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Lampiran 5 : Kuesioner  

KUESIONER PENELITIAAN 
 
 
 

No. Responden : 

Kepada Yth  : 

Bapak/ Ibu/Sdr/i. …………….. 

di – 

Tempat. – 

Saya mohon dengan kesediaan Bapak/Ibu/Saudara 

dalam memberi respon atas pernyataan yang ada dalam 

kuesioner ini. Penelitian ini digunakan untuk menyusun 

laporan penelitian dengan judul: “Pengaruh Kualitas 

Pelayanan, Promosi Harga, dan Ketersediaan Fasilitas 

terhadap minat Konsumen berkunjung kembali pada 

Minimarket Alfamart Raya Sukodono, Gedangan, Sidoarjo”. 

Penelitian ini merupakan salah satu syarat kelulusan di 

jenjang S1. Berkaitan dengan hal tersebut, saya mohon 

kesediaan Bapak/Ibu/Saudara meluangkan waktu untuk 

mengisi kuesioner ini. 

 

      Hormat Saya, 

 

Mega Sintia Dewi 



I. Identitas Responden 

Nama   : ................................ 

Usia   : ............ tahun 

Jenis Kelamin  : Laki-laki/Perempuan (coret 

yang tidak perlu) 

 

II. Petunjuk 

1. Baca dan pahamilah pernyataan-pernyataan yang 

tersedia, pernyataan diikuti lima jawaban. Bapak/Ibu 

sendiri cukup memilih satu jawaban yang tersedia 

dengan memberi tanda (). 

2. Bapak/Ibu diharapkan memberi tanggapan / jawaban 

terhadap pernyataan yang terdapat dibawah ini sesuai 

dengan apa yang dirasakan dan pengalaman saudara. 

3. Alternatif jawaban adalah: 

STS : Sangat Tidak Setuju 

TS : Tidak Setuju 

CS : Cukup Setuju 

S : Setuju 

SS : Sangat Setuju 

 

 

 



No. Pernyataan 
Tanggapan 

SS S CS STS STS 

A KUALITAS PELAYANAN (X1)      

 Bukti Fisik (Tangible)      

1. Ruangansejuk berAC , bersih dan 

nyaman 

     

2. Personil toko selalu 

berpenampilan rapi, bersih dan 

enak dipandang 

     

 Keandalan (Reliability)      

3. Personil toko selalu mengucap 

salam “Selamat Datang di 

Alfamart” saat Anda datang 

     

4. Personil toko selalu ramah saat 

berkomunikasi dengan Anda 

     

 Ketanggapan (Responsiveness)      

5. Ketika Anda membutuhkan 

bantuan, personil toko selalu siap 

tanggap untuk membantu 

     

6. Personil toko tidak membiarkan 

Anda berdiri terlalu lama di kasir 

untuk menunggu antrian saat 

pembayaran (membuka 2 kasiran) 

     

 Jaminan (Assurance)      

7. Personil toko selalu bersikap 

sopan dan sabar saat melayani 

Anda 

     



8. Produk-produk selalu terjaga 

kebersihan dan bebas dari 

expired/kadaluwarsa 

     

 Empati (emphaty)      

9. Personil toko selalu menawarkan 

keranjang kepada Anda saat 

berbelanja 

     

10. Personil toko melayani dengan 

tulus tanpa memandang status 

social dan usia 

     

 

B PROMOSI SS S CS STS STS 

 Periklanan (Advertising)      

1. Pembagian secara rutin 

catalogspromosi setiap dua 

minggu sekali 

     

2. Selalu terpasang sarana promosi 

setiap dua minggu sekali 

     

 Promosi Penjualan (Sales 

Promotion) 

     

3. Personil toko selalu 

menginfomasikan kepada Anda 

tentang diskon/potongan harga 

yang Anda dapatkan saat 

membeli produk tertentu 

     

4. Berusaha meyakinkan Anda 

tentang keunggulan/knowled 

suatu produk  

     

 Penjulan Perseorangan (Personal      



Selling) 

5. Personil toko menawarkan 

produk-produk promo saat Anda 

berkeliling di lorong area sales 

     

6. Kasir menawarkan produk-

produk promo saat transaksi 

pembayaran dimulai 

     

 Hubungan Masyarakat (Public 

Relation) 

     

7. Personil toko selalu 

menjagahubungan baik, agar 

Anda mendapatkan informasi 

tentang promo-promo yang 

sedang berjalan 

     

8. Selalu memberikan informasi 

yang akurat dan terpercaya 

tentang promo-promo yang 

sedang berjalan 

     

 Penjualan Langsung (Direct 

Marketing) 

     

9. Selalu menawarkan produk-

produk yang sedang promo saat 

Anda melakukan pembayaran di 

kasir 

     

10. Personil toko bersedia 

menjelaskan secara detail jika 

Anda kurang paham akan 

keunggulan produk tertentu 

     

 

 



C KETERSEDIAAN FASILITAS (X3) SS S CS STS STS 

 Kelengkapan Sarana Prasarana      

1. Anda merasa puas saat fasilitas 

(ATM/EDC) yang tersedia 

berfungsi dengan baik 

     

2. Anda merasa puas saat fasilitas 

(ATM/EDC) yang tersedia sesuai 

dengan apa yang Anda cari 

     

 Pemenuhan Kebutuhan      

3. Anda tidak merasa khawatir saat 

berbelanja dan tidak membawa 

uang cash(tersedia mesin EDC) 

     

4. Anda merasa lega jika tersedia 

produk pengganti jika barang yang 

Anda cari tidak tersedia di toko lain 

 

     

 Memberikan Keuntungan       

5. Proses transaksi belanja Anda 

menjadi cepat dengan tersedianya 

mesin EDC di toko 

     

6. Proses transaksi belanja Anda 

menjadi aman dan praktis dengan 

tersedianya mesin EDC di toko 

(tidak perlu bawa uang banyak) 

     

 Kemudahan Bertransaksi      

7. Memudahkan Anda bertransaksi 

dengan menggunakan kartu 

debet/kredit, karena tersedianya 

mesin EDC di toko 

     



8. Memudahkan Anda mengambil 

uang tunai, karena tersedianya 

mesin ATM di dalam toko 

     

 

D MINAT BERKUNJUNG 

KEMBALI (Y) 

SS S CS STS STS 

 Kualitas Pelayanan      

1. Personil toko selalu melayani Anda 

dengan ramah dan murah senyum 

     

2. Personil toko tidak pernah menolak 

saat dimintai bantuan oleh Anda 

     

 Kenyamanan      

3. Ketika Anda merasa nyaman, Anda 

mudah  akrab dan dekat dengan 

semua personil toko 

     

4. Ketika Anda merasa nyaman, Anda 

menganggap bahwa toko ini adalah 

rumah Anda sendiri 

     

