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Lampiran 4. Kuesioner Penelitian

Halaman i

KUESIONER PENELITIAN

Dengan segala kerendahan hati, diharapkan kesediaan Bapak/ Ibu/ Saudara/l untuk meluangkan
waktunya guna mengisi daftar pernyataan ini dengan sesungguhnya tanpa beban apapun, sehingga
dapat membantu melengkapi data yang sangat saya butuhkan. Adapun pertanyaan ini saya buat
dalam rangka penyusunan skripsi dengan judul “Pengarub Harga, Promosi dan Kualitas Produk
Terhadap Keputusan Pembelian Motor Matic Merk Honda (Studi Kasus pada Konsumen
Desa Punduttrate, Kecamatan Benjeng, Kabupaten Gresik ). Selanjutnya skripsi ini disusun
guna melengkapi sebagaian persyaratan guna mendapatkan gelar Sarjana Manajemen pada Program
Studi Manajemen, Fakultas Ekonomi Universitas PGRI Adibuana Surabaya. Jawaban yang saudara
berikan merupakan bantuan yang sangat berharga bagi penelitain saya dan memberikan banyak
manfaat bagi perkembangan ilmu pengetahuan. Oleh karena itu atas ketersediaan dan bantuannya

saya ucapkan terima kasih.

Penyusun,

 Erich Andi SB
151500158



Halaman ii

A. IDENTITAS RESPONDEN

1. Kode Responden A
2. Jenis Kelamin :
3. Usia

B. PETUNJUK PENGISIAN:

Berilah jawaban pada pernyataan berikut ini sesuai dengan pendapat Saudara, dengan cara
memberi tanda (V) pada kolom yang tersedia dengan keterangan sebagai berikut:

SS = Sangat Setuju

ST = Setuju

TS = Tidak Setuju

STS = Sangat Tidak Setuju



Halaman iii

P i Alternatif Jawaban
Variabel ernyataan

SS [S [ N [TS [STS

Kualitas | Kinerja (Performance)

Produk 17. Sepeda motor matic honda memberikan
kenyamanan berkendara secara maksimal

18. Sepeda motor matic honda lebih irit BBM

| Keandalan (Reliability)

19. Sepeda motor matic honda mempunyai warna
yang inovatif

20. Sepeda motor matic honda mempunyai desain
yang menarik

| Daya tahan (Durability)

21. Sepeda motor matic honda mempunyai daya
tahan mesin yang Tangguh.

22. Sepeda motor matic honda dapat digunakan
lebih dari 5 tahun

| Kualitas yang dipersepsikan (Perceives Quality)

23. model yang dimiliki sepeda motor matic merk
honda sesuai dengan harapan saya.

24, kualitas mesin yang dimiliki sepeda motor
| matichondasangatbaik

K an | Pengenalan kebutuhan

Pembelian 25. Sepeda motor matic honda sudah sesuai
dengan kebutuhan dan keinginan saya

26. Memilih sepeda motor matic honda karena
praktis dalam penggunaan

| Pencarian informasi

27. Sepeda motor matic honda mempunyai stylish
yang cocok digunakan oleh berbagai kalang

28. Sepeda motor matic honda mempunyai varian
warna yang menarik konsumen

| Pengevaluasian alternative

29.Sepeda motor matic honda mempunyai
kualitas yang baik

30. Adanya kemudahan dalam mencari suku
cadang sepeda motor matic honda

| Menentukan Pembelian

31. Proses pembelian sepeda motor matic honda
sangatlah cepat

32. Terdapat pilihan dalam hal pembayaran yaitu
cash atau kredit dengan syarat yang mudah

| Perilaku setelah pembelian

33. Terdapat tempat service yang mudah

___ dijangkau S ] | —

34.Sepeda motor matic honda memiliki
kemudahan dalam perawatan




Lampiran 5. Tabulasi Data Penelitian
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No. Harga (X1)

