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Lampiran 4 

Kuesioner Penelitian 

 

Kepada Yth : Konsumen Greenlight Sidoarjo, 

 Dalam rangka untuk memenuhi tugas akhir (proposal dan 
skripsi) saya mahasiswi Ekonomi prodi Manajemen melakukan 
penelitian dengan judul “Pengaruh Brand Equity Dan Design 
Products Terhadap Keputusan Pembelian Pada Products 
Greenlight Di Sidoarjo (Study Kasus Pada Store Greenlight Sun 
City Mall Sidoarjo)”. Saya mengharapkan kesediaan anda untuk 
mengisi daftar kuesioner yang diberikan. Informasi yang anda 
berikan akan kami jaga kerahasiaannya. Saya mengucapkan 
terimakasih banyak atas partisipasi yang anda berikan. 

A. Identitas Responden: 

Pilihlah salah satu jawaban yang paling sesuai menurut 

pendapat saudara/i, dengan memberikan tanda (√) pada 

kolom yang tersedia dengan keterangan sebagai berikut : 

Nama : …………(boleh tidak diisi) 

Jenis Kelamin :□ Laki-Laki  □ Perempuan  

Usia  : □< 20  □ 21 – 25  □ 26 – 30  □> 30 th 

B. Petunjuk pengisian: 

Pilihlah salah satu jawaban yang paling sesuai menurut 

pendapat saudara/i, dengan memberikan tanda (√) pada 

kolom yang tersedia dengan keterangan sebagai berikut : 

 

No Jawaban Nilai 

1 Sangat Setuju (SS) 5 

2 Setuju (S) 4 

3 Kurang Setuju (KS) 3 

4 Tidak Setuju (TS) 2 

5 Sangat Tidak Setuju (STS) 1 

 



 
 

Daftar Kuesioner 

 

“PENGARUH BRAND EQUITY DAN DESIGN PRODUCT TERHADAP 

KEPUTUSAN PEMBELIAN PADA PRODUK GREENLIGHT DI 

SIDOARJO” 

(Study Kasus Pada Store Greenlight Sun City Mall Sidoarjo) 

 

A. Brand Equity (Ekuitas Merek) 

No Pernyataan SS S KS TS STS 

Indicator Brand Awareness (pengetahuan akan merek) 

1 Apabila anda diminta 
menyebutkan merek t-shirt 
maka Greenlight adalah yang 
pertama muncul dibenak anda 

     

2 Anda dapat mengenali model 
merk Greenlight dengan hanya 
melihat dari model variannya 

     

Indicator Perceive Quality (kualitas yang dipercaya dikandung sebuah 
merk) 

3 Anda lebih percaya pada 
produk Greenlight karena 
produk nyaman untuk 
dikenakan 

     

4 Anda yakin bahwa produk 
Greenlight tidak akan kalah 
saing terhadap produk 
kompetitior 

     

Indicator Brand Associations (asisiasi merek) 

5 Pengguna produk Greenlight 
sangat mudah untuk di mix 
and macth 

     

6 Greenlight merupakan brand 
fashion perusahaan ternama 
dengan kredibilitas tinggi 

     

Indicator Brand Loyalty (loyalitas merek) 

7 Anda akan selalu membeli dan 
menggunakan produk 
Greenlight saja, karena tidak 

     



 
 

terpengaruh oleh promosi 
brand lain 

8 Anda akan merekomendasikan 
merek Greenlight ini kepada 
orang lain 

     

 

B. Design Product (Desain Produk) 

No Pernyataan SS S KS TS STS 

Indicator Bentuk 

1 Produk Greenlight 
memiliki size/ukuran 
yang lengkap dan cocok 
untuk anda 

     

2 Anda memilih produk 
Greenlight karena desain 
bentuk produk yang 
proposional 

     

Indicator Fitur 

3 Berbagai produk 
Greenlight yang 
menyadiakan berbagai 
bahan untuk kondisi 
apapun namun tetap 
terlihat modis dan casual 

     

4 Anda memilih Greenlight 
karena produk yang 
disuguhkan sangat 
memudahkan ada dalam 
kondisi tertentu 

     

Indicator Mutu Kesesuaian 

5 Produk Greenlight 
merupakan produk yang 
sangat cocok untuk 
pemakaian sehari-hari 

     



 
 

6 Greenlight merupakan 
produk casual yang 
nyaman ketika dipakai 

     

Indicator Daya Tahan (Durability) 

7 Kualitas yang digunakan 
sangat bagus sehingga 
produk dapat 
dipergunakan dalam 
jangka waktu lama 

     

8 Anda memilih produk 
Greenlight karena 
kenyamanan pemakaian 
dalam jangka waktu 
panjang 

     

Indicator Daya Uji (Reability) 

9 Anda memilih produk 
Greenlight karena size 
yang dimiliki sesuai 
dengan kriteria pelanggan 

     

10 Desain yang dimiliki oleh 
Greenlight tidak kalah 
dengan desain keluaran 
merek ternama 

     

Indicator Kemudahan Perbaikan (Repairability) 

11 Ketika produk Greenlight 
rusak, anda akan dengan 
mudah memperbaikinya 

     

12 Anda memilih produk 
Greenlight karena anda 
mengetahui bahwa 
produk Greenlight sangat 
mudah unutk diperbaiki 

     

No Pernyataan SS S KS TS STS 

Indicator Model (Style) 



 
 

13 Anda memilih desain 
Greenlight karena 
memiliki model terbaru 
dan elegant 

     

14 Anda lebih memilih 
produk Greenlight karena 
warna produk lebih 
menarik 

     

 

C. Keputusan Pembelian 

No Pernyataan SS S KS TS STS 

Indicator Kemantapan pada sebuah produk 

1 Produk Greenlight sangat 
sesuai dengan selera anda 

     

2 Produk Greenlight selalu 
menjadi outfit terbaik 

     

Indicator Kebiasaan dalam membeli produk 

3 Anda memilih produk 
Greenlight karena itu 
sudah menjadi bagian dari 
diri anda 

     

4 Produk Greenlight 
merupakan cerminan diri 
anda 

     

Indicator Rekomendasi orang sekitar 

5 Anda membeli produk 
Greenlight karena orang 
sekitar anda mengenakan 
produk tersebut 

     

6 Memilih produk 
Greenlight karena 
seseorang yang 
mengenakannya tampak 
lebih casual 

     



 
 

Indicator Repeat order 

7 Selalu mengenakan 
produk Greenlight karena 
kenyamanan 
pemakaiannya 

     

8 Produk Greenlight akan 
selalu menjadi pilhan anda 
untuk penunjang 
penampilan sehari-hari 

     

