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ABSTRACK 

  
Consumer satisfaction occurs due to promotion factors and 

product quality. promotions that are increasingly carried out will make 
consumers increasingly more familiar with these products. Product 
quality is also a driving force for creating consumer satisfaction. Brand 
image factors are also things that consumers pay attention before buying 
products. in general, products with a well-known brand image will be 
chosen by consumers. This is because consumers think products with 
well-known brands can satisfy consumers. Consumers of indomilk milk 
products in Wonokromo sub-district, Surabaya are made into a 
population and 74 respondents are sampled. Purposive sampling is used 
as a sampling technique. Questionnaires were distributed and the 
results of respondents' answers were analyzed by data with multiple 
linear regression analysis. Found the results of promotions, product 
quality and brand image have an influence on customer satisfaction. 
Other results of the promotion were also found, product quality and 
brand image have a simultaneous influence on consumer satisfaction of 
indomilk milk products in Surabaya. 
 
Keywords: Promotion, Product Quality, Brand Image, Consumer 
Satisfaction 
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ABSTRAK 

 Kepuasan konsumen terjadi dikarenakan faktor promosi 
dan kualitas produk. promosi yang semakin terus menerus 
dilakukan akan membuat konsumen semakin lebih mengenal 
produk tersebut. Kualitas produk juga menjadi pendorong bagi 
penciptaan rasa puas konsumen. Faktor citra merek juga menjadi 
hal yang diperhatikan konsumen sebelum membeli produk. pada 
umumnya produk dengan citra merek terkenal akan dipilih oleh 
konsumen. Hal ini dikarenakan konsumen berfikir produk 
dengan merek yang terkenal bisa memuaskan konsumen. 
Konsumen produk susu indomilk di kecamatan Wonokromo, 
Surabaya dijadikan populasi dan diambil sampel 74 responden. 
Purposive sampling dijadkan sebagai teknik pengambilan sampel. 

Kuesioner disebar dan hasil jawaban responden dianalisis data 
dengan analisis regresi linier berganda. Ditemukan hasil promosi, 
kualitas produk dan citra merek memiliki pengaruh pada 
kepuasan konsumen. Ditemukan juga hasil lain promosi, kualitas 
produk dan citra merek memiliki pengaruh secara simultan pada 
kepuasan konsumen produk susu indomilk di Surabaya. 
 
Kata kunci : Promosi, Kualitas Produk, Citra Merek, Kepuasan 
  Konsumen 
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MOTTO 

 

 

Sejarah bukan hanya rangkaian cerita, ada banyak pelajaran, 

kebanggaan dan harta didalamnya. 

 

(Inilah Jalan Ninjaku) 
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