 Terpuaskan      

5. Ketika Anda merasa puas, Anda 

akan kembali untuk berbalanja 

kembali ke toko ini 

     

6. Ketika Anda merasa puas, Anda 

akan mempercayakan semua 

kebutuhan Anda untuk membeli di 

toko ini 

     

 Terpenuhi      



7. Ketika Anda merasa terpenuhi, 

Anda akan kembali untuk 

berbelanja kembali ke toko ini 

     

8. Ketikan Anda merasa terpenuhi, 

Anda akan mempercayakan semua 

kebutuhan Anda untuk membeli di 

toko ini 

     

 



Lampiran 7 : Tabulasi Data 

Kualitas Pelayanan (X1) 

Responden 
Kualitas Pelayanan (X1) 

X1_Total 
X1.1_1 X1.1_2 X1.2_1 X1.2_2 X1.3_1 X1.3_2 X1.4_1 X1.4_2 X1.5_1 X1.5_2 

Resp_1 4 4 4 4 4 4 5 5 5 4 43 

Resp_2 3 3 2 3 4 3 3 3 3 3 30 

Resp_3 3 2 3 2 2 3 3 3 3 3 27 

Resp_4 4 3 3 3 4 4 3 3 3 4 34 

Resp_5 4 4 4 4 4 3 4 3 4 3 37 

Resp_6 4 4 4 3 3 4 3 4 3 4 36 

Resp_7 4 4 4 3 4 5 4 4 4 4 40 

Resp_8 4 4 4 4 4 4 3 5 4 3 39 

Resp_9 3 4 4 4 4 4 4 4 4 3 38 

Resp_10 4 4 4 4 4 3 3 4 3 4 37 

Resp_11 4 3 2 3 4 3 2 2 4 3 30 

Resp_12 5 4 4 2 4 4 4 2 4 4 37 

Resp_13 3 3 3 2 3 2 3 3 2 3 27 

Resp_14 4 4 3 4 3 4 3 3 4 3 35 



Resp_15 4 3 3 4 3 3 4 4 4 4 36 

Resp_16 4 3 4 4 4 3 4 4 4 4 38 

Resp_17 5 5 5 4 5 4 4 5 5 4 46 

Resp_18 4 4 3 5 4 4 5 4 4 5 42 

Resp_19 4 4 4 4 4 3 4 5 4 4 40 

Resp_20 4 4 4 3 4 4 4 5 4 3 39 

Resp_21 3 3 4 3 3 3 3 4 5 3 34 

Resp_22 2 3 3 2 3 2 2 3 3 2 25 

Resp_23 4 4 4 4 5 4 5 4 4 4 42 

Resp_24 3 3 3 3 2 3 3 3 4 3 30 

Resp_25 4 3 4 4 4 3 4 4 4 4 38 

Resp_26 4 3 4 4 4 4 4 4 5 4 40 

Resp_27 4 4 4 5 4 5 4 5 5 5 45 

Resp_28 2 3 3 3 2 3 2 3 3 3 27 

Resp_29 2 2 3 2 3 3 3 2 3 2 25 

Resp_30 4 3 2 2 2 3 3 4 3 4 30 

Resp_31 4 2 4 4 3 3 4 4 3 4 35 

Resp_32 5 4 4 4 4 5 3 4 5 4 42 

Resp_33 3 4 3 3 3 4 3 3 3 4 33 



Resp_34 3 3 3 4 3 3 3 4 3 3 32 

Resp_35 3 3 3 3 3 3 3 3 3 3 30 

Resp_36 4 4 4 4 4 4 4 4 4 4 40 

Resp_37 3 3 3 3 3 3 4 4 3 3 32 

Resp_38 3 3 3 3 3 3 3 3 3 3 30 

Resp_39 4 3 4 3 4 4 4 4 3 4 37 

Resp_40 4 3 3 3 4 4 3 3 3 3 33 

Resp_41 4 4 4 4 4 4 4 4 3 4 39 

Resp_42 3 3 4 4 3 3 4 4 4 3 35 

Resp_43 4 3 4 4 4 4 4 4 3 4 38 

Resp_44 4 4 4 4 4 4 4 4 4 3 39 

Resp_45 4 4 4 4 4 4 4 4 4 3 39 

Resp_46 4 4 4 4 4 4 4 4 4 4 40 

Resp_47 2 2 3 2 2 2 3 3 2 3 24 

Resp_48 4 4 4 4 4 4 4 4 4 4 40 

Resp_49 4 4 4 3 4 4 4 4 3 4 38 

Resp_50 3 3 3 3 3 3 3 3 3 3 30 

Resp_51 3 3 4 3 3 3 3 4 3 3 32 

Resp_52 4 4 4 4 4 4 4 4 4 4 40 



Resp_53 5 4 4 4 5 5 4 4 4 5 44 

Resp_54 4 4 4 4 4 4 4 4 4 4 40 

Resp_55 4 4 4 4 4 4 4 4 4 4 40 

Resp_56 4 4 4 4 4 4 4 4 4 4 40 

Resp_57 3 2 2 4 3 3 2 4 4 3 30 

Resp_58 4 4 2 4 4 4 4 2 4 4 36 

Resp_59 4 3 3 4 4 3 3 3 4 4 35 

Resp_60 3 3 3 3 3 3 3 3 3 3 30 

Resp_61 3 3 3 3 3 3 3 3 3 4 31 

Resp_62 4 4 3 4 4 4 4 3 4 4 38 

Resp_63 4 4 4 4 4 4 4 4 4 4 40 

Resp_64 4 4 4 4 4 4 4 4 4 4 40 

Resp_65 5 4 4 4 5 5 3 4 4 5 43 

Resp_66 3 4 3 3 3 3 4 3 3 3 32 

Resp_67 4 4 4 4 4 4 4 4 4 4 40 

Resp_68 4 4 4 4 4 4 4 4 4 4 40 

Resp_69 3 3 3 3 3 3 3 3 3 3 30 

Resp_70 4 4 4 4 4 4 4 4 4 4 40 

Resp_71 4 5 4 4 4 4 5 4 4 4 42 



Resp_72 4 3 4 3 3 4 3 4 3 3 34 

Resp_73 4 4 4 4 4 4 4 4 4 4 40 

Resp_74 4 4 4 4 4 3 4 4 4 4 39 

Resp_75 3 3 3 3 3 3 3 3 3 4 31 

Resp_76 4 4 4 4 3 4 4 4 4 3 38 

Resp_77 4 4 4 4 4 4 4 4 4 4 40 

Resp_78 4 4 4 4 4 3 4 4 4 4 39 

Resp_79 2 4 3 3 3 2 4 3 3 3 30 

Resp_80 2 4 4 4 4 2 3 3 3 4 33 

Resp_81 4 3 4 4 4 4 5 3 4 3 38 

Resp_82 5 5 5 5 5 5 4 4 4 5 47 

Resp_83 4 3 5 4 5 4 5 5 4 3 42 

Resp_84 3 3 4 3 4 3 4 4 3 3 34 

Resp_85 3 4 4 3 4 4 4 4 4 4 38 

Resp_86 3 5 3 3 4 3 3 4 3 5 36 

Resp_87 4 3 4 4 4 4 4 4 4 3 38 

Resp_88 5 3 5 5 5 5 5 5 5 3 46 

Resp_89 5 5 5 5 5 5 5 5 5 5 50 

Resp_90 3 4 3 4 3 4 4 3 3 4 35 



Resp_91 5 3 5 5 5 2 3 5 4 3 40 

Resp_92 3 5 3 3 3 3 5 5 3 5 38 

Resp_93 4 5 4 4 4 4 4 4 4 5 42 

Resp_94 5 5 5 5 5 4 4 3 4 5 45 

Resp_95 5 5 4 5 4 3 4 4 3 5 42 

Resp_96 4 3 4 4 4 4 4 4 4 3 38 

Resp_97 5 5 5 5 5 5 3 5 4 3 45 

Resp_98 4 3 4 4 4 3 4 4 3 3 36 

Resp_99 3 3 4 3 5 3 5 4 3 4 37 

Resp_100 5 5 4 5 4 5 4 4 5 5 46 

Resp_101 3 4 4 3 4 3 4 4 3 4 36 

Resp_102 4 5 4 4 4 3 4 4 3 5 40 

Resp_103 5 4 5 5 5 3 5 5 3 4 44 

Resp_104 5 4 3 5 3 5 3 3 5 4 40 

Resp_105 4 4 4 4 4 3 4 4 3 4 38 

Resp_106 5 4 5 5 5 5 5 5 5 4 48 

Resp_107 4 3 4 4 4 4 4 4 4 3 38 

Resp_108 5 5 4 5 4 3 4 4 3 5 42 
 



 

Promosi  (X2) 

Responden 
Promosi  (X2) 