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

Lampiran 5 

Tabulasi Data 

X1_1_1 X1_1_2 X1_2_1 X1_2_2 X1_3_1 X1_3_2 X1_4_1 X1_4_2

Resp_1 4 4 5 4 5 4 5 4 35 3,56

Resp_2 3 3 2 3 2 2 3 2 20 3,00

Resp_3 2 3 2 3 2 3 3 3 21 3,04

Resp_4 3 3 4 3 3 4 3 4 27 3,30

Resp_5 4 5 4 5 4 5 4 5 36 3,58

Resp_6 3 3 2 3 2 3 2 3 21 3,04

Resp_7 2 2 2 2 3 3 2 2 18 2,89

Resp_8 3 3 4 4 4 4 3 3 28 3,33

Resp_9 3 2 3 3 3 2 2 2 20 3,00

Resp_10 4 4 4 4 4 4 4 4 32 3,47

Resp_11 3 3 3 4 3 3 3 3 25 3,22

Resp_12 4 3 4 3 4 3 3 3 27 3,30

Resp_13 4 5 5 5 5 4 5 4 37 3,61

Resp_14 4 5 5 5 4 5 5 5 38 3,64

Resp_15 3 3 3 2 3 2 2 3 21 3,04

Resp_16 3 4 4 4 3 4 4 3 29 3,37

Resp_17 3 3 2 2 2 3 2 2 19 2,94

Resp_18 3 3 2 3 3 3 3 3 23 3,14

Resp_19 2 3 3 3 2 3 3 3 22 3,09

Resp_20 3 4 3 4 3 4 3 3 27 3,30

Resp_21 4 3 3 4 3 4 3 4 28 3,33

Resp_22 4 5 5 4 5 5 5 4 37 3,61

Resp_23 3 4 3 4 4 4 3 3 28 3,33

Resp_24 4 5 4 5 4 5 4 5 36 3,58

Resp_25 4 4 5 4 5 4 5 4 35 3,56

Resp_26 4 5 4 5 4 5 4 5 36 3,58

Resp_27 4 4 5 4 5 4 4 4 34 3,53

Resp_28 5 4 5 5 5 5 5 4 38 3,64

Resp_29 5 5 5 5 5 5 4 5 39 3,66

Resp_30 4 4 4 3 4 4 4 4 31 3,43

Resp_31 4 3 4 3 4 4 3 3 28 3,33

Resp_32 4 4 3 4 3 4 3 3 28 3,33

Resp_33 4 4 5 5 4 4 5 5 36 3,58

Resp_34 4 4 4 4 5 4 4 4 33 3,50

Resp_35 3 3 3 3 3 3 3 3 24 3,18

Resp_36 4 4 3 3 4 4 3 4 29 3,37

Resp_37 4 4 4 4 4 4 4 4 32 3,47

Resp_38 4 4 4 4 4 4 4 4 32 3,47

Resp_39 5 5 5 4 4 5 5 5 38 3,64

Resp_40 2 2 2 2 2 2 2 2 16 2,77

Responden
VARIABEL BRAND EQUITY

TOTAL LN



 
 

 

Resp_41 2 2 2 2 2 2 3 2 17 2,83

Resp_42 2 2 3 3 2 3 2 3 20 3,00

Resp_43 4 3 4 3 4 3 4 4 29 3,37

Resp_44 4 4 4 4 3 4 4 4 31 3,43

Resp_45 4 3 3 3 4 3 3 4 27 3,30

Resp_46 5 5 4 4 5 5 4 4 36 3,58

Resp_47 5 5 5 5 5 5 5 5 40 3,69

Resp_48 5 5 5 5 5 5 5 5 40 3,69

Resp_49 5 4 4 4 5 4 4 5 35 3,56

Resp_50 5 4 4 5 5 4 4 4 35 3,56

Resp_51 5 5 4 5 5 5 4 5 38 3,64

Resp_52 4 4 4 4 5 4 4 4 33 3,50

Resp_53 4 4 4 4 5 4 4 4 33 3,50

Resp_54 4 4 4 5 4 5 4 5 35 3,56

Resp_55 4 4 4 5 4 4 5 5 35 3,56

Resp_56 5 5 4 5 5 5 4 4 37 3,61

Resp_57 5 5 4 4 5 5 5 3 36 3,58

Resp_58 4 4 4 4 4 4 4 4 32 3,47

Resp_59 4 5 4 5 4 5 4 5 36 3,58

Resp_60 4 4 5 4 5 4 5 4 35 3,56

Resp_61 4 5 4 5 4 5 4 5 36 3,58

Resp_62 5 4 5 4 5 4 5 5 37 3,61

Resp_63 4 5 4 5 4 5 4 5 36 3,58

Resp_64 4 4 4 4 4 4 4 4 32 3,47

Resp_65 3 4 4 3 4 4 4 4 30 3,40

Resp_66 4 4 3 3 4 4 3 3 28 3,33

Resp_67 3 4 3 4 3 4 3 4 28 3,33

Resp_68 4 4 5 5 4 4 5 5 36 3,58

Resp_69 4 4 4 4 5 4 4 4 33 3,50

Resp_70 3 4 4 4 4 4 4 3 30 3,40

Resp_71 4 4 5 5 4 4 5 5 36 3,58

Resp_72 3 3 4 4 3 3 4 4 28 3,33

Resp_73 3 4 3 3 4 4 3 4 28 3,33

Resp_74 4 5 5 5 5 5 5 5 39 3,66

Resp_75 4 5 4 5 5 5 4 5 37 3,61

Resp_76 5 5 5 5 5 5 5 5 40 3,69

Resp_77 5 5 4 5 5 5 4 4 37 3,61

Resp_78 4 5 4 5 4 5 4 5 36 3,58

Resp_79 5 4 5 4 4 4 5 4 35 3,56

Resp_80 4 5 5 5 4 5 5 4 37 3,61



 
 

 

 

 

 

 

 

