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Lampiran 5. Tabulasi Data Penelitian 

No 
Respond

en 

HARGA (X1) 

X1.
1 

X1.
2 

X1.
3 

X1.
4 

X1.
5 

X1.
6 

X1.
7 

X1.
8 

Jumla
h X1 

Rata - 
Rata 

1 5 5 5 5 5 5 5 5 40 5 

2 5 5 5 5 5 4 5 5 39 4,875 

3 4 4 5 4 4 5 4 4 34 4,25 

4 5 5 5 5 5 5 5 5 40 5 

5 5 5 5 5 5 5 5 5 40 5 

6 5 4 5 5 4 5 5 4 37 4,625 

7 5 4 5 5 4 5 5 4 37 4,625 

8 5 5 5 5 5 5 5 5 40 5 

9 4 5 4 4 5 4 5 5 36 4,5 

10 5 4 5 5 4 5 5 4 37 4,625 

11 5 4 5 5 4 5 5 4 37 4,625 

12 4 5 4 4 5 4 4 5 35 4,375 

13 4 3 5 5 3 5 4 3 32 4 

14 5 5 5 5 5 5 5 5 40 5 

15 5 4 4 4 3 4 4 3 31 3,875 

16 4 4 4 4 3 4 4 3 30 3,75 

17 5 4 5 5 4 5 5 4 37 4,625 

18 5 5 5 5 5 5 5 5 40 5 

19 5 5 5 5 5 5 5 5 40 5 

20 4 4 4 4 4 4 4 4 32 4 

21 5 4 5 5 4 5 5 4 37 4,625 

22 4 4 3 4 4 3 3 4 29 3,625 

23 5 5 5 5 5 5 5 5 40 5 

24 5 4 5 5 4 5 5 2 35 4,375 

25 5 4 5 5 4 5 5 3 36 4,5 



No 
Respond

en 

Harga (X1) 

X1.
1 

X1.
2 

X1.
3 

X1.
4 

X1.
5 

X1.
6 

X1.
7 

X1.
8 

Jumla
hX1 

Rata - 
Rata 

26 4 4 4 4 4 4 4 4 32 4 

27 5 5 5 5 4 5 5 5 39 4,875 

28 4 5 4 4 4 3 3 5 32 4 

29 4 4 4 4 4 4 4 4 32 4 

30 4 5 4 4 5 4 4 5 35 4,375 

31 4 3 4 4 4 4 4 4 31 3,875 

32 5 4 5 5 4 5 5 4 37 4,625 

33 4 4 4 4 4 4 2 3 29 3,625 

34 3 3 4 4 3 4 3 3 27 3,375 

35 4 3 4 4 3 4 4 3 29 3,625 

36 4 5 5 5 5 4 5 5 38 4,75 

37 5 3 5 5 3 4 5 4 34 4,25 

38 4 3 4 4 3 4 4 4 30 3,75 

39 5 5 5 5 5 5 5 5 40 5 

40 3 3 3 3 3 4 4 3 26 3,25 

41 4 3 4 4 3 4 4 4 30 3,75 

42 4 5 4 3 5 4 4 5 34 4,25 

43 3 5 3 3 5 3 3 5 30 3,75 

44 5 5 5 5 5 5 5 5 40 5 

45 5 5 5 5 5 5 4 5 39 4,875 

46 3 4 3 4 4 3 4 3 28 3,5 

47 5 5 5 5 5 5 5 5 40 5 

48 4 4 4 4 4 4 4 3 31 3,875 

49 3 3 3 4 3 3 4 3 26 3,25 

50 3 3 3 4 3 3 3 3 25 3,125 

51 5 5 5 5 5 5 4 5 39 4,875 



 

 

No. 
Respond

en 

Harga (X1) 

X1.
1 

X1.
2 

X1.
3 

X1.
4 

X1.
5 

X1.
6 

X1.
7 

X1.
8 

Jumla
h X1 

Rata - 
Rata 

52 5 5 5 5 4 5 4 4 37 4,625 

53 5 3 5 5 4 5 4 4 35 4,375 

54 5 4 5 5 4 5 4 4 36 4,5 

55 4 4 4 4 4 4 4 3 31 3,875 

56 5 4 5 5 4 4 4 4 35 4,375 

57 3 5 4 4 5 4 4 5 34 4,25 

58 5 3 5 5 4 5 5 4 36 4,5 

59 3 4 2 3 2 3 4 4 25 3,125 

60 4 4 4 4 4 4 3 4 31 3,875 

61 4 4 5 5 4 4 3 4 33 4,125 

62 3 4 3 3 4 4 4 4 29 3,625 

63 4 5 4 4 4 4 3 4 32 4 

64 4 4 4 3 4 4 3 2 28 3,5 

65 3 4 4 4 4 4 4 3 30 3,75 

66 5 5 5 5 5 5 5 5 40 5 

67 4 3 3 4 3 4 3 3 27 3,375 

68 4 4 4 3 4 2 4 4 29 3,625 

69 4 5 4 4 4 4 4 4 33 4,125 

70 4 3 4 4 4 4 4 4 31 3,875 

71 4 4 4 4 4 4 4 4 32 4 

72 2 4 2 2 4 2 2 3 21 2,625 

73 5 4 5 4 4 5 5 4 36 4,5 

74 3 4 4 4 4 4 3 4 30 3,75 

75 3 5 3 3 4 3 3 4 28 3,5 

76 3 3 3 3 4 3 3 4 26 3,25 

77 4 4 4 4 4 4 4 4 32 4 



No. 
Respond

en 

Harga (X1) 