X2_Total 
X2.1_1 X2.1_2 X2.2_1 X2.2_2 X2.3_1 X2.3_2 X2.4_1 X2.4_2 X2.5_1 X2.5_2 

Resp_1 5 4 4 4 4 3 4 4 4 4 40 

Resp_2 4 3 4 3 4 3 4 4 5 5 39 

Resp_3 3 4 4 4 5 4 4 4 4 4 40 

Resp_4 3 4 4 3 3 3 3 3 3 3 32 

Resp_5 4 3 5 3 5 3 3 5 5 4 40 

Resp_6 3 5 3 4 4 5 4 4 3 3 38 

Resp_7 4 4 4 4 4 4 4 5 4 4 41 

Resp_8 4 5 5 3 5 4 5 3 3 3 40 

Resp_9 4 3 3 3 3 3 4 3 3 3 32 

Resp_10 3 4 4 4 4 4 4 4 4 4 39 

Resp_11 4 4 4 4 4 4 4 4 4 4 40 

Resp_12 3 3 3 3 3 3 3 3 3 4 31 

Resp_13 3 4 4 4 4 4 4 4 4 3 38 



Resp_14 4 4 4 4 4 4 4 4 4 4 40 

Resp_15 4 3 3 3 3 3 3 5 3 5 35 

Resp_16 3 3 3 3 3 3 3 3 5 3 32 

Resp_17 4 3 4 4 4 4 4 4 4 4 39 

Resp_18 3 3 3 3 3 3 3 3 3 3 30 

Resp_19 3 3 3 3 3 3 3 3 3 3 30 

Resp_20 3 4 4 4 4 3 4 4 4 3 37 

Resp_21 3 4 4 4 4 3 4 4 4 3 37 

Resp_22 4 4 4 4 4 3 4 4 4 4 39 

Resp_23 4 3 3 3 3 3 3 3 5 4 34 

Resp_24 3 4 4 5 4 3 4 4 4 5 40 

Resp_25 4 4 4 4 4 4 4 4 4 4 40 

Resp_26 4 4 4 4 4 4 4 4 4 4 40 

Resp_27 4 4 4 4 4 4 4 4 4 4 40 

Resp_28 2 2 2 2 2 2 4 2 2 2 22 

Resp_29 4 4 4 4 4 4 4 4 4 4 40 

Resp_30 3 4 4 4 4 4 4 4 5 3 39 

Resp_31 3 3 3 3 3 3 3 5 3 3 32 

Resp_32 4 3 3 3 3 3 3 3 3 3 31 



Resp_33 4 4 4 4 4 4 4 4 4 4 40 

Resp_34 4 5 5 5 5 4 5 5 5 4 47 

Resp_35 3 3 3 3 3 4 3 3 3 3 31 

Resp_36 4 4 4 4 4 4 4 4 4 5 41 

Resp_37 4 4 4 4 4 5 4 4 4 4 41 

Resp_38 3 3 3 3 3 3 3 3 3 3 30 

Resp_39 3 4 4 4 4 4 4 4 4 3 38 

Resp_40 4 4 4 4 4 4 4 4 4 4 40 

Resp_41 4 3 4 3 4 4 5 3 3 4 37 

Resp_42 3 3 5 3 5 4 3 3 3 3 35 

Resp_43 4 4 3 4 3 4 4 4 4 4 38 

Resp_44 4 4 3 4 3 4 4 4 4 4 38 

Resp_45 3 3 3 3 3 3 3 3 3 3 30 

Resp_46 3 3 3 4 3 3 4 4 4 3 34 

Resp_47 4 4 4 5 4 4 4 4 4 4 41 

Resp_48 4 4 4 4 4 4 4 4 4 5 41 

Resp_49 4 3 3 3 3 4 3 3 3 3 32 

Resp_50 4 4 4 4 4 4 4 4 4 4 40 

Resp_51 4 4 4 4 4 5 4 4 4 4 41 



Resp_52 3 3 3 3 3 3 3 3 3 5 32 

Resp_53 4 4 3 4 3 4 4 4 5 4 39 

Resp_54 5 4 4 4 4 4 4 4 4 4 41 

Resp_55 3 3 4 3 4 3 3 3 3 3 32 

Resp_56 3 3 3 3 3 3 3 3 3 3 30 

Resp_57 4 4 4 4 4 4 4 4 4 4 40 

Resp_58 3 3 3 5 3 3 3 3 3 3 32 

Resp_59 3 3 3 3 3 3 3 3 3 3 30 

Resp_60 3 4 3 4 3 3 4 4 4 4 36 

Resp_61 4 3 3 3 3 3 3 3 3 4 32 

Resp_62 4 4 4 4 4 4 4 4 4 4 40 

Resp_63 5 4 4 4 4 3 4 4 4 3 39 

Resp_64 3 4 4 4 4 3 4 4 4 4 38 

Resp_65 4 4 4 4 4 4 4 5 4 4 41 

Resp_66 4 3 4 4 4 4 4 4 4 4 39 

Resp_67 4 4 4 4 4 4 4 4 4 4 40 

Resp_68 2 3 3 3 3 4 3 3 3 2 29 

Resp_69 2 4 4 4 4 4 4 4 4 4 38 

Resp_70 3 4 4 4 4 4 4 4 4 4 39 



Resp_71 3 3 3 3 3 5 3 3 5 3 34 

Resp_72 5 4 3 4 3 3 4 4 4 5 39 

Resp_73 4 4 4 4 4 4 4 4 5 4 41 

Resp_74 3 3 4 4 4 4 4 4 4 5 39 

Resp_75 4 4 4 3 4 3 3 5 5 5 40 

Resp_76 4 4 4 4 5 4 4 4 4 5 42 

Resp_77 4 4 3 3 3 5 4 5 5 5 41 

Resp_78 4 4 4 4 4 5 3 4 4 4 40 

Resp_79 3 3 5 5 4 5 4 5 5 4 43 

Resp_80 4 3 5 5 5 3 4 4 4 3 40 

Resp_81 3 4 4 4 5 3 4 4 4 4 39 

Resp_82 4 3 5 5 5 5 3 3 4 3 40 

Resp_83 4 3 4 4 4 4 3 4 4 4 38 

Resp_84 3 4 5 5 4 3 3 5 5 5 42 

Resp_85 4 3 4 4 3 3 3 5 5 5 39 

Resp_86 4 3 4 4 4 4 4 3 3 3 36 

Resp_87 4 3 3 4 3 5 3 5 5 5 40 

Resp_88 4 3 4 4 4 3 3 3 3 3 34 

Resp_89 3 3 5 5 5 3 4 4 4 4 40 



Resp_90 4 4 5 5 5 5 3 5 5 5 46 

Resp_91 4 3 3 3 3 3 4 4 4 3 34 

Resp_92 4 4 5 5 5 3 3 4 4 4 41 

Resp_93 4 4 3 3 3 5 4 5 5 5 41 

Resp_94 4 4 4 4 4 5 4 4 4 3 40 

Resp_95 3 3 5 5 5 5 3 5 5 5 44 

Resp_96 3 4 4 4 3 5 3 4 4 5 39 

Resp_97 4 4 4 4 4 3 4 4 4 3 38 

Resp_98 3 3 5 5 5 5 4 4 4 3 41 

Resp_99 3 3 4 4 3 3 4 5 5 3 37 

Resp_100 4 3 5 5 5 4 3 3 3 5 40 

Resp_101 5 3 4 4 5 5 3 4 4 3 40 

Resp_102 3 3 4 4 3 4 5 5 5 5 41 

Resp_103 5 3 4 4 3 5 4 4 4 4 40 

Resp_104 5 4 5 5 3 4 4 4 4 4 42 

Resp_105 3 3 3 3 5 4 5 4 4 5 39 

Resp_106 5 5 4 4 3 4 3 5 5 3 41 

Resp_107 3 5 5 5 5 4 5 5 5 5 47 

Resp_108 3 4 4 4 4 3 3 5 5 3 38 



Ketersedian Fasilitas (X3) 

Responden 
Ketersedian Fasilitas (X3) 

