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ABSTRACT 

 

This study explained to examine the coffee drinks at Cyclo 

Sidoarjo Cafe. Consumer population in Cyclo Sidoarjo Cafe, by 

distributing questionnaires with a sample of 112 respondents. Sample 

non-probability technique of the Accidental Sampling approach. The 

packaging count was 4,559 and sig. , 000, Explained t arithmetic 

purchasing decisions 3,937 as well as sig. , 000, Explained fcount 

23.477 and sig. , 000. It was concluded that all variables were proved 

partially and simultaneously with positive and significant truth in 

coffee at Cyclo Cafe, Sidoarjo. 

Keyword:Packaging, Prices and Purchase Decisions. 
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ABSTRAK 

 

Dijelaskan penelitian ini untuk meneliti pada minuman 

coffee di Cafe Cyclo Sidoarjo. Populasi konsumen di Cafe Cyclo 

Sidoarjo, dengan menyebarkan kuesioner dengan jumlah sampel 

112 responden. Sampel teknik non probability pendekatan 

Accidental Sampling. Dijelaskan thitung kemasan sebesar 4.559 serta 

sig. ,000, Dijelaskan thitung keputusan pembelian 3.937 serta sig. 

,000, Dijelaskan fhitung  23.477 serta sig. ,000. Disimpulkan semua 

variabel dibuktikan kebenrannya secara parsial serta simultan 

dengan positif serta signifikan di coffee di Cafe Cyclo Sidoarjo. 

Kata Kunci: Kemasan, Harga dan Keputusan Pembelian. 
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