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ABSTRAK 

Teknologi informasi semakin canggih masyarakat lebih 
menyukai belanja melalui media online. Shopping lifestyle 
mempunyai dampak Shopping Lifestyle dan Fashion Involvement 
terhadap Impulse Buying mahasiswa UNIPA Surabaya jurusan  
PGSD Angkatan 2017 yang menggunakan aplikasi belanja 
shopee. Dalam penelitian ini menggunakan metode 
kuantitatif.Teknik pengambilan data menggunakan Purposive 
Sampling, populasi penelitian ini merupakan seluruh mahasiswa 
PGSD Angkatan 2017 UNIPA Surabaya yang pernah melakukan 
transaksi pembelian di shopee,dan sampel diambil dengan 
jumlah 55 responden.Teknik pengumpulan datanya 
menggunakan kuesioner, kemudian data dianalisis dengan 
melakukan pengujian validitas dan reabilitas.Analisis regresi 
linier berganda dan uji f serta uji t dilakukan untuk mengetahui 
penagruh variabel bebas terhadap variabel terikat yang 
sebelumnya dilakukan uji asumsi klasik. Hasil penelitian 
menunjukan bahwa Shopping Lifestyle dan Fashion Involvement 
berpengaruh terhadap Impulse Buying mahasiswa PGSD 
Angkatan 2017 pengguna shopee UNIPA Surabaya.  

Kata kunci:Shopping Lifestyle, Fashion Involvement, Impulse 
Buying 
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ABSTRACT 

Lifestyle Shopping and Fashion Involvement in Impulse Buy 
UNIPA Surabaya students majoring in PGSD 2017 who use the shopee 
shopping application. This research uses quantitative methods. The data 
collection technique uses purposive sampling, the participation of this 
research is the 2017 PGIP UNIPA Surabaya student who has made a 
purchase transaction at Shopee, and the sample is taken by 55 
respondents. The technique of answering the data uses a questionnaire, 
then the data are analyzed by testing the validity and reliability. 
Multiple linear regression analysis and f test and t test were performed 
to determine the effect of independent variables on variables that had 
previously been tested by classic assumptions. The results showed that 
Lifestyle Shopping and Fashion Involvement affected the Impulse of 
Buying PGSD students of 2017 UNIPA Surabaya shopee users. 
Keyword:Shopping Lifestyle, Fashion Involvement, Impulse Buying 
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