 5 4 27 Resp_91 4 4 5 4 4 4 25

Resp_92 5 4 4 5 5 4 4 31 Resp_92 5 4 5 5 5 4 28 Resp_92 5 5 5 4 4 4 27

Resp_93 5 5 4 5 5 4 5 33 Resp_93 5 4 4 4 4 4 25 Resp_93 5 5 4 4 4 5 27

Resp_94 4 5 5 5 5 4 5 33 Resp_94 4 3 4 4 3 3 21 Resp_94 4 5 5 5 4 5 28

Resp_95 4 4 5 5 4 5 4 31 Resp_95 4 3 4 4 3 4 22 Resp_95 5 4 5 5 4 4 27

Resp_96 3 4 4 3 4 3 4 25 Resp_96 4 4 4 4 4 4 24 Resp_96 5 5 4 5 4 5 28

Resp_97 4 4 4 4 4 3 4 27 Resp_97 3 3 3 3 3 3 18 Resp_97 5 5 4 5 5 4 28

Resp_98 4 4 5 4 5 4 4 30 Resp_98 4 4 4 4 4 4 24 Resp_98 5 5 4 5 5 4 28

Resp_99 4 4 4 4 4 5 4 29 Resp_99 3 3 3 3 3 3 18 Resp_99 5 4 5 5 4 4 27

Resp_100 4 4 4 4 5 5 4 30 Resp_100 4 3 3 4 3 3 20 Resp_100 5 4 5 5 5 4 28

Resp_101 3 4 4 4 4 3 4 26 Resp_101 3 3 3 4 3 3 19 Resp_101 4 3 4 4 3 4 22

Resp_102 5 5 4 5 5 4 4 32 Resp_102 4 4 3 3 4 3 21 Resp_102 4 5 5 5 4 5 28

Resp_103 1 2 2 2 1 2 2 12 Resp_103 2 2 1 2 2 1 10 Resp_103 1 2 2 2 1 2 10

Resp_104 2 1 1 2 1 2 1 10 Resp_104 2 2 2 2 1 2 11 Resp_104 2 2 2 2 2 2 12

Resp_105 2 2 2 2 2 1 1 12 Resp_105 2 2 2 2 2 2 12 Resp_105 1 1 1 2 1 2 8

Resp_106 4 5 4 4 3 4 5 29 Resp_106 3 2 2 4 2 2 15 Resp_106 4 5 5 4 5 5 28

Resp_107 4 4 4 4 4 4 4 28 Resp_107 4 4 2 4 4 2 20 Resp_107 5 5 5 5 5 4 29

Resp_108 3 3 3 3 3 3 3 21 Resp_108 3 3 3 3 3 3 18 Resp_108 4 5 5 4 4 4 26

Resp_109 1 1 1 1 1 1 2 8 Resp_109 2 2 2 2 2 2 12 Resp_109 2 2 2 2 2 2 12

Resp_110 2 2 1 2 2 1 2 12 Resp_110 4 4 4 4 4 4 24 Resp_110 4 4 4 4 4 4 24

Resp_111 2 1 2 1 2 2 2 12 Resp_111 2 2 2 2 2 2 12 Resp_111 2 2 2 2 2 1 11

Resp_112 2 2 1 1 2 1 1 10 Resp_112 2 2 2 2 2 2 12 Resp_112 2 2 2 2 2 2 12

Resp_113 1 1 2 1 1 1 1 8 Resp_113 1 2 1 2 2 1 9 Resp_113 2 1 2 2 1 2 10

Resp_114 1 1 1 2 1 1 1 8 Resp_114 1 2 1 1 1 2 8 Resp_114 2 2 2 2 2 2 12

Resp_115 5 5 5 5 4 4 5 33 Resp_115 4 4 2 4 4 2 20 Resp_115 4 4 4 4 4 4 24

Resp_116 3 3 3 3 3 3 3 21 Resp_116 4 4 3 4 3 3 21 Resp_116 5 4 4 5 4 4 26

Resp_117 3 4 3 4 4 3 4 25 Resp_117 4 3 3 3 3 3 19 Resp_117 3 4 4 3 4 3 21

Resp_118 1 2 1 2 1 2 1 10 Resp_118 2 2 2 2 2 2 12 Resp_118 1 2 1 1 2 1 8

Resp_119 2 2 1 2 1 2 2 12 Resp_119 2 2 2 2 2 2 12 Resp_119 2 2 2 3 3 2 14

Resp_120 2 3 3 2 3 2 3 18 Resp_120 3 5 5 3 3 4 23 Resp_120 4 4 4 4 4 4 24  



 
 

 

