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Lampiran 2 

KUESIONER 

 

Respoden yang terhormat, Saya mohon kesediaan anda 

meluangkan waktu untuk mengisi kuesioner ini. Jawaban yang 

anda berikan sangat berguna bagi penelitian yang sedang saya 

lakukan, dengan judul : 

PENGARUH PELAYANAN, HARGA, DAN PERILAKU 

KONSUMEN TERHADAP KEPUTUSAN PEMBELIAN 

OBAT DI APOTEK OKKY SURABAYA 

 

PETUNJUK PENGISIAN 

1. Mohon anda memberi tanda cek list (  ) pada kolom 

yang disediakan sesuai dengan penilaian anda dalam 

menilai setiap pertanyaan. 

Keterangan : 

No. Jawaban Nilai 

1. Sangat Setuju (SS) 5 

2. Setuju (S) 4 

3. Ragu-Ragu (R) 3 

4. Tidak Setuju (ST) 2 

5. Sangat Tidak Setuju (STS) 1 

 

2. Setelah mengisi kuesioner ini mohon Bapak/Ibu dapat 

memberikan kembali kepada yang menyerahkan 

kuesioner ini pertama kali. 
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IDENTITAS RESPONDEN 

1. Nama : 

2. Jenis kelamin 

a. Pria 

b. Wanita 

3. Umur : 

4. Pekejaan 

a. Pegawai Negeri / BUMN / TNI / POLRI 

b. Pegawai / Karyawan 

c. Mahasiswa / Pelajar 

d. Ibu Rumah Tangga 

e. Lain-lain.... 
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No. Pernyataan 
Penilaian 

SS S R TS STS 

A. PELAYANAN 

1. 

Karyawan Apotek OKKY 
cekatan dalam menangani 
kebutuhan akan obat yang 
anda butuhkan / pesan           

2. 

Karyawan Apotek OKKY 
memiliki pengatehuan 
tentang obat yang anda 
butuhkan / pesan           

3. Lokasi Apotek OKKY  strategis           

4. 

Karyawan Apotek OKKY 
memberikan pelayanan yang 
sama tanpa memandang 
status sosial           

5. 
Jika ada keluhan pelanggan, 
karyawan selalu merespon 
dengan cepat           

  

B. HARGA 

1. 
Harga obat di Apotek OKKY 
sangat terjangkau           

2.  
Harga obat di Apotek OKKY 
sesuai dengan kualitas obat 
yang didapatkan           

3. 
Harga obat di Apotek OKKY 
bersaing dengan Apotek lain           

4.  
Harga obat di Apotek OKKY 
sesuai dengan manfaat yang 
di dapatkan           
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C. PERILAKU KONSUMEN 
 

1. 

Saya membeli obat di Apotek 
OKKY karena sering melihat 
teman / keluarga membeli 
obat di Apotek OKKY           

2. 
Selama saya membutuhkan 
obat, saya selalu ke Apotek 
OKKY juga           

3. Membeli obat di Apotek okky 
karena dekat dengan tempat 
kerja / rumah           

  

4. 
Sebelum membeli 
memperhatikan dengan teliti 
untuk obat yang ditawarkan           

  
D. KEPUTUSAN PEMBELIAN 

1. 
Membeli obat / vitamin 
karena kebutuhan sehari-hari           

2. 

Mendapatkan informasi dari 
teman atau keluarga yang 
telah melakukan pembalian 
obat di Apotek OKKY           

3. 
Pernah melakukan pembelian 
obat di Apotek lain sebelum 
membeli di Apotek OKKY           

4. 
Saya merasa yakin untuk 
membeli obat di Apotek 
OKKY           

5. 
Saya merasa puas setelah 
membeli obat / vitamin di 
Apotek OKKY           
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Lampiran 3 Tabulasi data 
 
Tabulasi data Kualitas Pelayanan 

Responden 
Kualitas Pelayanan (X1) 