X1.
1 

X1.
2 

X1.
3 

X1.
4 

X1.
5 

X1.
6 

X1.
7 

X1.
8 

Jumla
h X1 

Rata - 
Rata 

78 4 4 5 5 4 4 4 3 33 4,125 

79 3 4 3 3 4 4 4 4 29 3,625 

80 4 4 4 4 4 4 4 4 32 4 

81 4 4 4 3 4 4 3 3 29 3,625 

82 3 5 4 4 4 4 4 4 32 4 

83 4 5 4 4 4 4 4 4 33 4,125 

84 4 5 5 5 4 4 4 4 35 4,375 

85 3 4 3 3 5 4 4 5 31 3,875 

86 4 5 4 4 4 4 4 5 34 4,25 

87 4 5 4 3 4 4 3 4 31 3,875 

88 3 4 4 4 3 4 4 5 31 3,875 

89 4 4 4 4 4 4 4 5 33 4,125 

90 4 5 4 4 4 4 4 4 33 4,125 

91 4 5 5 5 4 4 4 4 35 4,375 

92 5 3 5 5 5 4 4 5 36 4,5 

93 5 4 5 5 5 5 5 4 38 4,75 

94 5 4 5 5 4 4 4 3 34 4,25 

95 4 4 4 4 5 4 4 3 32 4 

96 5 3 5 5 5 5 5 3 36 4,5 

97 5 4 5 5 4 4 5 4 36 4,5 

 4,1
959 

4,1
856 

4,2
887 

4,2
784 

4,1
237 

4,2
062 

4,1
237 

4,0
412 

33,443
29897 

4,1804
1237 

 

No 
Respo
nden 

PROMOSI (X2) 

X2.
1 

X2.
2 

X2.
3 

X2.
4 

X2.
5 

X2.
6 

X2.
7 

X2.
8 

Jumlah 
X2 

Rata - 
Rata 

1 5 5 5 5 5 4 5 5 39 4,875 

No. Promosi (X2) 



 

 

Respo
nden 

X2.
1 

X2.
2 

X2.
3 

X2.
4 

X2.
5 

X2.
6 

X2.
7 

X2.
8 

Jumlah 
X2 

Rata - 
Rata 

2 5 5 5 4 5 5 4 5 38 4,75 

3 4 5 4 4 4 5 5 4 35 4,375 

4 4 5 5 5 4 4 5 5 37 4,625 

5 5 4 4 4 5 4 4 5 35 4,375 

6 5 4 4 4 4 4 3 4 32 4 

7 4 5 5 5 4 4 5 4 36 4,5 

8 5 5 5 4 5 5 4 5 38 4,75 

9 5 5 5 5 5 5 5 5 40 5 

10 4 5 5 5 4 4 5 4 36 4,5 

11 4 5 5 4 4 4 4 4 34 4,25 

12 5 5 5 5 5 5 5 5 40 5 

13 3 4 4 3 3 3 4 3 27 3,375 

14 5 5 5 5 5 5 5 5 40 5 

15 3 4 3 4 3 3 4 4 28 3,5 

16 4 4 4 4 3 4 4 4 31 3,875 

17 4 3 3 4 4 4 4 4 30 3,75 

18 5 5 4 5 5 4 5 5 38 4,75 

19 5 5 5 5 5 5 5 5 40 5 

20 4 4 4 4 4 4 4 4 32 4 

21 4 4 3 4 4 3 4 4 30 3,75 

22 4 4 5 4 4 4 4 4 33 4,125 

23 5 5 5 5 5 5 5 5 40 5 

24 4 5 4 4 2 4 4 4 31 3,875 

25 3 4 3 4 3 4 5 4 30 3,75 

26 4 4 4 5 4 4 4 4 33 4,125 

27 4 5 5 5 5 5 5 5 39 4,875 

No. Promosi (X2) 



Respo
nden 

X2.
1 

X2.
2 

X2.
3 

X2.
4 

X2.
5 

X2.
6 

X2.
7 

X2.
8 

Jumlah 
X2 

Rata - 
Rata 

28 5 4 4 4 5 2 4 5 33 4,125 

29 4 4 4 3 4 3 4 4 30 3,75 

30 5 5 5 5 5 5 5 5 40 5 

31 3 5 5 5 4 4 5 3 34 4,25 

32 4 4 3 4 4 3 4 4 30 3,75 

33 4 4 4 4 4 4 4 4 32 4 

34 3 3 4 4 3 3 4 3 27 3,375 

35 3 5 4 4 3 5 4 3 31 3,875 

36 5 4 4 4 4 3 4 5 33 4,125 

37 3 5 4 4 4 4 4 3 31 3,875 

38 3 4 4 4 3 4 4 3 29 3,625 

39 5 5 5 5 5 5 5 5 40 5 

40 3 4 4 4 4 3 4 3 29 3,625 

41 3 4 4 4 3 3 4 3 28 3,5 

42 5 5 5 4 4 4 3 5 35 4,375 

43 5 4 4 4 4 3 4 5 33 4,125 

44 5 4 4 4 4 4 3 5 33 4,125 

45 5 5 5 4 5 4 4 5 37 4,625 

46 4 4 4 3 4 4 4 4 31 3,875 

47 5 4 5 4 5 3 3 5 34 4,25 

48 3 5 5 5 4 4 4 4 34 4,25 

49 3 4 4 4 3 4 4 3 29 3,625 

50 3 4 4 4 3 4 4 3 29 3,625 

51 5 5 5 5 5 5 5 5 40 5 

52 4 4 4 4 3 4 4 5 32 4 

53 3 3 3 3 4 3 3 3 25 3,125 

No. Promosi (X2) 



 

 

