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MOTTO 

 

“Kunci dari berkarya adalah bertumbuh sedikit lebih beda akan 

lebih baik, dari pada sedikit lebih baik” 

(Pandji Pragiwaksono) 

 

“Di era serba cepat ini, ada sesuatu yang lebih berharga daripada 

kecepatanm yaitu PROSES” 

(Pandji Pragiwaksono) 

 

 “Not To Be Fastest, But To Be a Right One” 

 

  



xi 
 

DAFTAR ISI 

 

Halaman Judul ......................................................................... i 

Halaman Pernyataan Tidak Plagiasi .................................... ii 

Halaman Judul Dalam ............................................................ iii 

Halaman Lembar Persetujuan............................................... iv 

Halaman Lembar Pengesahan............................................... v 

Halaman Berita Acara Ujian Skripsi.................................... vi 

Halaman Pernyataan Keaslian .............................................. vii 

Halaman Prakata ..................................................................... viii 

Halaman Motto ........................................................................ x 

Halaman Daftar Isi .................................................................. xi 

Halaman Daftar Tabel ............................................................ xiii 

Halaman Daftar Gambar ........................................................ xiv 

Halaman Daftar Lampiran ..................................................... xv 

Halaman Abstrak .................................................................... xvi 

BAB I PENDAHULUAN ........................................................ 1 

1.1 Latar Belakang ................................................................ 1 

1.2 Rumusan Masalah .......................................................... 7 

1.3 Tujuan Penelitian ........................................................... 8 

1.4 Manfaat Penelitian ......................................................... 8 

BAB II TELAAH PUSTAKA ................................................. 11 

   2.1  Penelitian Terdahulu ..................................................... 11 

   2.2  Landasan Teori ............................................................... 17 

   2.3  Kerangka Konseptual .................................................... 49 

   2.4  Hipotesis .......................................................................... 49 

BAB III METODE PENELITIAN ......................................... 51 

   3.1  Rancangan Penelitian..................................................... 51 

   3.2  Populasi, Sampel dan Teknik Pengambilan  

          Sampel .............................................................................. 52 

   3.3  Jenis dan Sumber Data Penelitian ................................ 53 



xii 
 

   3.4  Teknik Pengumpulan Data ........................................... 54 

   3.5  Variabel Penelitian dan Definisi Operasional  

          Variabel ............................................................................ 55 

   3.6  Teknik Analisis Data ...................................................... 58 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ..... 65 

   4.1  Analisis Statistik Deskriptif........................................... 65 

   4.2  Analisis Instrumen Penelitian....................................... 77 

   4.3  Pembahasan .................................................................... 93 

BAB V SIMPULAN DAN SARAN ...................................... 97 

DAFTAR PUSTAKA 

LAMPIRAN - LAMPIRAN 

 

 

  



xiii 
 

DAFTAR TABEL 

 

Tabel Halaman 

 

Tabel 1.1 Data Penjualan Honda PCX ................................... 3 

Tabel 2.1 Penelitian Terdahulu ............................................... 14 

Tabel 4.1 Identifikasi Responden Berdasarkan  

Jenis Kelamin........................................................... 65 

Tabel 4.2 Identifikasi Responden Berdasarkan Usia ........... 66 

Tabel 4.3 Identifikasi Responden Berdasarkan Pendidikan 

Terakhir.................................................................... 67 

Tabel 4.4  Identifikasi Responden Berdasarkan Status........ 68 

Tabel 4.5 Distribusi Frekuensi ................................................ 69 

Tabel 4.6 Deskripsi Frekuensi Variabel Kualitas  

   Produk ...  ................................................................. 69 

Tabel 4.7 Deskripsi Frekuensi Variabel Harga ..................... 72 

Tabel 4.8 Deskripsi Frekuensi Variabel Citra Merek ........... 73 

Tabel 4.9 Deskripsi Frekuensi Variabel Keputusan  

Pembelian ................................................................. 75  

Tabel 4.10 Hasil Uji Validitas .................................................. 78 

Tabel 4.11 Hasil Uji Reliabilitas .............................................. 82 

Tabel 4.12 Hasil Uji Kolmogorov-Smirnov ........................... 85 

Tabel 4.13 Hasil Uji Multikolinearitas ................................... 86 

Tabel 4.14 Hasil Uji Glejser ..................................................... 88 

Tabel 4.15 Hasil Uji Durbin-Watson ........................................ 88 

Tabel 4.16 Hasil Uji Regresi Linier Berganda ....................... 89 

Tabel 4.17 Hasil Uji t (Uji Parsial) .......................................... 91 

Tabel 4.18 Hasil Uji F (Uji Simultan) ...................................... 92 

Tabel 4.19 Hasil Uji Korelasi ................................................... 93 

 

 

 



xiv 
 

DAFTAR GAMBAR 

 

Gambar Halaman 

 

Gambar 2.1 Kerangka Konseptual ......................................... 49 

Gambar 3.1 Rancangan Penelitian ......................................... 51 

Gambar 4.1 Hasil P-P Plot Uji Normalitas ............................ 84 

Gambar 4.2 Hasil Uji Heteroskedastisitas ............................. 87 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xv 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 : Berita Acara Bimbingan Skripsi 

Lampiran 2 : Daftar Peserta Seminar Proposal Skripsi 

Lampiran 3 : Berita Acara Bimbingan Revisi Skripsi 

Lampiran 4 : Surat Keterangan Penelitian  

Lampiran 5 : Kuesioner Penelitian 

Lampiran 6 : Data Identitas Responden 

Lampiran 7 : Tabulasi Variabel Kualitas Produk 

Lampiran 8 : Tabulasi Variabel Harga 

Lampiran 9 : Tabulasi Variabel Citra Merek 

Lampiran 10 : Tabulasi Variabel Keputusan Pembelian 

Lampiran 11 : Hasil Uji Frekuensi 

Lampiran 12 : Hasil Uji Deskriptif 

Lampiran 13 : Hasil Uji Validitas  

Lampiran 14 : Hasil Uji Reliabilitas  

Lampiran 15 : Hasil Uji Normalitas 

Lampiran 16 : Hasil Pengujian Asumsi Klasik 

Lampiran 17 : Hasil Uji Analisis Regresi Linear Berganda 

Lampiran 18 : Hasil Pengujian Hipotesis 

Lampiran 19 : Titik Presentase Distribusi T 

Lampiran 20 : Titik Presentase Distribusi F 

 


