ABSTRACT

The study discusses the store atmosphere, price and product
diversity on customer satisfaction Angkringan Coffee and Resto Mr.
Sidoarjo. A sample of 105 respondents. It can be concluded that there is
an influence of store atmosphere on customer satisfaction having a
tcount of 3,547 with a significant amount (.001 <0.05). The price of
customer satisfaction has a tcount of 3,796 with a significance of (.000
<0.05). The diversity of products to customer satisfaction has a tcount of
2.746, with significance (.007 <0.05). store atmosphere, price and
diversity of products have a fcount of 15,127, with a significance value
(.000 <0.05). It was concluded that the store atmosphere, price and
product diversity affect customer satisfaction partially and
simultaneously.
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ABSTRAK

Penelitian membahas store atmosfer, harga serta
keragaman produk Terhadap Kepuasan pelanggan Angkringan
Coffee dan Resto Bapak Sidoarjo. Sampel sebanyak 105
responden. Dapat disimpulkan bahwa ada pengaruh store
atmosfer terhadap Kepuasan pelanggan memiliki thiung Sebesar
3.547 dengan signifikan sebesar (.001 < 0,05). Harga terhadap
Kepuasan pelanggan memiliki thiung sebesar 3.796 dengan
signifikansi sebesar (,000 < 0,05). Keragaman Produk terhadap
Kepuasan pelanggan memiliki thiung sebesar 2.746, Dengan
signifikansi (.007<0,05). store atmosfer, harga serta keragaman
produk memiliki fhitung sebesar 15.127, Dengan nilai signifikansi
(,000 < 0,05). Disimpulkan bahwa store atmosfer, harga serta
keragaman produk berpengaruh Terhadap Kepuasan pelanggan
secara parsial dan simultan.

Kata kunci: Store atmosfer, harga, keragaman produk dan
kepuasan pelanggan.
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