Respo
nden 

X2.
1 

X2.
2 

X2.
3 

X2.
4 

X2.
5 

X2.
6 

X2.
7 

X2.
8 

Jumlah 
X2 

Rata - 
Rata 

54 4 4 4 4 3 4 4 4 31 3,875 

55 4 4 4 4 3 3 3 4 29 3,625 

56 3 4 4 4 4 4 4 4 31 3,875 

57 5 5 5 5 5 5 5 5 40 5 

58 4 3 4 4 3 3 3 3 27 3,375 

59 4 4 4 4 4 4 4 4 32 4 

60 4 5 4 5 4 4 4 4 34 4,25 

61 4 4 4 4 4 4 4 4 32 4 

62 4 5 5 5 4 5 5 4 37 4,625 

63 5 5 4 5 4 4 5 3 35 4,375 

64 4 4 4 4 2 5 5 4 32 4 

65 3 5 5 5 3 5 5 4 35 4,375 

66 5 5 5 5 5 5 5 5 40 5 

67 3 5 5 5 3 5 5 3 34 4,25 

68 4 5 5 5 4 5 4 4 36 4,5 

69 4 4 4 4 4 4 4 5 33 4,125 

70 3 4 4 4 4 4 5 3 31 3,875 

71 4 5 5 5 4 5 4 4 36 4,5 

72 4 4 4 4 3 4 4 4 31 3,875 

73 3 4 4 4 4 4 5 4 32 4 

74 4 5 5 5 4 5 5 4 37 4,625 

75 4 4 4 4 4 4 4 5 33 4,125 

76 3 3 4 4 4 4 3 3 28 3,5 

77 4 3 3 3 4 3 3 4 27 3,375 

78 4 4 4 4 3 3 4 3 29 3,625 

79 3 4 4 4 4 4 5 4 32 4 

No. Promosi (X2) 



Respo
nden 

X2.
1 

X2.
2 

X2.
3 

X2.
4 

X2.
5 

X2.
6 

X2.
7 

X2.
8 

Jumlah 
X2 

Rata - 
Rata 

80 4 5 5 4 4 4 4 4 34 4,25 

81 4 4 4 3 4 4 4 4 31 3,875 

82 4 4 4 4 4 4 4 4 32 4 

83 5 4 4 4 4 4 3 4 32 4 

84 5 4 4 5 4 5 5 4 36 4,5 

85 4 4 4 4 4 5 4 4 33 4,125 

86 5 4 4 4 4 4 4 5 34 4,25 

87 5 4 4 4 4 4 5 4 34 4,25 

88 4 4 4 4 4 4 5 5 34 4,25 

89 4 4 4 4 4 4 4 5 33 4,125 

90 5 4 4 4 3 4 4 4 32 4 

91 4 4 4 4 3 4 4 4 31 3,875 

92 3 4 4 4 4 4 5 5 33 4,125 

93 3 4 5 4 5 5 5 5 36 4,5 

94 3 4 4 3 4 4 4 3 29 3,625 

95 4 5 5 5 4 4 5 3 35 4,375 

96 3 5 4 4 4 4 4 3 31 3,875 

97 4 4 5 5 4 4 4 4 34 4,25 

 
4,0
412 

4,3
299 

4,2
784 

4,2
371 

3,9
588 

4,0
721
6 

4,2
474 

4,1
237 

33,2886
598 

4,1610
82474 

 

No. 
Respo
nden 

KUALITAS PRODUK (X3) 

 
X3.
1 

X3.
2 

X3.
3 

X3.
4 

X5.
5 

X6.
6 

X7.
7 

X
8.
8 

Jumlah 
X2 

Rata 
– 

Rata 

1 5 4 5 5 5 5 5 5 39 4,875 

2 5 4 5 3 5 4 5 5 36 4,5 

3 4 5 4 4 4 5 4 4 34 4,25 



 

 

No. 
Respo
nden 

Kualitas Produk (X3) 

X3.
1 

X3.
2 

X3.
3 

X3.
4 

X5.
5 

X6.
6 

X7.
7 

X
8.
8 

Jumlah 
X2 

Rata 
– 

Rata 

4 3 4 5 4 4 5 5 5 35 4,375 

5 5 5 5 5 5 5 5 5 40 5 

6 5 5 4 4 5 3 4 4 34 4,25 

7 5 4 4 4 4 5 5 4 35 4,375 

8 5 5 5 5 5 5 5 5 40 5 

9 4 4 5 5 5 4 5 5 37 4,625 

10 5 4 4 4 4 4 5 4 34 4,25 

11 5 5 4 5 4 5 3 4 35 4,375 

12 5 5 5 4 5 4 5 5 38 4,75 

13 5 5 3 4 3 5 5 3 33 4,125 

14 5 5 5 5 5 5 5 5 40 5 

15 4 4 3 4 3 4 4 3 29 3,625 

16 4 4 3 4 4 4 4 3 30 3,75 

17 4 3 4 3 4 5 5 4 32 4 

18 5 5 5 5 5 4 5 5 39 4,875 

19 4 3 5 4 5 4 4 5 34 4,25 

20 4 4 4 4 4 4 4 4 32 4 

21 5 4 4 4 4 4 3 4 32 4 

22 4 3 4 5 4 4 5 4 33 4,125 

23 5 5 5 5 5 4 4 5 38 4,75 

24 4 5 2 5 4 4 4 2 30 3,75 

25 4 3 3 4 3 5 4 3 29 3,625 

26 4 4 4 4 4 4 4 4 32 4 

27 5 5 5 4 4 4 5 5 37 4,625 

28 4 4 5 3 5 4 4 5 34 4,25 

29 4 3 4 4 4 3 4 4 30 3,75 



No. 
Respo
nden 

Kualitas Produk (X3) 