Respond X7 T X1. [ X1. | X1. | XL. | XI. | XI. | X1. | Jumla | Rata-
en 1| 2| 3| 4|5 | 6| 7| 8| hxi | Rata
78 4 | 4| 5|5 | 4] 4| 4]s3s 33 4125
79 3 4 | 3| 3| 4| 4| 4|4 29 3,625
80 4 | 4 | 4 | 4| 4] 4| 4|4 32 4
81 4 | 4| 4| 3| a]4a]|3]|3 29 3,625
82 3|5 | 4| 4] 4| 4| 4|4 32 4
83 4 | 5| 4| 4| 4| 4| 4|2 33 4125
84 4 | 5 |5 |5 | 4| 4|44 35 4,375
85 3| 4|3 |3 |5 | 4] 4|5 31 3,875
86 4 | 5 | 4| 4| 4| 4| 4a]65s 34 425
87 4 | 5| 4| 3| 4] 4a]|3]|a4 31 3,875
88 3 | 4|4 4|3 | a]|4a]|s5s 31 3,875
89 4 | 4 | 4| 4| 4| a]| 4|5 33 4125
90 4 | 5| 4| 4| 4] 4] 4|2 33 4125
91 4 | 5 |5 |5 | 4| 4| 4|4 35 4,375
92 5 13|55 |5 | 4] 4]5 36 45
93 514|555 | 5|54 38 475
94 5 |4 |5 |5 | 4| 4| 4|3 34 425
95 4 | 4| 4| 4|5 | 4| 4|3 32 4
96 513|555 |5 ]| 5|3 36 45
97 5 1 4 |5 |5 | 4| 4|54 36 45

41 | 41 | 42 | 42 | 41 | 42 | 41 | 40 | 33443 | 41804
959 | 856 | 887 | 784 | 237 | 062 | 237 | 412 | 29897 | 1237
No PROMOSI (X2)
Respo 2 T x2 [ X2. [ X2. | X2. | X2. | X2. | X2 | Jumlah | Rata-
nden | 1 | 5 4 7 X2 Rata
1 5 | 5 5 5 39 4,875
No. Promosi (X2)
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Rata

3,875

3,625
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Respo | X2. | X2. | X2. | X2. | X2. | X2. | X2. | X2. | Jumlah | Rata-
nden 1 2 3 4 5 6 7 8 X2 Rata
80 4 5 5 4 4 4 4 4 34 4,25
81 4 4 4 3 4 4 4 4 31 3,875
82 4 4 4 4 4 4 4 4 32 4
83 5 4 4 4 4 4 3 4 32 4
84 5 4 4 5 4 5 5 4 36 4,5
85 4 4 4 4 4 5 4 4 33 4,125
86 5 4 4 4 4 4 4 5 34 4,25
87 5 4 4 4 4 4 5 4 34 4,25
88 4 4 4 4 4 4 5 5 34 4,25
89 4 4 4 4 4 4 4 5 33 4,125
90 5 4 4 4 3 4 4 4 32 4
91 4 4 4 4 3 4 4 4 31 3,875
92 3 4 4 4 4 4 5 5 33 4,125
93 3 4 5 4 5 5 5 5 36 45
94 3 4 4 3 4 4 4 3 29 3,625
95 4 5 5 5 4 4 5 3 35 4,375
96 3 5 4 4 4 4 4 3 31 3,875
97 4 4 5 5 4 4 4 4 34 4,25
40 | 43 | 42 | 42 | 39 ;Lé(i 42 | 41 | 33,2886 | 4,1610
412 | 299 | 784 | 371 | 588 6 474 | 237 598 82474
No.
Respo KUALITAS PRODUK (X3)
nden
x13. x23. x33. x:. x55. X66. x77. ;f ]ur;(l;ah tha
8 Rata
1 5 4 5 5 5 5 5 5 39 4,875
2 5 4 5 3 5 4 5 5 36 4,5
3 4 5 4 4 4 5 4 4 34 4,25
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18
19
20
21

22
23
24

25

26
27

28
29
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Rata

3,875

4,25

4,5

3,75

4,25
3,75
4,25

3,5
4,125

4,875

3,875

3,875

3,875

3,875

3,875

3,875

4,125

3,875

3,875

4,375

3,875

31

34
36
30
32
34
30
34
28

33
39

31

32
31

31

31

31

31

32
33

32

31

32
31

35
31

X5.

Kualitas Produk (X3)

X3.

X3.

X3.

X3.

No.