X3_Total 
X3.1_1 X3.1_2 X3.2_1 X3.2_2 X3.3_1 X3.3_2 X3.4_1 X3.4_2 

Resp_1 4 4 4 4 4 4 4 5 33 

Resp_2 4 5 4 3 3 5 3 5 32 

Resp_3 3 4 3 3 5 3 4 3 28 

Resp_4 3 4 3 4 2 3 3 3 25 

Resp_5 4 4 4 4 3 3 4 3 29 

Resp_6 4 3 3 4 3 4 4 4 29 

Resp_7 4 4 4 4 4 4 4 3 31 

Resp_8 4 4 4 4 4 4 4 3 31 

Resp_9 3 4 3 4 4 3 4 5 30 

Resp_10 4 4 4 3 4 4 4 3 30 

Resp_11 4 3 4 2 3 3 2 3 24 

Resp_12 5 3 4 4 4 5 3 4 32 

Resp_13 3 3 5 4 3 3 4 3 28 

Resp_14 4 4 3 4 3 4 3 3 28 

Resp_15 4 4 3 4 4 4 4 3 30 



Resp_16 3 3 3 3 3 3 3 3 24 

Resp_17 3 4 3 3 3 3 4 3 26 

Resp_18 4 4 4 4 4 4 3 4 31 

Resp_19 4 4 4 4 5 4 4 4 33 

Resp_20 4 3 3 4 3 4 3 4 28 

Resp_21 4 4 4 4 4 4 4 4 32 

Resp_22 4 4 4 4 4 4 4 4 32 

Resp_23 3 3 3 3 3 3 3 3 24 

Resp_24 4 5 4 5 4 4 4 4 34 

Resp_25 5 5 5 3 3 2 3 4 30 

Resp_26 5 5 4 4 4 5 4 4 35 

Resp_27 3 4 3 5 4 3 3 5 30 

Resp_28 3 3 3 4 4 3 4 4 28 

Resp_29 4 4 4 4 4 4 4 4 32 

Resp_30 4 4 4 4 4 4 3 4 31 

Resp_31 3 3 4 3 3 5 3 5 29 

Resp_32 4 4 4 3 4 4 4 4 31 

Resp_33 4 4 4 4 4 4 3 4 31 

Resp_34 3 3 3 4 3 3 3 4 26 



Resp_35 4 4 3 3 4 3 4 5 30 

Resp_36 4 4 4 4 4 4 4 4 32 

Resp_37 3 3 3 3 3 3 4 4 26 

Resp_38 3 4 3 4 5 3 5 5 32 

Resp_39 4 3 4 3 4 4 4 4 30 

Resp_40 4 3 3 3 4 4 3 3 27 

Resp_41 4 4 4 4 4 4 4 4 32 

Resp_42 3 3 4 4 3 3 4 4 28 

Resp_43 4 3 4 4 4 4 4 4 31 

Resp_44 4 4 4 4 4 4 4 4 32 

Resp_45 4 4 4 4 4 4 4 4 32 

Resp_46 4 4 4 4 4 4 4 4 32 

Resp_47 2 3 4 3 4 3 4 4 27 

Resp_48 4 4 4 4 4 4 4 4 32 

Resp_49 4 4 4 3 4 4 4 4 31 

Resp_50 3 3 3 3 3 3 3 3 24 

Resp_51 3 3 4 3 3 3 3 4 26 

Resp_52 4 4 4 4 4 4 4 4 32 

Resp_53 5 4 4 4 5 5 4 4 35 



Resp_54 3 4 3 3 3 3 3 3 25 

Resp_55 4 4 4 4 4 4 4 4 32 

Resp_56 4 4 4 4 4 4 4 4 32 

Resp_57 3 3 3 3 3 3 3 4 25 

Resp_58 4 3 3 4 4 4 4 3 29 

Resp_59 4 4 4 4 4 4 4 4 32 

Resp_60 4 4 4 4 4 4 4 4 32 

Resp_61 3 3 3 3 3 3 4 3 25 

Resp_62 4 4 3 4 4 4 4 3 30 

Resp_63 4 4 4 4 4 4 3 4 31 

Resp_64 4 4 4 4 4 4 4 4 32 

Resp_65 5 4 4 4 5 5 3 4 34 

Resp_66 3 4 3 3 3 3 4 4 27 

Resp_67 4 4 4 4 4 4 4 4 32 

Resp_68 4 4 4 4 4 4 4 4 32 

Resp_69 3 3 3 3 3 3 3 3 24 

Resp_70 4 4 4 3 4 4 3 4 30 

Resp_71 4 4 4 4 4 4 4 4 32 

Resp_72 3 3 3 4 3 3 3 3 25 



Resp_73 3 3 3 3 3 3 4 3 25 

Resp_74 4 4 4 4 4 4 4 4 32 

Resp_75 3 3 3 3 3 3 3 3 24 

Resp_76 3 3 3 3 3 3 4 3 25 

Resp_77 4 4 4 4 4 4 4 4 32 

Resp_78 4 4 4 4 4 4 4 3 31 

Resp_79 3 3 3 3 3 4 3 5 27 

Resp_80 4 4 4 3 4 4 4 4 31 

Resp_81 5 4 4 3 4 4 4 4 32 

Resp_82 4 5 4 4 4 3 4 4 32 

Resp_83 5 3 5 4 5 5 4 4 35 

Resp_84 4 4 3 3 3 3 3 4 27 

Resp_85 5 5 5 5 4 4 4 4 36 

Resp_86 5 3 5 4 5 2 3 3 30 

Resp_87 5 5 3 3 4 3 4 3 30 

Resp_88 4 5 4 5 4 3 4 3 32 

Resp_89 5 4 4 4 4 5 3 5 34 

Resp_90 5 5 5 4 4 4 4 3 34 

Resp_91 3 3 3 4 3 3 2 3 24 



Resp_92 5 5 5 5 5 5 5 5 40 

Resp_93 3 5 3 4 3 4 4 4 30 

Resp_94 4 5 4 5 5 2 5 4 34 

Resp_95 4 5 4 3 4 5 5 5 35 

Resp_96 5 4 4 5 4 5 4 5 36 

Resp_97 5 4 4 5 4 5 4 5 36 

Resp_98 4 5 2 3 3 5 4 4 30 

Resp_99 4 4 3 4 4 5 4 3 31 

Resp_100 4 5 5 4 4 4 4 5 35 

Resp_101 3 3 3 3 4 4 4 5 29 

Resp_102 5 4 4 4 4 5 5 5 36 

Resp_103 5 5 5 5 4 4 4 4 36 

Resp_104 5 3 5 4 5 2 3 3 30 

Resp_105 4 5 5 5 4 4 2 4 33 

Resp_106 5 5 5 5 4 5 4 5 38 

Resp_107 5 4 4 4 4 5 5 4 35 

Resp_108 4 4 4 5 5 4 2 4 32 
 



Minat Berkunjung Kembali (Y) 

Responden 
Minat Berkunjung Kembali (Y) 