Resp_81 4 4 5 4 5 4 5 4 35 3,56

Resp_82 4 4 4 5 5 4 4 5 35 3,56

Resp_83 5 4 5 4 5 4 5 5 37 3,61

Resp_84 4 5 4 5 5 5 4 4 36 3,58

Resp_85 3 3 4 4 3 3 4 4 28 3,33

Resp_86 3 4 4 3 4 4 4 4 30 3,40

Resp_87 5 5 4 5 4 5 4 5 37 3,61

Resp_88 5 4 5 5 4 4 5 4 36 3,58

Resp_89 5 4 5 5 4 4 5 4 36 3,58

Resp_90 5 4 5 4 4 4 5 4 35 3,56

Resp_91 4 3 4 3 4 3 4 4 29 3,37

Resp_92 4 4 5 5 4 4 5 5 36 3,58

Resp_93 3 4 3 4 3 4 3 4 28 3,33

Resp_94 3 4 3 4 4 4 3 3 28 3,33

Resp_95 4 5 4 5 4 5 4 5 36 3,58

Resp_96 4 5 5 5 5 5 5 4 38 3,64

Resp_97 5 5 5 5 5 5 5 5 40 3,69

Resp_98 4 3 4 4 3 3 4 4 29 3,37

Resp_99 5 4 5 4 5 4 5 5 37 3,61

Resp_100 5 5 4 4 5 5 4 4 36 3,58

Resp_101 4 4 4 4 4 4 4 5 33 3,50

Resp_102 3 4 3 3 4 4 3 4 28 3,33

Resp_103 3 4 3 3 4 3 3 3 26 3,26

Resp_104 3 4 3 4 4 3 3 3 27 3,30

Resp_105 4 4 4 4 4 4 4 4 32 3,47



 
 

 

X2_1_1 X2_1_2 X2_2_1 X2_2_2 X2_3_1 X2_3_2 X2_4_1 X2_4_2 X2_5_1 X2_5_2 X2_6_1 X2_6_2 X2_7_1 X2_7_2

Resp_1 4 4 4 5 5 4 4 5 5 4 5 5 4 4 62 4,13

Resp_2 3 3 2 3 2 3 2 3 2 3 3 2 3 3 37 3,61

Resp_3 3 3 3 2 3 3 2 3 2 3 3 2 3 3 38 3,64

Resp_4 5 5 5 5 5 5 5 4 5 5 5 4 5 5 68 4,22

Resp_5 5 5 5 4 4 5 4 5 5 4 5 5 5 5 66 4,19

Resp_6 3 2 2 3 3 3 2 3 3 3 3 2 3 3 38 3,64

Resp_7 3 3 3 3 2 2 2 2 3 2 2 2 3 2 34 3,53

Resp_8 3 3 2 2 3 2 2 2 3 3 2 2 2 2 33 3,50

Resp_9 3 2 2 2 2 2 3 2 3 2 2 2 2 2 31 3,43

Resp_10 2 2 2 2 4 2 2 2 2 2 2 3 3 2 32 3,47

Resp_11 3 4 3 3 4 3 3 4 3 4 3 3 4 3 47 3,85

Resp_12 5 4 4 4 4 4 4 4 4 4 5 4 4 4 58 4,06

Resp_13 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 4,25

Resp_14 5 5 5 4 4 5 4 4 4 4 4 5 4 5 62 4,13

Resp_15 3 3 2 3 2 3 2 2 3 3 2 2 3 3 36 3,58

Resp_16 3 3 4 4 3 3 4 3 3 3 4 3 4 3 47 3,85

Resp_17 3 3 2 3 2 3 2 2 3 2 3 2 2 2 34 3,53

Resp_18 2 3 3 2 3 3 2 3 2 3 3 3 2 3 37 3,61

Resp_19 4 4 3 4 4 4 4 3 4 3 3 4 4 3 51 3,93

Resp_20 2 2 1 2 2 1 1 2 2 1 1 2 2 2 23 3,14

Resp_21 3 3 4 3 3 4 3 3 3 3 4 3 3 4 46 3,83

Resp_22 4 4 5 5 5 5 4 5 5 4 5 5 4 4 64 4,16

Resp_23 5 5 5 4 5 5 4 5 5 4 5 5 4 5 66 4,19

Resp_24 5 5 4 5 5 5 4 4 5 5 5 5 5 5 67 4,20

Resp_25 4 5 5 4 5 4 5 5 4 5 4 4 5 5 64 4,16

Resp_26 3 3 4 3 4 3 3 4 4 3 4 3 3 4 48 3,87

Resp_27 3 3 4 3 3 3 4 3 4 3 4 3 4 4 48 3,87

Resp_28 5 4 5 5 4 5 5 4 5 4 5 5 4 5 65 4,17

Resp_29 5 5 5 5 5 5 5 5 5 5 5 5 5 5 70 4,25

Resp_30 5 5 4 5 5 4 5 5 5 5 4 5 5 4 66 4,19

Resp_31 5 5 4 5 5 4 5 5 5 5 4 5 5 4 66 4,19

Resp_32 5 4 5 5 4 5 5 4 5 4 5 5 4 4 64 4,16

Resp_33 4 5 4 4 5 4 4 5 4 5 4 4 5 5 62 4,13

Resp_34 4 5 5 4 5 5 4 5 4 5 5 5 4 4 64 4,16

Resp_35 5 5 5 5 5 5 5 5 5 5 5 5 5 4 69 4,23

Resp_36 4 5 4 4 5 4 4 5 4 5 4 4 5 4 61 4,11

Resp_37 5 5 5 4 5 4 4 5 5 4 4 5 4 5 64 4,16

Resp_38 5 5 4 4 5 4 5 4 5 4 5 4 5 5 64 4,16

Resp_39 3 3 4 4 3 4 3 3 3 4 4 3 3 4 48 3,87

Resp_40 2 2 2 2 2 2 2 2 2 2 2 2 2 2 28 3,33

VARIABEL DESIGN PRODUCT
Responden TOTAL LN



 
 

 

 