X1_Total 
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 

Resp_1 5 3 4 3 3 3 21 

Resp_2 4 3 4 3 4 4 22 

Resp_3 4 4 4 4 3 4 23 

Resp_4 4 4 4 4 3 4 23 

Resp_5 3 3 5 3 3 5 22 

Resp_6 3 3 4 3 3 3 19 

Resp_7 4 4 4 4 4 4 24 

Resp_8 5 5 5 4 5 5 29 

Resp_9 3 3 3 4 3 3 19 

Resp_10 4 4 4 4 4 4 24 

Resp_11 4 4 4 4 4 4 24 

Resp_12 3 3 3 3 3 3 18 

Resp_13 4 4 4 4 4 4 24 

Resp_14 4 4 4 4 4 4 24 

Resp_15 3 3 3 3 3 5 20 

Resp_16 3 3 3 3 3 3 18 

Resp_17 4 4 4 4 4 4 24 

Resp_18 5 3 3 3 3 3 20 

Resp_19 3 3 3 3 3 3 18 

Resp_20 4 4 4 3 4 4 23 

Resp_21 4 4 4 3 4 4 23 

Resp_22 4 4 4 4 4 4 24 

Resp_23 3 3 3 3 3 3 18 

Resp_24 4 4 4 3 4 4 23 
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Resp_25 4 4 4 4 4 4 24 

Resp_26 4 4 4 4 4 4 24 

Resp_27 4 4 4 4 4 4 24 

Resp_28 5 2 2 2 2 2 15 

Resp_29 4 4 4 4 4 4 24 

Resp_30 4 4 4 4 4 4 24 

Resp_31 3 3 3 3 3 5 20 

Resp_32 3 3 3 3 3 3 18 

Resp_33 4 4 4 4 4 4 24 

Resp_34 5 5 5 4 5 5 29 

Resp_35 3 3 3 4 3 3 19 

Resp_36 4 4 4 4 4 4 24 

Resp_37 4 4 4 5 4 4 25 

Resp_38 3 3 3 3 3 3 18 

Resp_39 4 4 4 4 4 4 24 

Resp_40 4 4 4 4 4 4 24 

Resp_41 5 3 4 4 3 3 22 

Resp_42 3 3 5 4 3 3 21 

Resp_43 5 4 3 4 4 4 24 

Resp_44 4 4 3 4 4 4 23 

Resp_45 3 3 3 3 3 3 18 

Resp_46 3 4 3 3 4 4 21 

Resp_47 4 4 4 4 4 4 24 

Resp_48 4 4 4 4 4 4 24 

Resp_49 4 3 3 4 3 3 20 

Resp_50 4 4 4 4 4 4 24 

Resp_51 4 4 4 5 4 4 25 

Resp_52 3 3 3 3 3 3 18 

Resp_53 4 4 3 4 4 4 23 
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Resp_54 4 4 4 4 4 4 24 

Resp_55 3 3 4 3 3 3 19 

Resp_56 3 3 3 3 3 3 18 

Resp_57 4 4 4 4 4 4 24 

Resp_58 3 3 3 3 3 3 18 

Resp_59 3 3 3 3 3 3 18 

Resp_60 3 4 3 3 4 4 21 

Resp_61 3 3 3 3 3 3 18 

Resp_62 4 4 4 4 4 4 24 

Resp_63 3 4 4 3 4 4 22 

Resp_64 3 4 4 3 4 4 22 

Resp_65 5 4 4 4 4 5 26 

Resp_66 4 4 4 4 4 4 24 

Resp_67 4 4 4 4 4 4 24 

Resp_68 3 3 3 4 3 3 19 

Resp_69 4 4 4 4 4 4 24 

Resp_70 4 4 4 4 4 4 24 

Resp_71 3 3 3 5 3 3 20 

Resp_72 3 4 3 3 4 4 21 

Resp_73 4 4 4 4 4 4 24 

Resp_74 4 4 4 4 4 4 24 

Resp_75 3 5 3 4 3 3 21 

Resp_76 4 3 4 3 4 4 22 

Resp_77 4 4 4 4 3 4 23 

Resp_78 4 4 4 4 3 4 23 

Resp_79 4 4 4 4 4 4 24 

Resp_80 4 4 4 4 4 4 24 

Resp_81 4 3 3 4 3 3 20 

Resp_82 4 4 4 4 4 4 24 
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Tabulasi data Harga 