Y_Total 
Y.1_1 Y.1_2 Y.2_1 Y.2_2 Y.3_1 Y.3_2 Y.4_1 Y.4_2 

Resp_1 4 2 4 3 5 3 4 5 30 

Resp_2 3 3 3 3 3 3 3 3 24 

Resp_3 4 4 2 4 2 3 3 3 25 

Resp_4 3 3 3 4 4 3 3 3 26 

Resp_5 4 4 4 4 4 4 3 3 30 

Resp_6 4 4 3 3 4 3 4 3 28 

Resp_7 4 4 5 4 5 4 4 4 34 

Resp_8 4 4 4 4 4 3 5 4 32 

Resp_9 4 4 4 4 4 4 4 4 32 

Resp_10 4 4 4 4 4 4 4 4 32 

Resp_11 3 2 2 4 3 4 3 4 25 

Resp_12 4 4 2 4 4 4 2 4 28 

Resp_13 4 3 3 4 3 3 4 4 28 

Resp_14 4 3 4 4 4 3 4 4 30 

Resp_15 3 3 3 3 3 3 3 3 24 



Resp_16 4 3 3 3 3 4 3 3 26 

Resp_17 4 4 4 4 4 3 4 5 32 

Resp_18 4 4 4 5 4 4 4 5 34 

Resp_19 3 3 4 3 3 3 3 4 26 

Resp_20 4 4 4 4 4 4 4 4 32 

Resp_21 4 4 4 4 4 4 4 4 32 

Resp_22 3 3 3 3 3 3 3 3 24 

Resp_23 4 3 4 4 4 3 4 4 30 

Resp_24 4 3 4 4 4 3 4 4 30 

Resp_25 4 4 4 4 4 4 4 4 32 

Resp_26 4 4 4 4 4 4 4 4 32 

Resp_27 4 4 4 4 4 4 4 4 32 

Resp_28 4 3 2 5 4 3 4 5 30 

Resp_29 4 2 4 4 3 3 4 4 28 

Resp_30 3 3 4 4 4 3 3 4 28 

Resp_31 3 4 3 3 3 4 3 3 26 

Resp_32 4 4 4 4 4 4 4 4 32 

Resp_33 4 4 4 4 4 4 4 4 32 

Resp_34 3 3 3 3 4 3 3 2 24 



Resp_35 3 4 4 4 3 4 4 4 30 

Resp_36 4 4 4 4 4 4 4 4 32 

Resp_37 4 4 4 4 4 4 4 4 32 

Resp_38 3 3 3 3 3 3 3 3 24 

Resp_39 4 4 4 3 4 4 4 3 30 

Resp_40 4 3 4 4 4 3 4 4 30 

Resp_41 3 3 3 3 3 3 3 3 24 

Resp_42 4 3 3 3 4 3 3 3 26 

Resp_43 4 4 4 4 4 4 4 4 32 

Resp_44 4 4 4 5 4 4 4 5 34 

Resp_45 3 3 4 3 3 3 3 4 26 

Resp_46 4 4 4 4 4 4 4 4 32 

Resp_47 4 4 4 4 4 4 4 4 32 

Resp_48 3 3 3 3 3 3 3 3 24 

Resp_49 4 3 4 4 4 4 4 3 30 

Resp_50 4 4 4 4 4 4 4 4 32 

Resp_51 3 4 3 3 3 4 3 3 26 

Resp_52 3 3 3 3 3 3 3 3 24 

Resp_53 4 4 4 4 4 4 4 4 32 



Resp_54 3 3 3 3 3 3 3 3 24 

Resp_55 3 3 3 3 3 3 3 3 24 

Resp_56 4 3 3 4 4 3 3 4 28 

Resp_57 3 3 3 4 3 3 3 4 26 

Resp_58 3 3 3 3 3 3 3 3 24 

Resp_59 3 4 3 3 3 4 3 3 26 

Resp_60 4 4 4 4 4 4 4 4 32 

Resp_61 4 4 4 4 4 4 4 4 32 

Resp_62 3 3 3 3 3 3 3 3 24 

Resp_63 3 4 4 4 3 4 4 4 30 

Resp_64 4 4 4 4 4 4 4 4 32 

Resp_65 4 3 3 3 4 3 3 3 26 

Resp_66 3 3 3 3 3 3 3 3 24 

Resp_67 4 4 4 4 4 4 4 4 32 

Resp_68 3 3 3 3 3 3 3 3 24 

Resp_69 3 3 3 3 3 3 3 3 24 

Resp_70 3 3 4 4 3 3 4 4 28 

Resp_71 3 3 4 4 4 3 4 3 28 

Resp_72 4 4 4 4 4 4 4 4 32 



Resp_73 4 3 3 3 3 4 3 3 26 

Resp_74 4 3 4 4 4 4 4 3 30 

Resp_75 4 4 4 4 4 4 4 4 32 

Resp_76 4 4 4 4 4 4 4 4 32 

Resp_77 4 4 4 4 4 4 4 4 32 

Resp_78 2 2 2 2 2 2 2 2 16 

Resp_79 4 2 4 4 4 2 4 4 28 

Resp_80 3 3 4 4 4 4 3 3 28 

Resp_81 5 3 4 5 4 5 4 4 34 

Resp_82 5 5 5 5 5 5 5 5 40 

Resp_83 4 4 4 4 4 4 4 4 32 

Resp_84 4 3 5 4 5 4 5 5 35 

Resp_85 3 3 4 3 4 3 4 4 28 

Resp_86 3 4 4 3 4 4 4 4 30 

Resp_87 3 5 3 3 4 3 3 4 28 

Resp_88 4 3 4 4 4 4 4 4 31 

Resp_89 5 3 5 5 5 5 5 5 38 

Resp_90 5 5 5 5 5 5 5 5 40 

Resp_91 3 3 3 3 3 3 3 3 24 



