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ABSTRACT 

 

 This study explained to analyze the influence of the variable 

perception of price & quality of Annabel Clinic services in Driyorejo. 

Purposive Sampling sampling technique with a sample of 108 respondents. 

Data analysis can be concluded that there is a perception of price on 

customer satisfaction having a tcount of 3.316, with a significant value of 

.001 (, 000 <, 05). Quality of service to customer satisfaction has a tcount of 

3.859 with a significant value of .000 (.000 <.05). Perception of price & 

quality of service to consumer satisfaction has a count. 17,137 with 

significance, 000 <.05. It can be concluded that the perception of price & 

quality has an influence on customer satisfaction partially & 

simultaneously. 

 Keyword: Price perception, Quality of service & Consumer 

satisfaction. 
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ABSTRAK 

 

Dijelaskan riset untuk menganalisa kepuasan konsumen Klinik 

Annabel di Driyorejo. Teknik pengambilan sampel Purposive 

Sampling dengan sampel sebanyak 108 responden. Analisis data 

dapat disimpulkan ada persepsi harga terhadap kepuasan 

konsumen  memiliki thitung sebesar 3,316, dengan nilai signifikan 

sebesar ,001 (,000 <,05). Kualitas pelayanan terhadap kepuasan 

konsumen  memiliki thitung sebesar 3,859 dengan nilai signifikan 

sebesar ,000 (,000< ,05). Persepsi harga & kualitas pelayanan 

terhadap kepuasan konsumen memiliki fhitung. 17,137 dengan 

signifikasi ,000 <,05. Dapat disimpulan bahwa Persepsi harga & 

kualitas memiliki pengaruh terhadap kepuasan konsumen secara 

parsial & secara simultan.  

Kata kunci: Persepsi harga, Kualitas pelayanan & Kepuasan 

konsumen. 
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