Resp_41 2 2 2 2 3 2 2 2 3 2 3 2 3 2 32 3,47

Resp_42 3 2 2 2 3 2 2 2 2 2 2 2 2 2 30 3,40

Resp_43 4 4 4 4 4 4 5 4 4 5 4 5 4 4 59 4,08

Resp_44 4 5 4 4 5 4 4 5 4 5 4 5 5 4 62 4,13

Resp_45 4 4 5 4 4 5 4 4 4 4 5 5 4 4 60 4,09

Resp_46 4 5 5 4 5 5 4 5 4 5 5 4 5 4 64 4,16

Resp_47 4 4 4 4 4 4 4 4 5 4 5 5 5 4 60 4,09

Resp_48 4 4 4 5 5 4 5 4 5 5 5 5 5 5 65 4,17

Resp_49 5 4 5 5 4 5 5 4 5 4 5 5 4 5 65 4,17

Resp_50 4 5 5 5 4 5 5 5 5 4 5 5 5 5 67 4,20

Resp_51 5 5 4 4 5 4 5 5 4 5 4 5 5 5 65 4,17

Resp_52 4 4 5 5 5 4 5 5 5 5 5 5 5 4 66 4,19

Resp_53 4 5 4 4 5 4 4 5 4 5 4 5 5 4 62 4,13

Resp_54 5 4 5 5 4 5 5 4 5 4 5 5 4 5 65 4,17

Resp_55 5 4 5 5 4 5 5 4 5 4 5 4 4 5 64 4,16

Resp_56 4 4 5 4 4 5 4 4 4 4 5 5 4 4 60 4,09

Resp_57 4 4 4 4 4 4 4 4 4 4 5 5 5 5 60 4,09

Resp_58 4 4 5 5 4 5 5 4 5 5 5 4 5 4 64 4,16

Resp_59 4 4 5 4 4 5 4 4 4 4 5 5 4 5 61 4,11

Resp_60 3 4 4 3 4 4 3 4 3 4 4 4 4 3 51 3,93

Resp_61 4 5 4 4 5 4 4 5 4 5 4 4 4 5 61 4,11

Resp_62 4 3 4 4 3 4 4 3 4 3 4 3 4 3 50 3,91

Resp_63 2 2 2 2 2 2 2 2 2 2 2 2 2 3 29 3,37

Resp_64 3 2 2 3 2 2 3 2 3 2 2 2 3 5 36 3,58

Resp_65 2 2 3 2 2 3 2 2 2 2 3 3 3 2 33 3,50

Resp_66 3 4 4 3 4 4 3 4 3 4 4 4 4 5 53 3,97

Resp_67 4 4 3 4 4 3 4 4 4 4 3 3 4 4 52 3,95

Resp_68 4 4 3 4 4 3 4 4 4 4 3 3 4 3 51 3,93

Resp_69 4 4 3 4 4 3 4 4 4 4 3 4 3 4 52 3,95

Resp_70 4 4 4 4 4 4 4 4 4 4 4 3 3 4 54 3,99

Resp_71 4 4 4 4 4 4 4 4 4 4 4 3 4 3 54 3,99

Resp_72 4 4 4 4 4 4 4 4 4 4 4 3 4 3 54 3,99

Resp_73 5 5 5 5 5 5 5 5 5 5 5 4 5 4 68 4,22

Resp_74 3 3 4 3 3 4 3 3 3 3 4 4 4 3 47 3,85

Resp_75 3 3 2 3 3 2 3 3 3 3 2 2 2 3 37 3,61

Resp_76 4 4 4 4 4 4 4 4 4 4 4 5 5 4 58 4,06

Resp_77 4 4 5 4 5 4 5 5 4 5 4 5 4 4 62 4,13

Resp_78 4 5 5 4 5 5 4 5 4 5 5 5 4 3 63 4,14

Resp_79 4 4 4 4 4 4 4 4 4 4 4 5 5 4 58 4,06

Resp_80 3 3 4 3 3 4 3 3 3 3 4 3 4 3 46 3,83



 
 

 

 

 

 

 

 

 

 

 

Resp_81 4 4 3 4 4 3 4 4 4 4 3 4 3 4 52 3,95

Resp_82 3 3 3 3 3 3 3 3 3 3 3 4 4 3 44 3,78

Resp_83 4 4 4 4 4 4 4 4 4 4 4 3 4 5 56 4,03

Resp_84 5 4 5 4 5 4 5 4 5 4 4 3 4 4 60 4,09

Resp_85 4 4 4 3 4 4 3 4 4 3 4 3 4 3 51 3,93

Resp_86 4 3 4 3 4 4 3 4 4 3 4 4 4 4 52 3,95

Resp_87 5 4 5 4 4 5 5 4 4 4 4 5 5 4 62 4,13

Resp_88 4 5 4 4 5 4 4 5 4 5 4 4 5 4 61 4,11

Resp_89 5 5 5 5 5 4 4 5 4 5 4 5 5 4 65 4,17

Resp_90 4 5 4 5 5 4 5 5 4 5 5 4 5 4 64 4,16

Resp_91 4 5 4 4 5 4 4 5 4 5 4 4 5 4 61 4,11

Resp_92 5 5 4 4 5 4 5 4 5 4 5 4 5 5 64 4,16

Resp_93 5 5 4 4 5 4 5 4 5 4 5 4 5 4 63 4,14

Resp_94 5 5 4 5 5 5 5 5 5 5 4 4 5 4 66 4,19

Resp_95 5 4 5 4 4 5 5 5 4 4 4 4 5 5 63 4,14

Resp_96 4 4 5 5 5 4 5 5 5 5 4 5 5 5 66 4,19

Resp_97 5 5 4 5 4 5 4 4 5 4 4 4 4 4 61 4,11

Resp_98 4 3 4 4 3 4 4 3 4 3 4 4 4 3 51 3,93

Resp_99 5 5 4 5 4 5 5 4 4 4 4 3 3 4 59 4,08

Resp_100 5 5 5 4 4 5 5 4 5 4 5 5 4 5 65 4,17

Resp_101 4 4 5 4 4 4 4 5 4 5 4 5 5 4 61 4,11

Resp_102 4 4 4 4 4 4 5 5 4 5 5 4 5 5 62 4,13

Resp_103 4 4 4 4 4 4 4 4 4 4 4 4 4 4 56 4,03

Resp_104 3 3 4 4 3 4 3 4 3 4 3 4 3 3 48 3,87

Resp_105 3 3 4 4 3 4 3 4 3 4 3 4 3 3 48 3,87



 
 

 