Resp_150 5 4 5 5 4 5 4 32 Resp_150 4 4 4 5 4 4 25 Resp_150 5 5 4 4 5 4 27

Resp_151 5 5 5 5 4 4 5 33 Resp_151 4 4 3 3 4 3 21 Resp_151 4 4 4 4 3 4 23

Resp_152 3 4 3 4 3 4 4 25 Resp_152 4 4 3 4 4 3 22 Resp_152 5 5 4 5 4 4 27

Resp_153 4 4 4 4 4 4 4 28 Resp_153 4 5 4 5 4 4 26 Resp_153 5 4 4 5 4 4 26

Resp_154 4 4 4 4 4 4 4 28 Resp_154 4 4 2 4 4 2 20 Resp_154 3 4 4 3 4 3 21

Resp_155 4 4 4 4 4 4 4 28 Resp_155 4 4 3 4 3 3 21 Resp_155 5 5 5 4 4 4 27

Resp_156 3 3 2 2 2 3 2 17 Resp_156 4 5 5 5 5 5 29 Resp_156 5 5 5 4 5 4 28

Resp_157 4 3 4 4 4 4 4 27 Resp_157 5 4 5 5 4 4 27 Resp_157 4 4 4 4 4 4 24

Resp_158 4 4 4 4 4 4 4 28 Resp_158 4 5 4 5 4 5 27 Resp_158 4 5 5 5 5 4 28

Resp_159 4 4 3 4 3 4 3 25 Resp_159 3 5 5 5 5 4 27 Resp_159 4 4 4 4 4 4 24

Resp_160 3 4 4 3 3 4 4 25 Resp_160 4 5 4 5 5 4 27 Resp_160 4 4 5 5 5 4 27

Resp_161 5 4 5 5 4 4 5 32 Resp_161 4 5 5 4 4 4 26 Resp_161 4 5 5 5 5 4 28

Resp_162 4 5 4 4 5 4 5 31 Resp_162 4 4 5 5 5 5 28 Resp_162 4 3 3 4 3 3 20

Resp_163 4 3 4 3 3 4 3 24 Resp_163 4 4 5 4 5 5 27 Resp_163 4 3 4 4 3 4 22

Resp_164 4 4 4 4 4 4 4 28 Resp_164 3 3 3 3 4 4 20 Resp_164 5 5 3 5 5 4 27

Resp_165 5 5 5 5 4 5 3 32 Resp_165 3 3 3 3 3 3 18 Resp_165 4 4 4 4 4 4 24

Resp_166 3 4 3 4 4 3 4 25 Resp_166 4 4 2 4 4 2 20 Resp_166 4 4 4 4 4 4 24

Resp_167 4 5 5 5 4 4 4 31 Resp_167 3 4 4 3 3 3 20 Resp_167 4 4 2 4 2 4 20

Resp_168 4 4 4 4 4 5 4 29 Resp_168 4 3 3 3 3 3 19 Resp_168 4 4 2 4 4 4 22

Resp_169 5 5 4 5 5 5 4 33 Resp_169 4 4 4 5 4 4 25 Resp_169 3 3 3 3 3 3 18

Resp_170 3 3 2 3 3 3 2 19 Resp_170 3 4 3 4 4 4 22 Resp_170 3 3 3 3 3 4 19

Resp_171 5 5 4 5 4 4 4 31 Resp_171 5 4 5 5 4 4 27 Resp_171 4 5 5 4 5 5 28

Resp_172 4 4 4 4 4 4 4 28 Resp_172 5 5 4 5 4 4 27 Resp_172 5 5 5 5 5 4 29

Resp_173 4 3 4 3 3 4 3 24 Resp_173 4 3 4 4 3 3 21 Resp_173 5 4 4 5 4 5 27

Resp_174 4 5 5 5 4 5 4 32 Resp_174 4 4 4 5 5 4 26 Resp_174 5 5 4 4 4 4 26

Resp_175 4 5 4 4 3 4 5 29 Resp_175 5 5 5 4 5 3 27 Resp_175 4 5 5 5 5 4 28

Resp_176 5 5 5 4 4 4 4 31 Resp_176 4 5 4 5 5 4 27 Resp_176 4 5 5 4 5 4 27

Resp_177 3 3 3 4 4 4 4 25 Resp_177 3 3 4 3 3 4 20 Resp_177 4 5 4 5 5 5 28

Resp_178 4 4 4 4 4 3 4 27 Resp_178 5 4 4 4 4 4 25 Resp_178 4 4 4 4 4 4 24

Resp_179 4 4 4 4 4 4 4 28 Resp_179 4 5 4 5 5 4 27 Resp_179 5 4 5 4 4 4 26

Resp_180 4 5 5 4 5 5 4 32 Resp_180 5 4 5 5 5 4 28 Resp_180 3 4 4 3 4 4 22  



 
 

 