Resp_92 5 3 5 5 5 5 5 5 38 

Resp_93 3 5 3 3 3 3 3 3 26 

Resp_94 4 5 4 4 4 4 4 4 33 

Resp_95 5 5 5 5 5 5 5 5 40 

Resp_96 5 5 4 5 4 3 4 4 34 

Resp_97 4 3 4 4 4 4 4 4 31 

Resp_98 5 5 5 5 5 5 5 5 40 

Resp_99 4 3 4 4 4 3 4 4 30 

Resp_100 5 4 5 5 5 5 5 5 39 

Resp_101 5 5 4 5 4 5 4 4 36 

Resp_102 3 4 4 3 4 3 4 4 29 

Resp_103 4 5 4 4 4 3 4 4 32 

Resp_104 5 4 5 5 5 3 5 5 37 

Resp_105 5 4 3 5 3 5 3 3 31 

Resp_106 4 4 4 4 4 3 4 4 31 

Resp_107 5 4 5 5 5 5 5 5 39 

Resp_108 4 3 4 4 4 4 4 4 31 
 



Lampiram 8 :Rekapitulasi Jawaban Responden 

X1_Total X2_Total X3_Total Y_Total 

43 40 33 30 

30 39 32 24 

27 40 28 25 

34 32 25 26 

37 40 29 30 

36 38 29 28 

40 41 31 34 

39 40 31 32 

38 32 30 32 

37 39 30 32 

30 40 24 25 

37 31 32 28 

27 38 28 28 

35 40 28 30 

36 35 30 24 

38 32 24 26 

46 39 26 32 

42 30 31 34 

40 30 33 26 

39 37 28 32 

34 37 32 32 

25 39 32 24 

42 34 24 30 

30 40 34 30 

38 40 30 32 

40 40 35 32 

45 40 30 32 

27 22 28 30 



25 40 32 28 

30 39 31 28 

35 32 29 26 

42 31 31 32 

33 40 31 32 

32 47 26 24 

30 31 30 30 

40 41 32 32 

32 41 26 32 

30 30 32 24 

37 38 30 30 

33 40 27 30 

39 37 32 24 

35 35 28 26 

38 38 31 32 

39 38 32 34 

39 30 32 26 

40 34 32 32 

24 41 27 32 

40 41 32 24 

38 32 31 30 

30 40 24 32 

32 41 26 26 

40 32 32 24 

44 39 35 32 

40 41 25 24 

40 32 32 24 

40 30 32 28 

30 40 25 26 

36 32 29 24 

35 30 32 26 



30 36 32 32 

31 32 25 32 

38 40 30 24 

40 39 31 30 

40 38 32 32 

43 41 34 26 

32 39 27 24 

40 40 32 32 

40 29 32 24 

30 38 24 24 

40 39 30 28 

42 34 32 28 

34 39 25 32 

40 41 25 26 

39 39 32 30 

31 40 24 32 

38 42 25 32 

40 41 32 32 

39 40 31 16 

30 43 27 28 

33 40 31 28 

38 39 32 34 

47 40 32 40 

42 38 35 32 

34 42 27 35 

38 39 36 28 

36 36 30 30 

38 40 30 28 

46 34 32 31 

50 40 34 38 

35 46 34 40 



40 34 24 24 

38 41 40 38 

42 41 30 26 

45 40 34 33 

42 44 35 40 

38 39 36 34 

45 38 36 31 

36 41 30 40 

37 37 31 30 

46 40 35 39 

36 40 29 36 

40 41 36 29 

44 40 36 32 

40 42 30 37 

38 39 33 31 

48 41 38 31 

38 47 35 39 

42 38 32 31 
 

 

 

 

 

 

 

 



Lampiran 9 : Hasil Olah Data SPSS 
Lampiran Output SPSS Uji Validitas 

1. Kualitas Pelayanan 

Correlations 

 X1.1_1 X1.1_2 X1.2_1 X1.2_2 X1.3_1 X1.3_2 X1.4_1 X1.4_2 X1.5_1 X1.5_2 X1_Tot

al 

X1.1_1 

Pearson 

Correlation 
1 ,427** ,574** ,679** ,686** ,721** ,576** ,511** ,587** ,541** ,831** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X1.1_2 

Pearson 

Correlation 
,427** 1 ,406** ,453** ,486** ,407** ,383** ,289** ,302** ,680** ,634** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,002 ,001 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X1.2_1 