Respo
nden

56
57
58
59
60
61

62
63
64
65
66

67
68

69
70
71

72
73
74
75
76

77
78
79
80
81




Kualitas Produk (X3)

No.
Respo X3 | 0. | X3 | X3 | 6. | X6. | X x Juniah Rata
8 Rata
82 s | a a3 a]a]3]a] 2 3,75
83 s | 4| a | a5 | 4] a|a] 8 |41
84 5 | a | a5 |55 ] 4a]s5] 37 |[aes
85 3 a5 3|45 ] 4a]a] 2 4
86 s | a5 | 4|5 | 4] a|s5] 35 |43
87 s | a |l ala|l s |5 ] 4a]5] 35 |[ass
88 s | a5 | 3] a| a3 |a] s |35
89 s a5 | a4l a] a]a] 8 [a125
90 s | 4| a | a5 | a]a|s5] 4,25
91 5 | 4| a5 | a | a]a|s5] 35 |435
92 5 | a | s | a3 ] 4] 5 [3] 3 [a125
%3 5 | 4| a5 |3 | 4a]s 3] 3 |41
94 s |5 |3l a|l 3] a]a]3] 2 3,75
95 5 | 4|3 | 4] a5 ] 5 |a] 4 4,25
9% 5 a3 a3 ] 4a]s5[a] 2 4
97 s | 3| a|la|lal]s |5 [a] 8 [a125
421 | 417 | 4,04 | 418 | 4,04 | 422 | 4,27 éé 33,2268 | 4,153
65 | 5 | 12 | 56 | 12 | es | 84 (0| 04 | 3505
N KEPUTUSAN PEMBELIAN (Y)
oy Y Y Y| Y |Y|[Y|Y|Y|Y |jum R
123 4a|5 [6|7|8]|910|lany| "
15|55 |55 55|55 5] s0 5
25|55 |55 555|555/ s0 5
3| a | a|ala|la]alalalal]a] 2 4
s 4|5 5|55 |5|alals]|s | a7 | a7




KEPUTUSAN PEMBELIAN (Y)

Rata

Rata

42

34
3,6

34
3,5

4,6
4.8

Jum

lah Y

42
40

50

50
40

40

50

30
50
34
36
40

50

50

40

40

40

50

34
35

40

46

48

40

50

10

10
11

12

13

14
15
16

17

18
19
20
21

22

23
24
25
26
27
28
29
30
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Keputusan Pembelian (Y)

Rata

Rata

3,7
3,6

4,4

34
3,5

44
34

3,6
3,8

4,4

34

3,5
38

3,9
44

Juml
ahY

50

37
36

40

40

40

44

34
35
50

30
40

44

34
40

36
38
40

44

34
40

35
38

40

39
44

Y.1

57
58
59
60
61

62
63
64
65
66

67
68
69
70
71

72
73
74

75
76

77
78
79
80
81

82




Keputusan Pembelian (Y)

Rata

Rata

44
4,6
4,2

4,7

4,5

4,2
43

3,9
4,2
3,6

3,8
41

4,095
8763

Juml
ahY

44

46

42

47

45

40

42
43

40

39

42
36
40

38
41
40,95
87628
9

Y.1

4,1

237
1

4,0
41
2

4,0

82
5

3,9
58
8

4,1

23
7

4,1

649
5

4,1

75
3

4,1

85
6

4,0

618
6

4,0

41
24

83

84
85
86

87

88
89
90
91

92

93
94
95
96
97




Lampiran 6. Hasil Olah Data SPSS

Uji Validitas
Correlations
Total_X
X1.1|X1.2 [ X1.3 | X1.4|X1.5|X1.6|X1.7 | X1.8
1
Pearson
.855" | .801* | .364" | .756" | .680"
Correlatio | 1 |.183 251" | .835"
n
X1.1
Sig. (2-
.073 | .000 | .000 | .000 | .000 | .000 | .013 .000
tailed)
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
611" 589"
Correlatio | 183 | 1 |.226"| .140 175 | 193 524"
n
X1.2
Sig. (2-
.073 .026 | .172 | .000 | .086 | .058 | .000 .000
tailed)
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
.855 .880" | 401" | .794" | .656" | .261"
Correlatio 2261 1 865"
n
X1.3
Sig. (2-
.000 | .026 .000 | .000 | .000 | .000 | .010 .000
tailed)
N 97 | 97 | 97 | 97 | 97 | 97 97 | 97 97
Pearson
.801 .880" 292" | .729" | .667"
Correlatio 140 1 236" | .810™
X1.4 n
Sig. (2-
.000 | .172 | .000 .004 | .000 | .000 | .020 .000
tailed)