Responden 
Harga (X2) 

X2_Total 
X2.1 X2.2 X2.3 X2.4 

Resp_1 4 4 3 4 15 

Resp_2 3 4 3 4 14 

Resp_3 4 5 4 4 17 

Resp_4 3 3 3 3 12 

Resp_5 3 5 3 3 14 

Resp_6 4 4 5 4 17 

Resp_7 4 4 4 4 16 

Resp_8 3 5 4 5 17 

Resp_9 3 3 3 4 13 

Resp_10 4 4 4 4 16 

Resp_11 4 4 4 4 16 

Resp_12 3 3 3 3 12 

Resp_13 4 4 4 4 16 

Resp_14 4 4 4 4 16 

Resp_15 3 3 3 3 12 

Resp_16 3 3 3 3 12 

Resp_17 4 4 4 4 16 

Resp_18 3 3 3 3 12 

Resp_19 3 3 3 3 12 

Resp_20 4 4 3 4 15 

Resp_21 4 4 3 4 15 

Resp_83 4 4 4 4 4 4 24 

Resp_84 3 3 3 3 3 3 18 

Resp_85 3 4 3 3 4 4 21 

Resp_86 3 3 3 3 3 3 18 
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Resp_22 4 4 3 4 15 

Resp_23 3 3 3 3 12 

Resp_24 5 4 3 4 16 

Resp_25 4 4 4 4 16 

Resp_26 4 4 4 4 16 

Resp_27 4 4 4 4 16 

Resp_28 2 2 2 4 10 

Resp_29 4 4 4 4 16 

Resp_30 4 4 4 4 16 

Resp_31 3 3 3 3 12 

Resp_32 3 3 3 3 12 

Resp_33 4 4 4 4 16 

Resp_34 5 5 4 5 19 

Resp_35 3 3 4 3 13 

Resp_36 4 4 4 4 16 

Resp_37 4 4 5 4 17 

Resp_38 3 3 3 3 12 

Resp_39 4 4 4 4 16 

Resp_40 4 4 4 4 16 

Resp_41 3 4 4 5 16 

Resp_42 3 5 4 3 15 

Resp_43 4 3 4 4 15 

Resp_44 4 3 4 4 15 

Resp_45 3 3 3 3 12 

Resp_46 4 3 3 4 14 

Resp_47 5 4 4 4 17 

Resp_48 4 4 4 4 16 

Resp_49 3 3 4 3 13 

Resp_50 4 4 4 4 16 



72 
 

 
 

Resp_51 4 4 5 4 17 

Resp_52 3 3 3 3 12 

Resp_53 4 3 4 4 15 

Resp_54 4 4 4 4 16 

Resp_55 3 4 3 3 13 

Resp_56 3 3 3 3 12 

Resp_57 4 4 4 4 16 

Resp_58 5 3 3 3 14 

Resp_59 3 3 3 3 12 

Resp_60 4 3 3 4 14 

Resp_61 3 3 3 3 12 

Resp_62 4 4 4 4 16 

Resp_63 4 4 3 4 15 

Resp_64 4 4 3 4 15 

Resp_65 4 4 4 4 16 

Resp_66 4 4 4 4 16 

Resp_67 4 4 4 4 16 

Resp_68 3 3 4 3 13 

Resp_69 4 4 4 4 16 

Resp_70 4 4 4 4 16 

Resp_71 3 3 5 3 14 

Resp_72 4 3 3 4 14 

Resp_73 4 4 4 4 16 

Resp_74 4 4 4 4 16 

Resp_75 4 3 4 4 15 

Resp_76 3 5 4 5 17 

Resp_77 3 3 3 4 13 

Resp_78 4 4 4 4 16 

Resp_79 4 4 4 4 16 
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Resp_80 2 2 2 4 10 

Resp_81 4 4 4 4 16 

Resp_82 4 3 4 4 15 

Resp_83 3 3 3 3 12 

Resp_84 4 3 3 4 14 

Resp_85 3 4 3 3 13 

Resp_86 3 3 3 3 12 

 
 
Tabulasi data Perilaku Konsumen 

Responden 
Perilaku Konsumen (X3) 

