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Abstrak 

Keputusan pembelian terjadi karena faktor inovasi produk dan 

kualitas produk. Inovasi produk sering dilakukan oleh 

perusahaan akan menjadikan produk tersebut mampu bersaing 

dipasaran. Kualitas pelayanan juga terus ditingkatkan agar 

konsumen selalu merasa puas pada produk yang dibelinya. Store 

atmosphere juga menjadi faktor dalam mendatangkan konsumen. 

Suasana toko dibuat semenarik mungkin membuat konsumen 

merasa nyaman dan betah didalam toko. Konsumen Dapur Roti 

& Dapur Kopi by Lyly di lamongan dijadikan populasi dan 

diambil sampel 105 responden. Accidental sampling dijadikan 

sebagai teknik pengambilan sampel. Kuesioner disebar dan hasil 

jawaban responden dianalisis data dengan regresi linier 

berganda. Ditemukan hasil terdapat pengaruh inovasi produk, 

kualitas produk dan store atmosphere pada keputusan pembelian. 

Ditemukan hasil lain inovasi produk, kualitas produk dan store 

atmosphere memiliki pengaruh secara simultan pada keputusan 

pembelian Dapur Roti & Dapur Kopi by Lyly di Lamongan. 

Kata Kunci: Inovasi Produk, Kualitas Pelayanan, Store 

Atmosphere, Keputusan Pembelian 
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  Abstract 

Purchase decisions occur because of product innovation and product 

quality. Product innovation often done by companies will make these 

products able to compete in the market. The quality of service also 

continues to be improved so that consumers always feel satisfied with 

the product they bought. Store atmosphere is also a factor in bringing 

consumers. The atmosphere of the store is made as attractive as possible 

to make consumers feel comfortable and at ease in the shop. Kitchen 

Consumers Bread & Kitchen Coffee by Lyly in Lamongan made a 

population and 105 respondents were sampled. Accidental sampling is 

used as a sampling technique. Questionnaires were distributed and the 

results of respondents' answers were analyzed with multiple linear 

regression data. The results found there is the influence of product 

innovation, product quality and store atmosphere on purchasing 

decisions. Find other results of product innovation, product quality and 

store atmosphere having simultaneous support for purchasing decisions 

of Roti Roti & Dapur Kopi by Lyly in Lamongan. 

Keywords: Product Innovation, Service Quality, Store Atmosphere, 

Purchasing Decisions 
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