N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
364 | .611°| .401" | .292" .352" | .350" | .595"
Correlatio 1 665"
n
X1.5
Sig. (2-
.000 | .000 | .000 | .004 .000 | .000 | .000 .000
tailed)
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
.756 794" | 729" | .352" .683"
Correlatio 175 1 236" | .803"
n
X1.6
Sig. (2-
.000 | .086 | .000 | .000 | .000 .000 | .020 .000
tailed)
N 97 | 97 | 97 | 97 | 97 | 97 97 | 97 97
Pearson
.680 .656" | .667" | .350" | .683" .354"
Correlatio 193 1 782"
n
X1.7
Sig. (2-
.000 | .058 | .000 | .000 | .000 | .000 .000 .000
tailed)
N 97 | 97 | 97 | 97 | 97 | 97 97 | 97 97
Pearson
251 | .589* | .261" .595* .354*
Correlatio 236" 236" 1 .600™
n
X1.8
Sig. (2-
.013 | .000 | .010 | .020 | .000 | .020 | .000 .000
tailed)
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97




Pearson

835 | 524" | .865" | .810" | .665" | .803" | .782" | .600"
Correlatio 1
Total X n
1 Sig. (2-
.000 | .000 | .000 | .000 | .000 | .000 | .000 | .000
tailed)
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Correlations
Total_x
X2.1 | X2.2 | X2.3 | X2.4 | X2.5 | X2.6 | X2.7 | X2.8
2
Pearson
275" | .304" | .292" | .535" .681*
Correlatio | 1 198 | .044 .628™
n
X2.1
Sig. (2-
.006 | .003 | .004 | .000 | .051 | .666 | .000 .000
tailed)
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
275" 720" | .659" | .358" | .588" | .535" | .269"
Correlatio 1 762"
n
X2.2
Sig. (2-
.006 .000 | .000 | .000 | .000 | .000 | .008 .000
tailed)
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
.304" | .720" .634" | 453" | .571" | .401" | .332"
X2.3 | Correlatio 1 768"
n




Sig. (2-

.003 | .000 .000 | .000 | .000 | .000 | .001 .000
tailed)
N 97 97 | 97 | 97 97 97 97 | 97 97
Pearson
292" | .659" | .634" 333" | .543" | .586"
Correlatio 1 254 | 743"
n
X2.4
Sig. (2-
.004 | .000 | .000 .001 | .000 | .000 | .012 .000
tailed)
N 97 97 | 97 | 97 97 97 97 97 97
Pearson
535" | .358" | .453" | .333" .288" .600"
Correlatio 1 258" 703"
n
X2.5
Sig. (2-
.000 | .000 | .000 | .001 .004 | .011 | .000 .000
tailed)
N 97 97 | 97 | 97 97 97 97 97 97
Pearson
588" | .571" | .543" | .288" 541" | 277"
Correlatio | .198 1 703"
n
X2.6
Sig. (2-
.051 | .000 | .000 | .000 | .004 .000 | .006 .000
tailed)
N 97 97 | 97 | 97 97 97 97 | 97 97
Pearson
535" | .401" | .586" 541"
Correlatio | .044 258" 1 |.206"| .616™
n
X2.7
Sig. (2-
.666 | .000 | .000 | .000 | .011 | .000 .043 .000
tailed)
N 97 97 | 97 | 97 97 97 97 | 97 97




Pearson
681" | .269" | .332" .600" | .277*
Correlatio 254" 206" 1 678"
n
X2.8
Sig. (2-
.000 | .008 | .001 | .012 | .000 | .006 | .043 .000
tailed)
N 97 97 | 97 | 97 97 97 97 97 97
Pearson
6287 |.762" | .768" | .743" | .703" | .703" | .616" | .678"
Correlatio 1
Total_x n
2 Sig. (2-
.000 | .000 | .000 | .000 | .000 | .000 | .000 | .000
tailed)
N 97 97 | 97 | 97 97 97 97 97 97
**, Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Correlations
X3.1 | X32 | X33 | X34 | X35 | X3.6 | X3.7 | X3.8 | Total_X3
Pearson
1 398** | 168 | .366** | .239* | 192 | .229* | .201* .586**
Correlation
X3.1 Sig. (2-
.000 100 .000 .019 .059 .024 .048 .000
tailed)
N 97 97 97 97 97 97 97 97 97
Pearson
.398** 1 .030 | .287** | 152 .094 120 .022 A416%*
Correlation
X3.2 Sig. (2-
.000 769 .004 138 .360 242 .830 .000
tailed)
N 97 97 97 97 97 97 97 97 97