X3_Total 
X3.1 X3.2 X3.3 X3.4 X3.5 

Resp_1 4 4 4 4 4 20 

Resp_2 4 4 4 4 5 21 

Resp_3 4 4 4 4 4 20 

Resp_4 4 5 4 4 3 20 

Resp_5 3 3 5 3 4 18 

Resp_6 3 3 4 4 3 17 

Resp_7 4 4 4 4 4 20 

Resp_8 4 5 5 5 4 23 

Resp_9 4 3 5 4 4 20 

Resp_10 4 4 4 4 4 20 

Resp_11 4 4 4 4 4 20 

Resp_12 3 4 3 5 4 19 

Resp_13 4 4 4 4 3 19 

Resp_14 4 4 4 4 4 20 

Resp_15 3 3 5 3 5 19 

Resp_16 3 3 3 3 3 15 

Resp_17 4 4 4 4 4 20 

Resp_18 3 3 3 3 3 15 
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Resp_19 3 3 3 3 4 16 

Resp_20 3 4 5 4 3 19 

Resp_21 3 4 4 4 3 18 

Resp_22 4 4 4 4 4 20 

Resp_23 3 3 3 3 4 16 

Resp_24 3 4 4 4 5 20 

Resp_25 4 4 4 4 4 20 

Resp_26 3 4 4 4 4 19 

Resp_27 4 4 4 4 4 20 

Resp_28 2 2 2 2 2 10 

Resp_29 4 4 4 4 4 20 

Resp_30 4 4 4 4 3 19 

Resp_31 3 3 5 3 3 17 

Resp_32 3 3 3 3 3 15 

Resp_33 4 4 4 4 4 20 

Resp_34 4 5 5 5 4 23 

Resp_35 4 3 3 3 3 16 

Resp_36 4 4 4 4 5 21 

Resp_37 5 4 4 4 4 21 

Resp_38 3 3 3 3 3 15 

Resp_39 4 4 4 4 3 19 

Resp_40 4 4 4 4 4 20 

Resp_41 3 3 3 3 4 16 

Resp_42 4 3 3 3 3 16 

Resp_43 4 4 4 4 4 20 

Resp_44 4 4 4 4 4 20 

Resp_45 3 3 3 3 3 15 

Resp_46 3 4 4 4 3 18 

Resp_47 4 4 4 4 4 20 
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Resp_48 4 4 4 4 5 21 

Resp_49 4 3 3 3 3 16 

Resp_50 4 4 4 4 4 20 

Resp_51 5 4 4 4 4 21 

Resp_52 3 3 3 3 5 17 

Resp_53 4 4 4 4 4 20 

Resp_54 4 4 4 4 4 20 

Resp_55 3 3 3 3 3 15 

Resp_56 3 3 3 3 3 15 

Resp_57 4 4 4 4 4 20 

Resp_58 3 3 3 3 3 15 

Resp_59 3 3 3 3 3 15 

Resp_60 3 4 4 4 4 19 

Resp_61 3 3 3 3 4 16 

Resp_62 4 4 4 4 4 20 

Resp_63 3 4 4 4 3 18 

Resp_64 3 4 4 4 4 19 

Resp_65 4 4 5 4 4 21 

Resp_66 4 4 4 4 4 20 

Resp_67 4 4 4 4 4 20 

Resp_68 4 3 3 3 2 15 

Resp_69 4 4 4 4 4 20 

Resp_70 4 4 4 4 4 20 

Resp_71 5 3 3 3 3 17 

Resp_72 3 4 4 4 5 20 

Resp_73 4 4 4 4 4 20 

Resp_74 4 4 4 4 5 21 

Resp_75 3 4 3 4 4 18 

Resp_76 5 4 4 4 4 21 
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Resp_77 3 3 3 3 3 15 

Resp_78 4 4 4 4 3 19 

Resp_79 4 4 4 4 4 20 

Resp_80 4 4 4 4 4 20 

Resp_81 3 4 3 5 4 19 

Resp_82 3 3 3 3 4 16 

Resp_83 4 3 3 3 3 16 

Resp_84 4 4 4 4 4 20 

Resp_85 4 4 4 4 4 20 

Resp_86 4 4 4 4 4 20 

 
 