Y_1_1 Y_1_2 Y_2_1 Y_2_2 Y_3_1 Y_3_2 Y_4_1 Y_4_2

Resp_1 4 4 5 4 4 4 4 5 34 3,53

Resp_2 3 3 3 2 3 2 3 3 22 3,09

Resp_3 3 3 3 2 2 3 3 2 21 3,04

Resp_4 4 4 4 4 5 4 5 4 34 3,53

Resp_5 4 4 4 4 4 4 4 4 32 3,47

Resp_6 3 2 3 2 3 2 3 3 21 3,04

Resp_7 3 3 4 3 3 3 3 3 25 3,22

Resp_8 4 3 3 4 3 3 4 3 27 3,30

Resp_9 3 3 4 3 3 3 3 3 25 3,22

Resp_10 3 3 3 4 4 3 3 4 27 3,30

Resp_11 3 4 3 4 4 3 3 3 27 3,30

Resp_12 5 5 4 4 4 5 4 4 35 3,56

Resp_13 4 4 5 4 5 4 4 5 35 3,56

Resp_14 4 4 4 5 4 5 5 4 35 3,56

Resp_15 4 4 3 3 3 4 3 4 28 3,33

Resp_16 4 4 5 5 5 4 4 4 35 3,56

Resp_17 3 2 2 2 3 2 3 3 20 3,00

Resp_18 3 3 3 3 3 3 3 3 24 3,18

Resp_19 3 4 3 4 4 3 4 4 29 3,37

Resp_20 4 3 4 4 4 3 4 3 29 3,37

Resp_21 4 4 5 4 5 4 4 4 34 3,53

Resp_22 5 4 5 5 5 5 5 4 38 3,64

Resp_23 5 4 4 5 5 4 5 4 36 3,58

Resp_24 5 5 5 4 5 4 5 5 38 3,64

Resp_25 5 5 5 4 5 4 4 5 37 3,61

Resp_26 5 4 4 4 4 5 5 5 36 3,58

Resp_27 5 4 4 5 4 4 5 5 36 3,58

Resp_28 5 4 4 5 5 4 4 4 35 3,56

Resp_29 4 5 4 5 5 4 4 5 36 3,58

Resp_30 4 5 5 4 4 5 5 5 37 3,61

Resp_31 5 5 5 5 5 4 4 5 38 3,64

Resp_32 4 5 5 5 5 5 4 5 38 3,64

Resp_33 5 5 5 4 4 4 4 4 35 3,56

Resp_34 5 5 5 4 5 5 5 4 38 3,64

Resp_35 5 4 4 5 5 5 4 5 37 3,61

Resp_36 4 4 5 4 4 5 4 4 34 3,53

Resp_37 5 5 4 5 4 4 4 4 35 3,56

Resp_38 5 5 4 4 5 4 5 4 36 3,58

Resp_39 4 5 5 4 5 5 4 4 36 3,58

Resp_40 2 2 2 2 2 2 2 2 16 2,77

Responden
VARIABEL KEPUTUSAN PEMBELIAN

TOTAL
LN



 
 

 

Resp_41 2 2 2 3 3 2 2 2 18 2,89

Resp_42 3 3 3 3 3 2 3 2 22 3,09

Resp_43 4 4 3 4 3 4 4 3 29 3,37

Resp_44 4 5 5 4 5 4 5 4 36 3,58

Resp_45 5 4 4 5 4 5 5 4 36 3,58

Resp_46 4 4 4 3 4 4 3 4 30 3,40

Resp_47 5 5 4 5 4 5 4 4 36 3,58

Resp_48 5 4 4 4 4 4 4 4 33 3,50

Resp_49 5 5 4 5 5 4 5 4 37 3,61

Resp_50 3 4 3 4 3 3 4 4 28 3,33

Resp_51 4 4 4 4 4 4 4 4 32 3,47

Resp_52 4 4 4 4 4 4 4 4 32 3,47

Resp_53 4 4 4 4 4 4 4 4 32 3,47

Resp_54 3 4 4 4 4 4 4 4 31 3,43

Resp_55 5 5 4 5 4 4 5 5 37 3,61

Resp_56 4 4 4 5 4 4 5 5 35 3,56

Resp_57 4 3 3 4 4 3 4 3 28 3,33

Resp_58 4 5 4 4 4 4 4 5 34 3,53

Resp_59 4 5 4 5 5 4 5 5 37 3,61

Resp_60 5 5 5 5 4 5 5 4 38 3,64

Resp_61 5 4 4 4 5 4 4 5 35 3,56

Resp_62 5 4 5 4 5 5 4 4 36 3,58

Resp_63 5 4 4 4 4 4 4 5 34 3,53

Resp_64 5 5 5 5 5 5 5 5 40 3,69

Resp_65 3 3 3 4 3 3 4 3 26 3,26

Resp_66 3 3 3 3 4 3 3 3 25 3,22

Resp_67 3 3 4 4 4 4 4 4 30 3,40

Resp_68 4 4 4 4 4 4 4 4 32 3,47

Resp_69 5 5 4 4 5 4 5 4 36 3,58

Resp_70 4 5 5 4 5 5 4 5 37 3,61

Resp_71 5 5 4 5 5 5 5 4 38 3,64

Resp_72 4 4 5 5 5 5 5 5 38 3,64

Resp_73 4 5 4 5 5 4 5 4 36 3,58

Resp_74 4 5 4 5 5 4 5 4 36 3,58

Resp_75 4 5 5 4 4 5 4 5 36 3,58

Resp_76 5 5 5 5 4 5 5 5 39 3,66

Resp_77 5 5 5 5 5 5 5 5 40 3,69

Resp_78 5 4 4 4 5 4 4 4 34 3,53

Resp_79 4 4 4 5 5 4 5 4 35 3,56

Resp_80 5 5 5 5 5 4 5 4 38 3,64



 
 

 

 

 

 

 

 

Resp_81 5 4 4 4 5 4 4 4 34 3,53

Resp_82 4 4 4 4 5 4 4 5 34 3,53

Resp_83 5 5 5 5 4 5 5 5 39 3,66

Resp_84 4 5 4 5 4 5 4 5 36 3,58

Resp_85 5 4 5 5 4 5 4 4 36 3,58

Resp_86 4 5 4 5 5 4 5 5 37 3,61

Resp_87 5 5 4 5 5 5 4 5 38 3,64

Resp_88 4 5 4 5 5 5 5 4 37 3,61

Resp_89 5 4 5 4 5 4 5 4 36 3,58

Resp_90 4 4 5 4 4 5 4 4 34 3,53

Resp_91 4 4 5 4 5 5 4 4 35 3,56

Resp_92 4 5 5 4 5 5 4 5 37 3,61

Resp_93 5 5 5 5 4 5 4 4 37 3,61

Resp_94 4 4 5 5 4 5 5 4 36 3,58

Resp_95 4 5 4 5 5 4 5 5 37 3,61

Resp_96 4 5 5 4 5 5 5 5 38 3,64

Resp_97 5 5 4 5 5 5 4 5 38 3,64

Resp_98 4 4 5 4 4 5 5 4 35 3,56

Resp_99 5 5 4 5 5 5 4 5 38 3,64

Resp_100 4 5 4 4 5 5 5 5 37 3,61

Resp_101 4 5 4 4 5 4 5 4 35 3,56

Resp_102 5 5 5 4 5 4 5 5 38 3,64

Resp_103 5 4 5 5 5 4 5 4 37 3,61

Resp_104 5 5 5 5 5 4 5 4 38 3,64

Resp_105 5 4 4 5 5 4 5 5 37 3,61



 
 

Lampiran 6 

Hasil Olah Data SPSS 

Lampiran Frekuensi Data Jawaban Responden 

a. Variabel  Brand Equity 
 

X1_1_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 6 5.7 5.7 5.7 

3.00 25 23.8 23.8 29.5 

4.00 51 48.6 48.6 78.1 

5.00 23 21.9 21.9 100.0 

Total 105 100.0 100.0  

 
 

X1_1_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 5 4.8 4.8 4.8 

3.00 20 19.0 19.0 23.8 

4.00 51 48.6 48.6 72.4 

5.00 29 27.6 27.6 100.0 

Total 105 100.0 100.0  

 
 