Pearson

168 | .030 1 114 | .624* | 135 | .081 |.862** | .717**

Correlation

X3.3 Sig. (2-
100 | 769 .265 .000 | .186 | .428 | .000 .000

tailed)
N 97 97 97 97 97 97 97 97 97

Pearson
366%* | 287+ | 114 1 163 | 193 | 131 172 .501**

Correlation

X3.4 Sig. (2-
.000 | .004 | .265 110 | .058 | 200 | .093 .000

tailed)
N 97 97 97 97 97 97 97 97 97

Pearson
239% | 152 | .624** | 163 1 232% | -.046 | .732% | 721*

Correlation

X3.5 Sig. (2-
.019 | 138 | .000 | .110 022 | .656 | .000 .000

tailed)
N 97 97 97 97 97 97 97 97 97

Pearson
192 | 094 | 135 | 193 | .232* 1 185 | 170 A58+

Correlation

X3.6 Sig. (2-
059 | 360 | .186 | .058 022 .070 | .09 .000

tailed)
N 97 97 97 97 97 97 97 97 97

Pearson
229* | 120 | .081 131 | -.046 | 185 1 .070 .363**

Correlation

X3.7 Sig. (2-
024 | 242 | 428 | 200 | .656 | .070 497 .000

tailed)
N 97 97 97 97 97 97 97 97 97

Pearson
X3.8 201* | .022 | .862* | 172 |.732**| .170 | .070 1 .764%*

Correlation




Sig. (2-
.048 .830 .000 .093 .000 .096 497 .000
tailed)
N 97 97 97 97 97 97 97 97 97
Pearson
586** | .416** [ .717** | 501** | .721** | .458** | .363** | .764** 1
Correlation
Total_X3 Sig. (2-
.000 .000 .000 .000 .000 .000 .000 .000
tailed)
N 97 97 97 97 97 97 97 97 97
**_ Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Correlations
Y.1 | Total
Y1 [Y2|Y3|Y4|Y5|Y6|Y7|Y8]|Y9
0 Y
Pearson
73| .84 (.77 .79 | 59| B3 | .79 | .62 | .68
Correlati | 1 .876™
oo |5+ |3 |4 |6 | 5 | 3¢ | 4o | 17
on
Y.1
Sig. (2- .00 | .00 { .00 | .00 | .00 | .00 | .00 | .00 | .00
.000
tailed) 0 0 0 0 0 0 0 0 0
N 97 197 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
.73 69| .74 | 62| .57 (.70 | 57 | .86 | .56
Correlati 1 844~
o 7 lo o |17 ]9 |9 | 2 | 1=
on
Y.2
Sig. (2- | .00 .00 | .00 | .00 | .00 | .00 | .00 | .00 | .00
.000
tailed) 0 0 0 0 0 0 0 0 0
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97




Pearson

84 | .69 88 | 87 | .61 | .53 |.69| .58 | .80
Correlati 1 891~
5+ | 7 6 | 17 [ 1% | a= | 1 | 9= | 2=
on
Y.3
Sig. (2- | .00 | .00 .00 | .00 | .00 | .00 | .00 | .00 | .00
.000
tailed) 0 0 0 0 0 0 0 0 0
N 97 197 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
77 | .74 | .88 90 | 61 | .57 | .65 | .63 | .72
Correlati 1 .890"
3 | ov | 6 3| 7| g | 7| 2| o=
on
Y4
Sig. (2- | .00 | .00 | .00 .00 | .00 | .00 | .00 | .00 | .00
.000
tailed) 0 0 0 0 0 0 0 0 0
N 97 |97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
79 | 62 | .87 | .90 67 | 54| .69 | 54| .72
Correlati 1 870"
4o |17 | 3 6 |17 | 3% | ¢ | 7=
on
Y.5
Sig. (2- | .00 | .00 | .00 | .00 .00 | .00 | .00 | .00 | .00
.000
tailed) 0 0 0 0 0 0 0 0 0
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
59| 57| .61 .61 | .67 63 | .77 | 59 | .63
Correlati 1 791"
6 | 1% 1 17| 7 | 6 L IE T -
on
Y.6
Sig. (2- | .00 | .00 | .00 | .00 | .00 .00 | .00 | .00 | .00
.000
tailed) 0 0 0 0 0 0 0 0 0
N 97 197 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
53 .70 | B3 | 57 | .54 | .63 .61 | .76 | .60
Y.7 | Correlati 1 773"