Resp_180 4 5 5 4 5 5 4 32 Resp_180 5 4 5 5 5 4 28 Resp_180 3 4 4 3 4 4 22

Resp_181 4 3 3 3 4 4 4 25 Resp_181 5 4 4 4 4 4 25 Resp_181 3 4 4 3 3 4 21

Resp_182 3 4 3 4 4 3 4 25 Resp_182 4 3 4 4 3 3 21 Resp_182 4 4 3 4 4 4 23

Resp_183 4 4 4 4 4 4 4 28 Resp_183 4 5 5 4 5 4 27 Resp_183 4 3 3 4 3 4 21

Resp_184 4 4 4 4 4 4 4 28 Resp_184 4 4 5 5 4 5 27 Resp_184 4 4 4 4 4 4 24

Resp_185 4 4 4 4 5 4 4 29 Resp_185 3 5 5 3 5 5 26 Resp_185 5 5 4 5 5 4 28

Resp_186 2 2 3 3 3 2 2 17 Resp_186 4 4 4 5 5 5 27 Resp_186 4 5 4 5 5 5 28

Resp_187 4 4 4 4 4 4 4 28 Resp_187 4 5 5 5 4 4 27 Resp_187 5 4 5 5 4 5 28

Resp_188 4 4 4 4 4 4 4 28 Resp_188 4 4 4 4 4 4 24 Resp_188 4 4 4 4 4 4 24

Resp_189 3 3 3 3 3 3 3 21 Resp_189 5 5 5 4 5 4 28 Resp_189 3 3 3 4 3 4 20

Resp_190 3 3 3 3 4 3 3 22 Resp_190 4 4 5 5 5 5 28 Resp_190 4 5 4 5 5 5 28

Resp_191 4 4 4 4 4 4 4 28 Resp_191 4 5 5 4 4 5 27 Resp_191 4 4 4 4 4 4 24

Resp_192 4 5 4 4 3 4 5 29 Resp_192 4 4 4 5 5 4 26 Resp_192 4 4 4 4 4 4 24

Resp_193 4 3 4 3 3 4 3 24 Resp_193 4 5 5 5 4 4 27 Resp_193 4 4 4 4 4 4 24

Resp_194 4 4 4 4 4 4 4 28 Resp_194 4 4 4 5 5 5 27 Resp_194 2 2 2 3 2 3 14

Resp_195 3 3 3 3 3 3 3 21 Resp_195 4 4 2 4 4 2 20 Resp_195 3 3 3 3 3 3 18

Resp_196 3 3 3 4 3 3 3 22 Resp_196 3 3 3 3 3 3 18 Resp_196 3 3 3 4 3 4 20

Resp_197 3 4 3 4 4 3 4 25 Resp_197 4 3 3 3 3 3 19 Resp_197 4 4 4 4 4 4 24

Resp_198 3 4 3 4 4 3 4 25 Resp_198 4 4 4 4 4 4 24 Resp_198 5 4 4 5 4 4 26

Resp_199 4 5 5 5 4 4 5 32 Resp_199 4 4 4 5 4 4 25 Resp_199 3 4 4 3 4 3 21

Resp_200 3 4 3 3 4 3 4 24 Resp_200 4 4 5 5 4 5 27 Resp_200 4 4 4 4 4 4 24

Resp_201 3 4 3 4 4 3 4 25 Resp_201 4 4 3 4 4 3 22 Resp_201 4 4 4 4 4 4 24

Resp_202 5 5 5 5 4 4 5 33 Resp_202 4 5 4 5 4 4 26 Resp_202 5 4 4 5 4 4 26

Resp_203 3 3 3 3 3 3 3 21 Resp_203 4 4 5 5 5 5 28 Resp_203 4 4 4 4 4 4 24

Resp_204 3 4 3 4 4 3 4 25 Resp_204 4 4 3 4 3 3 21 Resp_204 3 3 3 3 3 3 18

Resp_205 4 4 4 4 4 4 4 28 Resp_205 4 3 3 3 3 3 19 Resp_205 4 4 4 4 4 4 24

Resp_206 4 4 4 4 4 4 4 28 Resp_206 3 4 3 3 4 4 21 Resp_206 4 4 4 4 4 4 24

Resp_207 3 3 2 2 2 3 2 17 Resp_207 4 4 4 5 4 4 25 Resp_207 4 4 3 4 4 3 22

Resp_208 4 3 4 4 4 4 4 27 Resp_208 3 5 5 3 3 4 23 Resp_208 4 5 5 4 5 4 27

Resp_209 4 4 4 4 4 4 4 28 Resp_209 4 4 4 4 4 4 24 Resp_209 4 5 5 4 4 5 27

Resp_210 4 4 4 3 3 4 3 25 Resp_210 4 5 5 4 4 4 26 Resp_210 5 5 5 5 5 4 29  



 
 

 