X1_2_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 8 7.6 7.6 7.6 

3.00 20 19.0 19.0 26.7 

4.00 48 45.7 45.7 72.4 



 
 

5.00 29 27.6 27.6 100.0 

Total 105 100.0 100.0  

 
X1_2_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 5 4.8 4.8 4.8 

3.00 22 21.0 21.0 25.7 

4.00 43 41.0 41.0 66.7 

5.00 35 33.3 33.3 100.0 

Total 105 100.0 100.0  

 
X1_3_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 8 7.6 7.6 7.6 

3.00 17 16.2 16.2 23.8 

4.00 47 44.8 44.8 68.6 

5.00 33 31.4 31.4 100.0 

Total 105 100.0 100.0  

 
X1_3_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 5 4.8 4.8 4.8 

3.00 18 17.1 17.1 21.9 

4.00 52 49.5 49.5 71.4 

5.00 30 28.6 28.6 100.0 

Total 105 100.0 100.0  

 
 
 



 
 

X1_4_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 7 6.7 6.7 6.7 

3.00 25 23.8 23.8 30.5 

4.00 44 41.9 41.9 72.4 

5.00 29 27.6 27.6 100.0 

Total 105 100.0 100.0  

 
X1_4_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 6 5.7 5.7 5.7 

3.00 21 20.0 20.0 25.7 

4.00 47 44.8 44.8 70.5 

5.00 31 29.5 29.5 100.0 

Total 105 100.0 100.0  

 
 

b. Variabel  Design Product 
 

X2_1_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 7 6.7 6.7 6.7 

3.00 24 22.9 22.9 29.5 

4.00 44 41.9 41.9 71.4 

5.00 30 28.6 28.6 100.0 

Total 105 100.0 100.0  

 
 
 
 



 
 

 
 

X2_1_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 10 9.5 9.5 9.5 

3.00 21 20.0 20.0 29.5 

4.00 40 38.1 38.1 67.6 

5.00 34 32.4 32.4 100.0 

Total 105 100.0 100.0  

 
 

X2_2_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 13 12.4 12.4 13.3 

3.00 11 10.5 10.5 23.8 

4.00 47 44.8 44.8 68.6 

5.00 33 31.4 31.4 100.0 

Total 105 100.0 100.0  

 
 

X2_2_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 11 10.5 10.5 10.5 

3.00 18 17.1 17.1 27.6 

4.00 51 48.6 48.6 76.2 

5.00 25 23.8 23.8 100.0 

Total 105 100.0 100.0  

 
 



 
 

X2_3_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 10 9.5 9.5 9.5 

3.00 18 17.1 17.1 26.7 

4.00 42 40.0 40.0 66.7 

5.00 35 33.3 33.3 100.0 

Total 105 100.0 100.0  

 
X2_3_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 10 9.5 9.5 10.5 

3.00 16 15.2 15.2 25.7 

4.00 49 46.7 46.7 72.4 

5.00 29 27.6 27.6 100.0 

Total 105 100.0 100.0  

 
X2_4_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 14 13.3 13.3 14.3 

3.00 16 15.2 15.2 29.5 

4.00 42 40.0 40.0 69.5 

5.00 32 30.5 30.5 100.0 

Total 105 100.0 100.0  

 
 
 
 



 
 

X2_4_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 13 12.4 12.4 12.4 

3.00 15 14.3 14.3 26.7 

4.00 44 41.9 41.9 68.6 

5.00 33 31.4 31.4 100.0 

Total 105 100.0 100.0  

 
 

X2_5_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 9 8.6 8.6 8.6 

3.00 20 19.0 19.0 27.6 

4.00 45 42.9 42.9 70.5 

5.00 31 29.5 29.5 100.0 

Total 105 100.0 100.0  

 
 

X2_5_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 10 9.5 9.5 10.5 

3.00 19 18.1 18.1 28.6 

4.00 44 41.9 41.9 70.5 

5.00 31 29.5 29.5 100.0 

Total 105 100.0 100.0  

 
 
 
 



 
 

X2_6_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 10 9.5 9.5 10.5 

3.00 16 15.2 15.2 25.7 

4.00 44 41.9 41.9 67.6 

5.00 34 32.4 32.4 100.0 

Total 105 100.0 100.0  

 
 

X2_6_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 15 14.3 14.3 14.3 

3.00 20 19.0 19.0 33.3 

4.00 32 30.5 30.5 63.8 

5.00 38 36.2 36.2 100.0 

Total 105 100.0 100.0  

 
 

X2_7_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 9 8.6 8.6 8.6 

3.00 18 17.1 17.1 25.7 

4.00 41 39.0 39.0 64.8 

5.00 37 35.2 35.2 100.0 

Total 105 100.0 100.0  

 
 
 
 



 
 

X2_7_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 10 9.5 9.5 9.5 

3.00 23 21.9 21.9 31.4 

4.00 43 41.0 41.0 72.4 

5.00 29 27.6 27.6 100.0 

Total 105 100.0 100.0  

 
c. VariabelKeputusanPembelian 

 
Y_1_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 2 1.9 1.9 1.9 

3.00 16 15.2 15.2 17.1 

4.00 45 42.9 42.9 60.0 

5.00 42 40.0 40.0 100.0 

Total 105 100.0 100.0  

 
 

Y_1_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 4 3.8 3.8 3.8 

3.00 13 12.4 12.4 16.2 

4.00 44 41.9 41.9 58.1 

5.00 44 41.9 41.9 100.0 

Total 105 100.0 100.0  

 
 
 
 



 
 

Y_2_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 3 2.9 2.9 2.9 

3.00 15 14.3 14.3 17.1 

4.00 50 47.6 47.6 64.8 

5.00 37 35.2 35.2 100.0 

Total 105 100.0 100.0  

 
 

Y_2_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 5 4.8 4.8 4.8 

3.00 8 7.6 7.6 12.4 

4.00 51 48.6 48.6 61.0 

5.00 41 39.0 39.0 100.0 

Total 105 100.0 100.0  

 
 

Y_3_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 2 1.9 1.9 1.9 

3.00 13 12.4 12.4 14.3 

4.00 40 38.1 38.1 52.4 

5.00 50 47.6 47.6 100.0 

Total 105 100.0 100.0  

 
Y_3_2 

 Frequency Percent Valid Percent Cumulative 
Percent 



 
 

Valid 

2.00 6 5.7 5.7 5.7 

3.00 13 12.4 12.4 18.1 

4.00 50 47.6 47.6 65.7 

5.00 36 34.3 34.3 100.0 

Total 105 100.0 100.0  

 
 