Pearson 

Correlation 
,574** ,406** 1 ,628** ,729** ,529** ,752** ,743** ,532** ,323** ,811** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,001 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 



X1.2_2 

Pearson 

Correlation 
,679** ,453** ,628** 1 ,642** ,556** ,627** ,621** ,664** ,488** ,837** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X1.3_1 

Pearson 

Correlation 
,686** ,486** ,729** ,642** 1 ,617** ,688** ,546** ,497** ,463** ,832** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X1.3_2 

Pearson 

Correlation 
,721** ,407** ,529** ,556** ,617** 1 ,466** ,445** ,703** ,391** ,771** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X1.4_1 

Pearson 

Correlation 
,576** ,383** ,752** ,627** ,688** ,466** 1 ,629** ,538** ,342** ,784** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X1.4_2 
Pearson 

Correlation 
,511** ,289** ,743** ,621** ,546** ,445** ,629** 1 ,532** ,333** ,738** 



Sig. (2-tailed) ,000 ,002 ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X1.5_1 

Pearson 

Correlation 
,587** ,302** ,532** ,664** ,497** ,703** ,538** ,532** 1 ,280** ,743** 

Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000 ,000 ,000 ,000  ,003 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X1.5_2 

Pearson 

Correlation 
,541** ,680** ,323** ,488** ,463** ,391** ,342** ,333** ,280** 1 ,635** 

Sig. (2-tailed) ,000 ,000 ,001 ,000 ,000 ,000 ,000 ,000 ,003  ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X1_Tot

al 

Pearson 

Correlation 
,831** ,634** ,811** ,837** ,832** ,771** ,784** ,738** ,743** ,635** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 108 108 108 108 108 108 108 108 108 108 108 

**. Correlation is significant at the 0.01 level (2-tailed). 
 

 



2. Promosi 

Correlations 

 X2.1_1 X2.1_2 X2.2_1 X2.2_2 X2.3_1 X2.3_2 X2.4_1 X2.4_2 X2.5_1 X2.5_2 X2_T

otal 

X2.1_1 

Pearson 

Correlati

on 

1 ,323** ,742** ,230* ,425** ,279** ,624** ,347** ,598** ,887** ,415** 

Sig. (2-

tailed) 

 
,001 ,000 ,017 ,000 ,003 ,000 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X2.1_2 

Pearson 

Correlati

on 

,323** 1 ,369** ,470** ,326** ,236* ,439** ,524** ,528** ,295** ,623** 

Sig. (2-

tailed) 
,001 

 
,000 ,000 ,001 ,014 ,000 ,000 ,000 ,002 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 



X2.2_1 

Pearson 

Correlati

on 

,185 ,369** 1 ,749** ,821** ,341** ,256** ,362** ,367** ,847** ,674** 

Sig. (2-

tailed) 
,055 ,000 

 
,000 ,000 ,000 ,007 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X2.2_2 

Pearson 

Correlati

on 

,230* ,470** ,749** 1 ,584** ,297** ,301** ,467** ,487** ,284** ,706** 

Sig. (2-

tailed) 
,017 ,000 ,000 

 
,000 ,002 ,002 ,000 ,000 ,003 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X2.3_1 

Pearson 

Correlati

on 

,118 ,326** ,821** ,584** 1 ,305** ,298** ,675** ,523** ,513** ,587** 

Sig. (2-

tailed) 
,223 ,001 ,000 ,000 

 
,001 ,002 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 



X2.3_2 

Pearson 

Correlati

on 

,279** ,236* ,341** ,297** ,305** 1 ,647** ,547** ,363** ,647** ,531** 

Sig. (2-

tailed) 
,003 ,014 ,000 ,002 ,001 

 
,000 ,006 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X2.4_1 

Pearson 

Correlati

on 

,813** ,439** ,256** ,301** ,298** ,187 1 ,294** ,293** ,813** ,399** 

Sig. (2-

tailed) 
,000 ,000 ,007 ,002 ,002 ,053 

 
,002 ,002 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X2.4_2 

Pearson 

Correlati

on 

,363** ,524** ,362** ,467** ,223* ,261** ,294** 1 ,715** ,526** ,696** 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,020 ,006 ,002 

 
,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 



X2.5_1 

Pearson 

Correlati

on 

,636** ,528** ,367** ,487** ,234* ,363** ,293** ,715** 1 ,390** ,662** 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,015 ,000 ,002 ,000 

 
,000 ,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X2.5_2 

Pearson 

Correlati

on 

,298** ,295** ,636** ,284** ,357** ,747** ,524** ,526** ,390** 1 ,595** 

Sig. (2-

tailed) 
,002 ,002 ,000 ,003 ,000 ,000 ,000 ,000 ,000 

 
,000 

N 108 108 108 108 108 108 108 108 108 108 108 

X2_Total 

Pearson 

Correlati

on 

,415** ,623** ,674** ,706** ,587** ,531** ,399** ,696** ,662** ,595** 1 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

 

N 108 108 108 108 108 108 108 108 108 108 108 



**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

3. Ketersedian Fasilitas 

Correlations 

 X3.1_1 X3.1_2 X3.2_1 X3.2_2 X3.3_1 X3.3_2 X3.4_1 X3.4_2 X3_Total 

X3.1_1 

Pearson 

Correlatio

n 

1 ,536** ,668** ,576** ,724** ,670** ,364** ,438** ,853** 

Sig. (2-

tailed) 

 
,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 

X3.1_2 

Pearson 

Correlatio

n 

,536** 1 ,460** ,525** ,457** ,449** ,452** ,424** ,735** 

Sig. (2-

tailed) 
,000 

 
,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 



X3.2_1 

Pearson 

Correlatio

n 

,668** ,460** 1 ,596** ,643** ,363** ,307** ,442** ,761** 

Sig. (2-

tailed) 
,000 ,000 

 
,000 ,000 ,000 ,001 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 

X3.2_2 

Pearson 

Correlatio

n 

,576** ,525** ,596** 1 ,512** ,406** ,214* ,405** ,718** 

Sig. (2-

tailed) 
,000 ,000 ,000 

 
,000 ,000 ,026 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 

X3.3_1 

Pearson 

Correlatio

n 

,724** ,457** ,643** ,512** 1 ,475** ,377** ,401** ,782** 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 

 
,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 



X3.3_2 

Pearson 

Correlatio

n 

,670** ,449** ,363** ,406** ,475** 1 ,385** ,578** ,746** 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000 

 
,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 

X3.4_1 

Pearson 

Correlatio

n 

,364** ,452** ,307** ,214* ,377** ,385** 1 ,375** ,583** 

Sig. (2-

tailed) 
,000 ,000 ,001 ,026 ,000 ,000 

 
,000 ,000 

N 108 108 108 108 108 108 108 108 108 

X3.4_2 

Pearson 

Correlatio

n 

,438** ,424** ,442** ,405** ,401** ,578** ,375** 1 ,690** 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000 ,000 ,000 