Resp_211 4 3 4 4 3 4 4 26 Resp_211 4 4 3 3 4 3 21 Resp_211 5 5 5 5 5 4 29

Resp_212 5 5 4 5 4 5 4 32 Resp_212 4 4 3 4 4 3 22 Resp_212 4 5 5 5 5 4 28

Resp_213 4 5 4 4 5 4 5 31 Resp_213 5 5 5 4 5 4 28 Resp_213 5 5 4 5 5 4 28

Resp_214 4 3 4 3 3 4 3 24 Resp_214 5 5 5 4 5 5 29 Resp_214 5 4 4 5 4 5 27

Resp_215 5 5 4 4 5 5 4 32 Resp_215 4 4 5 5 4 5 27 Resp_215 5 4 5 5 4 5 28

Resp_216 4 3 4 4 4 3 4 26 Resp_216 3 4 4 3 3 3 20 Resp_216 5 5 5 3 4 4 26

Resp_217 4 4 4 4 4 4 4 28 Resp_217 4 4 4 5 4 4 25 Resp_217 4 4 5 4 4 4 25

Resp_218 5 5 5 4 4 5 4 32 Resp_218 4 4 3 4 3 3 21 Resp_218 2 4 2 4 4 3 19

Resp_219 5 5 4 4 4 5 4 31 Resp_219 4 3 4 4 4 4 23 Resp_219 4 4 4 5 4 4 25

Resp_220 5 4 5 5 5 5 4 33 Resp_220 3 3 4 3 3 4 20 Resp_220 4 3 3 4 3 4 21

Resp_221 5 3 5 3 3 3 5 27 Resp_221 5 4 4 4 4 4 25 Resp_221 4 3 3 4 3 3 20

Resp_222 5 4 5 4 4 5 4 31 Resp_222 4 5 4 5 5 4 27 Resp_222 3 4 3 4 4 4 22

Resp_223 3 4 3 4 4 4 3 25 Resp_223 5 4 5 5 5 4 28 Resp_223 4 3 3 4 3 4 21

Resp_224 3 4 3 4 4 3 4 25 Resp_224 5 5 5 4 5 5 29 Resp_224 2 4 2 4 4 3 19

Resp_225 3 4 3 4 4 3 4 25 Resp_225 4 5 4 4 5 3 25 Resp_225 2 2 2 4 2 4 16

Resp_226 4 4 4 4 4 4 4 28 Resp_226 4 5 5 4 5 4 27 Resp_226 5 5 5 5 5 5 30

Resp_227 4 3 3 3 4 4 4 25 Resp_227 5 5 4 5 5 5 29 Resp_227 4 4 3 3 4 4 22

Resp_228 3 4 3 4 4 3 4 25 Resp_228 3 4 4 3 4 4 22 Resp_228 3 3 3 3 3 3 18

Resp_229 4 4 4 4 4 4 4 28 Resp_229 4 4 5 5 4 5 27 Resp_229 3 5 4 4 5 5 26

Resp_230 4 4 4 4 4 4 4 28 Resp_230 3 4 3 4 3 4 21 Resp_230 4 4 4 4 4 4 24

Resp_231 5 5 4 5 5 4 4 32 Resp_231 4 5 5 5 5 5 29 Resp_231 5 4 4 5 4 4 26

Resp_232 4 4 4 4 3 4 4 27 Resp_232 4 5 4 4 5 5 27 Resp_232 3 4 4 3 4 3 21

Resp_233 4 4 4 4 4 4 4 28 Resp_233 5 4 5 5 5 5 29 Resp_233 4 5 5 5 5 4 28

Resp_234 4 4 4 4 4 4 4 28 Resp_234 4 4 5 4 4 5 26 Resp_234 4 5 5 4 5 4 27

Resp_235 3 3 3 3 3 3 3 21 Resp_235 5 5 4 5 4 5 28 Resp_235 4 5 5 5 4 5 28

Resp_236 3 3 3 3 4 3 3 22 Resp_236 4 5 5 4 5 4 27 Resp_236 4 4 4 4 4 4 24

Resp_237 4 4 4 4 4 4 4 28 Resp_237 3 5 5 4 5 5 27 Resp_237 5 5 4 4 5 4 27

Resp_238 4 5 4 4 3 4 5 29 Resp_238 4 5 5 4 4 4 26 Resp_238 4 3 4 4 3 4 22

Resp_239 4 3 4 3 3 4 3 24 Resp_239 4 4 3 4 4 3 22 Resp_239 5 5 5 5 5 4 29

Resp_240 4 4 4 4 4 4 4 28 Resp_240 4 3 4 4 4 3 22 Resp_240 5 5 5 5 4 5 29  



 
 

 