Tabulasi data Keputusan Pembelian 
 

Responden 
    

Keputusan 
Pembelian 

    
Y_Total 

Y.1 Y.2 Y.3 Y.4 Y.5 

Resp_1 3 4 4 4 4 19 

Resp_2 3 5 4 3 4 19 

Resp_3 4 4 4 4 4 20 

Resp_4 3 4 4 4 4 19 

Resp_5 4 3 3 3 5 18 

Resp_6 5 5 4 4 4 22 

Resp_7 4 4 4 4 4 20 

Resp_8 4 5 5 5 5 24 

Resp_9 3 3 3 4 4 17 

Resp_10 3 4 4 4 4 19 

Resp_11 4 4 4 4 4 20 

Resp_12 3 5 3 3 3 17 

Resp_13 3 4 4 4 4 19 
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Resp_14 4 4 4 4 4 20 

Resp_15 3 3 5 3 3 17 

Resp_16 3 3 3 3 3 15 

Resp_17 4 4 4 4 4 20 

Resp_18 5 3 5 3 4 20 

Resp_19 3 5 3 3 3 17 

Resp_20 3 4 4 4 4 19 

Resp_21 3 4 4 4 4 19 

Resp_22 4 4 4 4 4 20 

Resp_23 4 3 5 3 3 18 

Resp_24 3 4 4 4 4 19 

Resp_25 4 4 4 4 4 20 

Resp_26 4 4 4 4 4 20 

Resp_27 4 4 4 4 4 20 

Resp_28 2 2 5 2 2 13 

Resp_29 4 4 4 4 4 20 

Resp_30 3 4 4 4 4 19 

Resp_31 3 3 3 3 3 15 

Resp_32 3 3 3 3 3 15 

Resp_33 4 4 4 4 4 20 

Resp_34 4 5 5 5 5 24 

Resp_35 5 3 3 3 3 17 

Resp_36 4 4 4 4 4 20 

Resp_37 4 4 4 4 4 20 

Resp_38 3 3 3 3 3 15 

Resp_39 3 4 4 4 4 19 

Resp_40 4 4 4 4 4 20 

Resp_41 4 3 5 3 3 18 

Resp_42 3 3 3 3 5 17 
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Resp_43 4 4 5 4 3 20 

Resp_44 4 4 4 4 3 19 

Resp_45 3 3 3 3 3 15 

Resp_46 3 4 3 4 3 17 

Resp_47 4 4 4 4 4 20 

Resp_48 5 4 4 4 4 21 

Resp_49 4 3 4 3 3 17 

Resp_50 4 4 4 4 4 20 

Resp_51 4 4 4 4 4 20 

Resp_52 3 3 3 3 3 15 

Resp_53 4 4 4 4 3 19 

Resp_54 5 4 4 4 4 21 

Resp_55 3 3 3 3 4 16 

Resp_56 3 3 3 3 3 15 

Resp_57 4 4 4 4 4 20 

Resp_58 3 3 3 3 3 15 

Resp_59 3 3 3 3 3 15 

Resp_60 3 4 3 4 3 17 

Resp_61 3 3 3 3 3 15 

Resp_62 4 4 4 4 4 20 

Resp_63 5 4 3 4 4 20 

Resp_64 3 4 3 4 4 18 

Resp_65 4 4 5 4 4 21 

Resp_66 4 4 4 4 4 20 

Resp_67 4 4 4 4 4 20 

Resp_68 4 3 3 3 3 16 

Resp_69 4 4 4 4 4 20 

Resp_70 3 4 4 4 4 19 

Resp_71 3 3 3 3 3 15 
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Resp_72 5 4 3 4 3 19 

Resp_73 4 4 4 4 4 20 

Resp_74 4 4 4 4 4 20 

Resp_75 4 4 3 4 4 19 

Resp_76 3 4 4 4 4 19 

Resp_77 4 3 3 3 5 18 

Resp_78 5 5 4 4 4 22 

Resp_79 4 4 4 4 4 20 

Resp_80 4 5 5 5 5 24 

Resp_81 5 3 3 3 3 17 

Resp_82 4 4 4 4 4 20 

Resp_83 4 3 5 3 3 18 

Resp_84 3 3 3 3 5 17 

Resp_85 4 4 4 4 4 20 

Resp_86 5 4 3 4 4 20 
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Lampiran  4  Uji Validitas 
 
