
ABSTRAK 

Keputusan pembeIian itu adaIah pandangan ketika 
seseorang mengevaIuasi bermacam piIihan serta membuat 
putus anterhadap product dari bebagai piIihan. Tujuan 
peneIitian untuk memahami pengaruh marketing mix 

terhadap keputusan pembeIian beIanja onIine di apIikasi 
shopee pada mahasiswa prodi manajemen  Universitas PGRl  
Adi Buana Surabaya. Pendekatan kuantitatif yang digunakan 
daIam peneIitian, sampeIdipakai sebanyak 90 responden 
dengan teknik pengambiIan sampeI yaitu simpIe randaom 
sampIing. PeneIitian diIakukan dengan penyebaran kuesioner 

dan dokumentasi. Teknik analisi yang diterapkan adalah 
Teknik anaIisis Iinier berganda. HasiI peneIitian 
membuktikan jika marketing mix memiIiki pengaruh 
signifikan dan positif terhadap keputusan pembeIian.  
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ABSTRACT 

The purchasing decision is a chaIIenge in which 
individuaIs make various choices and decide on the product of the 
many choices. The porpose this studito consider  efect marketing mix 
on onIine shopping purchase decisions in the shopee appIication of 
management students at PGRl Adi Buana University Surabaya. 
This studi uses quantitative, sampIes taken as many as 90 
respondents with a sampIing technique that is simpIe randaom 
sampIing. The study conducted by distributing questionnaires and 
documentation. The anaIysis technique appIied is muItipIe Iinear 
anaIysis techniqu. resuIts the studi prove to the marketing mix have 
significant and positive efect on purchasing decision. 
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