Resp_241 3 3 3 3 3 3 3 21 Resp_241 4 5 5 4 5 4 27 Resp_241 5 5 4 5 4 5 28

Resp_242 4 4 3 4 3 4 3 25 Resp_242 4 4 4 5 4 4 25 Resp_242 5 5 4 5 5 4 28

Resp_243 5 5 5 5 4 5 4 33 Resp_243 5 4 5 5 4 5 28 Resp_243 5 4 5 5 5 4 28

Resp_244 5 5 5 5 4 5 4 33 Resp_244 5 5 5 4 4 3 26 Resp_244 5 5 5 5 5 4 29

Resp_245 5 5 4 5 5 5 5 34 Resp_245 4 5 4 5 4 4 26 Resp_245 4 5 5 4 5 4 27

Resp_246 5 5 5 5 4 5 5 34 Resp_246 4 4 5 4 4 5 26 Resp_246 5 4 5 5 5 4 28

Resp_247 3 4 3 4 4 3 4 25 Resp_247 4 4 3 4 4 3 22 Resp_247 5 5 4 5 5 4 28

Resp_248 5 5 5 5 4 4 5 33 Resp_248 4 4 3 3 4 3 21 Resp_248 4 5 5 5 4 5 28

Resp_249 4 3 3 4 4 3 4 25 Resp_249 3 4 3 3 4 4 21 Resp_249 4 5 5 5 5 5 29

Resp_250 5 4 5 4 4 5 5 32 Resp_250 4 4 4 5 4 4 25 Resp_250 4 4 5 4 4 4 25

Resp_251 5 5 4 4 4 4 4 30 Resp_251 3 5 5 3 3 4 23 Resp_251 5 5 5 5 5 4 29

Resp_252 5 5 4 5 5 4 5 33 Resp_252 4 4 4 4 4 4 24 Resp_252 5 5 5 4 5 4 28

Resp_253 3 3 3 4 4 4 4 25 Resp_253 4 4 4 5 4 4 25 Resp_253 5 4 4 4 4 4 25

Resp_254 4 5 4 4 5 5 4 31 Resp_254 4 4 3 4 3 3 21 Resp_254 4 5 5 5 5 4 28

Resp_255 4 4 5 4 5 5 5 32 Resp_255 4 3 4 4 4 4 23 Resp_255 4 4 2 4 4 4 22

Resp_256 4 4 4 3 4 3 3 25 Resp_256 3 3 4 3 3 4 20 Resp_256 5 4 3 4 4 5 25

Resp_257 3 4 4 3 4 4 3 25 Resp_257 5 4 4 4 4 4 25 Resp_257 5 5 5 5 4 4 28

Resp_258 4 4 4 4 4 4 4 28 Resp_258 4 5 4 5 5 4 27 Resp_258 4 5 5 5 4 5 28

Resp_259 4 5 4 4 5 4 5 31 Resp_259 5 4 5 5 5 4 28 Resp_259 5 4 5 5 5 4 28

Resp_260 4 3 4 3 3 4 3 24 Resp_260 5 4 4 4 4 4 25 Resp_260 5 4 5 5 4 5 28

Resp_261 4 4 4 4 4 4 4 28 Resp_261 4 5 5 4 5 5 28 Resp_261 3 4 3 4 4 4 22

Resp_262 4 3 4 4 4 3 3 25 Resp_262 4 5 4 5 5 4 27 Resp_262 4 5 5 5 5 5 29

Resp_263 5 5 5 5 4 4 4 32 Resp_263 4 5 4 5 5 4 27 Resp_263 4 5 5 4 5 5 28

Resp_264 5 4 5 4 5 5 4 32 Resp_264 4 4 3 4 3 3 21 Resp_264 4 4 4 4 5 5 26

Resp_265 4 5 5 4 5 5 4 32 Resp_265 5 5 4 4 4 5 27 Resp_265 3 3 3 4 3 3 19

Resp_266 5 5 4 5 5 5 4 33 Resp_266 4 4 3 4 3 3 21 Resp_266 4 4 3 4 4 4 23

Resp_267 4 3 4 4 5 5 4 29 Resp_267 4 4 4 4 3 3 22 Resp_267 3 4 4 3 4 4 22

Resp_268 5 4 5 5 4 5 4 32 Resp_268 4 4 4 4 3 3 22 Resp_268 3 4 4 4 3 4 22

Resp_269 5 4 5 5 5 4 5 33 Resp_269 4 4 5 5 4 5 27 Resp_269 4 4 3 4 4 3 22

Resp_270 3 3 3 4 4 3 3 23 Resp_270 4 4 5 5 4 5 27 Resp_270 4 5 5 5 5 4 28  



 
 

 