Kualitas Pelayanan  

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1_TOTAL 

X1.1 Pearson 

Correlation 

1 ,398** ,427** ,387** ,437** ,341** ,654** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 ,001 ,000 

N 86 86 86 86 86 86 86 

X1.2 Pearson 

Correlation 

,398*

* 

1 ,560** ,549** ,819** ,685** ,861** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 ,000 

N 86 86 86 86 86 86 86 

X1.3 Pearson 

Correlation 

,427*

* 

,560** 1 ,440** ,594** ,608** ,784** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 ,000 ,000 

N 86 86 86 86 86 86 86 

X1.4 Pearson 

Correlation 

,387*

* 

,549** ,440** 1 ,432** ,331** ,674** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,002 ,000 

N 86 86 86 86 86 86 86 

X1.5 Pearson 

Correlation 

,437*

* 

,819** ,594** ,432** 1 ,730** ,862** 

Sig. (2-tailed) ,000 ,000 ,000 ,000  ,000 ,000 

N 86 86 86 86 86 86 86 

X1.6 Pearson 

Correlation 

,341*

* 

,685** ,608** ,331** ,730** 1 ,798** 

Sig. (2-tailed) ,001 ,000 ,000 ,002 ,000  ,000 

N 86 86 86 86 86 86 86 
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X1_T

OTA

L 

Pearson 

Correlation 

,654*

* 

,861** ,784** ,674** ,862** ,798** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  

N 86 86 86 86 86 86 86 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
 
 
Harga 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2_TOTAL 

X2.1 Pearson 

Correlation 

1 ,469** ,476** ,505** ,786** 

Sig. (2-tailed)  ,000 ,000 ,000 ,000 

N 86 86 86 86 86 

X2.2 Pearson 

Correlation 

,469** 1 ,507** ,510** ,808** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 

N 86 86 86 86 86 

X2.3 Pearson 

Correlation 

,476** ,507** 1 ,391** ,769** 

Sig. (2-tailed) ,000 ,000  ,000 ,000 

N 86 86 86 86 86 

X2.4 Pearson 

Correlation 

,505** ,510** ,391** 1 ,752** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 

N 86 86 86 86 86 

X2_TOTAL Pearson 

Correlation 

,786** ,808** ,769** ,752** 1 
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Sig. (2-tailed) ,000 ,000 ,000 ,000  

N 86 86 86 86 86 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
 
 
Perilaku konsumen 
 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 

X3_TO

TAL 

X3.1 Pearson 

Correlation 

1 ,501** ,365** ,425** ,224* ,647** 

Sig. (2-tailed)  ,000 ,001 ,000 ,039 ,000 

N 86 86 86 86 86 86 

X3.2 Pearson 

Correlation 

,501** 1 ,623** ,908** ,433** ,888** 

Sig. (2-tailed) ,000  ,000 ,000 ,000 ,000 

N 86 86 86 86 86 86 

X3.3 Pearson 

Correlation 

,365** ,623** 1 ,604** ,409** ,782** 

Sig. (2-tailed) ,001 ,000  ,000 ,000 ,000 

N 86 86 86 86 86 86 

X3.4 Pearson 

Correlation 

,425** ,908** ,604** 1 ,452** ,869** 

Sig. (2-tailed) ,000 ,000 ,000  ,000 ,000 

N 86 86 86 86 86 86 

X3.5 Pearson 

Correlation 

,224* ,433** ,409** ,452** 1 ,671** 
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Sig. (2-tailed) ,039 ,000 ,000 ,000  ,000 

N 86 86 86 86 86 86 

X3_TOTA

L 

Pearson 

Correlation 

,647** ,888** ,782** ,869** ,671** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 86 86 86 86 86 86 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
 

 
 