X3.
1 

X3.
2 

X3.
3 

X3.
4 

X5.
5 

X6.
6 

X7.
7 

X
8.
8 

Jumlah 
X2 

Rata 
– 

Rata 

30 5 4 5 5 5 5 4 5 38 4,75 

31 4 4 4 4 3 4 4 4 31 3,875 

32 4 5 4 4 4 4 5 4 34 4,25 

33 4 4 3 4 4 4 4 3 30 3,75 

34 4 4 3 4 3 4 5 3 30 3,75 

35 4 4 3 4 3 3 4 3 28 3,5 

36 4 4 5 4 5 5 4 5 36 4,5 

37 4 4 4 4 3 4 5 4 32 4 

38 4 4 4 4 3 3 4 4 30 3,75 

39 5 5 5 5 5 5 5 5 40 5 

40 3 4 3 3 3 3 5 3 27 3,375 

41 4 4 4 4 3 4 4 4 31 3,875 

42 4 4 5 5 5 4 4 5 36 4,5 

43 5 4 5 4 5 3 4 5 35 4,375 

44 3 4 5 5 5 4 3 5 34 4,25 

45 5 5 5 5 5 5 4 5 39 4,875 

46 3 5 3 3 4 5 5 3 31 3,875 

47 3 3 5 3 5 5 5 5 34 4,25 

48 4 4 3 5 3 4 5 3 31 3,875 

49 4 4 3 4 3 4 4 3 29 3,625 

50 4 5 3 3 3 3 4 3 28 3,5 

51 5 5 5 5 5 4 5 5 39 4,875 

52 5 5 4 5 4 4 5 4 36 4,5 

53 4 4 4 4 3 3 4 4 30 3,75 

54 5 5 4 5 4 5 5 4 37 4,625 

55 4 4 3 4 4 4 4 3 30 3,75 



 

 

No. 
Respo
nden 

Kualitas Produk (X3) 

X3.
1 

X3.
2 

X3.
3 

X3.
4 

X5.
5 

X6.
6 

X7.
7 

X
8.
8 

Jumlah 
X2 

Rata 
– 

Rata 

56 4 3 4 4 3 4 5 4 31 3,875 

57 4 4 5 4 5 4 3 5 34 4,25 

58 5 5 4 5 4 4 5 4 36 4,5 

59 3 4 4 4 4 4 3 4 30 3,75 

60 4 4 4 4 4 4 4 4 32 4 

61 5 4 4 4 4 5 4 4 34 4,25 

62 3 4 4 3 4 4 4 4 30 3,75 

63 4 4 4 4 5 4 4 5 34 4,25 

64 4 4 2 4 4 4 4 2 28 3,5 

65 4 5 3 5 3 5 5 3 33 4,125 

66 5 5 5 4 5 5 5 5 39 4,875 

67 4 4 3 5 3 5 4 3 31 3,875 

68 3 4 4 4 4 4 5 4 32 4 

69 3 4 4 5 4 4 3 4 31 3,875 

70 4 4 4 4 3 4 4 4 31 3,875 

71 4 4 4 4 4 4 3 4 31 3,875 

72 5 5 3 4 4 4 3 3 31 3,875 

73 4 4 4 4 3 4 4 4 31 3,875 

74 4 4 4 4 4 4 4 4 32 4 

75 4 3 4 5 4 5 4 4 33 4,125 

76 4 4 4 4 3 5 4 4 32 4 

77 3 4 4 4 4 4 4 4 31 3,875 

78 5 4 3 4 4 5 4 3 32 4 

79 3 4 4 5 3 3 5 4 31 3,875 

80 4 5 4 5 4 5 4 4 35 4,375 

81 4 4 3 4 4 4 4 4 31 3,875 



No. 
Respo
nden 

Kualitas Produk (X3) 

X3.
1 

X3.
2 

X3.
3 

X3.
4 

X5.
5 

X6.
6 

X7.
7 

X
8.
8 

Jumlah 
X2 

Rata 
– 

Rata 

82 4 4 4 3 4 4 3 4 30 3,75 

83 4 4 4 4 5 4 4 4 33 4,125 

84 5 4 4 5 5 5 4 5 37 4,625 

85 3 4 5 3 4 5 4 4 32 4 

86 4 4 5 4 5 4 4 5 35 4,375 

87 4 4 4 4 5 5 4 5 35 4,375 

88 4 4 5 3 4 4 3 4 31 3,875 

89 4 4 5 4 4 4 4 4 33 4,125 

90 4 4 4 4 5 4 4 5 34 4,25 

91 5 4 4 5 4 4 4 5 35 4,375 

92 5 4 5 4 3 4 5 3 33 4,125 

93 5 4 4 5 3 4 5 3 33 4,125 

94 4 5 3 4 3 4 4 3 30 3,75 

95 5 4 3 4 4 5 5 4 34 4,25 

96 5 4 3 4 3 4 5 4 32 4 

97 4 3 4 4 4 5 5 4 33 4,125 

 
4,21
65 

4,17
53 

4,04
12 

4,18
56 

4,04
12 

4,22
68 

4,27
84 

4,
06
19 

33,2268
04 

4,153
3505 

 

N
o 
 

KEPUTUSAN PEMBELIAN (Y) 

Y. 
1 

Y. 
2 

Y. 
3 

Y. 
4 

Y. 
5 

Y. 
6 

Y. 
7 

Y. 
8 

Y. 
9 

Y. 
10 

Jum 
lah Y 

Rata 
- 

Rata 

1 5 5 5 5 5 5 5 5 5 5 50 5 

2 5 5 5 5 5 5 5 5 5 5 50 5 

3 4 4 4 4 4 4 4 4 4 4 40 4 

4 4 5 5 5 5 5 4 4 5 5 47 4,7 



 

 

5 5 5 5 5 5 5 5 5 5 5 50 5 

N
o 
 

KEPUTUSAN PEMBELIAN (Y) 