 
,000 

N 108 108 108 108 108 108 108 108 108 



X3_Total 

Pearson 

Correlatio

n 

,853** ,735** ,761** ,718** ,782** ,746** ,583** ,690** 1 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

 

N 108 108 108 108 108 108 108 108 108 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 
4. Minat Berkunjung Kembali  

Correlations 

 Y.1_1 Y.1_2 Y.2_1 Y.2_2 Y.3_1 Y.3_2 Y.4_1 Y.4_2 Y_Total 

Y.1_1 

Pearson Correlation 1 ,473** ,682** ,827** ,761** ,676** ,731** ,661** ,868** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 

Y.1_2 
Pearson Correlation ,473** 1 ,435** ,451** ,495** ,577** ,480** ,446** ,658** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 ,000 ,000 



N 108 108 108 108 108 108 108 108 108 

Y.2_1 

Pearson Correlation ,682** ,435** 1 ,715** ,807** ,600** ,905** ,761** ,881** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 

Y.2_2 

Pearson Correlation ,827** ,451** ,715** 1 ,728** ,646** ,726** ,784** ,878** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 

Y.3_1 

Pearson Correlation ,761** ,495** ,807** ,728** 1 ,588** ,796** ,720** ,879** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 

Y.3_2 

Pearson Correlation ,676** ,577** ,600** ,646** ,588** 1 ,587** ,516** ,780** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  ,000 ,000 ,000 

N 108 108 108 108 108 108 108 108 108 

Y.4_1 

Pearson Correlation ,731** ,480** ,905** ,726** ,796** ,587** 1 ,768** ,895** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  ,000 ,000 

N 108 108 108 108 108 108 108 108 108 

Y.4_2 
Pearson Correlation ,661** ,446** ,761** ,784** ,720** ,516** ,768** 1 ,845** 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000  ,000 



N 108 108 108 108 108 108 108 108 108 

Y_Total 

Pearson Correlation ,868** ,658** ,881** ,878** ,879** ,780** ,895** ,845** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000  

N 108 108 108 108 108 108 108 108 108 

**. Correlation is significant at the 0.01 level (2-tailed). 
 

 

 

 

 

 

 

 

 



Lampiran Output SPSS Uji Reliabilitas 

1. Kualitas Pelayanan    

Case Processing Summary 

 N % 

Cases 

Valid 108 100,0 

Excludeda 0 ,0 

Total 108 100,0 

a. Listwise deletion based on all variables 

in the procedure. 

 

2. Promosi   

Case Processing Summary 

 N % 

Cases 

Valid 108 100,0 

Excludeda 0 ,0 

Total 108 100,0 

a. Listwise deletion based on all variables 

in the procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,920 10 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,837 10 



3. Ketersedian Fasilitas    

Case Processing Summary 

 N % 

Cases 

Valid 108 100,0 

Excludeda 0 ,0 

Total 108 100,0 

a. Listwise deletion based on all variables 

in the procedure. 

 

4. Minat Berkunjung Kembali    

Case Processing Summary 

 N % 

Cases 

Valid 108 100,0 

Excludeda 0 ,0 

Total 108 100,0 

a. Listwise deletion based on all variables 

in the procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,878 8 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,937 8 



Lampiran Uji Regresi Linier Berganda  

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

1 ,437a ,191 ,168 3,87623 

a. Predictors: (Constant), Ketersedian Fasilitas, Promosi, 

Kualitas Pelayanan 

ANOVAa 

Model 
Sum of 

Squares 
df Mean Square F Sig. 

1 

Regression 369,485 3 123,162 8,197 ,000b 

Residual 1562,616 104 15,025   

Total 1932,102 107    

a. Dependent Variable: Minat Berkunjung Kembali 

b. Predictors: (Constant), Ketersedian Fasilitas, Promosi, Kualitas Pelayanan 

 

 

 

 



Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients t Sig. 

B Std. Error Beta 

1 

(Constant) 5,264 4,975  1,058 ,292 

Kualitas Pelayanan ,171 ,081 ,204 2,104 ,038 

Promosi ,278 ,090 ,275 3,105 ,002 

Ketersedian Fasilitas ,251 ,121 ,200 2,066 ,041 

a. Dependent Variable: Minat Berkunjung Kembali 

 

 

 

 

 

 

 



Lampiran Output SPSS Uji Asumsi Klasik 

1. Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardiz

ed Residual 

N 108 

Normal Parametersa,b 
Mean 0E-7 

Std. Deviation 3,82150386 

Most Extreme 

Differences 

Absolute ,040 

Positive ,035 

Negative -,040 

Kolmogorov-Smirnov Z ,416 

Asymp. Sig. (2-tailed) ,995 

a. Test distribution is Normal. 

b. Calculated from data. 

2. Uji Multikolonieritas 

Coefficientsa 

Model Collinearity Statistics 

Tolerance VIF 

1 

Kualitas Pelayanan ,830 1,204 

Promosi ,990 1,011 

Ketersedian Fasilitas ,829 1,206 

a. Dependent Variable: Minat Berkunjung Kembali 

 

3. Uji Autokorelasi 

Model Summaryb 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

Durbin-

Watson 

1 ,437a ,191 ,168 3,87623 2,061 

a. Predictors: (Constant), Ketersedian Fasilitas, Promosi, Kualitas Pelayanan 

b. Dependent Variable: Minat Berkunjung Kembali 



 

 

 

 

 



3. Analisi Regresi Linier Berganda 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients t Sig. 

B Std. Error Beta 

1 

(Constant) 5,264 4,975  1,058 ,292 

Kualitas 

Pelayanan 
,171 ,081 ,204 2,104 ,038 

Promosi ,278 ,090 ,275 3,105 ,002 

Ketersedia

n Fasilitas 
,251 ,121 ,200 2,066 ,041 

a. Dependent Variable: Minat Berkunjung Kembali 

 

4. Pengujian Hipoesis 

a. Uji t 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients t Sig. 

B Std. Error Beta 

1 

(Constant) 5,264 4,975  1,058 ,292 

Kualitas 

Pelayanan 
,171 ,081 ,204 2,104 ,038 

Promosi ,278 ,090 ,275 3,105 ,002 

Ketersedia

n Fasilitas 
,251 ,121 ,200 2,066 ,041 

a. Dependent Variable: Minat Berkunjung Kembali 

 

 



b. Uji F 

ANOVAa 

Model 
Sum of 

Squares 
df 

Mean 

Square 
F Sig. 

1 

Regressi

on 
369,485 3 123,162 8,197 ,000b 

Residual 1562,616 104 15,025   

Total 1932,102 107    

a. Dependent Variable: Minat Berkunjung Kembali 

b. Predictors: (Constant), Ketersedian Fasilitas, Promosi, 

Kualitas Pelayanan 
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