Y_4_1 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 2 1.9 1.9 1.9 

3.00 13 12.4 12.4 14.3 

4.00 49 46.7 46.7 61.0 

5.00 41 39.0 39.0 100.0 

Total 105 100.0 100.0  

 
 

Y_4_2 

 Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

2.00 4 3.8 3.8 3.8 

3.00 13 12.4 12.4 16.2 

4.00 52 49.5 49.5 65.7 

5.00 36 34.3 34.3 100.0 

Total 105 100.0 100.0  

 
 

 
 
 
 
 
 



 
 

 LampiranUjiValiditas 
 

a. Variabel  Brand Equity 
Correlations 

 X1_1_
1 

X1_1_
2 

X1_2_
1 

X1_2_
2 

X1_3_
1 

X1_3_2 X1_4_1 X1_4_2 X1_TOTAL 

X1_
1_1 

Pearson 
Correlation 

1 .659** .719** .632** .752** .656** .712** .654** .844** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 

X1_
1_2 

Pearson 
Correlation 

.659** 1 .589** .769** .691** .906** .641** .690** .864** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 
N 105 105 105 105 105 105 105 105 105 

X1_
2_1 

Pearson 
Correlation 

.719** .589** 1 .676** .726** .610** .908** .701** .870** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 
N 105 105 105 105 105 105 105 105 105 

X1_
2_2 

Pearson 
Correlation 

.632** .769** .676** 1 .579** .774** .700** .746** .857** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 
N 105 105 105 105 105 105 105 105 105 



 
 

X1_
3_1 

Pearson 
Correlation 

.752** .691** .726** .579** 1 .670** .687** .596** .834** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 
N 105 105 105 105 105 105 105 105 105 

X1_
3_2 

Pearson 
Correlation 

.656** .906** .610** .774** .670** 1 .609** .710** .862** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 
N 105 105 105 105 105 105 105 105 105 

X1_
4_1 

Pearson 
Correlation 

.712** .641** .908** .700** .687** .609** 1 .699** .873** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 
N 105 105 105 105 105 105 105 105 105 

X1_
4_2 

Pearson 
Correlation 

.654** .690** .701** .746** .596** .710** .699** 1 .846** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 
N 105 105 105 105 105 105 105 105 105 

X1_
TOT
AL 

Pearson 
Correlation 

.844** .864** .870** .857** .834** .862** .873** .846** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 105 105 105 105 105 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 
 



 
 

b. Variabel  Design Product 
 

Correlations 

 X2_
1_1 

X2_
1_2 

X2_
2_1 

X2_
2_2 

X2_
3_1 

X2_
3_2 

X2_
4_1 

X2_
4_2 

X2_
5_1 

X2_
5_2 

X2_
6_1 

X2_
6_2 

X2_
7_1 

X2_
7_2 

X2_T
OTAL 

X2
_1
_1 

Pearson 
Correlati
on 

1 
.815*

* 
.721*

* 
.817*

* 
.722*

* 
.773*

* 
.851*

* 
.705*

* 
.875*

* 
.685*

* 
.710*

* 
.678*

* 
.686*

* 
.711*

* 
.873** 

Sig. (2-
tailed) 

 
.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

X2
_1
_2 

Pearson 
Correlati
on 

.815*

* 
1 

.699*

* 
.748*

* 
.862*

* 
.739*

* 
.762*

* 
.861*

* 
.758*

* 
.855*

* 
.700*

* 
.707*

* 
.766*

* 
.683*

* 
.892** 

Sig. (2-
tailed) 

.000 
 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

X2
_2
_1 

Pearson 
Correlati
on 

.721*

* 
.699*

* 
1 

.743*

* 
.688*

* 
.896*

* 
.780*

* 
.770*

* 
.742*

* 
.724*

* 
.863*

* 
.799*

* 
.708*

* 
.691*

* 
.884** 

Sig. (2-
tailed) 

.000 .000 
 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 



 
 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

X2
_2
_2 

Pearson 
Correlati
on 

.817*

* 
.748*

* 
.743*

* 
1 

.705*

* 
.783*

* 
.865*

* 
.750*

* 
.864*

* 
.784*

* 
.746*

* 
.727*

* 
.707*

* 
.675*

* 
.888** 

Sig. (2-
tailed) 

.000 .000 .000 
 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

X2
_3
_1 

Pearson 
Correlati
on 

.722*

* 
.862*

* 
.688*

* 
.705*

* 
1 

.642*

* 
.754*

* 
.882*

* 
.756*

* 
.857*

* 
.698*

* 
.727*

* 
.772*

* 
.640*

* 
.873** 

Sig. (2-
tailed) 

.000 .000 .000 .000 
 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

X2
_3
_2 

Pearson 
Correlati
on 

.773*

* 
.739*

* 
.896*

* 
.783*

* 
.642*

* 
1 

.744*

* 
.720*

* 
.739*

* 
.712*

* 
.871*

* 
.767*

* 
.675*

* 
.673*

* 
.875** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 
X2
_4
_1 

Pearson 
Correlati
on 

.851*

* 
.762*

* 
.780*

* 
.865*

* 
.754*

* 
.744*

* 
1 

.751*

* 
.868*

* 
.782*

* 
.767*

* 
.724*

* 
.768*

* 
.740*

* 
.909** 



 
 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

X2
_4
_2 

Pearson 
Correlati
on 

.705*

* 
.861*

* 
.770*

* 
.750*

* 
.882*

* 
.720*

* 
.751*

* 
1 

.717*

* 
.904*

* 
.713*

* 
.772*

* 
.779*

* 
.686*

* 
.898** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

X2
_5
_1 

Pearson 
Correlati
on 

.875*

* 
.758*

* 
.742*

* 
.864*

* 
.756*

* 
.739*

* 
.868*

* 
.717*

* 
1 

.688*

* 
.786*

* 
.719*

* 
.722*

* 
.714*

* 
.890** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

X2
_5
_2 

Pearson 
Correlati
on 

.685*

* 
.855*

* 
.724*

* 
.784*

* 
.857*

* 
.712*

* 
.782*

* 
.904*

* 
.688*

* 
1 

.697*

* 
.737*

* 
.785*

* 
.666*

* 
.887** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 



 
 