Y. 
1 

Y. 
2 

Y. 
3 

Y. 
4 

Y. 
5 

Y. 
6 

Y. 
7 

Y. 
8 

Y. 
9 

Y. 
10 

Jum 
lah Y 

Rata 
- 

Rata 

6 5 4 4 4 4 4 4 5 4 4 42 4,2 

7 4 4 4 4 4 4 4 4 4 4 40 4 

8 5 5 5 5 5 5 5 5 5 5 50 5 

9 5 5 5 5 5 5 5 5 5 5 50 5 

10 4 4 4 4 4 4 4 4 4 4 40 4 

11 4 4 4 4 4 4 4 4 4 4 40 4 

12 5 5 5 5 5 5 5 5 5 5 50 5 

13 3 3 3 3 3 3 3 3 3 3 30 3 

14 5 5 5 5 5 5 5 5 5 5 50 5 

15 3 3 4 4 4 3 3 3 3 4 34 3,4 

16 4 3 4 4 4 3 3 4 3 4 36 3,6 

17 4 4 4 4 4 4 4 4 4 4 40 4 

18 5 5 5 5 5 5 5 5 5 5 50 5 

19 5 5 5 5 5 5 5 5 5 5 50 5 

20 4 4 4 4 4 4 4 4 4 4 40 4 

21 4 4 4 4 4 4 4 4 4 4 40 4 

22 4 4 4 4 4 4 4 4 4 4 40 4 

23 5 5 5 5 5 5 5 5 5 5 50 5 

24 4 2 4 4 4 4 2 4 2 4 34 3,4 

25 3 3 4 4 4 4 3 3 3 4 35 3,5 

26 4 4 4 4 4 4 4 4 4 4 40 4 

27 4 5 5 5 4 4 5 4 5 5 46 4,6 

28 5 5 5 5 4 4 5 5 5 5 48 4,8 

29 4 4 4 4 4 4 4 4 4 4 40 4 

30 5 5 5 5 5 5 5 5 5 5 50 5 



N
o 

Keputusan Pembelian (Y) 

Y.
1 

Y.2 
Y.
3 

Y.
4 

Y.5 
Y.
6 

Y.
7 

Y.
8 

Y.
9 

Y.1
0 

Juml
ah Y 

Rata 
Rata 

31 3 4 3 3 3 4 4 3 4 3 34 3,4 

32 4 4 4 4 4 4 4 4 4 4 40 4 

33 4 3 4 3 4 4 4 4 3 4 37 3,7 

34 3 3 3 3 3 3 3 3 3 3 30 3 

35 3 3 3 3 3 3 3 3 3 3 30 3 

36 5 5 5 5 5 5 4 5 5 5 49 4,9 

37 3 4 3 4 3 3 4 3 4 3 34 3,4 

38 3 4 3 3 3 3 3 3 4 3 32 3,2 

39 5 5 5 5 5 5 5 5 5 5 50 5 

40 3 3 3 4 4 3 4 3 3 3 33 3,3 

41 3 4 3 4 4 3 3 3 4 3 34 3,4 

42 5 5 5 5 5 5 4 5 5 5 49 4,9 

43 5 5 5 5 5 5 4 5 5 5 49 4,9 

44 5 5 5 5 5 5 4 5 5 5 49 4,9 

45 5 5 5 5 5 5 5 5 5 5 50 5 

46 4 3 4 4 4 4 4 4 3 4 38 3,8 

47 5 5 5 5 5 5 5 5 5 5 50 5 

48 3 3 4 4 4 4 4 3 3 4 36 3,6 

49 3 3 3 3 3 3 3 3 3 3 30 3 

50 3 3 3 3 3 3 3 3 3 3 30 3 

51 5 5 5 5 5 5 5 5 5 5 50 5 

52 4 4 5 5 5 4 3 4 4 5 43 4,3 

53 3 4 3 3 3 4 4 3 4 3 34 3,4 

54 4 4 4 4 4 4 3 4 4 4 39 3,9 

55 4 3 4 3 4 4 3 4 3 4 36 3,6 

56 3 4 4 4 4 4 4 3 4 4 38 3,8 



 

 

N
o 

Keputusan Pembelian (Y) 

Y.
1 

Y.2 
Y.
3 

Y.
4 

Y.5 
Y.
6 

Y.
7 

Y.
8 

Y.
9 

Y.1
0 

Juml
ah Y 

Rata 
Rata 

57 5 5 5 5 5 5 5 5 5 5 50 5 

58 4 4 3 4 4 4 3 4 4 3 37 3,7 

59 4 4 4 3 3 2 4 4 4 4 36 3,6 

60 4 4 4 4 4 4 4 4 4 4 40 4 

61 4 4 4 4 4 4 4 4 4 4 40 4 

62 4 4 4 4 4 4 4 4 4 4 40 4 

63 5 5 5 5 5 4 4 4 4 3 44 4,4 

64 4 2 4 4 4 4 2 4 2 4 34 3,4 

65 3 3 4 4 4 4 3 3 3 4 35 3,5 

66 5 5 5 5 5 5 5 5 5 5 50 5 

67 3 3 3 3 3 3 3 3 3 3 30 3 

68 4 4 4 4 4 4 4 4 4 4 40 4 

69 4 4 5 5 5 4 4 4 4 5 44 4,4 

70 3 4 3 3 3 4 4 3 4 3 34 3,4 

71 4 4 4 4 4 4 4 4 4 4 40 4 

72 4 3 4 3 4 4 3 4 3 4 36 3,6 

73 3 4 4 4 4 4 4 3 4 4 38 3,8 

74 4 4 4 4 4 4 4 4 4 4 40 4 

75 4 4 5 5 5 4 4 4 4 5 44 4,4 

76 3 4 3 3 3 4 4 3 4 3 34 3,4 

77 4 4 4 4 4 4 4 4 4 4 40 4 

78 4 3 4 3 4 4 3 4 3 3 35 3,5 

79 3 4 4 4 4 4 4 3 4 4 38 3,8 

80 4 4 4 4 4 4 4 4 4 4 40 4 

81 4 4 4 4 4 4 4 4 3 4 39 3,9 

82 4 4 5 5 5 4 4 5 4 4 44 4,4 



N
o 

Keputusan Pembelian (Y) 