Resp_271 5 4 5 4 5 5 4 32 Resp_271 4 5 5 5 4 4 27 Resp_271 4 4 4 4 5 5 26

Resp_272 5 4 5 4 5 5 4 32 Resp_272 4 4 5 4 5 4 26 Resp_272 4 4 3 3 3 4 21

Resp_273 5 5 5 4 4 5 4 32 Resp_273 3 3 3 4 4 4 21 Resp_273 4 4 4 4 4 4 24

Resp_274 4 5 5 5 4 5 4 32 Resp_274 4 4 4 5 5 5 27 Resp_274 2 3 3 3 2 3 16

Resp_275 5 4 5 4 4 5 4 31 Resp_275 3 4 4 3 4 4 22 Resp_275 3 4 4 3 4 4 22

Resp_276 4 5 4 5 4 5 5 32 Resp_276 4 5 5 5 5 5 29 Resp_276 3 3 3 3 3 3 18

Resp_277 5 4 5 5 4 4 4 31 Resp_277 5 4 5 4 5 5 28 Resp_277 4 3 4 3 3 3 20

Resp_278 4 4 4 4 5 5 4 30 Resp_278 4 5 4 5 5 5 28 Resp_278 4 4 4 4 4 4 24

Resp_279 5 5 5 4 4 5 5 33 Resp_279 4 4 4 4 4 4 24 Resp_279 4 3 4 4 3 4 22

Resp_280 5 4 5 5 4 5 5 33 Resp_280 4 5 5 5 4 5 28 Resp_280 4 4 4 4 4 4 24

Resp_281 4 4 4 4 4 4 4 28 Resp_281 4 5 4 5 4 4 26 Resp_281 4 4 4 3 4 3 22

Resp_282 4 3 4 4 4 3 3 25 Resp_282 4 4 5 4 4 5 26 Resp_282 4 4 4 3 4 3 22

Resp_283 4 3 4 3 4 4 3 25 Resp_283 4 4 5 4 5 5 27 Resp_283 5 5 5 4 5 4 28

Resp_284 5 5 4 5 4 5 4 32 Resp_284 4 4 5 4 5 5 27 Resp_284 4 4 4 4 4 4 24

Resp_285 4 5 4 4 5 4 5 31 Resp_285 5 4 4 4 5 5 27 Resp_285 5 4 4 5 4 4 26

Resp_286 5 5 5 5 5 4 4 33 Resp_286 4 4 4 5 4 4 25 Resp_286 5 4 4 5 5 5 28

Resp_287 4 5 4 5 5 4 5 32 Resp_287 3 5 5 3 3 4 23 Resp_287 5 4 5 4 5 5 28

Resp_288 3 3 3 3 3 3 3 21 Resp_288 4 4 4 4 4 4 24 Resp_288 4 5 5 4 5 4 27

Resp_289 4 3 4 4 3 3 3 24 Resp_289 4 5 5 4 4 4 26 Resp_289 5 5 5 5 5 4 29

Resp_290 4 5 4 5 5 5 4 32 Resp_290 4 4 5 5 4 5 27 Resp_290 5 5 5 4 5 4 28

Resp_291 5 5 5 4 4 5 4 32 Resp_291 4 5 5 4 5 5 28 Resp_291 3 4 4 4 4 3 22

Resp_292 4 4 5 4 5 5 4 31 Resp_292 4 5 5 5 4 5 28 Resp_292 5 5 4 5 5 4 28

Resp_293 3 4 3 3 4 3 3 23 Resp_293 3 4 3 4 4 4 22 Resp_293 4 5 4 5 5 5 28

Resp_294 3 4 3 4 4 3 4 25 Resp_294 4 4 2 4 4 2 20 Resp_294 4 4 3 4 4 3 22

Resp_295 5 5 5 5 4 4 5 33 Resp_295 5 4 5 5 5 5 29 Resp_295 4 5 3 4 5 4 25

Resp_296 3 4 4 3 4 4 3 25 Resp_296 4 5 3 5 5 5 27 Resp_296 4 5 5 5 5 5 29  





 

 
 

Lampiran 6 

Hasil Olah Data SPSS 

Distribusi Frekuensi Jawaban Responden 

1. Variabel Electronic word of mouth  

X1_1 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 24 8.1 8.1 8.1 

2.00 17 5.7 5.7 13.9 

3.00 57 19.3 19.3 33.1 

4.00 130 43.9 43.9 77.0 

5.00 68 23.0 23.0 100.0 

Total 296 100.0 100.0  

 

X1_2 

 Frequency Percent Valid Percent Cumula

tive 

Percent 

Valid 

1.00 19 6.4 6.4 6.4 

2.00 21 7.1 7.1 13.5 

3.00 57 19.3 19.3 32.8 

4.00 127 42.9 42.9 75.7 

5.00 72 24.3 24.3 100.0 

Total 296 100.0 100.0  

 

 

 

 

 

 



 
 

 

 Frequency Percent Valid Percent Cumula

tive 

Percent 

Valid 

1.00 20 6.8 6.8 6.8 

2.00 20 6.8 6.8 13.5 

3.00 62 20.9 20.9 34.5 

4.00 134 45.3 45.3 79.7 

5.00 60 20.3 20.3 100.0 

Total 296 100.0 100.0  

 

 

X1_4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 18 6.1 6.1 6.1 

2.00 21 7.1 7.1 13.2 

3.00 53 17.9 17.9 31.1 

4.00 147 49.7 49.7 80.7 

5.00 57 19.3 19.3 100.0 

Total 296 100.0 100.0  

 

 

X1_5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 26 8.8 8.8 8.8 

2.00 11 3.7 3.7 12.5 

3.00 50 16.9 16.9 29.4 

4.00 154 52.0 52.0 81.4 

5.00 55 18.6 18.6 100.0 

Total 296 100.0 100.0  

         X1_3 



 
 

 

 

 

X1_6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 21 7.1 7.1 7.1 

2.00 18 6.1 6.1 13.2 

3.00 62 20.9 20.9 34.1 

4.00 133 44.9 44.9 79.1 

5.00 62 20.9 20.9 100.0 

Total 296 100.0 100.0  

 