on




Sig. (2- | .00 | .00 | .00 | .00 | .00 | .00 .00 | .00 | .00
.000
tailed) 0 0 0 0 0 0 0 0 0
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
79| .57 | .69 | .65 .69 | .77 | .61 .56 | .66
Correlati 1 831"
3 o |17 | 7= | 3= | 1= | o~ 3= | g~
on
Y.8
Sig. (2- | .00 | .00 | .00 | .00 | .00 | .00 | .00 .00 | .00
.000
tailed) 0 0 0 0 0 0 0 0 0
N 97 197 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
62| .8 | 58 | .63 | .54 | 59 | .76 | .56 71
Correlati 1 823"
oo oo | o= |6 | 5 | 4= | 3= o
on
Y.9
Sig. (2- | .00 | .00 | .00 | .00 | .00 | .00 | .00 | .00 .00
.000
tailed) 0 0 0 0 0 0 0 0 0
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
68 | 56| .80 | .72 .72 | .63 | .60 | .66 | .71
Correlati 1 | .843"
1o |7 |7 o | g | 2
on
Y.10
Sig.(2- | .00 | .00 | .00 | .00 | .00 | .00 | .00 | .00 | .00
.000
tailed) 0 0 0 0 0 0 0 0 0
N 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97
Pearson
87| .84 (.89 |89 |.87|.79].77| 83| .82 | .84
Correlati 1
6 la 1o 1o |17 3 | 1|3 | 30
Total on
Y Sig.(2- | .00 { .00 | .00 | .00 | .00 | .00 | .00 | .00 | .00 | .00
tailed) 0 0 0 0 0 0 0 0 0 0
N 97 |97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 | 97 97




**, Correlation is significant at the 0.01 level (2-tailed).

Uji Reliabilitas

Variabel X1

Reliability Statistics

Cronbach's Alpha N of Items

.879 8

Variabel X2

Reliability Statistics

Cronbach's Alpha N of Items

.846 8

Variabel X3

Reliability Statistics

Cronbach's Alpha N of Items

713 8

Variabel Y

Reliability Statistics

Cronbach's Alpha N of Items

.954 10




Uji Multikolineritas

Coefficients?

Unstandardized | Standardized Collinearity
Coefficients Coefficients Statistics
Std.
Model B Error Beta t Sig. [ Tolerance | VIF
1 | (Constant) -| 3.464 -|.000
15.662 4.522
HARGA .269 .106 .190 | 2.544 | .013 .486 | 2.060
PROMOSI .638 .120 .383 | 5.322 | .000 .522|1.916
KUALITAS 795 174 1408 | 4.559 | .000 .337(2.970
PRODUK

a. Dependent Variable: KEPUTUSAN PEMBELIAN




Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual
N 97
Normal Parameters®® Mean .0000000
Std. Deviation 3.05078727
Most Extreme Differences Absolute .086
Positive .086
Negative -.049
Test Statistic .086
Asymp. Sig. (2-tailed) .072°¢

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.




Uji Heteroskedastisitas

One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual
N 97
Normal Parameters®® Mean .0000000
Std. Deviation 3.05078727
Most Extreme Differences Absolute .086
Positive .086
Negative -.049
Test Statistic .086
Asymp. Sig. (2-tailed) .072°¢

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.




Analisis Regresi Linear Berganda

Coefficients?

Unstandardized

Standardized

Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) -15.662 3.464 -4.522 .000
HARGA .269 .106 190 | 2.544 .013
PROMOSI .638 .120 .383| 5.322 .000
KUALITAS .795 174 408 | 4.559 .000
PRODUK

a. Dependent Variable: KEPUTUSAN PEMBELIAN




Uji - t

Coefficients?

Unstandardized

Standardized

Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) -15.662 3.464 -4.522 .000
HARGA .269 .106 190 | 2.544 .013
PROMOSI .638 .120 .383| 5.322 .000
KUALITAS .795 174 408 | 4.559 .000
PRODUK

a. Dependent Variable: KEPUTUSAN PEMBELIAN




ANOVA?
Sum of Mean
Model Squares df Square F Sig.
1 Regression 2664.334 3 888.111 | 92.439 .000°
Residual 893.501 93 9.608
Total 3557.835 96

a. Dependent Variable: KEPUTUSAN PEMBELIAN

b. Predictors: (Constant), KUALITAS PRODUK, PROMOSI, HARGA