Y.
1 

Y.2 
Y.
3 

Y.
4 

Y.5 
Y.
6 

Y.
7 

Y.
8 

Y.
9 

Y.1
0 

Juml
ah Y 

Rata 
Rata 

83 5 4 5 5 5 4 4 4 4 4 44 4,4 

84 5 5 5 5 5 4 4 5 4 4 46 4,6 

85 4 4 4 4 4 5 4 4 5 4 42 4,2 

86 5 5 5 5 5 4 4 4 5 5 47 4,7 

87 5 5 5 5 5 4 4 4 4 4 45 4,5 

88 4 4 4 4 4 3 4 3 5 5 40 4 

89 4 4 4 4 4 4 4 4 5 5 42 4,2 

90 5 5 5 5 4 4 3 4 4 4 43 4,3 

91 4 5 5 4 3 4 3 4 4 4 40 4 

92 3 3 3 3 3 5 4 5 5 5 39 3,9 

93 3 3 4 4 4 5 5 5 4 5 42 4,2 

94 3 3 4 4 4 4 4 4 3 3 36 3,6 

95 4 4 4 4 4 5 4 5 3 3 40 4 

96 3 4 3 4 4 5 4 5 3 3 38 3,8 

97 4 4 4 4 4 4 4 5 4 4 41 4,1 

 
4,0
41
24 

4,0
618
6 

4,1
85
6 

4,1
75
3 

4,1
649

5 

4,1
23
7 

3,9
58
8 

4,0
82
5 

4,0
41
2 

4,1
237

1 

40,95
87628

9 

4,095
8763 

 

 

 

 

 

 

 

 

 

 

 



 

 

Lampiran 6. Hasil Olah Data SPSS  

Uji Validitas 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 
Total_X

1 

X1.1 

Pearson 

Correlatio

n 

1 .183 
.855*

* 

.801*

* 

.364*

* 

.756*

* 

.680*

* 
.251* .835** 

Sig. (2-

tailed) 

 .073 .000 .000 .000 .000 .000 .013 .000 

N 97 97 97 97 97 97 97 97 97 

X1.2 

Pearson 

Correlatio

n 

.183 1 .226* .140 
.611*

* 
.175 .193 

.589*

* 
.524** 

Sig. (2-

tailed) 
.073  .026 .172 .000 .086 .058 .000 .000 

N 97 97 97 97 97 97 97 97 97 

X1.3 

Pearson 

Correlatio

n 

.855

** 
.226* 1 

.880*

* 

.401*

* 

.794*

* 

.656*

* 

.261*

* 
.865** 

Sig. (2-

tailed) 
.000 .026  .000 .000 .000 .000 .010 .000 

N 97 97 97 97 97 97 97 97 97 

X1.4 

Pearson 

Correlatio

n 

.801

** 
.140 

.880*

* 
1 

.292*

* 

.729*

* 

.667*

* 
.236* .810** 

Sig. (2-

tailed) 
.000 .172 .000  .004 .000 .000 .020 .000 



N 97 97 97 97 97 97 97 97 97 

X1.5 

Pearson 

Correlatio

n 

.364

** 

.611*

* 

.401*

* 

.292*

* 
1 

.352*

* 

.350*

* 

.595*

* 
.665** 

Sig. (2-

tailed) 
.000 .000 .000 .004  .000 .000 .000 .000 

N 97 97 97 97 97 97 97 97 97 

X1.6 

Pearson 

Correlatio

n 

.756

** 
.175 

.794*

* 

.729*

* 

.352*

* 
1 

.683*

* 
.236* .803** 

Sig. (2-

tailed) 
.000 .086 .000 .000 .000  .000 .020 .000 

N 97 97 97 97 97 97 97 97 97 

X1.7 

Pearson 

Correlatio

n 

.680

** 
.193 

.656*

* 

.667*

* 

.350*

* 

.683*

* 
1 

.354*

* 
.782** 

Sig. (2-

tailed) 
.000 .058 .000 .000 .000 .000  .000 .000 

N 97 97 97 97 97 97 97 97 97 

X1.8 

Pearson 

Correlatio

n 

.251

* 

.589*

* 

.261*

* 
.236* 

.595*

* 
.236* 

.354*

* 
1 .600** 

Sig. (2-

tailed) 
.013 .000 .010 .020 .000 .020 .000  .000 

N 97 97 97 97 97 97 97 97 97 



 

 

Total_X

1 

Pearson 

Correlatio

n 

.835

** 

.524*

* 

.865*

* 

.810*

* 

.665*

* 

.803*

* 

.782*

* 

.600*

* 
1 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 .000 .000 .000  

N 97 97 97 97 97 97 97 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 
Total_x

2 

X2.1 

Pearson 

Correlatio

n 

1 
.275*

* 

.304*

* 

.292*

* 

.535*

* 
.198 .044 

.681*

* 
.628** 

Sig. (2-

tailed) 