X1_7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 21 7.1 7.1 7.1 

2.00 20 6.8 6.8 13.9 

3.00 51 17.2 17.2 31.1 

4.00 150 50.7 50.7 81.8 

5.00 54 18.2 18.2 100.0 

Total 296 100.0 100.0  

 

 

 

 

 

 

 

 

 

 

 



 
 

 

2. Variabel Brand Image 

X2_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 12 4.1 4.1 4.1 

2.00 23 7.8 7.8 11.8 

3.00 47 15.9 15.9 27.7 

4.00 169 57.1 57.1 84.8 

5.00 45 15.2 15.2 100.0 

Total 296 100.0 100.0  

 

X2_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 12 4.1 4.1 4.1 

2.00 26 8.8 8.8 12.8 

3.00 44 14.9 14.9 27.7 

4.00 135 45.6 45.6 73.3 

5.00 79 26.7 26.7 100.0 

Total 296 100.0 100.0  

 

X2_3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 14 4.7 4.7 4.7 

2.00 31 10.5 10.5 15.2 

3.00 58 19.6 19.6 34.8 

4.00 114 38.5 38.5 73.3 

5.00 79 26.7 26.7 100.0 

Total 296 100.0 100.0  

 



 
 

 

 

X2_4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 12 4.1 4.1 4.1 

2.00 22 7.4 7.4 11.5 

3.00 47 15.9 15.9 27.4 

4.00 127 42.9 42.9 70.3 

5.00 88 29.7 29.7 100.0 

Total 296 100.0 100.0  

 

 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 11 3.7 3.7 3.7 

2.00 29 9.8 9.8 13.5 

3.00 61 20.6 20.6 34.1 

4.00 130 43.9 43.9 78.0 

5.00 65 22.0 22.0 100.0 

Total 296 100.0 100.0  

 

X2_6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 11 3.7 3.7 3.7 

2.00 34 11.5 11.5 15.2 

3.00 67 22.6 22.6 37.8 

4.00 123 41.6 41.6 79.4 

5.00 61 20.6 20.6 100.0 

Total 296 100.0 100.0  

 

    X2_5 



 
 

 

3. Variabel Minat Beli 

Y_1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 19 6.4 6.4 6.4 

2.00 28 9.5 9.5 15.9 

3.00 33 11.1 11.1 27.0 

4.00 122 41.2 41.2 68.2 

5.00 94 31.8 31.8 100.0 

Total 296 100.0 100.0  

 

Y_2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 10 3.4 3.4 3.4 

2.00 32 10.8 10.8 14.2 

3.00 33 11.1 11.1 25.3 

4.00 122 41.2 41.2 66.6 

5.00 99 33.4 33.4 100.0 

Total 296 100.0 100.0  

 

Y_3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 15 5.1 5.1 5.1 

2.00 36 12.2 12.2 17.2 

3.00 45 15.2 15.2 32.4 

4.00 112 37.8 37.8 70.3 

5.00 88 29.7 29.7 100.0 

Total 296 100.0 100.0  

 



 
 

 

Y_4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 14 4.7 4.7 4.7 

2.00 21 7.1 7.1 11.8 

3.00 35 11.8 11.8 23.6 

4.00 128 43.2 43.2 66.9 

5.00 98 33.1 33.1 100.0 

Total 296 100.0 100.0  

 

 

Y_5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 12 4.1 4.1 4.1 

2.00 32 10.8 10.8 14.9 

3.00 36 12.2 12.2 27.0 

4.00 125 42.2 42.2 69.3 

5.00 91 30.7 30.7 100.0 

Total 296 100.0 100.0  

 

Y_6 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

1.00 15 5.1 5.1 5.1 

2.00 21 7.1 7.1 12.2 

3.00 35 11.8 11.8 24.0 

4.00 171 57.8 57.8 81.8 

5.00 54 18.2 18.2 100.0 

Total 296 100.0 100.0  

 



 
 

 

 

 

 

 



 

 
 

Hasil Uji Validitas dan Reliabilitas 

Validitas dan Reliabilitas Electronic Word Of Mouth X1 

Indikator 1 

Item-Total Statistics 

 
Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Saya pernah membaca 

testimoni dari pengguna 

smartphone Oppo di internet 

yang menunjukan 

ketidakpuasan 

3.72 1.221 .829 . 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.906 1 

 



 
 

 

 

Indicator 2 

Item-Total Statistics 

 
Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Saya memperoleh informasi 

mengenai smartphone Oppo 

melalui media sosial 

3.66 1.176 .795 . 

Saya ikut berinteraksi dalam 

media sosial untuk 

mengetahui informasi 

tentang smartphone Oppo 

3.72 1.221 .795 . 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.886 2 



 
 

 

Indicator 3 

Item-Total Statistics 

 
Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Melalui internet saya dapat 

merasakan kesedian orang 

lain dalam membantu 

publikasi produk smartphone 

Oppo 

3.68 1.195 .823 . 