 
Keputusan Pembelian 
 

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y_TOTAL 

Y.1 Pearson 

Correlation 

1 ,280** ,205 ,344** ,240* ,608** 

Sig. (2-tailed)  ,009 ,059 ,001 ,026 ,000 

N 86 86 86 86 86 86 

Y.2 Pearson 

Correlation 

,280** 1 ,282** ,764** ,453** ,780** 

Sig. (2-tailed) ,009  ,008 ,000 ,000 ,000 

N 86 86 86 86 86 86 

Y.3 Pearson 

Correlation 

,205 ,282** 1 ,366** ,187 ,588** 

Sig. (2-tailed) ,059 ,008  ,001 ,085 ,000 

N 86 86 86 86 86 86 

Y.4 Pearson 

Correlation 

,344** ,764** ,366** 1 ,583** ,854** 



84 
 

 
 

Sig. (2-tailed) ,001 ,000 ,001  ,000 ,000 

N 86 86 86 86 86 86 

Y.5 Pearson 

Correlation 

,240* ,453** ,187 ,583** 1 ,690** 

Sig. (2-tailed) ,026 ,000 ,085 ,000  ,000 

N 86 86 86 86 86 86 

Y_TO

TAL 

Pearson 

Correlation 

,608** ,780** ,588** ,854** ,690** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 86 86 86 86 86 86 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 5 Reabilitas  
 
1. Kualitas Pelayanan 
 

 
 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 

 
2. Harga  

Case Processing Summary 

 N % 

Cases Valid 86 100,0 

Excludeda 0 ,0 

Total 86 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

 
 
 
 
 
 
 

Case Processing Summary 

 N % 

Cases Valid 86 100,0 

Excludeda 0 ,0 

Total 86 100,0 

a. Listwise deletion based on all 

variables in the procedure. 

 

Cronbach's Alpha N of Items 

,793 7 
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3. Perilaku konsumen 

Case Processing Summary 

 N % 

Cases Valid 86 100,0 

Excludeda 0 ,0 

Total 86 100,0 

a. Listwise deletion based on all variables in the 

procedure. 
 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,798 6 

 
 
4. Keputusan Pembelian 

Case Processing Summary 

 N % 

Cases Valid 86 100,0 

Excludeda 0 ,0 

Total 86 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,809 5 
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Reliability Statistics 

Cronbach's 

Alpha N of Items 

,776 6 
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Lampiran 6 Asumsi Klasik 
 

1. Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 86 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 1,15809190 

Most Extreme Differences Absolute ,225 

Positive ,225 

Negative -,136 

Test Statistic ,225 

Asymp. Sig. (2-tailed) ,125c 

a. Test distribution is Normal. 

b. Calculated  from data. 

 

 

2. Uji Multikolonieritas 

 

Coefficientsa 

Model 
Collinearity Statistics 

Tolerance VIF 

 

Kualitas Pelayanan ,316 3,165 

Harga ,387 2,581 

Perilaku Konsumen ,405 2,469 
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a. Dependent Variable: Keputusan Pembelian 

 
 

3. Uji Autokolerasi 

Model Summaryb 

Model R R Square 
Adjusted R 

Square 

Std. Error of 

the Estimate 

Durbin-

Watson 

1 ,849a ,721 ,710 1,179 1,807 

a. Predictors: (Constant), Perilaku Konsumen, Harga, Kualitas Pelayanan 

b. Dependent Variable: Keputusan Pembelian 

 
4. Heteroskedastisitas  
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Lampiran 7  Regresi Linier Berganda 
 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,849a ,721 ,710 1,179 

a. Predictors: (Constant), Perilaku Konsumen, Harga, Kualitas 

Pelayanan 

 
 

ANOVAa 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

 Regression 294,140 3 98,047 70,525 ,000b 

Residual 114,000 82 1,390   

Total 408,140 85    

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), ), Perilaku Konsumen, Harga, Kualitas 

Pelayanan 
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Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2,662 1,138  2,338 ,022 

Kualitas 

Pelayanan 
,476 ,084 ,587 5,657 ,000 

Harga -,027 ,109 -,023 -,244 ,808 

Perilaku 

Konsumen 
,320 ,088 ,334 3,636 ,000 

a. Dependent Variable: Keputusan Pembelian 
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