 .006 .003 .004 .000 .051 .666 .000 .000 

N 97 97 97 97 97 97 97 97 97 

X2.2 

Pearson 

Correlatio

n 

.275*

* 
1 

.720*

* 

.659*

* 

.358*

* 

.588*

* 

.535*

* 

.269*

* 
.762** 

Sig. (2-

tailed) 
.006  .000 .000 .000 .000 .000 .008 .000 

N 97 97 97 97 97 97 97 97 97 

X2.3 

Pearson 

Correlatio

n 

.304*

* 

.720*

* 
1 

.634*

* 

.453*

* 

.571*

* 

.401*

* 

.332*

* 
.768** 



Sig. (2-

tailed) 
.003 .000  .000 .000 .000 .000 .001 .000 

N 97 97 97 97 97 97 97 97 97 

X2.4 

Pearson 

Correlatio

n 

.292*

* 

.659*

* 

.634*

* 
1 

.333*

* 

.543*

* 

.586*

* 
.254* .743** 

Sig. (2-

tailed) 
.004 .000 .000  .001 .000 .000 .012 .000 

N 97 97 97 97 97 97 97 97 97 

X2.5 

Pearson 

Correlatio

n 

.535*

* 

.358*

* 

.453*

* 

.333*

* 
1 

.288*

* 
.258* 

.600*

* 
.703** 

Sig. (2-

tailed) 
.000 .000 .000 .001  .004 .011 .000 .000 

N 97 97 97 97 97 97 97 97 97 

X2.6 

Pearson 

Correlatio

n 

.198 
.588*

* 

.571*

* 

.543*

* 

.288*

* 
1 

.541*

* 

.277*

* 
.703** 

Sig. (2-

tailed) 
.051 .000 .000 .000 .004  .000 .006 .000 

N 97 97 97 97 97 97 97 97 97 

X2.7 

Pearson 

Correlatio

n 

.044 
.535*

* 

.401*

* 

.586*

* 
.258* 

.541*

* 
1 .206* .616** 

Sig. (2-

tailed) 
.666 .000 .000 .000 .011 .000  .043 .000 

N 97 97 97 97 97 97 97 97 97 



 

 

X2.8 

Pearson 

Correlatio

n 

.681*

* 

.269*

* 

.332*

* 
.254* 

.600*

* 

.277*

* 
.206* 1 .678** 

Sig. (2-

tailed) 
.000 .008 .001 .012 .000 .006 .043  .000 

N 97 97 97 97 97 97 97 97 97 

Total_x

2 

Pearson 

Correlatio

n 

.628*

* 

.762*

* 

.768*

* 

.743*

* 

.703*

* 

.703*

* 

.616*

* 

.678*

* 
1 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 .000 .000 .000  

N 97 97 97 97 97 97 97 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 Total_X3 

X3.1 

Pearson 

Correlation 
1 .398** .168 .366** .239* .192 .229* .201* .586** 

Sig. (2-

tailed) 

 .000 .100 .000 .019 .059 .024 .048 .000 

N 97 97 97 97 97 97 97 97 97 

X3.2 

Pearson 

Correlation 
.398** 1 .030 .287** .152 .094 .120 .022 .416** 

Sig. (2-

tailed) 
.000  .769 .004 .138 .360 .242 .830 .000 

N 97 97 97 97 97 97 97 97 97 



X3.3 

Pearson 

Correlation 
.168 .030 1 .114 .624** .135 .081 .862** .717** 

Sig. (2-

tailed) 
.100 .769  .265 .000 .186 .428 .000 .000 

N 97 97 97 97 97 97 97 97 97 

X3.4 

Pearson 

Correlation 
.366** .287** .114 1 .163 .193 .131 .172 .501** 

Sig. (2-

tailed) 
.000 .004 .265  .110 .058 .200 .093 .000 

N 97 97 97 97 97 97 97 97 97 

X3.5 

Pearson 

Correlation 
.239* .152 .624** .163 1 .232* -.046 .732** .721** 

Sig. (2-

tailed) 
.019 .138 .000 .110  .022 .656 .000 .000 

N 97 97 97 97 97 97 97 97 97 

X3.6 

Pearson 

Correlation 
.192 .094 .135 .193 .232* 1 .185 .170 .458** 

Sig. (2-

tailed) 
.059 .360 .186 .058 .022  .070 .096 .000 

N 97 97 97 97 97 97 97 97 97 

X3.7 

Pearson 

Correlation 
.229* .120 .081 .131 -.046 .185 1 .070 .363** 

Sig. (2-

tailed) 
.024 .242 .428 .200 .656 .070  .497 .000 

N 97 97 97 97 97 97 97 97 97 

X3.8 
Pearson 

Correlation 
.201* .022 .862** .172 .732** .170 .070 1 .764** 



 

 

Sig. (2-

tailed) 
.048 .830 .000 .093 .000 .096 .497  .000 

N 97 97 97 97 97 97 97 97 97 

Total_X3 

Pearson 

Correlation 
.586** .416** .717** .501** .721** .458** .363** .764** 1 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 .000 .000 .000  

N 97 97 97 97 97 97 97 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 
Y.1

0 

Total

_Y 

Y.1 

Pearson 

Correlati

on 

1 
.73

2** 

.84

5** 

.77

3** 

.79

4** 

.59

6** 

.53

5** 

.79

3** 

.62

4** 

.68

1** 
.876** 

Sig. (2-

tailed) 

 
.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 
.000 

N 97 97 97 97 97 97 97 97 97 97 97 

Y.2 

Pearson 

Correlati

on 

.73

2** 
1 

.69

7** 

.74

0** 

.62

0** 

.57

1** 

.70

9** 

.57

9** 

.86

2** 

.56

1** 
.844** 

Sig. (2-

tailed) 

.00

0 

 
.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 
.000 

N 97 97 97 97 97 97 97 97 97 97 97 



Y.3 

Pearson 

Correlati

on 

.84

5** 

.69

7** 
1 

.88

6** 

.87

1** 

.61

1** 

.53

4** 

.69

1** 

.58

9** 

.80

2** 
.891** 

Sig. (2-

tailed) 