Saya merasa puas dengan 

produk smartphone Oppo 

sehingga saya ingin sharing 

tentang kepuasan saya di 

Internet maupun di media 

sosial 

3.69 1.110 .823 . 

 



 
 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.902 2 

 

Indicator 4 

Item-Total Statistics 

 
Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Melalui internet saya 

mendapatkan informasi 

mengenai komentar/review 

positif konsumen pengguna 

smartphone Oppo 

3.66 1.153 .799 . 



 
 

 

Melalui internet saya 

mendapatkan informasi 

bahwa smartphone Oppo 

merupakan pilihan yang 

tepat untuk produk 

smartphone 

3.67 1.193 .799 . 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.888 2 

 

 

 

 

 
 



 
 

 

Validitas dan Reliabilitas Brand Image X2 

Indikator 1 

Item-Total Statistics 

 
Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Smartphone Oppo memiliki 

reputasi yang baik dalam 

memproduksi smartphone 

3.82 1.103 .744 . 

Jaringan penjualan 

Smartphone Oppo luas 

sehingga mudah didapatkan 

3.72 .909 .744 . 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.851 2 

 



 
 

 

Indicator 2 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Apabila saya menggunakan 

smartphone Oppo saya 

merasa percaya diri 

3.87 1.105 .721 . 

Pengguna smartphone Oppo 

dianggap paham terhadap 

teknologi 

3.72 1.233 .721 . 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.837 2 

 



 
 

 

Indicator 3 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Smartphone Oppo memiliki 

fitur teknologi yang tinggi 

3.64 1.099 .793 . 

Smartphone Oppo memiliki 

desain yang simple dan 

elegan 

3.71 1.069 .793 . 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.884 2 

 
 



 
 

 

Validitas dan Reliabilitas Variabel Minat Beli Y 

Indikator 1 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Saya tertarik membeli 

smartphone Oppo 

3.91 1.177 .804 . 

Bila ada kesempatan saya 

akan membeli smartphone 

Oppo 

3.82 1.359 .804 . 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.890 2 

 



 
 

 

Indicator 2 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

Saya akan merekomendasikan 

orang lain untuk membeli 

smartphone Oppo 

3.93 1.158 .733 . 

Saya akan memberi testimoni 

yang positif mengenai 

smartphone Oppo kepada 

teman-teman saya 

3.75 1.334 .733 . 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.845 2 



 
 

 

 

Indicator 3 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Saya tertarik mencari 

informasi lebih lanjut 

mengenai smartphone Oppo 

3.77 .991 .758 . 

Saya selalu tertarik mencari 

informasi tentang produk 

terbaru smartphone Oppo 

3.85 1.207 .758 . 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.860 2 





 

 
 

Hasil Uji Asumsi Klasik 

1. Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardiz

ed Residual 

N 296 

Normal Parametersa,b 
Mean 0E-7 

Std. Deviation 4.05021795 

Most Extreme 

Differences 

Absolute .043 

Positive .031 

Negative -.043 

Kolmogorov-Smirnov Z .734 

Asymp. Sig. (2-tailed) .654 

a. Test distribution is Normal. 

b. Calculated from data. 

 

2. Uji Multikolinieritas 

Coefficientsa 

Model Collinearity Statistics 

Tolerance VIF 

1 

Electronic Word Of Mouth 

(X1) 
.503 1.989 

Brand Image (X2) .503 1.989 

a. Dependent Variable: Minat Beli (Y) 

 

 

 

 

 

 



 
 

 

3. Uji Heterokedastisitas 

 
 

4. Uji Autokorelasi 

Model Summaryb 

Model Durbin-Watson 

1 1.632a 

a.  Predictors: (Constant), Brand Image (X2), Electronic 

Word   Of Mouth (X1) 

 

 

 

 

 

 

 



 
 

 

Hasil Uji Analisis Regresi Linier Berganda   

 

Model Summaryb 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .739a .546 .543 4.06075 

a. Predictors: (Constant), Brand Image (X2), Electronic Word Of Mouth 

(X1) 

b. Dependent Variable: Minat Beli (Y) 

 

ANOVAa 

Model Sum of 

Squares 

df Mean 

Square 

F Sig. 

1 

Regression 5812.311 2 2906.155 176.241 .000b 

Residual 4831.473 293 16.490   

Total 10643.784 295    

a. Dependent Variable: Minat Beli (Y) 

b. Predictors: (Constant), Brand Image (X2), Electronic Word Of Mouth (X1) 

 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardiz

ed 

Coefficient

s 

t Sig. 

B Std. Error Beta 

1 

(Constant) 4.650 1.015  4.580 .000 

Electronic Word Of 

Mouth (X1) 
.355 .047 .418 7.521 .000 

Brand Image (X2) .411 .060 .383 6.894 .000 

a. Dependent Variable: Minat Beli (Y) 

 

 



 
 

 

 

 



 
 

 

 

 



 
 

 

Lampiran 9 

BERITA ACARA UJIAN SKRIPSI 

 



 

 
 

 