X2
_6
_1 

Pearson 
Correlati
on 

.710*

* 
.700*

* 
.863*

* 
.746*

* 
.698*

* 
.871*

* 
.767*

* 
.713*

* 
.786*

* 
.697*

* 
1 

.759*

* 
.739*

* 
.703*

* 
.877** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

X2
_6
_2 

Pearson 
Correlati
on 

.678*

* 
.707*

* 
.799*

* 
.727*

* 
.727*

* 
.767*

* 
.724*

* 
.772*

* 
.719*

* 
.737*

* 
.759*

* 
1 

.739*

* 
.667*

* 
.860** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

X2
_7
_1 

Pearson 
Correlati
on 

.686*

* 
.766*

* 
.708*

* 
.707*

* 
.772*

* 
.675*

* 
.768*

* 
.779*

* 
.722*

* 
.785*

* 
.739*

* 
.739*

* 
1 

.653*

* 
.856** 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 
X2
_7
_2 

Pearson 
Correlati
on 

.711*

* 
.683*

* 
.691*

* 
.675*

* 
.640*

* 
.673*

* 
.740*

* 
.686*

* 
.714*

* 
.666*

* 
.703*

* 
.667*

* 
.653*

* 
1 .806** 



 
 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

.000 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

X2
_T
OT
AL 

Pearson 
Correlati
on 

.873*

* 
.892*

* 
.884*

* 
.888*

* 
.873*

* 
.875*

* 
.909*

* 
.898*

* 
.890*

* 
.887*

* 
.877*

* 
.860*

* 
.856*

* 
.806*

* 
1 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 105 105 105 105 105 105 105 105 105 105 105 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 
 

 
 
 
 
 
 

 
 
 
 

 



 
 

c. VariabelKeputusanPembelian 
 

Correlations 

 Y_1_1 Y_1_2 Y_2_1 Y_2_2 Y_3_1 Y_3_2 Y_4_1 Y_4_2 Y_TOTAL 

Y_1_1 

Pearson 
Correlation 

1 .653** .596** .641** .608** .643** .628** .577** .808** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 

N 105 105 105 105 105 105 105 105 105 

Y_1_2 

Pearson 
Correlation 

.653** 1 .642** .667** .666** .724** .657** .715** .868** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 
N 105 105 105 105 105 105 105 105 105 

Y_2_1 

Pearson 
Correlation 

.596** .642** 1 .518** .622** .742** .582** .606** .804** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 
N 105 105 105 105 105 105 105 105 105 

Y_2_2 

Pearson 
Correlation 

.641** .667** .518** 1 .639** .658** .711** .611** .824** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 
N 105 105 105 105 105 105 105 105 105 

Y_3_1 
Pearson 
Correlation 

.608** .666** .622** .639** 1 .569** .640** .653** .815** 



 
 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 
N 105 105 105 105 105 105 105 105 105 

Y_3_2 

Pearson 
Correlation 

.643** .724** .742** .658** .569** 1 .604** .676** .854** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 
N 105 105 105 105 105 105 105 105 105 

Y_4_1 

Pearson 
Correlation 

.628** .657** .582** .711** .640** .604** 1 .580** .814** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 
N 105 105 105 105 105 105 105 105 105 

Y_4_2 

Pearson 
Correlation 

.577** .715** .606** .611** .653** .676** .580** 1 .821** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 
N 105 105 105 105 105 105 105 105 105 

Y_TOT
AL 

Pearson 
Correlation 

.808** .868** .804** .824** .815** .854** .814** .821** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 105 105 105 105 105 105 105 105 105 

**. Correlation is significant at the 0.01 level (2-tailed). 
 
 
 



 
 

LampiranUjiReliabilitas 
a. Variabel  Brand Equity 

 
Case Processing Summary 

 N % 

Cases 

Valid 105 100.0 

Excludeda 0 .0 

Total 105 100.0 

a. Listwise deletion based on all variables 
in the procedure. 

 
 

Reliability Statistics 

Cronbach's 
Alpha 

N of Items 

.948 8 

 
 

b. Variabel  Design Product 
 

Case Processing Summary 

 N % 

Cases 

Valid 105 100.0 

Excludeda 0 .0 

Total 105 100.0 

a. Listwise deletion based on all variables 
in the procedure. 

 
 

Reliability Statistics 

Cronbach's 
Alpha 

N of Items 

.977 14 

 



 
 

 
c. VariabelKeputusanPembelian 

 
Case Processing Summary 

 N % 

Cases 

Valid 105 100.0 

Excludeda 0 .0 

Total 105 100.0 

a. Listwise deletion based on all variables 
in the procedure. 

 
 

Reliability Statistics 

Cronbach's 
Alpha 

N of Items 

.933 8 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

LampiranUjiAsumsiKlasik 
a. UjiNormalitas 

 
One-Sample Kolmogorov-Smirnov Test 

 Unstandardiz
ed Residual 

N 105 

Normal Parametersa,b 
Mean 0E-7 
Std. Deviation 3.50538881 

Most Extreme 
Differences 

Absolute .097 
Positive .048 
Negative -.097 

Kolmogorov-Smirnov Z .993 
Asymp. Sig. (2-tailed) .277 

a. Test distribution is Normal. 
b. Calculated from data. 

 
 

b. UjiMultikolinieritas 
 

Coefficientsa 

Model Collinearity Statistics 

Tolerance VIF 

1 
Brand Equity (X1) .711 1.406 

Design Product (X2) .711 1.406 

a. Dependent Variable: KeputusanPembelian (Y) 
 

 
 
 
 
 
 
 
 



 
 

 
c. UjiAutokorelasi 

 
Runs Test 

 Unstandardized 
Residual 

Test Valuea .01018 
Cases < Test Value 52 
Cases >= Test Value 53 
Total Cases 105 
Number of Runs 44 
Z -1.862 

Asymp. Sig. (2-tailed) .063 

a. Median 
 

 
d. UjiHeterokedastisitas

 
 



 
 

Lampiran Analisis Regresi Linier Berganda 
 

Model Summaryb 

Model R R Square Adjusted R 
Square 

Std. Error of 
the Estimate 

1 .733a .538 .529 3.53959 

a. Predictors: (Constant), Design Product (X2),Brand Equity (X1) 
b. Dependent Variable: KeputusanPembelian (Y) 

 
ANOVAa 

Model Sum of 
Squares 

df Mean 
Square 

F Sig. 

1 

Regression 1487.464 2 743.732 59.362 .000b 

Residual 1277.926 102 12.529   

Total 2765.390 104    

a. Dependent Variable: KeputusanPembelian (Y) 
b. Predictors: (Constant), Design Product (X2), Brand Equity (X1) 

 
Coefficientsa 

Model Unstandardized 
Coefficients 

Standardi
zed 

Coefficien
ts 

t Sig. 

B Std. 
Error 

Beta 

1 

(Constant) 11.639 2.049  5.681 .000 

Brand Equity (X1) .418 .071 .472 5.920 .000 

Design Product (X2) .159 .035 .362 4.534 .000 

a. Dependent Variable: KeputusanPembelian (Y) 



 
 

Lampiran  8 



 
 

 