.00

0 

.00

0 

 
.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 
.000 

N 97 97 97 97 97 97 97 97 97 97 97 

Y.4 

Pearson 

Correlati

on 

.77

3** 

.74

0** 

.88

6** 
1 

.90

3** 

.61

7** 

.57

8** 

.65

7** 

.63

2** 

.72

9** 
.890** 

Sig. (2-

tailed) 

.00

0 

.00

0 

.00

0 

 
.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 
.000 

N 97 97 97 97 97 97 97 97 97 97 97 

Y.5 

Pearson 

Correlati

on 

.79

4** 

.62

0** 

.87

1** 

.90

3** 
1 

.67

6** 

.54

1** 

.69

3** 

.54

6** 

.72

7** 
.870** 

Sig. (2-

tailed) 

.00

0 

.00

0 

.00

0 

.00

0 

 
.00

0 

.00

0 

.00

0 

.00

0 

.00

0 
.000 

N 97 97 97 97 97 97 97 97 97 97 97 

Y.6 

Pearson 

Correlati

on 

.59

6** 

.57

1** 

.61

1** 

.61

7** 

.67

6** 
1 

.63

2** 

.77

1** 

.59

5** 

.63

7** 
.791** 

Sig. (2-

tailed) 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

 
.00

0 

.00

0 

.00

0 

.00

0 
.000 

N 97 97 97 97 97 97 97 97 97 97 97 

Y.7 

Pearson 

Correlati

on 

.53

5** 

.70

9** 

.53

4** 

.57

8** 

.54

1** 

.63

2** 
1 

.61

2** 

.76

4** 

.60

0** 
.773** 



 

 

Sig. (2-

tailed) 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

 
.00

0 

.00

0 

.00

0 
.000 

N 97 97 97 97 97 97 97 97 97 97 97 

Y.8 

Pearson 

Correlati

on 

.79

3** 

.57

9** 

.69

1** 

.65

7** 

.69

3** 

.77

1** 

.61

2** 
1 

.56

3** 

.66

8** 
.831** 

Sig. (2-

tailed) 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

 
.00

0 

.00

0 
.000 

N 97 97 97 97 97 97 97 97 97 97 97 

Y.9 

Pearson 

Correlati

on 

.62

4** 

.86

2** 

.58

9** 

.63

2** 

.54

6** 

.59

5** 

.76

4** 

.56

3** 
1 

.71

2** 
.823** 

Sig. (2-

tailed) 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

 
.00

0 
.000 

N 97 97 97 97 97 97 97 97 97 97 97 

Y.10 

Pearson 

Correlati

on 

.68

1** 

.56

1** 

.80

2** 

.72

9** 

.72

7** 

.63

7** 

.60

0** 

.66

8** 

.71

2** 
1 .843** 

Sig. (2-

tailed) 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

 .000 

N 97 97 97 97 97 97 97 97 97 97 97 

Total

_Y 

Pearson 

Correlati

on 

.87

6** 

.84

4** 

.89

1** 

.89

0** 

.87

0** 

.79

1** 

.77

3** 

.83

1** 

.82

3** 

.84

3** 
1 

Sig. (2-

tailed) 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

.00

0 

 

N 97 97 97 97 97 97 97 97 97 97 97 



**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

Uji Reliabilitas 

 

Variabel X1 

Reliability Statistics 

Cronbach's Alpha N of Items 

.879 8 

 

Variabel X2 

Reliability Statistics 

Cronbach's Alpha N of Items 

.846 8 

 

Variabel X3 

Reliability Statistics 

Cronbach's Alpha N of Items 

.713 8 

 

Variabel Y 

Reliability Statistics 

Cronbach's Alpha N of Items 

.954 10 



 

 

 
 

 

 

 

 

 

Uji Multikolineritas 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta Tolerance VIF 

1 (Constant) -

15.662 

3.464 
 

-

4.522 

.000 
  

HARGA .269 .106 .190 2.544 .013 .486 2.060 

PROMOSI .638 .120 .383 5.322 .000 .522 1.916 

KUALITAS 

PRODUK 

.795 .174 .408 4.559 .000 .337 2.970 

a. Dependent Variable: KEPUTUSAN PEMBELIAN 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

Uji Normalitas  

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 97 

Normal Parametersa,b Mean .0000000 

Std. Deviation 3.05078727 

Most Extreme Differences Absolute .086 

Positive .086 

Negative -.049 

Test Statistic .086 

Asymp. Sig. (2-tailed) .072c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

Uji Heteroskedastisitas 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 97 

Normal Parametersa,b Mean .0000000 

Std. Deviation 3.05078727 

Most Extreme Differences Absolute .086 

Positive .086 

Negative -.049 

Test Statistic .086 

Asymp. Sig. (2-tailed) .072c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

Analisis Regresi Linear Berganda  

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -15.662 3.464  -4.522 .000 

HARGA .269 .106 .190 2.544 .013 

PROMOSI .638 .120 .383 5.322 .000 

KUALITAS 

PRODUK 

.795 .174 .408 4.559 .000 

a. Dependent Variable: KEPUTUSAN PEMBELIAN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

Uji – t  

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -15.662 3.464  -4.522 .000 

HARGA .269 .106 .190 2.544 .013 

PROMOSI .638 .120 .383 5.322 .000 

KUALITAS 

PRODUK 

.795 .174 .408 4.559 .000 

a. Dependent Variable: KEPUTUSAN PEMBELIAN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

Uji – F  

ANOVAa 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regression 2664.334 3 888.111 92.439 .000b 

Residual 893.501 93 9.608   

Total 3557.835 96    

a. Dependent Variable: KEPUTUSAN PEMBELIAN 

b. Predictors: (Constant), KUALITAS PRODUK, PROMOSI, HARGA 

 

 

 

 


